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ABSTRACT

Activities for grades 4, 5, 6, and junior high
acquaint students with consumer and econonic problems, particularly
how people spend money and methods used in advertising. The guide
opens with a vocabulary list. Then, five objectives, using
hypothetical situations, introduce the student to the decisions
involved in spending money wisely. For instance, objective 3 requires
students to justify the use of a hypothetical birthday gift of
$10.00. To clarify the decision-making process, the guide suggests
choices, illustrated by slides; "why type" questions; oral
discussion; and small groups doing comparison shopping from newspaper
ads. Next, a teaching unit on propaganda describes seven forms of
propaganda to be illustrated by transparencies and discussed in
class. Twenty~five projects dealing with propaganda or consumer
activities, such as watching TV in order to analyze commercials,
making a menu for a hamburger stand, and three consumer game
suggestions for the classroom conclude the guide. (JH)
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INTRODUCTION

CONSUMERISM AND THE DECISION MAKING PROCESS WILL ACQUAINT THE
STUDENT WITH CONSUMER AJD ECONOMIC PROBLEMS. IN THE PROCESS THE
STUDENT WILL LEARN THE PROPER USE OF MONEY THROUGH HYPOTHETICAL

CASES WHICH INVOLVE DECISION MAKING.

THE TEACHER SHOULD HAVE STUDENTS BRING IN OLD NEWSPAPERS AND
MAGAZINES FOR SELECTED ACTIVITIES.




SUGGESTED INTRODUCTION

Read aloud and ask for student participation.
People all over the world buy things. They do not all use money. Can you glve
the class any examples of the ways people buy things without money?

(ex. trading or bartering - pexfprming services for goods)

In this country we use money that is printed at government mints to buy things. .
Cecasionally people do stlll trade for goods. Can you give any examples?
(students may know of personal deals betwsen pecple)

Most stores and place. of business have certain set prices on thelr goods. Ve
usually don't bargain with salesmen over items, we Just pay the marked prices. Have
you ever bought anything and not paid the marked price?

(maybe goods were damaged or items had a low demand or salesman needed room etce.)

Expiain to the class that the unit will show them how pecple spend thelr money and
introduce some of the methods used in adwertising.

The teacher may wish to consult the Cctober, 1972 Instructor which has a compre-

hensive section on consumer education.



BES! comy N aLABLE

VOCABULARY
This vocabulary is intondod for touchor usoc. Tho cirmler dofinitions could be ive
cn to the studonts. The toachor nay wish to oxpand this list acco;‘ding to thoe

noocds of tho students.

1. barpgain - n. -~ an advantapgcous or good purchasc « sonothing whose valuc 1s
groater than it coste
a good buy - ox. John got a bargain whon ho bought a $75 bike
for $45 at tho bike shop.

2. budpot -« ne. - 2 plan for sponding or saving noncy. - ox. Susan's fardly has

‘a wookly budret of $130.00.

3. comparison shopping - n. - shopping by conparing goods and prices in difforent
storos.
shopping around for bargains - ox. Mary's nothor wont compar-

ison shopning for a roast in throe different supornarkots yose-

t Qr(.]ay .

L. consuncr - n. - a porson who uscs ocononlc goods.
a person who buys things -~ ox. You arc a consunigr whon you

buy a loal of broad,

5. consurier ;200ds - n. -« cconoie goods that satisfy human wants or dosiros.

things pooplo buy - ox. A containnr of rilk i1s a consunor sood.

6+ unit prico - n. - 3 pricc givon in crms of so rmch for an agrood or standard
unit of prolucks or sorvice,
a get price for a certaln anount ¢f soricthing - ox. Tho unit

nrice of tho naterial was 996 o yard.
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ANSWER THESE QUESTIONIS AS OQELETELY AS POSSIBLE

1. Mow much mauey do you get each week?

2. Do you get a definite allowance?

3. Do you eamn your own money? How?

4. Can you do anything you want with your money?

5. If the answer to 4 is NO - explain.

6. What do you usually spend your money on?

7. Do you ever save any money?

8. TWhat fors

9. Have you ever wasted money on things you really did not need or want?
that did you spend it wn?

10. what is a consumer?

1l. Dc you knsw what consumer protection is?

12. Do you think it is important to know how you spend your money? Vhy?

13. Do you know what a budget is? ixplain,

Q "IL -




7. Do you ever save any money?

8. What lor?

9. Have you ever wasted money on things you really did not need or want?
Vhat did you spend it on?

10. what is a consumer?

11. Do you know what consumer protection is?

i2. Do you think it is important to know how you spend your meney? thy?

13. Do you know what a budget is? Explain.
=

14. Have you ever tried to live on a definite budget ?

15. How many things do you think your parents include in your family's
budget? idake a list.




OBJECTIVE 1 ACTIVITY 1

Aftor corploting the quostionnaire, the students will gain insight into their
owr. spcnding habits and following a discussion on the questionnaire they will be
ablo to definc the terms gonsunmer uand budget when asked.

APPROACH
1+ Pass out the questionnaire and allow 20 ninutes for i% to be completed.
2. Record the responses to the duestions on the boards Ask the class to
discuss the results. (How nuny saved money? How did they earn their nonay?)
>+ Collect the quistionnalres and use then later in this unit.
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OBJECTIVE 2 ACTIVITY 2

Given a hynothotical casc involving tho lirdtod use of nonay ($1.00), the
studonts will oxplain corally tho choicos thoy nado, and tic teacher will record
the sclections of the studonts on the board pointing out and explaining dife

forences in the respunscs.
HYPOTHETICAL CASE

Last Saturday you helpod cloan around the housc anc yard. For your efforts
your father gave you a dollar. This Saturday you arc shopping and at noon tirc

you declde to spend that dollar en lunche How do you wish to spond the nonoy?

1. & plecosor plecns of pdzea 8t 30¢ a alice.
2. candy at 10¢ a bar,

3. a hanburgor at MeDonalds 30¢.

L. coke at 35¢ a bottle or 20¢ a can.,

APPROACH

T+ Show slide sot #1 and indicatc tho pricos of foode Ex. Candy 10¢ a bar,

2+ The studentis will orally ciplain to tho class the sclections thoy nadc.

3+ Devolopn the student's reasoning by asking "why ty;e" questions.

Le Follow=u; by vointing out individual difforsncos of the students scloctions

and reccord then on the board.



SLIDES SET #1

HYPOTHETICAL CASE ~ FOOD
1. PIZ%
2. CANDY
3. MC DONALDS HAMBURGER
4. COKE



OBJECTIVF 3 ACTIVITY :

Glven a hypothotical casc involving tho lirdtod use of niency ($10.C0), tho
studonts will orally oxplain tho cholcos thoy nade and tho teachor will dovolop
tho responses by asking "why typo" questions and load a discussicn on the prdco of
clothing today.

HYPOTHETICAL CASE

On yrur last birthday, your paronts gav: you $10.00 to spond on clothing, What did

you buy?

1. A pair of ball bottoms. $8.95
2, A pair of shoos. $9.95
3. A shirt or a blousc. $5.C0
ho A parka. $7098
APPROACH

1. Shor slide sot ##2 and indicate tho prices of clothing. Ex. shoos $9.95.

2. Havo students orally oxp}ain their choices.

3+ Dovelop tho students' oxplanations by asking 'why type' questions.

L. Divide class into snall groups.  CGlvo each yroup a nowspaper. Hevo thom find
clothing ads {or tho purposc of corparing prices. Lead 2 discussion on the
prive of clothing todav and ‘zing in comperison shopping. Have students

(Ave exarplos fron tholr own shoyping expericncos.
-8-



SLIDES SET #2

HYPOTHETICAL CASE ~-- CLOTHES
1. BELL BOTTOMS
2. SHOES
3. SHIRT - BLOUSE
4. PARXA




OBJECTIVE L ACTIVITY L

Aftar viewing elides displaying & good or sorvice tho atudents will indivdually
soloct up to ten items totallng no nore than $30.00. Groups will bo forrcd and
through the decision maldng process a 1ist of no nore than five itons (totaling
no nore than $30.00) will be corpiled.

APPROACH
1. Show slides set #3.
2, Leavo transparency lsting tho ltens and thoir pricos on whilo studonts do #3.
3. Have studonts, on paper, 14st up to ten ltons with a $30.00 limit.
L. Have studonts broak up into small groups and have thon corio to a conscnsus
of five itons thoy want for no nore than $30.00.
5. Have one student fron cach group explain how their group selocted thoir five
itens.
6. Sun~-up by oxplaining why peopls have different priorities in buying products.
A, Farily values
B. Personal expericnces (valuos)

¢, Environnent

=10=



SLIDES SET #3
WHAT WOULD YOU BUY?

TITLE SLIDE

1.
2,
3.
L.
5.
6.
7.
8.
9e

FOOD - MCDONALD'S
ENTERTAINMENT - MOVIES - CINEMA I, II, ITT, IV
AIMISSION TO BASKETBALL GAME
PIN-BALL MACHINES
BANK - SAVINGS
GIFTS
CLOTHES
TOYS
BOOKS - MAGAZINES

10. BIKES

11

« MINI BIKE EQUIPMENT

12, PET EQUIPMENT

13. HOBBIES - MODELS

14, BASEBALL GLOVE

SPORTS EQUIPMENT-
15, BASKETBALL EQUIPMENT
16. RECORDS

17. COSMETICS « GIRLS

18. COSIETICS - BOYS

19. JEWELRY

20. PORTABLE RADIO

21, 11USIC LESSCNS

22
23

» BOWLING
o MAD IIONEY



OBJECTIVE & ACTIVITY 5

Given a specified anount of noney tho student will crecatc a budpget. Tho tino
pordod will be desipnated and a writton record of all transactions will bo kopt.

APPROACH

Budget $20.00 ovor a four week period. You recoive your allowance in four $5.00
allotnents. Include school lunches and supplies, entertainnent, savings, long
range projects, spocial things like gifts for othor poople, ote. Apply any loft
over noney to the noxt wook's . \lowance.

Keop a careful record of all transactions,

-]l



Teacher's Guide In Teaching A Unit On Propaganda & Its Use

Propaganda can be defined as a method of argumentation used primarily to
convince others of your own doctrines or beliefs. Propaganda is used most
extensively in T.V. cammercials, newspaper ads, debates, and conversations.
The following transparencies depict and explain the 7 techoiques of
propaganda.

l. JAME CALLING - using labels instead of discussing the facts. As
the transparency depicts, a man is explaining the merits of public
housing while another is dubbing it a socialist or cammunist plot.
Class example: John likes to play tennis and is talking about it one
day in school. One of the students hears his conversation and says,
"Only sissies play tennis. =-- Its a girls game.”

2. GLITIERING GENERALITIES - vague statements that really don't mean
much because they lack precise definition. Class example: "If you
vote for me, I pramise peace wnd prosperity.”

3. TRAWSFER - applying a set of symbols to a purpose for which they were
not intended. The transparency displays a group of people in a .} ...
demonstration of protest. An individual is using the Flag, a symbol,
to deter or discredit demonstrating. Actually, the flag, its symbolic
meaning, insures the First Amendment right to peacefully petition
grievances. Class example: This past sumer, John and Jim were told
by their parents to be in the house each night at 8:30. One particular
evening the boys came in at 9:30. Their parents told them that for
caning in late they would be punished. John and Jim replied, “Ch liom
and Dad, all the other kids cn the street can stay out until 9:30.

Why can't we." The two boys were in the wrong Lt they have shifted
their quilt on their peers.

4. TESTIMONIAL - getting same prominent porson to endoree the idea or
product. Shortly after the running of lLose Story, Ali McGraw did a
series of comercials for cosmetics. The most obvious ploy was that
if girls used that particular brand of make-up, they would lock like
her and possibly even get a boy friend like Ryan 0'Neal.

5. PLAIN FOLKS =~ pretending to be one of the folks. This technique,
like the Testimonial, employs a close identification or association.
Class example: If you vote for me, you are voting for yourself be-
cause My ideas and philnsophies are the same as YOurs.

6. BANDVAGON =~ claiming that "everyone is doing it" Class example :
"You have to do it or trk it, because everyone is doing it.

7. CARD STACKING - presenting only the parts of the facts that favor
ore side. Class exarple : Sally is 16 and wants her own car. She tells
her parents that she will do errands for them and that they won't
have to drive her around town. However, in arguing hvr case, Sally
doesn't talk about the cost of gas and upkeep of her vehicle.

-13-




TEACHER DIRECTIONS FOR ACTIVITIES

You nay want your students to do thc following activitles as group er individual
projectis. The number of assignnents you give is optlonal but the students should
bo glven the opportunity to try at least half of tho activities.

It 15 strongly sugpostod bofore the activitiocs are bejun that & tcacher led group
dscussion covers all of tho activities and labels thom as P_ for propaganda and

C for consurior projects.

Bolow is tho key for the activitios.
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blrecctions: Your touchicr 411 Loanlidin hov iy e tiise actdvitiocs sae
Jant: vou to do. 2:or- you do an activity label it with a P if it
deals with propaganda and/or a C 1f it decls wit enzunerisa,

l.

3.

4.

Cut out 5 ads from the newpaper. Circle all the adjectives and
wvords that try to persuade you to buy the product. Examnple: best,

fastast, most attractive etc..

Cut out 5 ads for hanks from the newspaper. !ake a chait to
compar: rates of interest in the five banks. Decide vhich bank

offers you the most. Label it.

Find an ad that has a famous person endorsing a preduct. Do you
think that the person is qualified to back the product? State

your reasons in writing.

Find an ad for a supermarket in the newspaper. From the items in
the ad buy $]5.00 worth of groceries. 3e sure to include the four
major food grouns (dairy products - egqgs, meat, fish - vegetables

and fruits - cercal and grain products) .

Using a sinyle edition of a newspaper find clothing ads and choose
items to make a wardrobe for 90urse1£ for a three day weekend vacation.
You have a $50.00 limit. De sure to include clothes for dress and

recreation activities.

You are tne father or mother of a family of 5 (3 children) and you
nave $75.00 a week to spend on clothes, food and recreation. Make

ur a budgcet.

vatch TV for one nalf hour in the cvening. List the nunber of
conmercials on the air and the prcuaucts that are advertised.
‘jJatch TV for one half iour on Saturday tworning. List the number of

commercials on the air and the products that are advertised.
~15=- -



" 8. lrite an ad for an inaginary household ‘product. Have it includo a vest-
iminial by a woll-lnowm authority.

9. Draw up en &d for & nowspapor. Include an illustration and writton copy

(words printed in an ad). Tho ad can be Tor any product you choosc.

10. Your allowance 1s $3.J00 a waek. You rmst pay for your own school lunchos,.
You want to o to tho novies (75¢ -«$1.00) on Satwrday but your sistor has
a birthday this ieck. Can you budgot everything? Explain your spending in
writing.

11. It 1s holiday tino and you have $10.00 and rust buy four presents (father,

nother, two brothers). What wouid you buy? How would you divide the money?

12. Mako up a nmonu for a hamburgor stand. Have several itens in throoc catepories
1) nmeal 2) boverage 3) dessert. Koep them under $1.00 and call them lunch

specials.

13. On the Many Things page of tho Enterprise you will find ads for used
furniturc. From tho ads furnish a roun. You have $100.00 to spend. Yeu nay:
furnish any roon you wish, Ex. ldving roon, kitchon, bedrocn.

14. Bring in enpty food containecrs of all types and slzes. ilake surc the labels

are on tl.onie Sct up a store in the classroon for comparison shopping.

15. Watch television. Look for cormercials that arc humorous. Ilake a list
of all hunorous commerclals that are on in one hali hour. Tell whether the

product is for adults, children or both.

16. After watching tclevision for one half hour male a list of all the scrious
cormercials that you sce. Writc the product and tell whether it is for

ERIC adults, children or both.

~16-



41.

18.

19.

20,

21,

22,

23.

Watch IV for one half hour. Put tho cormercials into catopgorics. Food;
clothing; houschold products; finance and bankiug; pot products; aulonmobiles;

cosnetics; othors,

After watching TV for a poriod of time (% to 1 heur) make & list of the come
norcials that have famillar slogans. Make up a matching quiz based on
fardliar products and slorans. Ex. IL's the roal thing -« Coca Cola.

To farmlalarize yourself with new secotions of tho nowspaper cut out four
ads. Take them from the roal estata or automobilo section. Mount them on
poster board and display them in your classroon. Iry to got ads with

difforent price ranges,

With one or two othor studonts write a TV commorcial for a product that
you think your classmatcs are interested in and perforn 1t for the class.

Be sure to use visual aldes in your ccumerclal.

Aftor watching IV ovor a pordod of 2.3 days make a 1list of all the cone
nerclals that have famous people in them. Try to put bhe people in cate=
gories such as sporis fi b os, movie stars, ote. Tcll what products the
people are endorsiic. Do yuu think they arc authoritios on the products
they ave selling?

Using the magazine scction of the Sunday odition of the papor find and cut
out soveral ads (5-10). Mak%c a chart to ratc the ads in several categories,
Ex. color, casc of roadability, illustrations,, product, etc. iMount tho

chatt and the ads on poster board for display in thc classroori.

You own a drug storc and are having a special salc on Lenon Lemon Porfunc.
Dosirn a display for the product that will peorsuade toanage gdrls to buy

it. Bo surc to usc bright colors and casy to rocad sifms.
17~



24, Make a list of words or phrases that you hoar frequently on TV cormcercials.
Ex. Four out of five doctors recorricnd.essssssatec. What kind of propaganda

toclnique 1s this?

25. The soven nothods of prpaganda are: 1) namc calling 2) glittering gon-
eralitios 3) transfor L) testinmonial 5) plain folks 6) bandwagon 7) card
stackdng. Using printed ads or IV cormercials try to find cxamples of
the seven types of prpaganda. Your teacher can help you to idontify the

Sy o typos.

«18-




1e

2,

3.

CCIISUMER GAIE SUGGESTIQIS FOR THE CLASSROCM

THE PRICE IS RIGHT

Havo studonts watch the TV progran Tho Now Prico Is Right as a homework or
cr afior class assignnent. (Channels 7 and 12 CBS at 3300 P.lM.) Studonts
then bring in orpty containors of all kinds with labols intact and prices
hidden. Rocord purchase prices on papor. Havo students cut out plcturcs

of larpc itens (cars, furniture, appliances, clothing, ctc.) and nount then
on vak tag or construction paper. Apancl of threc contostants guesscs the
priccs of tho items in round figures (no change involved ~ snell items such as
food should be exact amounts, ex. heoad of lottuce 69¢) The winner is the con-
testant who cones tho closest to the actual amount without going over.

It is a good idea to 1imit the pamo according to categories. Ex. food

itons, houschold items (cleaners, otc.) clothing, appliances, otc.

MODIFIED LET'S MAKE A DEAL

Have students watch TV progran in class. (Channels 5,6,9 ABC at 1:30 P.M.)

Cut out picturcs of itoms to bid for (ox. cars, furniturc, food items,
anpliances) and nount the picturcs on oal tay or construction papor. Thrco
contostants arc glven an ancunt of rnoney and try to bargain for the best dcals
(purchases). A panel of five students docide which contestant got the bost

doal for his noncy.

CCMNSWIER FISH

Have students nake a dcck of 52 cards. Cut oal tag to 3!'! by 5'! sizc.
Using maglc markors {red, grocn, blue, black) make up natching sats of four
cards, one in ocach color. Thc cards should bc laboled with various consumer
goods and sorvices. Ex. candy, plocc of plzza, boll bottoms, barber haircut,
plano lossons, records, bike, radio, dentist , cte. Thirtcen catcporics or

scts in all, Students then play GO FISH with cards.
19~



