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The data presented in this report were selected fros

a 1972 study of Michigan Extension Study Group (ESG) members.
Included are data descriptive of the women themselves and their
situation (area and type of home, age, income, ESG experience, and
especially their attitudes toward their BESG and their Extension Home
Economists)., Selected findings are presented in tabular form, shoving
proportions of responses from each of three areas of the State;
nenbers® fexlings about their BSGs; and each respondent®s level of
satisfaction vith her ESG. Other tablas give percentages of
respondents vho would like to see changes made in their BESGs: how
aembers feel about their Extension Home Economist's help to the ESG:
the positive and negative reasons respondents answered as they did
vhen asked hov adequate the help was that EHEs gave to their ESGs;
and a breakdown of the EEEs most important activities for the
respondent and comsunity. Major conclusions were: (1) most
respondents said they were satisfied with their ESGs; (2) 2sGs were
important to them; (3) there vwere things that ESGs could do
differently; (4) help from Extension Home Econoamists was adequate;
and (5) members do pass on information and ideas to others. (NH)
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ANREI Publication No. 28 October, 1973

EXTENSION STUDY GROUP MEMRERS
VIEW THEIR CLUBS AND EXTENSION HOME ECONOMISTS

US DEFARTMENT OF MEALTN,

BEST CoPY AVAILABLE by Mason E. Miller* NATIONAL INGTIas e e

EDUCATION
THIS DOCUMENT mAS BLLN REPRO
DUCED t xacTLy As RECEIVED FrROM
THE PERSON OR ORGANIZAT IONORIGIN
ATING IT POINTSOF Wit w OR OPINIONS
STATED DO NOTY NECE S%ANILY REPRE

INTRODUCTION EDUCATION SO on s IASTITUTE OF
This is a report of selected data from a 1972 study of Michigan
Extension Study Group members for presentation to the Michigan Associaticn

- of Extension Hame Econamists during Extensicn Annual Conference, 1973.

During 1971-72, Michigan Cooperative Extension Service Home Econamists
inﬂmeupperpartofthelmpeninsula_ofhﬁchigan served as the Research
Camittee for their Michigan Association of Extension fiome Econamists.,

Michigan Cooperative Extension Service Home Sconamists serving on the
MAEHE Research Camittee when it started working an this project were:
Bonnie M. Hamlin, Chairperson, Julia Beard, Mary Luttinen, Merrily Baldwin,
Martha Martin, and Susan Smalley. At the carpletion of the project, the
group consisted of: Bonnie M. Hamlin, Chairperscn, Kristin Sorgenfrei,
Corrine Hahn, Julia Beard, Mary Luttinen Pierce, Merrily Baldwin, Sharon
Fritz, and Helen Meach.

That Research Conmittee wanted to take a look at the Michigan Extension
Study Groups (ESGs) and received permission fram the MAEHE to go ahead with
such a study. They approached the author for help. Together, the Committee
mdﬂ:eautmrdevelopedmequestimixemﬂprocedurese\mnallyused.

The final Questionnaire was distributed to Extension Hame Econamists
in late May and early June 1972. County mailing lists far the Michigan
Associatimofmtensimﬂananakersmeusedtodrwﬂzesmple. These

*Associate Professor, Extension Cammunication and Training, BEducation
Institute, College of Agriculture and Natural Resources, Michigan State
University, East lansing.



were the official 1971-72 lists of those who had paid dves to the arganiza-
tion. They included 15,853 women. The systematic random sample was 573
wanen--appraximately 3.6 percent of the total membership,

TABLE 1. Percentage of Questionnaires Returned, by Family Living
Education Areas.

Area freturm Area SreTuyn
1 48 17 60
2 57 18 100
3 57 19 24
4 51 20 40
5 30 21 60
6 34 , 22 40
7 48 23 20
8 40 24 60
9 57 25 40

10 46 26 60
11 46 27 50
12 53 28 50
13 26 29 50
14 47 30 50
15 33 31 91
16 50

Our hope had been to get high enough retum so that we could generalize
fram these data to the state as a whole. Returns were disappointing in that
regard. The data fram this study must be taken as representative of this
group of respondents only. However, the sample is distributed acioss the
state and so is broad in that sense.

~ DATA GATHERED
We gathered information descriptive of the women themselves and their
situatiaon:

l. the ar=a of the state they lived in—upper peninsula, upper-lower
peninsula, lower-lower peninsula ’

2. hame location-—rural or urban
3. age
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4. annual family incame.
5. number of farmal organizations belonged to
6. mmber of years they had been ESG members
7. number of members in their ESGs
menthey“ereaskedtorespmdtoamm:erofitansmﬁngtheir
ESGs, their attitudes toward those ESGs, and their beliefs as to what

BEST COPY pupyy gy

makesESGsapmalingormt.appealingtommn:
1. unportance of the ESG far them
2. level of satisfaction with their RSG
3. whetherurnottheymuldlﬂcetcseeESGsdoingsmethmg
c.iniffrgéznt, andt.henspecxflc changes they'd like to see made

4. theadequacyofthehelpfmnthemEtotheESG,arﬁvmythey
saw it that way ,

5. their perception of what the EHEs do, and their ratings of what
those activ'ties is most important for them personally, and far
their commuinity

6. whether or not they “"reteach” what they learn in ESG to others,
to wham, and how

7. the most important thing about ESGs for them
8. why women join ESGs, why they don't, and why they drop out

SELECTED FINDINGS
Similar proportions of responses came fram each of the three areas of
the state.

TABLE 2. Areas of the State Respondents Lived in

Narber of Maber of '§ Responses are
Area Questionnaires Respondents of Questionnaires
Sent out Distributed
Upper
Peninsula 70 32 45
Upper-Lower
Peninsula 115 53 46
Lowers~Lower
Peninsula 388 194 S0
Total 573 279 48
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How Members Feel About ESGs MMBLE

We asked theESGnmrbersu&atmthemostixmmttm;gfcrthan
about their ESG.

TABLE 3. Far You, What is the Most Important Thing About

Your ESG? p
Learning, keeping up to date 27
Fellowship, socializing 37
Exchange of ideas 7
Helping others together 2
Being leader, presenting 1
lessons
Other _6
Total 100
N=248

Both learning and socializing ranked high. Together they represent
84 percent of the responses. The focus on learning make ESGs different
from most other women's groups. At the same time, that learming must be
done in an atmosphere that allows for fellowship and socializing.

Next we locked at the wamen's satisfaction with their ESG.

TABLE 4. Respondent's Level of Satisfaction With Her ESG
%

Dissatisfied 4.8
Samevhat dissatisfied 18.3 ’
Neither 1.8
Samewhat satisfied . 36.6
Satisfied 38.5
Total 100.0

N=273
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Clearly the respondents weren't neutral! They had opinions—-mostly
on the satisfied side, with over 75 percent marking "somewhat satisfied” or
"satisfied." Throwing “neither" in with the two "divsatisfied" categories,
and coawbining the two “satisfied" categories, gave 68 “dissatisfied" Yesponses
vS. 205 "satisfied"—a higily significant difference (x%=68.76, 1 df,<<,001).
At the same time they were expressing general satisfaction, the women
definitely wanted their ESGs to be different. We asked, "Would vou like
to see your ESG doing samething different fitra what it does now?" The
responses were: '

%

Yes 63
No i)
Total 100

(x%=15,81; df,«.001, N=251)

IABLE 5. Changes Respondents Would Like to See Made in Their ESGs
]
Offering of crafts and skills 41

Inprovement of lessons, make them more
interesting, better leading and teaching 30

More cammunity involvement and subject

matter--reach more people, be more practical,

reach those wio need help, better public re-

lations 11

New lessons—have had the old anes, needs of
specific audiences like the elderly are
neglected, young homamaker overeamphasized,

more personal enrichment needed 6
Mambers became more active 3
Generally satisfied ~ no specific recamendations 3
Other 5
Total 100

Ne=I73

oftmserespmﬂingtothisquestim,mmpammtmtedm
offerings in crafts and skills. Over 30 percent of the camments had to do
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with lessons--improving them, getting new lessons, meeting the noads of

more specific awliences with the lessons.

HmeﬂoarsFeel&boutMMimmmm

TARLE 6. Adeggaqufmtensimmm'smlgtom
%

Very adequate 41
© 17
2C
10
A2

L I

mn &L W

Vexy inadequate
Total 100
N=265

Cambining categories 1 and 2 gives 58 percent "adequate" responses; and
cambining categories 3, 4, and 5—~to be c.mservative—gives 42 percent
"inadequate" responses, There are significantly more “adequate" responses
(x%5.74, 1 &f, .02). Forty-one percent said their HE's help was “very
adequate”.

We next asked them why they thought the Exter..ion Home Econamist's help
to their ESG was adequate or not.

TABLE 7. Reasons Respondents Answered the Way thev did when Asked
thdequatetheHelgmﬂaMgaveﬂxeirESG

Positive Reasons 8
EiE is capable, helpful, good planner, 50.8
provides good infarmation
Interesting, useful, relevant lessons 9.7
EHE shows enthusiasm, has pleasing personality 6.3
Other positive 5.4

Negative Reasons
Poor job done by EHE 9.3
Zime and area limitations of EHE 6.3
Iessons not pertinent 4.2
Lack of interest from group members 3.0
Old lessons repeated .8
Other negative 4.2

Total 100.0

N=235
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Over 70 percent of the responses were favorable to the help given by
the Extension lane Eoonamist. Over 50 percant were comments relatinyg to the
e:mertiseaxﬁcunpetmeofﬂnmimmamt. Over 6 perxcent
were caments relating to her personality and spixit.

We were interested in what ESG members thought an Extensior Home
Econamist did. Sometimes to the Extension Home Econamist involved, it seems
as if ESG mambers thixﬂcmeyhavetheix*objustsotheycansewethemcs!
We asked respondant 3 ferk a checklis &ctivities they thought ixtension
Hame Econonists might do. Then we asked tham to indicate which ene of those
activities was (1) most important to the respondent, and (2) most important
to ner camunity--fror her point of view.

TABLE 8. What Does an FHF Do? What's Her Most Important Activity
for You, Your Cammuni ty? -
% or Those Responiing

to Trwese Itams

Most Most
. Important Inportant
EHE Activity Checklist | Does for You for Camunity
$
Plan lessons for ESGs 94 35 7
Provide arswers to 92 26 9
hamemakers' questions
Provides consumer 90 30 18
infarmation
Cooperates with other 86 4 25
agencies and cammunity
groups
Does radio, tv programs, | 85 3 22
nevspaper articles
Keeps herself up to date| 84 8 ‘ 3
professicnally
Provides resource people| 68 6 6
for local programs
Assists families who 67 10 18
have limited resources
Train 4-Y leaders 61 3 16
Organizes programs for 47 8 10
ail family mambers
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All activity itansmeptanemcheckedbywexmpercmtofme
respondents. Trmsmsmanbersremﬂingsmmhaveapmttygmdidea
of the mltitude of cbligations an EME has.

The "most important for you® items ranked very much like the “what an
EHE does" list. The major exception was that they ranked her doing radio
and tv and newspaper articles and "cooperates with other agencies", consider-
ably down the list as “important to you."

Cooperating with other agencies and cammunity groups, providing consumer
information, doing mass media work, and assisting families who have limited
resources wexe ranked highest of the EME activities "important to the
camunity."

Although 84 percent thought the EHE kept herself up to date prcfessionally
as one of her activities, very few selected that itam as the most important
mefortherespondentsorfarﬂxecmmmity. This is not evidence that that
activity is pot important, but rather that these respaxdents saw other
activities as more directly pertinent to them and their camunities,

The respondents also rated “provides resource people for local programs®
low in importance to tham and to their comunities, It is now known for
sure whether or not they were thinking of their own ESG programs when
answering. However, they put such EHE activities far down the line.

Do Members Help Diffuse New Ideas and Information?
Weuereinterestedinmetherarnotmcmsnberstakepartina“m
step flow" of information--fram the lessons in the club to tham, and from
them to others. This model of the diffusion of information and influence
through information is well-known in the diffusion research literature (2),
Was it at work in the ESGs? [efinitely, fram the response of these

w ten.
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TABLE 3. Do You Farmally or Informally "Neach" Others
What You Learn Fram Your ESG Lessons?

Yes 83

No A7
Total 100
x%=115,58, 1 df. .001. N=268

We next asked just who they taught.

TARLE 10. Who Do You "Teach" ESG Lesscn Material To?
) '

Friends 67
Relatives 61
Formal Contacts 5
and appearances
Co-workers 1
Clients 1
Others -5
Total 100

(More than one answer possible. N=277.)

Friemsandrehtimmefummyﬂnmstuml:ecipiantsof
umemﬁomumpasmmbymmm.

Fimlly,uea:k.djusthwﬂnmeﬂnin!mﬂmfmﬂn
ESG lessons to those they “taught.®

TASLE 11. Major You Teach ESG Materials to Others

Tell, show, advise 83

Show bulletins, materials 5

Do a project 2

Formal presentationsg—- 2

speeches, leasons, before

groups

Invite people to ESG 1

mestings

Othex .
Total 100

(More than one answar possible. Ne159,)

©

ERIC
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Most “teaching" done by ESG members takes the form of informal contracts
with friends and relatives, to wham they talk about what they have learned.

CONCLUSION _

Most of these respandents, then, said they were satisfied with their
ESGs, the LSGs were important to them, and that thore were Lngs they'd
like to see the ESGs do different. Thay also thought the EME's help to tham
was adequate, and that she was a canpetent «and capable and pleasing person.
They seamed to have a fairly good grasp of the multitude of responsibilities

Finally, they do pass on information and ideas to others—thus helping
the EHE in her job of diffusing this kind of educational material to others.



