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Section 1: Books

The Amevican Consumer: JIssues and decisions, Herbert d. Jelley and Robert O,
Herrmann, Rew York: McGraw-Hill Coe, 1973, $17,00,

Senior High School

SPRCIFIC CONIRNTS - It has chapters covering the following: Consumer Planning

and Decision ¥aking; The Consumer in the Market Place; Buying Shelter, Furni-
ture and Appliances; Pinancial Security; Consumer Credit, Taxes and Services;
and Consumer Assistance and Protection.

EDUCATIONAL OBJECTIVES - To help students become better consumers. To help
studants build a positive and constructive attitudes To help a studant form

peraonal and social goals based on a set of values.

ZCOMOMIC CONCEPTS - Money menagement: wmanagement of persoral resoutces through
the use of budfets and the inclusion of credit.

Buymenship: principles and guides for recognizing product quality and relating
it to one's needs and resources.

Consumer issues: w®ajor problems confronting consumers and the stepa that have
baen takesn or proposed to correct the problems,

Armotated by Sharon Vreeman, 454-8483,

Cars, "Cycles, and Consumers, The Univeraity of the Stata of New York/The State
Cducation Department, Albany, NY, 1974,

Ninth Grade to Sendor High School

SPECIPIC CONTHBNIS - The first section "Cars and the Consumer" focuses on the
pros and cons of owming & car and in buying one.

The aecond discussea Renting and Lsasing Cars, the third section discussea Cars
and the BEnergy Crisia, the fourth section talks about Cars ln:l Consumer Safety.
The fifth section deals with 'Cycles and the Consumer. :

Each of the topics ia expanded on cne 8% x 11 page and {ia devotad to laying out
the understandings, suggested pupil and tcacher activities and tha aource of

them,

BDUCATIONAL OBJECTIVES = To help each consumer be as caveful and thoughtful
about his or her automobile purchase as pessible, to ba attentive to the true
need for a4 car and place ita purchase in relation to all his other needa.

EBOONOMIC COMCEPTS = It will help the consumer demonstrate wise practice in the
purchasa, operation and msintemsnce of his car. Help him to establish prioritiaa
ao that the cost is not out of line with his need and his ability to pay.

To educate him to the social problems caused by the car, and is it a "right" of
everyone to have one?

Anmotated by Pauline Koenig, 739-7797




3.
' the B. Richard and Linda R. Churchill, Portlawmd,
ME: J. Ueston Walch, 1975,

Serpdor High Sehool

SPECIFIC CONTENTS - The book contains case studies dealing with various aspects
of family livings Paxt III "Problems of the Married"” would be the area of-
intereat for consumer economics.

EDUCATIOHAL OBJBCTIVES = case 16 would be the one of most interest. The educa-
tional objective would be for gtudents to see the strain finannu ecan put on
the relacionship between two people.

BCONGMIC CONCEPTS - The only economic concepts this case atudy deals wich ia
concerning financial management faced by families, budgeting, credit, ete.

Annotated by Debra Bauer, 474-5891

Case Studies in Ratailing, Louis O. Mason, Portland, ME: J. Weston whlch,
$3.25,

Junior and Senior High School

SPECIFIC CONTRNTS - 1, Opportunities in Retailing (11 cases), 2. Salesmanship
(18 cases), 3. Interperaonzl relationships (23 cases), &, Credic (4 casea),

5. Buying, Printing and Controlling kerchandise (7 cases), 6, Promotion and
Advertiaing (13 cases), 7. Retail Management (8 caaes), 8. The getail Rstablish-
ment (4 cases), and 9, Assorted (19 cases).

EDUCATIONAL OBIBCTIVES - To provide cthe students with s deeper insight into the
responsibilities and opportunities for the prospective retail worker.

RCONOMIC CONMCEPTS = This activicy puts the class in actual real-life situationa.
The main function is to astimulate discussion snd to acquaint the students with
what kindgs of issucs they will encounter in retailing.

Annotated by Terry Kardell




4,
Cities and City Life, H. G. Hughes, Editor, Rockleigh, NJ: .allyn and Bacon,
1874, 92,95, :

Senior High School

SPECIFIC CONIENTS - Sections on housing and slums could be used in Consumer
Bducation.

EDUCATIONAL OBRJECTIVES - To help individuals understand their own housing prob-
lems and how to choose housing effectively with one's 1ife style,

ECONOMIC CONCEPTS - Long range economic effects on individuals persomal eco-
nomic situation.

- annotated by Russ Christensen, 925-4300

- Consumer Decision Making - Guides to Better Living, ‘mrmke, lyllie, Sallers,

Cincinmati, OH: South~Western FPublishing Company, 1972.

Junior and Senior High School
SPECIFIC CONIERNTS - The sconomic roles of worker, coumr, and citizen ars

astressed in this text, The consumier role is especially emphasized with regard .
to spending, borrowing, saving and imvesting.

BDUCATIONAL OBJECTIVES - To help student: 1. understand his role as consumer,
2. understand money vanagement, 3. understand consumer guldes for buying.

ECOROMIC CONCRPTS ~ 1. Consuxer, 2. Marketing, 3. Money and banking, 4,
Consumar Suldes for buying.

Annotated by Ruth Clexton, 429-4510

Consumer Zconomice, Wilhelms, Heimerl, Jelley: McGraw-Hill, Inc., 1966, 3rd Ed.

Junior and Senior High School

SPRCIFIC CONTENTS - The book contains 10 urdts with the following headinga: 1.
The Consumer in the .american Economy, 2., Mamaging Income, 3, Credit, 4. Prin-
ciplecs of Good Buying, 5. Planding an Insuranca Program, 6. Housing, 7. law
and the Consumer, 8. Government and the Consumar, 9. Taxation, 10, The Consumer

Laoks Ahead.

BDUCATICONAL OBJECTIVES ~ To teach the primciples of econcmicas To help under-
stand problems important to the conswuser.

BCONOMIC COMCEPRTS « hphuizé the principles of economics. Also emphasizes the
problems that are of most importamnce to the consumer.

Amnotated by C. Hunter, 224-8037
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Conauper Education Bibliozraph¥., Presidents Coumittee on Consumer Interests,
Washington, OC; Superinteudent of Documents, Govermmeant Printing Office,
1969’ freea.

Junior and Semdor High School

SPECIFIC CONTRNTS ~ Good source for background information. HMost materials
have a publication date of the 50's and 60's. pDoes have gddress of sources of
materials. :

Annotated by Linda Farmer, 644-0204

Consumer Housing, Pauline G. Garrett, Peoria, IL: Chas A. Pennett Co., 1972.
Junior and Serdor Righ School

SPRCIFIC CQRITENTS = The chapters in the book include: Plamning for Invirommental
Space, Choosing Envirommental Space, To Rent or Buy, Financing Your Home and Home
Improvements, The Home Improvement Project, Decorating Decisions, Fun with PFur-
nishings, Cues for Clean and Safe Homes, Maintemance, Planning for the Outside.

EDUCATIONAL OBJRCTIVES - Consunmar Houging provides information, slovg with sug-
gested experiences, to emable the consumer to understand concepts and apply
principles associated with planning and choosing housing according to needs and
costs,

BCONOMIC CONCBPTS - Economic concepts covered include: judging and selecting
housing consistent with his purchasing power and resources, fimancing altermatives
available to 2 consumer.

Annotated by Debra Bauer, 474-5891

Ihe Consumer in .merican Society, ‘irch W. Troelstrup, McGraw-Hill Book Company,
4th Bd., 1970,

Senior High School

SPECIFIC CONTENTS = Chapters in this book include: The Consumer in Our Society,
Conmmer Decision Making, Koney and Marital Happiness, Money and Democracy in
Home Management, Monay Management, Consumer Credit and Borrowing Money, Food
Shopping Begins at Home, Food Shopping in the Market, Pamily Clothing Management,
A Home for Your Zamily, Family Transportation, Buying Good Health Care and Ser-
vices, Buying Protection, Savings and Investment, Government Services, Consumer
Protection.

EDUCATIONAL OBJECTIVES - Understanding consumer problems and personal finmance.
ECORQIC CONCEPTS - Zconomic concepts includad in this material are: The Modern
Market Economy, Credit, Money Management, Insurance, Social Security, Saving,
Investment, Taxes, Consumer Protectionee«Private Alds, The Federal Govermment,
State snd Local level.

Amnotated by Debra Baver, 474-5891

)




6.
Arch N[. _Troellt:rup, McGraw~Hill Book Co.,

Cop

suypetr Prolblems id_fe
1965, 4ch Bd., $9.50.
Senior High School
SPRCIFIC CONTENTS ~ The text seams to point ocut stumbling blocks the consimer
runi’ Up sgainst in handling his personal {ipances. Also, it points out prob-
lems the consumer faces in negotiating satisfactory contracts in the necesasary
phases of credic insurances, and genersl consumer sctivities.
EDUCATIONAL OBJGCTIVES. -~ The basic educational objectives ara to give the con-
suner the necessary tools to megotiate successfully fsir and meaningful contracts
for his necessities as a consucer.

BCONMIC COHCGBPTS ~ The economic concepts exeuplified' hare are that the consumer
can only protect his interests, 8s a consumer, if he has the knowledge, and
where-with-all to do so,

Annotated by Richard Reiflar, 739-0470

A Congumer's _D_ggsj,g;ggz of Food addicives, Ruth wWinter, New York: Crown Pub-
lishers, Inc., 1972, $3.95.

Serndor High School

SPECIFIC CONTENTS - Dictiontry that gives chemical mames of food additives;
covers the addicives; gives background information; also if on GRAS . lisc.

RDUCATIONAL OBJECTIVES - To understand what 19 the GRAS list; how it was

formad; 1is it all that safe? To determine the purpose and cthe desirabilicy
or toxicity of the additivas.

ECONOMIC CONCEPTS = This materfal will give the consumer added knowledge so he
can make the judgement 1if he wants those additives in his body.

Amnotated by Linda Parmer, 644-0204

The Dark Sida of the Ma warren Magnuson and Jean Carper, Prentice-
Hall, Inc., 1972, 3$2,45.

Senior High School
SPRCIFIC CORTENTS - The author deals with the topic of consumer fraud.

EDUCATIONAL QRJBCTIVES - To become aware of some deceptive business practices
uvaed on the innocent consumer,

ECOEIOMIC CONCBPTS - Conaumer protection, consumer agencies, fraud =- business
to consumar.

Annotated by C. Berg, 388-7421




Sacer's Digest - The Consymer Factbook of Food Additives, Hichnl'Jacobson.
Doubladay anchor Books, 1972, $1.95,

Senior High School

SPECIFIC CONTBNTS -~ The author writes about the use of food sdditives, effects
of additives, food additive removal from market, and common terms or vocabu~
lary synonymous with food addicives.

RDUCATIONAL QBIECTIVES = To be aware of why food proceasors use food additives.
To be amare of drawbacks and dangers of food additives. To be familiar with
comaon food additive vocabulary.

BCONMIC CONCERXTS « Food additives, food purchasing.
Annotated by C. Bery, 388-7427

¢ Gordon and Lee, New York: .Jmerican Book Co., 1967,
Sth Bd., $8.95.

Sanior High School

SPRCIFPIC CONTENTS - This material deals with the various aspects that relate to
how much influence the consumer bhas on the economic market, or how lictle he hags,

RDUCATIONAL OBJECTIVES ~ The objective of the material is to sducats the atudent,
or consumer, as to how he may influence the economic picture by his imwolvement
in 1¢s The fact that supply and price depand on whether he is willing to buy

or not.
ECONOMIC COHCEPTS -~ The concepts of the material illustrate the fact that what
the consuner chooses to do has a definite effect on the sconomic picture. It

also questions just bow much effect the consumers choices really have on the
whole picture,

Annotated by Richard Reifler, 73%-0470

w D, C, North and R, L. Miller, Harper and low,
1971, 32.49.

Junior and Sermior High School

SPECIFIC CONTENTS - A series of articles on the economics of usury, population,
auvtomobiles, risk insurance, medical care, ete.

EDUCATIORAL QBJECTIVES - To understand the under-lying economic ideas and concepts
behind some of our modern day problems and issues.

RCONOMIC CONCEZPTS = ¢apital overhead, profits, investment, spending and supply/
demand concepts

Anpotated by Ruus Christensen, 925=4300




8.

Ecopomics of Social Issues, Leftwich and Sharp, Dallas, TX: Business Publica-
tions Inc., 1974,

Advanced Senior High School and background text for teacher

SPECIFIC CONIENIS - Population, Resources (agricultural, Education, Crime, Pollu-
tion, Health), Income (Poverty, Discrimination), Stabilization {Unemployment,
Inflation), Epilogue (Energy).

BIUCATIONAL OBJBCTIVES - Create student interest in economics and to arocuse a
desire to study further.

To enable a larger proportion o students to take enough economics to know what
the economic congsequences of various kinds of soclal and econcmic policies will
be in hopes of avoiding in the future many of the mistakes directly traceable
to widespread aconomic 1lliteracy of the present.

.EGONCHIC CONCBPTS =- Demand, supply, markets, competition, costs, elasticity of
demand, employment, inflation, free market, gSovermment's role, income distri-
buzicn.

Annotated by Helen Steward, 484-1404

Bducational Games and Simulations, D, Lewis, D. Wentworth, 1., Reinke, and
¥. Becker, New York: Joint Council on Economic Bducation, 1974.

SPRCIFIC CONTENTS - This 1s mot a4 how to do 1t book for teachers but rather

a good review of research that has been done on the use of games. It does tell
teachers how to select tha right game, the validity of games and how to con-
atruct gamea,

At the end the book 1s an extensive ligt of games that could be used in aconomic
education. It does not comsent on their usefulness but leaves this up to the

teacher,

Annotated by M. Hough, 226-7239

Em Complaint Directory for Consumers and Em Bibliography for Consumers,
Madlzon, wWi: £ Booklets, 1973, v1.U0 each.

Senior High School

SPECIFIC CONTENTS = Gives names, addresses of presidents of major gervice
and product companies. This will epable atudents to register complainta.

Also gives advice of how to write 2 eonpl.un: latter.

The bibliography gives listings for 63 categories of sources that will help
the consumer find information before he buys.

Annotated by Linda Farmer, 644-0204%
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9.
Doris Faber, Dell Fublishers,

Egough: :
1972, $-95-

Senior High Sechool

SPECIFIC CONTENTS - The authox writes about the history of the American consumer
protection movement., Interesting case atudiea,

EDUCATIONAL OBJECTIVES « To become awere of the constmer protection movement,
To be aware of present agencies which can protect the consuaer.

ECONOMIC CONCEPTS - Conaumer protection movenment. Consumer protection agencies.

Amnmotated by C. Berg, 388-7421

Family Fipancial Management, Roman and Pinch, South-Veatern Publighing Company,
Cincinmati, OH, 1970.

Junior and Senior High School

SPECIFIC CONTENIS - Family records to be kept for a family for a period of
one month.

EDUCATIONAL OBJECTIVES « To help studemt: 1, learn the importsnce of money
management, 2. learn the value of goals in budgetinz, and 3, learn how
to keep fimncial records.

BOONOMIC CQRUICEPTS - Money management.

snnotatad by Ruth Clexton, 42%-4510

How to Read Yoyr Newgpaper, Ruth B, Smith and Barbara Michalak, Harcourt Brace
Jovanovich, Inc., 1270.

Junior and Senior High School

SPICIFIC CONTENTS - Those sectiona which would apply to thia class include:
1l Advertisements: ead With Care, 2, The Financial Page: JShould a Paper
Boy Buy Stock, 3. The Columnfiata.

EDUCATIONAL OBJECTIVES - In the section on advertisements, there are geveral
auggeated leason plans to explain how advertisements are written, direction

and appeal. I have done some of these in clasa, and I have found them very
beneficial. ' :

The financial page section bhelpa the studant understsnd what atocks are and
what goes into buying and selling.

ECOMOMIC CONCBPTS - Buying and sellirg through the newepaper. Stocks and
bowds.

Annotated by Janice Gregory, 488-9760
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10,
Government Services for Consumers, Ffrancis i. Corr, West Haven, CT': Pandulum
Pm." 1973’ $1.45.

Jurﬁor and Senior High School

SPECIFIC CONTENTS - Pederal departments and services, costs of govermment,
filing and income tax return forms included, determining tax deductions,

protecting the worker, serving the producer, helping tha needy, law and the
consumer, consumer as a citizen. ,

EDUCATIONAL OBJECTIVES = To give the young consumer just entering the market
place the tcols necessary to get moneY's worth, sources of help for making

wige buying choices, means available for remedying inequitias when they occur,
to aid the consumer in learning that consumers can make a difference.

BCONOMIC CONCEPTS - Part the government plays in freedom of choice, private
and public consumer intevests, part tariff plays in supply and demand, the
government a8 a consumer, the govermment as a producer.

Annotated by Helen Stewerd, 484-1404

Bow to Get Your Car -spajred Without Getting Gypped, Margaret BEresmahan
Carlson, Harper and <ow, 1973, $1.50.

Senior High School

SPECIFIC CONTENTS = Detailed information on fraud, how to tell when repairs
are needed, whera to go for repairs, how to protect yourself, how to got
your car fixed or get your money back.

EDUCATIORAL OBJECTIVES ~ To alert the consumer to pitfalls so he can escapa
unnecessary work being done or being gypped in other ways.

BCONOMIC CONCEFIS - A rational consumer has full information about products.
So armed, he will make the best choices in spending his available income.

Apnotated by Marjorie Prost, 388-4110

The Intelligent Consumer, Christopher and Bonnie Woathersbee, New York: B. P.
Dutton and Co., 1973, $5.95. Senior High School

SPRCIFIC CONTENTS = Buying the following at least cost to yourself and to
the erwiromsent: Food, Clothes, Caps, Houses, Vacations, Appliances.

EDUCATIONAL OBJECTIVES - This book iz not an educational book, but is good
reading for a teacher or an interested student. It takes in all aspects
and gives many l,ggles of consumer issues. :

ECONOMIC CONCBPTS - Consumers have responsibilities in the marketplace,

Choices of materiala, services, and equipment for utility and least negative
spillover effect, Poor buying habite of consusers, Making sn impact for cone
suver protection and envirommental decisions.

Annotated by Peggy Lindlof, 774-8771

12




; 11.
James 4. Howe, Naw York: Foreign

AT
n, Inc

paependance a |
¢y Associatio

. 19

74, 31

Poll
Some Junior High and Senfor High School

SPECIFIC CONTENTS - Comparison snd contrast and change in economic development
in the world, Economic dependance, Change in attitudea toward mational power,
economic growth, Fopulation growth and explosion, pollution, shortages,
monetary system, investment systems, use of the oceans, credit, whole inter~

national econowmic order, Nead to coopsrate to solve problems, Role of the
UuSeds and U.S. policies.

EDUCATIONAL OBJECTIVES - To aid the student in learning about the world economy,

the place of the United States in thia econmmy, the problems involved in meet-
ing demands of all nations, and the need for international cooperation.

ECONOMIC CONCEPTS = Inflation, Full employment, Supply demand scarcity,
Tariffa, international tiwde, investment, Resources, Population, Rconomic
growth.

Annotated by Helen Steward, 484-1404

Senior High school

SPECIFIC CONTENTS = It describes the advantagea of belonging to a Credit Union
and the services a (redit Union providea.

It describea not only the mongtary advantages, but also che fringe benefits
that are available.

EDUCATIONAL OBJECTIVES ~ The objective is a better underatanding of credit
union operations, so that the atudent or consuser will bs batter equipped to
make choices in this area,

ECONOMIC CONCEPTS -~ Tha concepts are that we all sghould establish certain
goala, then use the vhere-with-all contained in this material to make
advantageous decisions.

Annotated by Richard Reifler, 739-0479

Games, Tricks, and Puzzles for & Hand Calculator. wWallace Judd, Menlo Park,
CA: Dymax, 1975, 32.95. ‘

Junior and Senior High Selwol

SPECIFIC CONTENTS - Bach of the gamea with applicationa is discussed. We are
told how to use the band calculator in solving each of them.

The author ends che book with answers to the questions he has asked in the text
and also the solutions to the problems. -

He describes the insides of a calculator and how to correct some of the mal-
fonstions that occur.

13




12,
BDUCATIOMAL OBIBCTIVES - An exposure to the hand calculator with the object
of making all our daily calculations & lictle easier with one of them.
BCONORIC CONCEPTS = I could identify none.

Aonotated by Pauline Koenig, 739-7797

How to Keep Them Honest, Howard S. Shapiro, xodale Press, Inc., 1974, $7.95.
Senior High School -

SPECIFIC CONTENTS - How inasurance frauds in Pennsylvania were cleaned up by
Comuiassioner Deoenberg--health, life insuramkas, auto, nuclear energy, etc.

Also included are chapters on how the consumer should shop for insurance and
health care. Material is presented in #n-excellant question-and-answer format.

EDUCATIONAL OBJECTIVES = To inform the reader on positive paths to take to get
the most protection for his money in insurance and professionil health services.

ECONOMIC CONCEBPTS =~ One option in spending money is for insurance to protect
onesslf against poasible catastrophe in the future. An intelligent, informed
consumer will make wise decisions in this form of spending as well aas others.

Annotated by Marjorie Froat, 388-4110

Inflation, Robert Lekactman, New York: Vintage Books, 1973, 91.50.

Junior and Senior High School

SPECIFIC CONTENTS = This book contains the. process of inflacion, the causes
of inflation, what can be dons about inflation and a concluaion to tha book
that givea specific examples of diffarant types of inflation.

EDUCATIONAL OBJECTIVES - 1. To make the reader aware of the causes of inflation,
2. To ahow the reader what can be done about inflation,

BCONOMIC CONCEPTS - By reading thia material the student will be better pre-
pared to cope with the problems of inflation. The meterial in chis book pointa

out thet inflation is a problem that we all face. We all need to work together
to try to bring it under control.

Annotated by Terry Kardell
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13.

Make Upb Your Mind, .lice Beeman, Shirley McCune, Joan Weathers, Washington, DC:
American Asscciation of University Women, 1971, $.50.

Jurdor and Senior High School
SPECIFIC CONTENTS = Various readings and valuing exercises.

EDUCATIONAL ORJECTIVES ~ To provide the individual with a tool for assessing
valuas and their implications for intellectual and personal growth,

ECONOMIC CONUEPTS - honey and attitudes toward it, Consumers, Rarmers,
Govermment's part, Expressing values through consumer spanding.

Annotated by ialen Steward, 484-1404

Man: The Next Thirty Years, Henry Still, Hew York: Hawthom Bocks.
Senior High School

SPRCIFIC CONIERNTS -~ Four excellent chapters on automsation, education, health
and communication.

EDUCATIONAL OBJESCTIVES -~ Streasca how we should try to cope with future prob-
lems - ggpecially personal opes! ‘

ZCONOMIC CQRICEPTS - Stress changing attitudes towards money, apending and
economics.

Annotated by Russell Christensen, 925-4300

Mathematics for the Consumer, Pairbank, Schultheis, Piper, South-iestern
Publishing Company, 2nd 3d., 1575, $6475 approx.

Senior High School

SPRCIFIC CONIENTS - Mathematica dealing with Personal Money Records, Buying
Problems (sales slips, sales taxes, unit prices, etc.), Wages, Commissions,
Borrowing Money, Saving and Investing, Home Expenses, Transportation, Taxes,
and Metric leasuremerits.

BOUCATIONAL OBJECTIVES - Students are drilled on the necessary machematics
concepts they nesd to function as intelligent consumers. Materfal ias pre-
sented in the text and problems and drills are given to reinforce the learning.
This 18 on the skill level plus cognitive.

BECOMOMIC CONCEFTS - Zeonomic concepts like stock ownership of businesses
are presented concurrently with the pachematical information.

Jonotated by Merjorie Proat, 388-4110




14,
Money and Eids, Mary Price Lee, lastminater Press, 1973, $2,75,

Junior and Senior High School

SPECIFIC CONTIERTS = Discusses money, what it can do, how to earn 1it, budget
.1t, spend it wisaly, and save 1it.

EDUCATIONAL ORJECTIVES - To inform students about ways to earn money and how
to use it wissly.

It 1is written in a free-flowing style with lots of illustrstions that ghould
make it palatable to young readers.

EQONOMIC COMICEPIS - The flow of money. Introductory material on rational
consumer behavior.

Annotated by Marjorie Frost, 388-4110

The Monay Tree, Catherine Crook DeCamp, New York: Signet Books, 1972, $1.50.
Senfor High School

SPECIFIC CONTENTS - There are 46 1llustrations of personal records including
tax worksheets, sample budgets, living costs, loan interest rates, promissory
notes, closing cost estimates for home buyers, stock exchange transactions,
the checkbook snd stub forms, will forms, etc.

EDUCATIONAL OBJECTIVES - To help the consumer, through learning about the
many financial forms, to spend more wisely and enhance his security.

BCONOMIC COMCEPTS - Helping families to increase their resources by stretching
the dollars they have to spend. .

Amnotated by Pauline Koenig, 73%-7797

Buyer Beware, larry ‘Cuban, Glenview, IL: Scott, Forasman and vompany, 1972,
Low achievers in grades 9 - 12

SPECIFIC COMNIEHTS = Focus 18 on consumers in the market place - how they can
protect themselves and how organizations and govermment can protect them.
Themes: Part 1 introduces examples of tha shady techniques used by some
advertisers and salesmen. Part 2 discusses comparison shopping and guarantees.
Part 3 shows how consumer unions, buying coopsratives, and the law further
protect consumer interests.

EDUCATIONAL OBJECTIVES - 1. HNoting what are "indirect lies” in advertising,
2, In what wys are consumers lured into ummise buying, 3, Noting comparison

shopping. Buying quality items.

ECONOMIC CONCEPTS - advertising, Understanding of gusrantees and warrmaoties,
Co-ops, Consumer protaction laws.

Annotated by Janice Gregory, 488-9760
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Bolicies for Protrection, New York: Institute of Life Insurance, 1974, free.

Junior and Senior 18h School

SPRCIFIC CONIENTS - Covers the three basic types of life insuriance and the
many basic policies of health insurance.

EDUCATIONAL OBJECTIVES - Students develop an understanding of life ingurance
and health insurance. Students be aware of the various types of life and
accident insurance and their proper uses.

ECONGMIC COICEPTS ~ Insurance and insurability, How to bs properly insured,
How insurence is used to affect losses.

Annotated by Richard M. Hyllested, $25-4300

The powerfy] Copgumer, George Katona, Hew York: hcGraw-Hill Book Co.,
1960, $7.9)5.

Senior High School

SPECIFIC CONTENTS - It seams that this test deals with how the consumer feels
about the American economic gystem. He feels he should be a detemmining
factor in how it shapes his future.

EDUCATIONAL OBJZCTIVES - The objectives are to motivate the student into
becoming involved in our econcmic systesm, because he can then become a
force in formulating policies that will be heneficial to him and American
consymers collectively.

EOONOMIC CONCEPTS - The main concept is that you can only be a force in
formulating economic policy, by learuing something about our economic
system, and by becoming involved in it.

annotated by Richard Reifler, 735-0470

A Primer on Bconomice of Consuyprion, Elizabeth W. Gilboy, New York: Random
Hm’ 1968’ $1¢95¢

Senior High School

SPRCIFIC CONTENTS - This material shows how the consumer spends his available
money, and why they spend it as they do,

Also, it dascribes the pressures that come to bear on tha- consumear Lo cause
him to make certain choices.

BDUCATIOMAL 0BJRCTIVES - The objective is to attempt to point out to the
consumer why he spends his money as he does, and what influences halp him
to wake these economic decisions.

BECONMIC CONCEPTS - The concepts here are the 'why' the consimer buys what
he does, and the "how" he 1is influenced to do g4,

Annotated by Richard seifler, 739-0470 ’
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Propagapda Polls and Public Coipnjon, Malcoln G, Mitchall, Prontice-Hall, 1972,
$3.00.

SPECIFIC CONTENTS - Section IV deals spacifically with advertising-stresses
various advertising techniques on TV and in newspapers - tries to prepare
consumers for batter understanding 3!

EDUCATIONAL OBJECTIVES ~ This tries to give the consumer insight into adver-
tising and become 2 more effective observer.

ECONOMIC CONIJBPTS - Deals with effective consumerism.

Annotated by Zussell Chriatensen, 925-4300

"Stake Your Jleim! How to Work the Social Security Goldmine™, New York: Rditors
of Moneysworth, 1973, free with a $5.00 yearly subscription to Yoneysworth.

Sanior High School

SPRCIFIC CONTENTS - Pensions, examples of monthly cash payments, a eritical
view of Social Security, questions and anmwers and a glossary.

EDUCATIOHAL OBJECTIVES - For the reader to have a better undérstanding of
Social Security.

ECONOMIC CONCEPTS - An explamation of Social Security insurance and the
benefits that can be derived from ic.

Annotated by Richard M. Hyllested, 925-4300

The Supermarket Suxrvival Manugl, Judy Kemp, Bantam Books, 1973, $1.25.
Serdor High School

SPRCIFIC CONTENTS - The author writes about what to loock for whan purchasing
food, ways to cut food costs, buying practices, home food preparation ideas.

EDUCATIONAL OBJRCTIVES -~ To become amare of how to cut food costs. To-become
familiar with sound buying practices, To become aware of monsy saving food
preparation ideas. '

ECONMIC COIURPTS - Pood Purchasing practices, food preparation.

Annotated by C. Berg, 388-7427
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Mr_a?gg, David and Marymae Klein, Hew York: Praeger Publishing, Inc.,
1971, 35.95.

Jurdor lifgh School B

SPECIFIC CONTENIS =~ Jhapters on working, saving, spending and getting the
oost for Your money.

EDUCATIONAL OBJECTIVES - Student will...understand basic banking, basaic
advertising, various types of retailing and comparison shopping.

ECONOMIC CONCEPTS = 4. advertising - Consumers’ willingness to buy clothing
may be influenced by customs, habits and advertising. '

l. The net effect of advertising coast iz included in the price of goods

consumer buys.

2, Advertising makes large scale distribution possibla.
B. Retailing: formula: quantity demanded: (price, tastes, population
income, price of related products). (. Jomparison shopping (price of
clothing) simce consumer expenditures represent consumer demand, tha prin-
ciples underlying demand apply to economic analysis and personal economics.

Annotated by Bev Olson, 2958-4501

We are Makine Decigiops, Philmore B. Wass, Lexingtom, Mi: Ginn and Company,
1972,

Junior High school

SPECIFIC CONTENTS -« Problems are presented in the two formats: case gtudies

- and life epigodes. 4 discussion follows backed up by factual materisl.

EDUCATIONAL OBJERCTIVES - The problems and their possible solutions help
studants 'make genge out of their livea®.

ECONOMIC CONCEPTS ~ ({redit, Banking, Mortgages, Installwent buying, Money,
Competition, Budgets, Tames, Capital.

Annotated by D, Hanenberger, 735~0297

You Are A Data zmgggggg, Merle W, Wood, Burlinggame, CiA: South-Western
Pllbl’.’hing Co., 1972’ 1.88.

Junior and Senior High School

SPECIFIC CONTENTS - There 1s a teacher directed pretest or postteat at the
beginning. Special drill units with answers at the back of the book allow

& student to check on hig own prozress. The book 18 divided into five special
projects.

There are available teachers guides and many aids available.

BEDUCATIONAL OBJECTIVES - To teach both student and teacher enough about the field
of data processing to understand its use and value., To help remove the fear

which many people have of computers.
SCONHIC CONCEPTS - People aren't #so afraid of things thet they know about.

Amemnpmybmd bt Tinnlitna Faondae 07T
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You Pay Pop It, Margaret .indrews, llew York: Gregg Division, MeGraw-Hill,
1970,

Jundor liigh School

SPRCIFIC JQUITEITS ~ It gives practical advice on how to spend a paycheck wisely
by assessing needs as againet wvanta. The student learns che pros and cons of
cradic buying.

EDUCATIONAL OBIECTIVES - To help atudent: 1., learn to budget money, 2,
understand needs and wants and to distinguiah between them, 3, pros and

cons of credit buying.

BoNQMIC COMNSEPTS - Budgeting, credit buylng

Annotated by iuth Clexton, 429~4510

Your Fam{ly and ics Monev, Boston, MA: Houghton-ldfflin, 1968.

Senior High School

SPEJIPIC JOUTZHTS - The book has three parts with the following headings:

I. The Social and Reonomdie Setting in Which Pamilies Live, I1. Fanagement
in Pamily Iiving, I1I. Financial Information to Aid in Decision~Makings IZach
part has several chapters.

BDUCLTIONLL OBJIOTIVES - lielpa view money in the perspective of family living.
BRIRIC CONCRPTS - Management, Pinancial information $0 aid decision making.

Annotated by C. ilunter, 224-8037
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Sectjon 23 Pamphlets -~ General Series

Be Inforged Units (1 - 20), liew leaders Press, 1974.

Junior and Senior High School and ..dult Basic Education (for gtudents with a
third or fourth snda_mding lavel)

SPROIPIC CONTBNTS - '
1, Personal Credit - 1l. Mental Retardation

2, Buying an Auto 12, Marriage

3. Owning an Auto 1. Measurementa

4, Buying a House ’ 14. ™ise Buying

5. Social Security 15. Using the Library
6. Renting a House 16, HMoney

7., PFinding a Job ' 17. Drugs

8. Reading your Newspaper 18+ Nutrition

9. Taxas 19. Population

10. Banking 20. Pollution

EDUCATIOHAL OBJECIIVES ~ To provide practical knowledge in areas of adult
concern to persons of low-income and those with at least a fifth grade
reading abilicy.

ECONOMIC CORICEPTS - Basic economic knowledge is necessary in order to meet
the every day problems of living.

Amnotated by Nancy L. tHllians, 636-5126

1. On Buying Magasines, 2. ihat 1s a BBB?, 3. 1 ilant my Mooey Back, 4. Buying
y Mail, 5. ps on Moving, 6, Facts on élapping for Food, Better Business
free,

Bureauy of Minnesota,

Junior and Senior High School

SPECIFIC COWTENTS - The pamphlets offered by the EBB could be used in conjunction
with other materials in a unit on Consumer Buying. The Bureau doss have a
speaksr service. When we contacted them this spring, they had just moved and
were unable to cowme, but ssemed interested in helping us in the fall.

EDUCATIONAL OBJECTIVES - hbisterials constitute 8Xtia or Keneral resources one
could have in the classroom. 1 would hava them around just to maks students
aware of the BEB. One could well structure the spsaker into whatever ob-
Jectives one would care to have,

BCONCMIC CONCEPTS - 1. Fslse advertising, 2, Best buying power of your money

Annotated by Janice Gragory, 458-9760
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Catalop of Learuing Aids. Chicago: Sears, docbuck snd Co., 1975, catalog free.

Junior and Senior High School

SPECIPIC COITENTS - Sears Consumer Information Services are dividad into &
general areag: 1. BEducator resource series (ex. Floor coveringa, Anatomy of
a sale, Consumer Education in Age of .daptation) - 2, asudio-visuval series
(ex. Anatooy of a sale with visuals, study guide gnd racoxrd) ~ 3, Hidden
Value Booklets (ex. How to select furniture, How to Choose and Use Ratail
Credit), other ~ 4, Before you Buy Booklets - for use with atudenta of

low reading ability.

EDUCATIONAL OBJBCTIVES - Basic objectives for materisls in this series, ss
defined by Sears sre: 1. Informing consumers sbout the hidden values to be
found in todays merchandise - 2. Showing how personal satisfaction with goods
relates directly to wise decision making - 3. Helping students develop necess-
ary knowledge, akills and attitudes to become competent consumers.

ECONMIC CONCEPTS = Will vary with materials used.
Annotated by . Kay Krueger, 881~8037
Consumer iducation Curriculup kodules: A Spiral-Process dpproach, North Dakota

Stste University st Fargo, Waehington, DC: U. S. Government Printing Office,
1974, $17.75.

Junfor and Senfor High School

SPRCIFIC CONTEMIS =~ Guide 1 - How to use modules plus resources, etc., Guide 2 -
Consumer Jducation through the inquiry process, Guide 3 - Consumer 2ducation
through the valuing process, Guide 4 - Consumer education through the decision
process, Guide 5 - Consumer education through the action process.

EMUCATIONAL OBJECTIVES = In level one to show that consumers tand to be impulsive.
Immediate needs and wanta determine most of their consuwer habits. In level two
is to show that consumers tend to champion consumer rights. They accept many
half-truths 8nd their actions may be in conflict wich their values.(below) They.
sre strongly influenced by the total environment = both present and predicted.

In level four it shows the consumers are motivated by their comncern that their
fellowman be active public decision-makers. Use personal resources.

ROONGMIC CORNCEPTS - tho {a & consumer. How do consumers choose what they buy.
Roles as a consumer. Conditions that influence their behavior. Consumers in
the marketplace, how it affects the environment and social well-being of all.
BEffects of spin-offs in carrying out a consumer decision - both present and
predicted. Consuper influence upon public gnd private gectors of the econony.

Amnotated by Sharon Vreeman, 454~8483

Insert line above - In level three to show that consumers' actions are based
upon facta and valuas.
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Consumer Education fn an ige of idaptacion, Sally R. Campbell, Chicago: Seara,

Roebuck and Co., 1571.
Junior and Senior Hizh School

SPECIFIC CONTENTS - The consumer and the economy, Values and goala, Occupa-
tion and Income, Management of resourcea, Economic choicea, Consumer
information, Advertiaing, eelling aids and motivators, Buying goods and
servicea, Housing, Consumer credic,” Inaurance, savinga and .nveatment, Con-
aumer rizhta and responsibilitiea.

EDUCATIMNAL OBJBCTIVES -~ .in analyaia of the marketplace and the fimancial
world as it relatea to the consumer and hia community.

ECONOMIC COHCBPTS -~ I think moat of these can be found in Specific Contents
listed above.

Annotated by Sharon Vreeman, 454-8483

of Selected

Publc Documents Distribution cem:.

1"

%0

Pueb
Junior and Senior Iligh School

SPRCIFIC CONTENTS ~ from the catalog one can order various pamphleta of
consumar intereat, some of which are free and some cost a small amount.

Some of the pamphleta cover topica light Budget, finance, and Insurance,
Consumer Protection and Iducation, Housing, and various other topica.

EDUCATIONAL OBJECTIVES - Overall a baaic objective of thia material would be
consumer awareneaa. More specific objectivea could be made by uvsing indi-
vidual pamphleta,

BOONOMIC CQUIICEPTS - The economic concepts covered would depend on what pamphleats
were usad.

Annotated by Debre Bauer, 474-5861
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Cont. a, , Heliia X, Idleman snd others, Gregg~

McGraw Hill Book Company, 1975.
Serdor Righ School

SPECIFIC CONTENTS -~ 1, Health, Education and .ecreation, 2. Housing, Furn{-
ture and Appliances, 3. Tranasportation, 4. Underatanding the Harketplace,

5. Pipancial Security, 6, Money lanagement, 7. Pood and Clothing, 8. Pro-
tection and the Law.

BOUCATIONAL OBJECTIVES = An introduction into various aapects of living in
an economy.

BCONOMIC CONCEPTS - To develop underatanding of the consumer's major expendi-
tures in the economy.

The govermment policies, lawa, etc. thet affect the consuzmer in the economy.
To develop wise apending, saving and credit use.

Banking, social insurance, etc.

Provide an orientation to the market system.

Annotated by Ruth Lundquist, 735-6390

Zeonomic Zducation Zxperiences of Enterprising Teachgrs, Volume 10, George G.
Dawson, Publ,, New York: Joint Council on Beconomic Rducation, 1973.

Junior and Senior High School

SPECIZ1C CONTRENTS - Condensed versions of winning programs selected from those
submitted to the Kazanjian Awards Program. BRBach gives a summary of background
and goals, activities, and evaluation technigues. Programs are grouped by
grade level and also subject areas. By writing to the Kazanjian Economic
Materials Library a complete project may be obtained.

BRDUCATIONAL OBJBCTIVES - Improve the quality of econmmic education by tdenti-
fying teachers and programs of merit upon which othera may build.

ECONOMIC CONCEPTS -~ Volume 10 includes 8 variety of conceapta. Each program
deals with a different contept of approach to a ccreept or a combination of
concepts. For example: Knowledge and understanding of basic problems and
queations of economics, different types of sconomic systems, and some spe-
cific ecoromic topics such as supply and demand, opportunity coat, GNP,
distribution of income, etc.

Annotated by Helen Steward, 484-1404

24




23,
Stephen 8, Udvari and Janet laible,

-yl Lo Ve LI} 1 3 HE
Steck~Vaughn Cos, 1973, $1.44.

Junior and Senior High School

SPECIFPIC CONTENTS - How to buy wisely, Smart food shopping, How to buy clothes,
Buying home furnishings, Buying home appliances, Satisfaction Buaranteed.

BDUCATIONAL OBJECTIVES = The contents and activities are designed to increase
the student's information about buying wisely and to improve his buying skills.

ECONMIC COHCEPTS - The role of information in consumer buying skills,cost
versus utilicy and durabilicy,

Annotated by Pegpy Lindlof, 774-8771

Insuyrance for the Home, lNew York: =Educational Division of the Insurance
Information Institute, 1972.

Senior High School

SPECIFIC CONTENTS = what Properties are Coverdd?, What Perfls are Your Prop-
erties Insured Againat?,  Homeowners Policy for Those Who lent, A Special
Form, Liability Coverage under your Homeowners Policy, Factors Affecting the
Cost of Insuring a Home, '

BEDUCATIOMAL OBRJECTIVES - The objective of this material 18 to make individuals
more aware of what insurance 18 and what it can do for you. It also explains
the different types and what things may be covered under each type.

ECONGMIC CONCZPTS ~ The basic concept:. covered 1s Homeowners Insurance. The
material defines what it is and also explains varfous terms.one comes in
contact with when discuasing ic,

Annotated by Debra Bauver, 474-58C¢1

Modern Consumer Rducation Kit, Educational Oesign Inc., Grolier Educational
Corp.

Junior High School
SPECIFIC COMTZNIS - A series of pamphlets with cassettes that can be used for

individuali zed instruction. The pamphlets run a short reading, not more than
a page of large print, and then ask questions directly about that reading.

The cassettes are used as follow Up, using a real life problem and then ask
questions about the problems stated.

EDUCATIONAL OBJECTIVES - Learn basicsa about cortracts, Learn about guarantees,
Leatn about loans, Zxposed to the problem with buying by mail, Learn about the
cost of funerals.

ECOROMIC CQRICEPTS -~ The basic concepts are in general to become 2 better in-
formed thinking consumer in the marketplace.

Annotated by T, Bergotrom, 881-3891
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Money Managewant Librar¥, Chicago: Housebold Finance Corporation, 1968

. Semnior High School

SPECIFIC CONTENTS = Your savings and 1ipvestment do].].ar, Your home fumighing
dollar, Your clothing dollar, Your food dollar, Your shopping dollar, Your
housing dollar, Your equipment dollar, Your automobile dollar, Your health
and recreation dollar, Children's spending, Your budget.

. BEDUCATIONAL OBJECTIVES -~ The basic educational objective of this material

is to help individuals with effective use of income by providing information
on how this income 1s spent.

BOONGMICS CQMCEFTS ~ The economic concepts in these pamphlete vary from one
to another. In some of them more emphasis 1s placed on economic principles,
in others basic information concerning the general topic 1s covered.

Annotated by pebra Baver, 474-5891

OTC and Repional iuxchange Stock Reports, free from any a:ockbrokar.-
Senlor High School

SPECIFIC CONIENTS - Fundamental positions and recent developments of Over The
Counter stock. .ilso, a balance sheet of the corporation, its earning atate-
pents and history of stock prices and dividend payments.

EDUCATIOIAL QBJECTIVES ~ Acquaint student in analyzing a company for imvestment
purposes ip corporate stock.

ECONCHMIC CONCEFTS ~ 1. corporate structure, 2, financial statements, 3,
earning and dividend statements, 4. learning to inveatigate a company before
invegtment.

Annotated by Joe Hutton, 831-~8310

Scriptographic Basic Zconomics Serie ?_, Greenfield, Mi: Channing L. Bete Co.,
1967, $1.00 each under 100 cop:l.el, 50 each over that.

Senior High School

SPECIFPIC CONTENTIS = .. The Nature of Economica, B. The .imerican Economy and
its Problems, C. Man's Bconomic Wants, D, The U.S. Market System.

BDUCATIONAL QBJECTIVES ~ The understanding of mgny of the fundamental 1deas
and principles ip economics.

BCONOMIC CONCEPTS = <. (28 above) production, exchange, distribution of income,
consumption, regulation, B. natural rescurces, labor force, capital, menagement,
goverment, <. wants, scarcity, productive factors, population, production,
dininishing returns, D. private enterprise, profit motive, cirecular flow,

supply and demand, competition, monopoly, role of govermment.

Annotated by Joe Hutton, 831-8310
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Serias for Iconomic Education, Philadelphia: Federal Resarve Bank, 1964~
1974, free.

Sanior High School

SPRCIFIC CONTBNTS = Series of 10 pamphlets, discussing in everyday terms,
econamic concepts surrounding the following topics. 1. Automation ~ 1964~
9 ppe, 2. Growth of Govermment - 1967 - 9 pp., 3. Inflation and/or Unem-
ployment - 1967 - 15 pp., 4. kystery of Zconomic Growth - '62 - 10 pp.,

5. Natiomsl Debt = '74 = 10 pp., 6. The New Poverty = ‘64 = 10 pp., 7. The
Prica System ~ '62, 8 pp., 8. Truth in Lending '70 - 10 pp., %. Gold ='74 =
10 pp., 10. Economic Man vs. Social Man ='70 - 12 pp.

BDUCATIONAL OBJECTIVES ~ To aid the student in the underscanding of basic
concepts in the areas of the above mentioned topica.

ECONOMIC CONCEPTS ~ Concepts vary with the particular pamphlat you are using.

. Annotsted by Joe Hutton, 831-3310

1 t ag listed be Washington, DC:
Govermment Printing Office, available from local social security offices.

Junior and Senior gh School

SPECIFIC CONTENTS - Bxplanation of Social Security and how it applies to
youth, plus a pamphlet on Medicare. Other pamphlets awilable are'Help
I'nm a Number”, "Social Security Information for Young Families", "Four,
E.G." "Social Security Student Gazette," 'A Brief Explanation of Medicare".

EIOCATIONAL OBIBCTIVES - Students may be able to undarstand Social Security
and how it works in the United Statea.

BCONMIC COMCEPTS =~ Social Insurance, Explanation of Medicare, Bxplanation of
PICA.

Annotsted by Richard M, Hylleated, 781-7116

Pamphlets by University of Minneaota with U, S. Dept. of Agriculture, William
J. Angell (for many), 1974 and 1975, free.

Benior High School

: SPECIFIC CONTENTS - Pamphleta are available on a variety of subjects such as:
Pacts about buying a preowned house, Obtaining financing and professioml
sssiatanca, The home seller's guide, Balancing your housing needs and resocurcea,
Furniture sslection, Selecting a mobile home, Coats of owning s mobile home,

Site selection for your mobile bome, The rentera'’ guide, Selecting a rafrigerator,
Selecting a Diwbwasher, 13 questions when buying household equipment.

EDUCATIONAL OBRIBCTIVES - To presant specific information to prospective buyars
to am them for the market.

BCONOMIC CONCEPTS -~ The model of the ratioml consumer. Full information is
neceasary if ons is to make mtiomsl decisions.

Annotated by Marjorie Frost, 383-4002
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Section 2: Pamphlets - Specific Topica

Amwmu_gm Chicago: Continental Illincis National Bank
and Trust Company, 1970, $.35.

Junior High School

SPECIFIC CONTENTS - The subject content of this book is based on the prdn;lf'sé
that each person is his own aconomist. The text deals primarily with credit
and teaches the student how to use credit preperly.

BDUCATIONAL OBJECTIVES - To help the student: 1. learn the izportance of
budgeting, 2., learn the importance of 2oals’'and values, 3. learn about credit.

ECOHOMIC CONCRFTS - Money management and credic buying.
Jnnotated by Ruth Clexton, 429-4510

and How You. Charlotte Hontgomepy, White Plains, NY:
General Foods Corporation, 1968, free.
Junior and Senior High School
SPECIFIC CONTENTS = Gives &ll the pesictive gide of additives and how they
banefic the consumer as flavor, increase nmutrition, preserve, form, speed
up preparation, etc.
EDUCATIONAL OBJECTIVES = To inform consumer of positive aspacts of additives.
ECONQMIC CONCEPTS - That addictives are safe and benefit consumers.

Annotated by Linda Farmer, 644-0204

Beinz an Informed Jitizen, Stephen S, U&ur:l, Steck-Vaughn Company, 1973.

Junior and Senior High School .
SPECIFIC CONTRNTS - Information and thought-provoking questions regarding: 1.
Your rights aas a citizen, 2, Citizen responsibilities, 3. Voting; A right as
a citizen, 4. Information and opinions, 5. Propagauda and opinions.

BDUCATIONAL OBJRCTIVES - To provide gound information for coping with everyday
problems and being more effective with available resource utilization.

RCONGMIC CONCBPTS - Sffective citizenship requires a knowladge of rescurcea
available and how to baat use them,

Annotated by Nancy L. tiilliams, 636-5126
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a d Athelene H. Scheid, St. Paul: University of
Minnesota Exteasion Division, 1972, $.10.

Junior and Senior High School

SPECIFIC CONTENTS -"Buying a used sewin machine', ihere to buy, Kinds of
oachines, Kinds of stitch, Tips on buying, How to judge 2 used machine (use,
stitch, appearance), Use of the sewing machina, Care of the sewing machinme.

EDUCATIONAL OBJECTIVES - To identify factors involved in decisions toc buy
a ysed sewing machine (or a new sewing machine).

ECONMMIC CONCEPTS - Savinegs Buying used equipment will mean savings only when
the following conditions are met: 1, If you have immediste or near future
need for the merchandise (machine). 2. If you know how to sew/are learning.
3. :f you can pay for it without adding interest (etc.) which offsets the
savings.

Credit Tips on buying, example: Have in writing amount of each payment,
when due, who provides and pays for parts needing replacement, et al.

Annotated by Bev Oleon, 298-4801

Caveer Develooment Curriculum for English Teachers. P. Anderson, et al,
St. Payl: Minn. Departeent of m:iﬂn. 1974, $3.50.

Jurdor High School (and possibly Senior High)

SPRCIFIC COJIENTS = This is a guide to be used for teaching careers but it
contains bibliographic material that would also be helpful in consumer aducation.
It also includes some learning activities which would be good to pia in with
consumer education. Even if these are not used it 1ie good to be familiar

with what others may be using. This should also be an aid for interdis-
ciplinary teaching. Some games, case studies, simulations, valus clarifi-
cation activities that could be used ¢qually well in consumer education or
Jointly to tie together with the concepts.

EDUCATIONAL OBJECTIVES = This is a resource for the teacher.
BOONIMIC SOUNCEPTS = Job market, Income, Employment, Supply and Oewmand . of labor.

Amotated by Helen Steward, 484-1404

Consumer Pyrchaging, tobert #. sandall, Pendulum Press, Irg., 1973, $1.45.
Senior High School

SPRCIFIC CONTZNTS - The pamphlet diascusses the Truth-in-lending Law, food
value and coat, purchasing of furniture and appliances, care snd use of
clothing and planning an insurance program and advertiaing.

BIUCATIRIAL OBJECTIVES - To aid the student in increasing his understanding
and knowledge of fimancial decisions.

ECONMMIC CONCEPTS = 1. Market, 2. Material, 3. Opportunity cost, 4. Human,

Annotated by R Gauatad, 459-5176

-
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dic Gui washington, DC: U. 5. Govermment Printing Office,
1974, $.05. Co

Junior snd Senior High Sciwol

SPECITIC CONTRITS - A quick crcdit: guide to help the consumer to understand
credit charges.

EDUCATIONAL OBJECTIVES -~ Students will ba able to read and understand contract
and credit charges.

BECONCMYC CONCEPTS - 1., Resources, 2, vapital, 3. Econowmic Zfficiencies.

Aonotatsd by R, Gaustad, 459-5176

Conguners Views, St. Paul: Deluxe Check Printers, 1975, free.

Senior High Sechool

SPECIFIC CONTENTS = Monthly issue that contains various subjects with emphasis
on better management of personal and family financea.

Also, this firm will aupply class sats of blank checks and other banking
materials that would be helpful in teaching units on money and banking.

EDUCATICHAL OBJECTIVES ~ Better management of personal and family finarces.

RCONQMIC CONCRBPTS - varies with each monthly edition ... wainly persomal
consume rigm.

Amnotated by Joe Hutton, 831-8310

Consumer Tips on Guarantees aud ihrrantfeg, St. Paul: Better Business Bureau,

Inc., 1972, free.
Junior and Senfor High School

SPECIFIC CONMTENTS -« 1. Explains guarantees and mMMa, Z. Cautions what
to look for, 3. Instructs how to use.

EDUCATIONAL OBJECTIVES ~ To help the student leary how to read snd use
guarantees and varrenties.

BCONOMIC CONCEFTS ~ Buying.
Annotated by D. Hanenbarger, 735-0297
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Don't Get Hooked; Winners or Losers; What is Your Buver 1,Q.2; Consymer's
Guide to Careful Buvinz, Wisconsin Department of Agriculture, Madison:

Wisconsin Department of Agriculture, Trads Diviaion, free.
Junior and Senior High School -

SPECIPIC COHTEMTS ~ Buying hints, laws that protect you, common types of
sales approaches, Buyer's I.Q., questions that person responds to.

EDUCATIONAL OBJECTIVES - Informs the consumer what to generally look for.

" Annotated by Linda Farmer, 644-0204

Everybody's Money, Jredit Union National Association, 1975, frese.
SPECIFIC CONTENTS - Deals with good buying habits and good uss of your money.
EDUC \TIGHAL OBJCCTIVES ~ To smke you aware of how to spend money effectively.

ECONOMIC CONCEPTS - 1. Saving of money, 2. Spending intelligsutly, 3,
Think oh an economic level.

Annotated by Russell christensen, 925-4300

Every Ten Mioutes, New York: Insurance Information Institute, 1973, free.
Senfor High Scheol

SPECIFIC COMTRNTS - Statistics on accidents, accidents, injuries, etc. influ-
ence on insurance rates, Gengral atatement of fimncial responsibility laws,
Basic parts of automobile insurance, Test, No-fault information.

BDUCATIONAL OBJECTIVES - To inform the student of basic automobile insurance
information.

ECONOMIC CONCEPTS - Price va. insurance compeny expenses, States policy
towmard driving by passing laws, llise consumer decision making.

Annotated by Ruth Lundquist, 735-6390

Pacts - gSchemes, Ste Faul: Batter Buainess Bureau, Inc., 1971, $,15.
Junior and Senior High School
SPECIFIC COITIBNTS - Severul unfair achemes and how they are worked.

BDUCATIOMAL OBJECTIVES -~ To teach the student how to recognize an unfair
scheme. To understand human weaknesses which make people susceptiblee

Anmotated by D. Hanenberger, 735-0257
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A to Lia ra Hew York: Insurance
Information Institute, 1973, 8th Ed., free. : -

Senior High School

SPRCIFIC CONTENIS -~ 1. Varfious forms of automobile insurance, 2. The
factors influencing insurance costs (automobile), 3. Property insurance,
4, Liability insurance, 5, The factors influencing homeowners insurance
coste.

EDUCATIONAL OBJECTIVES ~ The student will be able to identify and recognize
the various kinds of auto and property insurance. He will also be abhle
to determine the best uses for the various types of insurance {nvolved.

BCQUIOMIC CRICEPTS - 1, Factors affecting prices of insurance, 2. Uise
consuner decision making. ]

Annotated by duth Lundquist, 7356390

Food for You Your Fami ihite Plains, NY: General Foods Corporation,
1968, 4th Ed.

Senior High School

SPECIFIC CONTENTS = 1. laking the most of you, 2, Vhat makes 2 meal, 3,
Better breakfast/better day, 4. Magic main dishes, 5. Making vegetables
count, 6., Cooking ~ the art that appeals to 5 senses, 7. How to be a whiz
at desserts/snacks,8. Chart of food values, 9, Quick meals made eaey, 10.
Quick tips. Bach section includes: nutrition, meal planning, tips, termi-

nology.

EDUC \TIONAL OBJECTIVES - Student will...demonstrate the ability to weigh
one altermative against another in making sconomic choices.

BCONOMIC CONCEPTS - Impulse buying often violates the principle of rational
ecopomic decision-making and results in decreased want satisfaction.

snnotated by Bev Olson, 298-4801

Better I omas and Gatdena, 197 3.

Senior High School

SYECIFIC OOMTENTS - The article explains Iin detail construction features to
look for when buying furniture.

EDUCATIONAL OBJECTIVES - To be aware and know the various construction fea=-
tures available in furniture.

BEOONOMIC CRICEPIS - Buying of furndture.

Annotated by <. Berg, 388~7421
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A Guide to Budgeting for the Young Couple, Washington, DC: U, 8. Department

of Agriculture, 1974, free.
Senior High School
SPRCIFIC CONTENTS ~ How young people can budget their money.

BDUCATIONAL OBJECTIVES - Student awarenese of budgeting problems of young
marrieds.

BCONOMIC OONCEPTS = 1. Bconomic efficiency, 2. Opportunity cost, 3. Budgeting.
Ammotated by R. Gaustad, 4§59-5176

Guide to Twin Qities Consuper Services, Consuper Affairs Committes of the

Twin Citiea Federal EBxecutive Board, 1973,

Junior and Senior High School

SPECIFIC CONIENTS = Guide of consurer ssrvices available in the business com~
munity, media, citizen groups, and govermmental agencies at the Federal, State,

County, and City levels to help resolve problems.

The guide lists the office, address, telephone, copsumer contact snd con-
sumer servicea available of many agencies and businessss in the Twin Cicies.

EDUCATIONAL OBIECTIVES - Basic objective is to help consumers to know
where to take their case when they feel wronged.

Annotated by Debra Bauer, 474-58%1

Health Insurance for Today and Yoyr Family's Futyrs, New York: Healch

Insurance Institute, 1974, free. Junior and Senior High School

SPECIFIC CONTENTS - It deals with money and the terms and provisions one
should know in amlyzing the five major types of health insurance.

EDUCATIONAL OBJECTIVES ~ To ald the student in future decision-wmaking on
health insurance purchases.

BCONOMIC CONCEPTS - 1. Cost of consumer decisions, 2, How the health insur-
ance market works.

Annotated by R, Gaustad, 459-5176
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Home Mapasement and Congumer Rducation. Home Econowics Instructional Materials
Center, Lubbock, TX: Texas Tach University, 1974.

Junior and Senior High School

SPECIFIC QONTENTS - The Curriculum Guide 18 divided up into Homemaking I,
II, III, 1V, also a Hooe Minagement and Consumer Zducation Semester Course.

EDUCATIONAL ORJECTIVES - It would be too lengthy to list all the objectives
listed in this guide.

ECOUIOMIC CORJBPTS - Some of the economic concepts include: allocation of
resources, consumer buying, consumer citizenship, and the consumer in the

economy.
Annotated by Debra Bauer, 474-5891

MLs_h"lﬂ_éﬂﬂlﬂ.b United Bankers advertising Inc., Banner Publishing Company,
1573, $2.98. Senior High School

SPRCIFIC CONIRIITS - Working with parts of a budget, Charts for budgeting each
months income and saving, Charts to record fmportant family information:
medical, education, wills etc., Homebuyers checklist - Remodeling informaticn,
Back evaluation - Check writing, services, Insurance, -Cooking information,
Taxaus,

BDUCATIONAL OBJECTIVES - The book's objective 1s to provide basic informetion
on the various problems encountered by a household and provide sample charts,
listings, etcs for a person to set up their own household recordkeeping,
financing, buying, etcs

RONOMIC CORICRPTS -~ The development of a systematic spending plan to achieve
the most out of your income.

Annotated bir Ruth Lundquist, 735-6390

How toApgwer When koney Talke, Minneapolis: Paul S, imidon and Assoc., 1974,
945, Serdor High School

SPBCIFIC CONTRENIS - Pretest, Installment buying, Credit, Savings, Inveestments,
Short reading section, a lot of subject problems und subject questions to be
answered. Close to being a programmaed learning beok.

BDUCATIONAL OBJECTIVES - To develop knowledge and develop a sequential
process for problem solving in the ares of money and personal economica.

ECOHOMIC COUCRPTS - To develop wise consuser decision making in the subject
areas listed in the Specific Contents above,

annotated by Ruth Lundquist, 735-6350
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to anerican Institute for Econcmic Ressarch, 1967,
Vol. VII 1, $1.00.

Senior Hgh School

SPICIFIC CONTENTS -~ This pamphlet points out some of the pitfalls ‘consumeras
should avoid go that they can operate succesafully in the fimancial world
without undue complications. ‘

EDUCATIONAL OBJECTIVES - Students can learn something, at least, about the

complicated financial world. Thus when they are ready to make moves in chis
direction, they can do ft wich knowledge chac may halp chem from making coatly

errors in judgment. .

ECONQMIC COUCBPTS - Basic economics 1s applied to everyday economic life of
the consumer, who, in turn, can apply it to everyday life to svoid common
wmistakes cthat will complicate his or her life.

Annotaced by ddchard Reifler, 739-0470

How to Select Major Home Appliauces, Chicago: Sears Consumer Information,
1972, $2.50.

Senfor High School

SPECIFIC CONTENTS - 1. Choose with Care: Refrig., freeter, range, washer,
dryer, dishsasher, 2. Bach major sppliance is covered in a separate gection
which includes “Before shopping answer these questions--How large an appliance
is needed, How much space do you have available in your kitchen, etc.'

"Check list when shopping.", 3. A section covering guarantees, styling snd
color, service snd maintenance and appliance gafety.

EDUCATIONAL OBIBCTIVES ~ To identify ways the markst affects consuser choices
snd the effect of consumer purchases on the market.

To identify factors involved in decisions to buy (appliances)
BCONUMIC CQUCEPTS - Consumer sxpagdicures for durable food preparation equip-
ment are influenced by such things as che amount of money available, pricae,
brand names, advertising and style.
Annotated by Bev Olson, 298-4801
tion Rew York: Joint Council on Economic Bducation, 1969,
e&5e
Junior High Bchool
SPECIFIC CONTENTS -~ Describas the bagic problem of inflation.

EDUCATIONAL OBJECTIVES - To helpatudents: 1. Understand the problem of
inflation, 2, Understand th oeaning and value of a balanced econocmys

BCONGMIC COMCEPTS - Inflation snd its effscts.
Annotated by Jutch Clexton, 429-4510
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Inflaeion: On Prices apd iszes and Running Apok, tmshington, DC: Cost of

Liviag Council.

Junior High School

SPECIFIC COHTENTS - Provide information about {nflatfon.

EDUCATIONAL OBJECTIVES - To help students: 1. Learn what inflation ia,

2. VWho gets hurt by inflation, 3. Causes of inflation, 4. What the public
and private sectors can do.

RCONOMIC CONCEPTS - Inflacion.

Annotated by Ruth Clexton, 429-4510

It _Takes Znergy to Get Egergy. (Mleon Clark, Washington, DC: Swithsonian
Associates, 1974, Vol. 15 #9, $1.00.

SPECIFIC CONTENTS - Problems concerned with varfous approaches to solve the
energy need. Good illustrative macerial.

EDUCATIOMAL OBJBCTIVES - Teach vocabulary and terminology, To aid tihe student
in understanding the problems in finding energy, To aid the student in learning
about the problems of tachmology and growth.

ECONCMIC CONCEPTS - Supply-Demsand, Growth, Technology

Annotated by Helen Steward, 484-1404

Xeeping Our Money Heslthy, New York: Federsl Reserve Bank of Wew York, 1970,
free. '

Jundor High School

SPRGIFIC CONIZNTS ~ discuases relationship between money, demand for goods,
and preduction of goods. EBxplores responsibilities of Federsl Reserve System.

EDUCATIGHAL OBJECTIVES - To help student: 1. understand che valus of monay,
2. understand how the demand and production of goods has an effect on the
valyse of money, 3. understand the workings of Federsl Reserve System,
RCONCMIC CONCEPTS = How demand and supply affect the value of money.

Annotated by Buth Clexton, 429-4510
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Know the Baat Buvs in Frufits and Vegetables, Grace Brill, St. Paul: Univer-

ity of Vinnesota Jgricultural Axtension, 1969.

Senior High School

SPECIFIC CONIENTS - 1. Know what and how to buy: U.S. Gradea; packaging,
2. Pointa to remember: ixawple, Plentiful foods, defecta, quality, 3.
Chaxacteristics of top quality fruicts, 4. Characteristica of top qualicty

vegetables.

EDUCATIONAL OBJBCIIVES - To practice critical evaluation of food products
in order to paximire persoral taste and physical satisfaction.

BOONOMIC QUHCEPTS - The market offers an extremely wide variety of food
choices to the consuner. The consumer's satisfaction in the exercise of
his freedom of chofce is determined in part by his income, family prefer-
ences and market conditions at the time of purchase.

Annotated by Bev Olson, 2%8-4801

Know the Eggs you Buy, Melvin Hamre and Verna Mikesh, St. Paul: University of
Minnesota Agriculture .ixtension, 1974, $.03.

Senior High School

SPECIFIC CONIENTS - 1. Nutritive value, 2. Eggs of different sizes, 3.
Minnesota consumer Srades for epgs, 4. For the best buy, 5. Eggs require

proper care.

EDUCATIONAL OBJECTIVES - Student will apply concepts of nutrition to memu
modification taking a limited iucome into consideration.

ECONOMIC CONCRPTS - an individual's or family's jocome limits food choices.

Annotated by Bev Olgon, 298-4801

law and the Consumer (part of Justice in Urban america Series), Robert Berger
and Joseph Teplin, Houghton Mifflin Company, 1970.

Junior and Sanfor High School

SPECIPIC CONTENTS - This booklat is a combination of case atudies, discussion
of legal problems for the consumer, and auggested queations and activities.
According to the foreword, "...the student delves into advertising, contracts,
and credit; he evaluates various ways of buying goods and services'.

EDUCATIONAL OBJECTIVES - 1. Definition of consumer law, 2. Student analysias

of the good and poor aspects of advertising, 3. Discern the differences
among contracts, 4. Understanding of the responsibilitiea and righta of both

the buyer and the seller.

BOOHOMIC CONCEPTS = 1. Consumer credic, 2, .idvertising and the role it playas
in the market place, 3. The relationship between law and the consumer/business.

Annotated by Janice Gregory, 488-9760
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Making che Most of Your Monay, New York: Institute of Life Insurance,

fre‘o
Junior snd Senfor High sSehool

SPECIPIC CONTENTS - Each of the following subjects are treated as a story-
bringing out facts snd information. 1. Buylng used cars, 2. Setting up a
budget, 3, Shopping, 4. Installment buying, 5. Insurance.

EDUC \TIORAL OBJECTIVES - By use of family problems, develop the propsr decision
making process needed for the situation.

ECONCMIC CONCTFTS - ilise consumer decision making.
Annotated by Ruth Lundquist, 735-6390

Mapaging Personal Income, Chicago: Continental Illinois Natiomal Bank and
Trust Company, 1970, $.35.

~Junfor High School

SPECIFIC CONTENTS - The material is divided into three units: understanding
checks, uaing a checking sccount, and uaing a savings account.

ROUCATIONAL OBJESTIVES = To help the student: 1, learn about checks,
2. learn how to write checks properly, 3. learn about savings accounts.

BCONOMIC CONMCEPTS ~ Proper usage of checking and savings accounta.

Annotated by Ruth Clexton, 429-4510

and Beouomic Balgnce, Mew York: pederal Reserve Bank of New York,
1974, 6th Bd., free.

Senior High School

SPZCIFIC CONTEMTS - This pamphlet describes how the economy operates snd how
the Federal Reserve works. It discusses the role of money in our economy
and bow our money's value changes; it gives s capsule explamstion of the
business cycle; it focuses on how the Federal Reserve system uses itg powers

- over bank credit and money creation to promote balance in the domestic
econotty without sttewpting "0 elaborate on the important interrelacionship
of our intsrnationzl econcmic position and domestic balance.

EDUCATIONAL OBJECTIVES - 1, Definition of mone¥ and aconomic specialirzation,
2. MNMeasuring output and income, 3. Definition of recession and inflation,
4. The Federal Reserve System - explanation.

ECOMOMIC CONCEPTS - As listed above, also: How banks create money, Graphs,
Credit and demand, Interest rates.

Annotated by Janice Gregory, 4838-9760
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Money, Credit, Bankipg, Northwestern Natiomal Bank of St. Paul, Minneapolia:
Paul S. Amidon and Aasociates, Inc., 1964.

Junior and Senior High School

SPECIFIC CONTENTS ~ It tells the history of money, the money aystem, credit,
and the banking system.

EDUCATIONAL OBJECTIVES - 1. To acquaint atudents with the values of money,
2. To teach them various aspects of credit, 3. To teach what banks are and
how to use them, .

BEOONQMIC CONCEPTS - Money, Credit, Banking.

Annotated by D. Hanenberger, 735-0297

Money Management Matters, St. Paul: . merican National Bank and Trust Company,'75.
Jundor and Senior High School

SPRCIFIC OOMTENTS - 1. Source of fncome: includes - education vs. income
for life and atatistica of taxes - also discusses paycheck stub, 2. Spending
plan - deacribes costs fixad and other of living. Also, how to make wise
choices -~ eapecially with loans, 3. Food - Clothing - Car - how to make
good selections, 4. (ays of paying - checks and different types of credit.
An exasple of a loan application forw is given. 5. Game - Lifestyle game -
over 3 week period - buying and living insida income.

BDUCATICNAL OBJECTIVES ~ Objectives seem to basically include how to spend
your money wisely and understand various forms of credit. Rephasis is also
given to education level and the expected lifetime income. Thia 24 page
booklet seems to be a simplified form for understanding woney matters and
basic coucepts of things such as checks, loans, etc. thet relate to banking.

ECONOMIC CONCEPTS = 1. Banking aystem and the consumer, 2, Credit, 3. Money
and aelectivity in che markec.

Annotated by Janice Gragory, 488-9760

Money or Servant, New York: Federal Reserve Bank of New York, free.

Senior High School

SPECIFIC CONTENTS - 44 page account of wmoney and banking in the United States.
EDUCATIONAL OBJECTIVES - To help students undarstand how money functions in

our system, To aid students in seeing the role banks play in our aystem,

To allow students to know banking policies and how they relate to our everyday
1life. '

ECONMIC COICEPTS - The function of money and the role banks play in our system.

Amnotated by Terry Bergstrom, 881-5891
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The New Consumer, iiew York: Monsanto Textiles Co., 23 copies free.

Jurdor and Senior Eigh School

SPRCIFIC COITENTS - Briefly covers the following areas: 1. Consumerism -
What is 1¢2?, 2. The Consumer Revolution, 3. The Demanding Consumer of the
?708, 4., Consumer Action Groups, 5. ihat an Inforwed Textile Consumer

Should Know,

EDUCATIONAL OBJECTIVES = 1. Student awareness of the pple of the consumer
in today's market., 2. Knowledgs of warranties and guarantess ss they relate
to textiles.

ECONOMIC CRICEPTS - Bole of the consumer in the marketing cycle.

Annotated by Fay EKruepger, 881-8937

New Labels on Freah Meats, Isabel D. wolf and Richard J, Epley, St. Paul: Uni-
veraity of Minnesota igriculture Extension, 1974, $.02.

Sanior High School

SPRCIFIC OONTENTS - 1. Background: Minn. Dept. of agriculture, 1973 new law,
2. Regulations: Require: 1 - spscies of meat, 2 - Priml or whalesale cut,
3 - Standardized name for the retail cut of meat, 3. PFrohibitions: Prohibic
use of fanciful or mon -descriptive names, 4. Exemptions: Stew meat, bacon,
etc., 5. Benefits: (to consumers): Consumers will have s more gccurate
description of prepackaged fresh meats.

BDUCATIONAL OBJECTIVES - To practice critical evsluation of food products
(neat) in order to maximize personal taste snd physical satisfsction.

BCOWNOMIC CONCEPTS - 1o <Compsrison of food products: The market offers s

wide variety of food choices to the consumer. The consumer's satisfaction

in his exercise of his freedom of choice is determined in part by his ipcome,
family preferences snd market conditions st time of purchase. 2. iegulating
sgenciea: Consumers have svailable to thes the services of government sgencies,
private agencies, atc. to provida information ebout snd enforce astablished

standarde and grades.
Annotated by Bev Qlson, 258-4801

Notch 8 Stick - Scratch a Stong, £flbert B. Garcia and Garhard N. Rostvold,
San Rafael, C\: Leswing Press, Inc., 1974.

Junior High School

SPBCIFIC CONIENIS ~ 1., BExplanation of busineas etiquette, s, Relating to one's
boss snd supervisor, b, attitude on the job, c. discussion of courteous be-
havior, d. good manners, e. consideration when giving notice, 2., Questions at
the end to check comprehension.

BIUCATIONGL OBIECTIVES -~ 1. Understand business manners and specific types of
responses expected under typical situations, 2. Persomal behavior in com~
pleting one's job.

ECOHMMIC CONCEPTS ~ Good business behavior. Amnotated by Janice Gregory,

A9 . OTEN
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Policies for Protection, New York: Instituta of Lifa Insuranca, 1974, frae.

277 Park Ave. Hew York, N.Y.
Junior and Senior High School

SPECIFIC CONTENTS - Introduction and explanation of Insurance (Risk Sharing). Ppam-
phlet 1is a self study booklet including Life, Health, and Personal Insurance. It
includes discussion questions, testa and an application blank for insurance.

EDUCATIONAL OBJECTIVES - Shows the need for risk sharing. Glossary of insurance
terns,

ECONOMIC CONCRPTS - Rigk sharing of loss through insurance. Protection against
tha unknown.

Annotated by Ellsworth, 699-4134

Questions and Answers for the Mimmesota Motorist, Minneapolis: Minnesota No-Fault
Information Committee, 1320 Soo Line Building, Minneapolis, Minnesota 55402, 1975,
free.

Seniox High School

SPECIP?IC CONTENTS - Questions and answers on No-Pault Insurance in the State of
Minnesota.

EDUCATIONAL OBJECTIVES -~ An awarenesa of how No-Fault Insuranca affects motoristsa.
ECONOMIC CONCEPTS ~ No-Fault Automobile Insurance,

Annotated by Richard M. Hillested, 925~4300

The Role of Consumer and Consumer Debt in our Economy, Ernst A. Dauer, Household
Pinance Corporation, 1969, free.

Senior High School

SPECIFIC CONTENTS - It deals with consumer activities in the area of credit. It
exanines the role of consumer debt in the American economic system.

ECOROMIC OBJECTIVES - It gives the student, or consumer, if you wish, gome insights
into wise decision-making in tha areas in which they are most likely to make in-
vestmants of the present and futura incoae,

ECONQMIC CONCEPTS ~ The concepts are that consumers contribute much to the total
investment in the economy of the U.S. Also, that vital information ia neceasary

to make wise choices.

Annotated by Richard Reifler, 739-0470

41




—m

40,

snd Carpet Csre & Furniture Csre, Wisconsin: Consumer Educacion Center,
Johnson's Wax, laéth and Franklin, Racine, Wisconsin, 33403, free,

Junior and S8enior High School

SPECIFIC CONTENTS: Pamphlets telling how to care for and the different products
to use in the care of furniture and carpets.

ECONOMIC OBJECTIVES - To present to the student consumer information on the care
of products.

ECONOMIC CONCEPTS - Buying principles, product information.
Annotated by C. Hunter, 224-8037

- Safety Tips for Snowmobile Riders, Sc. Paul, Minnesota: Minnesota Department of
Natural Resources, 350 Centennial Bldg., St. Paul MN 55155, 1972, free.

. Junior High School

SPECIFIC CONTENTS - Ten hazards encountered in snowmabiling are illustrated and _
the unlikeable consequences are pictured, :

RCONOMIC OBJECTIVES - To teach safety on s winter machine.

ECONOMIC CONHCEPIS - Hospitals won't go out of business as long as there are
foolish riders of snowmobiles.

Annotated by Pauline Koanig, 739-7797

Should You Buy On Time?, Mary Lamison and Leom Nelson, St. Pnul Hinnesat:a'
University of Minnesota, Agricultural Bxtension, 1972, 5¢..

ba

Senior High School.

SPRCIFIC CORTERTS ~ 1., Should you buy on time? Includes math showing cash price
for TV set, $400, deferred psyment price, $500. 2. Aak yourself - Is owning 1c
worth the extrs money?! Does your family really need 1tt 3. Shop around for
credit. 4, How many time payments can your family sffordt 5. Figure it out
(math lesgon) (exsmples include: uaed stove, clothes, TV set, used car).

BCONOMIC CONCEPTS =~ In the American economy the consumer has Freadom of Choicée
in deciding how to spend his furnishings dollar. 1. Fauily composition, values,

. goals, standard of living and available income influence the kind, quality and
quantity of furniture (IV) s family buys. 2, Opportunity costa should be con-
sidered when making major home furnishings purchases.

BkR0.  OBJECTIVES - Student will cite types, sources and relative costs of credit
for different purposes.

Annotated by Bev Olson, 298-4801
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The Story of Checks, New York: Federal Reserve Bank of New York, 33 Liberty st.,
New York, 10045, 1972, 5th edition, free.

Junior High School

SPECIFIC CONTENTS - Describes checks, their origin and development; growth and
automation of check collection.

EDUC, OBJECTIVES -~ 1, Learn the various parts of & check. 2. Trace a check
through the clearing process. 3. Learn how to write and endorse a check.

ECONOMIC CONCEPTIS ~ Check writing. Check clearing process.
Annotated by Ruth Clexton, 429-4510

Tenants Rights in St. Paul, St. Paul Tenant's- Union, St, Paul, Minnesota: 500
Laurel, st, Paul, 31,00.

Junior and Senior High School . -

SPECIFIC CONTENTS - Gives a list of the obligation of tensants and landlord and how
to solve problems that arise in this situation.

BDUC. OBJECTIVES ~ Make atudents more aware of their rights as tenants,
ECONOMIC CONCEPTS - This is a legal relationship.
Annotated by M, Hough

Tips — A Consumer Information Program Casg Study, New York: National Association
of Manufacturers, 277 Park Ave,, Mew York, 10017.

Junior and Renior High School
SPECIFIC CONTENTS - Rach different.

EDUC, OBJECTIVES - Information for the consumer,

Annotated by Linda Farmer, 6440204

Understanding Economics — Why Prices?, Chamber of Commerce of U.8., 1966, Booklet
» »

Senior High School

SPECIFPIC CONTENTS ~ This pamphlet tries to give an idea how prices, supply and
demand tend to stabilise the economy. Thers are, of course, other external factore

BEDuC., OBJECTIVES ~ To make the student, or consumer, sware of how our economic
system works, and why prices are an important part of his operation.

ECOMOMIC COMCEPTS - Prices play an importsant part in the operation of our ecomomic
system. Price has a very influential effect on supply and demand.

Amnotated by Richard Reifler, 739-0470
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Women and Retail Credit, J.C. Penney Compuny, Inc., 1973, free.

Senior High School

SPECIFIC CONTENTS - Prominent business people discussing women and credit, histor-
1cal background, case studies. ,

EDUC. OBJECTIVES - To help students understand what problems women have to
obtain credit, to help students know where to obtain information comcerning credit.

Amotated by Linda Parmer, 644~0204

Work, Eleanor C. Goldstein, Social Issues Resources Series, Inc., 1974.

Junior and Senior High School

SPECIFIC CONTENTS - 1. Discontent of workers, 2. alternative working situations,
3. distressing work situations, 4. work in the future.

EDUC. OBJECTIVES ~ To use current periodicals and newspapers as source materials
enabling students to analyze from the same media they will be using in adult life.

ECONOMIC CONCEPTS -~ 1. Income distributiom, 2. opportunity cost, 3. full*employ-
ment .

Annotated by R. Gaustad, 459=5176

You and Your Community Bank, The Now Corporation, 1974, free.

Junior and Senior High School

SPECIFIC CONTENIS - Covers the mechanics of checking accounts, cost credit, who
owns the bank, whose money is lent, safe deposit boxes, safeguards, FDIC, national
and state banks, credit ratings and loans.

2DU. OBJECTIVES = To help the understanding of the role of banking in our
economy. To promote an understanding of the contributions the bank makes in your
community. To familiarize the student with the various services provided by the o
bank and how best to make use of thenm.

RCONOMIC CONCEPTS - Personal banking techniques, role of the bank and its functions

Annotated by T. Guudersen, 739-3637
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Your Checking Account, Minneapolis, Minnesots: Paul S. Amidon and Associates, Inc.,
5408 Chicago Ave. So., Minneapolis, Minnesota 355417, 1971, 45¢ or free if bank
sponsora,

Junicr and Sentor High School

SPECIFIC CONTENTS - 1. Introduction to checking sccounts, advantages, opening,
genersl information. 2. Proper check writing procedures. 3. Proper handling of
various aspects of checks. 4. IEndorsements. 5. Reconciliation. 6. Miscel-
laneous checks.

EDUC, OBJECTIVES - The book's purpose is to develop corsect check handling pro-
cedures and to introduce students to the bank’s services.

ECOROMIC CONCEPTS -~ The book 12 involved in the mechanics of an important part of
an economy -~ banking and the handling of money and demand deposits.

Annotated by Ruth Lundquist, 735-6390

Your Social Security, Washiangton, D.Ce; U.S. Department of Health, Education
Welfare, -

Junior High School
SPECIFIC CONIENTS - A comprehensive explanation of the Social Security program.

EDXIC. OBJRBCTIVES = To help the student understand the purpose of the Soclal
Security program.

ECOMOMIC CONCEPTS - Security through social insurance.

Annotated by Buth Clextom, 429-4510
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Section 33 Periodicals

1., Better Homes and Gardens 2. Family Circle 3. Woman's Day 4. Sphere

Junior and Senior High School

SPECIFIC CONTENTS - All these periodicals publish articles on current consumer
issues., Example: Smart Shopping: what the new food labels really tell you, in
Batter Homes and Gardens, May 1973.

EbU-::. OBJECTIVES - Create more knowledgeable consumers.
ECONOMIC CONCEPTS - An informed consumer is a wiger shapper. -
Annotated by E. Kay Krueger, 881-8937
The CAF Tribune, Massachusetts: Consumer Affairs Foundation, Inc., 150 Tremont
Street, Boston, Massachusetts, 02111, $5 a year.

Junior and Senior High School
SPECIFIC CORTENIS - Covers all arcas of consumer affairs,

jore] § 9 OBJECTIVES - Readars will develop an understanding and awarsuess of
various frauds.

ECONOMIC CONCEPTS - Many times they will have a "How to Buy and What to Look For
Section,” for example: HOW TO BUY AND WHAT TO LOOK FOR IN APPLICANCES.

Annotated by Richard M. Hillested, 925-4300

Econ Lab Newsletter, St. Paul: Bconomics Laboratory, Osborn Building, 370 Wabasha,
St. Paul, Minnesota , free,

Senior High School
SPRCIFIC CONTENIS - Published at two to three month intervals. Content variss
but deals with current product development, ecology etc. .

S e OBJRECTIVES -~ Varies with meterial covered.

BCOMOMIC CONCEPTS ~ Varies with material covered.

Annotated by E. Kay Krueger, 881-8937

Caveat RBmptor, Robert and Barbara Berko, ¥ew Jarsey: Caveat Bmptor, Box 336, South

Orange, New Jersey, 07079, $5.95,

Junior and Senior High School
SPECIFIC CONTENTS - Monthly articles on the consumer and the law, different
types of frauds, and food and drugs, etc.

;ous, OBJECTIVES:- Resders become aware of the uridus influences that are
affecting the consumers in the world today.

Annotated dy Richard M. Hyllested, 781~7116
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Changing Times, Washington, D.C.: The Kiplinger Magazine, $6 per year.

Senior High School

SPECIFIC CONTENTS - This periodical is designed to keep the consumer up to date
on the latest developments in the economic world.,

B | B OBJECTIVES ~ It is, in & sense, & current svents source in the area of
consumer activities, presenting helpful hints for the consumer to help him make
wise choices in his own economic activities,

wORiIC CONCEPTS - The sconomic concepts deal with the idea that if the consumer
is well informed on current sconomic issues, he or she will be better equipped to
deal with them.

Annotated by Richard Reifler, 739-0470

Consumer News, Washington, D.C.: Office of Consumer Affairs, Government Printing
Office, $4 per year.

Junior and Senior High School

SPECIFIC CONTENTS - It varies.

DU, OBJECTIVES ~ To make consumers generally more aware and thus decrease
their chances of being victims of fraud.

ECONOMIC CONCEPTS -~ It varies.

Annotated by L. Mayer, 298-4801

How Rutritious are Fast-Food Meals?, Consumers Report, Mount Vernon, X.Y.: Con-
sumers Union of U.S., 256 Washington 8t., Mount Vernom, X.Y. 10550, 5/75, $1.00
Junior and Senior High School

SPECIFIC CONTENTS ~ The article consisted of facts sbout the nutritional quality
of meals at various fast-food shopa. Each meal was broken down into the weight of
the neat, bread, potatoes, trimmings and beverags.

LDUL, OBJECTIVES = To inform the reader of the nutritional value of the items
teated,

BCONOGMIC CONCEPTS - By reading this article the student could realize the importance
of knowing how good the food is for him before buying.

Annotated by Terry Kardell
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Creadit Bureau, in moet cities.

Junior and Senior High School
SPECIFIC CONTENTS - Booklete deecribing ratings and how they are given to a consume

BOU. OBJECTIVES -~ To be aware of credit bureau ratinga and how they affect the
consumer.

ECONOMIC CONCEPTS ~ Coneumer credit bureau, éonsmr credit ratings.

TDA t Sheet, Washington, D.C.: U.8. Department of Heslth, Education, and

Welfare, Fublic Health Service, Food and Drug Admin. 5600 Fighers Lane, Rockville
Maryland, 20852, current, free

Junior and Senior High School

SPECIFIC CONTENTS - Each sheet igs on diffarant subject matter. Can be gotten for
each student.

202 OBJECTIVES - Different for each sheet.
Amnotated by Linda Farmer, 644-0204

Finance Fscts, Finance and Loan Companies of U.S., free.

Senior High School

SPECIFIC com:ms - Monthly publication on gconsumer financial behavior.

1911 o OBJECTIVES - Current information on income and purchasing power; whole-

sale prices, industrisl production, comsumer credit; foreign investments in the
U.8.; cost of food, consumer price index etc.

ECONOMIC CONCEPTS - A complete and up to date summary of the monthly consumer
financial behavior.

Amnoteted by Ellsworth, 699-4134

Forum: "Consumers in a Changing Econcmy," J. C. Penney Company, 1975

Senior High School

SPECIFIC CONTENTS - Discussions of consumer psychology and inflation, the grow-
ing econowic interdependency of all natious, monetary and figcal pollcy, changing
valuee, and reports of the Government Economic Conference,

SUC. OBJECTIVES - To have the reader understand the matrix of consumer response
to economic change.

ECOROMIC CONCEPTS - Economic changes affact consumer response.
Anmnotated by Nancy L. Williama, 636-5126
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Health Care in Amarica: Progress sud Problems, U.S.News and World Report, June 15,

» L]

Senior High School

SPECIFIC CONTIENIS — Discusses the reaaons for increase in health cost and what
the consumer can 4o about it.

L. OBJECTIVES - Stresses the reasons for increased costs, what can bs done
about it, how this applies to other economic areas.

ECONOMIC CONCEPTS - Stresses cost of training, of up to date equipment and the
cost of better service.

Annotated by Russ Christensen, 925-4300

Journal of Consumer Affairs, Missouri: American Council om Consumer Interests,
$2.30,

Senior High School

SPECIPIC COMTENTS -~ This periodical points out the concerns that arise in the
minds of consumers regarding aconomic issues. It points out areas of concern most
pertinsant to the gemeral public.

SOUC. OBJECTIVRS - Students can learn that current economic issues the country
faces today ave of concern to the general consumer. They can learn what these
issues are, and be better equipped to deal with them.

ECONOMIC CONCEPTS - The concepts heye are to formulate in the aind of the student
and/or consumer, that the issues we face today in our economy are based on basic
economic principles and can be solved, or partially scolved, by a free exchange

of ideas and consumer action snd concerm.

Annotated by Richard Reifler, 739-0470

» Bapd a Kid $10,000 - Kids and Money!* Mildred D. Berkowitxz, California: Education
«0cay Loapany, Inc., 530 University Avenue, Palo Alto, California, 94301, Learning
April, 1975, $1.50

Junior and Senior High School

-
SPECIFIC CONTENTS - Article talls about a lesson teaching middle school students
consumerism. Contains good strategies that could be used at any level. Tor in-
stance introducing the unit by bringing in a butcher complete with toole and a eid:

of beef. Best part of article is the excellent bibliography which is for all
levels.

Rl OBJECTIVES ~ Integrated curriculum teaching basic skills, values, snd
some experience in decision making.

ECONOMIC CONCEPIS -~ Credit, price, supply and demand, taxes and government regula-
tion, budget, advertising, costs, income, availability.

Annotated by Helen Steward, 484-1404
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Taste Section -- Yearly Price Comparisoms, Firazipolie: Minnsapolis Star

Junior and Senior High School

SPECIFIC CONTENTS -~ 1. Tasts: Articles vary each week, gencrally deal with sreas
of food buying: ex. agriculzural grading and what it means to the consumer; unit
pricing etc. 2, Yearly price comparisons appear in December or January. List
compares approxinmately 50 items -~ gives super market and price. Also compares
current price with one 6 wonths to 12 months earlier.

.DUJ.  OBJECTIVES ~ 1. Taste: will vsry with article. Generally makes student
aware of what to look for when shopping. 2. Price couparison prices on food may
vary greatly from one store to the next, :

ECONOMIC CONCEPTS - Will vary with articles used.

Amnotated by E. Kay Krueger, 881-83937

Thursday A.M. Section of Minneapolis Tribume ¢ l.innzapolis

Junior and Senior High School

SPECIFIC CONTENTS - Articles appear concerning all aspects of consumer buying. A
weekly column is "Your Food Dollar" .~ contains information on the svailability
of foods predicted prices.

DULG. JBJECTIVES - Will vary with type of articles.

ECONOMIC CONCEPTS ~ An informed consumer will be a wiser shopper.

Annotated by E. Kay Krueger, 881-8937

Money, Time, Inc., $9 a year.
Junior and Senior High School

SPECIFIC CONTENTS ~ Feature articles each month; gtandard department srticles
including: the angry consumer, Washington memo, shopping center, on the job.

“LDUJ.  OBJECTIVES - This is a magszine for the general public, and does not have
explicit educational objectives, but szerves as s svurce of current information
and opinion in the srea cf economics.

ECONOMIC CONCEPTS - Bxamples of articles (which of course are different in each
issue): "How much life insurance is emough'? Jsn. 1974;"What's in a name brand"?
February 1974; "One family's finances: the Parkers in the Broax," June 1973; "Long~
playing toys for Christmas =- and after Deceaber 1973.

Annotated by Peggy Lindlof, 774~8771
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Roots, Vol. 3, Huymber 3, "Joining Together, Labor Org. in Minnesota,” Judy Posely,
editor, Mimnesota: Minnesots Historical Society, 8t. Paul, Minnesota 55101, 1975,
& coples/year, $2.50 per year.

Junior and Senior High School
SPECIFIC CONTENTS ~ Tells the story of labor in Minnesota.

BIKICe OBJECTIVES - Informs the resder of the story of Mimnesota labor, to see
its importance, problems, atc.

BCOMOMIC CONCEPTS - Interesting historical sccounts of the labor market in
Minnesots, its incomes, its variety, its contributions to the national labor ecene,
its organization. Shows effect of supply of labor on salaries, chenges in the
labor force. .

Annotated by Helen Steward, 4341404

Skeptic, santa Barbara, Ca: Skeptic Dept. 3006, 1975, lssue 6, $1.25¢
Junior snd Senior High School

SPECIFIC CONTENTS = Spacial emphesis is given to the reactions of pecple

from various points of histoxy, including today, to economic issues. RExamples
of general headings for various viewpoints; The end of innonence; Hard times,
then and now; Does “Crisis" equal "Doom'?, The case for optimism, What sve
America's prospects, Survival handbook.

EDUCATIONAL OBJBCTIVES - 1. Definas the economic situation America 1s in today.
2, Offers pro and con srticlea on our country's situation snd helps studant

to develop his own opimions. 3. Graphically portrays the human situation of
wisery past gnd present to halp the studesnt understand the meanding of sn
sconomic depression. 4. Puts our condition in a historical pevspective -
describing past situation. .

ECONQMIC QONCBPTS - 1, Inflation, 2. Depression, 3. Comparison of cost of
living in 1940 and today, 4. Government intervention in the econocamic system.

Annotated by Janice Gregory, 488~9760

"The Consumer: another Forgotten American", October 1974,
Rational Council for Sccial Studies.
For Teachars

SPRCIFPIC CCHTENTS -~ This 1s for teachar beckground primerily, but parts could
be incorporated into 8 courss of study on consumerisme

Annotated by Russell . Christensen, 925-4300
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Section 4: Games and Simulations

Acquire, 8t. Paul: 3. Jompany, 1966, $10.00.
Senior High School

SPISIRIC OUIBHTS - Game consists of a playing board in whicli hotel chains ars
craated and the players strive to gain control of various hotel enterprises.

RIUC \TIOHAL OBIRCTIVES = To give the students an understending of how stock-
holders irn corporations operate and the pressure involved in gaining control
of corporations. It is a good mental exercise.

BCOROMIC VOUIEPTS ~ Investments, Corporate structure and msnipulation,
Irportamce of majority holding, bergers, Stock bonuses.

Annotated by T. Guanderson, 736-3637

Beat Detroit, Dymemic Games, 1572,
Junfor and Senior lidgh School

SPECIFIC JOUTRNTS - Jars as playing pieces, (arranty coupom, Play money,
Dice, Service curds, Insurance, .xtra car cards.

BDUCATIGILIL OBJEJTIVIS ~ .id the student in understanding the problems in
car ownership, operation, and feel some of the frustrations involved. Teach
sons of the vocabulary and terminclogy in car buying and ownerahip. aid

the student in becoming awmre of pressures of advertising.

EOMIHIC JOLGZPTS - Price, Supply/demand, Inflation, Hidden costs, Govern-
ment regulation, Scarcity, Insurance, Decision making.

annotated by Helen Stewarxd, 434-1404

charge, inneapolis: Paul S. u.mfdon and ..ssociates, Inc., 1572.

Juntor and Senior High School

SFECIFIC JONTENTS = Develops the idea that you set buying goals on the
baais of incoma. It requires the wise use of credit, adjustments between
savings and expenditures, figuring monthly finance charges, absorbing
penalties for umwise use of money.

EDUS- TIQAL OBJECTIVES - Same as above.

Annotated by M. Hough, 226-7239
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Consymer, Gerald Zaltman, Uestern Publishing Co., 196§, $25.00.

Senior High School

SPECIFIC OOUTENTS - Game materials, profile ghaets for Credit .igents, Con-
sumers and Salesmen. Teacher'a manual.

BDUCATIONAL OBJECTIVES - Teaches budgeting and installment buying concepts,
Forces studenta to get priorities, Teaches student how to calculate true
interest rates, Teaches student how to negSotiate contracts with credit repre-
sentatives, Teaches student ths need for planning purchases, coping wich

the unexpected and the value of teamwork 1f the game 18 pet Up 1N teams.

ECONQMIC CONCEPTS - Budgeting, Installment buying, Vslues and foals, Consumar
decision making, Contracts.

Annotated by T, Gunderson, 739-3637

The Credit Game, San Francisco: Leswing Communications, 1971, $6,95,

SPECIFIC CONTIBNTS -~ 1, One large game board, 2., Eight credit cards, 3,
One die, 4, 23fight peg cards eatablishing needs and wants, 5, Game pegs,
6, Play money.

BDUCATIONAL OBJECTIVES - To aid the student in learning the comcepts of
credic,

BCOROMIC CONCEPTS - The student needs to make a decision as to whether he
should buy something on credit or use cash, He will realize that you
cannot have everything you want, if you cannot afford 1t. -

Annotated by Terry Kardell Junior and Senior High School

Dollar Hise, Mabel Techet, December issue of Foxgcast for Howe Ecopomice, 1974.

Senior liigh School

SPECIFIC CONTENTS - In this simulacion game students, actingwithin a given
framework, must plan how a family will meet an unplanned fimancial expense
and at the same time purchase a desired item using only the discretionary
incoma available to them.

EDUCATIONAL ORJECTIVES - To practice planning the use of discretionary income
to meet family needs.

RORIOMIC CONCEPTS - Planning and Discretionary Income are the basic concepts
covered.

Annotataed by Debra Bauer, 474-5891
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Syst James B, Colemand snd T. Roberxt Harris, Western Publishing

Company, 1969, $25.00.
Senior High school

SPECIFIC CONTENTS - Simulates interrelationships of s competitive economic
system.

ZOUCATIONAL OBJECTIVES - To afd the students in acquiring kmledg'a“.bouc
the market system.

BECONOMIC CONOBPTS - 1. Production, 4. Marketing, 3, Conmc:ldn.

Annotated by R. Gaustad, 455-5176

Lifestyle, Seth Eaton, Jducation Methods, 1974.

Junior and Senior High School

EDUCATIONAL OBJECTIVES = To develop knowledge about planning and decision=
making, with emphasis on values, priorities, goals. To convey some signifi-
cant facts sbout the cost of living and income determinants.

BCONOGMIC COMCBPTS = Living expenses - including taxes, rent, traneportation
costs; budget.

Annotated by L., Mayers, 298=4801

Mapagement, Balcimore: Avalon Hill Co., 1960.
Junior snd Senior High School

SPBCIFIC CONTENTS -~ Balance sheets, profit snd loss statement$, cards and
boards Cards prompt player to roact to # eem:ln business sansgement situstion
of inputs for successful outputs. 4 _

BRDUCATIONAL OBJBCTIVES ~ Aid student in learu:lng sbout competition, successful
‘managing®” a business by operating fsctories snd warehouses efficientlys..

slso, working with profit snd loes statements.

BOONGMIC CONCEBPTS - 1, <Jorporate structure, 2, Coempetition, 3, Analyzing
market conditions, 4. Bankruptey.

Annotated by Joe Hutton, 831-8310

Managing Jour Momsy, CUtiA Mutual Insurance Society, 1969.
Junior and Senior High School

SPRCIPIC CONTENTS - It is s board game with s format & bit like Honopoly.
The object of the game is for the firsc person to rapay s $2,000 credit
union loan snd to save $2,000 in his share-saving account.

BIUCATIOHAL OBJECTIVES ~ 1. Record keeping, 2. Paying bills and savings.

Annotated by M, Hough, 226-723%
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Minneapolis: Federal Reserve Bank of Minneapolis, 1973. Teachsr's
Guide by Andvew T, Nappi. Sandor High School

SPECIFIC CONIEBNTS - According to Mr. Nappi, the gama teaches the basics of
our country's banking system through a combination of ‘rola playing and dacision
making. Students become comaunity bankers who must decide on the soundness

of a series of loan requests. One object of the game is to sax{mize profits
by making good loans. The second object is to bufld up community resources.
In playing the game, students discover how ths commercizl bank influences

the growth of new jobs and the production of gcods and services in their
communicies.

EDUCATIONAL OBJBCTIVRS ~ The game is played in three rounds. Round one illus-
trates the banking activities of making loans and creating jobs. In Round
two soms loans are repaid, deposits are rsduced, and some high risk loans
fail. Decline in Srowth is fllustrated. In Bound three, students learn more
of the Federal Reserve Systen's contribution to economic stabilisation.

ECHOMIC OMICEPTS = The rola of banks in the community, The risks of credit
extension, Terminology related to banking.

Anmotated by Janice Gregory, 488-9760

The Mopey Game, San Framncisco: Leswing Communications, 1971, $6.95.
Junior and Senior High School

SPECIFIC CONTENTS - 1. 108 playing cards that represent needs and wants,
2. Play money, 3. Pegs, 4. Six peg cards representing needs and wants.

BDUCATIONAL OBJECTIVES ~ To teach the student the concept of purchasing
neads and wancs through the use of money.

ECONOMIC CONCEPIS ~ There is an element of choice allowed in the game. The
student needs to use judgment in purchasing his icems. If he runs out of
money he needa to wait until a pay day.

Annotated by Terry Fardell

Q19 Sap Prancigeo, San Francisco: Leswing Communications Inc., 1969, $8.95.
Junior and some Senior High School

SPECIFIC CONTRNTS - One large game board, Six figures establishing an early
San Prancisco, Six peg cards establishing needed services for each character,
Colored pegs representing needed services.

EDUCATIONAL OBJZCTIVES ~ To atd in teaching the student the concept of trading
goods for services.

To demonatrate difficuley of trensporting goods to market where services may
ba obtained and lead to a conclusion of why money values were substituted.

BCONOMIC CONCEPTS - Services may be available on a limited basts, Not equally
available to all.

Anmotated by Healen Steward, 484-1404
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Pink Pebbles, Bducation Ventures, Inc., 1972+
Juador High School

SPECIFIC OOMTERTS « This {2 8 board game 8 bit gimilar to m;z that triss
to convey the idea of barter sand how momey became SN eagier means of exchange.

BIUCATIONAL OBJECTIVEES - Learn sbout barter.
Antotaced b’ M, lbush’ 226-7235

Pit, Salem, MA: Parker Brothers, 1964, $1.49.
Junior snd Senior High School

SPRCIFIC CONIBNTS = Gives the gtudents 8 chance to simulate the market operm-
tions of grain.

BDUCATIORAL OBJECTIVES « An sttempt to get pecple to intersct snd yet understand
8 part of our aconomy.

ECONOMIC CONCBPTS - Competition, Market situacion.

Annotated by Rues Chriatansen, 925-4300

Populstion, Cambridge, MA: Urban Systems Inc., 1971, $8.95.
Some Junior High sand Senior High School

SPECIFIC CONTENTS - Bvent carde, Decision carde, Population explosion cards,
Planetary explosion cards, Pley money, Dice, Population pmnid pads, Colored
tokans and phauc rings to sark moves. -

BDUCATIONAL OBJECTIVES ~ To aid the student in improving his underatanding
of the relationships between reacurces, population, industrialization and
educacion.

ECONOMIC CONCEPIS - Interrelationships of populstion, industrialization,
resources, and education in tha dsvelopmant of & country.

Annotated by Helen Steward, 484-1404

Rip~Off, Paul ¥, Plouta, Athens, OH: Unfon Printing Co., Inc., 1975, $7.50.

SPECIPIC CONTENTS - There is ome pack of 120 Produst cards covering 10 forms of
consumer appeal via sds about the different products. There sre 50

cards snd 30 Liquidation cardas The Product cards can be discarded if che
student realizes the sppeal used. If not he is permlized with an Odd~Job card
or 8 Liquidation card which will usually be dectrimental. The Odd Jobs will
usually add to the reserve of money.

EDUCATIONAL OBJECTIVES ~ Hslps to understand zales appeals, Helps to recognize

tha varicus "pitches” used, In turn helps to save money, Hslps to make the stu-
dent 8 wise consuwer, Helps to make the student 8 discrimimacing consumer.
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BOONOMIC CONCRPTS - The finsncial comequences suffered by mon-discrimimsting
consupers, The welue of odd jobs, The importance of looking through the siles
sppsel to the product.

Annotated by Pauline Koendg, 739-7797 Junior and Senfor High School

Stocks, source TIZS,
Sanior High School

SPRCIFIC CONTEMTS - Computsr game that sllows sny pumber of students to play.
The goal is to buy snd sell stocks, on the simulated board to gain the
highest return,

BDUCATIONAL OBJECTIVES - 70 understand how s market works, To understand che
slement of risk in investment, 7o understend the mazket as s way to immasc.

RECONQMIC COMCRPTS - The law of supply and demands
Ammotated by T. Bergstrom, 881-3891

Swindla, 'mshington, DC: Changing Times Rducation Service, $8,95. (Can be
bought 8s part of Marketplace for $49,50).

Senior High School

SPERCIFIC CONTBNTS - Players begin with aqual reaources snd through strategic
thinking, bargaining snd decisfon making, learn how to identify and awvoid
traps. Charscters in game: 2 car deals, Z mechanics, s money-making markec,
s shopping market, Better Busincas Buresu, 8 car clin ic, buyers, The buyers
must buy a car and have it repaired, they may imsst or buy items from the
shopping and money-smking marksts. Points are given for each smart purchase,
Materials include: car cards, product and.imwestmant cards, recording sheec
for each dealer, mechanic, and buyer, and instructions.

BDUCATIONAL OBJESCTIVES -~ To develop in t:hc student tha need to make decisions-
uding all available resources for informacions To show the student in a simple
sarket, the working of a market and the possible pitfalls involveds

BEOONOMIC COMCEPTS - Showing a linple marketplace, Decisfion making process
1m1wd in the market.

annouced by Buth lundquist, 735-6390
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Trading Post Game, San Francisco: Leswing Communicacions Inc., 1969,

Junifor High and soms Senior High School

SPECIPIC CONTEHTS = One lerge game board, Six figures establishing a frontier
character, Six peg cards establishing needed goods of each frontier character,

Spinner, Colored pegs vepresanting Soods.

EDUCATIONAL OBJECTIVES - To aid in teaching student the concept of trading
goods for services. To demonstrate the difficulty of transporting goods to
market in the barter systesz and lsad to & conclusion of why monay valuas were
.ub.cim“do

ECONOMIC CONCRPTS - Sometimes the supply of goods does not meet the demand,
Goods arxe not equally awvailable to all.

Annotated by Helen Steward, 484-1404

1 a : Bllicott City, MD, Mobley & Assoclates,
5.00,

Senior High School

SPRCIFIC CONTENTS = This game has 54 cards with ome economic wmlue gtatemant
written on sach card. The odd numbered cards state beliefs which ere more
traditional while the even mumbersd cards have more libersl? current views
on economic situations. Example: Card 1 - People benefic most when they
own property, 2. People benefit most when they have access to the use of

propercty.

EDUCATIONAL OBJECTIVES ~ Individuals are given thres cards at random end are
told to exchange with others so that they will end the round with three that
tlhy are comfortable with...RBound two =~ f’.m a plmr wich 1like values ..»
three - find a grouwp ... 1 played the game end found myself very intrigued
with determining my own values - 80 I would say it definitely helps one
determine one's own values.

2CONOMIC CONCRPTS « 1. Valua clarification in economics, 2. Inmumarable
economic terms, 3. Socialism vs Capitalism, 4, Community living.

Annotated by Janice Graegory, 488-9760

Hheels, source TIES library

Junicr and Senior High School

SPRCIFIC JONIENTS = Computer game using cars to help students wich the idea of
budgeting. The game allows for buying a car, buying insurance, adding extra
goodies to the car, paying for wpkeep, and unexpected breakdowns.

EDUCATIONAL OBJECTIVES = To allow studerts a chance to budget under a given set
of rules end conditiona. To let stydents experience unexpected problems, and a
chance to veact to them,

BECOHMMIC CONCEPTS - The need for saving, the need for budgeting.
Antotated by T. Pergstrom, 8581-5851
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Section 5: Pilms

Jmericap Industry, St. Paul Public School Media Center, 1965.

Junior and Senfor High School '

SPECIFIC CONTENTS -~ Provides a basic conceptiomal understanding of American
indestry. Introduces elements necassary for Industry to meat the needs of
the consumers. Shows & mumber of industriss developing products and depicts
the concepts of Planndng, Production, Marksting and Profic..

EDUCATIONAL OBJECTIVES - Visual introduction into the basic ideas of the Ameri-
can Economy as it relatea to industrial output.

ECOMOMIC CONCZPTS - Planning, Production, Marketing, Profit.
Annotated by Ellsworth, 699-4134

Bapking in Action. Visual Scops, Inc., 1963.

Junior and Senfor High School

SPECIPIC CONIENTS ~ The uses of banks such as loans, savings, checking, trusts,
and commundty projects. Also, the history of banking and the differences be-
tween state and national banks.

EDUCATIONAL OBJECTIVES - 1. How to use a bank, 2. How banks have changed.

annotated by M. Hough, 226-7239

Bread, The imerican Bankers Association, free.
Jurdor and Serdor High School

SPRCIFIC CONTBHTS ~ The film is current and deals with two female folksingers
and the problems they encounter with their career. 20 minutes, color.

EDUCATIONAL OBJBCTIVES ~ To help students understand budgst planning, spending,
saving and the use of credit.

BCONOMIC CONCEPTS - Dudgeting, Spending, Saving, Credit, Lender/Creditor
relationship.

Annotated by T. Gunderson, 739-3637
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Consuners Hent to Xuyow, Consumers Union Film Corp.

Senfor High School

SPRCIFIC CONIENTS ~ It outlines the mechanics of a Consumers Union, slong with
the reasons for their existence, and the benefics provided to consumers.

BIUCSTIONAL OBJECTIVES = It 3ives the student.some knowledge of what 8 con-
suners union is, and some of the advantages the consumer can derive by being

a4 member of such a union.

BCOHIOMIC CONCRPTS - It brings out the basic economfic fact that collactive buying
can be a real savings for a consumers unfon member, Also, that collectively

the union can play an important role in influencing the policies of the local
economic cosmunicy.

Annotated by Richard Reifler, 739-0470

Credit, Dun and Bradstreat, free.
Jurdor and Senior High Schocl

SPECIFIC CONTENTS =~ Story about & part-time photo business, set up by teenagers
and how they run into money problems, and solw chem.

EDUCATIONAL OBJECTIVES - To understand the need snd uses of credit, To ses how
credit stimulates business.

ECQHOMIC CONCEPTS - The use of credit to increase production.
Annotsted by T. Bergstrom, 881-5891

Various docusentaries such as The Goldan Aze of Juto, The Legacy of RBome, Pallad
of the Iron liopse for social studies and Jlow Life Begins snd The Upsesn lWoxld

for life science, source M fila library, cost is return postage.
Mostly Junior High and some Senior High School

SPECIFIC CONTIENTIS ~ I have not previewed these, but balieve the titles sre
self-explanatorys

BDUCATIONAL OBJECTIVES ~ To increase the atudent's store of knowladge.

Annotated by Pauline Koendg, 739-7797
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Just Sign Here, Bernard Wasserman, 1965, 14 minutes.

Jurdor and Senior High School

SPRCIFIC CONTENTS = 1t shows four flagrant consumer credit violations. TV
deals, used car deals, home freezer plans and furniturs sellups. It gives
information about fraudulent misrepresentations being practiced in today's
matket place.

EDUCATIOAL OBJECTIVES - Make students aware of fraud in the market place.

-

The Kibbuty Cameras International Productions, Perrenial Education Ipc., 1966.
Junior and Sentor High School

EDUC \TIONAL OBJRCTIVES - To depict life on a kibbutz - a ¢cllective agricul-
tural coomunity. To develop an awvareness of alternative economic systems and
lifestcyles.

RCQRIQMIC COMCEPTS = The concept of socialisn 28 an alternative to capitalism,

Annotated by L, Mayers, 298-4801

The Lastinzg Mediwm, Specialty .dvertising .\ssociation Internatiomal, free.
Sentor High School

SPECIFIC CONTENIS - A look at advertising from & back door views The look is
not at the common ads that we sea and hear everyday on.T.V. or radio, or bill-
boards, This is specialty advertising that you find with you evaryday.

BDUC ;TIORAL OBJECTIVES - To understand what specialty advertising iz, To
understand the reason for this apecial kind of advertising.

BECIOMIC CONCEPTS =~ What influences the consumers choices, advertising.

Annotated by T. Bergstrom, 881-5891

Magical Disappearing Momav, Filmfair Communications, 1972, free.
Junfor and Senior High School

EDUCATIONAL OBJIECTIVES - To show differsnt ways to cut food costs.
ERCRIMIC CORICBPTS - The concept of the well-informed consumer.

Annotated by L. Mayers, 298-4801
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Markse in Motion, New York Stock Exchange, distributed free by Modern Talking
Picturea

Santor High School

SPECIFIC CONTRNTS - How toe NYSE works, buying and selling stocks on the floor,
how transactions are raccrded and completed.

BDUCATIORAL OBJRCTIVES -~ To know the purpose of the NHYSE, To understand how
tha stock markst works, To underatand how the consumar fita into the market.

RCOUMIC CONCERPTS - The supply and demand concept

Apnotated by T, Bergstrom, 881~5891

Msrchant to the Mtllions, from Modern Talking Fictures, Minneapolis, free
Senior High School

SPRCIFIC CONTBRIS - Stoty of the growth of Ssars-Roebuck Co...Example of the
intermal growth of 2 businesa from one man Co a corporate giant.

RDUCATIOMAL OBTRZUTIVES - How some businesscs get BIG. To show that a business
can become a great corporition through internmal growth and good management
over a period of time,

BCONOMIC COMCEPTS -~ 1. Interoal growth of business, 2, DMarketing of products,
3., Big business coopetition.

Annotated by Joe Hutton, 831-8310

Modern Talking Picture Service, 9129 Lyndale Ave., Minneapolis 55420, (612)
884-5383

Jundor and Senior High School

SPECIFIC CIBHNTS - This is a free service except for postage. Omne obliga-
tion 18 to return usage carde This 1is how gservice gets paid by the promotars.
These are promotional films, which are very informative but should be reviewed
beforehand.

BDUCATIONAL OBJECTIVES - These can vary. The bast idea is to form your own
after previewing the films. Than YOU can utilize the filwm wuch better.

Amnotated by Linda Farmer, 644-~0204
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A Dana i T
Talking Pictures, Fiple., frea
Senior High sSchool

SPRCIFIC CONTIENTS - Illustrated story of & rise from a2 szall one man band .
to head of a giant corpommtion whose stock is listed on the NYSE.

EDUCATIONAL OBJECTIVES - Information on organization of a corporation and how
a company goas 'public"” with its stock.

BCOROMIC OOHCEPTS - Incorporaticn, Investing.

Annotated by Joe Hutton, 831~-8310

Oy Guard-~Bunco, published by Aima Instructional Media Szrvices, Inc., 1970.
Sentor High School '

SPECIFIC CONTBNTS - 1. Bank Bunco, 2. Door to door salesmen, 3. Construction,
4, Pigeon drop.

BOUCATIOHAL OBJECTIVES = To alert the uninformed about the subtie methods
ewployed by bunco artisis who prey on ummary subjscts with fraud and deceit.

EBCONOMIC CONCEPTS - The bumco artist, Crims, Consumar UDAWRIeness,

Annotated by T. Gunderson, 739-3637

The Ow] cthat Gave & Hoot, lmshington, Do: Office of Economic Opportuhicy,. .
supplied by dodern Talking Picturss Ssrvice, Mpls., rental.

Senior High School

SPECIFIC CONTERTS - The film uses a low income situation to 1llustrate the
problems of low income people in the economic cosmunity, and that they are
concerned with the economic policies they must contend with.

EDUCATIONAL OBJECTIVES - Because the group of peopla who belong to the low
incons sagment of our economy are a substantial force, and is made up of
many psople who are concernad citisens, knowladgs of cheir plight ghould
ba well known,

BOONOMIC CONCEPTS - That even though the members of the low income class in
our econowy have limited resourcas to spend for goods and services, their
large rumbers, and their close comnection with goverrmental spending make
them a force to be reckonad with in the over-all economic community.

Annotated by .dchard baifler, 739-0470
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Foox Ppy More (b & w), written and published by Indiama University, 1967,

Junior and Senior High School

SPECIFIC CONTENTS « Dascribea how storea and galesmen take advantage of the
poor in New York City. In comparison with pricea paid on consumer goods by
the middle~-income Lamily, pricea paid by the poor fampily really do amount to
wore for leaa.

EDUCATION.AL OBJBCTIVES - 1. DRealization of hou' limicing one's mobility aa in
a ghetto aicuation relatea to inflated paymenta for goodas 2. Intereating
variation on the supply ard demand curve. 3. Underatanding of the problems

of those in poverty aa well aa what happens to thoae who are poorly educated
in the market place.

BOOMNOMIC OONCEPTS = 1., (Conawmer credit, 2, Loan sherks, 3, law of aupply
aod demand, 4, Switch and bait techniquea, 5. PFalse advertising.

Annotated by Janice Gregory, 488-9760

Production and Marketing, 1963, available from St. Paul School Media Center
Junior and Sendor High gchool

SPECIFIC CONTENTS - Considera functions of production and marketing. Shows how
probless of producing and diatributing gooda ars handled.

EOUCATIONAL OBIRCTIVES « Visual and graphic preaantation of the economic functions
of production and marketing.

ECOHOMIC CONCEBPTS - Problems dealing with Production and Diatribution.
Annotated by Ellsworth, 699-4134

Read the Lahel-Set g Batter Table, 1974, gvailable from Modern Talking Picturea,
free loan.

Junfior and Senior High School

SPECIPIC CONTENTS -~ Showa conausera how they can get more value for cheir feood
dollar by reading the label. Nutrisnts are depicted in an:l.nauon == catchy
song "Read the Label - Set a Better Table".

BDUCATICNAL OBJECTIVES = l. Ability to purchase more putritiomal fooda by
reading the labesl. 2, Recognition of nutrienta easential in a daily diet.

ECONOMIC COUCEPTS - Incréased consumer knowledge resulta in wiser consumer
spending.

Annotated by B, Kay Krueger, 881-8937
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Taxep - Tou've Got to bas Ridding, idme Instructional Media Services, Inc., 1971,
free. .

Sanior High School

SPRCIFIC CONTENT - Portrays the rola of the assessor in che proparty tax ;«s
structura. ;

EDUCATIONAL OBJECTIVES - To familiarise the scudent with property taxes and
the rola of the assessor in the determination of the tax, To familiarise
the student with several of the positive aspects of the property tax
atructure and its banefits.

BCOMOMIC QONCRPTS - Taxation, especially property taxes.

Amotated by T. Gunderson, 739-3637

This 18 Frayd, Filmfair Commumnications, 1972, free.

Junior and Senior High School

EDUCATIONAL OBJECTIVES - To alert the viewsr to common consumer frauds and
to tall wmys to seek racourse.

Annotated by L. Mayers, 298-4801

Iwenty-Nipne Boom and Thirties Oppresgion, McGraw Hill Films, 1960, free
Junior and Senior High School
BDUCATIONAL OBJECTIVES = To axamine the factors which brought about the depression.

BCONAMIC COHCEPTS ~ Inflation, recession, depreasion.
Amotated by L. Mayare, 298-4801

Using Money Wigely, Journal Films, 1970, free.
Jundor and Senior liigh School

RDUCATIONAL OBJRCTIVES - To promote an awarensss of what 18 ifmvolved in woney
managemant.

ECORQHMIC COIICEPTS ~ Cost of living, budget; relationship to lifastyle.

Annotated by L. Mayers, 258-4501




Why Do You Byy?, Journal Fiims, 1972, free.

Jundor snd Senior High School

m’um OBJECTIVES = To make students gwmre of the influance of advertisivg.
RCOHOMIC CONCRPTS - That there are emotional aspects to the buying decision,
Annotated by L. Mayers, 298-4801

Your Credit 18 Good - .. P{lm about Pavinz later, Journal Films, 1972, free.
Senior High School |

SPRCIPIC CONTENIS - Series of stories showing that one must always follow
the contract in installment buying and not rely on verbal gtatements.

BDUCATIGHAL OBJECTIVES - To impress upon the students the value of 8 signed
contract and {ts obligations. -

ECONOMIC CONCEPTS - Contracts, Inatallment buying, Credit, Consumer rights
and responaibilities.

Annotated by T. Gunderson, 739-3637
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Section 6: Filmstrips

About Advertising, Proctor and Gamble, Cincinmati, 1974, free.

Jurndoxr and Senior High School

SPECIFIC CONTENTS - Deals with the kinds of advertising on T.V. and tech-
niques used by commercial companies.

EDUCATIONAL OBJECTIVES ~ l. Undaratand how advertising works, 2. Peychological
principlas of advertising, 3. Intelligent T.V. viewing.

BECONOMIC COONCBPTS - 1. Effective spending, 2. Manufscturera use of funds.

Annotated by X. Christensan, $25~4300
T

Advertising god Consuper hotivations, J. C. Penney Co., Zducation and Consumer

Junior High School

SPRCIFIC CONIBNTS - A 43-frame filmstrip on sdvertising and how it works,
how it affects VS and ocur behavior S5 consupers.

BDUCATIONAL OBJECTIVES -~ To help acquaint the student with the functions of
advertising. To acquaint the student with diffarent types of advertising.

BCONOMIC CONCEPTS - Advertising techmiques.
Annotated by C. Hunter, 224-8037

Consumer Comounications, Inc., Hollywood: The Peterson Company,
1971.

Junior and Senior High School

SPECIFIC CONTENTS - 1. People in trouble with credit, 2. The dymamics of credic,
3. The credic decision, 4, Shopping for momey, 5. lerding institutions, 6., The
lender/creditor relationship, 7. Bankruptey, 8. Laws that protect the credit
CONSumer,

RDUCATIONAL OBJECTIVES = l. To lsarn the positive and the negative aspects of
credit, 2. To learn about laws applied to credit, bankruptcy, and unfair
credic practices.

ROONOMIC CONCEPTS - Credit, Money

Annotated b¥ D. Hanenberger, 735-0257
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Budpetinz and Care, Floasmoor, IL: Home Furnishing Council.

Senior High School
SPECIFIC CONTENUTS ~ 1, Filmstrip: Maintenance of Home Purnishings, 2. Trans-
parencies! Retail installpent contract, 3. Case studies, &4, Some duplication

of pamphlets from Buymanship unit, 3. List of sourcea for obtaining informa=-
tion on the gelection and care of home furnishings.

EDUCATIONAL OBJECTIVRS - acquire knowledge and comprehension of home furnish-
ings purchasing guidelines, room decor and home furnishings care,

ECONOMIC CONCEFTS = l. Consumer must be aware of what 18 contained in a retail
instaliment contract, 2, An informed consumer will be a wiser shopper.

Annotated by Kay Krueger, 881-8937

Buyer Beware, Guidance Associates, 1972, $37.50. Junior High School

SPECIFIC CONTEUTS = The filmstrip presents a few examples of current cases of
malpractice in manufacturing and celling.

ZDUCATIONAL OBJECTIVES - To be aware of deceptive practices manufacturers and
retail salespersons may use on the consumer.

ECONOMIC CONCEPTIS = Deceptive selling practices

Annotated by C. Berg, 388-7427

Buyer Be ise - Wheels and Deals, Curtias Colby, Wilton, CT: Current affairs
Films, 1373,

Junior and Senior High Sechool

SPECIZIC CONTENTS ~ A program intended as a guide to teenagers containing useful
information and buying tips for a moroteycle.

BDUCATIONAL ORIBCTIVES - To give the student expertise in the marketplace.,
ROONOMIC CONCRPTS - Price, Buying, Marketing

Annotated by D. Hanenberger, 735-0297

Buymanship, Flossmoor, IL: Home Furnishing Council.
Senfor High School

SPRCIFIC CONTENTS - 1. Buymanship filmetrip, 2. Classroom g2t of pamphlets
“Consumer Buying Facts on Home Furnishings’, 3, Transparencies:! furniture
construction, 4. Case study problems, 5, Bedding and carpeting wall charts,
6, Glossary of home furnishing terms, 7. Contains list of sources for
obtaining information on selection and care of home furnishings.

BDUCATIORAL Objectives - 1, Stimulate student to analyze home furnishing informa-
tion and problems, 2, Evaluation of quality in furniture, carpeting, and bedding,
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3. Apply principles of wise consumsr buying in the selection of home furniskinga.

ECOtIOMIC CORICEPTS ~ an {nformed consumer will be & wiser shopper.
Annotated by K. _Klly Kruager, £81-8937.

Cogsumer at Larng, Alfred C. Jensen, Chicazo: Coronet Instructional Methods.

SPECIFIC OONTENTS - 1, Budget blues, 2. Everyday shopping, 3. Duying the big
ones, 4. Shopping for ssrvices, 5. Cash or credit, 6, Murturing s nest egg.

'EDUCATIONAL OBJECTIVES - 1. Understand how to shop for nesded services, 2.
Understand how to locate the most economical credit, 3. Realiza the isportance
of a sound firwestment progrem, &, Learn how to make a unbl.. budget, 5.
fealise how to recognize real bargains.

EQONOMIC CONCRPTIS - Credit, Buying, Budgeting, Saving, Inveating.

Amotated by D, Hancnberger, 735-0207

cooo ODr t Rducatioml Direction Inc. (Eys Gste), 1973, spprox.
100.00.

Sanior Righ School

SPECIFIC COHTENTS - Recognisxing real bargains, Deciding to buy, Traps to stay
out of, How to buy, Getting what you really want, How to shop.

RDUCATIONAL OBJECTIVES - To present apecific '"how-to" information to students
to make them batter shoppers.

ECORQMIC CONCEPTS = The model of rational consumer buying and behavior, Full
information, Independent deciaions.

Annotated by darjorie Frost, 388-4110

Audio Visual Karrative Arts,

Sendor High School ’,«’
y

SPECIFIC CONTENTS - How consumers have recognized bad aspects of the tplece
and have taken step. to correct the faults sand protect themselves.

EDUCATIONAL OBJRCTIVES = To halp consumers see what thay can do to make the
marketplace more responsive to their needs.

EQONOMIC CONCEPTS - "Consumer sovereignity", “Supply and demand", Model of
ratiomal consumer behavior.

Amnotated by Marjorie Froat, 388-4110
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Consumer Filmstrip Series: 1. Qur Role as Conaumers, 2.

: fonaumerg in the
Magket Place, 3. Copsumers in Action, hargaret Duggan, pr, Rrickson, et sl,
New York: Instictute of Life Insurance, 1973.

Junior High School

SPECIFIC CONTENTS - 1. Qur Role ae Copsumers: Defines the roles of two high
achool studenta and the choices they make as consumers. It mentions community
resources and the choices they make witch their time, It also points out how
sach parson is different as a consumer. . _

2. Consumers in the Market Place: Defines how we make choices which determine
supply and demand in the market place. Examples of the varfous wmarkecs are
given. Also noted: effective altermative choicea.

3. Consumsrs in Action: Describes changing life atyle of a young married
couple and the trade-offs they make in life.

RDUCATIONAL OBJECTIVES - 1. Understand how one's role in life determioes
consumar role and vice versa.

2, Definitions of marketplace, consuser resources, supply and demand,

3. Understanding of the principles of consumer selection - beat choices for
aoney available,

RCON(MIC CONCEPTS - 1. Supply and demand curve, 2. The market place. 3,
Role of the consumer.

Ammotated by Janfice Gregory, 488-9760

Food Buymenshi{p, Chicago: Kraft Zoods.
Junior and Senior High School

SPECIFIC OONTENTS - Units: I Food buying basice, II Understanding the super-
market, III Factors influencing food prices, IV A product comes to market,
V A mini shopping experience touring the dairy department.

EDUCATIONAL OBJECTIVES - Zach unit is intended to saxve as a basic teaching

unit plan or atrategy for teaching seversl concepts about food buymanship.

There sre mmerous suggested studént activities aad teacher input to provide
motivation and student learning. The overall objective is to increase students'
knowledge and skillas of food buying. ’

BCONOMIC CONCEPTS - Menu planndng as & momy-saver, Shopping akills, Coast
factors for manufacturer, retailer, consumer, Advertising and the consumer,
Product development; picksging, Consuper product testing.

Annotated by Peggy Lindlof, 774-8771
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Foode: PFad & Fact, Janet Harman and Joan lLarson, St. Faul: Dairy Council of
the Twin Cities, 1974, free loan.

Junior and Senior High School
Amotated by Sharon Vreeman, 454-8433 '

Getting Down to Basicy,s.Aboyt Advertising, Cincinnati: Proctor and Gamble,
1974, free to home ac teachers pne per Im:l.ld:lng per district.

Jutdor and Senior High school

SPECIFIC CONTENTS - It covers 6 basic topic ideas with the use of the filmserip,
teacher resource guide and student leaflets. 1. .dvertising and the changing
American markatplace; 2. Advertising's place in the marketing chain of today's
consumer products company; 3. preparation and placement of consumer ado; 4. Other
kinds of consumer adv; 5. analyring ade in teros of porsomal interest, goals,
ragourcaec and &, ‘oxploring quastions about the bagic integrity and perscusciva-
aeas of adverticing. (Rclatos thio to grooming products, for the most part).

EDUCATIOMAL OBJRCTIVES - To give students a batter understanding of the purpose
and practice of advertising in the Assrican econooy.

To have students beccme more proficient in interpreting advertising in temms of
perscnal resources and individual goals.

To have students recognize the forces at work in this society to protect the
integrity and honesty of advertising; and to understand the steps in indivi-
dual can take 1if there are questiona about an advertisoment.

ECONOMIC CONCEFIS = Consumers as decision-~makers, History of the growth of
advertising, How advertising serves consumers and businesses, Modern warketing,
Test marketing, Different kinds of consumar advertising, Agencies that help

to set up procadures to ensure integrity and honesty.

Amnotated by Sharon Vreeman, 454-8483

Getting Your Mongy's torth, Chicago: Society for Vigual Rducation, 1971.
Junior and Senfor Mgh School

SPECIFIC CONTENTS - Wy you need consumer know~how, Saving to reach your goals,
Ist the buyer beware, Making credit work for you, Buying wisely, A blueprint
for money management,

RDUCATIONAL OBJRCTIVES - To gxmmine the covplexity of today's consumer marketplace.
To emphasize the necessity for intelligsnt consumer decision. To introduce
fundamental principles of sound monay management.

ECONOMIC CORCRFTS - Credit, Budgeting, Saviig, Banking, Interest.

Annotated by D, Hanenbarger, 735-0297
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gmmmenc Services for Conegumers, Westhaven, CT: Pendulum Press, Inc.,
23.50.

Senfor High School

SPECIFIC CONTENTS - The studant is introduced to the various government agencics
which serve the customer, how to file an income tax return, unions a4s a form of
protection to the worker, benefits for the poor, and the consumer as citizen
are discussed.

BDUCATIONAL OBRJECTIVES « Students be aware of the various govermment services
and wvhat these services provide.

ECONQMIC CONCEPTS - an awarengss of income tax returns, An awareness of unions,
An awareness of the benefits to consumers from govermment agencies.

Annoctated by Richard M. Hyllested, 925-4300

Home Decoration Series - Part I and II, New York: McGraw Hill, $58.00 records,
6.00 cassette.

Senior High School

SPRCIFIC CONTENTS - Part It Four filwmatrips, two of which are consumer orientedt:
Selecting furniture Part 1 and 2. Two additional filmatrips are: [Llements
and Principles of Deaign, Arranging Furniture.

Part II: Four filmstripa. Threa of which are consumer orientated. Lighting,
Selecting Fabrica, Selecting Tableware. .«additional filmatrip is Decorsting:
An Individual Approach.

Tescher's Guide includea objectives, content summaries, discussion questions
and related activitiea.

EINUCATIONUAL OBJECTIVES - 1. ability to evaluaice worimanship in different areas

of home furnishings., 2. Planning household expenditures to fit with a budget,
3. ability to obtain the most for your home furnishing dollar.

BCONCMIC CONCERPTS -~ 2fficient application of wise consumar buying.

Annotated by BE. Kay Krueger, 881-8937

How to Buy Clothes., RBasy Kiein, New York: bMcGraw Hill Pilwms, 1$70-71.

Junior and Senior High School

SPECTFIC CONTENTS - The filmstrip offers some useful guides on where to buy,
how to buy, and what to buy. It shows indicators of quality and worlmanship
and stresses the importance of selecting suitable wearing apparel. It alao

includes information on budgets and charge accounts.

RDUCATIONAL OBJBCTIVES - Students will understand the meed to plan purchases
in order to get the beat value for their money. Helps student acquire skill

in developing and using a budgst.

BCONOMIC CONCEPTS - Budget planning, Principles of using charge accounts, Spending.

Consumer chofces,

AN Pane
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How to Buy Food, Easy Klsin, Naw York: NcGraw Bill Filas, 1970-71.

Junior and Senior High School

SPRCIFIC CONTENTS - This filmetrip deals with the basic slemsnts of good nu-
trition, methods used by supermarkets to encourage overspending, snd methods
for improving buying habits, such as comparing prices and understanding

food labals and standards.

EDUCATIONAL OBJRECTIVES ~ To help the student understand food labels and standards.
To help develop mathods for improving buying habits.

BCONOMIC CONCEPTS - Food management, Buying habits (coqur:lng prices, reading
and understanding labels, etc.), Spending.

annotatad by C, Hunter, 224-8037

Insurance .,;, New York: Educatiomal O{visgicn, Insurance Information Institute.
Senior High School

SPECIFIC CONTENTS - They sre all concerned with autcmobile insurance, home
insurance, or property and liability insurance.

EDUCATIONAL OBJECTIVES - To give students an understanding of casualty

insurance. For the students to develop an amreness of the various types
of policies in casualty insurance.

BOONOMIC CONCEPTS - Students will understand in simple terms what insurance
is and how it came shout.

Annotated by Richard M, Hyllested, 781-7116

Insvrance, St. Albans, We V: The Now Corporation, 1972, free.
Senior Righ School

SPRCIPIC COMTENTS - Deals with claims, suto accidents, aut:ououw 11abilicy
and firs insurance.

EDUCATIONAL OBJECTIVES - A+ Understand purpose of insurance, B, Show how
insurance protecce the individual, C. Makes student an sffective consumer.

ECONOMIC CONCZPTS - Prevention of losses; economic security, cffective use
of monay.

Aannotated by R, Christensen, 925-4300
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Let the Buyer Bewoye, Zasy Klein, New York: DlcGraw-Hill Films, 1970-71.

Jurdor and Senior High School

SPECIFIC CONTENTS - Introduces students to the idea of consumer awareness and
potential power of the dollar. Brief discussion of supply, demand, and price.
Pros and cons of advertising. :

EDUCATIONAL OBJECTIVES = Student will understand motivations that stimulate
purchasing and devalop a healchy skepticism of advertising and promotional

claima.

ECONOMIC CONCEPTS - Advertising, Monopoly, Price fixing, Demand, Supply,
Govermental controla.

Annotated by C. Hunter, 224-8037

Lookins Greag op a_Shoe String, Zducational Uirection, Inc. (Bye Gate), 1972,
$100,00, ’

SPECIFIC COMTENTS - A History of style and vogue, PFace facts, Putting it
together so it works, Doing it all on a budget, Finding yhae's right for you,
Figure facts.

EDUCGTIONAL OBJTCTIVES - To help students learn to use their money to buy
the kinds of clothing that will give chem variety and style. 1t is also
directad to personsl evaluation and doing what is best for each individual
rather than the whole roup.

ECOHOMIC CONCEPTS - The model of rational consumer behavior.

annotated by Marjorie Frost, 388-4110

Making Rnds Meet, Guidance Associates, 1973, $37.50.

Senior High School

SPECIFIC CONTENTS - Pilmstrip shows widely practiced spending habits, methods
of guiding spending sensibly so that consumer dollars wmay obtain subatantial,
long-range satisfactions.

EDUCATIONAL OBJECTIIVES - To be aware of spending habits, To be aware of guides
to spending.

EQONOMIC CONCEPTS - Spending habits, Guides to spending.
Annotated by C. Berg, 388-7427

74




73.
Ihe Metric Soug, J. C. Penney Company, 1974

Junior and Senior High School

SFECI¥IC CONTANTIS ~ The story and language of metrica in a lively contesporary
manner using audioc and visual cuas.

EDUCATIONAL OBJBCTIVES - To have students gain basic information concerning
the mecric system. .

ECOOMIC CCOHGBPTS = i knowledge of the ﬁcric system will be neceasery to
function as an intelligent consumer in the future.

Annotated by Hancy L. iMlliams, 636-5126

Modern Congumey Education Kit, Bducational esiZn Inc., Grolier Educatiomsl
Corp.

Junior High School
SPRCIFIC QOUITBNTS = Two filnetrips and cassettes that deal with the reading

of the languags of labels on products, comparing and buying, and the use of
advertising in the marketplacs to influvence the choices that we make on our

oW,

BDUCATIRIAL OBJECTIVES =~ To learn how to buy product for intended use by using
the information correctly that is found on labels. 7o learn the different
types of advertising and how they are used to affect the consumer choice.

BCOHMI. CONCRPTS ~ To bacome informed consumars by the use of label irformation.
To become aware of the affects of advertising on the consumer.

Annotated by T. Bergstrom, 881.5891

Mopey is the ¥ediom, Basy Klein, Hew York: McGraw=-Hill Films, 1970-71.

Jundor and 3snior High School

SPRCIFIC COHTENTS = .amines the role of money and banking, and points out
nead for budgeting. The use of credit is discussed. Getting the maximum
benefic from one's money involves more than choosing among products.

BDUCATIONAL ORJBCTIVES = Students will recognise their own wants and needs
and establish priorities for achieving them, - i

EOONOMI.. COHCEPTS = Credit, Budgeting, Sales, Intezest.
Annotated by . lunter, 224-8037
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Mopey Well Spent, Guidance issoclates, 1972, $37,50,

Senior High School

SPECIFIC CONTEUTS ~ The filmetrip ashows major factors involved with consumer
activity ~ the market place, the proceas of selling,and the individual consumer.

EDUCATIRIAL OBIJECTIVES - To be aware of the selling process, Tq be sware of a
few influences on the consumner.

ZCONGMIC CONCEPTS - Consumer activity, Selling, Merket place.

Annotated by C. Berg, 388-7427

Nutrition: TFood, Fads., Frauds. Facts, ilew York: Guidance assoc., 1975,
55.50.

Senior Iligh School

SPRCIPIC CONTRBNTS - Pilmstrips: 1. Paxt 1 - What do you really know about
food? (most consumer orientated of the 3), 2. Part 2,.- Paychology of eating,
3. ¥ood Groups - Four to go.

EDUCATIONAL OBJECTIVES - Part 1: 1. Effect of mass-medis advertising on
consumer buying, 2. lecognize the rolea food has played through the centuries.

SCONOMIC CONCEPTS =~ Buying habits of consumexs are influenced by advertising.
Annotated by B, Kay Krueger, 881-8937

Nueritiop Libeling and Food a Superpatural Resource, St. Paul: airy Council
of the Twin Cities, 1975, free loan.

Junior and Senior {igh School

SPRCIFIC ORIIRNTS =~ More materials are being mailed to me as to content. Since
they are new filmatrips to be released in September materials may be late in
arriving.

Annotated by Sharon Vreeman, 454-B483

Nutrition - that's in it Por You, liew York: J. C. Penney Co., 1974, $14.25 (.
(available on free loan)

Sentor High School

SPECIFIC COMTENTS =~ Divided into 5 general areas: 1. Nutrition - What's in
it for you - examines eating habits, 2, Think food, 3. Nutritional sense,
4, Weigh Inl ijeigh Outi, 5. Hutrition Cues - They're on the label - This
section 18 particularly consumer orientated. Defines nutritional labeling,
tells how to read labels and givea examples.

BDUCATIONAL ORJECTIVES - 1. Identify nutritiomsl concerns and interests, 2,
xplore the real and perceived meed for food, 3. Become avare of the nutritiomal
labeling information available on packages - being able to apply this informa-
tion in the marketplace,
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RCOMOMIC CRICEPTIS - Part 5, Uss end epplication of nutritional labeling will
promote wise consumar buying.

Annotated by B, Kay Krueger, 881-8937

The Price of Credit, Guidance .issociates, 1972, $37.50.

Senfor High School

SPECIFIC CONTENTS - The filmstrip focuses on one major kind of credit -
installment buying., The basic steps involved in securing an installment loan
serve to illuatrate generally other methods of credit buying.

EBDUCATIONAL OBJECTIVES - To be eware of the cost of c¢redite To be aware of 8
type of credit.

ROOMOMIC COIEBPTS ~ Credit, Cautions of credit.
Anmotated by C. Berg, 3887427
Protecting the Copsumer, John D, Morris, New York: New York Timas Book snd
Rducational Division, 1969. _

Serdor High School

SPECIPIC CONTINTS - American consumer bebavior, Self-regulation by business,
Government regulatory sgencies, Principle of "caveat emptor", Consumer pro-
tection legislation.

EDUCATIONAL OBJECTIVES = This unit 18 intended to serve 8s a visual motivational
tool for sn introductory study of the history of consumer protection end its
status as of 1965, On the cogrnitive level, it can slso provide etudents with

e background of sreas where the consumer is protected.

ROONOR IC CONCEPTIS - Consumers® effect on business, Conflicting interests of
business snd consumers, Government intervention in consumer protection issues.

Annotated by Peggy Lindlof, 774-8771
St. Paul: Omiry Council of the Twin Cities,
1971, fres loan.
Junior snd Senior High School
SPECIFIC CONIENTS ~ Labels in relation to nutrition.

BUUCATIONAL OBJECTIVES - How to read a labele. Mutrition in the plaoning of
meals. How label can help you select foods nutritionallye.

Annotated by Sharon Vreeman, 454~8483
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Shoppinz with Skill, Cincinnaci: Proctor and Gamble, 1973, free,

Junior High School

BPECIFIC CONTENIS - Teenagers in the marketplace, Rights and responsibilities
of 8 consumer, Knowing your products and your requirenents for s product,
Where and how to get information and how o interpret it, Correct use of
the product and how to evaluate & product, How to make a legitimats complaint.

BDUCATIONAL ORIZCIIVES - To help the student recognize snd accept his rights
and responsibilicias as a2 consumer.

To help the astudent develop effective consumer purchasing techniques based on
individuval requirvementa.

To help the student gain practical experiences in che marketplace.

ECOMMMIC CONGEPTS - tho is a consumer, Rights and responsibilities of a consumer,
How to get and interpret information on products through sdvertising, labelas
and agencies. ,

Aunotated by Sharon Vreeman, 454-8483

The Shrinking Food Dollar, Minneapolis: General Mills Film Center, 1973,
free lean.

Junior and Senior High School

SPECIFIC COLITRNTS = What can we do to stretch it? Shopping atrategy - at the
meat counter, at the dairy case, in the fruits and vegetables, of breads and
cereals. Buying "conveniencs". ILabel watching, Rinished shopping?, Inaide the
freezer and refrigerator, Balance Your senus.

ROUCATIONAL OBJECTIVES « Tips for shopping, ways to save and extend food,
and recipea to help do ic.

S30UMEIS 20LGEPTS - How the consumer may cope with the food prices in the
store and at home,

Annotated by Sharon Vreeman, 454+8483

Textile Fiber Personaiities and Care of Textjles, llew York: J. C. Penmey Co.

Junior High School

SPECIRIC COUTEHTS =~ Rit contains 2 filmstrips on texciles, set of textile
cartoona, packet of labels, and 20 consumer buying guides.

EDUCATIQNAL OBJBCTIVES ~ “Textile Piber Perzonaliciea' helps atudent discin-
guizh between trade names and generic names. Familizrizes student with common
properties of natural and synthetic fibers. "Care of Textiles" relates fiber
characteristica to care of textiles and care information presented on tags
and labelas. :

RCOMORIC CONCIPTS ~ Consumer choices, Buying habita (reading labela).
Amnotated by C. Hunter, 224-8037
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What's Your Oredit Raputation, from .imerican Collectors Association Inc.,
Mimneapolis, free.

Junior and Senior High School

SPECIFIC CONTENTS ~ Tips on how to establish a good credit racing. Report on
credit bureaus and collection agencies and what to do 1f you can't pay
your bills.

EDUCATIONAL OBJECTIVRS -~ Studentas will develop an understanding of how credit
ratinga are gstablished.

ECONOMIC COICRPTS ~ How credit iz used, How credit 18 maiuntained.

[Pive other video cassectes in this series are: ‘“Awaraness in Spending"
(Introduction to use of credit), "The Credit Bit'(detailed report on openirg
atudent charge accounts - local stores), *Contmacting for Credit '(More detailed
covarage of contracts - types, interest rates, security), "Mamaging Your

Money '{Ideas on budgacing. .. case history of planning & car purchase and

just what is involved), "Shopping for Money'{Coverage of who can get & persomal
loan, various sources of money, finance charges)].

Annotatad by Richard M, Hyllested, $25-4300

You and Your Commundty Bank, St. albans, 'W: The Now Corp., 1971, free
Sentor High Scihwol

SPECIZIC CORITRHTS - Pamphlet describes story of banking, ics functions and
services, [Financial statements, persomdl check blanks to fill out, deposit

tickets, balamce statement for personsl use, Filmstrip and transparenceies
are available to reinforce some of the basic money and credit concepta mentioned

in the above piregraph.

BDUCATIONAL OBJRCTIVZS - 1. To underatand important role of bapking, 2. To
familiarize student with the various services and how to make use of chem.

ECOMOMIC CONCEPTS ~ 1. credit, 2. bank's fimancial atatement, 3, money policy.
Annotated by Joe Hutton, 831-3310.

The Youthful Congumer, llew York Timea Bducational Division, Teacher's Guide by
Mary Ellen Lewis, 1572, .\ppr., $35.00,

Senior Righ School

SPECIFIC CONTENTS - Bxamines trends, motivation and values underlying young
people'’s buying patterns.

EDUCATIRAL OBJECTIVIS - To help young pasople identify factors that influence
them in the purchase of goods and services.

BOONOMIU CQUCEPTS ~ To be a rational consumer, one mugt recognize chat decisions
are not made in a vacuum ~ that forces are exerted on the buyer from many angles.

Annotated by Marjorie Prost, 388~4110
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Section 7: Multimedia, 1.e., Trensparencies, Slides, Learning packets, and
Cassettes’ : SR

Audiovigyal Resources, imshington, DC: Changing Times Bduc. Service = A Divi~
sion of the Kiplinger Washington Rditors, $39.00.

Jundor and Serdor High School

SPECIFIC CONTENT - Jach unit contains film strip(a) sccospanying recording(s)
of parration plus multiple trensparencies and complete teaching gutda.

BDUCATIOHAL OBJECTIVES - 1. The student will be aware of the diffsrent typu
of credit and what they involve, 2. The student will learn how to huy,
and operete an automobile.

RBCONMMIC CONCEPTS - The key concepts spotlight on issues of particular concern
to the studant and younz consumer. Resource designed to glicit opsn-ended
discussions of themes and goals. .

Amnotated by Terry Eardell

Pa a Better Shonper: Buyinz in Suo QMIBH- Ithaca, NY: Cooperstive ZIxtension,
Cornall Universicy, 1570.

*

Senfor Hish School

SFECIFIC CONTENTS - 1. Slides on all areas of supermarket shopping; specials,
atore brands, labals, packaging, aise/coat relationships, record keeping,
trading atdmpa, 2. Record sheets accompany, 3. Seven group activity sheats
which can bde reproduced supplement the slide saries.

BIUCATIONAL OBJECTIVES - 1. leveloping and improving shopping skilla, 2. .ware-
nesa of the importance of participation by all membere of a fanily in deciding

money mattere, 3., Raalizing importance of all family amabers participacing in
monay matters decisions.

ECONOMIC COHCEPTS = 1. Family goals will determine fsmily spending, 2. An
inforned consumer will be a wise shopper.

Annotated by E. Xay Kruager, 881-8937

Pefors you Byy, Mew York: Consumer Communicatione, Inc., 1971.
Senior High School
SPECIFIC CONTRWTS - 8 tapes in conemser credit, workbook and test on each tape.

EDUCATIONAL OBJECTIVES = To provide the students with the information and
attitudes they 1lri.ll nead to deal effectively with consumer credit.

BECORMIC CONCEFTS ~ Va'uas and goals, Consumer credit, c:mrcul credic,
Decision making, lLanding institucions, Lender/Creditor relationship, Pank~
ruptcy, Laws protecting the consumer.

Annotated by I. Gunderson, 739-3637
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Congumar law: Rights and Responsibilities, Hew York: Changing Times Educ.
SeMcl, %2.50. ’

Jundor and Senior High School

SPRCIFIC CONTENTS - The kit contains an introductory record; four Complete
multimedia learning units foaturing case study booklets; wall chart; trans-
parenciss; transparency masters; exercise sheets; bulletin board project;
simulation game; reading and resources list and teaching guide,

EDUCATIONAL OBJECTIVES =~ l. To help students learn how toda¥'s consumer laws
protect their four basic rights, 2. To prepare students to make critical

decisions and solve problems.

BCONCOMIZ CONCEPTS - The key concapts are consumer's rights in the msrkstplace;
th=z vight to be informed; the right to safsty; che right to choose; the right
to be heard. Responsibilities related to these rights and issues imvolved in
consuner law.

Annotated by TerryY Kardell

J. Thomas Weyant and David Closky, St. Paul:
The M Company, 1967.

Serdor High Sehool

SPECIFIC CONTENTS - The packet contains 23 transparency originals on the
topic of consumer motivaes in three categories: 1, primary buying motives,
2, selective buying motives, 3. patronage buying motives.

BIUCATIONAL OBJECTIVES = These materials are meant to be an educational tool
as a vigual aid. They assume that the instructor will supply the appropriate
econcmic and psychological content.

ROONOMIC CONCEPTS = Basic buying motives: primary, selective, patronage,
Cuatomers differ, Products differ, Buying motives overlap, Customer motives

can be detearnined.
Annotated by Peggy lindlof, 774-8771

e

Consumar Protection, E. K. Jordahl, St. Paul: Jagricultural xtension Service,
Univ. of Minnesota, 1971, $1.75 service cherge fcr rental.

Junior and Senior High School

SPECIFIC CONTENTS - These slides illustrate the various kinds of fraud expori~-
enced by consumers. CSummarized are the fedaral, stste end local protection
agenciles. Many of ths slides ave flashed quickly with a brief narration

such 88 "250 million is wasted on fake arthritis cures”, or "Thie is the
steaple of the Hennepin County Courthouse"”, The script 1s for Minotesota.
Protaction agencies, Minn. law and heads of various state departmants are
current to the fall of 1971. Recommendad for use in consumer education for
Mﬂh school students,

EDUCATIONAL OBJECTIVES -~ Studant will...explain the importancs of protecting
consumer Tights and accepting consumer responsibilicies.
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ECOMOMIC CONCBPTS - The role of ecotxntics in priwate decision mmking. Ths
role of tha govermmant in economics: Example, see that contracts sre enforced,
That fraud is prevented. : o

Annotatsd by Bev Olson, 298-4801

Chack blanks and balance books (special resource), St. Paul: Deluxs Chack
Printers.

Junior High School

SPRCIFIC CONTENTIS ~ To help in the writing and balancing of s check book.

EDUCATIOMAL OBJECTIVES - wWwriting checks sid balancing a check book.

Annotated by Sharon Vreeman, 454-8483

Dynamic Consumer Decision Making (a typicxl unit of several offered), New York:
J. C. Penney Company, 1872.

Junior snd Senior Bigh School

SFECIFIC CONTENTS ~ 2 cagsette tapes, JIducator's core, 29 slides with printed
compentary ard worksheats for values/decision making, Voting questions - -

Values/decision making exercises, Simulacion - "Whers to go on a wacati m?",

Role carda, Transparencies.

BIOUCATIONAL ORIBCTIVES - .appreciate value of information in decision making,
Training in making dacisions more consistent with whac is importsnt to indi-
vidual, Better understand decisions made, Racognise that there i3 s reward

or payoff for making conscious, dclibarate informed decisions, Know that the
qualicty of our lives and our environment are affected by ' consumer decisions.

BCONOMIC COMIZPTS = Consumer dacisions sffect the quality of the anvirooment,
Markets are affected by consumer tastes, Price sgffects cmmr.’ choican,
Quality sffects consumers' choices.

Annotated by Helen Steward, 484-1404

Fapily Fipancia] Management, John C. Roman and Robsrt Finch, Cincinnaci: Scuch
Western Fublishing Company, 1970.

Junior and Senior High School

SPRCIFIC CONIENIS « An envelope containing: 1. Trensactions end businass papers -
for learning how to budget che family income, 2. Record book - of receipts and
payments, 3. Files ~ for receipts, 4, Checkbook - for lsarning to write checks,

3. Manual = for teacher refersnce to solutions of problems.

BDUCATIONAL OBJECTIVES - 1. To have studenta demonstrate an awareness of where
the fanily finances are spent, 2. To have students gain sxperience in slloca-
ting the family finances.

BOONOM IC CONCEPTS ~ 1. A fsmily budget must be planned gftar studying the
fimancial facts, 2, The famil; must carsfully develop its plan for spanding
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and saving to woid spending mn than-its income, 3, Faudly mrd haeping
irvolves the day-to-day recobding of receipts and payments so that actual
amounts can be compa red wich ths budget.

Annotated by Nancy L. WHlliams, 636-5126

» New York: J, C, Penney Cos, INce, $2.00 (also
available on loan).

Senfor High School

SPRCIFIC CONTENTS - 1. Individual planning sheats - Your income, How will you
Spend It?, 2, Simulation game - Usind values and goals of couple in deciding
money management, 3. Four case studies are used as & basis for problem-solving
expariences.

TOUCATIONAL OBJECTIVES = 1, To help young people understand the need for
learning money management, 2, Application of money wanagement in problem-
solving sicuacions. .

BCONCMIC CONCBPTS = 1. 4 couple must consider their means when sslecting a
new home, 2, Difference between gross income and "take home" pay, 3, Living
costs vary depending on community.

Annotated by B, Kay Krueger, 881-8937
_memugwum. New York: J. Cs Penney
Coe, 1973.

Junior and Senior High School

SPECIPIC CONTENTS - Section I - that does advertising mean to you?, II - Take
a look at adveriising, III ~ Introduction of a product into the markstplace,
IV - Advertising codes and guidelines, V - lhat should consuners koow about
current advertising issues?, VI ~ Bibliography, VII - Scripts for radio or
TV presentations.

EDUCATIONAL OBJECTIVES - To acquaint students with advertising technigues.
ROONOMIC CONCRPTS - advertising techniques, Product in the market.

Aznotated by C. Hunter, 224-8037

Insurance, tmshington, DC: Changing Times Bduce Service, $62.50.
Junior and sorfor High School

SFECIFIC CONTENTS - Tha kit contaima four exciting multimedia learning unics,
ioclvding student reading booklets, case study books, recording, color trans-
pavercies, gisulation Bsxme, student activity book, bulletin board project,
reading aad resources list and teaching guide.

EDUCATIONAL OBJECTIVES = 1. Znable the students to gain understanding of all

types of insurance, to be able to define their goals and expectations involving
insurancs to sharpen their skills as insurance consumers; 2. To anable the
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students to gain understanding of the theory of insurance in a logical and
straight-forward manner.

BCONCMIC CONCEPTS - The key concepts are consumer’a respousibilities for
planning to make the future secure and the sharing of riak. Includea life
insurance, medical insurance, proporty damage and liability insurance.

Annotated by Terry Kardell

Lo

Learning Activity Packats, (various suthors), United Graphica, Inc., 1975.

Senior High School

SPRCIFIC CONTENTS = Each packet contains loose leaf instruction sheets aa

well as an introductory sheet, liat of objectives, contenta, pre-test, post-
teat, teacher manual. Subjecta are as follows: 1. Housing - William Johnston,
2. Budgeting - Joanme Primavera, 3. Financing and Insuritg a car - Diane
McDomnald, 4. Jredit ~ pDiane McDonald, 5. Inflation and recoaaion - William
Johnston, 6. Who's zetting your money - Betty Sullivan, 7. Consumer contrscta -
William-Johneton, 8. Persomal checking accounta = Betty Sullivan.

EDUCATIONAL OBJECTIVES ~ To help atudents towards an understanding of factors
involved in using money to purchase the goods and sexvicas they need.

ROOBOMIC CONCEPTS - 1. Certain considerations are imvolved in waking wiae
deciaions about the use of money to purchase goods and servicea neaded, 2.
One needa to be abla to identify eourcea of information in order to make wise

deciaions about spending money.
Annotated by Nancy L. Williams, 636~5126
S

The Magpketplace, Washington, DC: Changing Times Zduc. Service, $42.50.
Junior and Sendor High School i

SPRCIFIC CONTIENTS ~ The kit containa three multimedia unitas, including trans-
parency masters; bulletin board projecta; independsnt activitiaa booklet,
case atudy book; recordins, simulation game; reading and pesources list and
teaching guide,

RDUCATIONAL OBJBCTIVES - 1. To help the atudent think independently and make
wise consumer choices, 2, To mske the gtudent a wise and careful shopper,

3. To help develop important skillas of flct:-finding, independent inquiry and
critical thinking. :

ECONMMIC CONCEPTS - The key comcepta are affective functioning in the market=-
place: how to use advertising; how to avoid gypa and frauds; how to read and
undarstand guaranteea, warrantiea and 3Zenersl product information.

Annotated by Terry Kardall
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Honey Manazemeut, imahington, DC: Jhanging Times dduc. Service, $22.50.
Junior and Senior High School

SPECIFIC CONTENIS ~ The kit contains five multimedia learning units, including
wall charts; role-play situations; simulation game; transparencies; trans-
parency masters; reading and resources list; student activiss booklets and
teaching guide.

EDUCATIONAL OBJECTIVES - 1. To lead students to a valuable understanding of
earning, spending, borrowing, saving snd budgeting, 2. To help students develop
the practical skills they need in handling money every day, 3. To help the
student think independently and make wise consumer choicea.

ECONOMIC CONCEPTS ~ The key comkepts are altermatives and problems in garning,
spending, borrowing, saving and budgeting money, simulate real-life experience
that will prepare the student for the decision-making role of a consumer.

Annotated by Terry Kardell

A Resource Kit for Teachins Consumer Zducation (Example of one of the unite),
Editors Park, MD: Changing Times Jducation Service, 1970.

Junior and Senior High School

SPECIPIC CONTENTS - Zarping Unit - Facts and forms, Employment, all chart,
Booklat, Cartoon cards, Readirgs and resource list, Budgat Unjt - 3 role
playing situations, Booklet, 6 transparencies, 4 student activities, Budgeting
game, Readings and vresource list, Spending Unit =« 3 yxole playing situations,
Complaint game, Booklet, 8 student activities, Bulletin board, Motivators,
Reading and resource list, Borrowing Unit =~ Self rate charts, Credit, Wall
chart, 4 transparencies, Booklet, readings and resource liat.

EDUCATIONAL QBJECTIVES - To aid the atudent in learning about the job market,
To instruct the student in £1illirg out forms, To help the atudent in thinking
about his job choice and planning his entry into the job market, To help the
goadant become & more competent gatisfied consumer, To aid the student in
learning the results of his decisions as a consumer, To help the student

in learning to understand the principles of borrowing.

BCONOMIC CONCEPTS - Earning Unit ~ Freedom of choice, sslationship of indi-
vidual income to GNP, Price of labor depends upon demand, sex, age, color,
elsuanlon wnd type of job, Money income, Real income, Spendipz Unit - Oppor-~
tunity cost, Fixed costs, Variable coats, Freedom of choice, Money income,
Real income, Budget Unit - Income expenditure, Private and public consumer
intercsts, Froedom of choice, Budpet Unit - Consumer decisions, Opportunity
cvsis, ate. -

broomsaizad B Talen Stevard, 484=1404
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b g - Bdoa Jordl.hl, Bt Pll.llo tniv. of Minn.
Agriculcuml Extenuon Div-, 1971, $1.75 rental fee.

Junfor and Senior High School

SPECIFIC CONTRNTIS - Set shows a young family shopping for food and the factors
involved with making money buy the most. It points out things to watch for

to be a good shopper. .The syllabus contains research as it pertains to the
marketing of food or consuser habits in buying. BSconomic, psychologic amd
social aspects of dscision making and trimming food costs are the major
emphasis.

EDUCATIONAL OBJECTIVES - Student will...recognize wmethods used to sell goods
(and services) including advertising, promotions, sales and buying incentives
such as trading stamps, coupons and salesmanship at point of purchase.

BECONMMIC CONCEPTS = Advertising can perform beneficial services by making
consumers aware of products, chus bringing about mass markets and allowing
producers to take advantage of mass production techniques.

Annotated by Bev Olson, 298-4801

Stoppiny Leaks in Family Spending, Mrs. alice Stewart, St, Paul: The 3M
Company, 196%.

Senior High School

SPECIFIC CONTEMTS ~ Series of transparency masters concerned with mecthods a
fanily uses to control its spending.

BEDUCATIONAL OBJECTIVES -~ 1, Phﬁ carefully before spending, 2. Manags money
wisely in daily living, 3. Prevent loss of money due to poor spending practices.

RCUMMIC CONCEPTS - Families may lose money by not spanding to best advantage,
(31 has an excellent series of transparency maeters which can be adapted for
use in consuver ad. Exampls: Dollar-stretchivg Practicss, and Evaluating
Advertising).

Annotatsd by i, Eay Krueger, 881-8937

Teaching Consumer Education, Weshington, DJ: Cha:.iog Tines Bduce Service,
1970, approx. $50.00.

Saunfor High School

SPECIFIC CONTENTS ~ There are five units containing resources in the following
areas: spending, earning, borrowing, saving, budgecting. Rach unit contains
some or all of the following: pamphlets, games, transparency originals,
reading and resource liscs, studant activities file, role-playing situations,
charts, questionnaires, cartoonsy ;nd teaching guides.

BEUCATIONAL OBJICTIVES ~ This resource kit is intended to provide “strong,
stimulating guidelines that still help a teacher to 'do her own thing' well."
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There 18 some emphasis on individual study and student self~dirvection in acti~
vities, and one. objective is to help students think independently and make
informed choices.

ECONGMIC CORCEPIS ~ Skills and responsibilities raquired of prospective
workers, skills and decision-making raquired of consumers, banefits and costs
of using cxedit, alternatives of using or preserving money and other resourcas,
variables invelved in meney management.

Annotated by Peggy Lindlof, 774-8771

Today's Copyumer Paces Value Issuea. J. C. Panney Company, 1974.
Senior High Scheol

SPECIFIC CONTENTS - ‘n audio tspe explores consumer decisions from # values
approach.

EDUCATICNAL OBJECTIVES - To have students look at consumer issues and to help
them determine what's important to themselves as individuals and to society.

ECONOMIC CONCEPTS -~ Values influence the consumer decisions one makes

Annotated by Nancy L. Williams, 636-5126

Vigsual Masters on Money, Inflation. and the Federal Reserve, Portland, ME:
Halech Publishers, 1973, free, author Stephen Lowell.

Senior High Sechool

SPECIFIC COMTRNTS - 50 visual masters on woney, inflation and the Federal
Regerve system with a script included which describes aach master that is

in the kit.

ETUCATIONAL OBJECTIVES - Knowledge and understanding of money, inflation,
ai.. Jha Fed.

ECOIMIC CONCEPIS - 1. importance and functions of momey, 2. inflation (demand
pull and cost push), 3. role of Fed in economy.

Arnatated by Joe Hutton, 831-8310
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Sgction B8: Speakers and Tours

Speskers
Justification of the Profit Motive, Russ Blwsardmr. Aposee Enterprises,

1“10 mm Ph“’ hpl'o’ MH 339 5082.

Senior High School
Suggested by T. Bergstrom, 881~5891

Anthotyy Ackerman,

Bumu ofHellch C:lcyof SI:. Paul 227-7741 fm.

Jundior and Senior High School

SPRCIFIC CONTRNTS » Tips in the selection and use of the micro wmve oven.
Testing of the safe use of the overn.

EDUCATIONAL OBJECTIVES « How to select & micro wave oven. How to use a micro
wave oven. The importance of testing the oven for safe use, The gafe and
correct use of equipment in the oven.

Suggested by Sharon Vreesman, 454-8483

Plant tour of products mamufactured at Control Data, including new disc packs,
wemory bank and chack-out system, Nancy Gellhaus, Jontrol Data Mfg. Plant,
7801 Computer Ave., Minneapolis, MN 53435, 830-5960, transportation costs to

and from bldg.
Senior High School

LIFCIFIC CONTENTS -~ This tour will ba arrvanged for & paximum (absolute) of 30
students, 14 and older. It can be resarved by calling Ms. Gellhaus who will
tv7 to giv: you the time you request. The tour takes about 45 minutea. This

- 111l show the menufacture and assembly of one of the discs as currently
tesid In computer programming., The memory bank will be demonstrated and their
chack-out system will be explained.

RDUCATIONAL OBJECTIVES -~ Increasing importance of the computer will be demonatrats.
The increasing technology of the computer will be describad.

BOAIRMIC CONCEFTS ~ The fact that industry fs always looking for new markets
and a way to urximize their profits.

Serrnoted by Fauiinae Koandg, 739-7797
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Information about dairy products, Janet Herman, Joan Larson or others depending

on aubject or age level of the group, Deiry Council, 2353 Rice, St. Paul, MN,
483-2615, frea.

Junior and Senior High School

SPECIFIC CRIIENTS - Content to meet the pneeds of the individuasl group.
Suggested by Sharxon Vreeman, 454-8483

Banking information, Michael Pouliot, Vice Fresident-lashier of Eastern
H.ei.ghtl State m’ St. Paul.

Junior and Senior High School

SPECIFIC CONTBHTS ~ Any banking aspect desired. (Probably only available for
schaols near Eastern Heights - st. Paul).

ROUCATICRL OBJECTIVES = To famiilarize studeants with what conmercial banks
have to offer as well a8 create good public relations with the community.

Suggested by T, Gunderson, 739-3637

an various speakers, H, B. Fuller Coumpany
St. Paul, NN 645-3401. ’

Senior High School
SPECIFIC CONTENTS « Consumerism and product liability.

BDUCLTIMNAL OBJECTIVES - To understand the liabilicy companies have for
products, to understand how businaszs seca consumers.

Suggeated by T. Bergstrom, 831-5891
The Consumer Impact on Business. Will the Buéinese Listen $o Copsuypers, Doris

Pooton, General Mills, S200 tayzata Blvd., Mplas., MN, 540-4294.

Senior High School

SPRCIFIC COHUTENTS =~ The consumer impact on business, wiil the business listen
to consumers.

RDUCATIOILL OBIBCTIVES - Understand the power of the consumer.
Suggested by T. Bergstrom, 881-5801
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General Mills Consumer Center, Minneapolis 55440, Barbars Best, Field Repre~
sentative and ddatitian, 540-2426, (many subjects, listed below under content),
frea,

Jurior and Senior High School

SPECIFIC COMTENT - 1. Questions People .isk =~ a discussion of current consumer
concerns and solutions, 2, The Changing World of Betty Crocker - a conaumer's
eye view of General Mills' and the Betty Crocker Kitchens' consumer services,
3. Today's joumen - Qut of the Supemmarket into the bMarketplace ~ her new
identity and importance as America's number one consumer.

RDUCATIONAL OBJECTIVES - Food and consumer problems in the food induatry and
its relation to the economy. ilomen and their roles as consumers and in the
marketplace.

ECONOMIC JONCZPTS - The marketplace and 1its relation to food prices and the
consumer. The consumer of food products and their relation to the marketplace.

Suzzested by Sharon Vreeman, 454-8483

Roerner-Waldorf Corporation, 2250 abasha Ave., St.Paul, MM, 645-0131, hMr.
Milton Knell, contact person, free. Junfor and Senior High School

SPECIFIC CONTENT ~ Scme of the speech titles are: Paper recycling, Znviron~
mental pollution, Woodland management. There are two pamphlets which will
be given out with two of the talks. Onea on recycling and one on woodland
managemant .

EDUCATIONAL OBJZOTIVES = To teach the zbsolute necessity of conserving and
preserving our way of life.

ETTPIMIC QONIEPTS - You cannot create more of a worn-out, used-up resource.
Pcliution and consarvation affects evexyone - rich, poor, young and old.

§.--=:ted by Pauline Koenig, 739-7797

‘ Tz 34 Company, St, Paul, Mr. Kostka, speakers coordimator, 733-1834, frea,
speakers availabla in many subjects depending on interests.

Juater and gonfor High School.

SPRCIFIS JGiIUT3 - Soma of the topics suggested were: (If there 18 a specific
- requast call anc ank - perhaps there 18 a speaker in the field). Health

Care Tenipe, Liln Sciences, Basic Chemistry, Markets - Transportstion, Educa=-

tiie « owirtesd rrejectors, transparencies, Graphics. The speakars would make

& ¥i:n o nne ertoct ot should there be a desire to travel to R just for

tho tote M., wkd svoak there.

Brio o Tl GBIEGTIN - Information shared by the many “experts" in and out
of © - e fleldr -0 M. To inform about the products made by 2 and show
gr-‘. g e T G: Lien,.

Sorpested by Pauline Kuenig, 739-7797
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Horthern States Power Co.,. 414 Nicollet Mall, Gerry Sword, 330-'-6691, will
speak on all gensrsl business topics.

Suggested by T. Dergstrom, 881-5391 Sentor Bigh School

Peavey Company, 730 2nd Ave. So., Mpls., MN, Robert Zinn, 370-7582, will speak
about world food problems.

Senior High School

Suggested by T. Bergstrom, 881~-5891

Piper, Jaffray and Hopwood, Inc., Mpls., MN, Mr. Woodrow Johonson, 371-6160
will speak about stocks, bunds, and mutusl funds.

Sentor High School

SPECIFIC OONTENTS = A look a4t the stock market and how it works. also, the use v
of common stock, preferred stock and bonds.

EDUCATIONAL OBJECTIVES - To aid the students in acquiring knowledge about the
stock market and how it can affect them persomslly.

BOONOMIC CORICEFTS - How investments work and how prices fluctuate.
Suggested by R. Gaustad, 459-5176

Toro Co., 8111 Lyndale sve. So., Mpls., MN, Robert Gibson, 888-8801 will
speak about Intermatiomal diarketing.

Senior High School

3

Suggested by T. Bergstrom, 881-5891

WCCO Radio, Mpls., MV, Bradley Johnson, account executive, 332-1202, will speak
abgut advertising, free.

Senior High School

SPECIFIC CONTENTS - The effect of advertising on the consumer. The ratings
of advertisers. '

EDUCATIONAL OBJECTIVES - 1. To aid the studenta in becoming aware of the impact
of advertising, 2. To understand the role it plays in the marketplace.

ECONCOMIC CONCEPTS - Advertising ia an economic warfable affecting supply and
demand, : )

Sugrested by R. Gaustad, 435-5176
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Zours

American National Bank and Trust Company, St. Paul, MN, contact person Mrs.
Donna Weeden, length of tour - one hour, group size - 30,

Junior and Senior High School

SPECIFIC CONTENTS - Complete tour of banking facilities including Daca Pro-
cessing area.

EDUCATIONAL OBJECTIVES - dxperience of seeing how a modern banking facility
operates, with all its complgxit:lel.

ECONIMIC CONCEPTS ~ Money and Credit and the iwportant part it plays in our
economy.

Suggeated by Ellsworth, 699-4134

Gould Inc, (auvtomotive bettery division), St. Paul, MN, countact Lao McMahon,
length of tour - 45 mine, group aize - 40«

Junior and Senior High School

SPECIFIC CONTENTS - How a battery is manufactured. Raw materials used in
construction of the batteriese PFarts casting - lead and antimony. Initial
charging of the battery and shippinge

EDUCATIONAL OBJECTIVES - Awareness of all the process that goes into making
a finished product.

ECONCMIC CONCEPTS - Production and Manufacturinge

Suggested by Ellsworth, 699-4134

Liberty State Bank, St. Paul, MN, contact person, Craig Mathies, length of
tour - one hour, group size - 30,

Junior and Senior High School

SPECIFIC CONTENTS - Visit various departments of a compercial bank to learn
about the services offereds A class discussion will follow including an
explanation of the Federal Reserve Systenm. _

EDUCATIONAL OBJECTIVES = Learning what services a coomercial bark has to offer.

BCONOMIC CONCEPTS - Money and Credit and the fmportant part it plays in our
Econmy.

Sugpgestad by Bllsworth, 699-4134
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