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/ . PR} .
. Suggested Learnings: Consumer and Homemak1ng~Educatlon
4

Jl‘d gulde. - *‘ [ ‘5 o {:7;.:}';%?WA ” -
:y‘ o v' "ﬂy~ The - steerlng commltmee, who worked with Mrs. Dorothyu??
t;,f ',Edmondson and Mrs. Bettye Swanson’for the 1n1t1al cur— . %%
l* N "Ilculum model which resulted in ‘the Suggested &earnlngs. ; }\

P DU 4
] (RN A
7 N .. N

l@maasmaeonsumer and Homemaklng Education gulde, were- o

P et

. . . ol . . . : R * . °
. . [ [ .
Pl e d . ¥

.. ; Mrs. Alice Hansberger, Canton Senlor H;gh School,
’Canton. : B .
. oo »> . o~ .
" ”/~ Mrs, Laura Clark Jones, Manual High, School, Peorla
o : *
o ~-Mrs.,Amella Paschedag, C1V1c Memorlal ngh School,. o
‘o Bethalto — . - Ly - L7
: - . . . -t .. Lt . .\ . .
) Mrs. Arla Powell, Bushnell«Pralrxe High' School,
BUShnell ’ / ’ ’ Q

Mr. Marvin Rull, Quincy Publlc Schools, Qulncy
,‘u. R4 4

» Miss Dorothy Sheets, Carthage High, School, Carthade;*

AMrs. ‘Sarah Ellzabeth Smlth, Herrln ngh School, e
Herrln T . . :

Mrs. Judith”Speer, Woodruff‘High.SChool, Peoria%' v
) Mrs. Betty Stevenson, Medla—Weaver ngh Schoolh‘ -
. :Medla S L . Lo ok

: . . - >
- . N

N "Mrs. Treva Walker, Southeastern ngh School, Augusta'ﬁ
,Dr.lelma Warner, Professor, Teacher Educatlon . |
Division,. Department of Home Economlcs, Western

. ' o Illlnos Unlver51ty, Macomb: 8 ' o u




réf The enthu51ast1c receptlon of the flrst draft of the R

IR | Suggested Learnlhgs- _Consymer and’ Homemaklng Educatlon.

*'\xl

2

. e

v ,,J" 1n IllanlS.

o o

f» Competent personn'l for a review commmttee was sought

through correspondenc and" formed to flnal;ze means of

.'obtalnlng 1nformatlo regardlng the gulde._ Thls commlttee

a‘-
§

. suggestions. Man teachers (those w1th fdnded and non- ., - ' .

funded consumer(ﬂﬁlgfmemakxng classes) w1111ng1¥ supplled
VoL
- their ertten suégestlons, whlc were then tabulated,

' o -'consldered by Zhe rev1ew commit e,-' lncorporated into

 the present Suggested Learnings: " Consumer and omemaklng

:W' ' _ Educatlon.‘./ B ': S : ' : ) : - }
. S - Mrs. Dorothy Edmdndson and Mrs. Bettye Swanson, |

-4 L
w

: _ : authors of the flrst draft of the Su ggested Learnlngs:
) e 7 T
v ‘ Consumer and Homemakr_g Educatlon, and Dr. Wllma Warner,‘

K .5 | Dlrector of Evaluatlon, rev1ewed all changes made prlor
A to the prlntlng of'. the gulde.’f N _ ‘l £

o > ' ” : -
. . R It is our hope that thls reflned gulde w1ll be of/ . . |

°

R .as51stance to the home economlcs teachers as they adapt

) . e - T T
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e Home\nconomics teachero haVe been actively involved

R ;vm,ﬁ <;-.- At o - - -

in bonsumer eaucation for years, but not as an independent

'coursa.; Theﬁﬂonsumer and Homemaking program was 1nitiated

into thevtotai Home Econcmics program Wlth the. Vocational“

'Technical‘Education ‘Act of’ 1963 and.the Vocational Amend-
’flment of 1968.5 Since its inception, the Illinois State

% .
ocational Bducation and Rehabilitatioﬁ, DlVlSlOD

Board for

'of Vocational ‘d Tecﬁnical Education, hac w0rked With ‘““}

IllinOis home econ ics teachers to create a. competent,
& .. W B .
relevant program. ST S _
- . v ., . . S X N
'. A\l . ‘. d $
o . The Consumer and Homemaking program lS indeed a unique -

. devedopment in the total Home Economics scheme. Courses 'ep .

can be offered separately for boys and girls in the school
, 4

» - curriculum. It places upon the teacher th% responsibility e

of aiding the student in, understanding and becomin 1n~

e T o .
JvolVed in the'Wise use of resourCes as a person in the .

e ot 1dual\role of employment and home responsibilities (a role
) - .

which almost every student, both ‘boys. and girls, will

D gnundertake) ; _ L o" o 'f e
/j ‘,'_ The program should be based on demonstrated need ‘and }
- deSigned to aid the student in adjusting to- the present— ' oo e

day world. ~mhis énables ‘him to utilize all available

3 -

.\ o

resources in obtaining maXimum satisfaction Within the

,\s
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: queetlons, glve realnllfe egamples, and’develop ekllle

.family unit, The Consumer and Homemaklng program. ill~'

- '

correlate textbook educatlon w1th the world oﬁ work) answér

e

student czn use- in present ahd - future family altuatlone. 7??

.r,
-

The teacher of the Consumer and Homemaklng program

k]

is in a unlque 51tuatlon, £9r 1nd1v;dual 1nstructors must

.“. .Jv :

" be, competent in. the subject matter areas*and be able to

%

de51gn a program speclf;cally to meet the needs of the_‘ ks

i . ) o 4

. .

students, ut1l121ng avallable communlty QFCllltles.h;)

) . ST e e

Ry
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~ - The develOpment of: thls guide was the result of many !
. , R » C - + ‘2
e s 1nqu1r1es for ass 1stance to aid: the classroom teacher 1n i
o o v L ) ‘ ) .
: :‘fiﬁs;.constructlng a releVant,‘lnnOVatlve Consumer and Homeng - :ﬁ
ST e N . . ' o
3lhu[‘ : maﬁlng_program. Background 1nformat10n was. gathered u51ng /

o . <

'the following method revreW1ng currentJHome Economlcs
11terature and currlculum guldes~ observlng Consumer and'
Homemaklng‘programs 1ndactlon- 1nterv1ewang teachers and

‘,admlnigzrators partlclpatlng 1n ‘the Consumer. and Home-

:w‘,'f‘ j.- o maklng program, and malllng questionnalres to survey all

. the IlllﬂOlS school systems partlc1patrpg &n funded Con—

sumer and Homemaklng programs at’thls tlme.

o

Schools and'

? .

pr0grams 1nvest1gated covered a broad spectrum. small,

medlum, and large sChool rural, town, and non-ruralf,

W ‘. ”

. '~:and 1nner city and depressed area’ youthuh‘The malled

o g -

PO -

questlonnalres and 1nterv1ews gathered 1nformat10n deallng»

.

- with the ﬁepth.and sequende of subject matter areas; out-' y ;_
S ;u. standlngband unlque features of 1nd1v1dual programs° ﬁ, » fJ »%f
StrUétﬁre of‘the program in relation to the student. needs; n@% %;
‘ a and relevancy of the program to geographlcal and req%onal Vﬁ;'a.p'
in"~'_ v;V%__.characterlstlcs. The answers frdm the’ questlonarres ret%rnng‘ :
= 1d~'g we@e as Varaed as the program 1nvest1ga?ed "The ma1n'1n51ght =
;"; *@j 'w galned from these questlonnalres was the 1mportance of S . ?T‘
. . . ;‘. " 5 ) .

. ) o , _
o . : . . R
- e » - : S
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Toes o,

de91gn1ng an 1nd1V1dua1 program to meet the need of the-

.

'student 1n each classrocm 51tuat10n. N e . PV

*

.

‘ W1thethenknewledgesacqw1red~from»thewconoolldated ot

- information: gathered durlng’\he permodfof recearch, the-'?

-
".' -_.'.~ -

authors have attempted fo de51gn a guade whlch w111 ald

» 1 . -
o

:and stlmulate the 1nd1V1dual Consumer and Homemaklng ‘ﬁ

teacher to plan a program Spec;flcally for the school ',ﬁ

system. ThlS materlal is in no’wayrlntended to dlctate

-

the method of presentlng mater&al but should be used as '

v~
-~

a_point of.refgrence. ' _f k'& g\ e .

The authors were greatly as51sted in the preparatlon‘

a

of -the guide by teh consultants repreeentlng the varlous

~fschools surveyed, and -twp posse351ng a speC1allzed under-

¥

fstandlng in a partlcular area of educatlon.' Thelr knowle ée

1n £he area of Consumer Education and éxpﬁrlence 1n t e(type
\ /} ,

"of problems encountered by classroam teachers tas”.nyaluable.

n Ay

.~It 1s through thelr evaluatrons and recommendatxons that the

“

vauthors ‘were able to produce a usable gulde for the teacher

L. ) e, ‘s
, o

1nvolved ;n Consumer and Homemaklng sducatlon.TE' . ."_ o
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. . - Tk

‘ The sectlons are plaCed in: alphabetlcal order. Each_

lg,; o ':.sectlon beglns wnth a general purpose statement, followed

by the objectlves to be dlSCHSSGd ‘in relatlon to the sub~

ject, and a llstlng of spec1al subject references for the;f

e -

_student and teacher. e

. - ‘ : i . 7.

The body ‘of the gulde is lelded unto six columns.

A% o the concept, classrooﬂ experlences- poss1b1e resourCe

persons; related experlences, a llSt of reference books,

v

fperlodlcals and pamphlets, and a column for the teacher toff7
u - L ,'

'ﬁ_/"ﬁaevaluate the un1t 1n relatlon to partlcular c&assroomv

. .s1tuatlons.vfdf '.Vip{_‘ : ‘ .

A ; _ T, S
(7’[‘h .S = Studentm‘;lw_:iﬂll‘ﬂlj ,'l“; SHS -§Senaor ngh School :f..
- - T - Teacher >Tﬁi:?i ;} , VQfH JHS - Junlor ngh ﬁchool .;
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Generallzatlon' Advertlslng stlmulates the economlc , i SNV \

growth in. the max ketplace through various technlques
.and appeals by directing the flow of the consumer's’ e
dollar. With a critical evaluation of advertising, = -
the consumer can make better use of avallable 1nfor—- .

matlon 1n utLllzlng his résources. - - - . : e
, . o - | . e
e ) . C.
Objective: Deslgn experiences which" w1ll enable the .. B e

. X . s «

sumawtm , . o . R SR

and the value of the 1nformatlon provmded the consumer

. Identmfy the functlon of advertlslng t0°the manufacturer

)
<

, L ) -
Explaln the,respon51b111t1es ‘and obllgatlons of the
manufacturer in advertlslng and the consumer's rlghts
and responslblllty in the use of 1nformat10n provlded .o

Descrlbe the various advertlslng technlques used to
1nfluence the consumer s spendlng

t

'_ . . SRR
. . . . : : ' : r-=r

Illustrate the varlous psychologlcal appeals used in 'F
»advertaslng medla‘ —_— . . (Y : .

.~

- -2

Identify nlsleading'forms of advertising and dev1se”
methods the consumer mlght use to av01d deceptlve_‘”
- practices * . o ' S , )

1

Become ‘aware of the various consumef protectlon oL P
agenc1es available to thedfamlly unit. e ’

ot

I
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L Studént Reféfences: . B S . S -
g S
' "Be Sharp! Don't Be Cheat&" -~ =~ °~ . =~ Part of series
- Consumer Education Series Book 5 e ' oo '
Ginn and Company ° e .
- "~ Teac¢her's Guide - . . o o
o . JHS, Remedial S / S , . ’ )
o ' “Beware of 'Bait and Switch'!" : Free
Y - ' Federal -Trade Commission . : ' ' -
' JHS, -SHS, Adult & o e
< i | ‘Marrled'Llfe S L. . BN o -
= ° “Chapter 12 " . - ; _
.~ Riker and Brisbane . e
o "Your Protection Against Fraudulent sales, : o
- Advertising, and: Loans" .- 7 :
' William 'J. Scott = ° PR _ : S .
Attorney General.of Illlna;s C _ -
Lo 'Teacher-Rgférenbés:' o
o o © , E , R o .
The Permissible Lie: . The In51de« , ' o o .
. Truth About Advertising * T o C ' W
Sam Sinclair Baker - , L : ' -
World Publlshlng Company' S e s ‘
: Let the Seller Beéware . ‘ S S e
~James Bishop, Jr., and Henry Hquard Ly
_ Natlonal Press Incorporated ‘ o : :
= . The Hidden Persuaders a , , S
- - - . Vance Packard . ' o ) o
Dav1d McKay Company. Inc. R . ‘ : -
) w0 WCurriculum Enrlchment Mater1als"~ - , N
. Charlotte Carr o
, Illln01s Stdte Un1Ver51ty, 197l e
: 3 [ ’ . ‘_, . o N
: - . . ;
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fFederal rade Comm1551on

Consumer Informatlon Blbllography, Superlntendent
.of . Documents, U. S Government. Prlntlng Offlce'

-

Illlnols Attorney General's Offlce

. 0 - ‘
.Chamber of Commerce . o T e
Better BuS»ness Bureau X
- 1 S L.t
t
.-
R
B
] ’ 2
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o ®
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Classroom Experienees

*

W

/l

: Resource Person

s SN
o , —
JFunction of
"Advertising

Y ) R4

»

Divide eclass into*teams and,
using charades game,” have students
act out commerc1a1s.; '

- . R ‘).
.o or

o

Take several advertisementsys

cover brand names, and have

students identify products.

Why do manufacturers adveftise?

‘marketplace)

" Teacher may elect to discuss &

(Function of advertising in

1. To inform fe-
2.5 To create sales”’ : '
3. To develop brand loyaltyl

-

short hlstory of advertlslng.

‘& g

marketing,

’DlSCUSS the tiree realms Vof

1, Maﬁket ealm
C packages
_ b, advertisements
2. ~Consumer .realm
‘ a. experts .:. .
, bc‘.friends B '7 T
3. No—proflt realm
: \federal & staté agencies -
b. consumer qrganlzatlons

©

deC1de the walue of each to the

Using varlous%advertlsements,

consumer.
1. 'Informa 1on obtalned

- 2. Age group

3.. Realm of reference
" "a,. endorsement

' b. status symbol I

« €. .sexual appeal
4, Psycholbglcal and emotlonal
' appeal

Dlscuss steps leadlng tg product

: adoptlon.
1. Awareness of product ex1stencev.

2. .Interest in product

-3, Evaluatlon of product

4. Trlal

o

R

‘.

»

4

L

. Local'Advertiser



9 - : . . o -
' o . Teacher-Student = | oL
Related Experiences . - References - Teacher Evaluation
. \, N
' 4 o % ¢
. " Y ) ] 4
AP R
- “ »‘
c?l . . , - . B ¢ ° k v
Interview advertiser and- v =W11helms, Helmerl, .
local communicdtions media. . and Jelley ‘ S
Why does one advertise? What . ' , :
. approach does one use? Who —Schoeﬁfeld and : X
+ , writes the advertisement? - Natella oo -
L ’ -S~Levy, Feldman,| |
o * - and Sasserath | |
e’ s . - - 3
°  T-Gordon and Lee |
T o ﬁ_T-Trolstrup * \ - o | o
) - v . ‘/ ,‘ N . ‘ '
\ T"Wamke, Wyllle,\ . . , ‘ ¢
Wllson, and Eys? . I '
o : . . B . A ..
P N Comprite
o , A T-Illinois Teachef, ‘
b . P o, U. of Illinois, . .
T . S ' - Urbana, Illln01s o
’ . A N R g _' . S . : M T
. €ollect and analyze . 0y - N
advertising samples.. B . : : ; P
v ? ] - . . L S N
. . , . q r
, \ b [N




, . ) . e

Concept . . = Classroém Expefiendes o ' Resource Person
. : Ty X ” Temo
LT e Are there other agencmes aerved o s
B . by .advertising?. ‘ S
le? Public, welfare -
' . : 2, Technical data R
Pao . (PDA»a FTC) e
- .
Reop0n51blllt1es ~,U31ng same édvertlsements, ‘what Y. s
of Advertlslng L ’?nformatlon can the consumer obtalnv. S
What information would you llke o
listed qn a product? ' : ’

2l

\?

e

What respon81b111ty does the ad~ - S
'vertlser have “to the c0nsumer? '

- wvbgw at respon51b111ty does the . ] o
' ~ - cohsumer have to the advertlser°_ T
What reSpOHSlblllty does the ‘con- .
. ‘ sumer. have to government legislation? R
_ Methods of -, Game: . Match slogam_to-product.’

" Advertising . - CoL e ’ ‘
B or . -»

. L
i

Co Quiz Game: Given & slogan, the
"' cdntestant must name the product-
v Loa ., . ‘. ! . A S -
K v . How many forms of advertlslng does
. N, one hear or see 1n/a day’ plst
e on board. : ’

\\_U51ng one produet, llst all the f' ; e,
o 'varlous ways it 1s advertlsed S AR

Major. sources of advertlslng.




. : 4 : - N . . - T s ', ;
L] . . . . R . , ) . a2

. N o S ' .-'Teacher-Student - L .

X Related L‘xper:.enc-ec - References . . Teacher Evaluation
- : A "\ ] ) ' » RS .
Does your famlly use adver= . S d -
tluements? How? . SO o S T S
S o . - « . '
. . . ¢ o .
o P .7 ’ . e .« . ’ . N . -
- Interview local communications _ S-Wilhelms, Heimerl, ‘ .
" ‘media.- What resppn51b111ty do- and Jelley 2P O
they exer01se° : - ) I
' ',_,4§—Levy,JFeldman, and . " - ] e
Group Progect. Talk to local - Sasserath’ ' - ’ R L
+ corfsumer groups about what they . e e N
are doing to aid the consumer. - TéGoxdpn and ‘Lee S 1
" S © . T-Warmke; Wyllie, o S R
& o . e . Wllson, and Eyster - . L F
: et e v . s
Group Project:  ,Devise a game, 4.S-W11helms, Heimerl S 5
. skit, or case study to show how “’and Jelley __[ S R
‘each $erson is influenced by ‘ S
advertlslng. - - 8= Schoenfeld and P
) ' ‘ ‘ Natella TR
An evening w1fh ™. .. . - o - ' -
(1) Wwatch and time one com- . .. —Levy, Feldman, and - e
mercial. (2) Turn the sound = Sasserath C S e
off. Did you understand the . - '
- message? (3) Turn your back"‘“ T-Gordon and Lee4’ :
- and just listen. o Ty
- o T-Warmke, Wyllle,‘ .
Watch one program-v (1) How ! Wllson, and %¥ster s o E
- many commercials? (2) How much . :
‘much time was devoted’ to o .T-F1t251mmons‘} '
‘commercials? - o o o
o B . T-Britt- :
‘Group Project: Using one of , E ,
the major forms of advertising: . '
l. What percent is devoted ’ - : _ S
to advertlslng° AP . o
2. What percent is devotedv . ‘ : o ’

td factual information?
3. How is. the,consumer
- tréated? N , . C
4., What appeals are used°'~'_f' ' » T
5. Would you purchase it? I '

Bring in illustrations of as
many forms of advertlslng as
p0551b1e.

- . - “» B ‘_ . -




B - v l E - )
E -~ . - . » ° .. L - .
Concept Cla@éroom‘Expefiences' Resource Person
Minor sourges.of advertlglng-~ T
1, ,Coupoﬁb L S o .
.- a. fail e _— .
s = b. fagazines -, . s T
- . ' c. newspapers /. v o
: . - 2, Free samplas o L S W :
o ~a. :in store = S B
‘ - b, mail o o 3 ’
< 3." Packaging 2 ‘ T e
- 4. Digplay ' ' o e
; 5. Hghdbills ““ St
. O * 6. Wdard of mouth A ) -
Y P Take one product and find SRR B
LT illustratiohs of each type of .. . _ . .
- advertlslng. _ . A
Small Groups: Have thé/students N
de51gn an advertlslng campalgn for - R
. real or 1maglnary product using y . ,
three major and two minor forms' o RS
of advertising. These nfight be e
presented to the class, with the .
best ones used for display or *~ . - . 7
d exhibits in the hall. - E -

Consumer. through
Advertising

X

' Appealing-to the,

. sell each to four dlfferent age§%§;

Give each group e
How would they

Small Groups.
3. to 5 products.

- Faculty Member,
Teaching:
-Advertising °»
and types of people° SR e o

or A fa
Select five advertiséments. To:- S
what group is the advertisement - = - .
-appealing, and what technlque 1sﬁW‘AW S Ty
uwohmd’ o -
| — - | } :
DlSCHSSlon:A Different psycho- °' . »

logical appeals of advertising
(show examples as illustrations).-

1. Endorgement _ .

2. Peer group 1mp11cat10n : o SR

3. Sex appeal’ . : ' .

4. P0pular1ty ' o .®

5. Mascullnlty-femlnlnlty )
6. Power or prestige - - e
7. Irritant - o :

8. Success

10.} Desires

T “-’3’2 , : < o B s

@

o

9, Fears o ‘ ‘ o e A

foc)




5 Teacher-Student v :
Related BExperiencest References - Teacher Evaluation
. \’ ' : ’ ’ . R T
'/-_ Q ‘ ]
RO , p '
' > 4 : - .
. i
N 5 - ot 3z .
. o \‘\ - " ! @
. ] :7\‘ -
- W ¢ ' L g . -
ﬂ. . c ’ PSR
- \‘\; 'v -
= ‘ .- .o ! / o c ,
. : X 3‘ ] /“
~ Have poster contest for . . I
- coming school event. . . .
. t \
Make a collection of the ., S-Wilhelgs, ﬁelmerl -
different psychologmcal and Jelley . ‘
appeals for one: product « _
f'S Schoenfeld and L R
Have students create collage . Natella L e
of advertisements. ° ' o _ ; T
. ' ; §°Levy, Feldman, and o N
e D Sasserath . ' ’ i Ny
Group or individual progect. '» T-Gordon and Léy '
DeV1se advertisement using as . . ,
many apﬁeals as possible. ‘ T—Warmke, Wyll;e,;» )
O _ \\\) . & Wilson, and Eyster . RIS
| S 28 S T
> ~ ’ : ‘ )
B °“ » - (. .' "~
/ 4 .




- ¢’~

Concept - : iCla uf@Oﬂ Bxperlence@
Why . do advertisers use theue - Commercial
" peychological appeals to: - |Artist

influence consumers° o '

- ‘Reggource Person

kS ‘ K
w Ly ° »Sec héw many and whlch types S
: . ~ = of advertisements use more o

than one appeal. .  § .

- ‘Have students look at the various
-, sources of advertising. How dpes'
v o ~ the placement of these affect the -
at .~ .~ consumer? (Right vs. left side of .
: T .page, c¢olor vs. black and white, - N '
N -time of day, program association. )
Recognlzlng - _ From a' collection of advertlﬁements,
Misleading K~ - have students select those which are
- Advertising : .or cquld be misleading. What makes"
: ' R them mlsleadlng° - o

*

-

Porms Of- deceptlve advertlsln ;- . Staté Attorney.
. 1. Bait and s@itch-s ‘,k//?/ . General's = ‘
. 2. Mail frauds = - - %5 ' office . o
"~ 3. Limited supply e e e
- ~ 4. Contests . . ' -+ Local Postman
i - 5. Garies _ - o e -
. o 6. "Free" gifts, - , oy
~ . 7. Size and shape of _ %
- f-"packaglng :
. 8. Chain letters v ‘
- Student demonstration of . L
‘deceptive advertising. = o : , .

_ . Contest on deceptive'or’misfby',
o ' leadlng advertlslng. '

o : Advertlslng acceptance based on’

o the. maga21ne s reputatlon. -
‘Protection Against Have students dev1se ‘check llSt to’
Deception ] .. avoid deception in shopplng through

. ~ - aGVerglsements. -/
, 1. Be aware A
vy ;2.~'Be-1nformed 1
* - 3. Shop before you buy . ‘ o
. 4, Complain to the seller and/orf ‘ O
_ R , - company and/or. consumer R
. BT protectlve agency - ‘

‘» v . 7




..... 3 , 2
. s v/‘ , . - .
‘g - o 'Teacher—Student » '," . :
Related Experiences LT References - - ' _Teacher Evaluation
. ) a ' P-Fitzsimmons .
o1 & T~Oppenheim bl
» " T-Britt \
: . > ' . s .
Investlgate cost of p1a01ng |
an ad in- . |
i. Local newspaper . ' .
o2, Metropolitan newspaper :
S0 3. ;Radlo o T |
S oede TV LT -
- - Handbl 1s |
" Locate’ any misleading adver— . _8-Wilhelms, Heimerl "
tisements and brlng to class. 'wandzJelleyu B .
o - ' B 33 '“_ . . S Schoenfeld and I P .ﬁg' |
L S R ~ . ° Natella = - - L e
. . .:' R - L ' 4 S_Lev.yr Feldman, . ® o }
' ST - 00 and Sasserath . “'; .
_a;S Greer and Blggs S 'r' s
. .o e . - Gordon and Lee ' Lo Ce
Y - T—Tralstrup ‘ .
R , L ;:'q{ TuWarmkev;Wyllief* L . | - :
~. L . e T -Wilson, and Eyster . ' -«
SR oA -S-Schoenfeld.and - - ' . .
> , ! o o Lt Natella P s : .
T ] ’ * ) ‘ l}’ o -
s . S-Wllhelms, Helmerl RN
Prepare a written com- 4 and Jelley o
“plaint objectlng to .. Sy o _
L deceptlve advertlslng. T - e Levy, Féldman, and oo -
- . L Sasserath - - L e
."',A‘ " -. ) L ,D* . - . . K )
o 6. < ’ ' ST m—Gordon’and Lee .
Li . P T ,_T—Warﬁke,,Wyllie, . L PN
- .o._' e ‘.. - . Milson, and Eyster - ; )
co T meBrike B
A . . | e o ) ) . e e 'ob, .
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L * 3" . s ,
' o ® b S R A 'S ’ .
" " . a"q' ] ‘ 5',.‘ [ "' . '.
. . - T . g ) . 4 ) -
Concept .Clas sroom,Experlences b . Resource Person
. e ’ o ’
PN N Have' studen‘te report on- - -
' ’ 'regulazory agepeciesy fﬂ SO N
- 1. focal s e y
» . Bette? Buinegs. Burequk ‘
, - ( b. local communlcaﬁlons o )
, ' pedia . - N
' - - . €. voluntary consumer, agencmes \
i3 : d. Chamber of Commerce c .
2. State . , . :
) = “ ‘a. . consumer organizatiohs o
ﬁ- ar . b. Attorney General , .
- e 3. Federal. .
' = a. FTC o
o b. Voluntary Code of neWs o .
" Cs s media - - o
v ) / : C . FDA .
- / .
, R & :
Summary Give students three advertlsements ’
" to analyze (one should be- . ° 7 .
" deceptlve).. ..
e ” » ." o
T - l\
. B . ‘ .
"“c" .« . . .
.' {;&\'\ : . .. ‘v .
¢ L ’.‘Jﬁ“ 3 ¢ 5 i I
- . . T V 5
i . l- - oo N
B 6 s 3 4:5 o
' ) % N K ’ \
. ot ’ .
L3 ‘.P A ’ ‘ |
> ' ‘. ‘ - o
p( 12 ‘.:' -
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APPLIANCES

Generallzatlon-- In order to obtaln a hlgh degree of i~ °
satlsfactlon, the individual as a person engaged -
in the.dual role should correlate .the- fullest * .
- utilization of available resourcés and management . ‘
skills_ by carefully selecting and’ eff1c1ent1y S T
operatlng all avallable equlpment E .

PR

Cogln .
[

Objectives: De51gn eXperlences whlch w111 enable the
student to:” ' :

1. Descrlbe the functlon and use of appllances in the ﬂ“
famlly unlt o " e

“w

2. Develop a_Selection criteribn for appliances ~ °

./,.' i . . . ) : o . .

3. _Determlne the probable quallty‘pf ‘an. appllanCe by @,

gatherlng accurate information by test1ng agenc1es

4, Determine'the'need and %ée of an appllance in terms
Coe of individual or family “§oals, values, and standards-

v

\
5. Identlfy the relatlonshlp of management skllls, the
dual role of wage earner and’ homemaker, and family
“'resources in selecting and : ‘purchasing home appliances

o
»

6.Ah:Survey'the maintenance and operating coets'of’apiliances

-~
-

7.. Understand and evaluate the internal and external ;
7@ influences exerted on the family unit 1n the appllance,i
marketplace. '




r

" Student References:

-

"How TdﬁSelect Major Home Appllances“” o ¢ 50 for,$2;50 -
- Sears Roebuck & Co. , . . oo

JHS; SHS, Adult . .. | - ‘

gg? : Buylng AppllanCes , ‘ - Part of series

: : Consumey Education Serleﬁ, Book 3 T ‘ :
Glnn and Company i . T, .

'Your qulpment Dollar" S _f. Part of series
: Management. Instltute' v e e ( '
ousehold Finance o o B
o
’Teacher_heférenCes:' N - . .
"Brighter Washdays Resource Manual"o N ,$1.00 each
B Consumer Information,. Dept. 703 ) : '
Sears Roebuck & Co.
’"New Horlzons" E P - '$1.00 each
' Assoc1at10n of Appllance Manufacturers S
- Young Homemaker's Equlpment GUlde
. Louise Peet - S 5 ‘ .
: Towa State Unlvers;ty Press T S .
» . "1 Buying Guide Issue | : ?r'
' ' Consumer Union, Inc. o v ‘ ’ .
’ ) Household Equipment, 5th Edition
R ‘Louise J. Peet, Mary S. Pickett, -~
1. Mildred H.'Arnold, and Ilse H. Wolf - .
/ John Wiley & Sons © a | .
L Maytagvcompany |
B | - ‘Newton, Iowa
’},;, v |
B "
g 29 15 . R




£

w

v

Equlpment for.Modern LlVlng

. The’ Macmlllan COmpany
Equlpment in the House f
- Urenkranz and Inman .. -
Harper & Row Publishers

[N

Films and Filmstrips:

’

‘ "Small Wonders in. the Kltchen"
. Rubbermald,vInc.
' JHS SHS i,

K : "Teflon in the Kltchen" ,fi &\\\1-'
. Dupont ‘ e
~ 'JHS, SHS Co

. »i"An Electric Range" LD
A "Edison Electric Instltute i .
. - JHS, SHS, Adult . Lo
- "a Thought of Twd About a Pog or Two";
s - Aluminum Company of. Amerlca
JHS, SHS © :

"Focus on ‘Cookware" '
American Iron and’ Steel Instltute
JHS, SHS, Adult '

' "Car-A-Van"-(36 mln.)
Whlrlpool Corporatlon
Dist. by Modern Picture SerV1ces, Inc:

L3

Teacher Referenoeséui(qoh#inued)  1' SN

‘Betty Jané Johnson R J. él.&:




‘Additional Sources_of_Infoxmation;
“Consumer's Report"
Consumer’s:Union, Inc,

o "@onsumer Informatlon Blbllography"
' QSuperlntendent of Documents = . v _ v
Government Prlntlng Offlce n S o ¢
:TeaChlng Aids ln Consumer Economids . -
New York ,state Counc1l on Economlc Educatlon

. Consumer Educatlon, Materlals for an Elective Course
"The Unlver51ty of the State of New York -
Thé State'Education Department :
Bureau of Secondary Curriculum Development

IE _'"Portable Appllances, Their Seledtion and Use”
Sears Educator Resource Series -
Sears Roebuck & Co., Dept. 703

. ‘"Forecast" T oL

- “What's New. in Home Economics"

. ' * L
Pederal Trade Comm1551on - . 4 -

. Local pOWer company

. .
. ) A . . ! c . -
. R . . ’ .- o : X - W
v L. . . T . . . -

3,

o~
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gghceét,

N

-

- of Pergonal

mAwareness'c
Quality of
Appllances

é?: «

i_ hpplianceg .

'Fuggtion aud'Use

' Haye each student discuss advan-‘ , -
tages and disadvantages of his ‘ '.{ o7
. or hér appliance. :

'fDlscuss the value of s:
' approval ;

Have studento brlng to class one - :
'personal .appliance - there should. o =
be several. examples of each . )

product (electric shaver, hair

" dryer, heat uetter). B

Group appllanceo and havg ‘each :
student -tell how the appllance ’ R
was obtalned o i o :

. Dlscuss the selectlon crlterlon
fof each product, -

‘Compile ‘the above»lnforqulon to

develop a selection criterion, . 5

"0 . o .

Using one product, have class test
each model and rate’ accordlng to
selection crlterlon.

'What do they actually Lnow about :
their product, anfl what would o .
they "like to know? How might
~they obtain thls,unformatlon°

»

- //» - - ) . .
Evaluate the’ Yaiﬁous sources of . Representative
information. » "/ - from Local

l. Friends ( -~ . Utility Company-

2. 'Seals of épproval

+ ' 3, Guarantees§ and warrahtles .

. 4. publiwations = - . |

5. Private te'sting, : - ‘
organizaticns : ‘

Discuss the accuracy Jﬁ friends'-

1nformatlon. - ; J& : L o e
A . . A ,

é of

e
L0

Look at dlfferent prlva é testlng _
\organizations in terms of what - e ' .
their test criteria are, how pro- . ‘ '

ucts. are selected, and sponsorshlp.
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7 '_ /' TeaCher~Student o /
Réferences ' I Teacher Evaluatlon

- Related Experiences
f;_ P  S=Levy, Peldman, ‘and - : .
ce v .~ Sasserath =~ . ¢ e
'TéF1t251mmons
Students may W1sh to 1nter—' - ,,~-'ﬂg' ’
view several persons to see’ e
what criterion was used to . C :
~ select.a personal appliance, .. . v ‘ o ? T '
and the advantages and dis- , . , -~ - . = ' S
advantages dlscovered with A o R R
use. . : , : ' L . N
Students.might apply this = . e
. same test at home on other : o s
iapp;lances.. _ | ;. S

 Questionnaires might be used. * o : ‘
to determine this ‘among = . L T T 0
community families to sed ' ‘- ' : : R
what was done, and whether . , .

- any investigative process S - ' ) ' .
was followed. This might : o SR
lead to a class project of °
devising ways to 1nfprm i
community. :

"J.u

Locate examples of products - S-Levy, Feldman, and Cr

having seals of approval and - .Sasserath - . E o a
determlne what they really - . o T , //jE‘

 mean. . , - T-Fitzsimmons

Using the inforhation gained .~ T=Gordon and Lee - . .
from the questionnaires, the S : ’ _
‘students might develop group - S : RS B PO
projects to demonstrate ways e . : T
of informing'the publlc, - : C . A

‘locate any trends or-patterns . T _ A A
in family. 1nvest1gat10n ‘and : -
‘buying habits or testing b
methods for various appliances.

g 19
3 g

€2 :
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Concept _ ___Classroom Egperiences - . Resource Person

.. - . . Have students report on Lo ®
S -« various publicatidns. If any

- ~ have seals or guarantees, what L

SN - do they really 1nc&ude (sponsoxr- B . ’

' .. ing group, . testlng criteria, * - - :

.valldlty, etc. )? A o p

Crmterla for . E Discuss the crlterla for deter-

Appllance Selectlon mining need and use of an

v'appllanee to 1nc1ude- :

: . Work 1ntended* - W :

. Initial cost . : - : -
Liife span e I

Storage .-Q v -t

Operating cost; ' o

-Maintenance & xepair costs -

Values, goals & standards ‘ ’ o

Management of hhman and , . .

non=human resources . .

‘./

00 \l'c\m‘m_wwH

[ ] E * L[] * L]

Determlne need and usé of an
appllance.

l. Values, goals & standards
2. Individual and dual role
. - 3. Management skills o :
- -4, Available funds ' . S o ’
- 5. DLimited resources ’ o ’
' Discuss available power‘sources R .
‘ : in relatlonShlp to cost and
P - - - convenience.
' S : _ 1. Gas -
T . a. natural ;
- : b. synthetic- . i : )
2. Electric ] | L
a- A-_rc' _ ‘ . , ' :
. .bo DoCo ’ . ‘{5.@ . .
1 4. Coal . . ' o g - '
o 5. Kerbsene S
6. 0il
. -~ Discuss legal aspects whichimight Local Government
' : affect appr}ance selection.: Official-\\
l. LocaX building codes "t . :
2. Governmental wiring codes Lo . .
- 3. %Trade association standards = . . :

.

4. 7




&%

'+ Teacher~Student

Related Dxperlences ‘ References _ '7Teachervaaluation'

Have‘students creaté dlsplay : S e
on-bulletin board or display , : . -
case using 1nformat10n from A ’ o - v
their reports. ' T "

o or

'Prepare short consumer infer-.
matlon sheets.. N

B . .
- .

Small Groups- Devise crlterla S-Leith and
for determlnlng need and use Lumpkln
for: - B
1. Personal appliances - S~Levy, Feldman, and-

2. Small appliances ’ Sasserath . o ol
" a. kitchen - - o -
v — T-FltZSlmmons

-

- b.- workshop
.~ Ce. home-work oriented ; - . '
3. Major appliances - T-Gordon and Lee - e
- a.  kitchen : ' : ' v
b.. workshop
C. entertainment . E . o
d. recreation . o : ' . -
The same groups may wish to ' ] ' ' L '
.add individual or family needs
-and uses to the above criteria.

$

v

Gy
Y

85 o 21‘ '.




A o, v I ' ¥ - A
- Concept . ~ Classroom Experiences - e .Regource Pérson
Case Study. Conflict among , - Paned of Career
resources whiéh. might be. solved Woman, Home- .
: by purchase of equipment. '+ oriented Woman,
~» - Student solutiogs should 1ncludé ~-and Newly Marrled
1. Retail outlets : ~ + Woman ° ° .
2. Information =~ . . o
3. Increase of management -  ° L s
. skills .which would yield e e o
. o , .. reduction in, tension - e
LI : - 4. Repair and maintenance o

LB B

Compare the increased need for

- I ' equipment in the dual role of R ° ’
" - wage earner and homemaker. W e g
_ , - S
Purchase of . Review principles of planning'da ° = “.°>°
Appliances ~ consunier purchase as appllcable - e
e - . to appliances. e - . e )
o Al 1. a. Determlne need based ‘ .
: , on values, goals and o .
- standards ) - ,
b. Devise selectlon T
criterion . ST s T
. ’ v , 2. Gather information - a0
& . . 3. Comparison shop - S s TN
: & - 4. Consider additiondl hldden ,o o
. costs ' : o
bt Lo . ‘a. repalf and maintenance - L L
’ ' : “b. operating costs L ~ T
c. interest charges : .
d. installation costs = . ' .
‘e. additional eguiprent - Lse_ ot e
. needed for operation. E

. Prepare file of manuals of
caré and guarantees

. Multlplg Wses of appllance

. Dealer's reputation. -

. :Sources for purchase

, ‘a. catalog - » . S ,
p : R "b. wholesale house = - ne R

o ’ c.. discount house ° LT

.d.” appliarice store

. o Have students report on home .

. o . . activity of selecting a piece of ., .
t ' -~ equipment for the home or personal

use. .




.Teacher-Student

¢

- Related Experiences -

’s

Using selectibn criterion
developed in class and the;:
determlnlng need, _
- select one piece .of equlpment
the home and’'do a .
This could
an individual or

needed for
comparison study.
be done-on .
,Student team’ basis.

' Have students do a ' cost com-
» ' parison study based on the
‘Family Fimapcial Plan,. .
~cuss the advantages. and disad—
vantages. of different. methods
of purcha51ng”or rentlng.

_Students 1nd1V1dually or in
teams might demonstrate equip-
. ment having . mhltlple uses vVs.
| single use, and the factors
\,,lnvolved‘;n‘ch01ce-mak1ng.

Have students -create skitsg,

. -~ case studies, or role playing
to represent the confllct
among resources.

. methods of

References

—quy, Feldman, and
SasseratH ;

S Schoenfeld and-
Natella.

T-Fitzsimmons

xT-Gordon'éﬁdiLee

23
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- -Teacher Evaluation



Mdlnteﬁanéérand .
Operating Costs of
the Appllance

’ Demonstration-.
tance of eady operation, readabil-

Clagsroom Experiences .

lTake field trlp to manufacturer
‘or appllance dealer,

Have-students survey the models
of appliances: top of line, -
middle and bottom. Determine

if added features are worth the-
increased purchase price,

1ng 1nf0rmatlon gathered about
the individual piece of equlpment
for the home or, s self, “have , -
studentg réport ‘on: ’ .
1. Ease of operation * =~ .
2. Individual upkeep vs.: .

. professional’ upkeep .
3. Projected repair and .
., service’needed ' :
4, peratlhg costs -
5. 'Warrantles : L
6., -Guarantees. ' ' )
7. Convenlence of storage

t

‘show the 1mpor~',

ity and ease of understanding of
instructions, location:® of instruc-

 tions, use of accessories, and.

storage needs (use examples of
good and poor choices).

A

Discuss the relatlonshlp of value

. judgéments and actual performance.

/ lo S COlOr 1 . ) . - o
2. Desmgn , , , S
$. Trim ¢ .~ )
4. External influences
‘ (advertlslng)

/

Buzz Se551on- What types of
repairs’ could the average person.

‘do, and which would require pro—

fessional assistance?

Have each student investigateé‘
what it would ‘cost to repalr one
‘piece of equlpment.

s\ . . .o

i Industrial

.
P

©

‘Repairman ox -
ﬂSerV1ce o

'Representatlve

"Education &nd -

Technology

Teacher

< -




A,
1

¢

o SR [ Teacher—Student
Related Experiences - . - Referenceg

. ’

Teacher Evaluation
\ . » ‘,‘ "~ . .- ’

, y ML - ‘ ¢
- - N - .
- r . .
L. . <, . L . .

Have students‘look over equ1p~' -S-Levy, Feldman, and -
ment found in home. . What types - Sasserath
are represented, and how often ‘ ‘ ' o
are they used? How, long have T-Fitzsimmons ST,
they had the équipment?. What . - A o B
are the qperating costs? How o R
-~ often hasg it needed repair, and - . S e )
. what type of repair has been = . 4 - S
7 .needed (major or minor)? Where ) ' '
are the ingtructions? What , . ) S :
accedsories are invélved, and = - R ’ L
how well do they operate? This . " = S ST
- might .bé done usjing a check~ soae e e IR
- list method. = - A . ’ Lo ot ’

Make a community survey to see. . = - I T :
what influences’ the consumer and . . R N
. . to what extent. A chart of the . _ _ ST T ‘
. results might give the class a - - ST - :
new 1nslght and provide. add1t10n—~" o : R o ' Lo
al dl cussion ldeas.‘ L s 3 Lo e .
U31ng the 1nformatlon from the e N R
hope equipment survey, devise =~ . . | : SR .

' charts showing which equipment - o FRRA
», = areas will require the most .re~ e . e -
-, . pairs and which the least. . -The a ‘ o ‘ : Toa
- factors. involved should be . - B T I . o
' con51dered : oo T oo e P L

T ‘f?A g L “"853*_, }.:25,.00 e . o ,“.‘-“j




éonqut~

-

Classroom E@ex‘fiendes L,

c ‘Discuss the lmpcrtance of .
- knowing that service needs
and repalr costs are a part
@ﬁ'the “total purchase prlce.

Have each student brlng in a
. -warfanty or guarantee. Evaﬁuate
T, ‘each one in clasg. -
e L. Coverage - .
TR .2,.. Time limit , :

- . .. "3, DLimitation .clauses .
S 4.  Charges to make watrranty.
.o effective .

' LR : . P

Discuss the true value of a
"warranty or guarantee.

e Compare dlfferences between

.~ warranties and guaranteeu.
Use’ example@ of warrantlec and

’ : guarantees to see the numbexr of

*.. . limitations placed on each.

4 " Students may then rewrite one

T . .or-more .as they would lmke'to

‘have it appear.
Haye students ‘estimate what it
. would cogt to operate g¢ne

actual cost. ' Use as lead 1nto
« . discussion o the necessity of
A o know;ng operatlng costs before

. ' making the flnal’purchase.'ﬁ_;

5
& L
w *

‘ ﬂivide class into.teams_ of two
*.or three. Have each tean select.
a major appllance, ‘small appli-
ance, -or personal appliance “on
.which to report to the whole
class in.a step~by-step eValua*
tlon of the product.

t -
.
9

'

LA o appllance, and compare with . - .

1



. » - guarantees?. = - ﬁtww

w*the tru“

: - L ~'§. Teacher-Student S . o
Related Experiences . ' References Teacher Evaluation
- Survey the class and/or
community to ascertain:
1.  How many actually use .
the warranties and '

2. Do they retaln these ‘or-
. throw them awa??
3. How well .is the con~ .
' sumer informed about the
B -value of warrantley and
PR ;guarantees’

%4, - What are common. clauses'

found in each?.

‘;(fjﬁo' What is. the—average tlme .

limit? °

‘;'AG. What costs’ are 1nvolved

ln maklng these opera@le?
This 1nformatlon could be com-
piled into usable form for -

.consumer use, . - .

‘InterV1ew people dlrectly
connected with 2appliances to
‘determine operating costs,‘and

rprepare charts, bulletgn boards.;v

.oxr. fact sheets which iTlustrate
cost of an appllance.

- -
K
'
7
o’ "
‘o
v
4
.
L]
L e
~
¢
X
. n °
2
e
v
N
o
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~+ 7 CLOTHING PURCHASING . e
. a‘ o : o . N [ ) - )

K3 e 2

Generallzatlon- Chomcedmaklng done by the consumer in
: the clothlng market may be ‘a result of available
. resources, soclologlcal factors, (knowledge of - - »
-« fibers, fabrics,. fabrlc finishes, care, maintenance - = - .
., required, and consumer's needs), psychologlcal and I
"phy51olog1cal factors. . , o : : G

. ) . ' S R ST S A i . - o ' . - h & - T

.

e ~; : . . . i ‘
Objectlve~ Deslgn experlences whlch Wlll enable the
: 'student to- o ]

’ ]

.

1. Comprehend the 1nterrelatlonsh1ps of the physlcal,
. social, and. psychologlcal 1nf1uences on clothlng '
purchases ' _

-

, s 2. Identlfy the use of flbers, fabrlc flnlshes,;;
' textlles ag-a gulde in purchaslng clothlngv

of clothlng Lo I oA
L -4; Explaln varlous technlques the COnsumer mi h use to
._obtain the fullest satisfaction- 1n plannlng '
spendlng the clothlng dollar

\
I
'

e

. .',_ . . ey , .
5. Illustrate ‘the necesslty for plannlng and p
. the 1nd1v1dual and famlly Wardrobe
¢ .’ ) A * 6 ' ' ‘ ’ :.'o‘i L
B;- Determlne the 1nfluences on the consumer 1nﬁ
clothlng marketplace -

» ’ b

solutlons in meetlng famlly and personal cl thl
needs. S C e o , i

-
Y o
- . S . L &




L -
%

Student Referenceséb,7t;“o'f' f'fmf'A' o e

- "How To lect Young Underfashlons" o _;GIﬁLS,ONLY
A Sears Rbebuck & Co. o K
' JHS, SHS, Adult |

Also, has accompanylng fllm strlp..l | $6.00_forgunit o

'g""Selectlng Fashions"

' Sears Roebuck & Co. . ’ w e
JHS, SHS, Adult =~ I R
Free film strlps avallable for .. 0
"fall and sprlng. S , IR

v

EIRLS ONIY

«50 for §2.50

}-"Your Clothlng Dollar”‘ /',rt R
“ .-Money Manageméent Instltute N
Household E‘:manceﬁr o
-i;i"Dress Well for. thtle Money" SRR
*Consumer Education Serles, Book°1
Glnn and*Company S ‘ o
,ffﬁYou Are a Consumer of Clothlng o
-Pauline Garrett and Edward‘ﬂetzen
Boston Glnn ).',. RS

V

t“Teacher‘References:.‘“ R SE P ST I

‘\ |

e ey
/"Accent on Clothlng" R

Illln01s Teacers for Contemporaéy Rolesj

'O ..

e .

if. The Maytag Encyclopedla of Home/£aundrx v

Popular lerary e ‘ - L o

o

o . e " r 3 . , . .
L - ' o R . - . o - °
v . : . . - .
. a . g .
- . . Lo . Cr
R v i

Part of series -

Part of series



/

o ,-L\ 3 o :
/
, Films and Filmstrips:
.- "Your Wardrobe-and You" = . - ,
Money Management Instltute . ﬁ' P

Household Finance
/

"The Textlle Scene"
' Celanese Fiber Maanacturlng Company

Kit, also avallable.A '\:'

e

- Additional Sources of‘Information:

Consumer Information Bibliography
Superintendent of Documents ’
Government Prlntlng Offlce

" Consumer Conference Gulde- Clothlng

~-.Chamber of Commerce of the Unltéa Stetes.'

Z‘Federal Trade Comm1951on
National Cotton Council

- Leather Industries;of America .
. , ) o

Private industrial testing oxganizations '

[

.:30.

44

A
&
.
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Concept _ Classroom Experiences ~_Resource Person
Function and Purpose Buzz Session: Why do we wear

" of Clothing - clothihg? (Psychological reasons
- S .. for clothlng purchases.)
. "" i' ‘ " ‘.' t _.‘:or . . . . N 9
'Ask students to indicate if
they dress to impress:

1. Themselves -

2, Opposite sex -

3. Same sex

o s , ~ Conduct an opinion poll of
- o . .©  various students to determine
- "~ ‘clothing. fads, reasons for-
' clothing selection, and buying
habits to ascertain if there  is
, any relationship between age
o _ .. and clothlng selectlon.

v o - , Soc1al reasons for clothlng
o o ‘ - purchases:
’ 1. Social acceptability . -
2. Male~female roles - ' e
3. Peer group : S : o,
. . "4, Social functions ‘ TR E
5. Traditions ‘ : ' v LoeE.
. 6. Cultural background :
* 7. Environment - _ o .
. ey - Interpersonal reasons:
. ’ ' I, Values B
2. Goals

'1‘3.‘ standards’-

lee pre-planned short fashion

- .~ show to demonstrate: ce Lo ]'“ ‘
B 1. Craze . ‘ ‘ ¢
‘ : o 2. Fad
- R © . 3. Style
- - /.- 4., PFashion
T Be sure to include both men's

. and women's clothing. "
N = .

U

N\

4




- Trace a craze or fad from

'.Related Expermences

" Teacher-Student

U 1 ) ”.iv"

References

Teacher Evaluation

iz

Trace the hlstory of clothlng..

- Demonst ate how clothing style

changes’ have been reflected in
the economic marketplace over
a per%o of years.

‘Have students ‘observe a set

number of people in different
situations (work,.play, school,
social occasions) and tally
the types of clothing’ repre-
sented in each functlon. ’

its inception to the point

it .becomes an acceptable
- style (e.g., ladies'

“slacks) .

Group Project: Devise a fad
item to illustrate school
spirit and see if it.can be-
come an acceptable style '
w1th1n the school system.

'~Make a bulletin board dlspiay
. of pictures of students'"

mothers and ‘grandmothers to

illustrate classic styles which
" have remalned popular. (

S—Wllhelms, Helmerl,

" and Jelley

S-Levy, Feldman, and »
Sasserath '

‘\)
T~Gordon and Lee
7T-Trolstrup :
,.T-Oppenhelmﬂ L.

’T—Eltzs;mmons

W

R




Concept

ClaserGm"EXperienCES

’fA?y‘ . » . . °

. .
[t~ - . . . - EY

Resource Pgréon

Textiles

Care of Clothing .

&,

~ Apply each of ‘the above in-

} . the more popular synthetics,

'Make chart of basic advantages

Ma?e a display of the latest
fashion lodks - from current
magazines. Evaluate each 1ook
in terms of:

1. Popularlty

2, Cost

3. Durablllty

4. . Acceptability

Have an’"I Goofed Day.“ Have-

- each student bring in a shoppiﬁg'a

error and let class discuss

’ p0531ble aOluthDu. ,

Discuss factors 1nf1uenc1ng
clothing purchases for the

- individual. faml ly members:

. 1l. TCost e .
2, . Durablllty _ ‘ & .
"3, Maintenance - - ‘ o
4, Fad or style _ ,
- 5. Versatility = . ' L.
‘6. Occupation : s
7. Geograph1cal area

fluencing factors to specific o :
fibers. This should include the. . Fabric Buyer -
four major fibers.,and some of -

Demonstrate basic identification.
tegts for fibers and fabric. )

. finishes (e.g., alkaline, burn,
‘waterproof, wrinkleproof, etc.).

and dlsadvantages of each flber

- grouping, and where each might
. be used. ,

4

Questlonnalre- What do the

fabric finishing terms mean to: =~
1., Manufacturer :
2, Consunmer

' Have students bring 1n'clo£hing,' Students

hang tags and labels. Discuss:’

1. Usable information ‘given . salesclerk

2. Maintenance instructions ol

3. Legal requirements S Homemakers '
34 ':! A

~

Ao

[ o . . . . : - .
. B . ) Co -
> . i Tom .

Textiles Teaéher~
: >



v o

 Teacher-Student

- Teacher Evaluation

4

g

‘Group Project: Devise a pre-

test checklist or questionnaire

- -on what to look for when making
a clothlng purchase. -

-

‘Related Experiences ) _ References ,

LA

¢

‘Bulletin Board: Fibers, their S-Lévy,'Feldman, ana_
uses, and where each commonly Sasserath R

’ voccurs.

.Experlment: What is the effect .

»'T—Trolstrup .

‘of improper care of a fabric? ' T—Oppenhelm :

.

l. Washing a fabric which

_ should be dry-cleaned - ~,T-F1t251mmons
2. Incorrect water tempera~ .

, ture

3. Incorrect dryer tempera—

Y ture-

4, Rough handling
"d&4 5. Too alkaline soap -
“ 6. ,Others '

: DeV1se a. card Wthh could be
~ carried ,and easily used to
keep the consunter informed - on
. the fiber and fabric flnlSh
) telfﬂs . :

DeVlSe a record-keeplng system
for hang tags to include cloth-
-ing care, date anéep%ﬁéﬁ of o
purchase, and fiber content. ‘

Y o

35




Concept ‘Classroom Experiences _ Resource Person
Using information £rom hang tags
and labels, how would you malntaln

' garment°’ T e

S - What addltlonal 1nformat10n do you
—_— . : - need, and how’could you obtain it?

oo o . Discuss’ how fiber content will
Y ' determine life of garment, with
emphasis on proper care; and the
o relationship between flber content
—_— and cost of care.

. U51ng five garments from various
) '~ seasons, list the care each would
: . . require: - :
~~ 'l. storage ‘ .
2. Cleaning : - .
- .~ 3. Repair . - )
_ o - What is the cost J.nvolved'> Why . L ,
’ would this be a factor in ‘ ' .
: qloth}ng choices? e : ,

Getting«the‘Most Suggest methods of obtaining Mother of Several~:',

for the Clothing

needed clothing:

™~

. Discugs advantages and dlsad-
vantages of. each. ’

" 36
49

Chlldren ‘

Dollar 1. Home constructed
* '~y 2. Store purchased
_' . a. regular price
@ b. sale price
' c. time payment:
g . d. layaway .
3. . Thrift shop (used)
4, "Hand-me-downs" ’
5. Gifts | : -
. v Discuss advantages of .each ' ) A
» m and ways to obtain maximum o :
T .beneflt from each. ,
.
‘ C S /Make list of various retall
o ‘ /// clothlng outlets:.
- e T 1. Specialty shop
’ 2. Department store
v 3. ¢« Discount. store
- 4, Catalog - N
N 5. Independent




o

Related Experiencee~'

Teacher-Student

Evaluate a collectioh of
hang tags and labels.

Research Project: Obtaln'

ment 1nvolvement in consumer's

-interest. (E, g., care in-

structions on permanent garment
tags ‘= mainly on children's
clothing; Flammable Fabrics

' Act, National Safety Council. )

Experlment~ Use dlfferent
soaps, bleaches, enzyme pro-
ducts on a variety of stalns
and fabrlcs.

' Make a chart of the results and
_possible variables (soft water,
‘washlng method, ete.).

. Using several garments, demon~-

strate the advantages and dis-
advantages of garments which -
are:

1. Constructed at home

2.  Commercially constructed

This should also include equip-

ment, malntenance, costs, etc.

Have each student make an in-
ventory of - ‘his own wardrobe

‘and brlng to class. Using

students' inveritories, deter-
mine clothing wants and needs,
and discuss how they mlght be

obtalned . v o

“.Essay or»Project: If I had

_ _+ I would spend it
on . . . ’ '

,us—Levy, Feldman, and

 S-Greer and GibbS»
information concernlng govern— -

_References .,=' ' TPeacher Evaluation

4
P

Sasserath

.S—Schoenfeld and

‘Natella . L

.T—Trolstrup

T-Oppenheim .

"T~Fitzsimmons

"

»

~W11helms, Helmerl,
and Jelley

—Levy, Feldman, and
Sasserath

S-Greer'and Gibbs

S-Schoenfeld and

Natella R o
T-Trolstrup -
@ . . o ..
T-Oppenheim ’ R . ‘o
T-Fitzsimmons ,
: s - .
, . < '
- . 14
» i
¢ - . :
— Y ‘.
o (‘




&

Coneept g __Classroom Experiences ' _ Resource PersénJ

N an %

Have students inventory own Fashion Model or
wardrobe and discuss ways of Buyer
. updating or stretbhiﬂg its ‘ , _ ,
. SN 1. DNew accessb#meg R ‘ ' @

3. Interchanging gomponentu
4, Up-dating ) ‘ .
- 5, Alterations ' S _ L a
6. Remodel present clotheg K s - L
- 7. Repair : S ’ ' .
. N 8. Available alternatlvea ' '
- Shopping for Small Group Have each group -
Pamily Members 3 list clothlng needs for varlous'i"”‘. . ‘
, - = age groups within the family oo .
' unit. . Lo . o -
Forum: Do's and Don'ts in . . | SRS ,
_ selecting. available clothing s " R
. , alternatlves. : B ‘

. : 'stng above llsts, how does the
life cycle affect the famlly
clothing expend1tures°

: - , Digcuss addltlonal factors

: : determining family priorities. L e 2
in the use of the clothing , ' : e '
dollar, alterxnating major e .
famlly purchases. e . E .

. ' ‘ ) Role Playlngv Confllcts. PN : -
R - arising from demands on the C IR B
N , clothing dollar and.the value

s R . judgements involved.

F e - , ' Bring to class several garments . SV -
=0 o of the same size to démonstrate -

' "~ variations ex1st1ng in slzlng o

;standards. ‘ S

,.Dlscuss the 1mportance of trylng
- on garment before purchase.

Interview mothers as to how they .
+ . gselect clothing for pre~school - R : €. ﬂ
* . children, teenagers, and adults.: o T 1

e

\ L - P




o V . » h ’ . . .. ‘ t'm\% *
- - .. Teacher~Student AR
Related Bx eriences - - " _References __Teacher Evaluatidn
’Interview others. about - ' T » L
alternatives used to stretch .- . - . v
the clothlng dollar., L ) S : :
!, B : ) ) . A
- ro = j
¢ o S . - ’ Py
3 SurVQy clethlng needs of famlly S-Levy, Feldmaﬁ, and
.« mefibers as seén by mother and . Sassérath ‘
conpare to class—devlsed llst o T ' o
S-Greer'and Gibbs ' - -
Con51&er1ng occupatlons, geo- = ,
.graphical area and family e -Schoenfe}d and : SR '
"values, .determine percqﬁt of .- Natella = : s . .. "
T family incomé which would be . , e ’ C
* ugsed for clothlng and how it . ~T-Trolstrup . = . T
smould be appropriated in a - A L . “
_ famlly situation, based orf . T-Fitzsimfons = ) v
- . 'ages, sex, occupation of fo o R .
father and/br dual role of . N v : o ’
mpther. y ' R T ' : . ST
' . “ y A
M ,.‘ ;’S’ . - © 9 -
o * » . "_f . - ‘.,' . A ’ _,A, “
Interv1ew ¢lothing buyer to :, . . ’ - :
: flnd out. R R ' ; R o : SN S " . : -
o 1. ‘Varldtlons in 51Zes ‘ ' R v ) - ‘
. 2.7 Conmspmef knowledge', . ..o
-, . ‘“3-- N BuYing habits ¢ 1 . . PR T e o ) " ! L8
~* 4.~ Suggestions for the . [ ./ ] ' ) E
5. . consumer X » 0T . e s




¢ . ) ¢’ '
.Concept - '~ - - Classroon Experiences B . 'Regvurce Person
(I P
. ; Evaluate the. fitting crlterla for: "
o o 1. Children (boys and glrlcr s
. A .. a; dinfants .. . :
I ' - b. teddlers - . -
. - C. pre—" Kool ‘ . -
Q. ‘ R e, boyu L SR . T .
P o T - £ subteenu~ e ' : ’
' ¢ : " g. teens . ° A 4
: o | ;- 2, Men © o e :
T -  3: Women, o e
. a. missesg . : ) ’
o _ b. women = = - % e
- -+ _ c. half wiZes . . v . .
D6's and Don'ts of - Split class into four teams,
Clothing Shopping : Have two teams create list of -
: ..~ .~ shopping Do's and two teams a ,
list of shopping Don'ts. Which _ -~
o - team made the best list? cOmpare
o 7 h . lists and devige & master llst. e
o AR D1@CUS9 the value of each 1tem on -~ . -
f 3 - .. _  the list in terms of: . - <o
- S 1. Individual congumer T -
T - ' 2; -Family consumer ~ B B
ROle play- Respon51b111ty of -the-
““consumer (changing sizes--one size .
T ) « _ top fwith another -size bottom: care =~ * . -
v ; ., of clothing while trying on; return— - .
, '1ng merchandlse). . SR _ —
‘ "/_v*..\“‘ ’ ' * N N -
L S ) T 1
 Summary ¢ . .Have students review their clothing”. R
e dnventory and select one needed 1tem,*¢\ a
e N . then describe steps and influences in - T
D maklng that selectmon. o . - o .
, . Role play the dec131on—mak1ng process ' P
BRI , . involved in clothing purchased -~ ’
ST < .. 1y ‘Mother - ‘daughter =
L : ST 2, - Mother - son - '
’ : i 3,' Father - " datighter
" Y 4, FPriend - friend i
' . a0 :
e ’




to obtain thelr v1ews and
'éuggestlons. _ L

o :
. .t P - .
B -t
.
¥ , .
t
e )
’ .
, . .
! Co
A
. 4 P
L= -
. N R
* z -~ . 4
. 8
] 4 :
*
1 .
o
» . N - -
Y :
)
)
S
» R
“ 4, .
. . ..
- - bt
. r Ki T
-
. . ¢
\ - . -
« .
. [y
~ .
. -
'
. -
’
<
<] ' ’
* R .
. Coeg s
oA
. '
, ~
L3 - .
- . s

. A 2 !
- _-.;" )

ERI

PR A et provided by eRic

L

» 3 »
'3 N D’
. Teacher»Stud@nt . ' ﬂ}
Related Experiences References Teacher Evaluatlon 1
. 7.‘ U‘:\v . . o '
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3 i ' . . . e |
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: - N ' . |
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AR sov
’ ‘: . ] » = . o~ i
<.t After mas ter list. has been S-Wilhelms, Heimerl : ’
completed, interview others to ’and Jelley ;‘»mf - S

S- Levy, Feldman, and | - | ®

"T—Trolstrupg L L,

Sassenath

.

T-Oppenheim

» 7 ) |
o ? ‘
T-Filtzsimmons KA ‘
’ . N .
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- Geﬁerallzatlonﬂ Internal -and externailinfluences"affeét

"Objectlve- 1551gnqexper1ences Wthh w111 enable the

.t % . CONSUMER PURCHASING
f; o e - o |

individual and family spending. . These forces may
determine the ‘degree of satlsfactlon the _consumer
recelves from the product. -

y

-
e .
K

L ) ] i | T o 3 . .‘:- ‘,

) ;student ﬁo. S » . ; B o
1. . Determlne thgrexternal 1nfluences exefted on the’ )
© consumer!s dec151ons Ln the marketplace
. : LA o - ‘ . e . LN
2. Buwaluate the various rétail outlets and determine
T the effectiveness of eac for the 1nd1v1dual .
3. Descrlbe the vaﬁéous retalllng methods utlllzed in -
1nfluencang the onsumer s spend;ng hablts ;'. R
. . ) B ‘\
.¢ < v o ‘ ’ * "» ) ’
- 4, Identlfy the psychologlcal 1nfluences on the = .
- consumer and famlly unit's spendlng p '
o . ~ "
5. + Devel®bp. ‘an awareness of the lnternal and external .
" factors, affedtlng the role of the consumer 1n the @ Y
economlc‘marketplace.: T , o e L
* ) - '\0 - . ] R . s . y, 4 N
A * o ' ' v i
>4‘ ‘ Y ’.
\ - C R "’. . !
O K GRS f
A ' ) “'
‘- ~ - [N ' ‘
” R . g’-r\ . o
‘ 4 “ ’ . « e K
O‘ 1 4 3 . .
A ‘,Ia, AJ;.;@‘, . ' B . . \ \ '
| . . 420 o . |
) ! e o . at e
T, ‘L;ﬁ‘) C ‘ i
3 ‘ g = ‘ '
X :" o k] M -




~Consumer, and Money Management

-

.
>
d s
£
. v
P
g
\
B
: »
@ 6.
SR
» B
.
~
2

 Student References: ) , 2
' Refunds and Exchanges . ‘ ;{T
M Consumer Education- Serles, Bo LS .
. Ginn and Company . a -
-~ JHS and Remedial . . . L e
t ‘. . ‘. ) ; "’t .
4. nv' /
Y b _ ) v
Teacher Referencess S ’
T Get Your Money s Worxh :‘ , :
Aurelia Troyer '
-Holt, Rlnehart, & Wlns+on, Inec. - .. .
- Teachlng Aids in Consumer ECOnomlcs . '
- New York State Council on Economic Educatlon
State Unlver51ty of New York at Albany K o
‘Age of Adaptatlon ) ;’~ ;;.v o - R Q;m
Sears Roebuck & Co. * = = ’
:"’ ‘J C . ) . ‘-. #
- ,Q . . . ‘ ) M
- . & .. '43 ;_'{7 i . " ;
a b R
: E g
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”

'~>concept_*

2

‘n

Egternal Influences
on the Consumer

U

"blassroom‘ﬁxpetiences
~As class enters room, have S
‘current hit record play.. '
~offer class- the followxng '

optlons' L
1. 20 songs by unknown
‘artists

2. Two record albums by ‘their

. favorite recording artists

~ 3. Taped recording by favorite
Y recording ar¥ists -

; Which one wotld they select and
why? Use as a lead for dis~
cussion on influencing factors
of advert1s1ng.-

Demonstratlon-' Have five brands
of one product for student exami-

‘Resource Person

nation. -

Let students select their

choice and tell why.

Follow with

-~} dlscusslon of -brand loyalty.

.

- . always did shop there.").

(38 .

.People shop where they feel com-
-fortable,
Store
will develop a psychological in-
fluence on the customer.

Sales personnel

Geographic locatlon
- Age appeal

Facilities provided

Price range avallable
Quality of merchandlse
Reputatlon of merchant
Services . proV1ded

Other’ factors

CoONAU HWNH

e e & 8 ®e e

How many . places could an item be
‘ purchased (types of stores)"

1. "Chain . AR
a, true T
\ b.- voluntary -
2. ‘Independent
-3. Discount
4. Door—tG*door
5. Department .
6. - Branch
7. Specialty
~. 8. Single lihe
< 9.

SN

Catalog sales

.,‘
s
R .

<3
]

o Hehy! 7
-J

or out of habit ("Mothet'

‘Panel of Store
Owners _ .




|
|

Teacher~$tudent
References

!

P

Related Experiences

-

©

Inventory storage shelves at-

. home.
one brand over another° Why?

’ ! o
Survey.other’classes'and}

» community people. Is one

- factor more important than’
the others? Do these vary
with age: groups? ' .

Have each student visit a
different store. Comparison -
shop for several. items. - Look -
- for quality, price, 1nfor-
mation, salesmanship, etc,”

Survey a wide range of people,
asking for the types of stores
~they commonly use.
dominant over another in the .

different age groups and areas

'Where they llve°

-

e
oo,

Does your mother prefer '

' /S-Levy, Feldman, and

-Is one pre- T—Gordon and Lee

S<Wilhelms, Heimerl,
and Jelley '

=3

) -S-Leith and Lumpkin-

- s—Levy, ‘Feldman, and

Sasserath

S—Schoenfeld and
Natella

_T-Gordoh.and Lee

1$-Fitzsimmons

T-Trolstrup

i

S-Wllhelms, Helmerl, v
and Jelley R e

'S—Leith and Lumpkin’

SaSserath

T—Trolstrup

B Teacher Evaluation |
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.

Clagsroom Experiences =~ . Resource Person

o e
Retailer's Methods

of Influencing the
Consumer ‘ ‘

.. Internal (Psycho-
 logical) Influences
. on the Consumer-

s

What kinds of stores do you most

-commonly use and why? (This will.
‘ show teacher a frame of reference ) ’

Based on students'-experrences,
discusg advantages and disadvan-
tages of each type of store. .

" Chart.on board the most common e

items sold in each ‘type of_store'
(chain stores,-fdod stores)

Select students to act,as. sales Sales Personnel
personnel to use dlfferent - Manager

selling techniques:

1. Hard sell : N e
2. Soft sell. o

‘3. Status symbol

. 4.,  Sex appeal , , 7
5. "Role 1dent1f1cat10n -

~ List the dlfferent ways a store
.influences ‘the consumer to buy.

1. Traffic)Mflow . .
‘2. Location and she1v1ng\
3. Lighting effects

4. Dlsplay

5. Music

6. Packaging of products
7. Odors ’

8. Interior decoration
9. Physical comfort
10. Parking

11. . Services

Report on Related Experiences“ > B

1y
g

Use role: playlng or' skits to

" show factors influencing the
purchase of an 1tem.

"

U51ng seVeral nodels, dlscuss one

product’ where “the only variance 1s

color - have students, select best

‘buy and indicate their selectlon ‘ .
'crlterlon. ' , S o B

. 5 . K}

- or

46 L




¢

’

\

: Comparlson shop for one item
" at’ three different types of - g

-

Teacher—student

c e

Related Bxperlences Referernces ‘TeaCHédeValuation
. Group Project: U51ng the sui- ) .

vey results, can any pattern be °

~established which would show'a ;-

relationship ﬁetween the domi~- *
nant choice and the advantages \
and dlsadvantages of each? ,;

Group Project: Using a 01ty °
map, chgrt the stores -most
 commonly used. What are the
1nfluenc1ng factors -
Quest10nna1re~ What selllng S-Wilhelms, He1mer1
technique "turns you off?" . and Jelley
Is there-a dominant factor - - . ?
among age grouplngs° . ‘,5~Le1th and Lumpkln

&

"borho6d store to sée how many - Sasserath’
- different ways the, consumer. is’ ’
1nfluenced - T—Gordon and Lee

Have sgudents v151t a\nelgh— 'S ~Levy, Feldman, and

(5]

T-F1t251mmons"

- stores. How much does the
price vary,'and what causes the - '

- these price fluctuations? - N :
This might be used as a ﬁleld . . .

" trip.. '

T—Trolstrup

v

- Or take common foods and flll

‘in prices in the follow1ng
chart._ )

4

' Fresh/Dfied/Frdzen/Canned,

' Potatoes - ~ ' ' T . S
- Onions o B | - v : A

. x.’"

——— - , oy

b B

vise skits or case studies .7
'Dﬁdch would show the influence
'of internal factors on ¢on-.
sumer purchases.

,}?&

‘and Jelley

Sasserath

s a T S-Schoenfeld and
> o , ) ' . Natella -

)

—Wllhelﬁs, Helmerl,u'q

S- Levy, Feldman, and'

*s
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. 4 : \
e e .

Concept . iCla sroom Experlences ~ __Resouxce Person

Skit: Door—tOwdoor salesman who
- appeals to psychologicadi-and
v . emotional lngecurlty. '
_ Dlscuss 1nternal factorg as they - _
affect consumer- buyings: < R
1. - TFeeling of belonging
2, Freedom to make decisions e
3. 'status symbols =~ .
4, Personal preference

. S D ast experience -
< : 6. 'Cultural background
+ . ) L ) ) F'd }
'Summary o -~ small Groups: Disquss a student's

most recent purchase and the c
factors Wthh 1nfluenced his ch01ce.

o

r

o®




)

. (Suggestion: ' carpet samples.)

4

4

-

a

Teacher~Student

¥ .

Related Experiencés

Quaestionnaire: Given three
products among which ‘the
variances are allpsycho-

~logical ones, which one Wwould -

be selected most often? -

What was the family's mést
-recent purchase and what were
the influencing factors?

‘References

T~Gordon: and Lee

v'T-Trolstrub

/
62
49 e
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, : Generallzatlon- The use of credlt buying has become an
: ’ integral part of the famlly spending habits. In order”
" to achieve maximum use of credit, the wage earner and
. ~ homemaker must determine the sources; survey the types
. . of retail credit; and evaluate each of these in- terms
’ . of gervices or goods obtalned to meet the consumer S .
'wants or needs. :

&

Objectlve- Design experlences whlch will enable the
. ~ student to- ,

S . ’

VO L.

_f\\g*;; 1. Describe~how=creait is used o |
o ) ‘-. ) . v . ‘ . ‘ . . - /

- 2. Determine and evaluate the sources of consumer credit .

. 'identifv the types of retail credit ayailable : gil L
i v i ' . ) ' » . H— . )
4, ' Desdribé”and,evaluate the credit-gfanting institﬁtionst : /'
, . _ : } : v ]

5. Recognize the importance-of credit_ratinqs '

6. Determine’ the- relationship of consumer credit and.its
effects on pufbha51nd power o

L. : "
\ . . . ““l. ',,

Te »Deflne 1nstallment buylng as it relateq to the indi-
-~ vidual and family as consuming units .

N i Y ) : - L f

1 i

- B. Identlfy the components of the credlt contracts and
‘ their effect on{flnanclal plannlng \

- . . N

9. = Locate the similarities in credit contracts as a means
- " of \Comparison shopplng for 1ncreased dollar purcha51ng
*power_ : : :

@? 50

o1 . .




CodMey

- 10..

12,

y

S,

‘3"
~

Relate the factors determl

9

businessman and the consumer

Cite the problems whlch mi

use of credlt

Develop techniques for effective use of redit,

A
L3 ) k)‘
i ]
. A' -
. I3 M -
2 .
SRR /
ﬁ?
Jé
w?w%,
. s T
L WAL
fuen b y
.
¢
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1
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)
o
.
,
+
-
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.
e oo
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o
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*
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ight result from improper

o

Q

o
Ld
i
o
-
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o
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/ ¢
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.
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o
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nlng credit costs to the
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Student References:
"It's Your Credit - Manage It Wisely" * ~  $.50 per copy .
Money Management In titute . v ' : 7
SHS, Adult g L . 3
’ "Two Faces of Debt" - ’ o ‘Freé' -
é Pederal Reserve Bank of Chlcago o S e .
SHS, Adult ‘ . o T o
"Credlt and Credlt Cards" ' . Free ’
‘Federal Reserve Bank of San Fran01sco S
JHS, SHS . _ _
uTruth in Lendlng. What It Means.for . Eree' v'g'J
__ Consumer Credit" o IR s
Pederal Reserve Bank of Phlladelphla .
"Managlng Your Family'Credit“ . Free ’
"Truth-ln-Lendlng.' What It Means to. % “Freé v ..
‘You" - - S S '
Credit Unlon N .,
SHS’ Adu1t ' . ' e .
"How to. Stretch Your Money" L : - ‘Parﬁ;of series
‘Public Affairs Pamphlets R N o .
JHS, SHS, Adult ~ A ’ S -
_ B , | -
' \ .
_ Teacher References: '
Peacher's Kit: A One Week Teachlng Unlt‘ R
"\ on Consumer Finance . - : - Yoo 7
- National Consumer Flnance AsSOC1atlon . s
'_ What You Ought to Know About’ Truth—ln-Lendlng ~,Jl,' o
Board of Governors of the Federal Reserve - . . -
System : : . T o
» ) .'Gz.‘, | P E )
B3 el s . I
+ - b?‘} " k4 :}.'. .,~‘.—-o—-q' . 'a—
‘ 52 ‘v ) ' : ; . . --V. ,



- *
-8
ke -
»
-
.
-
€
—
@
o
»
.
.
"
¢
n
S
Vi ‘
.
.
-

ERIC

Aruitoxt provided by Eic:

_Additional’ Sources of Information:

(4 % v o .
? ! . [N @™ ) '
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v CE ! ": .
Teacher References: (continued) ° - .
Get Your Mohey's Wokth . S e
‘Aurelia Toyer ' K e
Holt, Rlnehart, and Wlnston, Inc. E
,Famlly Financiat Educatlon Program «Z.’. fyq
Continental Tllinois National Bank ’ _
and Trust: COmpany or 1ocal bank. - - . o .
, * N ‘? ot “4 )
P ¢ ' : ' o ’
Films and Filmstrips: A

I '

o "The Spender Syndrome" . . $4.00 .
'Center for ,Constmer Affairs - ' '
Unlver31ty @f Wisconsin s ,
University. Exten51onq, .. : o

A : ]
‘o .

PR

’ M + -
‘n‘t N

- L ’ . . .
] .- . .

o - "

» L E .. _ .
. . ‘ L)
. R o

<, ) .

A * -’ .
. . -

Federél“ReserVe*Banks a . - N

-Superlntendent of - Documenbs o | R . s R
Eovernment Prlntlng Office . =~ . et

‘J01nt'Counc11 on‘Economic,Educatibn L.

‘National Consumer Finarnce Association

Hduéehoid Finaﬁce'korporation' e T
Local‘banks,'sav1ngs and loan, and 1end1ng QJL' .f,_ﬁ
1nst1tutlons o ' : S T
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Classroom ExperlenCec

., How Credit is Used"

used

5 . l' . N ”’ 1.
o : 2.

° - i

4,

) o ' 3;

Su;vey class -~ How many have

credlt in some form, and

< “how did they use 1t°

’ DlSCUaS why" credlt is used:

Increased buying power

Energency :
Immediate pleasure paid.
‘with future income .
Increased earnlng power
Convenlence - ’

. . > ' ‘ ‘5“‘

- ';e e L Debate;‘ Pro s and Con's of o | T -

‘ e credit usage., T N '
e Llst advantages and dlsadvantages - B S .
e -~ .. of u51ng credlt e R L, .
- . Apply these to varlous stages of o .
R . the 11fe cycle.~ S ' '

. - [y . . N." . a7 .
. . P “ . % » .
. . v . S e . . ] R T "

Sources of Credit . Divide class intg teams* LHave - . -

~ e .each. team member draw. a’letter* S A
R out of a f£ish .bowl and give a- © e ks
‘ ° : ’ credat source. beglnnlng with Do m
' . that letter- within 30 seconds. | .. el

B ‘If unable’ to do so, 'the letter .~ - = . .. .

“ passes’-to next'team and allows - * = &7
o , .'that team tqd'make two p01nts.' SRR oo
- ' . Teacher, lists all on the board - [
‘ . for later dlscusslon. .;:,vv N ;:

- - o o . 1,

.
-

U31ng compiled Ilstshfrom the po

-previous activity, break down o

credly sourqes ‘into’ categories: - Lot
1. Bank$ ” . - "

-

+ - Savings and. loan.

o [

v
v )

»

&
£

2 ) SR -
3. Pawnbrokers - - . 0L T T
4. ‘Persondl loan companles Lo LTl e Tl
5. ‘Relatives W B
6-

7

8

9

.y

» - Individhals : o W S e
. *"Credit ahions - - T
Insurance companles - LT o

.\. L Lo

_Retail- credit cards . .. o . e Tt

»
£

»

» ) L® # /~ el R .
e V) ' - . Discuss advantages and dlsadw} N S O
vantages of each souyrce ' in . . Y L P

relatlon to 1nd1v1dhal 51tuat10ns. S e

. . et TN
¢S .. 2
S L e e -
v . LB B
. | . ~ o oLy : &
‘+ . . s
+ .
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] . L -q* . - ' s . o
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- e o TeacheraStudent LT S
‘Related Experiences’ . - - References . Teachery Evaluation
Devise a chart shd&iﬁg how 'SnSchoenfeld and 4 g L
credit is being used: = - ' Natella : R *
1. By the family or .- o e .
o individual S=Wilhelms, Helmerl R .
_ 2. In the community °° . and Jelley ' ' '
, 3. Within the national ’ . B
, . .~ ’economy - -LevY, Peldmaﬁ, and e .
L : . . -Sasserath s , H
‘o e o o o
. SwLelth and Lumpkln LT
, _ , : . ;-
o ' . T-Gordon and Lee ~ f'y K
4 . ' o .‘I ‘ Y . ) I.
: T—TrolstrupJﬁlff | R
U51ng one credlt pu chase, P - : of o . §  b
~ point out the benefits de- L A - N 4
* rived in relation to the loss- L A C L d (
. of future income. ST S } . ;!
) .. . { S, o ‘ . ,";“"
: - S5~ Schoenfeld and . s L - '
. L e Natella T o -
’ ' - N . S-Wllhelms, He1mer1 /J o ;/ )
e U -+ ‘and Jelley " = ‘/ . o
o - o s ‘ . .
. o . S-Levy, Feldman, 9nd f ,"' o |
T . I . Sasserath e - '
). S—Leithiand Lumpkin o T
. ». - A‘ ) . . s - © - ‘ _’ . - . v»\ e
- A bulletin board, chart, or - ,T-Gordon and Lee -
' display case could be madée to ‘ R o - -
1llustrate the wvarious. credit TnFitzsimmons o R
@ sources and what the .consurier . ' _ ..
“could expect 1n usmng each oo T—Oppenhelm e ,
- source. - - . e e S
' . A B T—Warmke, Wyllle, o S - -
L e Wilson, -and Byster = . = . = 7 -,
: T-Trolstrup - oy 7 o
! . . . /7, -
(‘Q" . & >
v . ’ " | ) .




f.’ N . . ' 4 . 4 '
..v N L] . ‘-‘ y ,' M » . . 'h
‘, "Jb" - . . o . - ) _‘ [ . . Lo ,n“ ) ‘y . -‘ - . ) R
. Concept’ ' , "vclassroom Experlences | 1  Resoufce Person .
. e N . . ) n‘ . " A "f PR ] J‘l- ¥

zBuzz Sessiony Why . should credlt T
be used? When should -one buy on B T
cred1t° ' - - o

" -+ i . compile a llst of¢student 1deas
] : . ~"and evaluate each in terms of. _ .
. ‘ L 1. Famlly»needs" L S 0.
' o . Values), goals, & standards ; - :

o . Life.span of purchase .. -+ -
. . Increased buying power SRS R T S
’ @ . Decrease in consumer. = - .

, : [

-decision power . : : ; , -
. Decreasesin future 1ncome T -
. Ind1v1dual needs : S Lo

Foa
TGO U N

S Class DlSCus51on~ Wherc could
; ) -one get the. best credlt rates: -
o 'n-' (in- order)’ e o A
& S T e ._3; Relatlves S ) ;o ﬁ$ ’
S - 2. Insurance company . A ..

3. Credit undions e )

. v o - 4. Banks . | EEV S
e e ST 5. Small loan companies | R
| - : |

7

8

o

. Retail credit store S e .

. Pawnbroker E . ) , o
., Loan shark S o B

: - - Dlscuss advantages and d1sad- BETE A _
. T e - vantages of each s AR : - L

o : What are the types of charge v . u
IR - ¢« * saccounts? : : Ly - S
A - ..~ 1. "30-day ° : o o IR
- S 2. 90-day B Co L
. 3. Revolving . _ . RV
- 4. Open end

N - H b %
Who would beneflt most- by the use Credlt Company
‘of credit sources? Why’ . . Loan Offlcer
.~ I, Risk factor = = et ‘ _
. -« 2, .Pype of loan A : . .
" 3. 3'“'s of credlt S : o

e : What does credlt cost the v T
Uy I ‘ . bus1nessman’> . | | . o . B
:}~f T -~ 1.. overhead . . . om0

e B : ) ., 2, Profit el e
N o .-3. Rigk involved., , - .~ .




. ! .
e i Sy iy . r .o
SR e T Teacher~Student - t o
' Related Experiences_ - References Teacher Evaluation
® t .
' ] - ./_, . ‘ N [
) . : . o . . . \
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2 . \\ i - f o ' T ow v
- .o . o ) ; , s o
a : - 'Z b C )
’ - ‘J“ ° ./ ° . N . H
) “ . » ’ : ) N
- . LY
r " : ‘ ‘g +
L : A @ * . rd ‘.
i ‘ -~ N '.
Take fleld trip to retall . ‘
i credlt 1nst1tutlons. . .
. _
‘e ) ) . i " ®
. .’ . - k3
B 17 R ’ TR
-. 0 . v
’ . " o . ) ® -
L * ’ ,.- o - ) :‘ - )
\ ’ . i o )
, ) . ) . ] / L.
N . '.. i © -h:A
T L . 4". -
- . R ) o : w
a -t . . . e
. . A ) 4
- X . . \ s i . 6. L
* . . L4 ) . 'w(N& ‘. : VA . ]
3 L _ ° -
o .
[} [ R “k; [
. »,“‘//-:. . . « .
.. -, . . - “
AL . a . » ]
Have student groups try to set: S Schoenfeld*and ', ' . I

. up credit’ agen01es, establish-

Natella

ing:

R |

1.

O

€riteria for extendlng 'S—Wllhelms, Heimerl

o8 credit » ' ’ and Jelley 1 BRI t o :,
3 T2, _Ope;atlng costs’™ - R P L e
i 3.  Interest rates . = o st e
4. FEffects of leglslatlon K o S b
5. Credlt contragt R .
B L ' d /n .v. ° ‘.
j Q_ D (’A . ) T . . . _.1 . : ) N . ‘ o - | L ) . "-‘ .
. ’ 57
. ’~"" 0 . L
0 : : . ( ‘
[MC ’ C e v
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“Concept oo - rClassroom Experlences .+ 'Resource Person

- How is.this cost passed on to the
- considmer? o .

7 ’ "} S L. Servlce charges
) e ‘ 2. Interest rates . .
- . _ .. 3. Closing costs = o .

- : 4. Insurance fees

“Retall Buying" Balley - -
ilm As5001ates. S LT

e ‘ ' * .- How is the consunier made aware - Lawyer
o ’ of credit costs? '(Truth—ln— '
' lendlng law,) » ‘
- Demonstrate 51mple ways to S 'ff J/ _f"' .
flgure credlt costs. _ ‘_;”4 T e

» . Teacher offers to loan any ) =
' -+ student $1000 (play money). pro- - S g
viding he signs a credit contract.
. These contracts should be written
- by the teacher and, whlle bearing.
some resemblance to actual con-
tracts, should contain extreme , . o
) conditions for increased interest. , ; v
o, ' - rates, such as eye color, clothlng S ’ '
' T de51gn, etc. ) , .
Types of Retall “Have each student ‘complete an
Credlt : appllcatlon for a charge account.

S .. ‘Dlscusslon- "What determines one's
: . ; ability to have a charge account° LT
PR y (Three C's of. credit.) »
S e : “Cherge It, Please" - slide fllm,
! ). ~ Visual Educatlon Consultants. S
o , What buslnesses would offer these
‘ ’ ~ 'services?

What is a‘credit ratlng7 How 1s
it established?. Why is it *

‘ . 1mportant°
. - - . : o wN o,
) Where is one's credlt ratlng Credit Bureau ,
‘" recorded? Who has access to it? . Officer

' How permanent is this record? - : _ S
, Is it local or natlonw1de° . ' . N

~
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: ¥ .
Teacher~Student.

' Related Experiences - o f~ Referencesﬂ N %TeaCHer EG%luation o

Survey various Credit.souroes.'ﬁ T-Gordon: and Lee
What are egglr requirefents, B
interest c arges, re lations, - T-~Fitzsimmons

j _etc.- _ ) : C

'j . ' ‘T-Oppenheim

W

TeTrélstrup

. : ' s Y 'T—Warmke, nglle,
' ' ' Wllson and Eyster
Fill out forms flgurlng credlt L , ,
costs .and comparing the - . . ~ y
interest rates from different - — ' s
lendlng organlzatlons. v ' S - L iy

Interview several retail ~ S-=Schoenfeld and g
. credit sources! What do they  Natella -
.look for before grantlng cred1t° . B ST
\ : . S-Wilhelms, 'Heimerl
and Jelley '
' . S-Levy, Feldman, andﬁ S -
vPrepare a fact sheet show1ng - Sasserath, ‘
the various types of retail : .
. credit, how each might.be used “SwLelth and Lumpkln .-
. by the family,-and how each . o i
might affect the family's . T-Gordon and Lee : - . .
“financial plan. ’ , : /
R ST T-F1t251mmons '
Prepare Eklts or case studies : ! AR
showing the. importance of a - T-Oppenheim -~ . -~ °~ -, -
. good credlt ratlng. : LT e '
: ‘ : - - T-Trolstrup’ ,
P o . " T-Warmke, Wyllie, ,
. : R . . - Wilson, and Eyster .
N ¢ ~t?2 59 ~ N ! .




Concept. - Classroom Experiences .  'Resource Person

|

What does retail credit cost in v .

terfis of additional purchase - ‘
,prlce° (Give example of one

" item purchased for cash and the , : |
“ o _ same item on credit. ) o ' N S 1
. . : o v 1
|

_ Have students read contracts to’ : . .
! IR see what they signed to emphasize - P ' |
' the importance of reading and - ‘ , . '
understanalngfwhat one signs. o - T

- Point out that while the student's. L |
~contract has many pitfalls, so do T i
many actually used. Using a . ' : T S
transparency, show each common |
~ credit clause and what each would- |
" mean if written in layman's
‘ language. ' (Cartoon figures .
’ representlng each clause aid the
student in retaining the infor-
‘mation. Would suggest this be e
done over a two-day perlod to ‘
’ av01d confusing students. D, I

"Just Sign Here" Ass001at1bn
Instructlonal Materlals.

~ Give students copies of /tandard
contracts and have them-'locate
the varlous clauses. o . :

-« -

Whlle students have copies of | ¢ :

contraeks, have them look - S

°V?rné§§>add1tlonal pitfalls o AR

which, the consumer should av01d ST
1. Blank spaces , :

Co - . 2. Failure to record items D o
R o - purchased f N :
. . 3. Required insurance / o ' N B

L . ‘4, Default on payment ' L
- T - -5, Title ) -
) 6. Rep05565510n lause
: 7. Pre—payment penalties . L
.8, Provisions for unemploy- ‘ L T
‘ ment - ‘ ) . o -




PR S - N . . ,v
; L , . 2y : °
L >+ - Teacher-Student = -
Related Experiences)| o . References °
.. : o sl . .

e

A

A

S

- .SmallAGroqps: 'Take\actuél,‘ ' Co v
" contracts and convert them - ST '

~into layman's language. E

. a
¢

. ‘
t

!
RE .

-

) G T ) Ke :
| - N
. { v 4 I;w . ‘
’ 5t ' ‘ "'v,e"’ . v
¥ I A
. Py .
.. . . ST 4 - B - . . .v N ’ . ’ » . ) / )
Student Groups: Make cross~ - o v 8
word puzzles using credit < ' .
. v ?
- . L) .
o .
s KR . i .
\ ) 4 b4 . , :
PR . b . .
. ' - - o _ . .
. . ' V - / .
-« I :
/ '. Fy ! hl

f




Concept . : Clasgroom‘Eggeriences ' Resource Person

LI

Using traneparen01eg, compare a

Tt variety of credit contracts to

' ' illustrate similarities of infor-
mation required on the form. By
making use of the above infor-
matlon, the ‘consumer is able to
comparison shop to yleld more
dollar purchasing power.

)

. w ’
 Problems Created ‘What happens if the consumer
by Credit Default = defaults on a credit contract? .
' ‘ 1. Repossession
. : 2, Garnishment
o I .~ 3. TFull payment demand
) . 4, Bankruptcy

Discuss repossession as it . Lawyer, Bank
, ~affects loss of dnitial invest~ _0fficial, and

o ‘ment and product services, and . Loan Officer
- possible continued payments on :
orlgrnal contract.: R , N

R Dléé;es garnishment as pre- . -
i - scribed by the truth—ln-lendlng :
. ) l‘aW. x » . Y . [ o

: . Dlscuss full payment demand 1n
. o terms of individual or famlly
- o fflnan01al crisik.

i Discuss the resultlng factors -in- . -
volved in declaring bankruptcy°
1.! Family strain , T :
. . 2. 'Legal procedure o T .
o o .. "3, Statute .of limitations ) L
‘ o - 4. Credit ratlng o

. ) . . . . R . . Y . o o
Lo T . . E . . . Lo

Summary Lo Use ‘"Dear Abbg" or "Ann Landers . , o
o : o - approach. Teacher should write o -
e L . ~ letters about %émlly money cen- - -
I ‘ flicts concerning the use of
_credit, and have students give = . 4
, .advice. (Letters should cover '
v : . family life cyclqr)y_

L gy
. o TED

62

-
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Related Experiences

Teacher~8tudent‘
_Referencea

.

Teacher Evaluatioh .

7

o

Have students report on the
. legalities involved in:

l. Repossession -

2. Garnishment

3. . Full payment demand
4, Bankruptcy :

e

\
—Schoenféld:and'
Natella

S-Wilhelms, . Helmerl,

- and Jelley

S—Levy, Feldman, and
Sasserath

 S=Leith and T"mka.n

T-Gordon and Lee

T—Trolstrup ‘

' vT—Warmke, Wyllle,
' Wilson, and Eyster




Concept

(,)

Classroém Experiehdes N

.

[

se. tlc—tac-toe game for

-que stions and answers on credit.

Case study problem.A Would you
‘give this person credit?

(Figure cost of buylng on in- -
stallment plan versus cash with-
discount; figure the lnterest
rate.)

, R _) ‘
D = .
. .
- Lo
s
4 N
. .
hd .
Q
8
L .
o
. -
aix
.
." ) Avv I
7 )
o .-
4 -
D R
. - . 3
a Vé
a *
o -
N ’
: ?
» . : :
n
-
= e ! .
L -
. .
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- ‘ testator and executor

o D . ESTATE PLANNING ' -

aﬁf

5 . .

Generallzatlon' Negative attltudee and cdnncﬁations often’
result in the consumer's: failure to do effective
. . estate planning and wrltlng of a will. The wise -
conuumer considers preparing for ‘the future ‘and pro-
tecting loved ones a subs tantlal part of ‘the total
financial planning.. s S

"
= e,

-

t{

. Objective: Design exPerlences whlch‘w1ll enable the o
- ‘ student to: vey, 0 <Ta - g

) 3 ,“‘ ‘.:._:‘u? I e
. - . . ) - . . . + .
‘ L - 4 . R .
.- 1. Determine the purpose and funqtion,of;estate:plahning
o _ , ﬂu-, - - :
. .
2. Identlfy the essentaal elementsnand deVLSe methods.w
of balanc1ng an estate ‘

”_‘ .

. - @ : R -“.. "" .
. 3¢.‘-Evaluate the mahagement skllls requared by the

L’
’G

v
» .
¢ .
. N
- . . . . 5 R i ~ V4

” R
-

_j 4, ’Deflne the purpose and functlon of a w111

e 5. Identlfy the prov151ons and legai requlrements of
v ' 11111 , |




&Student References:

. by

o

"wills® . o : o
CUNA International, Inc. - ' o

' ) \

‘l

Managing Your Monex,For Retlrement S o

Wiltiam Lass ,
Popular Library

Teacher Referenceés: o oo e

.
»

¢

' Income Taxes B ' PR

- e > 4
Estate Planning
. Circular E-726 . ' : ,
‘Oklahoma Agricultural: Exten31on Serv1ce
Stlllwater, Ohlahoma o

.
.ox .-
¥ : e

,

¥ou &@nd the Law ) S
- Reader's Dlgest Assoc1atlon, 1971
The Waste Makers '~ . e
Vancé Packard ) . o mes

iVance Packard

Investments, Insurance, Wills Simplified -
D. s. ,yéws and World Report, Inc. .

Hidden Persuaders - "/: A

o

How to AVOld Probate
Norman ‘F. Dacy ' ' L
Natlonal Estate Plannlng Counc11 —

“

“-,

UL 8. News and WOrlifReport, Inc.
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Bankgrust officers © .. . i

, . : 1

,;Ad&itién} Sources of rﬁformﬁtionif o k % j J

< ..  Inyestment counselors ™ S . . A |

Attorney . } _ o A“_,,‘_ S ' 1
v - . e . - ¢ o Lo . L - B
R 1 X . . . e ° - o “a R .
Probate judge ., .o - g / :
. 4. Mortician ' . | L TN -

’
D
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COnCept

Claggroom EX perlences o

[ Ce
P

»

Purpo & and

‘Function of Dstate .

Planning

"

&

Have students mahe out an aeset
and liability shéed on themselve
What are they worth?, ‘

If one no longer needed one's
asaet what would one do w1th
them°

Dlscues the need@for estate
plannlng. i .

°

,
“
:

. __Resgource Person

'Others

What constltutes one s esta.te'>
1. Insurance - . .
2. Trust fund
3. Personal property
4, Real estate
5., Investnents "
.6. Social welfare. beneflts
7. - Retirement and penslon
: funds o [
. 8 .

‘-

-

Is it a wise plan to have one s
estate composed of only one or
two of these° » :

e

estate’

D1scuss advantages and d;sad—

vantages of each in’ terms of-\‘

Q;.

r

1.  Growth - :
2. Hinge ‘against mnflatlon

3. Age and number of <

: dependents ' Ty
4, Survivor's money manage—

~ment capabllltles :
Ingividual's knowledge .
and manageément skills in
plannrng h;s estate

L.

Dlscuss the need for malntalnxng
a balanced, estate: ’

1. .Tax purpose

2.-gManagement skills

3, Type of protection needed

.

K]

4, - Manag,ment costs o
i T e .

8;2’1., o

Y

.- QA H

-Investment » - |
.~ Coungelor, - * +

L

-2




T f,ﬁ S **x{ 74 , : > '
7 Teacher—Studentv T
: | References. o Teacher -Evaluation
T U S S . N ' ' S
i "'i . , . . aTrolstrup . - o LT

i ‘ : . ! . : b ) C - . ' . ’_ [ . Lo
“ : . . i : . - . . T”Warmke ’ WYllle ’ - . ‘ A . » - ~ !
S . ST s Wllson and Eyster e : B

. o . A T“Phllllp and, Lane
L o . m-oEstate ‘Planning -

3‘7. . * 1i ) . ) ‘ . ‘ . -
L X . S

. ,wInterv1ew an attorney, in- o T e e - )
. . Vestment counselor, probate o : o

: judge and bank trustee con- . B - L,; , o
cernlng problems ehcountered - - . L e
at 1n and . 1nportance of estate - —_— : T

&@nnlng. . - } . D . . P
» » . (: * ° .3 . ) :
‘. .
. M :1”‘-' H * o - %\
oo = . ] L .
o ﬂ A . v K .
L s T
. ¥l ; \ -
v’ ) N d . QE H
.
’ : .
o \f Y v. . « -
L o ' Q_‘ ] .
v » g' . K - " ‘ v B
P . . o . o .
€ive._ small groups ca;j study E - C .
-~ . of individual and fam‘ly L - . . b
'situati'ons. Have students’ .5 | R ' T
suggest type of estate plan—' S o \b- )
S nlng neede& e . o . . .
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Con gpt

Classroom Experiences

vy‘

.

HJ»ReSOurce-Persoﬁi .

Management of the,
Estate -

How could the estate be managed°

1. Executor S

Y. Trustee _ .
- 3. Beneficiary

4. Heirs . ‘
"5. As determined by law

" Dpiscuss adVéntages aﬁd dlsaﬁ—

- 8
= -
. . v -
’ .
Al
- ”
’ . (
. Ca, .t
. ~ :
.-
‘ .
~
2
. .
hd .
&
-
~
¢ .
L4 .
i
o
A
v N
"
- . .
-
«
~
s
2
3,
- e
~
¥
G .
' X o
PRy
¥
e
0l y

, Wavs

7

vantages of each in terms 'of:
/ 1. Knowledge :

2. Cost o
3. Convenience . .
4., Return‘produced

.

of transferrlng ownershlp
of propertys: .

l. - Contract - .

2. Condjitioral sale

3. iL*fe estate, e
4.Glft ' .VJ -
5. Co-ownership | . *
6. Will W - S
7. ‘LaW'of descent '

L)

U51ng student asset and lia-
.bility sheet, ask if something’
happened to the student, would
anyone. know, how he wanted his
personal effects dJ.str:l_buted'>

How cqn this be legally d@ne°v
1, gwill , .

2, Court allocatlons accord- N

ing to 1nd1v1dual state
; : law T A
Who needs a w1ll'> (A1l
‘individuals.) - : . '
1. .Husband and/or wife
2. Anyope owning: property
(legal or non-legal)

]

How can a will be Wr:l_tten'>~
1. Lawyer _
~ 2.  Deathbed statement_r
3. Hafdwritten by the

individual - N
s o oA,

. ) . o- . . O

84
T2
R ; ‘

a” oo

. ' 3 L

g L - L L N

‘Trust Official

/.
v
y.
-
.
e
»
o
<
¢
9
.
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-
.
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: ST Teacher—Student R
Related ‘Experiences RéferenCes Teacher Evaluation

Survey trustées and executors

e ;
o e .- Q
. e s

-
¢ .
2
D
PR
. -
s
> 0
"
.
-
0. o'
A, ‘ .
/q\,' .
.
Q
Lh .
’ o
14 L]
[
o
-
.
. ‘
v a
. .
. /
\ - -

Research -in small groups the
qﬂ;hree ways of constructing a:
will to determine cost,
~validity, legak‘requirements,
and conditions \“which mighk
invalidate it.- -

o o
S»
.
+ . ,
>
0
“ . ]
. o .
2 E
* .
»
. R \
¥ o
Do
a
" Y
o
-
9.
- ¢ '
4"‘\’ ¢
. T . .
* o
I3 ° . i
. ~ . ! -
* .
& 5 o
; a .y
N S
a ° -
-
” v

[y

}

. .T—Trolstrup .
~ o determine management costs.’

-3

T-Warmkeﬁ Wyllie,
Wllson and Eyster

p T—Philllps'and Lane

» ~
N
N
. ( 4
. .
. . .
° '
s L
A5
- N )
-
J .
Q.
P .
] LN
&
’.
~

’anTrO1§Erup

A .
T-Warmke, Wyllie,
Wilsog,and Eyster

.

T-Phillips and Lane
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SR

v

Prov151ons Wlthln
a Wlll ; ’

K4

.11,

Small Groups:
"Consumer fact sheet" on needed
~information concerning #ills’ and

Conditions which mlght
make it invalid :

Others

Prepare a

and estate plannlng. -

Teacher may elect ‘to’ 1nclude in
- this unit:
- federal) . 7 B

4

'I'axes (state and .

' Show students standardized copy

A e
JUUSSE

1

0f a will. Discusg various
provisions. .
What provisions might.be.needed
. by R ’ S o '
: yl.; Individual
* 2s Family -
—DlSCUSs the follow1ng prOV151ons~
" 1. «Guardianship -
2. Wife's and husband'
o rights -~
. 3. Children's rlghtsb--~v
- 4. ‘In~laws' rights -
5. Siblings' rights .
6. Burial " '
7., Common disaster . = -
8. Distribution of funds
- (not in percentages)
9, Distribution of. personal
. property (e,g., jewelry)
10. Chatitable organlzatlons

-9

LawYer

Concept Classroom EXperiences . - ' Regource Person
oy : - When is a w111 1ega1°‘ A
g / « 'l. Witnesses' signatures
- 2. Testator 31gnature,' -
: ‘3. -‘Alterations
CTTN 4.
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'ijectlve. De51gn experlences whlch w;ll enable the-

~ FOOD BUYING

Generallzatlgnw :ﬂhe selection, preparatlon, and conoumpt10n~

of food by the individual and family is determined by
the wise use of available family resources,'cultural

herltage, goals, values, and standards.
/

student to:

Avv . &

- Identlfy and evaluate the technlques that are used to

etlmulate buylng -

Name and descrlbe the varlous types of stores retalllng

,food

Explain the relatlonshlp of 1nd1V1dual or famlly resources

,(human and’ non-human) used to meet family food needs

‘.Identlfy factors whic¢h determlne food costs and create

cost fluctuatlon

,Develop an understanding of and: ablllty to evaluate
1nformat1ve labels, packaglng, and marketlng procedures

.

Develop an aWareness of the values in plannlng and _ Q o
. preparing balanced nutrltlous meals o

Y

A-:Become aware of food additives, Synthetlc foods, andt

convenience foods currently being used by the famlly
consumer : :

Determine 1nfluences (cultural and soclo=economlc) on

_fpod ch01ces for psychologlcal satlsfactlons

7

A M L ' . ‘

[
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S & Deve}bp an awarengsa o guldellnes for total utilization

of- the family food dolIar ih order’ to d
Satlsfactlon. erive maximum
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. Student References:

<

4 Wi
. mHow QA/Be a Better Shopper" : P Free
Sperry and Hutchlnuon :
g SHS Adult |
. ﬂ"How the FDA WOrks for You" | ';—_' ' Free

Food. and Drug Admlnlstratlon
JHS, SHS, Adult

te

ﬁYour’Food Dollar" . : v - Part of series

- Money Management Institute : S
B - Household Finance Corporation i N
- - 'JHS, SHS, Adult . . SR
Also,has—filmstrip.'

"The Marketing Story" h ©$.30 each
L - Department of COmmerce v v e
.. - SHS, Adult N

" "“Buyer, ge Wary'" 3 © $.25 each

- Public Affairs Pamphlet
-, JHS, SHS, Adult

s . . 5o g
. P

Films and Filmstrips:

"A Mark of Wholesome Meat" (17 mln,) - - Free
. U. s, Department of Agrlculture T '
SHS, Adult : v

"A Reason for'Confldence“ (28 min.) .~ - Free
. . U. S, Department of Agrlculture ‘ '
: SHS, -Adult ;
_/“Food Buylng" (20 min. ) - .+ . Free
. Consumers Unlon Fllm Department
Adult :

~ ~“Spend1ng Your Food Dollar" o . v '
Money ‘Management Institute- ' ‘ . -
- ‘Household Finance' Corporation U o
JHS, SHS, Adult . ' ) .
~A1so conta;ns teacher's gulde. .o

a@
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Additional teaching aids available froms ©* ' T
National Canner's Association A .
. . , ™ g,
S . = . {.’. . o ’E y . %‘.
. Evaporated Milk Association . g ¢ D T
. : - ) P -; ’ P
General Foods Cprporaﬁion' : '}” . N o
Amerlcan Medical Assoc1at10n bﬁ')ﬂu' -
Grocery Manufacturers of Amerlca,,Inc. '
’ Consumer Informatlon Blbllograpgy //.;{\\\
* Superlntendent of ‘Documents ~- ‘~ :
U. s. Government Prlntlng\OEflcg 5
- Natlonal A55001at10n of Secondary échool Prlnclpala .
Amerlcan Home Economlcs Assoclatlon ’ .
Natlonal Dalry Counc1l 'f]’,f"¥;9 . e
’ ) = ) q'? ¢ . i
Unlted States Department of Agrlculture ' Y
’ ) M3t & 2 .
N C . n’ . ‘ . 7 . * e
L ‘9. ‘5.. i i
s 4\'4 [ 4 . .- § o
. Ed c’ ty
, L
. - ' '
R .
ﬁ .
‘ B
. . ™ ‘
-y T -
)
o~ 4 !
1 O L
’ - 79l '
o . i —
ERIC | SIPS :
. R . . |




"/ Q

Coneept

R e o

tClaeoroom Experlegpes S Reuource’Perqon

N . o . . ) W . '
L & . : s s hd .
i =y s zam R . T c e PR

u'"_a

Functlon and’

‘Utlllvatlon of the

‘Food Outlet

"

RS

3

. ’a

‘

- Cla c"DJ,scu’SSlon'

_of grocery, stores. ‘ ]

who represent Varlous types - of

lee a pre«test on food buylng .
to establish the students' R e
backgroun& . _ \ '

R
*
oo

Dual roles of R
‘the consumey and homemaker in.
family food consumptlon. : . : “

Com, [P

-

+
.t

Pre—plan a shopplng tr1p to a Students
grocery store to include a . .
_class -list of, supermarket do s : T ‘
‘and _don'ts. : . .
Take field trip to a grocery

store: Have students chec the , - -
different ‘brands in rélation to \ ;0 * SR
~price and size of things seld

"sthere. . , oy s s SR

- .
" W oo £ .
* r . '

Teacher 1ntroduces class to types-‘-’ S

P

. . E

N

~Panel of grocery store managers :Grocery. Store
Managers Repre-
grocery'st@fes.u, . '
v «?’
Have students chart the trafflc'
in food areas,aand determine, how
*locatroneinﬁluences sale of food

1tem§. - ,L

and Voluntary
Chain .

Have studentsmprepare llstlng of

non-food 1tems found, in a store.  Manager. }
=1

What other’ serv1ces is the .. i - e
grocery store-offer1ng° ' y o
U51ng the fleld tr1p as a polnt “

- of reference) "have students list

dll the various methtds used to

influence-the ,consumer to make e
additional purchases (displays, . - -~ . .
shelving, etc.).. Be sure to R .
include thé physigal factors: '
neatness, green. and red llghts,

etC. . t‘ . - A
P 4 .
" 4 ) [}
- o X
d * . -
. a, .
@
--
. s
s 52
. 0 ') )
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xRy e *
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N a o
» A N ool o i I ’ RO

TS , '
Produce Man = " .-

senting Indepen=--
dent, True. Qhaln‘

" New Food Outlet .
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o

-Trolstrup - ' . .
let discuss why hg)selected his P
site and what fadtors) he con- = T-Britt i
‘sidered in. plahnlng e store - S ,
interior. _ B T-Fitzsimmons
) ' ‘T-Gordon
Group Progect- Have ‘the™ .. o S
students list some 6f the T-Coles o
specia’lty items sold in stores, T - -t
‘such as health foods.' What T-Kinder '
- -does the term "specialty food" ..
_or "health food" mean to the,
consumer?. What effect do. .
these words have on the price? )
o R
- wey . :
s i(.;" 13’ e,

 ;Have manager of ‘new food out-

o Téacth—Studeﬁt
Referehces

p L . .. 'S ‘x
*. el g

ﬁave students compare the ~ ., -~ S-Levy, Feldman, and -
“class list to ‘other consumers' Sasserath .
~Talk to. store manager, . checkout
g;rls, and. customers. _ . S-Schoenfeld and :
wiwzto 0 - Natella CoL e
Havé,students v151t grocery ' o T
stores to se€ the variations. in, S—Greer and Gibbs .
.'store types and product prices, ..’
and report on observdtions. S~ L) '_, "
(Use work sheet to'record in- " 7
formatlon ) . o o .
Prepare,a'bulletin board’ show— S e
ing the various types-of stores . ’ :
and their uses. R ' o - :

[ -

..Use map of town and 1ocate" s o
various food outlets. Why are ST T
they located there? Who do ° -

they serve?’ A / -

81
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e Concep£

Packaging, Procesé-»
.ing,*and M

arketing

vcovered

A[Bralnstormlng.
‘work .in.small groups to deviseé :

. Buzz Séssion:

. grocery store?

Classroom~§§périenges o

-

‘Bring to class.several newspaper

advertisements with store names
What marketing- tech-
nigue is used to bring the con-
sumer .inte the store? * What do .

these advertisements. really tell s
Zthe consumerﬁ. S .

s
. . a3

. <
J

Have the=students

methods o motlvatlng consumers

‘l,tO buy. : ‘ s s .._‘

What things could
do to cut"dOWn on -
moneyﬁspent in the ’
(Shopping lists, -
time of day.)

the consumer
the amount of

1mpulse shqpplnq

Using a flannel board,“make -
list of' packaged and processed

Resource Person

- the Food Pr”%uct

el T ' - b
R e o
L . I . ' - 'd.

¢ o . ‘0 e *
R  b.
- C Cax
S ew gt
. v : ‘ v".. ..e.-"
o e . £.

forms. of foodvltems. .ﬂ“u"

L Have groups' p

oL B _ -the vayious w '
o . fff\\\<\. 1. Packaglng ‘ SR
e ..  a, size ~' L

.Brocessing

Of' et S

shape
materials »
gimmicks L

frozen - : e

dehydrated” = ...

canned PO N

‘vacuumﬁpacked. S

fresh ' .
ﬁreeze—drred

nare eXhlblts of

>

. @ * b. ‘
'f’-‘” d

how many, products, the students can

a.," package color. , 5
size,, I '{ /R
c.iashape

R
5 -~ u N A . L

. d., games and contests aa) R
e: coupons . * - : oo

_ x ;.ff - glfts ) ._ v " ~‘ 'f o, ) PR "_.‘

-~

- o . .

: Contest-,;gover all the 1nforma-":

tion on‘several packages and. see .

' A P B e." o -. 5 ';
- 3. Marketlng A T

i

/identify.

L sizes for

Use as a lead into dis- .

. ..+ cussion of’ selectlon of package

the use 1ntended

82 .
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e o | . Teacher~Student .- ' B o
Related Bxperlences . Referernces L. Teacher EValuatlgn

4 .o : e '.1‘0 ‘-.‘ 4.. " T N ' ’ "' "". ) ! "q - ] rf |?
] L ' AL ' by A e, e ?
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' Have students bring to class »» . S=Wilhelms, Heimerl, e e
., examples of the marketlng of- - ' and Jelley - . L e
= dlfferent food 1tem§ . ~r‘ B O -
. ‘b v - - ) e - -~ N / - »
: S el A : e N R
© Prepare a dlsplay of these pro— S-Grieer! and.Gibbs R
. ! ducts, show1ng the .info¥mation R T T T
.»w-whlch can be obtainéd from the.r TP o S
paqkage.“«t ;7_ : .‘.’. s __D.;, I B : -
TRy, L ' ’ ) :. . - . . :‘., o .. ) ‘ . X
Have studentsatak% one food L 2 : : L
- product.and develop the -d¥ffer- - P SR L :
| ent ways*it bould be sq d i . ;‘1:* T L -
. . . . R ] P . @ : .. c B
Wy . w. PN Y i e g o -
“Student Contest- Flnd the $-Trolstrup L W o L
. label with *theé greatest amount - - LR T
5w. .of consumer 1nformat10n. (A T= Gordon.and Lee e,
’ . good- source ig the pet food - IR A o o SR R
1abe1 ) - - - b _" - ",‘TrC,r-OSS’, s e B iy o
LS I ; ] : . ‘_\ o ) . .. - .. . . . o - n"? . _ﬂ. ’ o

',q Have s} dents report ‘on the ‘. - T-Kinder 4, - I
' nlaws and regulatlons which i DA VP . T
QOVern packading’, proce951ng, o T=Britt .7 L e

s andqmarketlng a food produqt.i SR R T _ I

o Student group gro;ect Devlse fﬁ_* §> ;7$&.g;; . ”gg ’ ;.." P '3%

" .an attragtive label which con=- ST S R T .
+"tains -all the information re-- . . hf%gf_.‘ - = -

© quired by law plus what the ~ . : R T ;'b : :
-. glass feels should be on. the'*-‘f,k e : B
labe’lo , . e IR PO R o
v - . v > o A‘ N T . - ~ . .

i . . ) . g . o o B ! . e L . . - . Q _‘.‘ r - " L. E ,
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= rood Process;ng E{ }. Make anllst Gf the. dlfferent forms e S
Forms -

» N N B " =y
v . -

. . rfTake the covers off the packages
7. - with the exception of the brand A
_ . ~name and have the. students see :
. BRI - what 1nformat10nlls glVen to the
‘ oo " consumer. How much is usable o
. information? Can they 1dent1fy : ‘
«  the brand name now° :

.‘fy Demonstratlon- U51ng packages "
“ & of different 51zes, discuss the -+ .
» . number of servings in relation ~ .

~members. Be sure to include. the
- possible waste factors and their . ° :
ffect on society. . - , i -

-

o Present a skit on "Leo the Label,

B showing what can be learned- fr?m L

S .. a_ label. S

.. - o % . ; .‘.c

o R HaVe students give demonstrat;on A
DR * . of the various kinds’ of labels

o and packaging.

. -3
-~

- . .
/’ . * v

o class prepare examples St
nt types of advertise- A T

. Cry z_used in varus medla. . . -
- : St Dlscu951on° Welghts and measure—<' ,
s ; ! mehts-as. they -affect the consumer S
' R U (Unlt Prlclng) - o oot

’ : o . ’
- .« -

e StOre brands vs. hatlonally known ' '( T

Wy T '- " - v * . . P ST N

« B L3

in whlch a® food 1tem;can occur on fﬂ;"‘-

I P _ ST

et ~*7 and” dlsadvantaqes of the d;ﬁferent e
ST .~ food forms. . 2 .

v .. -
N . . . - .

. 7 _”Laboratory" Preparexand SErVe one : o
o gs_ , food item from each of the process= Lo
SR R 1ng categories. -’ Chart test . results, S
TR "Vcomputlng the cost ‘per servmng, and -

. k
, . ¢
. - I3

' to the amount consumed by family u',* - .f -

R E brands. : o S z T

-+ % .” the market. R I S T

e Prepare lists- of the advantages Vo, L

T deterg%ne best buys..' L s e .

Concept ™ . °~ . cClasdroom Experiences - .- ~  Regourte Person
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. } . E -

- < . ) . .; ) > . » ‘} . . /1'
oL N ' eﬁ///TeacheréStudent*’ iy e /
Related ExXperiences - L ~__Beferences - Teacher Evaluation
Have students check at'homejfor ) 2 .
common sizes of packaglng. Why ' o ) ' .
was each selected'> : T ° T ’
- S . * - S . v N . v e
E Brlng to class as many dlfferent a S - . -
e er*%abeisﬁ*ﬁ"“*ﬁ S e e e g A s
of s1ng1e food 1tems as poss1blé ' ‘ : N
Conduct ‘home survey to determine . . . u :
how many purchased store brands < !
or national brands, and.why. ' .
’- o ' - L )
. e " q , . * \’ 1
Have students research current Federal Trade :
- food leglslatlon and govern~ Gomm1ss1on F O
 mental directives, and report . LA s e
. on local compliagce. * " o LT !
' Write to state and ‘federal " Food and prug - .
. governmental agencies for - ‘Adminisyration T A .
current legislation and Lo ) . ’
. directives, requirements for ‘ _ I .
eénforcement, and the respon- toa - , ’ .
. sible agency. . ' o ; .
. '. - S BN . . : / u
b o W % - ' - ~ v
5 -
o’ = 4, * . . . +
) . - ‘ . » “ ° . ? . I " ‘l) ’ .
Have students interview con- S~Greer»and Gibbs o
sumers to ascertain why they - }
purchased a certain £food forme s- ~Levy, Feldman,.and .
o) ' C ‘ oo Sasserath . e
. Prepare a-chart showing the . : PR N
/ kinds and costs of various food «TJCross - O .
. forms avallagle in the . be
communlty. » RN ,
., Prepare.a class demonstratlon f
, onzthe information obtalned ‘ » =
\ Have sthdents who have worked ! IR t . M .
g in a grocery store talk about B | '
their experlences. o ’ .
. . - f
|
‘O |
= ' g7 | :85f " LoeF
, Co R ;
r ‘,? )
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Concept LY @~*‘ Claséroom Experlences S -Resource‘Person

Elements:- Aﬁfectlng
Pood Prlelng '

Y

" Food Handlers:'
_ Farmer, Whole-
saler, and -
Retailer .

Have quZ on how much one food
costs.  What governs the cost of
a food 1tem? -

Make .-a.chart shOW1ng the factors : TR

.

affect;ng the. cost of food from .. o . - "

' Basic Food' Groups

1
T
>

L o o . .

°

®

Compare costs of.the food 1tems:. : BN

\ . Class Dlscussloné

,ﬁsiné the report from Related

' What ‘are. the Basic f'od groups,
. and why are these ix

thé“prﬁﬁutér%tU”thé“COﬁSﬂmer_m )ew«www

Pre-test students on common,,
ricingvunits used by ‘the qrocery
store, "'and ask students to indi-

cate their true meanlng to the

consumer: . . e
: 1. "5¢ of£" ) L , o

2. 8/$1 o0 - : . , %
© 3, "¢ sale"f et IR a

\
B

s

Discuss costs which affect the . . P

- final cost of a serv1nq portion. -

store brands 'vs. name brands.

Determlne factors tQ be consldered L.

in deciding which food’ to buy R

. (decision-making) . oo , 8 .

. "1, Time - T - : , -
2. Rreparatlon . o e
. Values . e A il
.. Goals -~ T . - ' o,
. Standaxds. - ‘ : ST
. Skills gnd. knowledge
. Money'avallable

QO U WN

-
AY

Group Discussion: What affects”
one's’ eatlng ‘Habits? ) _
b9ard ?" i P ‘\'. . 5 . Lo
Who is the . - ‘

worst-fed family membexr and why? - -

ExPeriences, see how different
peqple's eatlng.habitsjvary,an%
Why- i . ef ! ) AN

Ss

7

ortant to *® Manager

-

. the famlly shopperei

-

‘ /-
-

86 .. 1 A

|
|
\
g \
- Wy I o ,
; ' ) ' 2
|

©

. List on = ¢ : o

Cafeteria Food ..




.. ..' .. * . » “ - L j S \ P X | ., r 4 . ’
o R . Teacher~Student -~ - . e .
Related Experiences R - References , Teacher Evaluation
, . ) . g '. v . i - o - T
- Have students interview - ~ S=Schoenfeld .and G
different food handlers- : - Natella : b s
Farmer - - : - :! ' L *\\ .
'~ Wholesaler. S-Wilhelms, Helmerl,,v, Lo T
~Retailer _and Jellky g :
L] : : A ’;y N * i
;. l ' - %‘—Cross v '[,;; ’ T Mfﬁ_
_'Do a comparison study of cost ' T-Trolstrup o ‘
- vs. value received for foad= S ' . \ A
related items .s ch asze- ' .
' vitamin supplenients, diet ‘. ol
foods; health foods, etc. o, -
. ! R Y . - . N - s
. 0 ] ) i
- ! U
Compare costs of eat1ng out~ ) K . : -
side the home: . . o . e T * N
‘1. Drive-in - R ' U\ s s
2. Short order .: - , e , . -
. 3. - Family restaurant . i .
- 4. cafeteria o, .
5.  Smorgasbgtkd -~ = T = i ) p
6. Supper ub - L o ‘.
7. Prlvat club RO ' ‘e -
o "'.‘ [ . ‘ t‘ )
& | L |
' 4 " o [" /‘_ . B . L.
Haye studénts keep a record S S-Greerfdﬁd Gibbs n
.Qf what they eat for one or = S
more days. J B & T-Kinder
b e e
_AHave students ‘conduct an inter- B
ftv1ew of what other students eat ‘ ’
-for ia day - and report back to . 9
class. l g
Have students 1nterv1ew people - .
- in different ocgupations apd ) . :
of varying age groups to, see E S e a7
. what they eat. S Dot N
a - ) vg‘“ *
| 89 g7 ]
{ < ,
BN : ‘ v . . .
> ) / i o s
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Concept R o Llassxoon Experiences’ " Resource Person
e T Have panel discussion of women =  Homemakers and
: ¥ to determine how they plan their Career Women,
menwﬁ and.shop for grocerles.: o .
. o : ) L 4§ommercia1 Res~-
» Diets o ' Discus s;on' Uslng the dlets of aurant Owner or

. T the stlidanty;, compite-a chart ofs Mdnagcx.
it e e Y e ~the averaae teen diet, . How. can ’

7;4 - » W;, the teen have good nutrltlon apd‘jﬂfwwmw

AL T sl eat a. "teagx\ift"° o "\' R
, o | e , o
v . - [ . a L. .
- T vMak@ a lict of “teen fadg. o . ,
oLt v . What fopg value doesaeach have9 . .

o4 * . Using the average teen diet, Doctor, Dentist,

v o identify adequate and misSing: ‘Nurse, or School

. ' _ o -+ food nutrients. . ShoW what would -Dietician’ -
o ' . happen, to the human.-body if -the '

o - ' deficient diets were cqntlnued

o ' over several years jexfessive

T - ~ * sugars and carbéhydraﬁes = poor .

e o skln ang obesity; lag of vita- -

.o ‘mins podr body growth) o

C e

. Have students chart the average Person from .
- teen diet and compute the cost. ~ Different Cul-
: - Then compare th;s with the cost tural Heritage
. - of a balanced dlet ST :
v : .
. ./ -Discuss how dlet may 1nfluence'
other spending (e.q., poor diets °

- will create poor health, result= - ' q. -
- ing in. addltlonal medlcal ' " '
expenses) ot

"The teacher may wish to go 1nto
other types of family diets at ' .
‘this point, such as the impor- :

" tance of childzen's didts,

' pregnancy diets, infant nutrltlon,q o St .
. . or spec1al medmcal dlets. ‘ B '
F o ‘ ) \ | -

FoodiFads _ : _‘Have. students make a llst of' as :
B o many food gyths as possible: o .-
R "You shouldn‘t eat plckles and ‘
. B " milk at -the 'same meal."” o
‘ e : "Fish apd milk should neverobe - P ’
S S served together.” ,
o .= "+ " ."pish is & brain food." .
- : . T How -many are really true? If one
- ' - _ observed these food fads, what _ ' .
‘ ' ‘ ' might happen ‘to the food spendlnq plan°

B N 11 S

-

-

e




v - G .
v ' ~ - A !

'] > . - . ‘ o - . / . e’.,. v R /
R o - Tedcher~Student -~ o
e Related Experiences L, References -~ Teacher Evaluation
1 Have students survey the eating \

habits of students in the cafe- N ‘ "v - ;

-teria. Why  did they'make a - | C ’

w,,s,\;;eerta;x.n _selection?.. U A SN e P

7 ¥ " v ' Y
 Have students. [interview mothers _ PR
»  and a- commercial restaurant owner o S |
to see how eating habits affect ) ' ‘ , -
* their meal plannlng. . 4; , ' : X ' )
[N N P ’ ” ; ’
Plan a teen menu, obsgerving Q;Spitze‘and Rotz ' "

-~ good nutrition. - A | :
- ' ' o S-Greer' and Gibbs . | . £
Group Project:' Using the - ' oL . . T
basic four foods, show sub- S-Schoenfeld and - 7

. stititions of teen dlft foods Natella : . *(

' which will still give! o . o ' !
b&lanced meals. T-Kinder ! u
. v / . . . : -
. 1 S— '
Compile a quick, easy-to-use -
chart for the teenager| to make. & . : <
good food selectlon chklces.‘ . s
Give, students menus to ‘evaluate .”w'“( ’ ¢
, in terms of: L LT P
) 1. Nutrition il .
. 2. Cost v ‘ :
3. Appeal . . (o . , '
‘f‘ [ / . . . ] ?5 .
. i ‘ ; )
. ‘ X : .
> s ® ' . ’
) - ¢ * ' S - }
” v T » - § 4
' Cs; . o J CoE . ' /
Have students observe tHelr - " T=Kinder )
. families' eating habits. ' What,. * g ' L
food fads do they detect, anq// T~Gordon and Lee . S
.what mlght be:\ the reasons for . o @
, these° : b P R
- a ' » 0
~ < . -t o
y o . 1 ‘ -~
. ] - . f {\ r
» ! . 2 f B 8 9 "
~ \ - X .ﬁ' . . lﬂyi q
. ‘ ’ - | o
) x C | - :
L %




Concept

\ - .-

: % ' o | o
.Classroon Experlancea» - : Regource Person

-What food fads ‘aré common to the ' . e
grea? ?hat mlght have created . o T
them') ) > , .
1. fOOda grow ‘1n the area
. Low~cost foodsg

Convenience
Foods

\

| ,

| . , .
|

|

2
. - 3, -
o g RO 4.'\ --Cul t'u& a,l baekgre&nﬁ D N v,'..,f;t.»m_ﬁ. I
- 5 . s .
6.

Family traditions .. T

Geographical . area
Status symbols.,

How mlght a fbpd fad affect the : Z e
food price? (Law of supply and ' .

- demand.:) . ,
Bring to class sevéral food itemg - ' ¥
which are processed as convghience

" and conVentlonal foods. : :

Buzz Se831on- What is the value -
- of convenlence foods? ., - 7
Make a chart showxng the cost of -
convenience foods vs. home—prepared
" ones. Discuss the consumer's know-
., ledge of: the quallty and prepara- ‘ , »
tion of conveniefice fopds which may ‘ _ -
be,a_factoriln price difference. ; S
. . T 4 - ;e
* Buzz Session: What family factors .
will determine the us%mof conve- S
nience foods? This should indicate |
the ‘influence of values, goals, and -
-standards of” the family members; - .
conservatlon ‘of time and energy; - e
" scarce resources, ete., e N

Discuss addltlonal fact\rs whlch o,
should be con31dered in u31ng '

"+« convenience foods: . . A o

‘1,” Cooking skills . ) o
2. Available equlpment ’ Ce

. Storage o

- . Individual and famlly , )

- resources - N o ‘
Management - SklllS ‘ ‘

3
4
5
6. Involvement in the Qual role




o , ' L TeaChsr~Student . : ' ,
Related Experiences -~ ° .~ References » - .  Teacher ‘Evaluation
. " T i < -

e 2 e — . s s UV

a

iy e e e e morae < e g B e s o e e otk b : - "

- ’ .
- ~ » / , i . )
) : & . . - S

~

A3 -

Have students interview con- ' . S-Schoenfeld and
sumers concerning their . reasons ° Natella,
- for purchasing certaln food . e,
fo?ms. : : : / . . S-Levy, Feldman, and

o .. < R Sasserath. . | _ :

~  Prepare a chart showing the S . . o .
kinds and costs of various B food T-Trolstrup o/ " L oL
available: in the communlty. 5 s

_ g T-Klnder A

Prepare a demonstration for - o T
' the class on the information - -
obtalned ' ' )

-

, Have students 1nbentory pantry . fo U
. - shelves -at home, Which con- . ’ S '
venienceé foods do they have, _ < .

.and why do phelr mcthers use ' -

them? '

delect one food item and see
how many differént” ways it
might be marketed. (Example-
- orange juice, Tang, breakfast
‘drink, Start.)’
¢« l. Compare cost .
» Ease of-serving -
Nutritive value.
Personal satisfaction

e 2
i3
i 4

oy * :

" Group project- Prepare az

‘ short quiz program on f00d E LY
terms. L - _ - , e N .




-

AT

.

,mgG;oup Progect-~ ‘Plan a week's: ..
../ menus using~only convenience' -

foods and Tompute the time and
cost. Plan a week's menus using

rt—cenvoneoneewfooﬂv and _.part

.% Clas c'}:oom EXperlonces - ., . Resource Person

home—prepared foods and.- compute

‘

Grades “and

standards

v
ter

.......

ot

- menus - ugirg only home—prepared _ .
‘foods and compute the. time and - s

1. cost. Compare ,the total cest.to = - :*

“the family. wha othgr factors

‘would have- to '‘be considered . o

besides cost? What!family situa- e,

tions might prevail. in each case? T

(E.g., -career woman, full-time- °~ = .o
homemaker:, part~t1me career and .~
homemaher )

i .

. N [ ) -~
“tiaboratbrys Prepare'several food
“items. using both conVenlence and

conventlonal ‘foods. - Compare “the ' -fmo‘

characterlstlcs of the foods and ,
the factors involved in the
management process. “,\

Group Progect.. Plan a: menu uslng

cgpventionai foods" and one’. using .
vénience foods., What. is in-

"volved in”total management re=

- sources (human and non-human).? L

-

Have a class dlschselon'ofdthe‘:g*t:;

" grades and- standards of food

1tems, ps;ng group testlng method ",
panef’ 'Discussion: How do retallers'
grade their products?. ‘*Suggested
addltlonal,toplc-”acodlng ) e e s
. . 1 B

RS
%

Laboratory Sesslon- 'Uslng one coF
food item, have a testing.panel.
Compare .the different food grages,

and chart results for;:

« l. Texturée o SR L
2, Color o ' ' .
3. ‘Flavor ° : g

4. ‘Drained welght measure. , '
, 5. Taste g . o o

6. Cost comparlson R . ,

7. Appearance ’ . - .

IR 1@4 © 92 S

the time and COSE, " "Plana ‘weekts” e e




L

. (l . - TeachernStudent o o
'Related Exper noes E » Referendea i Teacher Evaluatioh'”
. ¢ - ' M N T
Group Projects Prepare'a cost .
‘analysis bOf several convenience ' ‘.
.fOOdS.i; . i . . N . o -
.....Group. romg_t"{ umz'ey the’,,,,"; L
people buyang rocerles. “How :
' " é Ty K
) . . ‘ e
\. 4 ' . ’ ! - ] : ’
-% 3 * R ) » ; ’ ° .
. o . ,: -’ ) )
LB ’ © : 2
o ‘ : N ‘ J B ’
»* ° . I P , ! ‘,.
. ¢ = . 2 hd . B " 4 ~N . ‘
Conduct a communlty survey to s —Wllhelms, He;merl Ty
find .out how peoplé use grades = and Jelley . ‘ * L
and standards in food buying. / L B
T S -Levy,-Feldman, q . ’ . -
Prepare a quick, easy chart of Sasserath ‘
local grades and’ standards for . D T e
‘the consumer to use. - S~-Schdenfeld &and-:. . ¢ L a N
7 Natella =~ - )
_ Prepare: chocolate ch1p *cookies: o :
home-prepared, frozen, canned ey b , :
or.refrigerated, box mix, and * s ~ IR o '
purchaséd at 'spedialty shop. . | .
repare chart showing cost, .« o ‘ 1 )
standard. product,- time used in R ,
- preparation, and when one would e 2
use them. (e.g., refrigerator L. o
cookies for children's lunch, .: ’ . s
spec1altY“shop cookies for ' : . ' :
tea, etc )e - ‘- . S W ! \ , : . ZG‘ .
' L) .

o
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a2
e

._ConQGEtf : - Classroom Experiences L " Resdurce Person

~u ey Make a list of foods which are in
A 3 ~° . season at various times of the
g R T " year, and discuss thelr impor-
‘ : . tance to the consumer's food . °
) dollar. : D % ’

.;‘"“‘Where are se gzt
in .the loca - commt nlty7-

R e

Prepare a chart on bulletin board
\ t6 show how dlfferent grades of a
food item can be prepared and
. : ;< utilized to Lower food expendi-
‘ ' tures.
. Group Pro;ect'f Prepare a quiz
s e on food standards. b
= " ..., . Group PIOJGth  prepsare a demon-
o R stratlon on. food standards.
- : ] ) 14 . V »
o - _group Progect- Prepare questions.
‘ . -’on food grades and use them in a
: "Hollywood quares Game."_

b . &

-’ .
-

Using labels collected by the
class, see how many differént

o o terms the students can find and .
: ) oo _then évaluate as to usable in-
S T fotmatlon for the consumer.

I
R

. ; Ligt Vvarious food terms used on
- . Y packages and definé theéir true
B N L meanlng,.value to .the consumer,

B LD and cost top the consumer:

-9, Re Tt e examples "ade," "drink,"
Lo ‘}. T Mdiet, " "fortlf;ed," "rynthetlc
6@ v TR food : R

Cr : gemonstratlon- Using ‘the cans':
) . , o ontalnlng these terms, show how .
- | ; - - s 'th@ Eonsumer might be misled :
S PR R (orange gulce s, orange juice .
e T BT -:‘drlnk) “ , -




T o w%ﬁmmﬁnmaw“” | . ' o
Related Bxp r ences . References . Teacher Evaluation

Discu andﬂ’emanstrate o L. R ‘

seasonal fopdt which can be» A S

processed fbr later us o " A e .
“”””"Ché“t“cosﬁ””f E fﬁba“iten”cver““"TnTrolstrup 1;flti“ SR

f~'~a%¥ months to. see‘prlcer;rm
: flucf”atlons. :

Group Progect-. Prepare a cost T=Kinder
analysis of a home~processed . . e R ,
\food vs. communlty-processed one.{ : , o .

~ . . : ,
Have students prepare menus - - ' R a
 uging the different grades of L e R : ’
) food, and compute the food N B . SRR o < ’ A
" expenditures. , : P A S N
Conduct a random sample inter- e o
. view with consumers:in the ' . . ST e
. community to determine if, they E Al
use food standards as a buylng - : -
‘criterion. . o L R T

»

Prepare a short radlo tape in~ L R

forming the consumer ofthe S _ - ’ 8 o

variatiéns in food grades and o o : , woT e
~"  standards.’ & ST . : S

- . * . . L] <0 \

'Develop a food termlnology . T-Kinder - S
dlctlonary for the consumer; o “ - ) e,
- . T=-Trolstrup . : ' E
’Interv1ew consumers to deter- - ‘ - o e :
mine knowledge of food ‘ter-. - - T-Gordon and Lee e
9 mlnology. Chart results. o
Have students 1nventory home - o v . \
and grocery S$tore ‘shelves and o e ' L oo !
recdord unfamiliar food terms c : .
for class dlscuss1on. e e ; ' .
Have students report to ciass ) y o She
‘ways they feel the consumer ' . v \B Coeo
has beéen mlsled R T . :

Report on the-book, Nuts Coo -
Among the Berrles. : _ g o L
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Concept °

Clagsroom Experlehees

U gV

y Protecting‘the,
Food Buyer

. ) \

[ < . W
° e
e
)
.
. 2
o .
. o 4
‘ - : .
<%
] -
4 .
-
e .
v
2
- K -
) «
d n
. »
'
v .- .
w
la

"'}

.

.tation of Fobd
Buylng Sklr's

[

Neﬁ,Food Products

4

Pt

Total Impleméh#'

"a food item W

drink" and as compared to "soft
.drink." What does each term

‘and baby food.)

“List foods under the juris-

- Debate: Is the consumer subject
‘to® fraud ‘and deception in the

" they affect -the consumer° S Lo

Denongtration oxr Group Progect-' o o
Show what hapgens to the price of Y ’

words are used: "Diet goft drink"
as opposed to "low calorie soft

really mean?

.Questlonnalre- -"Would You ﬁat; E fLocal Fpod

the Following?" (List various.
items on the market, being sure ,
to include sausage, candy bars,,

Inspector

Q.

- -

Have students report on, subjects
‘pertaining to food~regulatory , I
Vlauls. _.“ A , . Lo

diction of the FDA and other

- requlatony- groups which govern ' -

food proce551ng and dlstrl- .
butlonw. s ; ‘ - T e
Panel Dlscus51on- ‘Crlterla used e
in.food processing and distri-. Lo e

butlon..-~ ... : e

. . . R .
M . ] ~ | Lo . PO

R

food market° v

\ e ) L. L

What are food. fads, and hoy mlqht

'HaVe‘students~report'on "new ﬁoodu = o

products and. products containing.. - . ¢
food substitutes and additives

such as soybean derivatives 1n N
canned stews: and soups. ,\\~ P &

Discuss how dlfferent ‘forms of; S .
synthetic foods are marketed ahd -
consumed. . R AR

Buzz Sesslon- What shopnlng . ;

habits_ would be demonstrated by &

arW1se ﬁood consumer° S L
i . e e . ..

108 o6, _ e

LNe

en some  of sthese : ' .

_esolurce Person
LES0UET on

st et

b egtes 4

-
¥ o~




s T, '. ."' R ;; o TeaCherFStudéntf Y
Related Experiences " 'References - 'l‘eac‘her’ Eva 'u'a't'l'bn

Trace the processing and mar- . . o
- keting steps for a food from the L : S
the producer to the cgnsumer. Sde ' . , _ e
‘l'u' : f ‘ . ; ' ) v E ,7 . AA “ ) . (9 . . v . C . »

. ce" . - i . . o . . v ’ . . . e N . ] 3 o o
e 8

".‘Group ﬁEPorts- .FDA and R ST . o
" various-laws. pertalnlng to EH L . S
u«_vfood safety. R B N ‘ : o

. Oplnlon Poll'.-U51ng a w1de A T e

range -of donsumers, determine: . . - . .. T o
1, Degree. of‘consumer LT : : S
\ _,mprotectlon o B P . o . . -
2, Knowledge of food laws U S L : /,'A;A;

- and. regulations: e : S T '

3. 'Protective.actions *. ., . = . T ;o -

< - .Open to the congumer- . '~ "% - ' S :

“Investlgate one synthetlc *?‘ A Journal of E L
food. S R o Consumer Affalrs -

-

) . . . - : P . . . ~
v, - e . . .
.. . .

' "Skits: The good’con§ﬁmer and Sl Co T
- thé “poor+food 'shopper (plnchlng,, T e
sémpllng, squee21ng). R R AR

T

- - . Lo




Cdncept -

&

'ClaSsrodiExperiences Resource Person

v

0y

3

Al

What mlght one need to! know and

do before "going to th& grocery | -
store? (Shopping llsts,,storeu o
-ads, travel- dlstance,\tlme,v
phys1cal and emdtional factors’ .
governing impulse buylng 1n the o
grocery store.) v
Plan a menu for a peraod ‘of time . B
and then have the claSs plan: the o e
shopplng trlp. : R :

oL
‘,,,.

‘ Have students report on varlous‘

human and non~human rgsources . . :
- which would affect the food e o L
spendlng plan. o~ : , :

HaVe ‘students use the unlt

kltchens to demonstrate the .. = -
proper organization and utili-. . . e ,
zation of an efficient kitchen. - = o
.Discuss how this affects the S
total food spendlng plan. R

Dlscuss various packaglng R

“methods in relation. to food A e PR

storage.--' R .

e S =

Student evaluatlons of thelr

performance. - S . Ta

At




Related Experiences

feachernStudenf

References. -

¢

0™

,‘ . .

-

Piepare a bulletln board,on
"Preparlng to Go to the
Grocery Store."_' - , )

-~

.
. .
£ .

Problem Situations:s* Plan,
~—shop and prepare for one of
the following situations:
l. Wéek's meals for two
2. Week's menu}for limijted
amount of money
Week's menus for a -
kitcheén with limited _
equipment
‘'Week's menus for worklng
mother '
~Party ° S
Week's menus using food
stamps‘and COmmoditiES;

3.

_ Dev1se a quZ program on food
ubuylng.

<

.  Teacher'Evéluation

v

o
o




<. - ro . . . .

' FURNITURE AND. ACCESSORIES - -

!i?. . ° .. Generalization: The selectlon of- furnlture and furﬂishlngs
‘ C - may be the result of. determining wants and needs; recog~ °
o nizing possible sources; developing an awareness of the
3 .influerice of construction’ details, and correlating

: these with avallable resources and management skllls.
}\ » , ) . < ‘ _ ) .

i
'

?

. : »-

. .
ObJectlve. De51gn experlences Wthh w111 enable the

student » o o Qu

»

a

L

1. Descrlbe the reélationship between the - purpose and«
" utilization of furnlture and accessorles in terms of -
' values, goals, and standards s o

. X <o o

9

>'2..~ Identlfy the selectlon criteria for furnlture and
' accessorles to. meet needs and Wants T

A . ° o 7 ’ ' * :"

.53;- Recognlze/the sources for, obtalnlng furnlture and
‘ accessorles for the home . ‘ S

A » ) - . i
f .« - |
v : . A |

; f['4;'7 Determlne the‘role of famlly de01sxon—mak1ng, manage-ﬁ
o, - ment skills, and.the effect of the individual apd dual
L, role in selectlng furnlture and accessorles for the

' : : home

BN B .

- ,*_B;_ - Be able to 1dent1fy the ba51c styles of - furnlture and
o . thelr value 1n creaﬁlng the atmosphere of a home

9

. 6. See the relatlonshlp of constructlon, fahrlc, and
S, fabrlc flnlshes in selectlng furnlture and accessorles‘

“ . » ‘ \ N
e 7. Develop an awareness ‘of how the consumer might be - .
2 ' ' mlsled in maklng furnlture and. accessory selectlons.

, le? 100 e T

, o |
. " . . . . : * .
(o o o \ : . .
’ ' SN A\ : : " . . .
o e --\Ql - - S ST
. .
* *




. f
. . . , ' Tl
. ’ . '. ] X « ) . N . -‘ . . .
5 - "[' - ) . . B v o . .
) Student References: ~l <
* ' o v . : L o e
"Your Home' Furnishing Dollar" : R
, _ Money Management -Institute - !
. . . _ . Household Finance Corporatlon
S - ‘ JHS, SHS, Adult - .,
P e o
- : . o -
' : "What's Good ?urnlture?" : . Part of series
L . Consumer Education Series Book 4 T S
”\\g‘ . Ginn and Company I S ; :
o ‘3HS, Remedlal o e T AN
e ' o A
. .
14 - - b -
, Teachef—Student Refekences: , - : e
T . " .. ‘. . 7 . . 2 ». N
. . Introductlon to Home Furnishings, 2nd Edltlon,'
o - Dorothy Stepat-~DeVan . . , - o
° ‘ . The Macmallan Company : ‘ c o
' e ot /
; . In51de Today s Home, 3rd Edltlon P
L v Ray  Faulkner and Sarah Faulkner .. o
Tl ,',%Holt,-Rinehaik and. Wlnston, Inc. ' ‘
A L B ' . F v
' Homes With Chhracter v
Craig and Rush R . ' . -
.o Heath Publlshlng Co. . — _
‘ The Home, Its Furnlshlngs and Egulpment
o .~ Ruth Morton L
B - S McGraw-Hlll L
- R . 0 ) '
Natlonal Home Furnlshlngs 0qunc1l
Senles on Buymanshlp
S p: . c-:’
. g; T
‘:' 7- - 7 ) ‘ ' . 7 o ) b | 7. - c,w
) , S , 101 - - . S
7 Lo : - : - ' . :




. AdditionﬁlmSourbes of_InfbrmationQ'

‘. N
i . ’
. . .~

)
- Superintendent of'Documenis,
Governmen't Printing Office’ -

Federél Trade Cémmission

Consumer's Report,  Consumer Union -
poLt, . :

Sears Roebuck- and'Co.
’ J. c. Pénney o 4

, | . , ‘
y Ethan Allen Furniture Manufacturers

National Home Furnishings Councilvé.
‘County‘ExteﬁsiQp Advisor -
Trade organizations

Retail-fﬁ}niture dealers-

Furniture manufacturers -
- T,
- \ _
\ N \
. s )
14
™ E )M -
N
*'
\ 'v
. P ~
) . 2@-
4
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©  LConcept - e

' Classroom Experiences

T,
Resonrqg}yerson

. 7
"Use and Purpose

L : : )

L1

-3,

~values and Goals

: \Va91t and;examiné some area of
- the school hayving a lounge area

(office, reception ar'ea, .student
or faculty lounge, or family
living. center). -What does one
notice first, and why? Lead
into discussion ¢on functlon and
use of furnlture.

List on chalk board the purpose ’

of having furniture in the home.'

'Buzz Session: Arevtherevavail—
‘able. substitutes for furniture?

If you had a ve¥y limited amount
of money to use for furnlshlng a

~room, apartment, or house, what

substitutes might you use? -

Wlth ‘the lounge area as a point
of reference, what might be con-
sidered in seleotlng one -piece

"of furnifure? Haveé the class .

develop¢a.selection.criterion.'

Small Groups: 'AbplY'this, .
selection critdrion to a.piece

of furnit@xe"heeded in the home..

what ‘variables would enter 1n£o

the selection criterion fOr-homef

furniture which.would not apply
to institutional or commenclal
furniture. Why? ,'u .'EBP

How do the 1nd;v1dual S and "
family's values and goals affect

the selectlon of home furn1ture°

il

. What ther factors would be -

considered, and why?

" ‘Stage ‘in family llfe cycle
. Avallablllty .

. Activities -of famlly or .
individual

.1, Family- size and age
2. - Income
3. Purposes .
4, Aesthetics .
5. Wants vs. needs

. 6. Priorities

v T
8
9

-

«}1.15 lb04 s

'~ 10. Permanence of present 1ooation
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O , Teacher-Student - = e 7
. Related Experiences References S Teacher Evaluation .
e . oLl 2 — : - s - =
: e _ S-Levy, Feldman, and e
-~ Basserath ) S .
PeFitlsimmons ' ' / -
~[=ROgers ;>v o . .-
) - ’ - v .
. | Ny
I . -
Using the floor plan of a room . " - g
or house, -the student might »
determine furniture necessities K , ' :
and possible substitutes for a ' : : : .
glven sltuatlon. ’ } o . LT ’ .
. ’ .
g ! . .
| * -
N ) . . v . . ."". ; ' Q
S Each student could apply this - R L
., criterion to a recent or future. o - N R .
‘furniture purchase. P o e
Develop questlonnaqu ind use ~S-Levy, Feldman, and . o :"}?'
it with tape recorder tRg inter- ~ Sasserath = . AR
view anonymous women or ouples’ ' ' o N )
-at various p01nts 1nw11fe cycle. T-Fitzsimmons = - S -
Play.tapes in class and discuss _ . o :
points of view, what 1nfluenced T-Rogers S . e
choices. . : ' .
. .
— o | 1 S ~%.‘.
].16 105 o :
. . ° f Q‘




K Classxoom Experiences - : Res ource _Person -

sconcept
-~ . *, - . :
o '+ What steps mlght one take in; = o . .
1. Determining the piece of . = . '
- furniture to purchase ) St
2. Selecting the final ' g ' .
’ purchase ,
’ - (Review the buylng prlnclples ) )
. Sources of * t Where might ‘this piece of furni- Furnlture Store ° ;1
Furniture ‘ ture be obtained?. : Salesman ' .
e 1. Furniture store; :- T ‘ , ;‘
T : “2. Department gtore . ... . .t .. ‘
‘ I ' 3. -Used furniture store : A
T 4, Discount store : e
5.  Wholesale outlet . ; _
6. ¢ catalog , e T
. 7. Auction i “ P v ’ :
‘ ‘8., Custom or upholstery L : .
' shop - . o oo e
: o -\»"" ', Discuss -the advantages and dis- .
e ' W ;-advantages*of each~type of -store. * -
/ : Are there other sources of B Furniture'
_ furniture? : . “Repairman -
: 1. Make your own ° . . ot
. ' .« 2, Borrow from relatives -
’ " 3. Repalr what you have N
. . - (r&finish, slip covers, '
R . ) ‘new- upholstery) ' K
, . s .
T ' : 5‘What are the advantages and T
) 'dlsadvantages of these? (Be S -
’ supé to include skills, equip~- . : : R
ment, and tlme aVallable ) - ! '
Make a chart ‘to include infor-. . B v
_ . mation- for both purchase of . e
e . furniture -and other Sturces. T :
It PR 'Using thls 1nformatlon, apply- '’ ——
it to 'various llfe cycles.,».ﬁv : o N
What mlght affect one's de01slon.w : ,
to seléct one course of action o S T
overwanother° ' - o
l. Skills and equlpment Lo i

_ - 2. Values® and goals : _ e
- . . 3. esources (tlme, energy,_ & : :
s R money) ' : ,




’ 1 - 4"
e : N ’ : . :
. oo ous . C . |
' B “ . Teacher~Student - '
Related Experiences ) ‘* - -  References =~ - Teacher Bvaluatlon,
v . i 3 . I — - - ——
. S . . A ) 3 w . . v .
) | - " ’ ‘,
: . ) o e - . .
- . ° > ‘ , ,0 - ' 'g
. / T > ’
"'".. - [} -y
- ‘- . . B ' “ o . , . »
e : S-Levy, Feldman, and
. -7 -« _ Sasserath R ‘
S e STy
, o : o ) S-Schoenfeld and ~ oo
S IR - Natelda o ~
r '1"‘ . ) = - . . . . ‘w . - ..- P
- R , T-Fitzsimmons )
- - ’ ) . ” " ’ ‘ - ‘ . 4 ‘ . ’ . @ .
; ' - gers . ’
- ! ' ‘ . ) : ‘ v
~ a ‘ “ . ‘o
v - i 2 . ’ l .
QD ! ~ .,
T 3 :‘ ’ ’ - v .
Field trips: Have small groups =~ - .7
. visit people who specialize in | T & 3 el
repairing furniture. Visit a = , - T T T
* retail furniture store. Visit _ . .
"a used furniture store. ' S
R \ - . ‘v.,". N "
- - . ) . .,’. . ’ -
, S .
~kStudents might relate their own N o b
experiences in this area. S St '
TN ' . S S
. . T ' '1 Al \ ‘ .
- 1t a i ' A : 2
If .Industrial Arts students are - v - S0
making furnlture, the class ' : . )
mlght visit. - " s SR . i
@ ' . ’ . ' . .
P s
v o s
. o , '
. . .
- - 5
L4 K v 7 &
118 107 -
d a « ) -

CERIC -
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Classroom Experiences

T s ]
. Y
Q N P
X
- Construction

4.

-into teams.

g

Teacher may wish to include some
commonpmlsrepresentatlonsr
l. Bait and switch ads B

2. Low-priced entlre rooms of
: furniture
3, cardboard made to look 11ke
: wood
4, vVariations cf drawer"

handles and exterior trim
to change furniture styles

.

Teacher or students might prepare .
© & bulletin board -or use slides' to
'show the basic furniture styles

currently being used. (Do not -
include a long.-discussion’ of all
‘furniture styles, but kéep the .
dlSCUSSlOn to’ the current styles )
Transparencles of . the baslc stjles
can be used to aid the student in
“identifying-the basic styles."

" This can also be usedgto show how
inexpensive furniture comblnes v

' features t® confuse the cdonstmer’

Each basic style“should be *» -
discussed: °

1l. Basie features for. 1dent1~

, fication - ¢ .

2. Advantages : "‘x§; .
3.. Disadvantages . N '
4., ,Functlonv- > \xw

Contest: Have students lelde

“Show pictures’ or .
.give verbal characteristics of
furniture styles and have them
1dent1fy the style._vﬁ L

P

Have s dents prepare a demon—”
stratipn of properties of .. ®

ResourcelPerson

b

Fa

e

~g

T s
i | P

Industrial Arts'
' Teacher 4"

differbnk materials: = e .
1. Metal .~ v N Male Student
20 wWood .. . oAt ol

a. veneers S .
b. finishes-.. e
‘3. \Plastlcs ", S
4, Marble o R . S .
-5; Others . oL e N
\.ﬂ. i 8 108 . ,»' “ " ¥

Vo




‘ﬁgacher-student '

Related Experienceg ~ . . “'References

,.ma}lng selections for the

° pevise ‘a ‘@ontest for recog-

. : o » o ’ -
-~ [ P : ‘ b - L
R : . . N
. P . S, . .
’ -
- Al
s
-
. -
\. ) R -
Y - - ot
. ¢ v i .
® i s
= - ~
4 )
° »
Y
L4 .
o P . . ©° - .
; ) , > £ .
- S | .
M ‘. . ' .. :
f‘ . . :
@ EN [\ N

Interv1ew furnlture salesman to ' S-Levy, Fegdman, an
determine the most commonly ., y Sasserath

gold furniture.style., What ' v

makes if popular in this- par- - T—Eatzsmmmons B
ticular. area? Whdt influences™ - )

thé furniture buyer ‘when '~ T-Rogers

retallfoutlet° R )
. ’ N N
' t
b ~ ) &
Prepare a demonstration of:
1. How vamloqs furniture
- " .gtyles can be combined .

2. How .the personality of . .
- a.room ,can be changed o
with different furni-.
ture ‘'styles. . .

, *
.

S= ~Levy, Feldman, and'

E nizing dlfferent woods and S Sasserath '
finishes. | | ' . o :
' PR : SeSchoenfeld and
o  % , o . 11Natella
' : . o T-Fitzsimmons
- T<Rogers ? )
) ) ’ A

DR B 120 -'109" I o




-Conecept ° . o 'élassrooﬁ Activities

.

o R o ‘Dlscuss advantagee and disad~
. LT > - Vantages of each material.

- How would each of ﬁhese affect:
. . . 1. The consumer's choice
v . S 2. Cost of 1nd1v1dual~plece
-7 3.  Durability
. 4 - 4. Life span - _
S 5. Cdre = .
: ' RS g '
S e .  What constructlon details are -
. .~ - - . -common to the different furmi- -
e UG v ture ‘styles? (Scenic prints
' ’\\" _and oak = Early Emerican.) This’

(9

. - mlght be done as group projects
o , B ) with.class reports or ‘charts
R > . developed Wlth class dlscussion.4
Have studepts go back over thelr
R . selection criterion and include
. : S the constructlon, fabrics, and’
. ST e fabrlc flnlshes. K S
Fabrics and Fabric . Take field trlp to furnlture
Pinishes - -, store.. Various progects mlght
S v be used here: °
.t . 1. -small groups selectlng
ST SR :MHuhuefm:agumn
~ ) : e situation. :
' 2. Contest to see how many
». ‘basic furnlturerstyles
. .¢can be identified-
o 3. Comparlson of low, medium,.

" single item to determlne
where varlatlons exrst
What fabrlcs .are used “in fur-
. e - . nishings today° How;ére fabrics
S oo ' - graded? What is the meanlng of -
g ' L fabric number on‘furnlture ‘store
o . o tag (effect on guarantee and

B ._ . o and high priced lines of a

o .~ durability)? ¢ ,
Care and ‘", Demonstration: - Select several
Maintenance * . - pieces of furniture to illustrate -
e t - the different care requlred for
" C e each piece.
' e o v Co

Y

.



* Al - -
-
N ~
< ? . T . _
) Vs .
.- e ° . -
: ) . . v - . . .~
+ ° ‘ )

A ‘Peacher~S€pdent - -+, - T
. : ¢ Referenceg », = - __Teacher Evaluation

3 de £ T T MR AN -
. ' : 3 S . o, -
. £ 3 N‘ M . N a3 , )) '*‘J “
4 Y ’ : RN
* S . . a . -
: ~ ’ ? . J to- . I e K * . ‘
[ - . A “ H ) .t
4 S - R - .
’ ( ’ * “ v % o) :
- - [ sy
t ’ ‘ﬂ: - * . .
- . -~ e * 'I . . 'l ’ ° h
. ; s ; Lo - . :S h
* ’ v ) id 1} "
‘ ) - . . , R v, . . '...' \_" ’ «
- . - .‘ o
" ! -~ v f ’ - .. - ) v, v’.) .
PP} . » Y ,v"'»-
. . ;
S _ : ‘
: N : R %
* "‘ . . < ‘a .
; ® ’ ° . f
D‘ . . .

. * IS : l{
RS . - i '
LI . . ‘.,» "..,.j'

. . G- .
T , L ‘
W :
’ . e . ) .‘ '.}' ) S -
' - 4 i : '
~ '.'. t' /‘ - . v
* "!v ® l’ ) "‘ +
‘ - o T w0
L [y * » U : - ; . - :
‘o ] I "‘.. . . .
b . ‘ : oo : .- ?. b?r ;'
' /~ . . . ?»0.“. 1 ° . “
i - - ey
. » N \ “; . . i .
~ o ’ ' : . AN e . . .
. r-Q§ . - T “ - B .?. . ‘_'?:A‘
- * o ' . e
- , ) . ‘ .
- ) vp' ﬂfv-n'l" f v. ﬂ./
! Have stqdénﬁs\evaluate thelr . S—Lev , Feldman, and o e e
- home furnlshlrfgs to détermine . Sasserath . S ' o :
*  the amount of care and maJ.nte— T el
nance requlred : y . . T-Fitzsimmons. - - . = T
v __‘..»' ‘ : : N ....,.' . . - ." .. ‘ . . . .
° o . T‘Rogers ) ': ; . . “ o '
: . . . o “‘. . < : fm“?" . , "j' . .
o IR l‘?ﬂg 1.11._ , o \ v,

: FEN : . . .
Aruitoxt provided by Eic . . . . S L N
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N Y SRR g . . _ |
CQnCéPt,‘ e Classroom Experlences IR - -Resource. Person

s : U31ng the demonstratlon as a
, - ' p01nt of reference, compute the
. o *cost 'of care and malntenance for :
- , - each piece. "@ L ;}fv' .

N lv, - . .Why should the care and malnte-“' A
R "~ nance of a piece of furnlture be -
cons1dered‘before purchase°

4.
[

‘¢ : . Dlscuss the factors which would . =~ o
U7 .. affect care and maintenance: ﬁ’ ' B
s -1, Family gize and age
., 2. -Recreation activities :
y . 3. 8tage in famlly cycle - ..
T 4, Safety '

,ﬁﬁzz‘Sess1on- How would the dual'
‘role, and.values, .goals, and S
standards,.affect care and maln-v
tenance requlrements°

- S 1AInclude the care and’maintenance SR
g L : ‘of furniture.in the selectlon “ - e
: o T crlterlon. ‘ 4 C- "

LA ' ‘ ’ . ) . . -

Have students review their furni-’

s ture selection criterion. What o o,
RSO sources of information mlght the s S
' P e o consumer use? . , ¢ _ : o
Accessorles'Use ' - Use’ several plctures with the JInterior-
and Purpose .~ accessories blanked’ ‘out. Ask: .~ Designer =
T students what is missing, as a R

lead into a discussion of the
. importance of room ‘accessories
*to prOV1de the total look -

T .+ The class might look at several
) . - pictures or furniture settlngs
~to see how atmosphere ahd tone - of
o o ‘ & room could,be changed when ac— L
. S o 'cessorles are varled :

What factors would be considered
in selectlng room acceSSOrles?

.o . .
- What purpose- does an accessory ‘ ' Co ,S\\
‘ serve° : s : :

a

3 . *  What types of accessories mlght
' ' be uSed°

*

v

gy ?-\112"»""" A e |




- ' ' 4 Lo T : .

Lo , - ...~ Teacher~Student e S
Related Experiences . . — . Reférences - =~ Teacher Evaluatlon.
o
» . ' % rD
- ‘ y , e
1 B . * -

Have students determlne the
~factors which would contrlbute
“'to the care and maintenance of
'their~home furnishings.- ot

. Select one’ furnlture item need— S . e A
ing repair. Compute the cost - ‘ - o d
.of repair vs. replacement,. ». ' o
‘utilizing all human and non-“ : ..
‘human resources. e T

. . : . o evt
Y . R . i . . -

b , '
) . .
'3 : N =
o . i} > . . B
. T » . . [

,Select one area in the | .- -Levy, Feldman, and
~ student's home for which an . = Sasserath
‘..accessory might be used. Have B .
 student indicate possible - - S Greer and GlbbS _ ,
. choices and the steps used 1n . : o - =
maklng the decision. . , va—FltZSlmenS o T _
. K  T-Rogers B “
..Q * l -
. | ,
’ ‘ j?); -
. iRy, )




Concept»

Classroom Experlences

~Values and-Goals

N

| . )
" -Construction

d Buzz Ses 1on- ‘What would be

famllY'llfe cycle,
skills; effect of

'dual role; resources of time,

'money'and energy, and. llfe style.

~ Additional factors: wthh woulds

" govern the consumer's choice:

1. Family siée'and age
2, Income )
- 3. _ Punpose N
4.’ Wants vs. needs ' ¢
5.. Priorities - o ‘

Whére might the conSumer'obtaiﬁ

atcessor1es° (Use list from

'furniture sources ).

Demonstratlon~ Accessories'made;

- from difflerent materlals- ~

o Me’c’al
. - Wood"
" Plaster

Marble
"Plastic.
- Others

ci.@;bwi\)l—'j

What are |the advantages and dis—

~ advantages of each°

{‘Howa&ould each<mater1al affect:

- The consumer's choice-
- Eesgt :
.. Durability

" Liffe span .
| Care  ° o

y’wouldethe consumer select one

' Material |over another? .

Students mlght dev1se one room.

accessory made of materials com~

"monly available in the; homenanq

23

product

compare cost Wlth commerclal

-

N
" -
KA
2054

.

a -

e

Resource Person




.
' ° L o ' : . . ’ ‘. ’ N '
; Teacher~Student S S
Related Experiences 2 _References Teacher Evaluation
: " SeLevy, Peldman, and - ° '-,"  ,
. “w - ; Sasserath : T
. " . ¢
TeEitzsimq?ns -
>y - . " ®-Rogers . | A
[} . . f - -
) ' AT .
' l ‘
. : . . o . '
. L - Q ) ]
'.‘ . \ : . b4 e
s . . [
Using one room of the student's S-Levy, Feldman, and %-'w
" home, decide how many different Sasserath v .
-materials are within the room. T . o
How are they used? Where are . _T—F%tzsxmmons' : ‘ - .
-they used’ : C . ' T
. ) . - T-Rogers = - . > o
’ .:‘Determine the life span, dura- | ,. ’ : ‘
*. .bility, care, and maintenance , ‘
. of the accessories within the- i .o,
igroom. .
" ’ ! : \ a
1 . | : :
v Y ) ) /
PR ' s
-~ . :
B . - L e
4 ‘.
v P - . a8 |
F) . |
. “ |
) | 1
) . 12 (\ =7 - -
LA .
‘ v © 115 - |




' Caoncept

Clasaroom Experlences | , Resource Person
Care and What care would be requlred for S
- Maintenance +each type of material? : '
" Why would the care and mainte~
: nance be a consideration?- S
’ a,Dlscuss'safety in relation to age
, and size of 1nd1V1dua1 or famlly e
., unit. : :
1. Small chlldren R e
3. Othér‘. : ( SR
How would the stage of the famlly )
'1ife cycle, life style, and size
be factors in cholce—maklngfb X

; -Q" . \

 Small Groups: Give each group a
situation and hdve, them select
‘the furniture and accessories’
using“the stgp-by-step process
for obtairfing each, and give
thelr reasons.

: The teacher may elect to include e

. the following in. this unlt, de~ J
pending upon class size,” class e
maturlty, etc. LI : o .

) 1. Furniture design o ’

. 2. Floor covering » Co .

‘3. Wall covering o

"4, nghtlng effects

5. Principles of interior .

=,'""“'decoratlon




s

Teacher«Student ' .

Related Experiences e ' References S Teacher Evaluation
Within the student' .own room, SuLevy, Feldman, and o .
what accessories haVe,the ~ Sasserath ~ S B
longest life span? What 4 ‘ : ‘ :
factors have.éontributed to ,TﬁEitgsimmoneJ (
this? ‘What care and malnten L B B
nance is involved? ., - _ ‘T«Roqfre , - R .
‘!'. _ . ’ . _
) r - ._ v
. . o
’j”.
. _‘ e
" b Ta
| , , S I .
b, a . .
» . -
. o
. ) 5 './'7 \
« // ‘ - , “ . .I
r‘. # .
. ., p N kit
v P e
L] N "'/w
iy N ) o
. ) / .
N “ ’ . v ’
. , i %
. . Ny, .
. : R ,r» |
F , .
. . * |
.
. . '_»; N . . . 4 ) ‘ . - \ ;
EENS , i28
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Generallzatlon- The. use of developed skills in selectlng
& housing unit will depend on finderstahding the in~

. HOUSING

k]

fluence of values, goals, and standards; surveying
the aspects; developing a selection criterion based
oh needs and wants, and becoming aware of pertlnent L
egal aspect _ B

- » V ’ ’ . K

Objectlve-' Dé%lgn ehperlences which W111 enable the WY

of the housing unit | e

ctudent to:

&

Determifie the housing needs of the family during the = -
various life cycles - : : :

.

(" v
Describe the dlfferent types of avallable housing /
units :

N /
/
¥

Evaluate the 1nfluence of values, goals, and standardsv
in selectlng the hop51ng unit

_Survey the financial aspects of housing | - E '

‘ s . . .
Develop a selectlon‘crlterlon

Descrlbe the utlllzatlon of management skllls and,.
available resources as each might pertaln to the: ZOnes

B

‘-Dlscuss the advantages and dlsadvantages of rentlng -

vs. home ownershlp

Become cognizant of thE'legal'aEPectstbf housing

o . o . .

Develop skills in selecting and maintaining shelter. . =
Y | o . e

. 129 -1




v ' oy

Student References:

- "Housing: A Major Famlly Expense"
Education Department
- C.U,N.A, Internatlonal, Inc.
SHs, Adult 6

. "How to Panance Your Home"

‘Public Affairs Pamphlet
SHS, Adult

: Part of series

-

, "Fair Play in Hou51ng"
. Public Affalrs Pamphlet _
' SHS, Adult e _ o
i
" "Your Housing Dollar" _ -
Money Management Instltutep
. Household Finance :
- sHS, Adult L

Moblle Home Manufacturers Assoc.
Moblle home floor plan kit, -

i

1

7

Teacher Referen
]

v

!
Gulde to Personal rlnance
‘Sal Nuc

Harper ;nd Row -

, |

- Laws Every Homeowner - and Tenant Should KnOW'.
Daniel deBenedictis
COrnersﬁone lerary

P .- Housing, People and Cltles . o

' L - Martin MeyerSOn, Barbara Terﬁstt,'
: and Williag L. C. Wheaton A . _
McGraw-Hill Book Company, Inc. S , bt

Housing and SOClegx R T
Glenn H. Beyer = ‘ : . e o o
The Macmmllan Company

'. 1530“‘
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s " N
‘Teacher References: (continued) i L
A The House: ~Principles/Resources/Dynamics
e Tessie Agan and Elaine Lucksinger R
J. B. Lippincott Company » o
1 Consumer Education Programmed Leaxrning
- . Instruction (Housing) .
,. Northern Illinois University, 1970 .
Printed By Vo=Tech Division, Springfield
N
N r . L} ]
i
o S
g g L :d
. L K
e




3 Lo e
5 3 . toe o '
. £ R .
i - LS8
L » =
Additional Sources of Information: e
e - ' " ’ g ° ' e e .
¢ _ - ® < S
, Federal Housing Administration e
, ) ‘ . ) S ) ',-) . - ) . ‘- ~ .
. : Housing and Urban Development . o g -
S - ) . ° » i . v
Savings and loan associations | o P
. . . * '[4 .
- Local real estate agents : ;
T - 2 . .
o e .. : . . s . .
.  Local contractors - ‘ T ' :
‘ . . i ‘ ) . < o . . .
Mobile home dealers . RN
i . °
» 'Q IR 4
a ‘ T )
> B . W -
. - o .
- S .
t w é-
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e
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Conegpt - ' ClasérOQm Experiences ' - ___Resource Pexson -
& . . Q’ “ . ‘ .. ) z .
Detefining - Using a doll house, cardboard.: . .

Housing Needs - house, or felt outline,- place".
_ . either doll or felt human outline
bocide it and ask gtudents ko ,
, ~~ list shelter requirements foxr one ’ ¢
e inﬂividual, including agtivities. '

Repeat same idea with couple ¢ .
. (beginning stage of a family). o s
Continue on through entire life T ‘
. cycleu, to determine family neede '
S R at varioug cyc;e stagec. i SR

. . o

v

_ , ‘ Using the. ﬂEOVe Lnformatlon, _Local Real Estate
e - oy dlecusu facidities heeded in Agent
: oo o . famlly“ﬁhclter to meet these ° o
" needs. .. (Teacher should be .
. .+ cautioned pot to limit this area
) to- one type of dwelllhg )

. Selecting Shelter DlVlde class into small groups
A : . with each taking one stage of the .
- - o “"family, life eycle and have them & | :
A - -lzct all types of housing. ‘which -
| . . oo would meet the family's.needs..

; ~* Report thelx flndln§§‘Z:§’d1s- = v .

R o cugs - each group S actloncar, o K
How wquld a famlly 5 Values,'v ,
goals, and standards affect thelr - .

ch01ce of housing?
- t

-7 - Discuss the advantaged and disad- |
o e , - “antages. of each type of hou51ng I L
. unit. | - i
S DO 1. Slngle dwelllng
T 2. Duplex /- -
“© .y 3. Row or town house
' ~:\ o 4.  Apartment. - ,
L " Condominiun.
o ' 6. Cooperative . . - NIRRT,
/-~ 7. Mobile home s TR
'~ Include size-.of lot or acreage, ’ ‘ i
rural or suburban.’ © e -

‘Take field trlp to various types
~of housing’ units (optlonal)

SN - : . 7 ) 14 . . B
. . . : .



Ce ‘and: least ‘common?

. .
. te

Related Experiences

Teacher-Student..

'References_'. ] .

. e
-+

Teacher Evaluatlon

i .
Group Teams
viduals or famlly groups at .
various life cycle stages to
-identify their selection .

- eriteria. w

-

Prepare a chart illustrating
the similarities and dif-
ferences betweern the students'
lists and the 1nterV1ew S

results, / .7 '
K
. Al»
’ . N -
o .
. - )
. e,
N\ .1 .'.-('J 4"_
‘}-(." 1 { .
-
. A
r“:}é’ . - o

Survey the communikty for. the

> number of housing types, the

locatlon within the community,
~and approxlmate cost for rent- :
" . ing and buylng.

housing unit is most common .
Why°

o
L.

Interview fndi~

.

Which type of

-

schhoenfeld and
Natella
‘Basserath

T-Oppenheim

‘T~Pitzsimmons .

e

-Schoenfeld qu
Natella . L

S-Wilhelms, Heimerl
‘and~Jelley N
-Levy, Feldman, and

Sasserath /
@

T-Phllllps and Lane
T—Oppenhelm .

T—F1t251mmons

- T-Warmke, Wyllie,
Wilson, and Eyster .

T-Gordon and Lee

T—Trol trupQ 

°

7

| .SﬂLevy, ‘I:'*’ealélman,,é and

» . [ SN
. .
. .
-
/
AY
AN i &
>
Y -
.
«
o« ¥ Tz
o .
’ .
. I - . o
a
ﬂz'
v
.
o
-
< .
-
-
5 -
! ©
-
.
[
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Al
-
pe
:
v
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4
g
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.
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~
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_ . .. | . PR o , . -
- Concept ' o Clasaroomrﬂxperlences . . - Resource PRerson

B L - "Digcuss advantages and digad-

Vantages ofy T

. . 1. Ranchwstyle. house , : , ‘

. T 2. Twowstory house . . Lo : o
‘ : '3, Split'level house o s » '

. ,"'

L]

e ~ i ' Discuss différent constructlon ,Contractor or -
S methods: .. . Building and °
_ » ‘ 1. ‘Custom built . o Trades Instructor
> e . 2. Pre-cut : et
: e o 3. .Pre«fabrlcation S Lumber Salesman
o : ST Ay Modular ) i .
Findncial Aspects " Survey housing costs Wlthin the
- of Family Housing ' community.,
. DR \ Mystery Story: Teacher uses case  ° . 5 .
e ~~»  study approach in whiCh she pre- no
: : _ . sents a series-of "clu€s" and
’ - . " lets the gtudents 1nd1cate when-
L “they have enough information to
' ‘ determine the dollar amount of
family's funds which should be
.Spent on housing. (Class teams \ .
act as detectives.) -~ . . .
y S . hes- . . . B .
" Digdéuss the cost of operating and. .
maintaining family shelter in re=- ST o
lation to other family expenses. ' E

Re-tell the same story and see- if % ... g
the students change their minds, K Do .
yhere. . : :

.. LI 'Discuss the relationship of ‘ o
' - - housing costs to the total fi- _ »
" nancial management‘of~familywfunds.vH

. : Using famlly from case study’ ask - -
o students for suggestiong for types - ¥ o
' of housing available. Teacher =~ - A
, R . should have, available iMformation S
, o . """ to use in the discussion of ‘ oy
. L curtrent dollar costs for rental ., '
propertles and home. ownershlp.

Sy
-

bl

@
>

N
| S
<o
bl |




j - . Pt .
o it Teacher~Student o o )
Related E:perlenceu , ___References. s __Teacher Evaluation
,. Conpute the cost of a home - ' °
‘built using the different con- Yy
' struction methods, " ) )
L] _.. . : ' }
"~ . s-8choenfeld and® °
—_— NatellaA' o
: - | . 4 _ | .
. “o ,,‘s—Wllhelms, Hglmerl, ' o
T ~ and Jelley C
é’ . ! A -
o ’ ,.SﬂLeith and Lumﬁkin '
' \ ° o ; S-Levy, Feldman, and S
. I . ' - Sasserath E o o
'T—Phillips and Lane - °
.+ Tall with parents gha deter— . I :
mine the operatlng costs of”" |, T—Warmke, Wyllie, s -
{* own home. . N Wllson, and Eyster
{;5 . » . ‘ l’ T " , . s .
| T-qudon and Lee
? .v 4 L ‘ v a' | T_Trolstr'up v ' ) . . . . )
. . . ‘. ' ' | . . ' D i '.v N . /.. . . ‘ .
-Optional: - Survey other family = ’
units in varying life cycles - : ) .
to determine operating costs T o .o
and the factors which might be T T T
‘influencing ones (numbér and ° S '%qf e o .
ages of children), N ~ A e - ; :
< Take field trip to various T A : ,: 
 apartments and other types of , ek Looone
- housinyg in the community, sueh o S '
as mobile homes, smngle Y. _ . ‘ . .
dwellings, etc. = . L ?,{". - B
N ~ \. . N i . N ¥ ,OA <
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Concept f K , Classnoom Experlencea : Resource Person x

Using sevéral floor plans wh;ch
might be either apartments or

'.51ngle family dwellings or mobile.

. homes, have students select one.-
-~ or two suitable to the case "

study family. - ¢ (ﬂ? o
e ‘What makes one plan more suitable
, : o - than another? - Emphasize: S

1. Traffic patterns ’

2. Use of areas rather thah
R _ oo individual rooms sy
e o 3. Zonlng ST

4, Act1V1t1es

~ The teacher may w1sh to discuss

_ s - - eack individual room in terms of:
- ; . .+ .71 Activities and functlon v
IR . e e 2. De51gn - v

VThe kltchen should be dlscussed
in terms of:
l. Work trlangle
- S . 2. Work centers in- relatlon
B o to other parts of the
Tl T -« house .
. '3, ‘Kitchen design (L, U,
ST S - ‘'corridor and allqy)
N P _;»'-.' 4. Storage:
. vy w0 oo % 5, Management’ skllls (dlsh—
L : - washihg) : : :
R 6. Appliances in relatlon'
R . bt o o first use - )
s e .~ 7.. Family interests and
T I act1v1t1es o

;"Réhtiné,Vs;'Buying - 'Debate-- Resolved - every famlly
. S should own thelr'own home. -

‘K\f Class Dlscu531on- Summarlze the
'\ advantages and disadvantages of
home ownershlp and rentlng.v

‘Panel dlscu551on of two couples
o who have recently moved into town.
*" ' What did they go through to f£ind

their home? (If possible, have

. -~ one couple renting and one couple =

... . buying their home.) What steps

N 137126
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dld they take- to make thelr flnai;
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. ’ » - ® - . . v. " '
AR ‘ Teacher~Student o '
Related Experiences _References Teachex Evaluatién,'
| i C(i]"’j« .n “‘ |
e : : o
.
Have students analyze own o
homes to determlne trafflc
 patterns, zoning, area use, “ ) ¥ ‘
-and act1v1ty center ’
o ; .
. B : ’ v ﬁ. 4
q L .. P 7 . ‘./‘ . "~_.
_Have students analyze ‘own f.
kltchens in terms of work . S .
trlangle, kltCheh de51gn, ‘ .
etc._ _
. ) L
T o '
.V v 4 _‘ .E.
.\\\ ) "‘l;_~ _eﬂ « . -
7 : oy
“Researché When is it cheaper- S—Schoenfeld and \ e
to rent? R : Natella . \
v Role"Play::ﬂRenting'and buYing' 'S-Wllhelms, Helmerl'
homes, S R .and Jelley . \_
,inueétigate housing cOsts‘from ,'S—Le Y, Feldman,‘and
realtors in your area.. - Zasserath ‘ N
’ T : ! v . ‘\
T hllllps and Lane
- TiWarmke, Wyllle,.a b
g | Wilson, and Eyster:
ST 188 121 -,
AN . s . " - N . .
. . s o . ef




. 7

'Concept '

i 13
o

Clagsroon, Experiences

Resource Person

,Legal Aspects of
Fanily Shelter

s

A;iémiiy has decided to buy a
. ‘house. .Use flow chart tQ demon~

~ strate the step-by-step legal

procedure| in purchasing the home.
3§smng the flow cﬁart, go over
‘each step’ to/empha512e.-'
- 1. .Reason
2. Necessity
3. ‘

~Avai.laple a551stance

’Specific"
placed on
- .1. Obtj

2, Mor

pha31s-should betl

ining the funds
gage contract

a. | package -
_b. | opén-end

c. 4 amortized .
- d. | straight term
' 'e. | government loans
Abstract e
Deed . ' o
Titlle .

Titlle insurance
~ Legpl fees

" Closing costs .
Insurance . .

~10. Apppaisal '_'e

- Present ohe -or two‘problems

- concerned| with home owner's

: lyablllty,»wlnd damage, fire <" .
‘and theft, as introduction to
home owner's insurance needs.

rDlscuss.the_needf£or home .

. “owner's ihsurance and the various

.types of policies and clauses
* availablel . ‘
Discuss the importance of in-
surance to.,cover the value of
the home mortgage. . Possible
sources: : :

- 1l. Mortgage insurance
©."2, Term insurance .
3.

_Whole life insurance

Real Estate\

DAgent b

.

_ Contractor,

Home Appralﬁor ’

A .
’ !7“’"' S

Ja .
Y -
. .

XSavings_and

TLoan Officer .

' Government

02)..

Agencies: .FHA,'

- Veterans Admini- -

stration,rHUD"

¢

-

Insurance Agent




o . N =
o "D" h . [:4 . - . ) .
s _ - Teacher-Student - S B
Related Experiences ‘ _ e References . Teachexr Evaluation
Group Pro;ect~ Have each TnTrolstrupb g .
group interview someone ' o D . | "
connected with buying:and ° ' L o o : \
.selllng homes. (Real estate S=Schoenfeld and. S ' '
agent, 1awyer, home loan . ~ Natella
folcer, q;c Vo _ S -
: . ‘ o o S~Wilhelms, Heimerl )
. o * , - and Jelley'/'
R . S S«Levy, Feldman and
B ' . : Sasserath ,' ‘ AR
Collect ads to determine = ° ' '
current prices of homes in re- T—Phllllps and Lane
lation, to number of - square' ,
Afeet. o L . T—Oppenhelm
ot o - - vIawarmke, Wyllie,, : . e
: ' ' : Wilson, and Eyster , ’
. B T—Gordon and Lee. a S iﬁ:
. [ N St .
N : T-Trolstrup -1 _ o f
e N ‘
- N - o
p )
N S .
| a y ,
a ' ) '
- L S .
R I
..‘0: - .
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) Conqut

Classroom Experiences L

Te

Resource Person .

. These same steps shouldibe ree
» peated but directed toward the
home renter's responsibilities

and obligations with particular

; " . emphasis on the need for home
rental’ insurance. X _

Créating a Home ; lee each student a family

S situation. . Let him be the real
estate agent, and assist the -
family in finding and securing;

) their home. Give reasons. Thls

R should include: ‘ @,

o -1. Buying or renting
2. Selecting the family home -
- 3. Financial aspects
. 4. Legal aspects T

Y .

L id4lag
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e

. ~ INSURANCE S

J’ o - ;",‘e
Generalizatlon. Present and future protectlon may be pro-
vided by selectlng insurance plans based on individual
needs, which may be determlned by flnancial status.,

“ 1
. Objective: De51gn experlences Wthh w1ll enable the
student to:. :

. . . N C7

Vo1 Determlne the purpose and functlon of- 1nsurance
: o -plannlng :

2. Identify the major forms of life insurance and .deter-
' mine how edch might_be used tosthe best advantage

3. Describe the various types of health 1nsurance and’

' -evaluate each as it might be used in. the dlfferent

stages of the life cycle v

) A

4, 'Demonetrate the use of property insurance to the home
owner, home renter, -and automoblle ogPer

5. Become. cognlzant of the . terminology used in 1nsurance:

P p011C1es and its 1mp11catlons to the consumer .
e | . o |
6. .Identify the available social welfare insurances .
74 VDevelop a guégellne for the purchase of insurance

R

> . ’ . "

‘ Devise an 1nsurance~pi€n appllcable to the varlous
stages of ‘the life cyc .

Wl

.

132
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Student Reference

i«
-

. ST 1 o

. ' o "You and Your Famlly'v Life Ingurance“
: sWomen's Division .
Inotltute of Life Insurance

 SHS, Adul »

V "The New A C's of Health Insurance"
/ Department W ' . -
. © Health Ingurance Inmtltute
SHS, - Adul[ . ‘
, "Modern Health Insurance"
' \ " Health Ingurance Institute
. ~ 8BHS, Adult '

"The Phrm Family Looks at Llfe Insurance“ .
~ Women's Division S ) S
- R Institute of Life Insurance : e R . !

"Decade of Decision" , .
Instituteof Llfe Insurance . . o,
SHS, Adult . . ”

/

2

v"Every Ten'Minutes“A .
Insurance | Information Institute
SHS, Adult - :

L]

T
I

o . . - ) | ¢ -,
‘ "Insurance for the Home" '
L . "Insurance | Information Institute

R . sHS, Adult - . o

L

. e )
.  Teacher References:
F . b .

'M-v o A List of Worthwhile Llfe and Health .
" v Insurance BOOKS o B P
o : . Institute of Life Insurance ' . o

]

Handbook,of}Life Insurance A . Free
Institute of Life Insurance -

)




-

‘f Teacher Reférences: (continued) =

Investments, Insurance, Wills S;_pllfled

-U. 5. News and World Report
L,
Source Book of Health Insurance Data -
Health IAsurance Instltute

Time-Life Book on Family Finance

>~ Carlton Smith and Rlchard Putman Pratt

Tlme—Llfe Books .

.. 14%5 134
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A+

o BT

.

Additional Sburcés of,Information:

Ihspitute of Life Ingurance 1 v  .
National Unaerwfiter's Company .
Health Insuranée Institute
Group Heaith ihéurance, Inc..s -
Hgalth.Insutahce Assdbigtion of Améfica
IﬁguraﬁCe Inf6rmation Institute

' Superintendent of Documents;"\L)‘
Government Printing Office \

County Home Extension Advisor
Local insurance agents

-

&

<

&




Concept ... Clagsroom Experiences - Resource Person

Purpose and 5 : ‘Prepare a list of various people T
Function = - - such ag a farmer, home owner, C . o
: L p -astronaut, pro-football player, =~ o ;

elderly pergon, youny married man , ;
just starting in business, young ' S
mother, etc. Have students B
indicate types of rigk each might | %
encounter. '

What is avallable to reduce the L e
risk? - o

¢ Trom the llstlng of each indi- o ,

. v © vidual and risk involved, deter-~ - . = . ' -
mine the types of protection each
might have to reduce risk,

' Discussion: ' The purpbée of in=" - B Lo
surance is to previde protectlon '
‘against the unkhown.. _

>

Small Groups: Include an example
oL S - of 'two individuals needing similar

‘ - " insurance, but with different .
intengities.

‘What type of risk. does each 1nd1~

vidual need to be insured against?" : R

- 1.” Young married couple ) =

2. .Middle~aged couple - o

- o 3. 'Retired couple C o 1
o o -~ 4. New-born baby ’ : , o
' : 5. High school.student . B R

6. .Single person : . o :

Life Insurance How is the amount of life insur-
- - ’ ance coverage determined? Who
- needs greatest coverage°',Why?
’ I. sSingle person
2, Single person wmth depen-
o dent parents S
*. 3. Young married couple .
- 4. Young couple with children. K .
v, 5. Middle-~aged couple s - o
o : 6. Retired couple ' '

147 136 o T
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, - . . . Teachér~Student coeL ) ) .
Ralgted ExPeriences S . References_i g - Teacher Evaluation:
ﬁist the diffgrent sources of S=Schoenfeld and ‘ . v »
ingdrance available in.the Natella ‘ - v ,
“community. -What ‘type of in~" " ' R g
surance is most common and - SwLevy, Feldman, and - b
Why?  ° . o o Sasserath »

L& Inte;V1ew people w;th Varylng _SAWilhelms,'Heimerl,' < ER .
° occupations. What type.of in~ and Jelley . - o :
gyrance does each, carry? S : e
1 ' T—Oppenhe;m P ‘
Interview employers, Does , e o o -
. employee insurance become a Tawarmke, Wyllle, o, S _ .
~factor -in hlrlng? How'much : Wllson, and Eyster
and. why° a . ¢ .
: L , T-Gordon and Lee
S - . _* - . Ts?rolstrup y _ .' co ' oL
° ol E' . i ] : - . . . T J: _ ) e ® '/
? - .. 4 ' i} ’
. . . \ 4 - - t.
.w »-. I . . -‘.“, g
. ; ' ba . vv f‘”\\?)‘
" ¥ > - ¥ ,“ 3
. . P )
Survey couples to determlne ' S«Lelth and Lumpkln - ;fJT e e
the types of insurance carrled ‘ S IR
by various families in differ- S~Schdehfeld and o SRR
ent llfe cycles. ‘Is there a - . Ngtella 3‘- : _,~ . g ool
deflnlte patterfi? ' Which types _ ' . P
Jof- ;nsurance are most common? S-LeVy, Feldman, and :
°_,Why° o C 3 - F‘Sasserath _.25 .
Ask a single person the type S-Wllhelms, Helmerl, . o L
an&>coverage they carry and ‘ and Jellex T o ) .
why. . ,
: " TaOppenheIm; :
R o o ' T-Warmke, Wyllie, o e
B o : o Wllson, and Eyster o Ce
<, : , e : , o
. . t. . - ! i}a"




]

Concept . v Clagaroom Experlenceg a Regource Person
’ g . . _U i 8
o : Coverage needed is determlned by." _

- e 1, Level of living needed - - e
: o -2, Economic worth of the. -, o
‘ . famlly unit :
.3.. Family llabllltleQ ‘and S :
: . . » raspongibilities . .V ¢ . .
B ) - 4, Protection for’dependents o
RN ' ° 5. - Length of time_ nteded for o
0 : e protecﬁlon , g
by Buzz’Sessmon- Wlthln the famlly
T unit, who should be COVered by e :
sy llfe ins urance’ ) TN
“Types of Life = [List the four types of llfe
Insurance Policies insurance: o Ty 7
e o v s 1, Term .
. s 2, Ordlnary life - : : S
. . - 3¢ Limited payment .. . . R
L, -~ . 4. Endowment R 7 . '
. e What is belng purchased, and how .
W " .much protectjon does each give in ¢
. relatlon to- the dollar cost° N
o . { . ) e
T o ..  Term Insurance o
PR ' 1. All protection"' .
. o 4 . "2, No saving . S :
‘ g ~3.. Length of ‘time 1nsured S Lo .
; o o 4. . Cannot be used as loan - NE
’ ' -~ . ° . collateral o R
. .+ 5. Premiums rise with age S e
' o AT Should haVe renewal clausej’ o
Who might use term 1nsurance° AR L
1. Young married couple e T
2. Maximum protectlon for ° N 3
» -~ dollar value - ' ' -
; 3. Substitute for mortgage *(\" o T
N\ o : ' .insurance i S
N SRR 4. Additional protectlon for =~ - e
. s - short perlod of time' ' g g

¢ . L e Ordlndry Life - .

e . ,What does one receive w1th 11fe .Life Insurance -
T j T ~ insurance? (Savings and . ° .. Agent -

AN : protection.) - ot

.. X . . o ' .
‘ M ..n( r - i 3

. g g ] ° !
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D’ "7 L o ; l@ *
‘Teacher-Student o
Related Bxperienceg . References L Teacher Evaluation
» . ) o ¢ .
.o TrGordon and Lee:. .
v - P-Trolstrup
A SN R
v h ® Y . b \/
Eo 4 N
. "'g‘ .. : ) . P
9 ~J"é o - fJ .' »
. o "
“ ™ o -
v o « @ » ) ) "
. . .
' ‘ - . L0 20 =
What types of life insurance L i
does your famlly have? » ) T .
Do you or: your frlends‘(ulngle) a '
" have ingurance?’ What does it o . :
coverf * - , s e . g ' _ " :
- Y . . . ¢ - 3
Interview ‘an insurance agent.. t - : . ‘
‘What is the most common' type ' R - .
of life insurance? Why? " ' .
Talk to an individual who hasg- - -
purchased term insurance. Ask’ o
- -what influenced. his choice and .° o
./ the 1ntended functlon. o : )
- N A ] . ”::(
'1 . :b. - ? . N ’ \1.‘:‘
'v 'V' / / ’ N e . +
- ’ - ! .
¢ . j ‘ ) l. v, * <
LN E L “ . P ) ¢
. 4 . ! 4 \
) Ry - ' ) ’ e . *
r P = & “.
J/pmpare the advantages and dis- " :
dvantages of ordinary life and . !
term insurance for the varlous R J i
R life cycles: _ o ‘ '
l. 6&ingle - - . :
L2 Couple, ' .
- 3. Couple W1thrch11dren _ . . .
: 4139 * . ‘ v
. B v ’ -
100 . .
5
« ./




T A

- Concept -

1Classroom Experlences

Resource Person’

L

v.-

DlSCUSS advantages and disade
vantages of ordlnary llfe

~ insurance:

1. . Constant premium
2. Can be used for loan

> ‘'collateral at low interest
-+ rates (borrow1ng your own.
_ v.money)
3. Savings’ J.nterest lower than
o * . other sources
4,* Only one ph¥ysical- exam
requlred

~ 5. Premiums- are higher than
' .xterm lnsurance at younger
ages

. * 6. -Premium dollar costs are

determined by -

a. number and size of
premiums (lump sum,.
limited payments, or

~ _ﬁfntlre life)

b. Tage L .

‘c.  occupation '

(annually, semi~ .
_;annually,‘monthly, .
. or weekly) -
e.. others

h3¥2'f .d. method of payment

Endowment

. What is an ‘endovment pollcy°"

(Insurance pa1d up at a deflnlte

o

Who-mlght use endowment p01101es,

and -why?

1. Chiddren's education
2. Retirement sav1ngs e
3. Magor purchase - house

What are the advantages and ot
dlsadvantages°

'l., Low rate .of 1nterest

2. Larger payments than other

- 1life insurance pollc1es

. 3. Forced savings

4, Used to obtaan a long-range
' goal

/

Lb




. . ” » S [
e ) . Teacher-Student - L
Related Experiences . : -References =~ - _Teacher Evaluation

i . : “F ' : .
1 h 3 - 4 e _ . N
‘ n o
. B S ' o
A ” pEiN g S i
B A R » N
- ’ . g i ‘- T , . :
e ) 2%
] 4. ' *
[4 - v
R s o =
Interview several people who . ' ‘
use endowment. insurance. Why-
did, they'make this.choice°
'Compare the advantages' and dls-‘ . .;e'3' ' a7
advantages of endowment to : e, : A ,

ordinary life.'and ‘term insur- . . . :
ance for each stage of the 11fe S B - [
cycle. - U . : L ‘}"
Research the cost of endowment . : ~

versus savings.- Compare to ,vﬁ ) .

other types of savings programs. o - T . :
When would éndowment insurdnce- S IR AR
be purchased ds ‘a last resort? . . I ' - S :

T ) .
, \ . ) L , » ,
- o L = .
. . 4 .
. | ) ° ~
. A d . - . [ -
.o I . o - ~ o ’
152
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Concept

© '

. /
/

Ingsurance Terms:

Clagsroom Experiences

Limited‘Paymeﬁf

What is limited@ payment policy? o

(Permanent protection but
premiums paid w1th1n a -specific
period of time. )

What are tﬂe advantages ‘and

dlsadvantaﬂes?

1.. Pay higher premiums than
.- ordipary life
2. Builds cash value faster .
3. Pay remlums for limited

perlqd

Annuitz

" What is thJ individual gambllng
when he takes.out annuity in-
. surance? (You are betting you
. will die, and the .insurance com-

pany is_betting"you-will live.)

What is the major purpose of an
annuity policy? (Retlrement)

Annuities can be purchased with

large payments over a short -

period of ﬂlme. Who would use
thls method, and why?

Students devise crossword puzzle
of 1nsurance terms.

show how each would apply to the

"different fOrms of life 1nsurance;m_

Use 1nform§t10n galned from~

Related Experlences to dlscuss

~ how" knowledge of insurance terms -
would ald ;n the flnal selectlon.\

1«_ . , -
.. s . B Y,

“Using the Warlous insurance terms,

Resource Person




I

- Related Experiences

- Peacher~Student
References . :

4

Teacher Evaluation

Y Al

Prepare a bulletln board

showing the coverage, features,..”

and cost| of the forms of-life
insurance and where each might
be used. : _

Interview someone who has pur-

_chased an annuity policy. Why
did he make this selection?
Has it proved satlsfactory°

kHaVe others work the crossword

e

1-S-Schoenfeld and -

. puzzle to determine how well . Natella
the average consumer under= ' '
stands insurance terms. ' —Levy, Feldmgn, and
: : o - SaSSerath
—W;lhelms, Heimerl"
and»Jelley »
Y
» . T—Oppenhelm o
\ ‘ ~ T=Warmke, Wyllle,'
‘Wilson, and Eyster
’ . m-Gordon and Lee
= T—Trolstrup
|
GAa
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Concept L

e ‘v ¢

Classroom Egpermences L

ki

Regourfce Pergon

Guldelmnes for
Buylng'Ler
Insurance_v

'Health Insurance

':Types of Health

Insurance

. d

,Buzz Sessiom:  Devise guldellnes

for purchase of life insurance.
1. -Agent's reputation:

2,  Family values, goals, and

‘standards -

- 3+ Company reliability
4., Protection needed
5. Clauses :
6. Economic value
7. Age ’
8.

General health

 PreBent case study 51tuatioﬁs

and have students determine in-

‘surance needs for each. .

‘Role Playing: Have students '
dramatize what happens when you.
are being admltted ‘to 2 _

- hospital.

Class Discussion: ’Why do so

- many hospitals put great em-

phasis on having insurance? .

What metheds; other than in-
surance, can be used to pay.

- -doctor and hospital bills?

1. Bavings account
2, Credit with hospital or

doctor .

3.  Liquidate 1nvestments or
assets
¢ :J.oan through a’ lendlng
institution _

5. Mortgage x

Have students make a llst of the
items which need to be covered

by health 1nsurance.:

1. Medicine

. 2: Doctor _ ‘
3. Hospital » S .

4. Surgery

5. Out-patient 'care

6. Home care.
- 7. Loss of income due to

. illness - : S
8. X—rays ST
9. Laboratory testS’

-144
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L ‘ Teacher<Student ° L e
'Relatea.Experiences o . »ReferenCes Teacher Evaluation
Survey community members to /S-thoenfeld and> S
- determine why the selected a i Natella U L ot ;
" _specific,insurance source. - . - h
9 i ,/ R : " ~Levy, Peldman, and ‘ -t
- ' - TR Sasserath ' .
. 'T—Warmke, Wyllle, , -
‘ Wilson, and Eyster -
e ',-\ ' a T-Troistrup | _ L ‘
\)‘g‘ s : . q ‘ C : g ‘ . _ . ~’ ,' ) . :‘ . v
/ ' ‘
. ‘ »
Interv1ew hosplt"l admlnl- ' ‘ 'S—Scthnfé1d and L, T
-8 rator or medical accountant Natella LA - ‘ :
"~ 't determine the extent of - '
- coverage of health insurance . S-Levy,. Feldman, and .
within the community. What Sasserath
percent of the patient's bill ‘
ig actually ppid by the in- —Wllhelms, Helmerl :
. surance company° _ and Jelley ’
: . ok .
’,T-Oppenhexm _ R
. : [ A
w .T-WarmyeﬁWWyllie,' ‘ '
© . " WiIson, and Eyster :
- TmGordon and Lee
L . T-Trolstrup | X
. I o L
Survey a sample of the com- —Schoenfeld and ’ ~
munity to asdertain -the most™ | Natelia e
. common types of health 1n
sufance, where each was- : S- Levy, Feldman, and
purchased, and the selectlon - Sasserath
crlterlon..' _ : ' T .
.y o  S~Wilhelms, Heimerl '
From the communlty survey, T ‘and. Jelley
determine: - . -

»1. Common source R _ Co - \

2. Average coverage : o ' ’ : '

3. Life cycle stage whlch
: carries highest per-
centage of insurance

145
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Concept Clagsroom Eiperiences » ar Resource Person:

X S Which ones might the individual
- . , ‘or family unit be ab%e to absorb,
e ~ and which ones would require

o addltlonal assistance?

How~mlght these’ affect one's
-choicé of a health insurance
purchase? - (Need vs. income
demands, ) : '

Study several health insurance. Insurance- Agent
policies to see what clauses each ) :

- contains and the methods of clalm
payments., ER :

Prepare ‘a chart demonstratlng each
type of healtht!insurance, the
coverage, anq pqsslblevexclu51onsz

o : ~ Using student list and chart, : - LT
g ‘ select the best type of health : '
S o 1nsurance for: .
1. Sdngle 1nd1v1dual
J e 2, Young married couple
3. Middle-aged. couple
- 4, Retired COuple:
Sources of Health Where might health 1nsurance .
Insurance _ be obta1ned9 : , - '
' oy 1. ' Independent (profit) - - ‘;.
“ 2. Independent (nonwproflt) : -
» 3. Union
4. Place of employment . i
. 5. Doctor clinics L o
- 6., Fraternal organlzatlons ' p
7. Churches S '
'8, Others

‘ Discuss‘advantages and, disad~ o
- vantages of each of the above.. = .

Demonsﬁrate the cost and cQverage .
of group and independently pur- o oA
chased health~insurance. : -

v +




o

: L . . _ TeacheraStudént ‘ . o
'Rel&@edvExperiénces : . References . Teacher Evaluation

Research: 1Is a bill or éharge T-Oppenheim
different for the insured than _
for the non-insured person? If T-Warmke, Wyllie,
“your employer has health insur-: .

ance on you, will they both pay T-Gordon and Lee
off? Is this the reéason many . o
people spend jMnecessary money = T=-Trolstrup

on health insurance? :

K4

Lo

Using the cdmmunity survey < S-Schoenfeld and .

which indicates the most common ~ Natella o
source, determine possible L o , : .
reasons, a ' L S-Levy, Feldman,

and Sasserath
T~Oppenheim [ N

T-Warmke, Wyllie, T
- Wilson, and Eyster e

TéGordon’and'Lée ;

. S L S T-Trolstrup '

: A
/ 158 14 '
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Concept

Guidelines for
Buying Health
Insurance .

o

"Propefty
Insurance.

_Classroom Experiences ' Resource Person

.

small Gfoups:"wﬁat criterion

~-would you develop to determine

Have students determine how these o

=~z

your health insurance needs?
1. BAge
2, Family size
3. Family health pattern :
4, Available funds S i’
5. Company rellablllty ’ : :
6. Agent's reputatlon
7. Company's reputation .
8. Past payment '

Prepare a sheet listing common .

property insurance problems..

~ claims might be settled.

1, Personal funds

2.7 Insurance

3. Liguidate assets:

4, Credit . !
5. Mortgage -

which the family dwelling.might

‘Determine the type of hazards C

most desirable for the spec1f1c

nequire protection agalnst FR -
. Fire . ’ -

. Theft S .

. Wind S .

. Water

. Tornado

. Riots .

. Liability.

.. Others

mﬂmm@wmw

Determine which ones would be

'geographlcal area.

' Who needs insurance? List the . ‘Property

‘different types which the home " Insurance Agent

owner and home renter would
require. , o e

Prepare a coverage and cost chart
" of the three types of property

insurance:
1. Fire and property ..
2. Dwelling and contents
- Home owners ,or home renters
o4 -

«

148




| Téacher—séudent .

'Related Experiences ' : . References - Teacher Evaluation
. o ~ . VS~Schoenfeld and
- ' SR - ' Natella -

PR | o o o ~Levy, Feldman, and
P ..~ ‘Sasserath

'

TnOppenhéim_~‘

'T—Gordon_and'Lee

v o T—Trolstrup o . IR

Survey various families to ' SuSchoenfeld and
identify types of property in~  Natella
surance currently bejing used. -

Why? . —Levy, Feldman, and _ : :
o . -Sasserath e T B

.S-Wllhelms, Helmerl .
and Qplley

‘-Qppenhelm

e | | © .I-Warmke, Wyllie,
: s - - Wilson, and’Byster -

. - " L .  T-Gordon ‘and Lee’

a

T—T;ol;ggup

o o S : .
Research: Are certain hazards : , ’
not covered in your area? '

(Example: £lood.) '
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Concept

0 4 - =

L

Auto Insurance -

Other Forms of-

Insurance

o

Discuss the advantages and dlSn - B

‘Claasroen Experlencegb . . Regource Person

advantages of each type.

Revmew'the guldellnes for pur-. - e
chase of property 1nsurance. : :

Have auto insurance agent discuss Auto Insurance

insurance costs and need with a Agent K
.class menber who has recently
purchased a car.

piscuss factors which would: ﬁﬂgef - s
determine auto lnsurance prewj.um;
costs: K

5 ;;;’J:”"

1. Age

2. Sex .
3. Occupatlon < o .
4, Driving record, ’ B T

-

) o ey
5. Make and model of car S o iy
6. High school,and college - ’ SRR S
- grades . o A
Discuss the three types of auto‘ S '
insurance: ' '
1. Special -

‘2. Safe driver ,
. 3, Family driver

° - ’ . - .

List the advantages and dis-

r_advantages of eacha'

Have class reports ‘on Related - o ‘ C
Experiences. What causes these :
cost varlances?

‘Discuss the guldellnes for pur- -

chase of auto 1nsurance.

Discuss spe01al types of in~ ;
surance for particular groups - -
(example: ;crbp'insurance). '

en /




’ . .
A ‘ . S Teacnerfstudent : . L ‘:
. Related Experiences . : . __References . " Teacher Evaluation
. » « } ‘R ) o
R
¢ A R
= ho ‘ F’:’?‘ . .Si:.,:.f | y
S-Schoenfeld and SR S :
atElla . B v . ' L ‘ ‘..
S-Levy, Feldman, and )
. . - Sasserath . o
- Visit several auto insurance :
Aagents and have each compute _ T—Oppenhelm . L
"the cost of insurance accord- : S
-ing to the follow1ng o ¢« T-Warmke, Wyllle,
variables: . SN Wilson, and Eyster
L. Sports éar vs. .sedan : :
2.. Male vs. female : o ¢—Gordon and Lee T C
3. Under 25 years of ‘age Yoo T o ‘ :
4. Driver's training- vs.v‘. T-Tr~lstrup
none ~ .
5. High' school and college _ _
, - grades . R . L .
6. Fleet of cars - A B .
7. » Single person : o S e , . e .
-8, Family coverage = = : > AR ' :
“. l
/ s
. - [ ? L ‘“‘ ) v " -
s ' o : N S~Leith and Lumpkin -
pe DT ] o S o
. e - S-Schoenfeld and . : )
g : Natella S
: R R S ‘S-Levy, Feldman, an&!» !
' R ’ ’ coe o Sasserath - i
';“ E Q—Wllhelms, He1merl
i ) et . .- and Jelley
. i62 . . 151 :
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Concept ' B Classroom Egperiences, : . Resource Person

»

. L _ Soqlal Insurance ' ‘ o '
s . What are. the SOClal (government) j-ﬁElfare Officer
: L - insurances S C .
« ' 1. Unemployment o S
- o 2. Disability . -t o
. . 3. .A.D.C.. R -
. 4. Workmen s Compensatlon - .
' .+ 5, Medicare - _ , o '
) " 6. Medicaid e e
« 7. Social Security e, .
c ST : *  a. death benefit: '
. L o b.  disability o
‘ * L ’ c."retirement. S ’
How are these insurances o
.obtalned° ‘ e o
v Discuss héw an individual or,a -~ | .
L famlly might use each of these - ' '

insurances. . o . S

What ére;the characteristics for .

. Lo o qualification° I . ' o
' - . . S e : . ‘
, L DlSCHSS major p01nts and weak- : Local Represen—
- nesses. of each _ o SR tative of Social,

. Securlty Office
. o Show lnterrelatlonshlp of soc;al L
TR ~ s insurance to the ‘total 1nsurance ' :
o plan. R v s e
: - 'y ' ,./ L] : . B
. o e Group Insurance v '
;o RS What kinds of protectlon aré . -
L offered at place of employment° - e
flow does the protection and cosb a
~of group insurance compare: w1th
prlvate 1nsurance -rates?’

- .. VWhat addltlonal advantages does =~ %
a ' .. . ‘group insurance have? (Insur-
SR - .ability WLthout physical exam.) . e

Discuss the value of social
insurance and group insurancer .
~in the total insurance program,:

4 T

2
4

-

.
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‘Teacher-Student

* ° Related Experiences - ..~ References +_____Teacher Evaluation
. L e ‘T~Oppenheim - 4 _
T-Warmke, Wyllie,
K _Wilson, and Eyster ;
’ T~Goyxdon ,and Lee ;
. o o .
Ta'f/rolstrup . . ' : -
© L) e . ‘
/ ’ o, 3
. 8 ' : vl ‘.% "
, ¢
'Y \J ¢ A Y
- . ‘ . ~ ’ ,
i J -
— a . °
4 o a ot » a
_ , L ,
» B &%
9 4
) 0 '6 : / .
* 4 Y .
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‘Concept

Developing an
Insurance Plan

Classroom Experiences

Divide cldss into four groups.

“Each group is to devise a total

insurance plan, ‘selection
criterion, the ;nfluenc;ng
factors, and their reasonlng

for one of the' following: . .

1. single person renting
(difference in male and’

female insurance) - : .

2: Yotng married couples .'
. {(home owners) '
3. Middle-aged couple (home

- owneks)
4. Retired couple Gnoblle e
:'_vhome) L P .

‘Teacher should remlnd class ‘ﬁ$~

there is no set formuls for
determlnlng the ‘amount or type

" of insurance needed by an.
'lnd1v1dud1

»

Consider condlg;ons when no
'lnsurance should be carrled-

‘1. -Government buildings
"\~ (the. premiums-would re<

. place predicted loss - .-

because of number of

buildings, etg.) ' IRt

. No dependents, burial = -
. cost deposited in bank
3. “Hail insurance 'on crops
© in area not usually
, affected by hail
-4, Loss of item not crf?kcdi
: to llfe or safety

- o
~ 4 .d"v ;\n .
o .
BN ,g) .
s \v‘ .
R Y
¢ A .
. ’q
- L PR
O\
. * ‘
|- N ] 7,. .
> <"
‘ﬂ .
3 ' ’
N
4 E‘K”' .
3. j!)}i 154 . .
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- Resource Person
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| . I \;4
~ MANAGEMENT OF THE DUAL ROLE -

[N
¥

Geéneralization: The use’of resources and management skills
as well as the effect of personal values and goals

influence partlclpatlon in the dual role of wage earner
and'hqmemaker in toﬁay s society. . _ .

’b . . : ‘ . . . . ‘/ : o A ) » . ~ B ‘,

‘ ’Objectlve° Deslgn experlences-WhiCh will enable the ~: 7'¢~AO)‘
student to~ oo : PR SRS
. l. . Describe the interreiationShlp 6f‘the'maﬁagement

- skills as they affect the dual role of wage earner‘ AN

and homemaker = = |, : ¢ : :

-2, ‘ Identify and evalnate the influénce of resources

3. . Show the interrelatlonshlp between the managementr
- skills in the home gnd on the job 1n total famlly
llVlng _ -

o S
4, ° Determine the effect ‘of values, goals, and standards
" on the dual role of wage earner and homemaker -

-

RS
' 4

5. Create an aWareness of theé effect of - the life cycle s .
‘on attltudes, Values, goals, and standards ' : Co

6, Evaluate the male—female 1dent1ty‘roles and their
" -effect.on management skills in the home and on the , ‘ _
'Job o | S -
o . N , e ‘ o "
7. Explaln how conflicts mlght arise as a result of the
dual role and demonstrate how these mlght be tesolved

° A . B - " ' B N,

°

8."'Develop an’ awareness of the lnfluence the inleldual‘ R
- values, goals, and standards have on the perceptlon of : '
the dual role ', . : _

g



11,

L v ) -

effec in the economic soc1ety

o

Determlne the 1nf1uence of 1nd1v1dua1 and family.
wants on the consumer s behavior in the marketplace

.
a

Develop problem—solving techplques in dec151on—mak1ng
-during the various stages.of the life cycle through
1dent1f1catlon .of available resources. -




o 4
Student References:

Managing Living Time L
- " Margaret Raines “ P ;
Charles A. Bennett Company, Inc., _ it

for Women Returnlng to’ the Job Wbrld"

"Your Flnanc1al Worksheet~ A Gulde f' )‘
- Women's Divisiofi: ... .

Institute of Life Insurance - - T e e

SHS, Adult

"A Date With Yoﬁr Futnre" . A
Institute of Life .Insurance. .
JHS, SHS, Adult :

.

"New Careers, Real Jobs, and Opportunltles

for the Disad>antaged" : o
. Public Affalrs Pamphlet =~ -

TlmevOut £ér Happiness'. .
Frank Gilbreth, Jr. oy £

" _Teacher References: - ' o
S : o AR | : o
) Management in Family Living B L
- Paulena Nickell and Jean Mulr Dorsey ‘ :
John Wlley & Sons, Inc.

Management for Modern Families
Irma H. Gross and Elizabeth W. Crandall

Appleton—Century—Crofts

"Flnance Facts" z :
National Consumer Fin nce Assoc1atlon

© How to Get Along on the Job _
- William M, Cooper and Vivian C. Ewing
Holt, Rinehart, and Winston, Inc. -

:

158
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Teacheg Referénces:,(continued).

EManagement Problems of Homemakers'
‘EmploYed Out51de the Home

U Ls Government. OfflcevBulletln 289
‘ \ashlngton, D. C., 1961

A“How Can the Dual Function of Vocatlonal i
Educat;on Be Realized?"

¢ " 'M. Miller and H. Evans
., Illinois-Teacher, March 1962
‘ Home Economlcs Related Occupatlons
Notebook - S
Kupsinell Y |
DanV1lle, Illlggls o o R
o Thresholds to Adult LlVlng i \%-
s - Craig | R
‘ Charles A. Bennett Company, Inc,
_;i:, .. . B i . - . N
r ’@b
Films gﬁd Filmstrips:
""HO
4.
- - r )
’ » - /‘
.
xv0
' ., 159 SN




|

Concept L Claseroam Experiences ' Resource PersOn‘

How Wants and Needs Discuss what individual class
Are Created , - members have and what they want.
o Place separate lists on board =~
area between becomes unlimited
wantg, Determine what creates
- wants. : i -

" Buzz Session: ‘How can we achieve
_ ] _ . individual wants and needs? Will
B o -we ever achieve all our Wants and .. '
L / ' need . _ T

. Discuss the difference between -

wantg and needs (wants are

desires for essential and non-
- essential items, whereas needs .

are for essential items).

| . Use role playing to identify
o - goals, values and standards of -
' - students. ®Reverse roles. Family
life situatiOns may be used.

4 : ’Dlscuss effect of wants and needs-
‘ o on economlc system.- - .-, .
Values, Goals, - Class should develop an evaluatlon - ,

and Standards ‘ sheet of individual selfuconcepts,
. | ~ . how eath person perceives his role -
V ‘ ' . in the family structure.

Determlne values,vgoals, and
standards as perceived by phi-
losophy (influences).

Display pictures of, several dif-
- ferent makes and models of cars. o
Have each student write down his : s

. Ghoice and why he selectéd. that :

, lpartlcular car. What influenced -
' - -1 " "hig choice? What%gart do values . - -

' e and goals play in ch01ce—mak1ng7

& VA T
- . .Deflne and show the inter-
relatlonshlﬁ“of values, "goals, : L
and standards.\. . N i ,}' ' g

-~ 171 ieo’




4 { ,
Teacher-Student | , :

Related Experiences{[ o - . _References _\‘ Teacher Evaluation
. ) ’ ' ' o -
Survey individuals in the ~  ~ S-Starr
family to obtain information . - ’
on family wants. - ' S-Smart and Smart
. 8-Craig
What éhort and long term S N

goals are desired?

b

. Devise a questionnaire which ., S-Starr - :
would illustrate self- , . " T : 7
- perceptioh. L . S-Smart and Smart ’

Observe the family members to
- identif¥ their roles in the ) o R . .
family as each family member . L o e
perceives and part1C1pates in o
. his role. - : , v P S

. K : v _
. Write a skit showing how ~ S e

family roles change during the ‘

stages of the' life cycle. De— o B

«fine the values and goals of 3 A \

the situation. . o :

' \




. Concept

Cla ssroom Experiences

Oy

Loy

'\

Decision-Making
Process

0

Explain the limitations resource:fﬁ
- may have on obtaining one's goals.

Emphasize the 1mportance of wige
use, of resources in attalnlng
goals.

- )
’

Using observation of family mem-
bers, compare similarity of
student's evaluation of his role
and the participation of famlly
members in their roles.

Dlscuss the effect of wants and
needs on- the economic behavior
of the consumer in the society.

" Role Playing:. Tface the .manu-
. - facturing process’; (Glrcular £low) .

D

. Discuss the 1nd1v1dua1“s involve-

ment 1n'creat1ng the . c1rcu1ar
flow. :

"DlSCHSS the family's involvement

in creating the circular flow.

How does the individual indicate
to the manufacturer, his prefer-
ence for a product° (By buying

" the item or casting his dollar

vote in favor of the product.) -

' Role .Playing:- Family facing
- choice of selecting one of two

necessary 1tems.. - .

Use teen games to determlne

stages of decision-making process: .

" Have ‘class discuss- the decigion--

making process:
1. Define the problem -
2. Obtain information
3.. Consider the consequances

: of each alternative - y
4. Select the best course of
‘action

4

5. Put the plan into action
Evaluation is a part of each

" step. .

o

162
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. Concept

vClassroom Expekiences

- -~

Family .~
De0151on-MaL1ng

Decisién~Making -
PrOCess as the_
Crux of the Manage—
ment Procedure

Case Study Problem: Demon-
strate, the influence of goald
values, and standards on- the
de01slon~nallng process.

L

Discuss the stages in the. famlly
life cycle.

1. Beginning - - .

2,  Expanding .

3. Contracting, ‘
-« . “ “.b I>)

Divide the class irnto three

’ sectlons, each one representing
‘a stage in‘'the family life cycle.
Each group will discuss the prob—
lems encountered, the family .
spending plan,.and purchases an&
investments within the market—'-

place. - - o .

Divide available ‘resources by
family members..~Which problems
could .be solved’by an individual
and which would need total

famlly participation? :
DiscCussion: Why might one famlly
solve a problem. differently from:-
another? (Values, goals,-and -
standards.) Would they solve the

same type.of problem in the same .

manner at dlfferent stages of the
life ‘cycle?
U51ng a relevant’ student srtua—
tion (such as the senior tfip, .,
junior-senior ‘prom activities,.
. a young married couple, or 2
. finding 'a summer job)., apply
the- fqur»steps in the decision-,
‘making -process: . E
1. Planning Ce
2. Organizing - -
3. " tontrolling ..
4, Evaluating

Apply the . de0151¢n-mak1ng process

to the‘management procedure.

- N - L ) -

pev]




: » ~ _Teacher-Student = - SRR
Related Experiences -~ References . ___Teacher Evaluation

- B RN

&

»

8 .
2 - (S

o N . - o . .
Using own family life stage, S-Starr
list skills, human and non- . L S
human, of each family member. S-Smart and Smart L

Correlating family life cycle = S-=Craig .
with one from class discus- -, I
sion, what resoufces does your B o
. family have which would . v S e
enable them to solve this : o
- problem?
Game: Dyraw triangle on board. : ' - ST . S
* Each.point represents one re- o . . T _—
' gource (time, energy, money). - < ' _ ‘ '
When one resource is absent . N R
or limited, how might the o A R e
% remaining two be used? S o - I

- . . - . ¢
- . - P T
~ -
R

' . )

.. - Using a current home situation, §-Starr L
. apply the decision-making - R _ . T
- "process. . ) : . S-Smart and‘'Smart \
L EEEEERE . L v EU L . o
* List-student's family re- 2 J R o » o

." .sources, divide into human anqc o et - ' :

- . non-human,.rank by order of - o : A R

*  imporkance, and assigna v A4 " e e S

s dolla}&galuq. S S T L. = , Lo ‘ . '

o

“

- Deterrniine the scarce fe- - .. . o . . ,
sources in, the differgnt =~ o e Lo e
stages of the life cycle. e P o : ’

. What substitutes Wuld be .. . - .. : | o,
. available? ‘ : ’ o :




. ) )
. PR . . ' - .
4 . o [ 9

Concept , CIassroom Experiences k--;f : Resource Pérson

-

'

T - Discuss reacurceo available to .
PR S use in’ the,management,procedure. . h

. S R S Buzz-Se gsion: - Various types of- N o
' Co T V.reeources.‘r,-‘ : ‘. T : : o
¢+ /. Ugse the student list from the

. ‘Related Ekperiendeg to divide _

- first-into human- and non-human - EA

regsources, and then rank by - . - -
- . . importance.  Assign a dollar R
- . walue to each, v 5 IR

- fl,ﬂr..Dlscuss how~goals, values, and
R R 'standardéiaffect théir ratings.

. ﬂ.;w#~"*Select a glft for. someope. What - - P
e . resources were used to obtain L g
Cthe gift? o, o s
R Caa . Have students keep track of thelr
ST , L - daily schédule-and decide what
T c ©  resources_they ‘used apd which..
were theemost 1mportant.

o . .Teacher preSents ‘a storyland . e .
> .« .. students determine what is the e
‘ L scarce resource.-,- o T o ST

. -,What avallahle substltute mlght
one have for the scarce_ resource?
Practlcal }” ' Have students llstﬂtheﬂmanagement T e
.-+ Application. of - " skllls they have to ‘use. U
' Total Management - et F
 Skills z;waQLIy S Demonstrate a task to lllustrate A
© Life work 51mp11flcatron. '; . o
- ! ’ Ja eair R SR - ot . -
. ‘ D1scuss the prlnc1ples lnvolved N , .
. - o in work?éimpllflcatlon. " How may . R
. S " tasks be dovetailed to utilize , o
| _; N efflc1ently° v V‘; NS T - .
e . . Bpply work 51mp11f1catlon to ‘ B
. ' : ' a consumer-oriented situation' | - ST
’ ~ (dishwasher, hand-washing, K dishes, . -~ . :
\ , . cleaning). ' Make chart of results I '
T B . and list principles which would". -* .
' ‘ ' .+ apply to'other tasks.

available resources more S e - <.
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: C g - - Teacher-Student _ ‘ .
Related Ezxperiences o References Teacher Evaluation

.

Make a list of all services

or work done in the student's.

" The student is to give a gift

- given using rescurces. other -

" study at home.

home for a set period of time.  ° .o
Determine the cost of thege if

performed by someone outside.

the home, -

-

for a coming event. How many
diffé@rent things might be

thah money?

Repeat work simpiification- - S-8Starr
. . ’ . S-Smart and Smart

Bach student takes'an indP-

vidual problem and applies

¢

the’ management and decision- - | -

making process. v : . N
] »e . .t i - .
¢ 3
. L)
[
. L .
- . .
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. , . .
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& oo 178 > ~
: . 167 5
?
- . . +
R - =, : R .
K ¥ - - S0 - . .
‘.. » N . - ‘ .
4 R Ba
. .

&S



. £, Grmeece B Y ..

e e "Illustrate the effect of equlp-
_ o v - ‘ment on work’ s1mp11f1catron and .
o "o . .~ = 7 the-rdual role by having students
L - . ’divide into three groups.. Have
L , ¢ . - all three groups .perform the s:

.~ ., . task. The variatiom would‘be the..

LS oo ‘klnds of equlpment used :

O Students may be d1v1ded 1nto
- ' . o ) groups to conduct work s1mpf1f1—
: ‘cation studies evaluating the S
. work by traffic patterns, time, |
: . . - body: motions,  and energy utiliza- -
. S . - tion. Findings from studies .
AN . ' should then be discussed in , =~ A
N ‘ - " relation to the four criteria.
. How might this .information be .
" used,in the hoh&, and what *°
T factors'mightarestrict its use? .
‘ Apply management process to a,
S consumer—orlented s1tuatlon.

‘ Teacher may give elther.émall

~. groups or 1nd1v1dua1s a famlly

oo 2 .Jproblem in which they are to-

O @ -decide on a cqurse of action and
' - apply . the management process.

— . £ e e T X B — _ . * o .
. : . ST T A -
Concept e Classroom Experlences : - /-kesource Person

o . e

L -
"2 -

an : . . '} - 3(‘

.®

Interrelatlonshlps
.of Management Skllls
“as They Affect the
Dua; Roles of the
~“Wage Earner and

, Homemaker .
R R -

., ° o ' d" v
|

v‘u; '.‘l

: S - :;Idéntify the scarce rquurce and
S v : avallable substltutes.s

“Make class llstlng.
Column one - management SklllS
Column two - application of ,

management skills to the job

[‘fcoqﬁmn three - application of

1f homemaker is- emploxed
fulldtlme outside the homé
if employed outside the -
‘home for part of the day-
'If a full-tlme homemaker

' Management
Personnel
Officer .

management skills tOvthe

by
homemaker

i

LS Llst the #ndividual's resources
. U o} order ‘of .greatest demand.
T .Discuss impljcations of scarce-
- . redourcges and how to. substltute
. “». .- - ° _ 'more abundant resourtes. h .t

.~

Career'Woman

s . . . .-

159; 168"~ <. T e
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. o Teacher—stu@ent S oy L
Related Experiences' X __References - Teacher \Evaluation

b

. E
T ‘» .
. . : - . - hn s
- N o ] 'r -
. . . *~. ) ) ..o . o
'Have students make a’ list of - - Ay T ” K
resources being used in their - o o

’ ' : ’ y . ’ ~ . - . . €
,  *homes. - .

£ ’ N . . - X . . )
” g . . '
) L l '
; ‘ ‘ . B .
~ . . S -
b ‘ f LI .
_ ) - w
[y - ’ - 3
< - -
< » 0
. . . '
& ¢ ® R
. ] . q
. o . -
Al .
(. . L '&‘ ’o . .
VB . . . » .’ . ,
. . . . ) : . . . ) . -
Take a job you have held or : o) ST T ¢ |
" will hold and apply theamanage—_ L ; i :
" ment skllls. . . AR ‘ o .
' ) - i ! e .:. '._ . . \.‘. » N . < R
,. © v N LI
L] - . R
N > . ‘v
) x. V T ’ . - S8
.Interv1ew several people em— , o T o ’ )
ployed both inside and outside o CE J
the home as to how they manage _ 0 - N
their resources. . . » : T, . A
: . ' . 1 . N
- -1180 . 169 . 1] '6 i -
. ° A - % * * Y
. = b » ' .
. * 5 » k4 .‘ - ¢ bt - )
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" Concept .__Classroom'EXperienoes ~ Resource Person

‘ Case study Problem: Substituting
. . e onegﬁesource for another. -

Have small groups wrlte manage—
.ent roblem Situations and then
use the entire class to discuss ,
p0551ble sokutlons. i . L o '%
., . Hawe class role play management ,
A problems, devise solutlons, re=- - .~
L o verse roles, and dev1se new -
S - - solutions. v . : 7
- = . 0'
o ) . Divide class 1n¢o small groups D B
R ‘ v - according to 1nterests, and: ' A ) 7. .
' ‘ . 1. Apply management skills to  .°
- o o a specific occupation ' C
) R 2. Apply management skills to
S P ' ' a’ specific home_task
" R ' 3. Apply identity roles

, - / i Have students report on employ- .
o - -~ ment problems from Related , e :
~ , - " ".Experiences. VRecommendations L S
= S , from class members for task B s
. : b _.1mprovement . , S

" The Efﬁecéiog N s Discusgion: What job would you Panel of
Values, Goals, - like to -have, and why? (Bring . Employers _
- Standards, and - "in the efflect of values, goals, Discussing Job
.Resources on the = and standards.) e " Responsibilities
Dual Role - . oy R g
' ' . Would the present famﬁlyvValues . \
. be changed when engaged in the . L P
- dual role? : ‘ o \ '

Would present standards be
changed as a result of the dual
role? What changes mlght be

. contemplated? .
e _ " 1, More conyenience foods . B
' T 2. Less leisuré time '
S . S 3. Changes in male-femalea 5
o ’ - . C roles _
S ' 4, Purchase of t1me—sav1ng
L o " equipment ;
R ™ 5, Changes -in scarce resource . U
<N 6. Others = o R N
n ° 'h“” g L '

N . o - 170




e et Y S . -
’ Teacher-student -
Related Experlepces References -~  Teacher Evaluation:
. " e % : . . - : )
Identlfy 1nd1V1dual scarce ’ | ' o A o
v _resources and substltutes for ; ‘
- them. . o
. ..
* ¢ .
» AN .
e o ‘{3 9 ’
, . KN @
“ ] . A . ‘ ) ,‘ C .
~' ST - . 4 i1 : . . "XM//— L~ a
I ‘ J .
. E e .
" - X . ' ® . ":*
. h ) .
. 3 p | N
) : ¥ ‘ 3
n, ty .
5 * : . nv
Lo .',.:'~ .. g ‘ v ’ . . . ,'f
Interview %everal employers to, p .
... deter ine what. their criterion .
is for an outstand:.ng empioyee.'
.D .
- f\
v t
. )
~ b'
o _"” . *
) o ' 4 ' o ’.\
S o
: 482 - 1n
3 - -~ .
: AN .
. . .a ) ' .
F . £ ' ‘ LA
¢ .‘./ “ . .
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_Concept' . Classroom Experiences : Resgource Peréoé

7 - - - 7

P

' , Have individuwals list an#l discuss =
the respon51b111ty the employee . ' ,{¢’

has for a job. ) T '
‘ . _ . Discuss what respon51blllty an’ = - .
T . ‘employer may perceive as the ‘em-
o . o ployee s. Where mlght conflicts n
' ' - arise, and why? o o

. R 'Teacher may ‘wish to develop this’ -
. - o . to include personal hygiene, :

o ' E health care, and worklng hab hts
= , . on the 33? : .

o What home tasks do you ilke and v
‘ o - dislike,” and why? What. factors :

. contribute to your-attitudes o - '
. toward certain tasks? (Bring in ’ 'X%'
values, goals, ‘and standards. )

g

Questionnaire: " List the varlous Panel: Engaged
home tasks. Survey community to  Couple, Newly.

*  ascertain male-femalé roles Married Couple, -
'~ within the community. - .~ and Couple with
y I o S T ,Chlldren
; BT " Have students discuss male and K

female identity roles as they
- : S . perceive them according to the
;o R questlonnalre. . L

Watch two TV famlly sltuatlons.
. .7, How doés each assign family -~ . _.- "~ -
' *.members .roles? . '

~ Using student'1nterView_questiohe”
: S : " naires, compile a listing to show
Lo IS - how the male~female identity ‘
e roles have changed over a perlod
o o R _of years. . _‘r : ,
.~ Hold class dlscu551on of why
- . these concepts have changed. How
M ~ 'will these changes affect.the
I ~ type of person you will ‘marry?

. P : , - S L
 Conflicts Resulting Buzz Session: What conflicts

From the Dual Role . might arise when the individual
o e serves in the dual role of: wage
. A earer and homemaken:">

-

185‘1 172
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e

- Have student‘pefform disliked

S ' Teacher-Student A : |
' References _Teacher Evaluation

i » L

task and then apply management Co T K
skills to see if attltude o - 2 : L
changes. ' ) : - S - L o '

U51ng questlonnalres, have : , L , ,
students interview people of o ‘ - - e
various age groups. ' o v ‘ ' - :

[+ . - . , )
| : - ra V:
< ) -y o . _m .
r ° . .‘
B . . c. .
. . . ' g \', »
. ] ,Q‘
v .
-b.
] T ' .
Group Project: Project these . = :
"roles into the year 2000. : ' ,

- 5 . 1713 o . S




e

. Concept ' _r Classroom Egpsrlencee Co | Resource Person °

Case study: Causes of conflict. '

T ' How might the supposed reason for ‘ |
, confllct mask the real reason? o ' :

| N : . Role Playihg: Methods of re=- . . R
I - s solving. COnfllct , ;, . . v - 'l

| ‘Role Playlng: Using three' e e
A : -different situations, have S
' _students role. pilay common con- _ : o
‘ “flict situations. Repeat the . . -
. . .same situations but have students : ST
R ° switch roles, with boy taklng _—
, : ’ ‘ ' _the part of the wife and a glrl o S ”!
e S taklng the hucband's Jpart, , o s

. Do's and Don't when confllct .
arises: v
1. Don't talk to a frlend -

2. Do try to see the othew ° ,

' 'person § point of vigw. - S

N .3; Do keep an open min L T
_ Discuss the 1mportance of commu~" - Marriage Counselor;
. 'n1cat10n during confllct..” . or Minister - :
'Summary. _ Have individuals evaluate wise. ;
How  Goals, Values, use of resources to obtain goals, .
and Standards May values, and standards in the dual
Be Changed By the role. : :

bual Role o : S
- o o Have each student wrlte two job R .
S 4/descr1pt10ns' F ' o
P ‘ ‘1. His role
o 2. ‘His mother's role .
'Exchange papers to see how others .
view the responsibilities. and
obligations of the dual. role.
How would these affect the home?’
~ How could these be used to attain .
maximum utilization of resources? - o

.- } . ; . . q -




‘Teachef—sﬁudent
Referénces '

-aDevlse a questlonnalre to be
> used to interview couples on
:  -thé conflicts resulting from
the dual role. .

wo.

s

-

Interview couples to find what
types of conflicts might arise -

- ‘1n the home.

TERS
2

'TPeacher Evaluation
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bbjective- De51gn experlences whlch W1ll enéh%ﬁ:\h

MONEY MANAGEMENT . o

]

'Generalization‘,‘The awareness of the use of money

management skills is butsone step in achieving an
understanding of the family's role in the modern
soc1ety. Money management may facilitate ob-
talnlng long-range goals without compromlslng
qne s standaqu and values._ .

-
—~—

student to:

-~

Determlne the influence of values, -goals, and .
standards on the various soufces of avallable 1ncome :

Demonstrate the management of 1ncome W1th1n the~
economic marketplace, through the use of purcha51ng/
power in obtaining psychic income ;

I

,Illustrate the psyehological 1nterna1 and external

influences on urcha51ng ower at various stages
P P_%ﬁ ag

‘in the llfe cycle

Evaluate the various technlque used‘to direct the
flow of funds ' '

. .
0 e

Survey the various money myths and consumer frauds

;. as they relate to the spending plan / ) e

7 '//
. M . & . .
Determine the 1nterre1atlonsh1p zf expendlthres, S
record keeping, and allocatlon o

.Identlfy conflicts which mlght arise ‘during the

various life cycles due to money managéﬁent
Determlne the most efficient method of handllng
human and non-human resources to achleve maX1mum
satrsfactlon by the. 1nd1V1dua1

LTy

oo

-

funds S BT
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‘"Money and Your Marrlage“ A .
" National Consumer Flnance Assoclatlon .

} o ' Student References:

’ (P Lo .

- "Young Couples Make' Money WOrk" -

Instltute ‘'of Life Insurance g B °’
JHS, 'SHS, Adult N ,

"A Miss and Her Money" S
Instltute of Llfe Insurance R .
JHS, SHS oo . T e '

"A Dlscu551on of Famlly Méney“
Institute of Life Insurance
SHS Adult :

,.
. #

SHS, Adult

.

"You, Money,--and‘]?rosperj:ty'-l .
The Amerlcan Bankers Associatlon :
SHS Adults cr o

b,

"A Date Wrth Your- Future"’ .

Institite of*mmfe Insurance

JHS, SHS, Adult ES
("Money and Ydu“ . : o .
The Amerlcah Bankers Assoc1at10n o
JHS,* SHs,,AdﬁI?\ ‘ ‘ |
-FModern Money Mechanlcs" 7 )

Federal 'Reserve Bank of Chlcago . .
SHS Adult -, . h
“Maklng the Most of Your Money"
Instltute of Llfe Insurance
“Sllde Guldei— DlVlded Responslblllty*-
Family Budget-Plan" d
National Consumer. Flnance Assoclatlon
SHS, Adubt

. [y

“Money Management for Children"

"Money Management: for Young Couples“
Education Department -
C.U.N.A. International, Inc.

: v | .

h 1{38];;.i77 o B
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. R

:'(con;inued)"

Student References

o

"Money- Master or Servant" . .
. Board of Governors of the. T,

; o Federal Reserye Syaxem L
SHS, Adult . oy

N
o

[

Teachery References: ‘ v
K : / “« -5;, . ’ ) v V .
Your Gulde for Teachlng Money Management
JMoneéey Management'Instltute : _
Household Finanee ’ '

-

R

‘ - A One Week Teachlng Unit on Consumer Finance

** Teacher's Kit -
Natlonal Consumer Flnance Assoc1atlon

Tilms and Filmstrips: .

"Youk Money and

’ L "wour World and M y" | .
’ ‘ - . Mgney Management Institute

' ‘ . .. - Heusehold Financé o \

' . JHS, SHS, Adult - .

. .
L

¢

.~
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- - Additional Sources of Information: ‘ *
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4 : . . . K
. Pamlly Flnanc1al Educatlon Program~.. '
) K . Continental Illinois Natlonal Bank and Trust
e \ Company of Chicago ’ _=__ " .
. -, - Also«local banks. - - -
o ) 'Child and Family Services . e *
o . Department ,of Public Aid v ‘
. s - Local bBank - : S L
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L . . N - . . 3 .
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o« B . S . - ° . . e - . N o .
'~‘ ) P .- » . ‘ “ - - . PR
X . ; ] . &, Lt . - . P . S
5 - ‘ ‘ . . . = . o e 4 .
PR ) a ., . . R L} ’ .
: .' %J . . . T . R
. * ', " - e o
‘ 1 ) . , § ‘t/ . b , 4 v
& * " .
: . - ! , PR . -oi . . . .
’ 4 o ——— : *
Pl . . . Q * ® . * ' - - "
* ) ’ ' .. M ) * ~ ' .
" K . . " ’ s . ., S o
+ » . .‘ » . ie
r-3 " 'a * - . - \/ . . - -
& . » . . y Al . .
‘ ‘ O o K .
¥ B v ,5 “ - . N .r
. - - ) o ] e
[ . . , ot a g o
. - P "' - . -
- » s » “ - . , -t . v .
‘ © . N 1 7 PRA A ’ .t
Y . . ) P [ ' o .
’ ' ' . .ol o v R :
° v ‘ * . fe ‘e ‘ .o
a. . i . ’ ’
2 ) ’ o v T, , OQ F o © A
- . e ’ . . ‘ o ‘. ., . “ R % o ol
. . -' Y- . A A . . . ¢ s A2 . :“ *
. ” S . .:_ ” “. 5. . . R
. . - > ‘o . . . .
- . . . ] o .
; . N " ceo L
e - ., B <t N LI . N :
e R S | T . :
. - . : ) — : . . . . ' " b s )
—‘ & ' - . .\n 'Al L .
= -, . . ' . L. O /o - R
’ ! ' “ - N >




AP . , -
7 ' . oy [ [3 )
o ' “'. [t .
@ . » . .o o . . ,: N . ’(’.". ., “ _:' '.’» R
o Cangpt-,w . Classroom Experlences S “RespurceJPerson
, ¢ ¢ . Y . .\; * .'_-4 " M' T . y i _‘,‘ 7
‘The Effect of s Haﬁe an auction ofs utems Fanglng o )
At tudeﬁ, Goals, from material possssslons to. B o
Valdes,and * . _-r -  psychological ahd social va. es .. R .
.~ _'Standards on the . (use Bet. amount). What values .. -
" Sources of Income have 1nfluenced youxr ch01ces? L .
. ’ . o 7 . . .0 . o . : ] t ;; ::,‘.; . . .
'Qf;', S Bl - 'wuls one g01ﬁg to’ pay for his .7 C
- - vj‘ purchases? List poss:.ble P ‘ .
e e e sources of income. .- . e "
. ;. R . L. ¢ o ‘' L - ..
c IR : - o "
- (O - ey, DI scusa khe., sources of 1ncome-‘\‘» ol L
.. '. . . ’ . . ‘C»; . 10 bney N ‘ o, o 5"‘ : _' .
- ¢ i * ‘ 4 A4 . 4 : _'/ ‘.
’ ¢ o . , . . . I" o
_ R R ry s001ety, is it P ') |
L TR APV < possible t6'live for 24 hotirs SR 5o
A . w;;ﬁﬁut using maney, money de-~ e Wt
. " Co rlvatlves, -or’ rlor purchases? . o ‘
-‘.i,v B » ,° o . o B , | L P | ) - ‘>°/, . 4:7 /
' . & Class D1squss1on-- Importance A L
.o e L *a, of - money in¢aome- 1n our ;daily s ‘
- t .’ . . . LI 1‘ " : -' lllves . o T l“l‘r L , v ) N v ¢ % . . . ‘ .
e e 1~" o . . q. . "'»f'_‘l "’&v . ‘ . . o s
oo Ty Use step ladder-concept as class : S
STl ew g T discuss n, of the uses of money . DR
. LR ARt S ' : v ek
s Lot ﬂxj how tr nsparency of the c;rcu- . e
I T, 7 3\ lar flow of foney, with:class' ,
M et "¢, discussion demonstratlﬂb“the
e % .. - relationship between, earning ' PR
. N " and purchases for dally 11fe. R ’
| e Y S . . S " *
L. 7 ° List various voGatians, aid , ug -
| * R R R have students select the most - Y e T ,
| LT N appeallngvand least appeallng. — Z ‘
e L Then determihe tie, money. and o '
T : _psSychic income deﬂ;ved from each * T .
s S e occupatlon. - e ¥ oo v
- . * .o ) - “ ! . ) Y - ’
ARl : . . )
Lo AT o Class Dzsc§§s10n- The effect of ' .
SRR . values, goals, and standakds on.. S .
. o " ' : ~ the psychie incgge (1nd1v1dual-A° .
e : ‘vs.,family): , .
» Co DR ' . el ~ ’ [ o -
oy o : ' ) Buzz Sesslon. Other sourges'of o
9. . . W . - v, .
) P - lnCOmeo 1’" W ¥ . . ; " . './ ,\§ .
e, R . ; - . o‘g - . :,‘ ; . . o ‘ -
S N ' ’
. - ' Cor k) P
*o i - 8
VY . q ﬂq,“ N
X : . 15}1" o ] S
ST - <7180 . o
Q vt " , ' “t . .

e




o e : _é;. A
. o Ve E ,
RS T ER , g -
. : ¢ 'l;. . «. ) b a B} : . . 4\ N
T . ' . Teacher-Student .
7 Related Bxperiences References Teacher Evaluation -
S-Wilhelms, Heimerl R .
, : and Jelley " ~
B : S-Leith and Lumpkin T -
, ' ’ S-Levy, Feldman; and .
- SasSerath .
R .
O ) ° f
. .S~ Schoenfeld and *
: . Natella : .
. : . . N I .
Have students. 1pventovy thei - T-Fitzgimmons ) ,
homes and community to-deter- - . e ‘ °
mine various sources of - T-Warmke, Wyllie, . .
- Money - real and . psychlc Wilson, and Eyster : .
\1ncone. R o ) .
. . -Gordop and,Lee ' .. ° .
' . .. . . : * . : M o v* ! .Iv )
- . o, s 7 . . A T—Trolstrup M i ; ) R | 1
'. - . ) » \ ' v ‘ L '. . X ‘ ‘
* Take one day and determine . NA ) oL o
activities that cost money ~— ' . ' . |
either paid.for in ’ e .
present or- future. ) , ] o e o
B&llqlétln .Board PrOJect° » .
ladder concept where one ' o s .
money purchase ‘builds total . ' R «
famlly income. ‘ : \ ] . . R s .
- . ' N P
‘lUsing town map," trace the flow: = .~ - ’ AL, -
. of. your available earn;ngs ! - . ” o ‘
for one weaks = - , . . f e ey L.
: ’ ) 0 : d : ! ’. + . ) n' . - ) ﬂ' - -
e o. . - . R i 2, , .. . .
g L L T . T R
< _ - T R
4 N ‘». . . ’ , -° g L T 4 . b
. : M . . ! ' - o L ) %
: , - R N t, » N a X : " o ’|.l . )
. Inventory envmronment and sur- T R e
~ rounding§. for sources of.. o s o o N
. psychig 1ncome,, Who derives oy N e, - o
greatest pleasure from each . o S D .
f .lternﬁ N 5 . . ’ ° . o . ": . Av.
’ . _ - . S .. S
- T e - ¢ 5 . )
4 - “V ) . . , % - : . 4‘-, ., . , .f" : .,V .
v 3 ' . @ @ @ - o . . T h Lo B 2
“-D N s ) . . ‘ . . ‘ » o .k ¥ . " . :.\ L;.:. . "{
- v " . ’ ‘,g; ' . ) P . - ‘ . - 3 P . * ' ‘ ‘1
“ -, , >, -1-82 -, v T . .,’_ ‘.. y o S 1
' . , "_° 181“ - " oA AR
. o o A A - T8 o, i et
\‘1 ‘ 3. M R } . . - ' ‘- . , Q:’t" R - T R £ " - .o . ~, ) 1
v P - JH . RS TSN SN N o o



‘Concept_

Classroom Experlences b

aew
-

, B .' . . '!A.(" -
Resource Person

g

Have students select one 1tem

they would like to purchase. ™ }i

~What' income source would be used°

Iloo

gote &

./ h 3
. »

' the use of monéy 1ncome to obtalnl

Influences on the |
Use of Money Income

] R

"

gxfﬁClass Dlscuss10n~ . .
"'needs. EER | ;;, ]a

‘Discussion:.

4reaI 1ncome.—fw—'ﬂ

;mlght buy.

Have students select one personal---
‘item they value and tell why they.
‘would not sell it.
_.they place on "the item above 1ts
‘_1,;monetary value? o
_\Have students lmst three pleasure
' .items and three necessities they
Given enough money to
- purchase four items, which ones
would tﬁey Select, and why? ;

.

© .

Wants Vs.~.‘

.What 1nfluences
family purchases?

1. Income - .
. 1Goals,.values, and
standards

Management, skills
Available Tesources
Cultural.heritage

R W, N

[N

»

Divide class into small groups
with each one representlng dif-

~ ferent stages of the life. cycle.:*
. What purchase would each make? = -

What factprs would be strong
1nfluences?

‘Take the student 1lSt oﬁ 1tems'
-and_cost.
v selection crlterlon°

‘What was t

1nfluenced the selectibn c 1—

terion and the final. cholce?

182

What worth: do .

‘Wants and needs L A

A;Panelrof PerSonsﬁ~

'.Cycle

from Different 'ﬂ
Stages in Life w}

v
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: Classroom Experiences,'

‘Resource"Person‘ o

! 1 7

Role Playlng- HaVe three
‘'students sell..an Ltem to the
class.

These, students should -

‘Local St&te's ,
Attorneyvm,“,r e Mﬁ

\

—repr

lished merchandlse, (2)'fast;{

1

F'Ha

o : . _ Holdﬁgeneral dlscusslon of con-
[ P i

4 : .
3 » : ]

. Mov1e :

" marketplace) .

talking door—to—door salesman,

and (3) person selling.item of "; ,f;

‘poor utility and beyond in-

come reach' ;
.

" Have each team evaluate the =~

salesmen in terms ‘of:

. Informatlon gained

. Quality of merchandlse o
. -Selling’ technlque S

. :Others . '

.

=N

USe'th

consider to get ‘the moét for his
dollar._.

each student tell of oné
pping error a cons umer might
make.v Discuss how this ‘coudd be
av01ded Teacher should p01nt
- out c¢onsumer frauds. Is . it"
_possible that the error could be -
adjusted to create a creditable
purchase°

: -y R
(YRR - .

-

lsumer frauds.

3
A}

have students report on- consumer
:legislation, 1nclud1ng Illrn01s
and federal laws.

“The Poor Pay More.,"/7
Have student teams dev1se sklts,,.
radio tapes, newspaper column,

as summary- of the Wise and Un-
*wise Consumer (Frauds in- the

same, teams to determine. ~ﬁy;"ﬁj .
" what things the consumer should - ¥/,

* [ S .

|
Legislator & .
|
|
|
\

Better Buslness
Bureau or ) .
ChamBer of '

Commerce fﬂvf’-

""" Attorney

T

,.., Yy
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Classroom Experlences"

fResource Person

nha

’ Money Fallac1es

Dlscuss various ‘money myths&
~"Two can llve as.cheaply as .
one," . . .

P

. Marriage

Counselor or
Minister- -°

Money Management_‘

Skllls :

g

e - "‘.":'_‘.",

=

1,

!

"Money - 1sn't everythlng, but

~ho it sure heips~“”
"You,oan't t%ke 1t w1th you"

Devise quest;onnalre on male—", ‘
female roles in money- rgﬁpon51—, .
blllty. v N L

Uslng questlonnalres, dlscus3“=» o

various methods of hapdllng

‘money and.the types of famlllesﬁiy

these methods
Dole o ¥
-50=50" 7

Equal salary
.Allowance' B

that. miqht use
R
24

5.‘

N board, with a:set amount of

. -

o

Tl

money 1ns1de each,. Have. each ..
- student pop .a- balloon and plan
hls expendltureSefor a‘Week
Dlscu551on, Determlnln
‘tures. Use as lead 1n _record
keeplng._ :;_ﬁv , _ffwf““’”

Have’demo tratlon of the varlous
types of record keeplng-"“* SR
1. Card file .. - Y
.Ledger B S
. Envelopes AT
Notebook ‘1(. J'_.f

e T
*Q
A

-

' /Dlscuss adVantages and dlsad—»

w

vantages of each typew
s

’Have the . students dev1se spendlng.

plans for an average tefenager.

+ (Teacher and class determlne the E

Spengind. plan e
Atta‘eh ballOOné tO bulle-bln, ‘°"’ ‘ o

expéndl-:?

LY

*Flnanclal

Adv1ser'

Bu51ness
Accountant

Y

__Loan Officer

amount ) o , - ﬁ;tt —

Have students set up budgé% for.‘
“next year's real-life sltuatlons,‘

" 7'to help them realize what is-

=%

needed for future eduCatlon,'etG.y'

gy s

U
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Concept,“

.ot

"
<

Discussion: What type of infor- -

-mation would-one’ need before .

setting, up a spending plan?. |
.1,  Fixed expenses . C T

_Classroom Experiences . . . ' Resource Person .

-

+ Records of past expendlﬂ,

" dicate their choice,.the>steps

2

3.7 ‘Estimated: future expenses o
4, - SaV1ngs, S -
- . s P *
Give - student same amount'of money
and additional information. Make,
out a spending planffor’an - -
average teenager. This could. be
used as a.game. Each day for a
set period of time,. the student

v

" could obtain his funds, pay,his »

expenses, and allocate his %unds.' .
.The teacher might wish to - o
"surprlse" the, students at* ' .
various times with unexpected .
expenses to See how. well these
WOuld be met. ’

Teacher may élect. to repeat this,
same activity us1ng%student teams
a 3signed to varipus stages of

tH e life cycle ! , e

S »
Debate- Pro' and”conf of a”.

in creatlng‘the .
nding pian. s

_Role Playlng-:t ve class dev1se1y‘
solutlons to abov '

purchas1ng ‘one .of two luXury
“items, ' (One should be a need and. ‘
the other- a want. ¥ Have them 1n7—\\\

—-involved, and the 1nflueneing

factors.» o

=t Rres T T e e T 5 303

"
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Generalizations The.derlved pleasure of 1nd1v;dual and
family recreation is determlned by knowledge of .1
ex1st1ng,fac111t1es, recreational costs, and o
achieving a good balance between body ma1ntenance,~ .
recreatlon, Work, nd sleep- ' ) N

.
. ;

~ . ot ‘ > coe : ) A V =
" . R

Dbject1Ve' \Desigr experlences whlch w1ll enable the,
,- student to: - . v ,

N .

1. Identify vaxlous re¢reat10nal a¢t1v1t1es . o -

.
: . A »

. . R %. ’ .. , R . - - / .
2. Explaln the relatronshlp between.&bllar.opsts and**

satmsfactlon gained | I o e e
L. R , o - ' fﬂ o T
@ W . ‘i N

-~ ~
- -

3. Determine total gost ‘of recreatxon in terms of lnltlal

., cost, equlpment, malntenance, and fees 1n)relatlon to .

the pleasure derlved e _ . _ L

. o LA - ’
4,  Become aware ‘of the 1nvolvement of 1nd1vxdualé fam;ly
' ‘members, - and famlly grbups 1n various recreatlonal

act1v1t1es s Te . L T .
LA . M'-, ‘\.‘v _‘”-:‘av o . 2“ ‘ ".'

- - 4 o a4 4

Descrlbe varlous 1ocal,_state, and federal recreatlonal

- facilities avallable to- the/famlly un1t in a glven :

‘ geograph;cal area’..’. S L -

N
it

s “
Fel A

-, %

State the necesslty for ach1ev1ng & good balance betWeen
body malntenance, recreatlon, work, and sleep : )

LS
2 B ca .

s

Tera Iﬁent;fy recreatlon fads\and frauds “.;1

.
- . . Lo
4 - . - . A AP
,. 4 “. N

”g. Develop a cr1terlon for the purchase of

‘exper1ences.~ .
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Lo Edgcation and Rgg;ﬁétlon . g
Athletlc.equipment stores - ) OIS
“'), Local camping tlubs TR—
Travel agent SRR ” T ‘ ‘<L
' - COIlege and unlverslty departments of
. _ Parks and Recreatlon - .
* -
, o
Extensmon.AdV1so:'—-4-H and Agriculture
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.-Concept - - Classroom EXperlences LA Resource ?erson
pefine Recreation Small Groups- ‘Your
' : . and two cousins (you

wunty. uﬁcle,“ St
age) are -« . .
- - . at ag=_. <
S e ere s g o tivities would you plan° (Each,*v - R -
; T . . group plans 1ndependent1y EHe o e
' - week's activiti¥s.) ,Teacher DA T
compiles the list and then the =~ . T
class indicates .frequency of use Lt o, T
by their’ Family. _ L e e
Ce- 3 . . . _ . N : .. - *
; S O : Have‘class estimate cost for each
o - , .+ ,. Aitem on the list.

: N A551gn each small group a dlffer- ST -
. . I . _ent sum of money to be used for’ R X W
B . " /the week. Have groups plan the ,

L .vacatlon itinerary and,daily =~
. . ' .+ relaxation activities.’ B

iy " e . I

A
ol

v-,Have groups report on Related o e
Y EXperlences.

What percent of- students' time is
.spent in recreation? What kinds
: ' of recreational activities are
: , - 'avallable°

x - - Begin a dlscuss;on.by wrltlng on. = ° e
‘2 . : .chalk board several commef* - - : o
. .. .% phrases, such as, 'There's
; N noZ£1ng to do."  Use as startlng
oo B o poiht. for discussion: e .
. ./ 1. Are-students: bored? . v
' ' . : L- 2. What causes boredom? B . oo
RO o : . 3. 1Is too mugh unplanned time T
- L L a probl : R o _ : o
. : oo \iu* N~ - : Lo
- Cost vs. Enjoyment | Select: one plan structured by S R
L § ' small groups. Usihg the one se-
- lected. %y the majority, discuss, - : .
' - -why they - preferred it. o N

1 ﬁank ct1v1t1es w1th1n the pre~ - L
- ferre plan in order of deslra- L o S
"g‘blllty -1, 2, 3, ete. . _ i '

- 'Dlscusé criterion for selectlng R »ﬁv
2 . the plan. 1Include differences o L f e
Coee . . petween family plan and student- = . Y e
L + gelected plan .(values, goals, . N 7
= -+ and standards). , I DR A

20 194 ' S




o

) 'Related Experlences L—ae/cﬂ_if

_Have thé students repeat the
experiment in their owyn family.
.. ‘How would thelr plans differ
~ £¥om the group s plan?™

A

ot

4 :
Teagher;student
~References'’
T-Oppenheim

TfFitzsimmons s

"+ Have students keep a record of .
. activities engaged in durifg = ' |
-." unscheduled time. .. .~ N
| . / N v ' & L K
T . : - . . . o .
~<fResearch prOJectf ‘What: have | o .
' '-dlfferent cultural groups con~ . .
‘tributed Yo our le1sure-t1me. P
o ~act1V1t1es°' o f,% K :
Research prOJect.” Trace th% - T

hlstory of le1sure—t1me el
.aot1V1t1es. Tt o

-

-~ +
.
N »
- » -
~
: * -
v . . .
i .
- . s .
LY
. el ,
- 11’ 5

Plan recreatlonal act1V1ty forv

. be for club members or'

"afclub act1v1ty._ This ¢ uld i
N L
outS1de group N ﬁi v

. P ,
13 ’,
.. » »
R .
. .
-~ -
» .
1 s
. .
o s
: . .
LIS
. y - .
o - . .
. DA . - .
- : -
’ v s i€
. o PA !
. ¥ .
o 3 K
. - *

e oo

T-Fitzsimmons - . .

;.—Wllhelms, Helmerl

and elley

”fS LeVy, Feldman, and'

Sasserath

1 2
, l-"- - ’
= .
s ) 3
. . . v(. ¢ -’ K M
195, L

v‘:‘\,




g | ! . o L T : N
A 3 | o - :
"_COnoept;f".";,ip‘j classroom Experlences _ - Resource Person
R “”gfvf BN cut money in half on. pneferred — ~7;Qv" |
RN T S " - "aétivity plan.  Let class degide :
AR .. % which activities are tJ Be-deleted S I
S '~ © and why. (Money cut should be re—- .‘.-cr. L
. e ) - duced enough to ellm;nate some - of 2 ,
» N _”-f_‘ﬁ_ the flrst prlorltles ) Ceo !

s Dlscusslon°‘ Wise ch01ce—mak1ng
- in.the use of leislre. time ylelds
;  fun, a sense of- accompllshment

vand satlsfact;on.u H

-, - ) .
N

,Cﬁst'owaecreationj' Have students list, by prlorlty,
SN R .. the. ‘three activities each likes -
: o .. 77 .- best, ‘and compute- the partici-
U 47“ patlon costs. R ._/
R o SR Add to list initial costs,‘ S
o v o s equlpment maintenanceé ~costs, fees S
for act1VLty part:cipation.‘,'~g-” L

L1st the recreat1?14éét1v1t1es Travel Agent
enjoyed by .each agé group from ' . e
the Related' Experiences. What- AAA*Representatlve
causes these dlfferenoes;(sex, N e
age, etc ye FE R TR .
S 2N c :
Dlscuss the variances;bétween AR
family-centered actiyities and
individual ones. |What creates
these dlfferénces? : o

EE T

- , What factors make‘an activity -« 7.~ o L P
R valuable to the individual = . o R
RO - (psychic 1ncome,%;ntr1nslc and IR
. o 'extrlnslc values) e o oL
o . What factors make an act1v1ty R
ey T T valuable to the f lly?'{,_ : 'n~.‘f.

v C P : Compare vaoatlon ravel costs. S
T C o .. .+ r flying vs. dr1v1ng, youth fare, '
S . ¢hildren's fard, family fare,
e : ‘h ’ nlght coach, thrlft fare, tours, . K

. o CL others. o L o L o

LV}

2



BT L
wE J;
ST ..

SO R
T A o Teacher-Student - A I T
. Réiated Exoariences:-* o | References - Teacher Evaluation

1£ funds, were limited, what - NG T

|
b
activities would the student' o S ST
_famlly ellmlnate - N G . =
| o - R : . :
;o . ' S '
Lo .~ 1
L / ’ : :
24 « N . -
- v b O
! .t . /- .
“ . - 5 .1‘ s . L
T L . .o ” . . B ‘ . ‘ . . v. ' " - . v,v \
s . | . - b _ e

' Ke eat the classroom act1V1ty - S-Wilhelms, Heimerl L Lo e
iﬁat home with each member of . and Jélley- o
*the famlly. PR : S ‘o _ . K o S
“ @ LT ¢ S§-Levy, Feldman, and . e
L  Sasserath . - | S
‘What are the costs for the S A A L ‘
total family recreatmon’n " P-Fitzsimmons TR SO
| o - : R A o Co
S ' - . _T-Oppenheim ~ ., e
'Communlty Research Survey, e - '
How many families take vata- . -
', tions? How often are-wa¢ations = = IR oL -
f:aken9 Where are vacations R AR L R , = },"_
spent (v1s1t1ng relatJ.Ves, [ Ca et o

. just app fing? How much 1s' S Co e T EE
‘spent .on vacatlons, recreatlon e S : : L S e
and 1elsure timez . - Afx e e -

-
., -
! A4 R *
i
-
- - *
\ y
. s 7" ‘
. ) A
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Concept _Classroom Experiences n~"'7"' ' Resource Person _

[ '

v« . -Small Groups: Assign each group
~ ° + a certpin. amount of meoney and let. . ,
. them pick their'destination. . ~ =~ o+
They are to plan the family vaca- . .. R
. 'tion, computing all costs (trans-, LT
w,portatlon, rooms, meals, etc % T

K

"Report back to class’ on thelr oo
planned trlp : ’

f,Plan a; fam;ly vacatlon Wthh o 'f"ﬁ
o . would be 'spent at home, You can .

R S . . spend $5 pen%day on recreation. ., - ,
L - (Family includes parents and - " .
- e two children.) : o o

Loc Ly Federal, and VD1scuss local, state and federal :
Sta e Fac%lltmes © 7 facilities avallable to the |, S o fh
‘. -  student. - ‘ | T Rt
D,-V' ' ‘, s . A ‘ ‘ A ' " :
' Compute tranSportatlon costs to SR
.- these facilities from the e : \
: student's home. '
R Revise planning: of llmlted funded e
' ' o = famlly vacatlon.-~l . N e

c
.

Inle1dual vs. R Teachen lists mlsconceptlons about
- Family'in - = ¢ t,szwork and play oh board:
Achieving Balance ‘ "all work and no play makes o o
e - ‘‘Fack a dull boy," : “
' : ‘"Never do today what you can do
'tomorrow," v e R Lo
: SRR . . “"Work' is good"' ' ' .
w. . .~ . -  Have class dlscuss the value of o -kt
o ' feach : o e
oo co AHave class 11st act1v1t1es par— Physical Educa-
R - ticipated in for one day. Are - tion: Teacher pr
AT they achleV1ng a balance between Coach
_ i - bedy maintenance and recreation,
- e work, -and. sleep. W 7
B R Dlscu551on-' U51ng‘the chart from .
. .~ the Related Experience, show the / .
AP - importanca of maintaining a R S
L u ~balance between body maintéenance ‘
. Co P and recreatlon, work, and sleep.”

T

'hlz[)gA ;l ﬂ.‘v'_.:  eiuv l<_: ‘ “




> % - . Sl .
7' %i oo 'vv e c e 'Teagherestudentr o S
.gg;atedvExperiences _’ﬁ? ’ References . Teacher’bvaluation,
:ﬂq . g . - - R ‘; . ‘ a s l. . 3 N ' ~ ‘ » .
Plan .z family vacation with ’ ' ’
the aid of family members.. - c , ~
N ' ‘ 4{?{3:“;“- .
- e . ¢ /
e [ - . ¢
Llst all the act1v1t1es your . L . '
family enjoys which can be Lo
done on’ limited funds.» . . . ’
! - B - e I‘
e ?_g B . .
 What recreatlpnal act1v1t1es : ; B
~  are available: - s o
S I Withih +the commupmty . F
‘ . 2. Within drléyng dlstance . . IR AN I
3. Within the”’state T e T
}:' v L4 a‘, /; ' ‘
N . / . ,v ., R . ‘» ‘\ v . .
Have students 1nterv1ew others —Ah%Fh - R T e _
f forﬁnlsconceptlons about work TN L
and play R _ _ﬂ o S-Cralg L., : o, R N N
Interview others about the T*Oppenheim; - r
[ amount of time .spent ‘in main- T i » -
' tenance of the body and rec-. - T-Fitzsimmons — . .
reatlon, work, and sleep.‘ * S ' T

'%»~\-Make a chart‘shOW1ng varlance&
’ among age groups._ : :

B Set up an lndlvadual plan to -

» . achieve balance in-all areas.
-Use the plan for & set period

of. time ‘and write a report on.

Lo the flndlngs.

+ . A‘
. . A y '
3 o : R i
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"Recreatlon_Fads
and Frauds

“

ot Lo . Ca
. . . -

f Purchas;ng L
N Equlpment '

s S,

Y
.

L . ’ 2

A Have stulief

classroom Experiences . Resource '

Us1ng the varlatlons between age

. groups, discuss the differences o '53@:
?aand what causes them (values, : -

goals, standards, phyS1ca1
requlrements, age, dlet, e§c )

[

E CaSe study; Confllcts ar1s1ng

- from 1nd1V1dual VS. family .
actlvmty. Class gives possible .-
solutmons. e T
Dlscuss confllct between rec-
reathﬂ and wage earner's work.

. Give s@lutions (the:relationship

- of val es, goals, and standards).;'

Students ‘take roles of salesmen e .

trying \to sell class various RO

- forms o: recreation. N o

_ts report on .various L
ways the might be'misled in. o r
buylng ethpment and " serV1ces. o :

b ¥ g .
Llsﬂlcurrent recreatlon fads. :
How much do they cost -in re- S

% _lation to enjayment? How long ' L -

“will they: 1ast? (Example-’-
hoola-hoop ) \ -

 Select one plece £, recreat1on . Sporting

equlpment recerit], _

~.Why did you. p' ¢ 1t? (Selectlon Salesman

‘crlterlon ) '%;Q o A
5 _ .

. Have students sell item to class, .

+. (Bring out advantages and per-

“formance in CGnnectxon with

expectatlons )

R

R

purchased.G,A . .Equipment




' ¢ '; 3 ) 4 .- - » . i’ w 7 o ’
3 v : T T o ’ 2‘- - .
. 5. - P— . . e : N @
Aoy e 5 _ . Teacher-student - e y
' ReJa ed Exneriencec L \ﬂ ReferenCes~ ! Teacher Evaluatlon
.. . - RN o " N g A)
L L. . . . . - " . M
' Student 01 Group Report:, T BN . ’ *
L o .o - .
“Report on the amount of money o Po. L r e Dy L
~ spent on recreation per yeav . SR I s S
by the average famlLy, and by et e T e T
" . ’ " . R . d ’
spec1fldxéport . s - v - B
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LI . .. ‘ . 3 . . : ‘ Jrv e, i, —.,g,? R
‘ ‘4 .- L i N K 2. . a -
:Sfudon* or Proup Report 3 N pon e T g o .
o Inveg;lgate various past & ‘ N o .y
.~ .+ recréation fads.. How much did - . . noE N
- they cost? How long did they - O : el
 last? o | L L g S
v [ e . . LA F o
: R K - i R ".)v ; "./"ﬂ‘ ’.‘5" RV 2,
o : . . - . ) / - L :, - B
: . ! . - . . N e P
Group Project: Bev1se a rec- L E K
reation fad, or "What will tlie ‘
recreation fad be in 1980, L
1990, 20802" i % .
. ¥ B . « .
. I Y
‘Have students select one piece. S— Levy, Feldman, and
of equipment they would like ~ Sasserath ' . ‘.
. to havé and comparisop .shop, . N
After. 1nVeathat1ng t e 1nfor- S-Wllhelms, He1mer1 L
mat;on. EA and Jelley v DN
Q » . '?.- v : -
. /e T—FltZSlmmons" )
. . . P~Oppenheim o o
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Concept B Classroom an'cperien'ces Resource: Person
summary 'Each student is g:,ven a’ set
o _amount of&money w:.th which '
to: e |
T 1. 'l‘ake a- weék's vacatlon o -
o (1nd1v1dua1) ,\1 P
= 2. . Buy -sports equipmé&n U
- -3, Pplan a family outing ™ . .
/ ) S 4, i?lan personal recreation "._' o
- Have ‘th em sele¢t one of the s
" the money why's I A =
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e I _Teacher-Student

Related Exper;ences e Reﬁerences

PAruiitex: provided by ERiC ) X L e -
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LIERA [y
Take an unknown piece ofu =
. ‘
- sports equipment and see if .
- ) - N [
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S RESPONSIBILITIES, OBLIGATIONS, =~ i/ .
- BND PROTECTION OF THE CONSUMER - = .  °

]

Generallzatlon- The consumer and the buslnessman ‘have ;
rights, responslbllltl,s, and obligations within =~ = . '~
the economic marketplgee. Wise use of reliable I R
‘ information and awargness of .current leglslaﬁhon S e
- S will{eénable the conswer to better exerc;se hls ' S
« . v role.in the economy. :

- - &, v o R .

, . ‘— ‘ o o . . . . '.‘. » . e . " @ . _
Objective.- Deslgn experlences whlch wlll enable the
: student to,

-

" p .

N ' ‘ L ‘ T .
LY : . . : s, ; .. o

>, . : . h . C, . H CARNS

tions in the economic marketplace - S S
v 3 . o . : - : o L s -

s . . . L ) P

1. Determine the consumer's responsibilities and obliga= *% .7

LT w;Desbrlbe the ‘businessman's responslbllltles and
o ’obllgatlons in the economlc marketplacef ‘

b

{ e

A - 3. -Identlfy and evaluate the virlous sources of consumer . S
P information L . . s
. v . S .
. B S L N ST x4 . e T

' N - e ' LI
LI ., o~

4.:.‘Investlgate the varlous federal,astate, and local S
oo consumer organlzatlons o - q : , Y
3 . - - o h“ )
.5, Become aware of current and pendlng state and federal -

. leglslatlon. . ) . _ )

.o,
-
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P Sales, Advertising, and Loans"

T sHS, Adult s .

-

w o ‘ 5 !
RO - - Y ,
. -~ *
a e -
. - ;. - e
) 0 I U .
,~Student~Refenences:, ’
[ . S :

“Your Protecthm Agalnst Fraudulent

-,

- Attorney General of IllanlS

j"Protectn.ng Your nghtsm o
-, . 'Department of Insurance L
Y State of Illlnols e

“Flght~Back! The Ungentle Art of
Self Défense"

.. . Federal/Trade: Comm1s51on ’
N , r o r _ ) R P
-TeeéhereReferendes:-f“'i' oL !

T §., — — [\ k/ <‘-

mf"consumer Fr;ud Act" ; B
Attorney General of Illlnols o

o l"Guard Ag@lnst Phony Ads" "*“j;; S
cL Federal Trade Commlsslon SR
s . N o . o . . .,

Federal Trade. Commlsslon Bulletl
on Consumer. Frauds and Protectlo

'Consumer Educatlon Forum Newsletter

Amerlcan Counc1l on Consumer Interests o

: : S B o v
Changlng Tlme% e - LA
The Klppllnger Maga21ne - _‘.5

$Consumer s Regort
Coiisumer's Union. -
'  Modern Consumer Education ~ -+ . L
-» . - Grolier Education Corp. e T
New York . T o

, . .
.o N - N I .
. . % . Lt . FR
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AdditiénalHSources‘of Inﬁormétioh: . I

ERIC -

R ¢

,u Sfate and federal 1eglslatlon"

s : ~ . . ] . Cos
Amerlcan Counc1l on Consumer Interests

7

Department of " Home" Economlcs ' g

. Dr. Edward Metzen o L.

University of Missoyri. - .. = e

golumbla, Mlssour

'Gonsumer Protectlon DiVLs1on L . .
' Attdrney General of Illln01s e

Journal of Consumer Afialrs

.-

'IllanIS Federatlon»of Consumers : _ NN

i Federal Trade Comm1s31on e

. R4
Food and Drug Admlnlstratlon

Consumer Federatlon of Amerlca

1111n01s Counc1l of Consumer Credit

-

I

-Localwcommunlcatlons media

. » . oo v
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?‘ ,ConcepE |
" ‘Responsibilitiés and

Obligations of the

Consumer ‘

, R Read Presfident Kennedy's Consumer ™ &+ - -’
. x Bill of Rights. ) R T S
‘ -‘. " ‘ ’ " ’ ‘«‘ ) i C. - . . ' T ‘: e ‘ . B ' D4 z .
‘- . .- Discugs hew to achieve each-part e le Lo
~ " of the différent "Bills of -+ © . : : "
» ! ’ .'\ KD ° v -"’ Rights’“ ”‘?.' » - ot ’ N ‘ - ', ) o -
? oo T '-_2bis¢ussfthe,Related Eerrience.f )
o . Mock Court Hearing: , Divide ¢lass Illinois Attorney
. Vv % into jury, panel of ~judges, de- General's Office
- i fendgnt:lbuSineSsman) and . e S
: o ?plaintiff_(gonsumer). Present . : E
: ’ A several common compldints and let’ .. B R
-  jury decide who' is guilty. - . .7 ‘ -
[ o J . .. ,‘..A 2 !, v ’ - R . ) F_’
3 .Have students collect articles - . - .- o
. from lo&al newspapers and maga= “- S -
. N vzinésth‘point out the rights, . o , ER
responsibilities,, and obliga~ PR R
’ % tions of ‘the consumer. . S -

”

_Classroom Experiences o

.and "The Businessman's Bill.of .. .. 7% 7 "~

~ 'sumer have in the marketplace? - I
‘: .1, Honesty . SO o T

v

.Resource Person’
Have gfudents write.their. opindom ., = 7.

»

Righ-l;S.Jl . | . - 9 . ' ' ‘- ,. - s ot coe e

o

mat cpligations dogs the con-

‘2. Use of product as directed . s . o
3. Willingnes§ to pay fair.. A
price for ‘fair services SAETAS

4, . Report frauds L e N v5 f"‘;_i

chandise S IR
6. Others . o - vt S

5: Return defective mer-

"Teacher.should_discuss°stéps in. .

returning'deﬁedtiVe,merghandisegg ‘_"'.A - ~;
Role playing: ' (1) Raincoat that’ -.
isn't waterproof, (2). Eating

" canned food ‘that makes you sick,

. '2.
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(3) pDefective merchandise, T

(4). Improper sizing of clothing. . = .t
What are»the”rightswand responsi- - -

bilities of the consumer in these,
purchases? ‘ . : \

Coo 208 L PR R

»
¥

© "of "The Consumer's Bill of Kights" ™ .. SRR




" " " . 'meacher-student . :
"Related Experiences . - References S Teacher Evaluatlon

* - Te . v . . - ~ .
LT - | —Levy, Feldman, and o |
» , ' -y Sasserath” : S . R ;
o r ¢ ” . ,v - R . ]0 ’ . 7

. . S-Schoe\nfeld and Co T .

/ . - "o atella . % ! ' o - ,

‘ -vT-Gordon and Lee - - |
iy . R

. L A T-Trolstrup
How does ‘the marketplace pro- - | . : , - . ,
+ vide for each provision of the " . S U
d;ffezent "Bills of Rights"? S ' e e o

"

> - b - i . . A
* . [ - . N I 2 -

"Relate family experiences on ) s
_returning defectlve merchan— s I T -

“dise. . Does this affect one's S A S T :
patronage of the dealer? . . .~ F T SV S e

IntervieW’merchants to deter~ X T T o —
mine the best.coutse of action =~ =~ . . T oo S
. by the consumer who has _ o LT L,
defecﬁive merchandlse. o T e - -

'fAssIgn_studentsvto ‘writ¢ a - - v 7 R

. complaint letter to an ir- - A

' responsible merchant, repair- - S ' N T
. man, or busznessman. L R SR SR
Research. Investlgate the . o L A o
‘procedure for lelng~a<cla1m e S
in the.Small Claims Court.. =~ = .Sy " . 00 0 oo T e

o ! . . . -

) ) - . . : ) I . ) CL




,Sources of Consumer “You are g01ng to buy a product |

;Informatlon
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d'f" of laboratorles._

LS Consumer's Research -~ i*'~e : IR

.}L' Classroom Experlences ST Resource Person

What obllgataons does the - ,» .Locdl . e
bu31nessman have? dg Buslnessman vl
1, Honesty. v SRR -

2, Standing behlnd product .

| ﬁf”fi';d 3. Giving accurate informatlon

4. Avoiding deceptive + =

. Dlscuss ‘the consumer's. rESPOHSl—'_, ~ - ST
-lelltY to be informed, . "1 . _ e

-you . know nothing about. .How
f would you: golabout gatherlng

' 1nformatlon?

Llst poss1b1e sources on board- .
1. Friends : v RE
2. Store selllng product S e
3. Publlcations ' } - ; L

. 4, Testing laboratorles ’_.' AR P

5.0 Othens L e

kS
-

:Ggoup these as to' .

e o 1. Profit -“7- S S

. 2. " Nom-profit ST e R
.- "3. Government PRI SRR AP
" Which would be most rellab1e°*. -

Why"’ ) . . ‘?'j : . : ' j o B . SN

v How does one determlne
; rellablllty° '

. P NI

Have students set. up testlng

':4; criteria for several products.{

Match these with tge actual
" criteria used by di fferePt typqﬁ

a

Dlscuss the lmportance of knowmng SR R
the rellablllty and validity rof a = SRR
laboratory s testlng crlterlon.;“:’fw R A

ﬁave pane} dlscusslon of dlffer- ‘ ; :

.ent- non-proflt consumer . S e
,”publlcatlons. S R
' Changing Times

‘Consumer Reports.fm

Lt

Consumer s Bulletln

g e

_practlces S Sl - . Lf;’ . L




) ) - Teacher-Student SN -
lated Experiences - ¢ References _. Teacher Evaluation. -
. ': ' 3 | ; w - ‘_. i V "Q . : -
‘ /. - i .
R - . s ' . . : R ’ \
"Repeat classroom experlence at S-Levy, Feldman, and[j'
home. to determine ; nformatlon Sasserath
sources used in the famlly , .
unlt. , . . 8= Schoenfeld and -
g S S N ’ Natella .
. S ~S-W11h 1ms, Helmer
' ‘ , and Jelley -
7 E .
- o 'dT-Gordon and Lee
¢ SR i F1t251mmons
L ' S e ) Lo =\
: O T—Oppenhelm o o
G - ) LT v_T-Troléééup N
: ; ;vffﬂg):~“' (T—Warmke, Wyllle, )
S = : Wllson, and Eyster
Write to several testlng h : . g ’ ' :
laboratories to obtaln testlng A L .
crlterla. L o . e gt ' ‘
s . S . . . . T P ‘ : . . ' ‘ <.
! . .' R 1 ';
( ° : @ ﬁ , : ’ . -} v e ',
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_Classroom Experiencesf

KY

- Concept

Organizations for -

Consumer Protection

BTN

_'Evaluate each. publlcatlon for”

What organlzatlons for .consumer
protection are.located in or, ‘near
- the’ communlty° .

e

testing methods, IEllablllty, -and
Valldlty. S . ,

Refer to use of seals of approval

given by some commercial - (proflt)
magazlnes., ,

’

pivide. students 1nto groups,

Give each group published. mater1a1

from -a commercial company (West-

inghouse, General Electric, etc.)

and the corresponding trade or-
ganization (American. Home

Appliance Manufacturers). - Let’

each group. determlne the valpe ;-'

of each. -

1. Testing ;”
2,  Validity , :
3. Reliability .

. 4. Consumer 1nformatlon o
5. .Advertlslng

K

1.

Better Bu51ness Bureau
.2. °

Chamber of Commerce

HaVe students 1nvestlgate the
function of these organlzatlons

'Wlthln the community.

N

; Have students read and report on
‘ d1fferent ‘consumer’ protectlon

organ:. zafions:

1. Mdjor Appilance COnsumer
- Action Panel
2, 7Illinois Consumer»s,
-~ Federation

3. Trade organizations

74..- Educational organlzatlons
»~~ ‘a. AHEA
.+ < b. ACCI .

. R ) ';fyf

- RRL

° + Chamber ef

Resodrce Person
HesOuIce Persol

-

COmmerce '

- Better Busmness
Bureau.’, :




. . .

o S e {~:ﬁ11 ;}Teacher-student‘
-+ . Related Experiences . ., ., References

.

Prepare exhibit of the value - . .
of ‘different seals of approval. .

I - ) ; k - Levy, Feldman, and
. ' e I - Sasserath v

. ' *°,"j 4ff 8- Schoenfeld and
@ - . ‘Natella [ *

;- Ai, o D e T e 7T—FitZSimmon$"
B '_-f,fg/-{ o ;' ;_;, T-Trolstrﬁp

g S T~Warmke, Wyllle, .
UL T Wllson, and Eyster

JIRA v et Provided by ERIC
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- N o ) . n . . .. . , : B ’ - : o




;-

“w

Cbncept'

Y

Classroom.Experlences

Protection

~ Organizations

Federaligonsumer

o Leglslatlon

étate Consumer

- Protection-
Organlzatlons

’ BV A
Federal Consumer 7

that laws currently protect the
' consumer°

«fWhat are the Illln01s government

e

' What federal governmental agenc1es ,
_are involved in consumer protec—~“ T

‘tion? . - f .
.. Y.~ FDA.. °
. 2., FTC- .
3. Dept. of Agrlculture S
- 4.. Dept. of Commerce: SRR g
- 5. Dept. of Health, Educatlon, e
" and Welfare - . , . e
6.  President's Advisor on. T ﬁ

.. Consumer Affairs . T
7. - Bureau .of Labor Statlstzcs o ST

5;~8.v Federal Housing Administra- ' - -, .4{1:
o tion and the V.A. Program . .t _ =~ - o

Set up student information center €
on_consumer Qrotectlon. ' e

C N

' What-are- . the ‘functions .of eaqh of RS
‘_these agenc1e&?ss«~wef : S

S

f'What are the llmltatlons of each?

1. Trutheln—Lending

‘l”f2. Fair Packaging and Labellng

3.. Flammable Fabrics Act

4, -Wholesome.Meat .
5.  Pure Food and Drug‘:Act .* ~ . = 7 .
6.. Federal Hazardous Substance I L
. JAct L : #
: 7. 1968 Vocatlonal—Technlcal
Educatlon Act ,;ﬁ)-

Discuss the prov1slons, weaknesses-.,'
and enforcement of each act

. / ‘ ”_'( - Q"
Dlscuss current pendlng leglsla- : -
ytlon.' . . -

consuner protectlon agenc1es° T
(Example-' Illinois Attorney - T :
General's Offlce.) = e

’ r

';What are~the functlons and llml—
tatlons of ‘thesé agenc1es°"

What are other states doing to
protect  the consumer? (E. «Tds
New York. ) ot ‘

228"

[l —

Resource Person




, . ,~\‘ ' e
. . Teach’er-s,;tildent f . : Pl
Related Experlences M-g~ufReferenbes Teacher Evaluation ~
— : —— ;
Check 1‘c>od products at home B B—Levy, Feldman, and ' e
'agamnst latest FDA llstlng. P Sasserath n”

: ;'vor ' jf“; ”S Schoenfeld and .
Check FDAnllstlng of toys on“:e e ' ' . ,
merchants' shelves.. o _‘">S—W11he1ms, Helmerl v

; B . e ana Jelley - . on
v o , T—Gordon and Lee = 71
e ' . T-FltZSlmenS
o o, . i '_T—Troletrupi_
PRI o . | . s
" 0 - -/ L
erte leglslator urging S=Levy, Feldman, and . S
’ passage or‘defeaf;of current Sasserath 2
b:Llls. e N~ . C ' [ LT S
‘ R L S ',S-Schoenfeld and = "
: : . Natella '
o i - ¢ 7
I - T—Gord?ﬁ and Lee ) \ B
. - - T-Flt?51mmons .
* u: '/ ’ " -
AR , T-Trol&trup . h
o “i’? : % . R :
, L o
;o A Ty , ;
e "h", .» o ?’ e
lee current events rebort on_ .
’pehding Fllinois consumer .. ', . : .
leglslatlon and p0551ble . J
effects. S a ~ 4
¥ . 'A\. ’ <_>>'v '
u': . 5y ““‘:
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Concept

Classroom Experiz;ces o

L

’

 Resource Person .

’.

IlllhOls COnsumer -

Leglslat;on

-

What Illanls laws currently

protect the consumer?’ /Illlno;s '

~Senate Blll 977) S .
" Report’ on current pe;;:ng legls-

1atlon from\Related Experlences.

1

]
)

|
[

%

'f,;ReV1ew the: students' "Blll of

- tectlon’ ) o S g

“Rights"- for\ the consufter. Based
upon theirf present knowledge,
what recommendations would they
make for future consumer pro-“

.

1. Dlsco ering" he has rece1Ved
/50¢ tob much change at the.
. grocer - store.
2;- Finding a flaw 1n a sult he
.. has purchased..
: 3. Payingia $35. repalr blll on
. .a TV set -:and flndlng the‘a/
“.set was not properly e

" repaired. - ,~/$4 

. 4. Receiving unordered mer-*

.chandise in the mall

"ﬁ%a'yDlscoverlng that' a product

clalms.- ,
. { ) 1 -
v i Ay o
o L ; : ;
\ "
o | ‘
O
) ',‘.: » ! .
A . : | / . ¥
1 S s
. - “ L
M . i -
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S L Teacher-Student SR
Related Experiences - - References ' Teacher  Evaluation
] 0 . 5- T ) ] “ B T EEE ‘ ] . . - . \ o ] Aad .. . -

©

A

.
e —



. SAVINGS AND- INVESTMENT ~ - .
- . : e ',: & H ' R v -' .

Generallzatlon. Investment of funds to achieve, short and
- long-range goals: requlres ‘an understanding and
“awareness- of the typesfof invEstments aVallable,.

LW _ sources of information, and monetary gains in o,
: R elatlon to pos51ble rlsk. v .
. ' i . d” ; . o .o T )
ebjectave" Deslgn experlences whlch Wlll enable the
student to- : B _ i
e 9”’f | c e e
g Al;f;fldentifyfpossible ihVeStment sources . . - o
) . -

2. Evaluate 1nVestment sources in relatlon to-risk vs.
: return S

L : , .2
o L .« - . a*
-

¢ ‘_: .

%.ﬂw;Determlne pos31ble methods Wthh mlght be used to

A 1nvest in StOCkS-

- . i . '

e 4;"vAnalyze p0851b1e 1nVestment sources 1n/re1atlon to'

utlllzatlon of avallable resources

5. "Develoﬁﬁa selection Criterion

- o . - . S . . o T . -

6. Achreve a balance betWeen ‘savings and 1nVestments

toward obtalnlng short and long-range goals

D - B & i

1. 'Dev1se and evaluate poss1b1e sources of 1nv§\tment

, nformatn,on.j o _ | c R T
| 227
: 218 )
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| K . : o : /', . e, : 3 3 'h“Q
P L "Journey Through a Stock Exchange"'
SO -~ - Bmerican. Stock: Exchange

JHS, SHS, Adul

1

~ -

New*York St ck Exchange
SHS, Adult

e fiey Mechanics"

vReserve Bank of Chlcago'
SHS, A,ult

N -

"Your: Sav1ngs and InVestment Dollar"

Lor

Teacher References:

A

- American Stock Exchange

Y

Househol& Flnance Corporatlon

VR

Better InVestlng -.N s

»

‘ Money Management' Institite . *

- 4

T "Emerlcan Stock Exchange Annual Report"

“ ; / ' ‘ ' v\ - "." L » - * L
Student References: - « =~ - -

N

LN

National Assoc1atlon of InVestment

Clubs

Lo .
4

.

-

"Market for Millions" | é{ .
Amerlcan Stock Exchange v~

World"
Amerlcan Stock EXChange

n ° .

Teacher s ManUal for "You.and the Investment

"How You Get More out of Elnanc1al News"_,

» o f« ~ _ Barron's
: o Natlonal Bu51ness and Flnanc1al Weekly

i~y
ARV

estments, Insurance, Wllls Slmpllfled
U‘ S. News and World Report

..0 - ,-'
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. Teacher References._(continued);~ - ‘ ;fi. Vﬂ?_?e.’
o h How to Buy. Stocks, 4th. Edlthn : e
. o Louig Engel £ e ‘ T ‘ S |
3 éf Lo Bantam,Booke; Inc.:‘ e 34_ s e :
» » . . I"“ -',,- 1‘ * g N . : ’ . ‘ * " : . ":
| " _;,-t "What Every Woman ought to Know %baut ‘__ . S
o : This Stock and ‘Bond Busihess" ‘ ' )
, o . “' Merr111 Lynch,—Plerce,,Fenner and Sm;th,drnc..f ST
_”Questlons and Anéwers About: the.Stock Market® + .
: Merr111 Lynch, Pierce, Fenner and Smlth, Inc., =
- B “ e Lx# P PR
' '?' qucher 'S . gyide to Financial’ Educatloﬁ 1967 =
. JDepartment of Home Economics L, . L
) ' National Educatjon Agsociation ( = te -
—~ 1201 Slxteenth o MW, s
) _ Washlngton, D: 20036 . e T s
. "Ch0051ng Technlques for Teachlng and Learnlng"_.
o K Hazel: Taylor Spitze . :
. = - -+ -Home Economics Edubatlon ASSQC1atlon oo .
o Natiohal Education Assoc1at10n SRR ST
s Pages/18—29. - L s S TR
a ° ’ . _,"‘ v - 7/~ \)[\ -\ . .
-t T ’ ! ; ‘:_4 N ;: ) J
N " . L , v e .
o - O- / . A o .
o~ ~ ‘ > ': ° /T'/A . ,,./// .,;
bed ‘ / I: : \JE'; .
- T y KR e LAY -~
A o X - . " . — - n]
Lo R R
c ) - \\w 2 )“,' ! ’ *
| S ; e
~ ' - T ) ;s
L ORI 229 L :
S 220 ’ o ; ,

!,
q
>3 s
N .
.
P
oy
w7
Q
/' ]
M
.
L4




a ' ’ o " .
L -y r . L
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-t o N R
i , Additional Sources of Informgtion: .
) . - ‘ A . . ‘e ., ] ! ’ - .6
' "Chicago Stock Exchange :
. £r i L. ! . R
L American Stock Exchange.
St . New York Stock Exchange . > ’
. -aMerrlll Lynch, Plerce, Fenner and Smlth, Inc, '
v 7 -~
[ New York Times . <0 .
N Local stock broker ‘ A
fus .
R . L 0‘. .
;f ,”Local banker ST o . ' . - _
i .. . - . ‘,:._ ‘F,' e ’ i . §*
it Local savings and loan: &ssociations- ‘ . 'NZ i
. ~~ N . < g )
'f i Investment counselors - ’
’  Investment clubs; x S .
j_ ‘ql , ,Y\ R o
. Credlt unlons 1
P - /
> R - : . s
h}ocal attorneys; : :
. : X
/. '
‘e
' -
- . . 1
oY
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o - _ N N N
Concept -~ - . .- .Classroom Experiences

“

Resource Person -

Investmént = . Question: . Each student has been-
Principles =~ '~ ° given between $1,000 and $10,000,
e . .° ' “He has three alternatives:
-~~~ - 1, Hide it' in the house
.2, Bury.it in. the ground

. Which one will he choose, and
why?

o Class D15cuss;on. Where should.
owe invest? _What sources are
-available?

-~

DR . ;e " union) -
e .. 24 Bonds
e e a. munlclpal

IR - Cogt ~ b,. government S
o . , 4 ) .
L - e . ., . 1l. series E SR
o o, Y 7 2s seriesH .,
) S '3, Stocks " 7

I S " 4,° Mutual Fund. :
Real estate

U
.

) . o Small Groups- Analyze eaeh

o : D gource according to risk,- return,
o LR -’growth and liquidity.

Risk vs. Return
' . : o matlon obtalned

Low xlsk, ‘small return-

S Sav1ngs account (bank,

_ . .~ . savings and loan).

G e ‘. "' ~. 2. Bonds . . : .
- ' - _ 3. Credit union

oo 4, Sav1ngs certlflcates

ngher rlsk, greater return-
‘1. Stocks - ;
2. Mutual Fund \
3. 3eal estate,
i ‘ Df%cuss the ‘methods . and advan-
- e T tages of 1nvesting 1n stocks and
e T IQ»' ;nutual funds. Co

\
o
3

f;:.'.' FEEEES T 231

.., 222

; jé_' 3.4 Invest it e

P "'ﬁ '_ 1, .Sav1nqs account (credlt ';;ﬁ.‘——’”

A

-

Investment ;'tf
'Management
Coﬁnselor

Make a chart ba d on the 1nfor— !

Banker -

S
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S -+ ' ./ meacher~-Student
‘Related Experiences . - . " References
: ; 4 8 : )
- | L . ' S-Levy, Feldman, and
. Lt DRI Sasserath
o - I B FS~Sehoenfe1d and
- '/ ... .z Natella
S v oot g-Wilhelms, Heimexrl'|
N ! cee . . wo oo and Jelley'
_ ' “ IR —Warmke, WYlllﬁ ST -
> Survey the communlty. What' .~ .Wllson, and’ Evster T
-~ investments are avallable7j-v o S -
What are the advantages and g T—Gordon and Lee _ ,
disadvantages of these insti- ' Tee T
:.tutlons° S _ ~,: o T-Phllllps and Laﬁé R .
Have students 1nvést;gate the' . T-Trolstrup o
dlfferent savings 1nstltutlons
in the area and compaye-« )
- interest rates, withdrawal - _ L R .
-,pr1v1leges, safety features. e R
. . L., : - [ .
' Compare’ interest compounded o, EE S DO
annually, Seml-annually, quar- . SRR C o L
terly,” monthly, daily; its”’ S "
effect on saV1ngs and where to: Lo . _
"save.' : _ .
7 . v . | o 0 .
- 7Compare the current 1nterest S-Levy, Feldman, and
' rates among savings accounts; Sasserath
“ Bénds, and credit .unions. o . o
- Compare dxiferent ways to save S~ Schoenfeld and B
o at a bank. - S ' Natella T
I - " 7= Warmke, Wyllmv P e T
(Wllson,'and Eyster S SN
L SR , o T—Gordon and Lee ) .
+ Choose ‘one stock on the New . - A
. York exchange and follow its =~ T-Phllllps and Lane
prlce fluctuations for a two-- T .
week period. o : I Trolstrup* 2 ot
- ‘ Co SEo . [ .
g Divide class 1ntd at least ™ - o t
'~ . three groups., Have each group . ' . TR REPTI L
. ““tazkesone area -(stocks, method ' -~ . - o N
" ¢ and investment club).and 1n—aﬂ o B
- vestigate what has happened e Nt
- aver a two~year perlod Lo et R
. . , N . n’gg i, - ) .‘
7.’ . .~ . . &( b . . : o P
AT C e L . 3.‘223"1. N o ' 'v S .;. .
o N . o , e ‘ . ) o O ’t\" . o
\ - U . o’ . . P '




. Concept

e

A - T ’

Ch0051ng the '?/ 1h’

nght InVestment

". h

Ty

’lescuss factors that 1nfluence

‘;famlly, 1ncome, assets. -

'ClaSSroom'Exberienees-f’f, .. Resource Person
StOckS . SR Bl : ¥ .
1l Preferred IR C L

.2, Preferred convertible = L e
v,3. Preferred partlclpatlng A
Methods of 1nvestment-A‘ L e R

a. open—end . v P

~ - b. v closed-end - - ¢ Sl e
-2, -“Investment club . ,u*'jf.‘jﬁaﬁl' ! '
- 3.. Stock exchange EERT ~I3*?, S ST
. ‘a, -buying in odd 1ot R R
b, - buylng in even lot ‘ . g

iy R I .
. Teacher may élect to dlscuss the . =~ . e

reflection of current. eVents on

the stock market.'- S v':.,i;th- "4>,-.} ,'2

HaVe class compute the cost for
each of the methods of invest-

ment. ‘Analyze them according to**f}-l o(va" , f-*f"
R l‘,’Personal management requlre' T ‘ o ‘

- required S e

2, quuldlty E . ‘, L i}'

“=3., Risk =~ el o .

5.4;7lever51flcatlon e
5. Gr@wth of, principal = L .
64 -Interest return,c e

C -

‘ﬁtHow is flnanc1al plannlng related et
- to the ' famlly life - cycle° A e o

.51nd1v1dua1 plans for financial = r '-fl"ibo',f,
security--age, health, marital . - . . o
status, occupatlon, size! of s

Read seVeral 51tuatlons of 1nd1- “Investment
vittuals or families wanting to" .. Counselor -
-invest. These should be from =~ -~ - :
" different life cyclés with O S
varidus short and long=term.: = - s e

goals. Let. the student recommend R PR o

‘the best  types: of 1nVestment for ; ;:-’
”each S1tuatlon.'- , : T

.v » -~ 0 P
SRR > V~V1I L AENERET R
B . e B N . '_ - . Lum . . .




- of 1nvestment c sl

Teschertstudent

References

-

Have students play‘mStocks ‘and -
Bonds" game -(commercial),

whigh demonstrates the" stock - 'ﬁl:""

market fluctuation effect ‘on

various types of stocks and v
'bonds..;‘,.; L N

~
2
L

-Have students collect news ' . 'f‘,v .
items which .they feel willw e ’ - .
affect theé stock exchange.f'~,v.“ . R ;
Is it possible to determine . ,* - L

« '] ¥ LY

‘how ahd when. the ‘event has

‘“'affected the stock exchange?o»ﬂ

£

.-
P ¥ g
. . ’
. e A
- -
. . : N .
L y . : . L
. N - . .. b L 14

¢Prepare a chart grouplng o
types of long and short-term = _
.goals with approPrlate sources N

e .
NEREENE

e .

- . . L o L i . »,

Do o
Coe 231
d ‘; ‘.":‘ - IT'

o
0,08 .
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S—Levy, Feldman, and
Sasserath _w

5= Schoenfeld‘and
Natella ' ’

T~Warmke, Wyllle, B **‘f
Wllson, and Eyster G

- :
T—Gordon and Lee"w




o

Coricept '

Classroom Experlencesf'”

ARG

‘Balancing Savings =~
‘and Investments , @ -

vJGatherlng
_Informatlon

e

Dlscuss what factors should : o  '7*;;mﬁw,
‘determine ‘the’ type ‘of invéstment: o

LY

1, Goals - short and long term - ,
‘,2. Other type of investment 1. - ;
3. Purpose for investment ) :

4. Requirements of personal

. management: 7

5. ' Knowledge and. 1nformat10n "

7 in type of investment

GQ:,Investment attltudes

- are related. to family security.

Explaln how economic condltlons

From. the comparatlve study of
stock fluctuation, dlscuss‘the .
effects.of a family emergency and
the need for ready cash. ~ What.

 would happen: if' the stocks were aﬁmww

at a low’, Point out the impor-

'_tance of éstablishing an emer-
- gency fund”first before specula-
tive 1nvestments.v _ -

U51ng 1nformatlon from.the Home -

: study, compile a list of ‘sources

~ used 1n their 1nvestlgat10n-
I.. Friends
2. -Investment.counselor

. 3.  Past growth records (firm's L

- members act as investment counse~“
lors.. . A
members pretend they are seeking . -
assistance in planning an 1nvest—< f

‘What type of in- T
, ‘formation would the counselors - B :
" need to know about the family?

_ment program.

vestment program would they make?

e 4,A7D1v1dends paid ;
N "lﬁ 5.

Length of tlme establtshed

~ yearly report) . , f-; 'K\ o
- -6. Others .
L Lo A }35;

Role Playlng* Have the class

The teacher or Jther class

What recommendatlons for an in-

23 5 226
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o A
o - & [N N3 o
3 y ay ;)‘ . ‘ - . ) .
ST : Teacher-Student ’ o
RelatedeXpenieﬁces w0 References ' -Teacher Evaluation
' ) T—Phllllp and Lane ; ‘n;
L4 N '
. » L T~Trolstrup .
@ -
. o e
. - . : _ -
‘. ® o % ﬁ‘ 4 y ’, .
. * - v -Levy, Feldman, and - —
: by : L Sasserath : ' ’
7 : .
) . _ , T—Warmke, Wyllle,
B .Wllson,‘ane Eyster g ,
) TePﬁiilips and 2?ne
Give the class several specu- " 8- Levy, Feldman,land )
latory 1nvestments to. choose B Sasserath -
from.' Have them 1nvestlgate 9
,and”’ choose the: best.' . ’,S~Schoenfeld an& ] .
, : Natella o
Debate' Ind1v1dual financial R _ e o
security is.primarily the re-- '—Wllhelms, Heimerl ° -
spon51b111ty of 'government. - and Jelley T
‘Individuals must accept major - -
respcns;b;llty for own flnan— T-Warmke, Wyllie,
‘clal securlty. Wllson, and. Eyster
e T—Gordon and Lee o
= T-Phllllps and Lane _ L
A : '
S .T-Trolstrup
; »’ #3627 - .,
~ ,.)% ‘ /

B VT




, ‘ i X
Concept Classroom Experlences f  Resource Person
o S i i ) oU - — -
e, or . ot ‘-
« ) : ’ o ' ~
: N Present case stuéles On the
- following: . :
1. Planning ahead to edwcate
*  children 4 i
‘ 2. Newly marxied’ couple s T
8 . plang’ for future secuxlty R
"{*v3. ‘A family plans for re@gre- -
' ment . P
4. "A widow and her flnanCLg;m, sy
- security A o ,
'5. A single woman's plan for o -
7 financial seocurity- S :
. o
: o 6
. ) “u
™ :
. : ~ 0: { '
|‘ 5, :l
v a..
X i, ’
s /
e
> . - . / L
S _ .
B X
t’ * .
L —— :
’ . ' &3? ’ A —
¢ ) ) 4
i
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5V0bjeck1ve-' De51gn experlences which will, enable the

oL e o 0 .‘F‘"— - .
tv{$ e ; 5' /
s | C o~ . S
. ; . g
k=4 . . N o ’ -
IR I M ’
o { °
! -
|
4 A
//« ~ ¢
- ‘. "
. 4 . ~ 5
- - I .
TAXES
Tk i .
L : ) L M -
- . . { b

1
|

Generallzatlon. Many soc1al benefits for public welfareaare

derived from the consumer's tax dollar, Sincé the
.consumer pays taxes’ lgvied at three levels of the
. government,” he has the, responslblllty and obligation

'+ to be aware of -the types of taxes assessed, the col-
" lection and use of these monles, ‘and the leglslatlon

pertalnlng ‘to taxes.

student to.

B Descrlbe the purpose and use of»the consumer s tax
dollar PR, , o -
_ Jdentify ahdfeValuaté'the_different,taXes levied '
-Determlne how taxes are asseSSed, collected, and used
T to- prov1de serv1ces for soc1al beneflt
;Demonstrate the completlon of state and federal »
‘ 1ncome ‘tax forms' o
H : °¥ . , _ . S T “ff’
Understand the 1mportance ‘of record keeplng and the =
statute of limitations .as each applles to staté and '
;federal 1ncome taxes , o
oy e T -
Determlne the 1nterre1atlonsh1p of the local, state,,ww
and federal taxes on. the flnan01a1 plannlng .
Deﬁ;ne the consumer' s respon51blllty and obllgatlon ’

- concerning. the creation of tax . leglslatlon and the use
of the tax dollar fon 5001al beneflts. L

o 8
o :

239 v L,
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-~ .y

'NOTE: The teacher should plan to schedule this unit

- when income taxes arefbeing filed to achieve maximum interest.

The teacher would be advised to secure the‘follQW1ng 1tems
-well 1n advance of teachlng this. unlt- o
: § . - K ST

‘Studenﬁ References: (ln suff1C1ent number for each student)

B 2 S e

' Understanding Takes : R R
-Publication # 21 . Co : '

- | Interhal Revenue Serv1ces Reglonal Offlce S v dot

Form 1040, and other pertlnent forms‘, for local tax

* problems :
Internal RevenueaServ1Ces reglonal or 1ocal

- office - _

Teacher References:

-y . B '

v

Teacher ] Gulde for Understandlng Taxes
Publication - # 22 .
Internal Revenue. Serv1ces Reglonal Offlce

. Your Federal Income Tax 3 $l¢75 .
" Publication #°17 . o L
Internal Revenue Services- Reglonal Offlce _

‘ Ind1v1dual pamphlets pertalnlng to local .

tax problems, ‘such as: o , . _ e,
Child Care Deductions :
Internal Revenue Serv1ces Reglonal or--
‘local offlce : :

'Commerc1al +ax 1nformation publlcatlons

,A complete llstlng of all teaehlng materials is
“.available from the regional or, local office of the.
'Internal Revenue Serv1ces at no. charge.

'NOTE: ' If at all possible, a CPA,.an IRS Agent or .

- e a tax lawyer. should be used as a consultant for
:thls unlt-;" s '

249 23




. " . .
RS ., ) ‘ B
Additional Sources of Information:
.o - .
.- . Income Taxes '
C _~j U. S. News and World Report .
Certified Publ;c Accountants
Y . .. Local taxeaccountants , 2
| ' Local taxboffices“
5

Local attorney
,vj

»

agencles.
Loc¢al news,media

"
-
¢

. 232

Local, state, and federal tax—gathering



céncept

o~

o

yclassrodmexPerienCes~" Resburce Person

‘Purpose and Use of
- the Tax Dollar

N

Federal Taxes

"

- with each_group taking one tax

" on:

' Debate whether the services pro-

"~ government.

_ Discuss varlous federal taxes,

Brihg to elaSS'examples of the

~different types of taxes paid

by the consumegr, and 1lst them R
on the board :

DlVlde list- 1nto the three levels C

of,taxat;on.

- -1, Local’,
2., State . L o
-3. Federal R . s :

-

Divide clas¢ into three_ sections, Tax Assessor .

level. Prepare a class repdrt_ " COunty‘élerk
1. How taxes are assessed ‘ '
2. How taXes are collected ‘

3. "How tax money is spept

County
vided by tax money could best be  Treasurer
performed by the individwal or . . = °
the local, state, or federal o

((The' economic role

of taxes for 5001al benefit.)

‘Z'Dlscuss the criterion for a good e N
_ tax. :

(Example: | income tax vs.
personal property tax. )
1. Pairness -
2. Ease of administration
' *3. Predictability
4. Measurablllty

¢

exemptlng federal income taxes,
- in terms of: * "
1. Assessment ’

2, 'Collection S , '
3. Use . S A

Te

Use criterion for a good tax -as R
.an evaluative device for each —
federal tax.. ' o

&

ATrace hlstory of federal 1ncome

-

s

' Local Internal

‘ taxes.n Revenue Serv1ces
. Agent ‘ :
- Discuss use of the income tax - “
.dollar, its collection, and meet-
ing criterion for a good tax. - .
249 234 ' R




: fRelated ﬁxggriences

an

4

Teacher-sﬁudehtb~

: References

L3

. Teacher Evaluation

" Group ?rogect-

 the crlterlon for a good. tax.“

AL -

Interv;ew famlly members to

see what kinds of taxes are

pald,‘ o A

- r

.Interv1ew local goVernment

officials tob see how taxes are
assessed, collected, and used.

What influences thelr :
: dec1slons°

Ve

-t !
&

nalyze a .
local assessment laccording -to

w

Prepare a chart of tax expen-

‘ditures. by an aVerage family,
excludlng federal 1ncome tax. .

S~ Schoenfeld and
Natella

: 7S—W11helms, Helmerl -

and Jelley

.

' 'T-Trolstrup

T-Warmke, Wyllle,-_
W11s0n, and Eyster

o ’

5= Schoenfeld and

Natella o
' S-Wllhelms, Helmerl
and’ Jelley Coe
(7-T-Trolstrup o

. g

'T-Warmke, Wyllle, _
Wilson, and Eyster .

A3

[
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COncept oL . Classroom Experlences | . Resource Peérson .

. . - S ; Demonstrate how the 1040 1ncome o ) TN

o 3 RN - tax form should be completed.

l;; o . " 'Hdve students complete 51mple '
F e 1040 form probIems.

. ‘ . Demonstrate usrng personal exemp- ,
; e e ktion form. , 7 ( o

BT RN J "‘Dlscuss advantages afd—disadvan- R
A _,tages of personal. exemption form. . . <

e ;s' R S Hold student work session on ‘what Con T
R S constltutes personal exemptlons._' L

plscusslon-' Where does the 1nd1~ L .
i .~ - vidual obtain information for U
N  tax exemptions? = Ty
‘ gt o+ . 1. Records . e ’," e T
T 2, ' Cancelled checks - ..
- - "~ "3,  Federal publlcatlons.. o C '
SR LT 4." 'sales slips T
g ST BRI R S -’5, mRecelpts “v1
. Re-emphaslze the importance - of
jrecord-keeplng and the length of -
T tlme records should be retalned., -

D1scuss speclal tax problems re- - Lot
. lated to the geographical area. ‘
. . (Example: rural communities. --,n'fm_ .
. farm taXes and’ estlmated taxes. ) P s
Leglslatlon Per- ~ Discuss recent changes 1n the : Tax Lawyer
_taining to Federhl.  .tax law, T _ _‘_ R
Income Taxes = ‘ ’ S .
e “gP‘ ;'Apply these tax changes to the - Certified
) m‘;_]» : individual or family unit., (Thls Public - .
o, could be done using group .. - \Accountant
R R < . projects, demonstrations, or S : .
S e T transparen01esh) R ML ‘af

-
s

v SR lee students problems to sOlVe R
S L _* using this information. ' This S b
.. .. -7 could be dope on individual or SR
R © -, small group’ ba31s, dependxng upon
- *  -the class.

. ¢ ' o _'. h" s, v ’ R
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A

Classroom,Experlences

Resource Pexrson’

" Concept,

~Income Tax Form

L

Local Taxes

-t

-

'.vlncome tax dollar, its collectléh, 

248

v

)

Us1ng ‘a completed income tax -

form, have students determine

the major mlstakes made on. the:

form.. .

N N Fallure/to s1gn form e

: 2.-~Mathemat1cal errors .. .-
3.  Failure to dist social,
S securlty number =~ .
4. Using incorrect tabIes

DlSCU$Slon" What happens 1f one.
does not comply W1th the ‘income
tax law? - .

0 * ‘f

Dlscuss the use of the 1111n01s

and meetlng crlterlon for ay,
good tax. _
-Demonstrate the Illln01s 1ncome
tax form.‘

‘Have’ students complete sample
problems on the tax form.
Dlscuss current leglslatlon perv
~taining to the Ilh1n01s income
‘taxes. -

' Discuss addltlonal taXeS pald by

the I1llinois consumer: *

1. ‘Personal property

2. . Property (real estate)

3. Sales tax
"4, Inheritance tax
- 5. Gasoline tax

) 6. Other$ ¢
Evaluate each in, terms of the'
crlterlon for a good tax. ‘
Llstrlocal revenue tax~sourcesf

~

and how do they meet- the cri-.
terion for a: good taX? *

Discussion: . How' are.loca17taxes

assessed?

"

238 '

'How are these collected, dsed;',_-

P Y

-

- Local =
“Government

A

official ..



", Related Experiefices:

5<f;.”ek ’n. ~?:. ;;-i' | bn_2{i§;; ?$;i
- ERI R - - F SR

AR it e . BN o ol ’ :
] i L. . . C e . o
. . . . . . P p . -t

T peackedcstudent .
' . Refereneces,
nererences,

a

> ql‘

e

“Prqgects for Students" could
be repeated here with applica=- ...
tlon to IllanlS Income Tax. = -
, . - . T-Trolsi&up

e erte to Iilln01s State LR
Treasurer td ascertain current JZT-Phllllps and Lane

and Jelley
se- of‘tax\dollars.
n4ﬁritehtb}Illinois legislator - s

‘asking about current and pro- . .
‘posed‘tax'legislation. ) R

r-. i M ', . ~
REEE oS —Schoenfeldfand‘-°“
v Natella ‘

[ A L i - -Wllhelms, Helmerl
L ’fi IR o . and Jelley

“‘T—Trolstrup

‘S~Wilhelms, Heimerl

e ,"AV" .‘;_\
'TeaCHer-EvaIuatIdn

A

v

R

" |




‘o e, . e N ST e T T e
. . s " ° o * , R o
-~ . g"- . . ) t : . \’ ~ ) @
,'“v . ‘_‘ i " Wy
Goncept L Classreom Experlences _ L ' Resourcé Person
. IR xS -] . . o ] ’ o
What serv1ces are prov;ded by o
these taxes" How relevant are ’ .
i . .. these taxes to local current o N
STy = 'c:onéi:.tlons-;'> \'_” : .
L . %Buzz Se551on-; Could these ser- | ! 'v;[,
y - . yices be provided by a local S s
R - :1ndustry or private 1nd1V1dual at L o
; ’ - PR " . v PR . . : [
Responsibilities w,&551gn to each small group one

and Obligations type of tax to evaluate and =
L e - detexmine the respon51b111ty -and _ v
~ . - obligation of: R s -
o 1, The taxpayer " o ?0 AP o i
~ . . 2. The governmental: tax— C e SN
= ‘ gatherlng agency © . . S , TR
o ‘Have class rank- each tax in o B
IR  +  terms of: - ° . .
v e 1. . Crlter;on,for a good tax ’ : %
' Co 2. Social and economic benefl@% : ' U
RS ~ derived by - v ;
T ~ a. taxpayer @ 7 S
: L o " . b. governmental tax~ - o
BT . gathering agency: : S o
.+ 1. 3. Meeting assigned objectives '
S 4., Available substitutes to e
. . attain the same dbjectives
Con 5. ~Relevant to current needs

(5

o pa1d by the individual or family — &
o ! "unlt, the services prov1ded per~ 1 RS R
- . . 7 'cent paid-to local,. state, and .~ - .. T,
- - S federal‘agenc1es.. Show what ‘ o
e hdppens. as governmental serv1ces~“
R . are: 1ncreased L :

o : . : .
Ny S . : 5 . . A
¢ B} ' - -

> .

"*ﬁimmaryi‘ ’t L Prepare a chart showing -the taxes. }Q"‘*;!_{
-ﬁ T
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. " IRANSPORTATION | B

t

Generallzatlon~ The w;denmng dlstances between places of R
o A family and 1nd1v1dual employment, recreation. facilities, -
- o - . shopping areas, and .educational institutions place

- a . additional emphasis on the’ need for adequate and
available transportatlon. . ‘

-

'-(" | Object1Ve. Deslgn experlences Wthh wili e able the
o . student to' N . /

i . ; . i.". Evaluate the avallable forms of transportatlon and

their influence’ upon the consumer's”declslon-maklng
prOCess 7. ' ,

b‘A 7
2L 'Determtne the purpose and use of. transportatlon ']_
' nfacllltles and the advantages to all famlly members

3,'”aDevelpp a selectlon crlterlon based on an understandlng
: of the irternal and external. 1nf1uences and balanced '
vw1th factual knowledge : : _ :

e

' 4;:V1Determ1ne deceptlons in the transportatlontmarket and
‘ 'posslble preVentlve measures' " . :

. .- . ,- - . . X Y . ' R ‘u,o . C iv:'
-, 5. Survey the total cost of automot1Ve transportatlon
© .o in relatlon to the 1n1t1al cost-

. .’. C « L Wt T e : .
- . . . .

6. Identify and -evaluate the sourges Of automotive

purchase as. each mlght 1nfluence and beneflt the

v famlly consumer : . . ,

Te. Explaln/the steps of automotlve purchase,‘cost of
,credlt flnan01ng, and 1nsuranc%)' .

-

8. i'Understand and apply the declslon-maklng process in ~
. "determlnlng the need for and. selectrcn of . transportatlon.
‘ _ - .

C e

. '25@ 242

o »1“'v
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A Student References: = - TR B
| ' F’,;] - . ) v . ’ | -»).‘ ' . ) . . ) . e
IR  "Your  Automotive Dollar": . .. Part of series
e , Money 'Management - Institute S U o
S RO Household Flnance Corp.v' '5 S T T <

Unsafe at Any Speed o SRR - e
Ralph Nader ' oL A U
Pocket Books, D1V151on of - ST o
 Simon & Schuster, Inc. l'- R : B

S ’ ' ' 3 ’ » . : : LW
5 .
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Automobile insurance agents
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d

Automobile c@ﬁb 3v5t
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'ConcepJ

e

..,,' Classroom Experlences

-

Function and Use of "What is the purpose of trans-
' 'I‘rans or tat:.on

' portation? (Work, recreation, ..

. o f. pleasure, convenience,)

B

zyl[f,d“. " Why should transportatlon be an

... important con51deratlon to:
- .~ 1, Family unit
2, Ind1v1dual

What local forms of transporta-
tion are available to the family
. unit and the individu&l? (Bus,
d - car, tax1, traln, alrplane,
S ' others.)

v
>

Llst the advantages and dlsad-
'vantages of each to the  family
unit and the individual, o

. . What mlght lnfluence the cho;ce
’“'_of transportatlon9

..., . +1, Availability.
o~ .. 2, "Initial cost - :
: Looe b " 3.. Values, goals,: and’ standards
’" s 4, vOperatlng costs i
SR - 5. Malntenance and repalr
“ . 6. Use = =~ . '

Y Conxenlence

Using the,list of local transpor-
o tation, - analyZe each accordlng to-
e 1. Availability
o 2. Initial cost -~
e ’ 3. Values, goals and standards
’ 4, #Operating costs -
o Sel: Malntenance and repalr
*%. Use ~ _ , .
7. Convenlence o .
. a ‘Take fleld trip to local trans-
- portatlon company :

What is the most common form of
. local transportatlon? Why?
*  Would this vary in dlfferent
areas'> B -

PN

Company

Representat1ve\¢

' Transportatlon

‘ﬁl’l"’/

’ ReSOurce.Person -

{/



: Teacher-Student ‘

« ‘o

of ,transportation relevant -
ta student’s own home.

Give each student a c;ty map.
Indicate with different colors::

places where he must go, where
he would like to go, and where

he might go. : List p0531b1e
-gources -of transportatlon and
compute cost of each. '

.
/ .
. ’ .
" o
e
.
- -
. .
. R .
L. . -
R ( -
| - -
. L .
° B S,
“
L4 ’
. P
M
a .
Z,
el .
-
L
/
4
.

Using city map, ‘indicate modes:

R
19
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COnceptr L /o Classroom Exp rlences -t RéSource'Person

» g E T - e p

Selection of . | . D1v1de class into groups and have ' R

Transportation = |  them devise a delection criterion ". T
. : /. for each ‘form of transportation. . —

(COn51der 1nd1v‘dual and famlly ) -

P Compmle a llst apd then have' - PR
LI |- _students rank them in order of
e . |- - " preference. .What. items are most..
'Xﬂf S L vlmportant, and wh" : Yo
S would th}s ranking remain the >
~n . same for dlfferent\age groups?

“

. ' Why°
B ' ' ‘Have students'list ﬁirst, second, _ T
o o : S and third choice of ‘transporta- S T
o oo o o tion, What influenced their ' ;
o I - choices? ‘Would their parents
‘have the -same ranklng? Why or . ,
‘why' not° \ S )

. . Use three most commonly selected ,
- . forms of transportatlon\and have . _ .
"+ ' students devise a select;:.on : o @
criterion. (These will probably
be car, motorcycle, and . tfuck .)

’
.

'What does the class. rate as most

‘1mportaﬂt? Why’ S %

. . - ’ .. B oo - . \k . ) i

“Selection Criterion What is the most common type of Used Car Dealer
e »jtransportatlon purchase? ( ar)"' :

‘a

5

v Dlscu551on-\ How dpes one deter- ‘ Newacar,Dealer"
- mine-the actual cost.-of a carx N B .
‘e1ther new or used?‘ L \\ﬂ R N

SeTe. o What determlnes the cost of a
' o “car?’
oo - 1. 'Llst prlce , "
_ . o 2. Motor size . .
« . 7 3, Type and model
<L &,  Make o !

- R Group proyect.‘ ‘Cost cOmparlson ,t¢‘
T of a car, (to include operatlonal
b ) o costs) vs.. Value received.

e . ‘ R ‘ ; . . .

« " AR

R I 1. -~

R 2+ 1 { I N




'Teacher—Student

'vRelgted Expggiences;   References ~ Teacher Evaluétibn
. " | ) ) ,T—Trolstrup | | J
. ) ’&" uifFitzsimmons  T T
| | T-gppenhéimi | ‘ S e
: ' 7-Phillips and Lane ’
2 ‘

Ask each’ famlly member hls
“three choices .of - transporta—'
'thn, an&"why. \

How would choices vary for
- different activities?. .
1. Transportation to and
from school
2.  Shopping trip

«Recreatlonal actlv1t1es*

.3.
4. Extended trlps . :
5. Occupatlon S

- - . a . . . "
Have each student select the
-make and model of automobile-
he wants. .Evaluate his choice
K accOrdlng to the selectlon
',crlterlon.

. . ) L

I >
S-Schoenfeld and -

Natella

~Sasserath-

.T—Trolstrup

T—F1t251mmons

T—Oppenhelm C ?

W

. S-LeVy, Feldman, and°._ 

. LS TN
. B




. Concept

fclassroom Experience5=

Resource Per on '

i .0

d

—

. ’Uslng ‘the student crlter;on, what
* should the consumer con51der when
: buylng a used car? - -

v:What should the consumer deter—‘ 
- mine before he décides to shop
_for a used car? = .

1. ' Total money available ¢
2. _When to go shopping - .
~ 3. Necessities vs. wantge] e .
. style and accessorlé , 7 '
! 4. Where to shop W}q , :
5. What to shop- ;"hﬁggﬁiﬁ,b -
6. Insurance -~ aut, eredi . ‘
- 47. - Intended use> IS N N
- 8. Estimated qpera ng/ cd EE

: Why should these décisions Be

- made

TE'What

1.
2.

before going sthplng° ‘ ',{ .

mlght influence the consumer°

“whL 1, Color R R A e )
+ 2. Style S SRR (P SIS
- 3. Make and model . = = ' S e "I'W;r
. 4, . Advertising . o - A
5. Sales personnel R ‘ '
6. Status - S
Lt 7;.-Extras e
3 ) AR
' Boys might demonstrate ways in e
~ which a consumer could be mlsled o .
when buying a used" car: - . T ;

Odometer turned.back ' ', o
A"Qulcky“ repalrs to make a _ '
‘bad engine sound good- - ;o

"'\ . . a.’

‘3. White. paint on bad tires
‘4. Quick paint jobs to cover
: dented areas S }
 5.. Seat covers to hlde poor . T, . -
L ‘front and-rear seats ~ :
‘The boys mlght Wlsh to contlnue Automotive .
- with a check=-list ta consider in

buying a used car, or this could:
be done with class discussion.
Check-list: S T
"1, Car exterior and frame
‘exterior. evidence of
.aceident :
b. recent palnt

-

fﬂ’%ﬁ?' 250

¢

Teache;

©

T

"Local Mechanic
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N Boys‘mlght take glrls on fleld
trip-and let the girl pick out

',-a car; for a 'set amount of -

' money.: (This, could be done -
1n small groups )

o °

-,

.o L . & ‘. 0

' Evaluate the car-most commonly

used or occupied accordxng to
the check~1lst.

o
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- Clagsroom Experiences - -

W -

~

;] c. excessgive rust
. .. d." doors, windows ‘and
tv 4, locks work’ easlly :
’ e, . frame  shows, -evidence of

* 7 . aceident = : .
» . 1 . £. .general condltlon of
. trunk ' )

e b.--check tirds for wear
L 2. Car interior J
a, condition of/doors,

»

<. - . . interior roof and seats
A ‘ "b. -conditioh of £loor mats

and floor . coverlngs
.]c.' floor. pedals evidence
. of use !

d.  general condltlon of
. - dashboard, /ashtray,
T .. and glove compartment

*~ .7 _e. interiox dolors match
. . - exterior . ¢olors

3. Engine v

- a., ndrmal sound

. b.  lights and 1nd1cators

R "functioning '

© €.  no unusual noises
< T generalrappearance

4,  Road test tHe car “

" la._ city driving .

N

" b. . highway driving: . .-

c. . rough or gravel roads
' The boys should.glve the reasons
jfor each L J R
What else m;ght the consumer do -
before making his final :selection? -
. 1,.. Have techanic check engine
2. Talk to former owner:
"3. Test drivel the car for
. SR several days
E Have several students chart the’
‘operating expenses of either
»* their individual car or the
family car to show.actual oper-
~ating costs. Why should these
. figures be a consideration before

‘the flnal purchase°
s o ~

.
S

e0
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K B ) ; o -, L R o - B
. “ﬁf'_ Teacher might prepare. list or - C 3
4% . . wall chart of common repalr and e
1 . . "~ maintenance items and Fet -. T . ;
- L o F . students determine_ cost of- each P
L T . Thesge .could then be ‘compared w1th
L ... . actual costs.. (This should in- .
Q-_ SR ‘ Q - cludé dlfferent makes and models AR
N U - 'of cars.): o S , <
» Cost of an- R What vost factors should the con-- )
" “ABuytomobile umer consider?, . . SO ’
SRR - N'1. 1Initial cost ; .
y o . ' 2. Operating- costs . :
- g . - 3. Repair and malntenance e
N vh;"4“_'H1dden costs *7a.v ST
& . 13 . ° N ' . C e @ . .
- T ;"G How'is the 1n1t1a1 cost : S -
" 7. . determined?. : o
P "~ 1. ‘Funds available .
S ) 2, .Need -and use of car
~§ﬂjg'- I What are. the” hldden costs of an "
o, T S autoniobile? - . | g .
Sy . . em .- 1, /Insurance S ’
% R s -
R S 2. License : o -
AT Lo 3 Unexpected‘repalrs : S
v . e 70 4, Tires’ . , o
> e f5u Othersr', R y .
' Sources of - . .Where mlght you purchase a. used TR
Automotive . & . car’ ‘ D
- Purchases - .7 l. . New car dealer RIS
R Tl 2. Used car lot = _
P 3.7 ‘Friends .
: o . o
e 4, Ind1V1duals«- R
BA . - . L
’ e . e DLscuss the advantages and d1s— g*ﬂ
» B advantages of each..- : Au,.“ -vae o
R _ What types of services mlqhtveach s
Bt Lo give to the consumer’ S Kk
. - s 1., "Warranties and guarantees o :
A A +2.." Additional knowledge -, ‘ fe
e ' . 3. Repair shop - - . o
S 4 4. °No services ' .- o S
s 5. ‘Credit terms” . o T : ,
o 0y ) R E ‘ 2‘54.@ i a RO o b .
: Q ?"V- .; . - .‘ . N . A .
ERIC. " - B T IRV S

- R ‘ o
-\;“,y -~ Classroom Experiences
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‘1

‘-,”Reiatéd>ﬁxpefieﬁce§'1A, o References '@ " . Teacher EValﬁatign

...- vidual car- operatlng expenses Sasserath T ‘ .
"for one week. _ L o ' . L : _

[ o - . . Lo . .

,.:Bt'i‘.-v B . 3 . . . . -. T_FltZSlmons f. . . B ‘h\' \“\,_ .

. - - . 2o . . - - .

ln . ’Teacher—Student'

Q.
~ S s

Interv;ew each_dr1v1ng member e ;A,f ' :e L
. of the family. -~ What consti-- - = e e s
* tutes the car operating costs? S o ‘ SRS R

-

>‘Keep record of famlly or. 1nd1— S—Levy, Feldman, and :~,. : 5 e

T—Trolstrup
fﬁ o e ‘Q'TfFitzsimmons .
SEe e o MeSmempeln

] . " . 2 . v y
- ' - 4
E . [ a . .

" - . “a - . R,

'“,b R o . S Schoenfeld and | T S
A A-’,._".'. . - - . Natella ) : .- v ‘.‘ . o .

Ar

gf ;T;.f_f’,’/i. : k'?ssLevy, Feldman, apd
B - ' : aSasserath

~,
v
v

!'./ s SR " os

' : o Tl ’T—Oppenhelm , S L RS
Obtaln a car warranty and: . * ' STt e T

_ ~for an orar R R A
T - o ! A .
'reporL as to its real @eanlng. R . ‘ RN :

. . R SN f . - . . - e
e

-

A . .- : ‘ R e
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Concept,

__.Classroom Experiences

. Resource Person

Finanéing the

Automotive
Purchase

3

- costs, contractsh ‘and usagea)

‘What might influence one's choice . _
of one source over another° e B

1. Reputation

>vf2p Reliability 'I S «“ . L . o

3. Factual information - : B -
-4, Cost -+ = o :

‘5, ~Services . ..~ X

IR ) / ‘ o
‘> Debate: Advantages and dlsa3§
vantages ‘0f_buying a used car or

.

a.new car..-" ,'- e e

Hoiw m1ght ‘the consumer pay for - . Loan Officer

his car pufchase?’

1.5 R

2. /Credit:

What advantages m1ght the cash
-»customer have9

©

What. dlsadvantages m1ght the cash

customer ‘have?
Where m1ght the consumer obta1n
credlt funds?

1. .Car dealer .

2. Small loan company .
3. Bank o

. 4, Friends or relatlves '
5. Loan sharks .
6. Credit unions L &

. Make a- chart or demonstrate on

" the chalk board the advantages .

“and disadvantages of each source ¢ &
. of credlt : . : '

How would consumers dec1de ‘which S S
course to follow? - (Réview credit - T

If ‘the class members have or are
purchas1ng other forms of trans-
portation, such as motorcycles, °

it might be well fo¥ the teacher &
- to apply these same sectlons to .
" . this purchase.~ :

263 .
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‘Sﬁall'GrOup'Projects. lee S—Schoenfeld and
class the make, model, and ,y Natella : _ﬁ.
 year .of a new car purchase.’ ' o
Compute the cost of: - N -Levy, Feldman, and
1. cash- - ” " Sasserath ’
~2.. /Credit purchase ' . -
. a, car dealer 'T—Trolstrup W
a b. ' small loan: cem pany ’ ¥ . °
-‘c. bank. - ' T-F1t251mmons' '
. d. frlends or relatlves v '
o ' T—Oppenhe1m
N o o _‘T-Phllllps and Lane
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| Cohceptv

. Classroom Experiences
[ 4 K

Resource Person . *

~ Common Automotlve ~ Give students a list of common
Frauds '

automotive parts and areas.,
- Divide class into a boy's team
. and girl's team. Have them

‘locate each item on an actual car.

l. Spark plugs.m
‘2. Carburetor N\
3. When last oil change was
- made N
4. Amount of oil in the car -
5, Location and operatlon of
jack '
. How new are the tlres° K

o 6
: . . . 7. Fambelt - -
- 8. Avé?iﬁaﬁ and location. of
ST e ©  batter

9, ILocation of car fuses
192, Location and cbndition of
g W1ndsh1eld w1pers
' Discuss whyxthe consumer, should

know “this information. (To

‘HGas‘Séation

1 L
-
Owner . ,

- -

o " o R
.t ’ . !

”
.

“avoid deceptlve practices in gas L

'and service stations.)

Have boys in Efass give examp/es
of how consumers might be misled
and ways to av01d these decep-
tlons. o '

.o_'a

Dlscuss advantages and disad-

Vantages of gaSOLlne credat cards. .

_Dlscuss posslble f£rauds whlch;,
might occur with a gasollne

&ﬁ

:_s’g, 6

R T 3-2532 e

_credlt card o . o




~

L RelatedExpé;}ences:‘ ) W

. § o " . T

‘Teacher-Student

- Have students take the samé ;
list of common automotive| : '

.+ parts and give it to the | -
ily.

~women drivers in their £
. How many parts -did they know?
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. Concept. , Q,

Classroom E_perlences

_Resgource Person

Practical
Application of
Developed Skllls

. l

"'Present students with. transpor—

tation problems based on facili-
ties available locally.  Have

" ‘them determine if additional
‘transportation is necessary, what
type would be best afd why, and

Vthe selection criterion.

I3

1. - Three teenagers. (16 and
over), one family car.

2.. Both parents work,’ one car

3.: Worklng parents, two .
. working teens, and two -
~cars o
4, Working mother, father_ ,
- farms, two teen-aged -sons,
working daughter - one
car and one truck ‘
5. Working teens and father,
orie car -

_ 6. Son on football team, -
- daughter. is cheerleader, .
dad works - gne*Car'_
. . / - : N
g

- . ) ’ %

‘ N0
3 o \Q({&; -

260




' Teacher-Student .

Y
o

References
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.o -7+ pecember 10, 1971

L

» - . ) A . : ‘ ] ) (- .
Dear . . o . .o . IR

A contract to evaluate the Corgumer and Homemaklng
Curriculum Model has been granted to Western Illinois Unlverslty.v‘
We  have apprOX1mately thrée months to accomplish this assignment.
A ReV1ew Committee to assist in the evaluation of . the Curriculum
Model ‘will be .composed Of home economlcs teachers, buslness,
.olndustrlal and government representatlves.i

Your name was suggested to me. when we requested personnel
quallfled to serve on this reviey committee. We would like to
invite you to be a member of the Review Commlttee to evaluate
the Consumer Education and Homemaklng Model

The: commlttee meetlngs would require you to be away from :
yopr regular job 2-4 days depending on your travel arrangements.r
The -first meeting will be held Januwary 5, 1972, -7:00 p.m., Morrill
Hall, Room 202 Western Illinois Unlverslty, Macomb,_Illln01s. o

o

‘

‘ At thls tlme, an overVLew of our task will-be explalned, .
‘time ;table, additional meetings, etc. ' It has been suggested a
‘second meetlng (tentat1Ve) "be held February 15, 1972.

Your travel, lodglng and meals Wlll be relmbursed at state
rates. ’ : . o

Please return the'enclosed card w1th1n a week of recelpt
Q

' Your services w1ll be deeply appre01ated and hopefully you S

'-\ will accept this 1nv1tatlon.~

.Sincerely yours,
T -
- R

N . ) B . ¢
g .
.

- Wilma. Warner, Diréctor . .
‘Evaluation and Publication ,
e -~ of the Curriculum Model for' -
: ' B COnsumer and’ Homemaklng .




P .
- ]
' i - - January 6, 1972 )
o i Dear Home Economlcs Teacher°‘ : ,’ A “_ , d’-ﬂl IT-.f
o _ SRR U o
S ; The follow1ng items are enclosed- e / S
- S
- l. A sample £orm to use in evaluatlng the "Currlculum
oo Model for Consumer and Homemaklng. : - P ,) ,
; t Sl . ’ \., ~' - ’ 'l '
Y. 24, The schedule for returnlng y@ur evaluatlon PO
i materials. AR S L e
L . The general format of the currlculum guide’ w111 remaln Lo T
" .. the same, but changes will be made in.printing. When:, ot et
: maklng your comments please remember “this currlcﬁlum.model : "
.. is.to be uséd as a reference guide in a.variety of- .schools o
I (fﬁral, town,,urban, 1nner cxty) and ‘at. dlf terent grade ' .
. levels (9-12)., It is de51qned to be an ald, not a course of
E.Eu_dz ‘:‘ . N .‘ . N , - _.‘
: Please return evaluatlon materlals promptly 1n order .
'to meet prlntlng deadllnes.A . : o e
- \\Yogr a551stance and cooperatlon are gratefully A ’
. apprec:.ated P . : o 8
z R .'~ . ‘;, L * » Lo e )
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PIME TABLE FOR EVALUATING UNITS

| We would apprec;até your comments and suggéstions‘in‘regafdftd o
evaluating the 18 units of the Curriculum Model For Consumer and Home-.

making. Please be specific in identifying page numbers so information
. can be easily tabulated. We d6 not expéct you to rewrite the guide,

- merely make comments which would aid you -and others in the develop-

- ment of a program in this area. o SR :

» ——cny,

Thursday, January 20 1lst four units returned Advertising s
o v ' ' : Appliances = :
_ , Business & the Consumer =~
P , e S ~+ Clothing Purchaseg ™
Thursuay,-January 27. 2nd four units fgtprned Credit. LT
. T R T Food Buying | -

’\.E"
Furniture & acgessorieés

-+ Housing- - . =
. 7 ’ ' P ; A. . . _f - : : '/ K c . _. o +
- Thursday,; -February 10 - 3rd four units returned . Insurance = - .

. . o : o .+, - . Mgt. of the Dual Role .
.D N 4’ . B - L Mgt‘“ Of Ht}l}lam and ,’7
L T A - -+ /Non~-Human Resources = .

o -0 T TMomey Mgt... L
‘Thursday, February'l17 4th fou uhitS'retUrned: /Reéreational.Activities
R —— - L, "~ Responsibility, obligation
. ; s L + & protection of the
‘ .o S ‘consumer o
’ Savings & Investments
Taxes ‘ . L
Thursday, February 24 5th two units feturneJ’ }'Trénsporﬁékidh“' .
CR , T . © Wills » -
By returning.the evaluation of units at’designated times, final
proofing, printing and assembling can be accomplished. Return units
- -to Wilma Warner,, Professor of "Home Economics, Morrill Hall, Room 210,  ~
. Western Illinois University, Macomb, Illinois 61455 Lo
. -Your cobpe:afipﬂfin”this_mattér w6u1d:be gfééplyiéppreCidteq{_“_;
b | DRI ,
- L3 . ]
4 g v c ., .
: . RUB o
& — A&M » -/'.T bl M
‘ - * e - - ':'. 265 ' ‘
+ . kS -
dv »"‘
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-  v‘ “ Books: -“,‘\,1

e . > 2 . "6

e Agan, Tessie, and Luchsinger, Elaine
e T - The House: Princip;es/Resources/Dynamics .

A " n . J . B ° Lippmcott CO . o ' E o' . : e
oo =;‘¢q--‘ - Phlladelphia e e o T SRR o

s Ahern. Nell Giles . . - C e
oot e o - Teenage- Livin T TR U A R
B heﬂﬁgkf,, Houghton Mifflin Co. ~ - ST S T
W% 0w+ TiBostom, 1960 a0
Voo : e o S h L .
Bake;, Sam Sinclalr‘ Do R e e

3 isgible Lie: The no e U

A J"P_O'_' N S . Beyer' Glenn H' . . .
' ., -Housing and S_ciet .

New York

LR . "l

oL Blshop, James Jr““
i 7. .- Let-the Sell

Beware

Inc.

e

T rsee + 7 National Press,
- A o Washmngton, D.Cey 1969

+

Brltt, Steuart Hendersonp\ed.g_ C T
S \Consumer Behavior and the Behav;oral .
. ¥ . s "Sciencest “Theories and‘AEplicatlon,
‘John Wiley & Soms, IncC. .

New Yofk, 1966 e A ,.vi"xg;d

h

'y A e

. oL S
L. I T

e . 2
B DT Br:,tt, Steuart Hehderson ER SRR
N 4 ' Consumer -Behavior:s in- Theory and in Action S

' John Wiley & SOl Son5a Inc.~ . T A
. ‘New Yorkp‘1970 L »

T R . R A L
R T > o T ) R
R SRS T T ‘ B _
T ) Ve - S N P g . : o : s . XY MET ..
G > e - MR T T : :

NS Coles, Jessie V. : oy . .
T e ‘Congumers Tiook . at Labels PR S ) 'j_, T
ST T e American Council on Consumer Interests I O R

“1University of Missouri. e e s e
cOlumbia, M;ssourl, 1964 TR S T S PR e

R
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Cooper, Willlamwy., and Ew1ng, Vlvian.c.
T How: to ‘Get Along on the Job. : : ' - o B
“Holt, Rinehart. and Wlnston, Inc. o S o .

. New York L - _ A ST S B

5

P e ) N

RPN Craig, Hazel L R e - ' . -

R R R Threshblds to Adult LlVLng L -

P S S : gﬁas. ‘A. Bennett Co., Inc.... = ..

C L oria, IllinOlS R IR v
. o v . . . ) .

DR Cralg, Hazel 7., and Rush, Ola Day S A S e
\ R -Homes With Character . e ‘ 7 o

o ‘ .+ D. C, Heath and Co. A . et N
= , . ” L Boston’ 1966 . . 3 ‘ .» ) . PR . ] A - .v ) ; (‘ .

B \K\Cross, Jennifer e T e :

v

The Supermarket Trag .
Indiana University Press .-
'~f~:: Bloomlngton, Indlana, 1970 ~
. L S . ! .
. ;..Dacey" Norman Fo . ‘ ST - Y
- % . .. How_to -Avoid Probate . re L
' . . The National Estate Plannlng Coun01ln BT
S Crown Publlshers, Inc. : L : '
New York, 1965 Y oy ‘~_~ S
.. . HREE . o oo q
R deBenedlctis,mDanleL ) '
o Laws Every Homeowner and Tenant Should Know
R ‘Cornerstone Library Publlcati‘n .
»*. ~ .+ . ,8imoh and Schuster, Inc: : A
. o New York, 1968 . - '

:  Deutsch, *Ronald = : e PR
o Q  ‘The Nuts Among the Berrles o o

COE Ballantine Books, Inc. i - e

Lo T "~ New York N L ‘ ' ’

. - ’ ‘. - .
g - - \ TN . : - . . ~
. . . .

: Ehrenkranz and Inman i R Tl .

Equipment in the Home
- " 4

T .'_3 ' Harper.and Row © = -~ A S S ’
: ©, New York 0o R

A

| Engel, Louis | o S o S
How to Buy Stocks (4th ed )’ S SheL .
N Bantam Books, Inc. : .o T R

Faulkner, Ray, and Faulkner, Sara ot iﬂuérg;;?«*”’f‘z/

Ingide Today's Home (rew, ed.) .0 "

o :“‘fA_ Holt, Rinehart and- Wlnston, Inc. B 2 TR P
' S ' NeW'Vork, 1968 . : . o




A New York, 1969 °

" Institute of .Life .Insurance

. Klnder, Faye o

,<ﬁf' New York

| Felngold s. Norman, and Swerdloff Sol, -

Occugatlons and Career$§
Webster D1vrslon, Mc

w—Hlll Book Co.

Fltzsimmons, Cleo .- :
Consumer Buying for Bet er L1V1ng
John Wiley & SOns,xIne. T
New York, 1961 oy

")
Garrett Pauline, and MetZen, Edward
. -You Are a Consumer of Clothigg
- . Ginn and'COmpany ‘ ey
' Boston ' - -

‘ . . . o N o

"Gordon, Leland J,., and Lee, Stewart M.

Economics for Consumers ,
- American Book Cos ) R
New York . L '

MY
Greer, Carlotta C., and Glbbs, Ellen P.,
“-. +Your Home and You :
Allyfi and Bacon, InC. = = mv'*
Boston, 1960 : C

* ,Gross, -Irma H., and Crandall,‘Elizabeth W.

‘Management for Modern Families (2nd ed )
Appleton-Century-Crofts B . _
“New York, 1963 * .

Howard and Sheth . :
' The Theory of Buyer Behavior . e
- John Wiléy & Sons,’ Enc. . - ’ '

New.York .

Handbook of Life, Insurance_,-}
"New -York: -

- - -
x N ©

Johnston, Betty '
-;_ Equlpment for Modern L1V1ng
«. ... The Macmillan Company : .
' Colller-Macmillan Canada, Ltd.
Toronto,,Ontarlo

-y

. Meal Management
" The Macmillan Company

e L wm

»
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Laas,‘W1lllam . - L
‘Managing Your Mon‘y for Retirement
‘Popular Library
Hew York, 1970

Cey u.ﬁLeLth, Harold R., and, Lumpkln, R. Plerce AR Ly
. o " Economics USA : A -
Gneff Division, McGraw-Hill. Book Co. . .
New York, 1968 6 o o~ - e ) . Y

, : Levy, Leon; Feldman, Robert, and
e - Sasserath, Slmpson . o , , ,
’ The Consumer in the Marketplace TN e T
) S s “Pltman 1 Publishing Corp. . . S L
.- ) New York, 1970 AT P '

-

) Magnuson, Senator Warren G., and Carper, Jean
T T The Dark Side of tHe Marketplace L
ST 7. . Prentice-Hall, Inc. .. 3 R . -
g Englewood Cllffs, New Jersey, 1968 S ST

'jThe Maytaq Encyclopedla of Home Laundrx e
L Popular Library . .. - o RS e
v T NeW'York : b - S :

T a
I

. Meyerson, ‘Martin; Terrett Barbara, and : v
" ' Wheaton, William L. C.A. : - ' o Y
Housing, People, and Cltles S ‘
_ ‘ P
x o ' ’Modern Consumer Educatlon 0 : ,
- o "Grolier Education Corp: . - %
New York T /( » - -

+
Money Management Instltute , '
Your Guide for Teaching Money Management
. ‘Household Finance Coxp. o
_ Chicago,’ IllanlS

. Nader, Ralph - o co ’“@f~ R
o ‘Unsafe at Any,S eed : A N _ v
. : - Pocket BOOks, Div. of = ..~ . &7 N
R . " Simon and Schuster, Inc. . S ' »
wa : . New York ’ . L :
; N A ' e @ _
4 k'

T ;3Natlonal Assoc1atlon of Investment Clubs .
VLo Better Invest;;g "_ o h
' ”o”fNatlonal Educatlon Assoclatlon - aV : ‘ Q;

o Teacher's Guide to Flnanclal Education

.* > - . Washipgton, D.C., 1967 T \-




De

"Nuccio, Sal

’:Packard, ‘Vance:

'Peet, Louise J. : ‘ ' ' d;.

New York State @ouncil on. Economic. Education T
Teaching Aids in Consumer Economics S a
State University of New York at Albany -
Albany, New York o

Nickell, Paulena, "and Dorsey, Jean Muir

: Management in Family Living ‘ R ' .

John Wiley & Sons, Inc. .- . _ o o e

New York e ' ,

Guide to Personal Finance .

Harper and Row ' o o : R
~ New York . . ', . e o

Oppenhelm, Irene” : . . Y ,
The Family as Consumers o " ' L .
The Macmillan Company T ' ST '
New- York5;1965 . @b

‘The Hidden Persuaders T o
.David McKay Company, Inc. S : .
- New York, 1958, ;

Packard, Vance ° K
“ - The Waste Makers T
David McKay Co... Inc. . .
New York, . 1960 ‘

" Young Homemakers' Equipment Guide (3rd ed )
Towa State University Press / .
, Bmes; Iowa . TR L
Peet, Louise J., Pickett, Mary S., Arnold, Mildred H.,
. .~and Wolf, Ilse H.

Household Equipment (6th ed.) ; '-" ?:" o
' John Wiley & Sons, Inc.\', - BT :

New York oo .f*?z S o . ,D,d
~ Peet, Louise g., and Thye, Lenore' ST o
‘ Household Equipment (5th ed.) o N
John Wiley & Sons, Inc. e
New York, 1961 : S .
% ’ ’ .' T

' Phillips, E. Bryant, and Lane, SylV1a

Personal Finance . _
- John Wiley & Sons,)Inc. o T
- New York, 1963 - - o I

<
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‘4%’_' Peor a, Illinois, 1966

©

. THe Pr@gident's Committee on Consumer Interests'- .
Suggegted Guidelines for Consumer Education,,r.
Grades K-12 ~
Washington, D. C.A~ -

!

e

Rainee, Margaget ¥ SR L , ”
'~ Managing Livingtime - e
. Chas, A. Bennett Company;, Inc. B .

¢

Riker and Brisbane fﬂd', . o :@f : :
Married Life- '~ ) - S ”
Chas. A. Bennett Co., Inc." , A

Néw York . . T )

Rogers, Kate B, ’ ' I

: The Modern House, U. S A.-: » '
Harper and Row o

- New York, 1962

"RYan, Mary Shaw L T

~;
o o

. Glothing: ™ A Study in Human Behavior
Holt, Rinehart and Wlnston, Inc.
New York .

' Schoenfeld, DaV1d, and Natella, Arthur A*: o

The Consumer and His Dollars
‘Oceana Publications, Inc.
Dobbs Ferry, New. York

SearB, Boebuck and Company

Consumer, Educatlon 1n an'Age of
‘Adaptation o . #
- <Ch1cago, Illinois ng .

_Smart, Mollie S., and Smart, Russell C. v

Living in Families: _ :
_Houghton Miff n,Co. o . R RN

_3 Boston |, “._;1 o ’ AR CEE

PO

.Smlth, Carlton, and’ Pratt, Richard Putman“ io

Time-Life Book “on Family Finance o
- *Ime-Life Books j

Starr, a?ﬁé o ,u. S
o Man ent for Better LlVlng 'i_ T
D4 C. Heath and Co. L

Bostona\l968 r -

.o
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_"Troelstrup, Arch W. S o o fi7 ;J;”ki

o

??ﬁfﬂxU S. News and World Report, Ihc. -

Stépat-DeVan, Dorothy

“Introduetion to Home Furnishlngs (2 d ed )
The Macmillan Company ‘
‘New York,v1964

R

moyer, Aurelia~' T
Get Your Money's Worth .- . :
Holt, Rinehart anapwinston, Inc.

New York, 1965

. The Consumer in American. Soc1etyﬁ )
Personal and Family Finance (4th ed )

"’ McGraw-~Hill Book Co. * .

New Yorlk," 1970 -

. \ . )
o N
.‘.

’News _and Wogld Report
Income Tax

*Washington, D c

;-!’

News andTWorld Ro\ort S U
- Investments, Insuranceé, Wills Sim‘lified R N

U.S. News and Worlﬂ\Report, Inc.j' o E f‘v.'fg;(j\
_ Washington, D. C._ : _ _ - S " .

Warmke, Wyillie, Wilson and Eyster .
. Congumer Econom1c~Problems- P
South-~Western’ Publishing Co. '

Ohio

t~"
-

Cinc1nnati,

Wilhelms, Heimerl, and Jelley
Consumer ‘Economics -
~McGraw-Hill Book CO& o
New York i v

[
o

A. Xerox Company S _
Consumer Education Series ST
Ginn and Company ‘ ‘
Boston :
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' uAmerican Council on COnsumer Interests

- 238 Stanley Hall = @ e

~ University of Migsouri - Columbia . -
COlumbia, MisSOuri 65201 e C

% -L'g 'ﬁamid Cbmpany o o I
" ,j:fNew Jersey 07470 Y e
. “l e " : - -

S : v 'iioanublications -
ﬂﬁgdudatibﬁ Center
;cOlumbus, tho 43216

‘ gan Federationeofmhabor and. angress
- of -Industrial Onganizations
815 ,ixte”nth Street, ‘N W. ;

-Wash! D 20006

LA

. Statistics | v
C 20210 - l’ -

.Bureau’ of Lab
~H;Washington

i

| Chamber of Commerce of the United States ;§+‘ a

- 1615 H: Street, NW,
,”‘Washington. D **£20006

%v L ~I“7; Changingh imes Edgcation SerVLce :
(e W 1729 H Street,. N.W. :
‘fﬂAWashington, D. C.

.,ﬁ.ConsumeréEducation Bibliography
" office -of Consumer Affairs’

_.”;Superintendent of Documents.’ B
. Government Printing Office . ,
;_Waehington,:' -C.o. o
vfg'WfQ"~ The CooPerative League of the U S A. i
- . B9 E. Van Buren Street = = . . . S

. .'  Chicago, Illinois 60605- '

fﬁ”fffﬂCounc1l for Family Financial Education |
Gy Twin Towers - :
e T Silver Springs, Maryland -
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Family Financial Education Program
. Continerntal Illinois National Bank and

Trust Co. of Chicago
Chicego, Illinois ’

Federal ReserVe Bank of Atlanta
Atlanta, Georgia 30303

' Pederal Reserve Bank of chicago
* Box 834 - :
Chicago, Illinois 60690

Federal Regerve Bank of Cleveland

Cleveland, Ohio . 44101

Federal‘Reeerve Bank of - Dallas
- Station K _
Dallas, Texas 75222 oo

Federal Reserve Bahk of Kansas City

Kansas City, Missouri 64198

,"»' Federal Reserve Bankxof New York

33 Liberty Street
New'York, New' York 10045, .‘u

Federal Reserve Bank of. Richmbnd
Richmond Virginia 23213

. 9
nederal Prade pommisaidn | Fu
Washington, Do Co. e

Health Insurqnce Institute @ 4h\\

277 Park Avenue -
- New. York, New York l0017

L 1)

'v~Institute of Life Insurance

+.277 Park Avenue ‘ ‘ “
New York, New York 10017

-:/Insurahce Information lnstitute

110 William Street
New York, New York 10038 ¥,

T Joint cOuncil on Economic Education

Pe B ‘BOX. 1900 ., e, Tt
Ra&io City . StatiOn R
W York, New York 19019
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, Leather In&ustfies of America c ' 7;f
, 411 Fifth Avenue . AR
. New York, New York 10016 _ ‘ﬂf L
"' - A,vv,.: .“‘.,."
- Merrill Lynch, Pierce, Fenner & Smith, Inc.., S
70 Pine Street:. o o T
New York, New York 10005 : .ﬁ;j;lj‘“i“*j'_ "*”-2; R E¢ h
Mobile ‘Home Manufacturers Association '5~;>5 }:"Jﬁ“;‘- «5;42}‘?\_;”
20 N. Wacker Drive - . " C e T e
| Chicago, IIlinois 60606 EPCES O PR S
: " Money Management Institutel., ;'Vf%»?,'elv‘,i”lff"f];ﬁ- R
= . Household Finance Corporation I S T S e
rudential Plaza u"3,~u IR SR
Chicago, Illinois 60601 T \%. , Y
National Bureau of Standardé’ij-h,j; e -5:,t’§y:rj,. ;
L , U. S, Department of*Ccmmerce T L e T -
. ) Washington, D. c._f,~._. BRI N T S
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