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PREFACE

This report describes the proceedings and restuls of one portion
of a research project funded by the Corporation for Public Broadcasting
_ to determine the educational and pudlic service needs of the sexvice
 area of KOCE~TV, a public UNF station owred and operated by the Coast
. Commumnity College District. This zeport describes television viewiag
dehavior of students enrolled in television courses offered by the
. Coast Community Collage District.

We wish to express our gratitude to our close friend, Richard W.
Brightman, for his research design end his editorial help. Particular
thanks are also due to Jean Dudley for her assistance in sorting and
classifying the data. Finally, to Chris Yanick, who typed and assembled
this repcrt, we are much indebted.

For additional information sbout the project, write to the Coast
Commmity College District, 1370 Adams Avenue, Costa Mesa, Californis,
92626.

CAROL E. TERAZ - MONTY W. RUTH
PROJECT RESEARCHER PROJECT DIRECTOR



Summary of Findings
A sample of 93 households of television students enrolled in the psy-
'éhélogy course, As Man Behaves, Kiatory of Art, and The Great Comswmer Con-
tept during the fau." 197?7& semester providé& 1n£om£1rm on their tele-
vision viewing habi:s; All households maintained a TV viewing log for two
~ week-long periods during the semester. Each of the first week logs included
a dgmgmhic questionnaire to be filled out by the student participating—-
along with his family—-in the project.

During the spring, 1973-74 semester, this procedure was repeated. A
sanple of 114 households» of television studéuts enrolled {n the anthropology
‘eourse. Dimensions tn Cultwres, Freechand Sketohing, Physical Geography, and
Pamily Risk Management agrecd to furnish information through maintenance of
a8 viewing log. Ninety-two households completed both weeks of the log.

A demographic profile of the sample TV student households for both fall
and spring semesters during the 1973-74 academic year shows the folleowing:

1. Over two-thirds of the sample households during both semesters

had soxe than one television set. Eight of every tem house~
holds in the fall sample could receive KOCE; more than nine
in ten could during the spring.

2. Households of fall psychology and art students averaged 3.6

persons; those of consumer economics, 3.0 persoms. Households
of spring anthropology and geography students also averaged
3.6 persons; those of sketching and Family Risk Management
students averaged 4.0 and 4.3 persons respectively. Spring
sample households, overall, were larger than those partici-
pating the previous semester: 3.9 persons per household ver-
sus 1.5

3. During both semesters, the percentage of adult men to adult

women remained virtually the same. In overall family comr
position, adults constituted nearly two-thirds of the house-

holds; of those under the age of eighteen, one in three were
teenagersand the remainder twelve and under.

11



a.

’5-

The percentage of adults in the sanple hﬁusehblds who» were
over the age of forty increagsed during the spring semester:
38.9 percent compared with 31.5 percent the pteeedins sem
ester.

Nearly half the men of the household held jobs of a profes~
sional or managerial nature during both semesters. More

- than eight in every ten men indicated they worked forty or

wore hours per week. Thirteen percent of the women of the
housahold categorized their jobs as professional or msnager-
ial. During the fall semester, one in every ten women findi-
cated she worked forty or more hours a waek; this figure

rose to nearly one in three during spring. Fifty-two percent

- of all female heads of houscholds identified themselves as
~ housewives, whereas only 38 pereent dtd so from the syring
- semester sanpling.

Analysis of data on fall sample TV student households' viewing behavior

provided the follawing information:

1.

Quantitative comparisons

Households of psychology and art students watched virtually
the same number of programs during the first week of viewing
log maintenance: an average of 52.1 and 50.5 programs per
household respectively. Those of consuner economics students
watched fewer programs during the first week: an average of
40 programs per household. During the second week, program
mentions fell 36 percent in households of psychology students
and 28 percent in those of art students. Program mentions in
consumer economic student households increased fractionally
(.6 percent) the second week of viewing log maintenance.

Households of consumer economics students completed viewing
91.7 percent of all programs watched during the first week.
During the second week, the overall viewing completion rate .
for this campling fell to 87.4 percent. The viewing comple-
tion rate in psychology student houscholds, which was the
lowest of the three household samplings, rose from 76.3 to
86. 7 percent the second week of log maintenance. Ristory of
Art sample householde recorded a slight increase in program
completions: from 86.1 percent during the first week to 87.9
during the second.

During the first week of the viewing log, households of: con~

suner economics and psychology studentg averaged the same
number of viewers per program: 1.6. The ratio remained the

iis



same during the seco.d week for psychology student households;
- 4n those of consumer economics students, it rose to 1.8 pexr~
sons per program. Scople houscholds of art students averaged
the highaest ratio of viewers per program: 1.9 during the
first week and 2.2 the second.

2. Comparison of viewing be' avior: TV courses

Proportionately fewer TV lessons (3.5 percent of all progran
mentions) were watched in houscholds of psychology students
during the first week. During the second week, lesson viewing
in proportion to other kinds of programs rose slightly (10.3
percent); but the actual number of lessons watched was less:
39 versus 57 mentions, or, a decrease of 31.5 percemnt. Lesson
viewing in households of both consumer economics and art stu-
dents was less the second week. In consume: economics student
households, mentions of lesson viewing constituted 6.5 percent
of all program acations the first week; the second week thay
were down 48.4 percent to 3.3 percent of all progranm mentions.
Bistory of Art ssaple households indicated that lesson viewing
constituted 6.2 pcrcent of their program selections the first
week and 5 percent the second, a decrease of 42 percent.

The only factor of television course viewing toward which all
three samplings dtsplaycd virtually the same behavior was that
of the vieving completion rate: During doth weeks, all sample
households watched to or near completion more than nine in
evary ten lessofs.

3. Comparison of viewing behavior: all program categories

All households participating in the viewing log indicated that
their program preferen~:s ure concemtrated in the categories

of Comedy/Variety, Drame, Childrens' programs, Fews, and Movies.
This continued to be true for both weeks of program recording.
When combined, these categories coastituted from 61.8 to 75.9
percent of all program mentions €he first week and from 57.0

to 75.2 percent the second.

Anslysis of data on spring sample television student households' viewing
habits provided the following fnformation.
1. Quantitative comparisons
Households of anthropology and sketching students watched vir-

tually the same number of programs during the firet week; an
average of 50.2 and 50.9 programs per household respectively.
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2.

Those of geography students averaged 44.7 programs; Family

Risk Managemenit sample households averaged 41.1 during the
firet week. During the second week the sample size of all
four household groupings was reduced. Data from households -
which completed the second week of the log indicate all sample
groupings watched less television-~in terms of program men-
tions. In anthropology student households, program mentions
declined by 35 percent; in those of sketching and geography
students the decrease was not as great: 14.5 and 9 percent
raspectively.

Viewing completion rates owerall increased during the second
week of viewing log maintensnce for each of the household
groupings. All had a viewing cospletion rate higher than
90 percent for the first week.

During the first week, households of sketching and anthro-
pology students averaged the same number of viewers per pro-
gram: 1.7, This ratio incrcased to 1.8 viewers per progranm
during the second week for both samplings. Geography stu~
dents averaged 1.5 viewers per program during the first week
and 1.7 the second.

Comparison of wviewing behgvior: TV courses

In all househcld groupings, lesson viewing during the second
week wos less. Households of anthropology students which
maintained the first week's log had a viewing average of 2.2
les.cng; those which completed the second week zveraged 1.2
lessons, or, a decrease of 45.5 percent. Households of sketch-
ing students averaged 2.3 lessons the first week; those which
completed the second week viewed 39 percent fewer lessons
(1.4 per household). Geography student sample households
averaged 2.9 lessons viewed the first week; data for the sec~
ond week indicate nearly a 45 percent drop to 1.6 lessons
per household.

With the exception of geography student households, which
reflected a completion rate of 100 percent for both weeks,

*The sample size of Family Risk Management households was five for the
second week. Because the number is too small to reflect, in any re-
liable manner, the behavior of households having members emrolled in
the course, the available data are presented in the report on a non-
comparative basis.



3.

‘viewers indicated they watched lessons to or near completfon
 slightly less often.. Even so, the vieving completion rate

for lessons during both weeks was above 90 percent.
Comparison of viewing béhavior: all program categories
All households participating in the viéwing log mdi.éated that

their program preferences are concentrated in the categories
of comedy/variety, drama, childrens' ;rogramming, news, and

" sovies. This continued to be true for both weeks of log main-

tenmance. When combined, these categories constituted from
62.2 to 76.8 percent of all program mentions the first week
and from 53.5 to 86.6 the second.

Yo me oa



INTRODUCTION

For both semesters of the academic year 1973-74, a television viéwing
log obtained information about the TV viewing behavior of students enrolled
in television courses offered by the Ceast Commmity Ooneg District. The
bntpose in gathering these data was to determine the viewing behavior of TV
s‘t.uden: households at the beginning of each semester, and further, to see
whether any aspects of it had changed appreciably by the semester's end.

The viewing log was structured to reflect the viewing behavior of house~
holds rather than individuals, so that the data presented in this report re-
fer to what might be most appropriately termed the "television viewing en-
vironments” of TV students. We asked that those in the households who might
be recording information in the viewing log at the time note the following:
the name of the program, the time it aired, the station on which it was seen,
the number of persons (in terms of adults, teemagers, and children) watching,
and whether all or most of the program was watched. We grouped individual

program mentions into arbitrarily established program categoriee, as we were



pot inf.erested in specific prog-a~s per se. The exceptions to t.hié. of
course were mentions of the television courses themselves.

Parttcimts in the v:l.&wins log study were selected on a random basis
from those enrolled in seven courses. Those-cffemd in the fall were an
introductory psychology course, As Man Behaves: Bistory of Art; and a course
in consumer economices, ﬂe Grmt Consumar Contest' Those offered in the
- spring were an anehrwolasy course, nimneiom in C:cltaa'es an art course,
Freehand Sketckirg; Phyeical Geography; and a course in business, Pamily
. Rigk Wt. Fifty percent of those enrolled in every course—with the
exception of the anthropology course-~were invited to mint_:atn a viewing
log. Twenty-five percent of the anthropolegy students were asked. No stu-
de#t who kept a log participated in any other form of course evaluation
during the semester, although all but consumer economics students (£all,
i973-76) were asked to fill out post-course evaluations. Although each stu-
dent who kept a viewing log was required to record two weeks' viewing, ome
at the beginning of his course and one near its end, no two wveeks selected
to record data on household TV viewing activity necessarily duplicated those
chosen by any other student who participated. Each student also filled out
a short demographic questionnaire which accompanied the initial viewing log.
A copy of both the viewing log and the demographic form is found in the ap-
pendix. Those who completed both weeks of the viewing log were paid an hon-
orarium of $10.

Table I shows the number of participants by course for both semesters.



Fall, 1973-74 Spring, 1973-74
: 2articipants Participants

Course a_ % Course n X

Psychology 31  33.3 Anthropology 30  26.3

Art 8 40.9 Geography ‘ 32 28.1

Economics 24 25.8 Skotching &5 39.5
Family Risk Management U 6.1

« Totals 93 100.0 Totals 114 100.0
TABLE 1

TV Viewing Log Participants
Fall, 197374 & Spring, 1973-74

Profile of Fall, 1973-74 TV Student Households

Tables II through IX provide demographic information on the 93 sample
households which maintained television viewing logs during the fivst Mter
of 1973-74. This iaformation i{s presented on the basis of combined statis~
tics furnished by students enrolled in each of the three television courses
then offered (see Table I). The only exceptions are Tables VIII, Ratio of
Persons per Household: Calculated by Couree, and Table V, Age Categories
of the Man and Woman of the Household: Caloulated by Course. These con-
cern the two areas in which household characteristics of TV students differ
when viewed by course grouping.

As Tables Il and III demonstrate, nearly three of every four TV student
households have more tham one television set. The total number of these sets
was 178; of these, 158 or 88.8 percent were in working order. Further, ~hile
slightly more households indicated they could receive KCET than could receiwe
KOCE only eleven households in the sample said they could not get Channmel 50

at all.
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I. Number of TV Sets ' Yousehold

Households having one TV set 29 31.2

Rouscholds having twc TV sets 44 47.3
Households having three IV sets 19 20.4
Households having four TV sets 1 _1.1
' Totals 93 - 100.0
II. Number of TV Sets in Workiag Order

Households with one set in wotkins |

order 41 44.1
Rouseholds with two sets in work:l.ng

order 36 38.7
Households with three sets in ,

working oxder 15 16.1
Bouseholds with four sets in-working

order - -
No answer .3 el

Totals 93 100.0

IIT. Number of TV Sets Y:vins Color

Rouseholds having color TV 54 58.1
" Households having 1 color set (29) (53.7)
Households having 2 color sets (9 (16.7)
Rouseholds having an undetermined
number of color sets (16) (29.6)
Bouseholds having no color TV 21 22.6
No answer 18 19.3
Totals _ 93 100.0
TABLE II

Description of Television Sets
in TV Student Houscholds

Fall, 197374
Yes No Total
TV Student Households 2 B _2 a _Z
Able to receive KCET,
Channel 28 87 93.5 6 6.5 93 100.0
Able to receive KOCE,
Channel 50 82 88.2 11 11.8 93 100.0
TABLE III

UHF Reception in Households
Pall, 197374




_ Hitf: regard éo VHF reception, all households we‘re_able to tﬁceive chan~
nels 2 and 4. Only one household could not get Chasnel 7; anoi:hér could
not receive Channel 13. Two instances each were cited where a household
coﬁld not get channels 5, 9, and 11. Theee few exceptions susgest that re-
ception problens lay within the v set or antenna.

Table IV describes the sample households by distribution of age and

~ sex, and i.ndicates that nearly two-thirds of their members are adults, i.e.,
are 18 years of age and older. Slightly over half (52.5%) the adults mnbers

~are women. Of the children presont in these houaeholds. almost a third are

teenagers, and the remaining 67 percent are under the age of twelve.

Members of Household a_ 2
Males, 18 years and older 95 30.9
Females, 18 years and older 105 32.6
Boys, 12 - 17 years 26 8.1
Girls, 12 ~ 17 years 14 4.3
Children, 6 - 11 years 32 9.9
Children, 2 ~ 5 years K § 9.6
Children, 0 - 2 years _19 5.9
Totals 322 100.0
TABLE IV

Members of Rouseholds:
Distribution by Age & Sex
Fall, 197374
The balance of the demographic information contained in this section
reflects data concerning the "man” and "woman" of the household. It should
be noted that encumbants of these positions were not necessarily TV students.
Although we did not inquire about marital status of household heads speci-
fically, we can, with the information given, make certain inferences. Iden-

tified as men and women of the house were 78 men and 84 women, which suggests



that the mjori:y of the 93 ssmple households were headed by married eouplee.
j 'rhe way in which t.he Questionmire was structm:ed tenled to nake the respon- |
dent-~1if other thon a self-percegived man or woman of the house--ouit answers

in this area of questionning.

Table V teflecte the ase d:latrihution by decaﬂe of those identified as
nen and women of the household. Over two~thirds of these persons are under
the age of forty: of these, a larger percent of women (72.6) are in this age
bracket than are men (64.1).

Man of Woman of Total for

the House the House Lategoxy

n _%2 a _X2_  n _Z2_

18 -~ 29 years of age 26 30.8 38 45.2 62 38.3

30 - 39 years of age 26 3313 23  27.4 4 30.3

40 - 49 years of age 20 25.6 17 20.2 37 22.8

50 -~ 59 years of age 7 9.0 6 7.2 13 8.0

60 years of ageor more 1 1.3 - _ - _1 ___.6

Totals 78 100.0 86 100.0 162 100.0
TAKLE V

Distridbution of Age by Decade:
Man and Woman of Household
Fall, 1973-74

However, the combined perceantages of age groupings, particularly those
reflecting the under-40 category, are sufficiently nonrepresemtative of age

groupings by course to warrant demonstration.
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Ristoyy of Consumer Total for
Psycholopy Art Economics Categoxy

a _%2_ao _X_ a 2 o _2Z
I. Man of Household

Under 4O yeaxrs 18 64.3] 6 57.2 16 72.8 50 64.1
40 ~ 50 years 7 25.0 9 32.1 4§ 18.2 20 25.6
30 years + 3 0.7 _3 0.7 _2 _9%0 8 _10.3
Totals by course 28 100.0 28 100.0 22 100.0 78 100.0
1I. Voman of Household
Under 40 years 22 70.¢9 21  70.0 18 78.3 61 72.6
40 - 50 years 7 22.6 8 256.7 2 8.7 17  20.2
Totals by course 31 100.0 30 100.0 23 100.0 84 100.0
TABLE VI
Age Croupings of Man and Woman
of Household:

Calculated by Course
Fall, 1973=74
As the table shows, the sample population of TV censumer economics atudent
households has the greatest percentage of household heads under the age of
60. neafly three of every four men are so categorized, scd the percentage
of women is even higher (78.3%).

The characteristics of household sisze and composition when viewed by
course also differ from the composite figures. Again, the households of TV
students enrolled in consumer economics differ from those of the students in
the other two courses. The former are smaller, both in overall size and

ratio of children to adults.

Ristory of Consumer All
Psychology Art Economics Households
Persons per household 3.6 3.6 3.0 3.5
Adults per household 2.2 2.1 2.0 2.2
Children per household 1.4 1.5 1.0 1.3
TABLE VII

Ratio of Persons per Household:
Calculated by Course
Fall, 197374



We also asked respoudents about the occupation and number of hours
vorked thersin of the man and womsn of the house. Tables VIII and IX sum-
marize these respomses. While nearly half (46.2%) of the men tdentified
‘a8 heads of households i\eld jobs categorized as yrofeéaional or Mﬂd,
slightly more than cne in ten (13.1%) of the women indicated their occupa-

. tions could be thus described. Of the forty women who described their oc-
cupation as one other than that of housewife, 32.5 percent were employed
in étthér a sales or clerical capacity. This can be eomred to che 10.3
percent of the men so employed. While eight in every ten men of the house-
hold elearli 1ﬁdicated that they work full-time, only one of every ten

woman did so.

Man of Woman of Total for
the House the House Lategory

Occupation n_ z n_ X n z
Managerial 18 23.1 2 2.4 20 12.3
Sales/Clerical 8 10.3 13 15.5 21 13.0
Skilled Labor 20 25.6 6 7.1 26 16.0
Unskilled Labor 5 6.4 3 3.6 6 5.0
Other 9 11.5 S1* 60.7 _60 37.0
Totals 78 100.0 84 100.0 162 100.0

*Of this number, 44, or 52.4 pexcent, of all women of the house were
housewives.

TABLE VIII

Occupation of
Man and Woman of the Bouse
Fall, 1973-74




Number of Hours Man of Woman of Total for

Worked per Week the House the House Category

8. _2_ o _3%  »n_ _%

lLess than 40 hours 6. 7.7 62 173.8 68 42.0
60 hours or more ' “ 8201 9 10.7 73 45-0 .

No answer 8 _10.2 13 . 21 _13.0

Totals 78 100.0 84 100.0 162 100.0

TATLE IX

Nunber of Hours Worked per Week:
Man and Woman of the Bousehold

| Fall, 197374
While the two previous tables show differing ratios by sex in relation
~ ﬁo occupational grmmingh and hours w&rked. the ratios remained constant for
. men, women, and households when ccasidered by m. Ovérau-. no signifi~
cant differences are apperent among the TV student households when described
by occupation, hours of work, TV set ownership, or ability to receive VHF
and URF television chammels. Only in the areas of age, household size and
composition are differences among households apparent; ouly the households

of TV consumer economics students demonstrate these differences.

Profile of Spring, 1973-74 TV Student Households: Spring versus Fall
As Tsble I shows, 8 total of 114 TV students kept viewing logs and pro-

vided demographic information for the spring, 1974 semester. The data on
these sample households, like those from the previous semester, are presented
on a cowposite basis except where they are saown to differ significantly by
course grouping.

Table X compares ownership of IV sets between f£all and spring sample
TV student households; it shows that a slightly higher percent of the spring
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1973-74 families have more than one televisior set (73.7 percent compared
~ with 68.8 percent)'.' Proportionately higher as well are the number of sets

in working order: 91.6 percest in spring versus 88.8 in the fall.

Fall, 19737 Spring, 197374
o % . 2

I. Number of TV Sets in Household

Rouseholds having 1 TV set 29 3.2 30 26.3
Households having 2 IV sets 44 47.3 51 44.7
Bouseholds having 3 TV sets 19 20.4 20 17.6
Households having 4 TV sets 1 1.1 9 7.9
Households having 5 TV sets - - 1 .9
RBousecholds having 6 TV sets - - 3 2.6
Total number of housecholds )3 100.0 114 100.0
II. Number of TV Sets in Working Order

Households having 1 TV set 41 44.1 32 28.1
Households baving 2 TV sets 3 38.7 56 49.1
Households having 3 IV sets 15 16.1 19 16.6
Households having & TV sets - - 6 5.3
Rouscholds having 5 TV sets - - 1 9
No snswer 1 1.1 - -

Total number of houscholds 93 100.0 114 100.0

III. Number of TV Sets Having Color

Bouseholds having color Sé 58.1 66 57.9
Households having 1 TV get 29 53.7 53 80.3
Households having 2 TV sets 9 16.7 12 15.1
Households having 3 TV sets + 16 29.6 1 4.6
Rousc¢holds having no color 21 22.6 13 11.4
No answer 18 19.3 _33 30.7
Total number of households 93 100.0 114 100.0

TABLE X

Description of Television Sets
in TV Student Households
Fall, 197374 vs. Spring, 197374




i1

. In the spring, a smaller propcrtion of sample houscholds, or 87.9 per-
cent, indicated they receive KCET while ﬁore households receive KOCE. Dur-
ing the previous semester, the reverse situation existed: More households
-‘c.o_uld receive KCET ‘than KROCE. Table XI mtrates the comparison. In-
stances of the spring housebolds' inabslity to receive the area VHF channels
ave even more isolated than those of the previous fall.

Fall Semester, Spring Semester,

1973-74 1973-74
Yes No Yes No
| 2 3 S S
Able to receive KCET, Chamnel 28 93.5 6.5 87.9  12.1
Able to receive KOCE, Channel 50 88.2  1l1.8 9%.0 6.0
TABLE XI

UBF Rec:aption Compared
Fall, 197374 & Spring, 197374

Sasple TV student houscéholds in spring, 1973-74 had slightly fewer
adults; 60.6 percent compared with 63.5 the previous fall. The percentage
of adult men to adult women remained virtually the same, as did the age
groupings of children. One in three were teenagers; the remainder weté

twelve years of age end younger.

Fall, 197374 Spring, 1973-74

Members of Households B _2 a0 2
Males, 18 years and older 95 30.9 129 29.3
Females, 18 years and older 10% 32.6 139 31.4
Cirls, 12 ~ 17 years 16 4.3 37 8.4
Childzen, 6 -~ 11 years 32 9.9 60 13.6
Children, 2 - 5 years ) 9.6 39 8.8
Children, 0 -~ 2 years 10 5.9 13 2.9
Total number of perxrsons 322 100.0 442 100.0
TABLE XIIX
Distribution of Household Members
by Age and Sex

Fall, 197374 & Spring, 197374 Households Compared
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Table XIIT compares the age groupings of men and women of the house for

| fall and spting semesters.

Fall, 1973-74 Spring, 1973-74

HSousehol HBouseholds

_n .4 n .4

I. Man of the House , ‘
Under 40 years 50 64.1 58 55.2
40 - 50 years 20 25.6 30 28.6
50 years + _8 - _10.3 17 16.2
Totals 78  100.0 105 100.0

II. Woman of the House
Under 40 years 61 72.6 n 85.8
40 ~ 50 years 17 20.2 24 22,2
50 years + 6 1.2 _{%i 12.2
Totals ‘84 100.0 300.0
TABLE XIIX

Comparison of Age Groupings
for Men and Women of
Spring, 1973~74 & Fall, 197374 Households
According to the above data, the percentage of both men and women over
the age of 40 in spring sample TV student households increased. Nearly nine
percent more men were forty years of age or older, as were almost seven per-
cent of the women. As was the case for the fall sample households, however,
spring households show quite diffevent age groupings when viewed by indivi~

dual couree.
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Anthropology Geography Management Sketching
a _2 n. 2 o 2 o _2_

I. Man ¢f Household

Under 40 years 18 64.3 18 72.0 & 512 18 49.0
40 -~ 50 years 7 25.0 S 20.0 3 42.8 15 33.3
S0 years ¢+ 3 1w0.7 _2 _80 0 -~ 12 _16.2
Totals 28 100.0 25 100.0 7 100.0 45 100.0
IX. Woman of Houschold
' Under 40 years 21 2.0 21 72.4 & S§7.2 25 40.0
50 years + .3 100 & 138 0 __-_ _6 1.3
Totals 30 100.0 29 100.0 7 100.0 42 100.0
TABLE XIV
Age Groupings of

Men and Women of the Rousehold:
Calculated by Course

A5 Table XIV demonstrates, sample households of TV students enrolled in
Froehand Sketching have the highest percentage of adults over 40. Available
data for those of Pamily Risk Management students is based on so small a
sample (seven households) that their degree of representativeness is ques~
tionable. P- geholds of anthropology students, in contrast, show that nearly
two-thirds and three~fourths respectively of the men and women of the house
are under the age of 40.

The characteristics of household size and age composition also differ
when viewed by course. If one diseomto. the data on Fanily Riek Managoment
housebolds, the family profile of FMreshand Sketohing students shows the

largest household size as well as the greater number of children in relation

to adults.
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Family Risk All
Anthropology Geography Management Sketching Households

Persons per

HRousehold 3.60 3.60 4.30 4.00 3.90
Adults per
Household 2.3 2.30 2.15 2.40 - 2.40
Children per |
TABLE XV

Ratio of Persons per Household:
Calculated by Course
Spring, 1973-74

The average size of the sample TV student households was larger in the
spring: 3.9 compared to 3.5 the previous fall. The ratio of adults to child~-
ren was virtually the same {n the sample households for both semesters: 2.2:1.3
4in the fall and 2.4:1.5 in the spring.

Tables XVI and XVII compare information in composite form om occupations
and number of hours worked for the sample households during both semesters.

Fall, 197374

Total for

Man Woman Category
Occupation a  _X_ . _X_ 8 _E_
Professional 18 23.1 9 10.7 27 16.7
Managerial 18 23.1 2 2.4 20 12.3
Sales/Clerical 8 10.3 13 15.5 21 13.0
Skilled Labor 20 25.6 6 7.1 26 16.0
Unskilled 5 6.4 3 3.6 8 5.0
Other 9 115 st 60.7" 60  37.0

No snswer . = e o =
Totals 78  100.0 86  100.0 162  100.0

*Mo women (81.5 percent) of this category are housewives.

Table XVI continued on the next page.



15

Spring, 1973-74

Total for

Man Woman Category
~ Occupation a0 2 2 2 AL 2
 Professional 3 33.3 12 11.1 47 2.1
. Managerial 11 10.5 2 1.9 14 6.6
Sales/Clerical 15 14.3 29  26.8 &  20.7
Skilled Labor 21 25.7 8 7.4 3% 15.9
Unskilled 8 7.6 - - 8 3.8
Other Y 56 50,0 61  28.6
No snewer _2 _19 _3 _28 _5 _23
Totals : 105 100.0 108  100.0 213 100.0

“43 women (79.6 percent) of this category are housewlives.

TABLE XVI

Occupational Categories:
Men & Women of Households
Fall, 1973-74 & Spring, 1973-74

Fall, 1 7
Total for
Man Woman Category
Number of Hours
Worked per Week o 4 - 2 _n_ 4
Less than 40 hours 6 7.7 6 73.8 68 42.0
40 or more hours 64 82.1 9 10.7 73 45.0
No answer _8 10.2 13 15. 21 13.0
Totals 78 100.0 £4 100.0 162 100.0

Table XVII continued on the next page.



Spring, 1973-7
Total for
Man Woman Category
Number of Hours .
‘Worked per Week n 4 _n_ 4 B .
Less than 40 hours 6 5.7 51 47.2 57  26.8
40 or more hours 92 87.6 30 27.8 122 57.3
No answer 1 6.7 27 _25.0 34 _15.9
Totals 105  100.0 108 100.0 213 100.0
TABLE XVII

Number of Hours Worked
Men & Women of Bouseholds
Fall, 197374 & Spring, 1973-74

Table XVI demonstrates the larger number——particularly in the sales/
clerical Jield--of working women in the spring sanple households. While this
.explains the correspondingly lower percentage of women whose occupations were
designated “other,” it is interesting to note as well, that within the cate-
gory, fewer women (12.6%) were housewives.

Ten percent more of the men in the spring sample households held jobs
of a professional nature; 13 percent fewer were in managerial positions.
Taken together, however, the two occupations command the same percentage
for both semesters.

As might be expected, the data in Table XVII show more hours worked by
women of the house during spring. This remains true even when the larger
percentage of lack in response to the question is taken into consideration.

While the distribution of occupational categories did not vary appre-
ciably among men and women of the fall s:mple households when viewed on a

course enrollment basis, a study of the spring sampling revealed considersble
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- differences. The data on spring sample households in Table XVI are there-

fore less typical, strictly speaking, than are the data for its fall counter-

part. Table XVIII {llustrates the differvences.

ring, 1973-74

- Family Risk e ALl
Anthropology Geography Management Sketching Courses

"Mﬁ&iﬂ n, %2 _ o _X n _X =n _2 n 2
1. Men of the House _
Professional O 32.2 4 16.0 1 14.3 21 46.7 35 333
Managerial 2 7.1 3 12,0 - - 6 13.3 11 10.5
Sales/Clerical 3 107 6 2.0 2 28.6 & 8.9 15 14.3
Skilled Labor 8 28.6 7 28.0 4 S7.1 8 17.8 27 25.7
Unksilled Labor 4 1463 - - - - 4 8.9 8 7.6
Other - - 5 200 ~ - 2 4.4 7 6.7
Totals 28 100.0 25 100.0 7 100.0 45 100.0 105 100.0
II. Woman of the House
Professional 5 16.7 1 3.4 - - 6 14.3 12 1i.1
m”ﬂu -~ - 1 3.& - - - - 2 1:09
Sales/Clerical 10 3.3 8 27.6 3 42.9 8 19.0 290 25,8
Skilled Labor - - 2 6.9 - - 6 14.3 R 7.4
Unskilled Labor - - - - - - 1 2.4 - -
Other 15 50.0 16 55.3 3 42.9 20 47.6 56 50.0
No answer - - 1 _ 34 1 _14.2 1 __ 2.4 3 2.8
Totals 30 100.0 29 100.0 7 100.0 42 100.0 108 100.0
TABLE XVIII

Occupations of Men & Women of the Household
Calculated by Course
Spring, 197374
Care has been taken in discussion of this demographic material to make
clear the focus on characteristics of TV student households as opposed to
those of the T' students themselves. thile it is a safe assumption that the

reapondents are, in the majority of instances, the man or woman of the house—

and that therefore the data describing the occupational categories, hours of



18

' work.r etc. of household heads desc‘rihes a9 well characteristics of students
themselves~=the designation of households as the (broader) referent remains
:hé more reliable, | _

The purpose in gathering this inforwation, then, was a simple one: td
&escribe, by factors gemerally comasidered most visible and measurable, fam-
i1lies which had within them a person enrolled in a television course. The
resulting profile conforms in large part with information we have gathered
throagh other types of TV student evaluation in the attempt to identify the
average or typical person who takes a television course through Coast Comr
munity College District. HNe is somewhat oclder than his on—campus counter-
part; is more likely to be married; is more likely to be married; is quite
éossibly either a housewife or working full-time, and has more dependents
than does an on-campus student.

| As we have seen, the size of the average TV student sample housebhold
Mﬂ-ls/persons during Fall, 1973-74) increased during the spring semester to
3.9 persons. More heads of households--both male and female--were working
more hours per week, and fewer women identified themselves as housewives.
Overall, more household heads during spring were aged 40 years or above;
when viewed by individual course grouping, howewver, age concentrations vary

widely durlng both semesters.

FALL, 197374 TV STUDENT HOUSEROLD VIEWING HABITS
In order to gain an understanding of the television viewing habits ex-
hibited by each of the three TV gtudent household samplings, we compiled
the following statistics: the total number of program mentions and program

completions, and the total number of viewing instances. The program mentions
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themselves were agsigned to 17 arbitrarily estahlishéd categories. All pro-
gram information—-with the exception of that concerning the particular tele-
vision course--was calculated by category for each of_ the three household’
types. In this mer wére determined percentages of program mentions and
completions, as well as the ratio of viewers to programs. Total viewing in-
- gtances were obtained by 1) adding the number of adults, teepagers, and
children indicated as viewers in each program category; 2) summing the num-
ber of viewers in each category. Percentage of viewing instances by cate-
gé’:y refers to that portion of all viewing instances by persons present
which were commsnded by the particular caceéory.

We also determined the average number of programs viewed per howsehold,
and the percentage of television viewing by periods of time through the day
snd evening. Viewing behavior with vegard to each of the three courses has

been extrapolated for more singular examination and commant.

1. Psychology: First Week of Viewing log Maintenance
Criteria for establishing a picture of TV viewing behavior are pre~

sented by course and nn a comparative basis where appropriaste. Since the
relevant total figures are presented first (Table XIX), percentages only

are used in subscquent tables referenced by these totals.

First Viewing log Number

TV Student Household Sample Size 31

Total Number of Program Mentions 1,614

Total Number of Program Completiouns 1,232

Total Viewing Instances 2,553
TABLE XIX

First Week Household Viewing Data:
Psychology S_udents
Fall, 1973-74
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Table XX shows the distribution of program mentions and completions by
¢ategory. as wall as the percentage of ﬁeetng instances each category com~
manded during the first week of viewing log maintenance.

% of Program X of Program X of Viewing

Category _Mentiong _Completions Instances
‘Paychology course: )
As Man Behaves 3.5 98.2 3.1
‘Hews programs : 10.8 84.6 - 10.0
. Childrens' programs 14.8 83.8 16.9
Dramatic series 10.8 85.1 12.1
Comedy/Variety programs 20.7 83.5 21.0
Sports programs 5.8 72.0 4.7
Daytime drama 6.9 99.1 5.4
Movies 8.1 67.2 8.2
Came/Audience participation
. programs 5.6 86.8 5.1
Talk shows 2.4 71.8 2.2
A.M. talk shows 2.9 43.5 2.0
Documentaries 2.1 88.2 3.0
Education programs 2.1 73.3 1.7
Music programs .6 90.0 .
Exercise programs .6 90.0 .4
Specials 2.3 97.3 3.6
Religion programs .1 100.0 3.6
Totals 100.0 76.3* 100.0

1"()wu-a}.l completion rate for total number of all program memtiomns.

TARLE XX

Viewing Preferences of IV Student Households
Psychology: lst Viewing Log
Fall, 197374

while the relationship between viewing preferences and program cate-
gories 15 dependent on the latter's content and availability in a few in-
stances, (e.g., sports, specials, documentaries, and music programs) most
of the viewing and size of audience is concentrated in the categories wade
up with programs the formats of which remain essentially the same: news,
childrens' programming, comedy end variety, and dramatic fare. This obser-

vation, a8 one might expect, is shown to be consistently true for all sample
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" TV student households during both weeks of the viewing log maintenance.

- Viewing behavior with respect to whether all or most of a program was
watched is somewhat different. As Table XIX demonstrates, slightly more
than three of every four programs in the sample households of IV psychology
students are watched all or most of the way through; buﬁ within that over-
all viewing completion rate, those by category vary greatly. It would seem
~ that there s no relationship necessarily between the amount of time and
 audience size an area of programming commands and its ability to hold the
- viewers' attention.

The average number of programs watched in the 31 households of TV pay-
chology students during the first week recorded in the viewing log was 52.1.
This figure is compared to those of the other households grouped by course
in Table XXVI.

2. HRistory of Art: First Viewing lLog

First Viewing Log Nugber
TV Student Household Sample Size 38
Total Number of Program Mentions 1,919
Total Number of Program Completions 1,653
Total Viewing Instances 3,584
TABLE XXI
First Week Household Viewing Data:
Bistory of Art

Fall, 197374

Table XXII shows the distribution of program mentions and completions
by category, as well as the percentage of audience each category received

for the first week recorded in the viewing log.
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¥ of Propram 7 of Program % of Viewing

Catepory Mentions Complations Instances
Art course:

Bistory of Art 6.2 90.8 4.4
Childrens' programs 14.7 84.4 14.4
Dramatic series 15.4 - 88.5 17.5

. Comedy/Variety shows 21.2 85.3 22.0
Sports programs " 4.8 83.7 4.8

Daytime drama 3.6 87.5 2.8
Mes ' 9.3 m-3 9.8
Game/Audience participation

programs 6.4 92.6 5.9
Talk shows .9 9.1 8
A.M. talk shows 2.3 75.6 1.7
Documentaries 1.0 89.5 1.0
Education programs 1.7 81.3 1.1
Music programs b 62.5 o7
Exercise programs .3 100.0 .3
Specials 1.5 85.7 1.9
Religion programs -3 66.7 b

Totals 100.0 86.1" 100.0

*overan completion rate for total number of all program mentions.

TABLE XXIX

Viewing Preferences of TV Student Fouseholds
Ristory of Art: 1lst Viewing Log
Fall, 197374

The average number of programs watched in the 38 households of TV art
students during the first week was 50.5 per household.

3. _Consumer Economics: First Viewing Log

First Viewing Log Number

TV Student Household Sample Size 264

Tocal Number of Progrem Mentions 959

Total Number of Program Completions 879

Total Viewing Instances 1,540
TABLE XXIIX

First Week Household Viewing Data:
Consumer Economics
Fall, 197374
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Table XXIV provides information on the viewing behavior of the TV con-
sumer economics student households, which had a viewing average of 40.0
programs per household for the first week.

% of Program I of Program ¥ of Viewing
Latepory Mentions Completions Instances

. Consumer economics course:

- The Great Congumer Contest 6.5 100.0 4.9
News programs 13.0 98.4 13.7
Childrens' programs 12.8 82.1 11.8
Dramatic series 16.0 100.0 18.0
Comedy/Variety programs 20.1 87.0 19.0
Sports programs 4.7 100.0 6.1
Daytime drama 1.9 83.3 1.2
Movies 10.9 91.4 12.3
Came/Audience participation :

‘programs 4.4 92.9 4.1
Talk shows 2.6 80.0 2.9
A.M. talk shows 1.3 83.3 .9
Documentaries 2.3 90.9 1.4
Education programs .6 66.7 N )
Music programs .7 71.4 1.0
Exercise programs ’ 0.0 0.0 0.0
Specials 1.9 88.9 1.8
kligim programs .3 66.7 .3

Totals 100.9 91.7" 100.0

*
Overall completion rate for total number of all program mentions

TABLE XXIV

Viewing Preferences of TV Student Households
Consumer Economics: 1st Viewing log
Fall, 1973-74

Fall Viewing Log Comparisons: First Week

Table XXV provides a comparison of the totals which reference much of
the data discussed in this section of the report. It points out the widely
varying rates of overall program completion among the three fall TV stu-

dent household types.
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Total  Sample Size

Total Program Total Program Viewing of

~ Household Mentions Completions Instences Households
-l ~a  E ~I B
Psychology 1,614 1,232 76.3 2,553 31
History of Art 1,919 1,613  84.1 3,586 38
Consumer Econoumics 959 879 91.7 1,540 24
Total for all courses 4,492 3.724 82.9 7,677 93

TABLE XXV

First Week Bousehold Viewing Data:
All TV Student Sample Bouseholds
Fall, 1973-74
Table XXVI compares the average number of program viewings, program com
pletions, and audience size per household during the first week recoxded in

the viewing logs.

Average Mumber Average Number Average

TV Student of Program of Program Audience per

Households Viewings Completions _Progran

Pgychology 52.1 9.7 1.6

Ristory of Art 50.5 42.4 1.9

Consumer Economics §0.0 36.6 1.6
TABLE XXVI

First Week Viewing Data:
Calculated by Household
Fall, 1973-74
Compared with those of art and consumer economics, the sample households
of TV psychology students indicate the heaviest amount of television viewing
on & proportionate basis. While more programs are watched in these house-
holds, howaver, fewer (76.3%) are watched to completion. And even though

these households average the highest nusber of persons therein (3.6; Table VII)
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their average number of viewers per program equals that reflected for con-
suner economics households (1.6), and s lower than that for the amﬁple
howebolds of art students: 1.9 persons per program.

The average number of programs viewed 1n households of TV art students
is comparable co that of psychology student households: Both sanpnm
mrased just over 50 programe per family. Art student households come
closest to the overall average completion rate in their viewing habits:
86.1 percent versus 82.9. However, more people in these households watch
television than do people in either the psychology or consumer economics
h;useholds. A look at the household composition (again, Table VII) of the
sample populations shows that there are more children in the families of
TV art students; than in the others, which fact may account for the higher
nuzber of persons per viewing.

Bouseholds of TV consumer economics students watched considerably fewer
programs: an average of ten lese than the other two households for che
firsc week. Whila they wotched the fewest in number, however, they comple~
ted viewing an average of nine in every tem programs. Another reference
to Table VII recslls that the sample households of consumer ecomomics stu-
dents were the smallest, both in overall size (3.0 persons) and ratio of
children to adults (1:2).

The sbove data present what may be termed a quantitative basis for
outlining TV student households’ viewing habits. They compare and contrast
the number of programs watched, that of those completed, and the ratio of
people to programs, both by household and by category, i.e., according to
course enrollment. Table XXVII compares thege factors both by course en~
rollment and viewing category in order to meke more clear the contrssts or
similarities in viewer preferences.



Program Category

TV Course

childrens’
Programs

"nrmnSeriea

Comedy/Variety

Sports

Daytime Drama

Movies

Game/Audience
Participation
Programs

Talk Shows

A.M. Shows

Psychology
Art
Bconondcs

Psychology
Art
Economics

Pesychology

Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics
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% of Prograz I of Program % of Viewing

Program Catepory Mentions Completions Ingstances
| Paychology 2.1 88.2 3.0
Docunentaries Art 1.0 89.5 1.0
wcs 203 9009 10‘

| Psychology 2.1 73.3 1.7
Education Art 1.7 8.3 1.1
Beonomics N 66.7 N
Psychology -6 0.0 5
Music Programs Art -4 62.5 o7
Economics o7 71.4 1.0
R “ymlov ‘ 06 . 9000 . .5
Exercise Art o3 100.0 .3
: Economics 0.0 0.0 0.0
Psychology 2.3 97.3 3.6
Specials Art 1.5 85.7 1.9
Econonics 1.9 88.9 1.8
el S S

Prograns ‘ ° *
Economics 3 66.7 3
TABLE XXVII

Firet Viewing Log
Viewing Preferences of All IV Student Households
Compared by TV Student Course Enrollment
Fall, 197374

Any category commanding ten percent or more of both frequency of pro-
gram mentions and size of viewing audience can be considered a major one.
Teble XXVIII demonstrates the similarities in viewing preferences of sample
households for all three television courses. Five major categories are
thus identified; for convenience they are identified in the form of a range.




28

Percentage of
P ogram Mentions

Percentage of

Major Program Categories Viewing Instances

Range Range
Oomdyﬁaﬁety 20.1 - 21.2 19.0 - 22.0
Drama series 10.8 ~ 16.0 12.1 - 18.0
Childrens' programe 12.8 - 14.8 11.8 - 16.9
News programs ' 10.0 - 13.0 10.0 - 13.7
Mﬂ“ 801 - 1009 802 - 1203
Niﬂe‘ caﬁﬁﬁﬂﬁeﬂ 61:8 - 7509 6101 - 8209
TABLE XXVIIX

Viewing Preferences by Category of All Sample Households
First Week Viewing log
Fall, 197374

Table XXVII also shows that, with regard to program completion rates,
sample households of TV consumer economics students finished vatching the
most programs in all major categories except that of childrens' programming.
Three of the five major categories show the same households ranking highest
in both variables, i.e., percent of program mentions and viewing instances.

Sample households of TV psychology students ranked lowest, with fewer
people watching fewer programs in major categories overall. The one excep-
tion is childrens' programming; more people in psychology households watched
more programs in this category to completion than in either of the other
household groupings.

while households of art students demonstrate viewing behavior closer to
that of consumer economics households than do those of psychology students,
Table XXVII shows them to be consistently within the range created by the
other two sample groups.

The table illustrates, as well, the viewing behavior of studemte in

regard to their courses. Fewer lessons (3.5 percent .of all program mentions)
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: wefe watched in psychology student households than were viewed in the other

" two household groupings (6.2 in art student households; 6.5 in those of con-
sumer economics students). The primiry reason contributing to this is the
fact that the pcycho"logy course cant_a{ned_ fewer lessons than did the other
tvo: Consumer economics and art contained 45 and 42 lessons respectively,
whereas the psychology course consisted of 35 lessons. Lesson presentation
fdr the former two couxses was at the rate of three per week; for psychology,
mo lessons were aired per week. In addicion, psychology was seen on (:haﬁ-
nel 50 only: The other two were also offered on amother channmel.

Teking into consideration, therefore, the fact that there were one-
third fewer psychology lessons shown each week, it can still he noted that
pzvbo;'tionately fewer—albeit fractionally so--lessons were watched in house-
holds of psychology students. We know from other sources of data gathered
on TV students that more TV psychology students were concurrently enrolled
on-campus classes and recorded the highest instances of lesson viewlng at
campus media centers. Whether or not this factor may account for the dif-
ference in lesson viewing behavior between this group and the households
of TV students enrolled in art and coneumer economics is not knmowm.

Table XXIX shows the ratio of viewers to programs by category and by
TV atudent sample populations. While the ratios differ among categories
for each of the sample populations, the overall viewiﬁg ratio is shown to
be the same for consumer economics and psychology student households. House-
holds of art students, which averaged the same number of persons therein
as those of psychology students, sversged the greater number of viewers per

program.
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Peychology History of Art Consumer Econ.

§ IV Student TV Student TV Student
Program Category Households Bouseholds Rouseholds
TV Course 1.4 1.3 1.2
News 1‘5 2.0 1.7
Childrens’ programs 1.8 1.8 1.5
Pramatic series 1.8 2.1 1.8
Comedy/Variety shows 1.6 1.9 1.5
Sports programs 1.3 1.9 2.1
Daytime drama 1.2 1.4 1.1
Movies : 1.6 2.0 2.1
Game/Audience participation o
- programs 1.4 1.7 1.5
Talk shows _ 1.5 1.8 1.8
A.M. Talk shows 3.2, 1.3 1.2
Documentaries 2.2 1.9 1.0

- Bduecation programs 1.4 1.2 1.0
Music programs 1.4 3.3 2.3
Exercise 1.0 2.0 0.0
Specials 2.5 2.5 1.6
Religfion 1.5 2.2 1.3

All Categories 1.6 1.9 1.6
TABLE XXIX
Ratio of Viewers to Programs by Category
and by
TV Student Sample Populations
Fall, 197374

Second Week of Viewing Log Maintenance
Information regarding the second week of the viewing log is treated

on a comparative basis in order that any changes (or lack of change) be-
tween the first and second weeks may be made more readily apparemt.




i

1. Poychology: First and Second Weeks Compared

Viewving Log First Week Second Week

TV Student Household Sample Sige ' 31 - 3

Total Number of Program Mentions 1,616 1,033

Total Number of Program (:owletions : 1,232 896

Total Viewing Instances 2,553 1,640
TABLE XXX

First and Second Week Household Viewing Data:
Psychology Students
Fall, 197374

Television viewing for psychology student households. when measured
by the number of program wentions, was 36 pereent lower for the second week
of the log. Owerall, the number of programs watched per household was 33.3
conpared with 52.1 the first week. The drop in total vtewing instances for
the second week corresponds closely to that for program mentions: 33.8
percent.

Table 'm: compares the distribution of program mentions and comple-
tions by category for each of the weeks, as well as the contrasting per-
centages of viewing sudience commanded by each category.
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% of Program % of Program % of Viewing
Category Mentions Completions _JInstances

lst wk 2nd wk 1lst wk 2pd wk lst wk 2nd wk

Psychology course:

.48 m”- m 3-5 309 98:2 100;0 , 3-1 6'1
News programs - 10.8 11.4 84.6 97.2 10.0 10.4
Childrens' programs 14.8 11.5 83.8 88.2  16.9 12.4
Dramatic series 10.8 11.5 85.1 99.1 12.1 12.6
Comedy/Variety programs 20.7 17.3 83.8 95.0 21.0 19.9
Sports prograns 5.8 4.0 72.0 87.8 4.7 5.9
Daytinme drama - 6.9 10.9 99.1 92.0 5.4 8.1
Novies o 8.1 8.2 67.2 74.1 8.2 7.6
Game/Audience participation | .

Pfom C 5.6 10.2 86. 8 80. o s. 1 9.2

- Talk shows 2.4 2.6 1.8 77.8 2.2 2.1
A.M. shows 2.9 3.5 43.5 52.8 2.0 2.7
Docunentaries 2.1 1.6 88.2 64.7 3.0 2.0
Education programs 2.1 6 73.3 83.0 1.7 .
Music programs .6 & 0.0 100.0 5 &
Exercise programs +6 .9 0.0 100.0 <4 o3
Specials 2.3 1.5 97.3 93.8 3.6 1.6
knm pmm c1 - 10000 - 01 -

Totals 100.0 100.0  76.3" 86.2  100.0 100.0

1.Ovemu eonpl.et-i.gn rate for total number of all program mentions

TABLE XXXI
Comparisons of Viewing Behavior
Psychology: 1lst and 2nd Viewing Logs
Fall, 1973-74
Of primary interest here are the data comparing course viewing behavior
As Table XXXI shows, TV lesson viewing constituted a slightly higher percent-
age 'of all program mentions the second week. However, because the total
mumber of programs viewed during the second week was 35 percent lower (Table
XXX), the actual number of lessons viewed is less. The 31 sample households
of psychology students recorded S7 lesson viewings the first week, 39 the

second.
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Discussion of fluctuations in viewing behavior with regard to the other

program categories is reserved for comparative treatment among all of the

. TV courses for fall, 1973-74.

2. Hietory of Art: TFirst and Second Weeks Compared -

Viewing Log Firet Week Se Week

TV Student Household Sample Size 38 38

Total Number of Frogram Mentions 1,919 1,382

Total Number of Program Completions 1,653 1,215

Total Viewing Instances 3,584 3,029
TARLE XXXI1IX

First and Second Weels Household Viewing Data:
Bistory of Art Students
Fall, 1973-74

For the households of TV art students also, there was a drop in the
number of program mentions: The number of programs watched per family fell
28 percent: from 50.1 the first week to 36.4 the second. In contrast to
the behavior of the psychology student households, those of art students
indicated only a slight rise in program completion rates: 86.1 percent
verasus 87.9. However, while the average number of programs viewed per fam-
ily fell 28 percent during the second week, the loss of viewing audience
was only 15.5 percent. This differs-—again--from the decrease in audfience
found in the sample households of psychology students, where the percentage
of sudience loss was equal to the decrease of program mentions.

Table XXXIII compares the distridbution of program mentions, completions,
and attendent audience sigze by category for each week of viewing log wain-

tenance.
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% of Programs 2 of Program % of Vieving

Category Mentions Completions Instances
lot wk 2nd wk 1st wk 2nd wk 1st 2ad wk
Art Course: '
of Art 6.2 5.0 0.8 97.1 4.8 3.3
News programs 10.0 10.3 89.6 89.4 10.5 9.9
Childrens® programs 146.7 9.7 84.4 93.3 14.4 9.0
" Dramatic series 15.4 13.9  88.5 8L.3 17.5 15.7
Comedy /Variety programs 2.2 19.4 85.3 92.2 22.0 20.1
Sports programs 4.8 6.6 83.7 87.9 4.8 5.8
Daytime drama 2.6 5.9 87.5 90.1 2.8 4.6
' meﬁ 903 10-5 80.3 “.8 908 11-5
Game/Audience participation
prograns 6.4 6.2 92.6 82.5 5.9 7.2
Tm shows ' o 09 1.8 9.1 80.0 : .8 1.4
A.M. shows 2.3 2.3 75.6 71.8 1.7 1.6
Ncmtaﬁes 100 3-0 39.5 8708 1-0 3-6
Rducation programe 1.7 9 81.3 100.0 1.1 o7
Music programs 4 1.0 62.5 100.0 o7 1.2
Exercise programe .3 «3 100.0 100.0 .3 .3
. Specials 1.5 2.9 86.7 77.5 1.9 3.8
Relislon programs .3 <3 66.7 100.0 4 .3
Totals 100.0 100.0  86.1% 87.9  100.0 100.0

*Overan completion rate for total number of gll program mentions

TABLE XXXIIX
Comparisons of Viewing Behavior

Ristory of Art: let and 2nd Viewing lLogs
Fall, 1973-74
Sample households of art students contained fewer persons watching
fewer lessons the second week of log maintenance. One hundred nineteen
lesson viewings were recorded during the first week; the second veflects
a 42 percent drop to 69 lesson viewings by the 38 sample houscheolds. Of

the lessons watched the second week, however, more were watched to completion.




3, Consumer Economics: First and Second Weeks Compared

Viewing lLog First Week Second Week

TV Student Household Sample Size y {3 24

Total Number of Program Mentions - 959 965

Total Number of Progr-u cnnpletions 879 843

Total Viewing Instanced 1,540 - 1,721
TABLE XXXIV

First and Second Week Household Viewing Data:
Consumer Economics Students
Pall, 197374

| Second week viewing behavior of consumer economics student houséholds
is the opposite of that for the other households in each of the abowve cri~
teria. The amount of program mentions rose fractionally (.6%), while 4.3
percent fewer programs were watched to completion. And while the infor-
ﬁation recorded during the second week show a smaller number of viewing
fnstances in psychology and art student households, the total viewing in-
stances increased by 10.5 pereént in consumer economice households.

Table XXXV compares the distribution of program mentions, completions,
and sige of viewing audience by category for both weeks of the viewing log.
With regard to lesson viewing behavior, it shows the largest drop (48.43)
in lesson viewing. Sixty-twc lesson viewings were recorded by the 24 sample
households of consumer economics students during the first week; 32 during
the second.
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_ % of Program Z of Program % of Viewing
Category Mentions Completions Instances
ist wk 2nd wk  1st wk 20d wk  1st wk 2nd wk

Economics course:

- The Great Consumax» Contest 6.5 3.3 100.0 100.0 4.9 2.1
News programs 13.0 17.5 g8.4 80.5 13.7 15.7
hildrens' programs ' 12.8 10.8 82.1 87.6 11.8 9.7
Dramatic series 16.0 15.2 100.0 87.8 18.0 16.2
Comedy /Variety programs 20.1 20.5 87.0 87.4 19.0 23.3
Sports programs &.7 4.1 100.0 8S5.0 6.1 4.3
- Daytime drama 1.9 1.6 83.3 93.3 1.2 1.3
Movies ‘ ) 10.’ 10.3 910‘ 88. 9 12- 3 1106
‘Game/Audience participation
‘ ptosm ‘o‘ 102 9209 . 8102 . ‘01 608
- Talk shows o 2.6 2.7 80.0 80.8 2.9 1.9
-~ A.M. shows 1.3 1.7 83.3 75.0 .9 1.1
Documentaries 2.3 2.1 90.9 70.0 1.4 2.9
Education programs .6 1.2 66.7 83.3 .6 .8
Music programs o7 .9 71.4 100.0 1.0 1.0
Exercise programs - - - - - -
smm 1.9 N ) 88.9 100.0 1.8 o7
Religion programs _ .3 N 66.7 75.0 .3 .6
Totals 100.0 100.0  91.7° 87.4  100.0 100.0

*Overau conpletion rate for total nusber of all program mentions

TABLE XXXV
Comparisons of Viewing Behavior

Consumer Economics: lst and 2nd Viewing Logs
Fall, 197374
Fall 74 TV Student eholg Viewi its Summarised
Because the data within it reference much of the concluding discuseion,
Table XXXVI is presented at the begimming of this summary. It illustrates
both by program category and by course enrollment the differences in viewing
behavior of the fall, 197374 sample households between the first and sec

ond weeks of viewing log maintenance.




Program Category

TV Course

Chsldrens®
Programs

Drama Series
Comedy/Variety
Sports

Daytime Drama
Movies
Game/Auvdience
Participation
Programs

Talk Shows

A.M. Shows

Psychology
Art
Economics

Psychology
Art
Economics

Psychology
Art
Economics

Pasychology
Art
Economics

Psychology
Axt
Bconomics

Psychology
Art
Economics

Pasychology
Art
Economics

Psychology
Art
Rconomics

Psychology
Art
Economics

Paychology
Art
Economics

Paychology
Art
Economics

% of Pragram
Mentfons
lgt wk 2nd wk
3.5 3.9
6.2 5.0
6.5 3.3
10.8 1l.4
10,0 10.3
13.0 172.5
14.8 11.5
14.7 9.7
12.8 10.8
10.8 11.5
15.4 13.9
16.0 15.2
20.7 17.3
21.2 19.4
2.1 20.5

5.8 4
4.8 6.
6.7 6

0

6

1

6.9 10.9
3.6 5.9
6

1.9 1.
8.8 8.2
9.3 10.5
10.9 10.3
$.6 10.2
6.4 6.2
4.4 7.2
2.4 2.6
-9 1.8
2.6 2.7
2.9 .5
2.3 2.3
1.3 1.7

Table XXXVI is continued on next page.

X of Program

Completions
1st wklggg wk
98.2 100.0
0.8 97.1
100.0 100.0
“06 9702
98.6 89.4
98.4 90.5
83.8 88.2
86‘0“' 9303
82.1 87.6
8s.1 89.1
§8.5 8i.3
100.0 87.8
83.5 95.0
85.3 92.2
87.0 87.4
72.0 87.8
83.7 87.9
100.0 85.0
%9.1 92.0
87.5 90.1
83.3 931.3
67.2 74.1
80.3 84.4
91.4 88.9
“.6 m.o
92.6 82.5
92.9 81.2
71.8 77.8
%4.1 80.0
80.0 80.8
43.% S52.8
75.6 71.8
83.3 75.0
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p 4 of'V1ev£ng
- __Instances
1st wk 2nd wk

3.1 &.1
4.4 3.3
4.9 2.1
10.0 10.4
10.5 9.9
13.7 15.7
16.9 12.4
15.4 9.0
11.8 9.7
12.1 12.6
17.5 15.7
18.0 16.2
2.0 19.9
22.0 20.1
19.0 23.3
4.7 5.9
4.8 5.8
6.1 4.5
5.4 8.1
2.8 4.6
1.2 1.3
8.2 7.6
2.8 11.5
12.3 1.6
5.1 9.2
5.9 7.2
4.1 6.8
2.2 2.1
.8 1.4
2.9 1.9
2.0 2.7
1.7 1.6
.9 1.1
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- : X of Program Z of Progran X of Progran
Program Category Mentions Conpletions Instances

ist wk 2nd wk  1st wk 2nd wk  1st wk 2nd wk

Psychology 2.1 2.6 88.2 64.7 3.0 2.0

Documentaries Art - 1.0 3.0 89.5 87.8 1.0 3.6

Economics 2.3 2.1 90.9 70.0 1.4 2.9

' Psychology 2.1 .6 73.3 83.0 1.7 .5

Bducation Art 1.7 .9 81.3 100.0 1.1 o7

m“ 06 1'2 “‘7 8303 06 08

Psychology .6 b 90.0 100.0 oS 4

Music Programs Art & 1.0 62.5 100.0 o7 1.2

Economics o7 9 71.4 100.0 1.0 1.0

: Psychology .6 .9 90.0 100.0 b .3

Exercise Axt . 3 3 100'0 10000 3 <3
' Economics - - - - -~ -

Psychology 2.3 1.5 97.3 93.8 3.6 1.6

Specials Art 1.5 2.9 85.7 77.5 1.9 3.8

' Bconomics 1.9 oA 88.9 100.0 1.8 o7
Peychology .1 - 100.0 - .1 -

m@ﬂ Art .3 3 66.7 100.0 & o |

Programs Econonmics .3 b 66.7 75.0 .3 6

Psychology 100.0 100.0  73.6" 86.7  100.0 100.0
Totals Art 100.0 100.0 86.1 87.9 100.0 100.0

Econonics 100.0 100.0 91.7 87.4 100.0 100.0
*Overall completion rate for total pumber of all program mentions

TABLE XXXVI
Firet and Second Viewing lLogs

Viewing Preferences of All TV Student Houscholds
Cospared by TV Student Course Enrollment
Fall, 197374
Television Viewing Behavior: TV es
As Table XXXVI makea clear, the only factor of televisiom course viewing
toward which all three samplings displayed similar behavior was that of pro~

gram completion rates. During both weeks of viewing log maintenance, lessons
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1n éu participating households were watched to or near completion. A look
at course viewing behavior with regard t& frequency of lessons and sigze of
audience showe a varience awong doth the sample populations and between the
first and seeon{ weaks. | | | | |

Lessons were watched half as often the second week of the viewing log
in houscholds of consumer economics ths. Lesson viewing m als.o less
.txequent for families of art emdﬁt.s. altimmh their decline in frequency
was not as great. Sample housebolds of psychology students viewed more les-
sons in proportion to other kinds of progremming during the second week, dut
'_ :ew;r lessons compared to the firet weck’s log. This contxast to the other
two household groupings is consistent with regard to audience size: More
"people in psychology student households watched lessons the second week. In
households of doth art and consumer economics students, audience size de-
clined at a rate commensurate with that in lesson viewing.

Since we know :hatr the rate of completion for fall, 1973-74 TV psychology
students (3.8 percent of those who registered) was lower than that of the
other two courses (44.9 for art students; 58.1 percent for those registered
in consumer economics), it is interesting to note that the course-viewing
behavior of the sample TV student houscholds is not indicative in a way
one might expect. That 18, lesson viewing in the sample households of psy-
chology students fell less than that in the other households during the
second week of viewing log maintenance and yet the completion rate for psy-
chology students overall was the lowest for any of the courses. Conversely,
housebolds of art and consumer economics students watched fewer lessons
during the second week and both of these courses reflected an overall com-

pletion rate considerably higher than that for psychology.



| ‘Television Viewing Behavior: All Program Categories

While an increased progran completion rate with regard to television
legssons was mhéis:enc with an overall increase for households of psychol~
ogy and art s‘tudenee'. the mcbamd conpletion rate for lesson viwins in
'émmr economics sample households did mot reflect that grouping's over-
all completion rate. The frequency hexe fell from 91.7 percent the first

‘week to 87.4 percent the second week.

The viewing behavior of sample consumer e»eonenics households differé
~ from that of the others in tbé factdr of audim aize 45 well as program
| coiple:ion. As noted earlier, households of consumer economics students

had an increase in viewing instances in the second week of 10.3 perceat.
The two other household groupings reflected s decrease in andignce size:
art student households' number of viewing instances was 15.5 percent less
than that of the first week, and that of psychology students decreased by
33,8 percent.

Frequency of program mentions is a -thitd area in which the viewing be-
havior of consumer economics households contrasts with cthat of the other
household groupinge. The former watched virtuslly the same number of pro-
grams both weeks, whereas households of psychology studenis recorded an
average of 33.3 programs per family the second week--contrasted with 52.1
the first week. Sample households of art students also showed a decline
the second week: an average of 36.4 programs per family compared with the
firat veek's average of 50.1

The data show, then, that sample households of consumer economics were
the only grouping in which the same number of programs were watched by more
people (although the programs were watched to completion less often) the
second week than during the first.
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v'rabl.e XXXVII provides th@ answer in sMﬂ form to the q-uestion:- Md'
v&ewins chanaae occur within the major eatggories between the first and sec-
ond weeks of log maintemance? Both the frequency of prbgm sentions and
the number of viewing instances (calculated by category) are shown on the
" formof a rsnge, expressing the lowest and highest occurance indicated by

~ all household groupings. | |

C Parcentage of _ Pet!eentage of ,
egories Program Meations  Viewing Instances
| - 1st vk 2nd wk - lst wk 2nd wk
_ Range Range
Comedy/Variety 20.1 - 21.2 17.3 - 20.5 19.0 ~ 22.0 19.9 -~ 23.3
i Drama 10.8 -~ 16.0 11.5 - 15.2 12.1 - 18.0 12.6 ~ 16.2
Childrens' Programs 12.8 - 14.8 9.7 - 11.5 11.8 -~ 16.9 9.0 ~ 12.4
NB\B 1000" 13.0 1003 - 1705 1000 - 13-7 9.9 - 1507
. Movies 8.1 - 10.9 8.2 ~ 10-5 8.2 - 12.3 7.6~ uos

Combined Categories 61.8 - 75.9 57.0 - 75.2 61.1 - 82.9 59.0 ~ 79.2

TABLE XXXVII
Viewing Preferences by Category of All Sample Rouseholds

First and Second Week Viewing Logs
Fall, 1973-74

While chenges within did occur, as Table XXXVI shows (e.g., fewer people
were watching fewer childrend'programs and more people were watching more
news programs during the second week), the range of the combined major cate-
gories shows that people in all the sample households contipued to prefer
the same kinds of programs. The table does indicate that while programming
which comstituted major viewing categories remsined relatively unchanged,

slightly less people were watching.
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Table XXXVIII compares the rat‘o of viewers to programs by category
and by TV student household populations between the first and aecpnd weeks
- of viewing log maintenance.

Psychology Axt Conguper Economics
TV Student TV Student TV Student
| | Households Households = Households
Program Category ~  lst wk Zndwk lst wk Zpd wk lst wk 2nd wk
™v couﬁﬁ o 1.4 1.7 1.3 1.4 1.2 1.2
- News programs 1.5 1.4 2.0 2.1 1.7 1.6
Childrens' progranms - - 1.8 1.7 1.8 2.0 - 1.8 1.6
Dramatic series 1.8 1.7 - 2.1 3.4 1.8 1.9
MIV&riety programs 1.6 1.8 1.9 2.3 1.5 2.0
- Sports programs - 1.3 2.3 1.9 1.9 2.1 1.9
Daytime drams 1.2 1.2 - 1.4 1.7 1.1 1.5
Movies 1.6 1.5 2.0 2.4 2.1 2.0
Came/Audience participation
prograns 1.4 1.4 1.7 2.5 1.5 1.7
Talk shows 1.5 1.3 1.8 1.8 1.8 1.3
AM. shows 1.2 1.3 1.3 1.5 1.2 1.2
Documentaries 2.2 1.9 1.9 2.6 1.0 2.1
Bducation programs 1.4 1.3 1.2 1.8 1.0 1.1
Music prograns . - 1.8 3.3 2.6 2.3 2.0
Exercise programs 1.0 1.0 2.0 2.0 - -
Specials 2.5 1.7 2.5 2.9 1.6 3.0
Religion prngrams 1.5 - 2.2 3.2 - 1.3 2.8
All Categories 1.6 1.6 1.9 2.2 1.6 1.8
TABLE XXXVIII

Ratio of Viewers to Programs by Category
and by TV Student Sample Populations
First and Second Viewing Logs
Fall, 1973-74

Although analysis of data on fluctuations of viewing on a day-to-day
basis, of weekends vexcus weekdays, or indeed of the viewer attention com
manded by the several television stations which were identified is not with-
in the scope of this report, it is appropriate to organisze the foregoing

data in one additional form. Table XXXIX illustrates the television viewing
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habits of fall sample households from the perspective of time periods through-
out the viewing du‘y.' As the distridbution of viewing frequency shows, over
half the TV viewing in all households for both weeks of viewing log main-
tenance took place after 6 p.m., the heaviest concentration being betveen

the hours of 6 p.m. and 9 p.m.

Pgychology Azt Congumer Econowmics
‘Time Periods . - 4 2 |
6:00 - 8:59 a.m. -
1st week 12.3 1107 12:6
2nd week 10.1 8.0 10.1
9:00 - 11:59 8. M
1st week 906 905 5.5
2nd week 10.6 13.1 9.8
12:00 -~ 2:59 p.m.
1st week 8.7 8.6 3.4
nd week 12.4 11.0 6.1
3:00 -~ 5:59 p.m.
1st week 17.1 19.1 16.1
2nd week 15.5 16.0 14.6
6:00 ~ 8:59 p.m.
1st week 30.3 29.7 35.7
2nd week 29.0 30.6 34.7
9:00 - 11:59 P.um.
lat week 22,0 21.4 23.7

2nd week 22.4 21.3 24.7

TABLE XXXIX

Distribution of Program Viewing Throughout Viewing Day
by TV Student Sample Populations
First and Second Viewing Logs
Fall, 1973-74
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Perhan it could be said that this table, the last in a series which
hava prcsented information on the viewing behavior of 93 smple households,
is evidantm of the phme. “orime time.”

snmn. 1973-74 ™ smnm mussmm mm BABITS
‘ The procedure for malycins date on the mlevio:lon vtuina behavior
of spring, 1973-74 sample houscholde is the gsame as chat used for the fau
eemster. Information gathexed fm the first week of viewing log Mn:en-
ance is presented by course and on 8 comparative basis whem appropriate.
Data from the second wesk are treated in the same sammer--vith the inclu-
."sion of corresponding {nformation from the first week )

An exception 1s the trestment of data concerning the course, Family
Riék Management. Since the sample mumber of households obtained {s only
seven, we have followed the procedure of calculating the percentage of pro-
gram mentions, completions, etc., but meke no attempt to compare these

‘findings with those pertinent to other spriang TV courses.

Once again, the relevant total figures (in table form) preface dis-
cussions of television viewing habits by course groupings; percemtages
only are used in subsequent tables referenced by these totals.

1. Anthropology: Firxst Viewing log

First Viewing log Number

v Student Household Sample Size 30

Totel Number of Program Mentions 1,506

Total Number of Program Completions 1,‘51

Total Number of Viewing Instances 2.602
TABLE XXXX

First Week Rousehold Viewing Datat
Anthropology Students
Spring, 197374
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Table XXXXI shows the distribution of program mentions and cowplections
by category, as well as the percentage of viewing instances each category
commanded during the first week of viewing log maintenance.

2 of Program % of Program £ of Vi.ewing

Category .  _Mentions = _Completions _ Instances
Anthmpolosy course: :

Dimensions in aattures 4.4 98.4 3.4
News programs 12.1 100.0 10.4
Childrens' programs 15.6 | 93.6 14.1
Dramatic series : 16.5 -100.0 . 19.6
Comedy/Variety programs 19.9 99.0 : 23.0

- Daytime drama 2.2 96.9 1.4
-~ Movies 8.8 100.0 9.0
Game/Audience participauon
‘ programs 5.4 98.8 4.5
* Talk shows 2.1 93.5 3.7
A.M. shows 1.5 95.4 1.0
Documentaries 2.4 97.2 2.8
Education programs 3.4 100.0 2.6
Music prograus : 1.4 100.0 1.8
Exercise programs - - -
Specials 1.5 91.3 1.6
Religion programs e2 100.0 o2
Totals 100.0 96.3" 100.0

*me‘au completion rate for total numher of all program mentiomns

TABLE XXXXI
Viewing Preferences of IV Student Households

Anthropology: 1st Viewing lLog
Spring, 1973-74
The average number of programs watched in the 30 households of TV
anthropology students was 50.2. And, as the above table indicates, pro-
grams seen in these households were viewed to completion more than nine

in ten ipstances.




2, ooid Skotehing: Firs: Viewing log
First Viewing log - Number
TV Student Household Saemple Size 45
Total Number of Program Mentions 2,290
Total Number of Program Completions 2.231
" Total Bumber of Viswing Instances ' 4,246
TARLE XXXXI1I

Pirst Weck Household Viewing Data:
- Freshand Sketching Students
Spring, 1973-74
Table XXXXIII provides information on the viewing behavior of sample
households of art students. This srouping had a progm viewing average

of 50.9 programs per family.

X of Program T of Program X of Viewing

- Lategory _Mentions  _Cogpletions _ Instances
Art course:

Freehand Sketching 4.5 98.0 4.6
News programe 146.7 09.1 13.1
Childrens'® programs 12.4 98.9 13.0
Dramatic series 12.4 98.9 12.9
Comedy/Variety programs 18.8 92.0 23.1
Sports progrsms 2.3 100.0 2.0
Daytime drama 4.1 95.7 2.4
Movies 9.1 100.0 9.4
Came/Audience participation

prograre 7.3 99.4 6.1
Talk shows 2.5 98.2 1.9
A.M. shows 2.0 10000 1.8
Documentaries 3.5 9.1 4.1
Education programs 4.1 100.0 3.4
Music programe 4 100.0 4
Exercise programs 6 100.0 5
Specials 1.1 96.1 1.1
Religion programs : o2 100.0 o2

Totals 100.0 ToT. A% T00.9
1.Overal.l completion rate for total number of all program nentions

TABLE XXXXIII

Viewing Preferences of TV Student Households
Freehand Sketohing: First Viewing Log
Spring, 197374
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o FPhysi Geo : Firs: Viewing log

First Viewing log Number

TV Student Household Sample Size 32

Total Nuwmber of Progiam Mentions 1,431

Total Number of Program Completions 1,337

Total Number of Viewing Instances 2,358
TABLE XXXXIV

First Week Housebold Viewing Data:
- Physical Geography Students
Spring, 197374

'rable"xxmr showﬁ .tha‘distnbution' of pmgxﬁn mentions, completions,
" and viewlng Lustances each category received for the first week recorded
in the log for sample households of geography students. The average number
of programs pet househoid was 44. 7.

% of Progrenm % of Program I of Viewlng

Category __Mentions =~ _Completiops __Instances
Course!

Physical Geography 6.4 100.0 4.8
News programs 10.8 95.5 10.7
Childrens' programe 11.4 90.1 10.1

- Dramatic series 13.9 88.5 16.2
Comedy/Variety programs 20.1 90.9 246.3
Sports programs 2.8 82.5 3.3
Daytime drama 6.8 97.9 4.4
Movies 9.9 93.0 11.3
Game/Audience participation

programs 6.2 100.0 5.1
Talk shows 2.0 96.4 1.9
A.H. am 109 9603 102
Documentaries 2.0 96.4 2.2
Education programs 3.8 100.0 2.9
Music programs ) 100.0 1.6
Exercise programs -3 100.0 .2
Specials .8 90.9 o7
Relfigion programs «3 100.0 .

Totals 100.0 93.4* 100.0
*Overan completion rate for total number of all program mentions

TABLE XXXXV

Viewing Preferences of TV Student Households

Physical Geography: First Viewing Log
Spring, 1973-74




4. Fomily Risk Management: First Viewing log

Firet Viewing log - Number

TV Student Rousehold Sample Sigze .

Total Number of Program Mentions 288

Total Number of Program Completions 280

Total Number of Viewing Instances 528
TABLE XXXXVI

First Week Housahold Viewing Data:
Fomily Risk Mamagement Studemnts
Spring, 1973-74
 Table XXXKVII illustrates viewing behavior of Family Risk Management
" student households for the first week of log maintenance. The average num—
ber of programs viewed per family in this, the smallest household sampling

{for both semesters), was 41.1.

) 7 of Program X of Program X of Viewing
Lategory Mentions _Completions Instances

Courve: .

Farily Rigk Management 5.9 88.2 4.2
News programs 13.5 94.9 12.3
Childrens’ programs 4.5 100.0 4.5
Dramatic series 12.5 ¢7.2 14.9
Comedy/Variety prograns 18.1 98.1 23.5
Sports programs 4.2 100.0 4.2
Daytime drama 4.2 100.0 2.3
Movies 15.3 95.5 15.9
Game/Audience participation

programs 3.1 100.0 3.0
Talk shows , 3.1 100.0 2.1
AM. shows o7 100.0 A
Documentaries 3.5 100.0 4.7
Education prograss 8.7 100.0 4.9
Music programs o7 100.0 .8
Exercise programs .3 100.0 2
Specials 1.4 100.0 1.7
Religion programs +3 100.0 .24

Totals 100.0 97.2* 100.0

*Ovetall completion rate for total number of sll program mentions
TABLE XXXXVII

Viewing Preferences of IV Student Households
Family Risk 'fanagement: First Viewing Log

Q Spring, 1973-74




Spring Viewing log Comparisons: irst Week

Table XXXXVIII provides a comparison of the totals which refevence
much of the data discussed in this section‘of‘ the report.

Total Total - Total  Sample sué

_ _‘ ~ Progranm Program Viewing - of -

- Households | Mentions Completions  Instamces Households
Anthropology 1,506 1,451 96.3 2,602 0
Frechand Sketching 2,290 2,231 97.4 T 4,266 45
Physical Geography 1,431 - 1,337 93.4 2,358 32

~ Family Risk Management 288 280 97.2 528 7

TABLE XXXXVIII

First Week Household Viewing Data:
All TV Studemt Sample Households
Spring, 197374
Table XXXXIX compares the average nusber of program viewings and cow~

pieticns per household, as well as the ratio of viewers to programs by

category.

Average Number of Average Number of Average Mumber of
TV Student _ Program Viewings Program Completions Vigwers per
Bousebolds per Bougehold per Household Progran
Anthropology 30.2 42.7 1.7
Frechand Sketching 50.9 49.6 1.7
Physical Geography &4.7 44.6 1.5

Family Risk Management 41.1 40.0 1.7

TABLE XXXXIX

First Week Viewing Data:
Calculated by Household
Spring, 197374
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" As Tables XXXXVITI and XYXYIX show, households of Freghand Sketching
students watched pmportionace y mo re program than did thase of any other
household sroupi.as; they also viewed near or to eonplenion a higher per~
centage of programs. Anthropology student sample households averaged fewer
program vievings then d1d those of art and geography students, yet their
avemge rate of coupletim vas second only to that for homebolds of art
students. The reverse situatm exiateé with regard to households of geo—
graphy amdente‘ The awrase mni:er of programs viewed was only sughcl.y
lmr than those for art scudent households, and the emlpl.etion rate was
behw that of both art and mthmpolom smple houaehol.ds.

' Households of geography students also had the lovest nusber of viewers
per program (1.5): those of art and anthropology aﬁrageé the same number
6f viewers (1.7 per program). The size and composition of art student house-
hélds. however, show them to be larger than any of the others--in overall
size, in the number of children, and the number of adults. Family size and
ratio of children to adults are the same for the households of geography and
anthropology students.

Table L compares by course and by viewing category the percentage of
program mentions, program completfons, and viewing instances in ovder to
make move clear the contrasts or similarities in viewer preferences during

the first waek's viewing log of the spring, 1973-74 sample households.




Program Category

Movies

Game/Audience
Participation

Programe
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X of Program ¥ of Program X of Viewing

Mentions
Anthropoiogy 4.4
Sketching 4.5
Geography 6.4
Family Risk Mgt. 5.9
Anthropology 12.1
Sketching 14.7
Geography 10.8
Family Risk Mgt. 13.5
Anthropology 15.6
Sketching - 12.4
Geography 11.4
Family Risk Mgt. 4.5
Anthropology 16.5
Sketching 12.4
Geography ‘ 13.9
Family Risk lgt. 12.5
Anthropology 19.9
Sketching 18.8
Geography 20.1
Family Risk Mgt. 18.1
Anthropology 2.6
Sketching 2.3
Geography 2.8
Family Risk Mgt. 6.2
Anthropology 2.2
Sketching 4.1
Geography 6.8
Family Risk Mgt. 4.2
Anthropology 8.8
Sketching 9.1
Geography 9.9
Fawmily Risk Mgt. 15.3
Anthropology 5.4
Sketching 7.3
Geography 6.2
Family Risk Mgt. 3.1

Table L is continued on the next page.

Completions

98.4
98.0
100.0
88.2
100.0 '
99.1
95.5
9.9

93.6
98.9
90.1
100.0

100.0
98.9
88.5
97.2

99.0
92.0
90.9
98.1

. B82.5
100.0
82.5
100.0

96.9
95.7
97.9
100.0

100.0
100.0
93.0
95.5

98.8
99.4
100.0
100.0

Instances

3.4
4.6
4.8
4.2

10.4
13.1
10.7
12.3

14.1

13.0

10.1
4.5

19.6
12.9
16.2
14.9

23.0
23.1
24.3
23.5

2.9
2.0
3.3
4.2
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% of Program Z of Program 7 of Viewing

Prdgfan Category Mentions  _Completions __Instances

'::x%:opomgy 2.1 93.5 1.7
tching 2.5 98.2 1.9
Talk Shows Ceography 2.0 96.4 1.7
Family Risk Mgt. 3.1 100.0 2.1
. Anthropology = - L5 - 95.4 1.0
A.M. Talk Sketching 2.0 100.0 ‘1.8
Family Risk Mgt. 7 100.0 o4
;::hchmxogy | 2.4 97.2 2.8
etching 3.5 921.1 4.1

Documentaries  cooeraphy 2.0 96.4 -22
FPamily Risk Mgt. 3.5 100.0 4.7
: Anthropology 2.4 100.0 2.6
Education Sketching 4.1 100.0 3.4
Programs Ceography . 3.8 100.0 2.9
' Anthropology 1.4 100.0 1.8
Music Sketching NS 100.0 Y 3
Programs Geography 6 100.0 .6
Family Risk Mge. o7 100.0 .8
Exercise Sketching N 100.0 o9
Programs Geography .3 100.0 .2
Family Risk Mgt. 3 100.0 o2
Anthropology 1.5 91.3 1.6
Sketching 1.1 96.1 1.1
Specials Geography .8 0.0 o7
Fanily Risk Mgt. 1.4 100.0 1.7
Aathropology e2 100.0 o2
Religion Sketching .2 100.0 o2
Programs Ceography .3 100.0 3
Family Risk Mgt. .3 100.0 "
Anthropology 100.0 96.3" 100.0
Course Skatching 100.0 97.4 100.0
Totals Ceography 100.0 93.4 100.0
Fanily Risk Mgt. 100.0 97.2 100.0

*0verau completion rate for total number of all program memtions

TABLE L

Viewing Preferences of All IV Student Bouseholds
Compared by TV Student Course Emrolliment
Spring, 197374
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- Following the procednre established in the evaluation of TV student
: household vievins habi.ts during the previous semester, we have again con-
sidered any vievtna category tmieh mded ten percent or more of all
progran mentions and total viewing instances to be a msjor ome. Table L
- shm that hotseholds of anthropology students had I:he his!test viewing com-
pletion rates in three of the four major program categories, and those of
geography studmts'hsd the lowest pereem:a-ge of viewing completions in all
 of r.he four mjor ca:eprtes. The latter grouping's overail completion |
rate, i.e., with regard to all categories, was the lowest of any sample
-‘household's. Progran completion rates for households of Freehand Skatohing
students were the highest overall, yet in the major categories, only news
programming was watched to completion more often by this sampling.

A look at viewing behavior as measured by frequency of program mentions
and percent of viewing instances does not show, within the major ;zatesories.
any one household grcuping to be consistently high or low in comparison
with other household groupings.

Table LI demonstrates the range of program mentions and total viewing
fnstences which constitute each of the “"major" categories. It represents

the viewing activity of all spring sample households except those of Family
Riask Management students.

Major Program % of Program % of Viewing
Categories Yentions _JInstances
Comedy/Variety 18.8 - 20.1 23.0 -~ 24.13
Drama Series 17.4 - 16.5 12.9 - 19.6
Childrens’ Programs 11.4 - 15.6 10.1 -~ 14.1
News Programs 10.8 - 14.7 10.4 - 13.1
Combined Categories 53.5 - 66.9 $6.4 - 71.1
TABLE LI

Viewing Preferences by Category of All Sample Households
First Week Viewing log
Spring, 197374
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~ In the sample households under consideratiom here—~those of students
enrolled in anthropolngy, art, and geographiv—televised lessons were avatl-
able on the basis of two new lassons per week for anthropnlogy and art.
and three per week for geography. All were aired on KOCE, and geosraphy
vas avanable on KABC, as well. 'rable L shows households of geog sraphy stu-
dents to hava cited the highest instance of lesson mentions (6.4%}. The
~ fact :har. :he course was broa'cast thme tmes per waek on two channels
accounts for the higher frequency. Lesson viewing in households of anthro-
pology and art students were ncc:ded with virtually the same freqmncys
,, 6.6 and 4.5 percent mspectively of all program mentions.
| HBouseholds of geography students also éited the largest audience with
regard to lésson4§1w1ns (4.8 percent of all viewing instances recorded
in that sampling), and those of Freehand Sketching nearly the same: 4.6
i:ercenr.. Sample houscholds of anthropology students showed a slightly
lower frequency of viewing instances (3.4%).

All three households showed a high rate of viewing completion with
vregard to the lessons: Sample households of amthropolegy students finished
watching all or nearly all of the lessons 98.4 percent of the time, those
of Freehand Sketehing students did so 98 percent of the time, while geo-
graphy student households indicated a 100 percent completion rate.

Table LII shows the ratio of viewers to programs by program category
and by TV student sample populations. While the ratios differ among pro-
gram categories for each of the samplings, the overall viewing ratic is
the same for houserolds of anthropology and arxt students. The latter group,

however, averages a larger number of persons per household. And while the
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honsmla of an:hropology and geogra‘phy s:udence average the same a@er
of persons per homehold, thogse of seography studenes had a snghr.ly lm:
ratio, overan, of viewerxs to progrm. .

hﬁu’ﬂwlm Skatdﬂ.n; Geemhy Family Risk Mgt.
TV Student TV Student TV Student 7TV Student

mm | Bouseholds Houssholds Households _Fousgholds
IV Course 1.4 1.9 1.3 1.3
News programs 1.5 B 1.7 1.6 1.7
Childrens’' programs 1.6 2.0 1.5 1.8
Dramatic “ﬂ“ ) ’ o 201 ’ 1.9 1o9 i 202
Conedy/Variety programs 2.0 2.3 2.0 2.4
Sports programs 1.9 1.6 2.0 2.4
Daytime drama 1.1 1.1 1.1 1.0
Movies 1.9 1.9 1.9 1.9
Game/Auvdience pertieipaticn , :
programns 1.5 1.5 1.4 1.8
Talk shows . 1.5 1.4 1.5 1.2
A.M. shows ) P4 1.6 1.0 1.0
Documentaries 2.3 2.2 - 1.9 2.5
RBducation programs : 1.3 1.5 1.3 1.0
‘Music programs 2.3 1.6 1.6 2.0
Exercise prograns _ - e 1.0 1.0
Specials 1.9 1.8 1.5 2.3
Religion programs 1.7 2.3 1.4 2.0
All cate”deﬂ 1.7 1.7 1.5 1.7
TABLE LII

Ratio of Viewers to Programs by Category
and by IV Student Sample Populations

First Viewing Log
Spring, 1973-74

SECOND WEEK OF VIWING_ 10G MAINTENANCE
As with fall viewing data, information collected from the second week
of the spring viewing logs is treated on a cosparative basis in orxder that
any changes between the first and second weeks may be made more readily

apparent.
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Whereas the fall, 1973-74 viewing log data were collected on the basis
of the retum of both J.ogs. i.e., 1f a student d:ld pot eowlete a second
week viewing meord. that from the first week was not. coqmted. the pro- |
cedure for ;a:hemg data wvas altened during the spting semester. The in-
formation contained fn all viewing logs sent us—for both weeks--was used.
The fact that pot all ‘stddeats who mordcd viewing information for ome
week did 5o for a Second time is reflected in the reduced sesple size for
‘each household groming during the semd week. Calculations regardins SRR
viwmg behavior during the second week have thus been Me-ﬂhere app:o-
pﬁatm tha basis of the snal.le: sample sige.

1. anthyopology: First and Secoud Weeks Compared
Viewipg Log S  _Pirst Week _Second Week
TV Student Household Sample Size 30 23
Total Number of Program Mentions 1,506 - 7130
Total Number of Program Completions 1,451 738
Total Number of Viewing Instances 2,602 1,379
TABLE LIII

Comparison of Household Viewing Data:
First and Second Viewing logs
Anthropology Students
Spring, 1973-74
After taking into consideration the smaller sample size (by 23.3%)
for the second week, it {s apparemt that households of anthropology stu-
dents watched fewer programs during the second phase of the viewing log.
The average number of programs viewed per household fell from 50.2 during

the first week to 32.6 the second week.
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‘Table LIV compares the distribution of program mtioné_ and completions
by category for each of the weeks, as well as the mt.r#stins pereentagee ‘
of viewing audience commanded by each categd:y.

Progran Cate | 2 of Program X of Program 2 of Viewing

Anthropology course: : :
Dimengions t'.n mmm ' 4.4 3.7 - 98.4 96.4 3.4 2.6

News pmgrm 12.1 17.2 100.0 100.0 = 10.4 17.5
Childrens’ programs \ 15.6 9.0 93,6 100.0 14.1 7.1
Dramatic series 16,5 21.8 100.0 93.3  19.6 2.9
Comedy/Variety programs 19.9 12.5 99,0 98.9 23.0 15.2
Sports programs | ' 2.6 2.9 82.5 100.0 2.9 %0
Daytime drama , ' - 2.2 1.7 1 96.9 100.0 1.4 9
Movies o : 8.8 13.0 100.0 96.9 = 9.0 13.7
Game/Audience participation ' |

programs 5.4 5.2 98.8 97.4 4.5 4.1
Talk shows 2.1 1.6 93.5 100.0 1.7 .9
A.M. shows 1.5 1.7 95.4 100.0 1.0 1.2
Documentaries 2.6 4.4 97.2 100.0 2.8 4.5
Rducation programs 3.4 2.5 100.0 100.0 2.6 1.6
Musfc programs 1.4 .2 100.0 100.0 1.8 2

- Exarcise programs - - - - - -

Specials 1.5 2.5 91.8 100.0 1.6 2.5
Religion programs 2 .1 100.0 100.0 .2 .1

Totels 100.0 100.0  96.3" 98.64  100.0 300.0

*
Overall completion rate for total mumber of all program mentione

TABLE LIV

Comparison of Viewing Behavior
Anthropology: 1st and 2nd Viewing loge
Spring, 1973-74

Viewing behavior with regard to television lessons in anthropology stu-
dent households changed from the first to the second week. Forty-five and
one~half ﬁrm: fewer lessons were watched 'the second week of viewing log
maintensnce. Of the lessons viewed the second week, fewer were seen to or

pear completion.
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While the completion rate for lesson viewing fell aughtly during the
second week, chat for all t.he viewius categories mse--fm 96.3 percent '
to 98.4 pereeut. Viewing behav:l‘.or as detemined by frequncy of program
menticns and viauns mr.uees .ﬂucmted between the ﬁmt and second mks,
Wwith resard to the "major" viar.lns categories, homeholds of anthropolm
| stndemo watched mtderahly mre news, drmcie fare, and movies, while
viewing in the categories of childrens' programming and mdylwﬁecy shows
vas down.

2. Freehand Sketching: Firat and Second Weeks Compared

Viewi | First Week Second Week

TV Student Bousehold Sample Size &5 37

Total Number of Program Mentions 2,290 1,609

Total Number of Program Completions 2,231 1.476

Total Number of Viewing Instances : 4,246 - 3,109
TABLE LV

Comparison of Household Viewing Data:
First and Second Viewing Logs
Freehand SRetching Students
Spring, 1973~%4
The sample size of households of Frechand Sketching students was 17.8
percent smaller the second week of the viewing log. Those which provided
us with information about viewing behavior during the second week indfcated
a lesser amount of television--in terms of prograr mentions——was watched:
The average nupber of programs watched per household fell from 50.9 the
 first week to 43.5 the second week.
Table LVI compares the distribution of program memtions, completioms,
and attendent audience size by category for each week of viewing log main-

tenance.
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: o % of Program = % of Program ¥ of Viewing
Program Category @~ _Meptions =~ _Completiops _ Instances

Axrt course: . . ‘
Freahand Sketohing 4.5 3.2 98.0 96.2 4.6 2.5
News programs . | 14.7  11.6 99.1 96.8 13.1 10.9
Childrens' programs = 12.4 18.5 98.9 99.3 13.0. 18.9
Dramatic series ‘ 12.4 14.0 98.9 97.8 12.% 14.9
Conmedy /Variety programs C 0 18.8 13.2 92.0 99.5 23.1 15.7
Sports prograns 2.3 2.5 100.0 95.1 2.0 2.5
m s - ' - 9.1 - 9-7 m‘o lm‘o ’ 9-‘ n.‘
Gane/Audience participation ~ : .
Pmstm o 7- 3 90 ‘ ' 990 A 990 3 60 1 70 2
Talk shows | | 2.5 2.7 98.2 93.0 1.9 2.3
A.M. shows - 200 2-5 100.0 80.5 1.8 1.8
Docunentaries 3.5 3.7 g1.1 98.3 4.1 4.3
Rducation programs 4.1 1.6 100.0 100.0 3.4 1.1
Music progranms o & & 100.0 100.0 S "
Exercise programs , .6 .6 100.0 100.0 .3 o3
Specials » 1.1 2.2 96.1 97.1 1.1 30
Religion programs .2 .1  100.0 100.0 o2 .0
Totals . 100.0 100.0  97.4° 97.9  100.0 100.0

*overa11 completion rate for total mmber of all program mentions

TABLE LVI
Comparison of Viewing Behavior

Preshand Sketohing: 1st and 2nd Viewing logs
Soring, 197374
As indicated in the above table, fewer lessons were w'at:ched by fewer
people during the second week of the viewing log. Of the lessons watched,
slightly fewer were seen to or near complation.
The viewing completion rate for all categories was fractionally higher
at the second week. The frequency of program mentions changed as well, but

not enough so that the ranking of "major" viewing categories was altered.



3. M;cal Geography: Firs- and Second Weeks Co%___
| Viewing Log . First Week g '
TV Student Rousshold Sample Size 2 2
Total Number of Program Mentions 1,432 1,171
Total Number of Program Completions 1,337 1,165
Total Wumber of Viewing Instamces = 2,358 2,064
TABLE LVIX

 Comparison of Eousehold Viewing Date
Physical Geogrnphr 1ot and 2nd v:lewias logs
Sprins 1973—76 L

Eighty-five percent of those who kept a viewing log for meweek Te~
turned a second week log. As Table LVIX shows, the viewing behavior of the
23 homeholds of geography students during the seacond week 1nc1uied fewer
program mentions. The average number of programs viewed per househol:d
dropped from 44.7 the first week to 43.4 the second week.
| Table LVIII compares the distribution of program meutions and comple~

| tions by category for each of tha weeks, as well as the percentages of
viewing instances commanded by each program category.
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| S T of Program % of Program % of Viewing
 Program Category __Mentions =~ _Completions Instances
. | ©1st vk 2nd wk lst wk Ind vk  lst vk 2nd wk

¥ Courses | | |
Physical Geosraphy 6.4 3.8 100.0 100.0 4.8 3.0
News prograns 10.8 8.4 95.5 97.0 10.7 7.3
Childrens' programs = 11.6 14.3 90.1 988  10.1 13.1
Dramatic series , : 13.9 16.7 88.5 100.0 16.2 20.2
Comedy/Variety programs 20.1 16.1 90.0 97.9 2.3 17.4
Daytime drams : 6.8 6.8 97.9 100.0 - 4.4 3.9
Gmlmdzaaee part!.cipacion R - . _
prograss 6.2 9.0 100.0 99.0 5.1 8.4
Talk shows ’ 2.0 2.3  96.4 96.3 1.7 3.4
A.H. Bm 1.9 1-8 9603 9502 : 102 ) 101
Documentaries | 2.0 35 9.4 100.0 2.2 4.1
Bducation programs S 3.8 1.8 100.0 1C0.0 2.9 1.2
Music programs . .6 .5 100.0 100.0 o6 .6
Exercige programs o .6 100.0 190.0 o2 .3
Specials o .8 1.9 90.9 170.0 7 2.5
Religion programs o3 -3 100.9 100.0 -3 6
Totals © 100.0 100.0  93.4" 99.5  100.0 100.0

Ovetall completicn rate for total number of all program mtim

TABLE LVIIXI
Comparison of Viewing Behavior
Physical Geography. ist and 2nd Viewing loge
Spring, 1973-74

Although 44.8 percent fewer lessons wevre watched in households of geo~
graphy students the second week, all leseons were still watched to or near
completion.

The completion rate for all program categories rose during the second
week: from 93.4 percent to 99.5. And, while the frequency of program men~
tions also changed during the second week, these changes were not enough to
alter the ranking of the "major” program categories.
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& Fomily Risk nt: Firet and Second Weeks Compared
Viewing Log | ' Pirst Veek  Second Wk
TV Student Household Sample Sise 7 5
Total Nusber of Program Mentions 288 200
Total Number of Program Completions 280 194
Total Number of Viewing Instances 528 | 343
TM LIX

conparism of Household Viewing Data
Pamily Risk Monagement: 1st and 2nd Viewing logs
: Spuns. 197374 |
' Because the sample size of Family Risk Menagemgnt households is so
smu--fcr toth weeks of viewing log maintenance--Tables LIX and 1X are

p:emtea wtr.h no further elaboraci.ou.

SR ' Zofrrogrm % of Program % of Viewing
Program Cstegory _Mentions =~ _Completions _ Instances

lst wic pd wk lst wk 2nd wk  lst wk Znd wk

IV Course:

- Pomily Riek Monagement 5.9 3.0 88.2 100.0 4.2 2.6
News programs 13.5 6.0 9.9 87.5 12.3 $14.9
Childrens' programs 4.5 3.0 100.0 100.0 4.5 3.2
Dramstic series 12.5 15.5 97.2 100.0 14.9 17.8
Comedy/Variety programs 18.1 5.0 98.1 100.0 23.5 6.7
Sports programs 4.2 2.5 100.0 100.0 4.2 2.6

i Daytime drama 4.2 3.5 100.0 100.0 2.3 3.8
Movies 15.3 16.0 95.5 100.0 15.9 17.2
Came/Audience participation

progreus 3.1 6.0 100.0 100.0 3.0 5.2
Talk shows ' 3.1 3.5 100.0 100.0 2.1 2.6
A.M. shows o7 4.5 100.0 100.0 N 4.4
Documentaries 3.5 3.5 100.0 100.0 4.7 3.8
Education programs 8.7 13.0 100.0 92.3 4.9 9.6
Music programs o7 1.0 100.0 100.0 .8 .9
Exercise programs 3 5 100.0 100.0 .2 ‘o3
Speciale 1.4 3.5 100.0 100.0 1.7 b.4
Religion programs 3 - 100.0 100.0 .4 -
Totals 100.0 100.0 ~97.2* 97.0 100.0 100.0

.Owran completion rate for total number of all program mentions

TARLE 1X

Compariscn of Viewing Behavior
Family Risk Management: 1lat and 2nd Viewing lLogs
o Spring, 197374
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Spring, 19_73-76 ™v s:udent ﬂousahold Viewing Babtts Mg
Following, again _the procedure established for fall, 1973-7& sawh

households, summary discussion is preceded by a table vhich 1uus:ut:es. |
both by program category and by course enrcnmnc, the diffemees in view
ing behavior of spring, 1973-74 sample households between the first and
secmdmks ofviewinslosmntenmce. _ Data !mthe?mﬂykiskm
amt unpla housebolda. while preseanted 1n the preceding section. is

not :lnclued in the smry table or diseuss:lon. Because of the man oum-
ber of households which participated in keeping & viewing los‘. the infor-
sation obtained camnot be reliably considercd typical of television vs.eving
behavior on the part of households which had a nmber enmued in Fanily |

vﬂtek Management.
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% of Viewing

o 2 of Program . ‘
o 1t vk Indwk lstwk fnd uk lst wk 20d vk
Anthropology 4.4 3.7 98.4 96.4 C 3.4 2.6
TV Course Skeatching 4.5 3.2 98.0 96.2 4.6 2.5
Geography 6.4 3.8 100.0 100.0 4.8 3.0
Anthropology  12.1 17.2  100.0 100.0  10.4 17.5
\ Geography 10.86 8.4 95.5 97.0 10.7 7.3
Mmthropology  .15.6 9.0  93.6 100.0  14.1 7.1
,‘i‘:ﬁ‘,;."?:' Sketching ~ 12.4 18.5  98.9 99.3  13.0 18.9
§ Geography 11.4 14.3 90.1 98.8 10.1 13.1
' Anthropology 16,9 21.8  100.0 93.3 19.6 24.9
Drama series Skeatching - 12.4 14,0 98.9 97.8 12.9 14.9
: Geography = 13.9 16.7 &.5 100.0 16.2 20.2
Anchtopelogy 19,9 12.5 99.0 98.9 230 15.2
GomdyIVartaty Sketching 18.8 13.2 92.0 99.5  23.1 15.7
GCeography 20.1 161 90,9 979  26.3 17.4
) Anthropology 2.6 2.9 82.5 100.0 2.9 3.0
Sports Sketching 2.3 2.5 100.0 95.1 2.0 2.5
B Geography 2.8 2.6 82.5 100.0 . 33 2.8
o Anthropology 2.2 1.7  96.9 100.0 1.4 .9
~ Daytimes drama Sketching 4.1 4.1 5.7 98.5 2.4 2.4
Ceography 6.8 6.8 97.9 100.0 4.4 3.9
Anthropology 8.8 13.0 100.0 96.9 9.0 13.7
Movies Sketching 8.1 9.7 100.0 100.0 9.4 11.6
Ceography 9.9 9.6 93.0 96.4 11.3 10.1
Came/Audience Anthropology 5.4 5.2 98.8 97.4 4.5 4,1
Participation Sketching 7.3 9.4 9.4 99.3 6.1 7.2
Programs mm‘v 6.2 2.0 100.0 99.0 5.1 8.4
Anthropology 2.1 1.6 23.% 100.0 1.7 o9
Talk shows Sketching 2.5 2.7 98.2 93.0 1.9 2.3
GCeography 2.0 2.3 9.4 96.3 5.1 8.4
Anthropology 1.5 1.7 95.4 100.0 1.0 1.2
AM. shows Sketching 2.0 2.5 100.0 80.5 1.8 1.8
Ceography 1.9 1.8 96.3 95.2 1.2 1.1

Table LXI 1is continued on the next page.
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% of Program 2 of Program X of Viewing

 Gategory ....H.e.-;..._..mns_._ _Completfons __ Instamces
Documentaries Sketching 3._5 - 3.7 9.1 98.3 = 4.1 4.3
W’ , 2.0 s 96.4 100.0 2.2 . §.1
 Anthropology -~ 3.4 2.5  100.0 100.0 2.6 1.6
' Bducation - Sketching 4.1 1.6 100.0 300.0 3.4 1.1
ww 3.8 1.8 100.0 100-0 2.9 1.2
~ anthropology 1.4 .2 100.0 100.0 1.8 .2
m‘-c ‘ mm , o‘ a‘ 10000 100-0 o‘ n‘
~ Geography o6 +5  100.0. 100.0 6 +6
: Anthropology - - - - - -
Exarcise Sketching & .6 100.0 100.0 o3 <5
= Geogrlphy 3 .6 100.0 10000 : 2 3
Anthropology 1.5 2.5 91.3 100.0 1.6 2.5
Specials Sketching 1.1 2.2 96.1 97.1 1.1 3.0
Anthropology  100.0 100.0  96.3° 98.4  100.0 100.0
Totals -~ Sketching 100.0 100.0 97.4 97.9 100.0 100.0

*Mull completion rate for total sumber of all program meations

TABLE LXI
First and Second Viewing Logs
Viewing Preferences of All TV Student Households
Compaxed by TV Student Course Enrollment
Spring, 197374

Discussion of changes in viewing behavior during the second week--with
regard to TV lessons and other categories as well—~must be qualiffied by rec-
ognition that data on the latter week of log maintemnance reflect the be-
havior of only those who kept a record for both weeks. We have, of course,
no way of knowing later patterns of viewing behavior for those who kept a
log for the first week only.
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'rable LXI shows that in all the household gmupings. laseon viewing
vas Ias ftequent the aeeond week., lims&olds of wmhy students~—which
watched more lmm t:hen thosa of anthmpolm or sketehins studenes dur-
ing the first week-mmcted the lareest drop in lesson viewing: fron
6.4 percent of all pmsram mtim the firat week to 3.8 perceat the sac~
end week. It 13 petbaps sisuftmt that within m completion rates
Eor npms 1973-74, geography smdenes was lowest: 29.9 percemt. This
can be eoupamd to the canpletion rates for anthmolosy students (41.7
percent) and those enrolled in Preehand Sketch:'«g (44.6 pexcent).

: Table‘m also indicates that fewer peqple in all households watched
Iesméntingtbeaemamk#vuwhsmwum mthéhee:écp-
| tion of the geography student sample bonaeho‘ds, which reflected a lesson
completion rate of 100 percent during both weeks, vtmrs indicated they
_watched lessons to or near completion slightly less often.

Te Viowing Behavior: All Cate

Viewing completion rates overall increased during the second week of
log maintenance for each of the houschold groupings. (All had a viewing
conpletion rate higher than 90 percent for the first week.)

while more programs were watched to completion during the second week,
fewer programs overall were watched in each of the ssmple household group-
ings. In households of anthropology studemts, the average number of pro-
grane viewed declined 35.1 percent, from 50.2 programs the first week to
- 32,6 the sacond. In the other two household groupings, the decline was
nbt as great: those of Frechand Sketohing students watched 14.5 percent
fewer (the average number of programs viewed per household fell from 50.9
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the ﬁ.rst. week to 43.5 the second). Households of pogtaphy atﬁdsgtp had
the emallest decrease in pmgmfn.uawmgs " nine percm':t.‘j | )

Teble LXII provides the answer, in summary form, to the question: Did
ﬂMng ehanees oeéur vithin the sajor categories bemen the f!.rst and
second weeks of log maintenance? Both the frequency of progténi néntiom
~ and the number of viewing instances (cslcula:éd by eitegoty) are shown in
the form of a range, e:pmsains the m: and highest proportion indicated
by all household groupings under consideration.” I

Percentage of Percentage of

Categortes Progran Meations  Yiewing Instences

| lsewk  Zdwk lstwk  Zndwk
. Raige Range

Comedy /Variety 18.8 -~ 20.1 12.5 -~ 16.1 23.0 - 26.3 15.2 - 17.4

Drama . no‘ - 15.5 1‘.0 - 21-8 12-9 - 19-6 1‘09 - 2‘09
Childrens' Programs  11.4 - 15.6 9.0 - 18.3 10.1 - 14.1 7.1 - 18.9

News 1008 - 14.7 8.6 - 17.2 100‘ - 1301 7-3 - 17-5
- wﬂ“ 808 - gr, 9.6 - 1300 9-0 - 1103 1001 - 13-7

Combined Categories  62.2 = 76.8 53.5 - 86.6  65.4 - 82.4 54.6 ~ 92.4

TABLE LXIX

Viewing Preferences by Category of All Sample Fouseholds
First and Second Week Viewing Loge

Spring, 1973-74
Table IXII indicstes that while there were fulctustions in viewing
within major categories between the first and second weeks, they were not
sufficient to alter the categories’ rankfing. A look at Table LXI, which
gives data on viewing behavior of each household grouping, shows that with
regard to the major viewing categories, behavior of anthropology student
sarple households differed from that of the others. In the category of news

.n:ta on sample households of Family Risk m:mm students is not in~
cluded.
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progfaMng this saqanng had a viewing increase of five percent during |
the second week. Households of art and saosrwhy students watched less
pews during the second week. In the area of chndms' progxmtns,
chropology student households vatched six percent less the second week,
uhilé viadng in this '.eateso:y rose in households of art and geography
students.
In the programming categories of Mﬂm and Bmtic serieg~—~
which, ve found, vera mst likely to draw audiences of more varte& ages=—
| vlewing on the part of all housaholén was l:l.ghter and heavier respectively.
Again. the beheviot of anthropolagy s:udea: bwaehol.ds is the more mtice-
able beeam ‘this sampling shows the greatest deemasa in the Mﬂaﬁ-

ety categoxy and the greatesat increase in that of Dramatio series.

| ﬂhne changes in program viewing diéocenrbm:he ﬂm: andsec-
‘ond weeks, then, the ranse of combined mjot ca:egot:lee (Table an) .‘au!i-

- cates that le in an the ssaple houscholds _emtttme& to er the same
kind of programming. The table does show that for the second week of view-
ing log maintenance, the range of viewing behavior in terms of both program
mentions and viewing instances is broader for combined major categories.
This seems to indficate that sample household viewing preferences were more
similar in their focus on "major categories” during the first week. Ac~
cording to the range displayed for behavior the second week, the preferences
were considerably more varied by conparison with both the first week and
among household samplings (see Table LXI).

'fablé LXIII compares the ratio of viewers to programs by category amd

by TV student household populations between ‘the first and second weeks of
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viewing log -uaintenanee. It. shows that while viewing at'te’adm varied
among cataannea, there was an overan 1ncmm in vie%d.ng i.nstmes t’or-

all sample household groupiugs the second week.

 Anthropology Sketching  Geography

co : | TV Student ™v smdent v St:\u!mc
0 letskzdwk _.u.t.M 1ot vk m
TV Course 14 L3 1.9 1.5 1.3 14
News programs | 1.5 1.9 1.7 1.8 1.6 1.5
Dramatic series 4 | 2.1 2.1 1.9 2.0 1.9 2.1
Comedy/Variety programs 2.0 2.2 2.3 2.3 2.0 1.9
Sports programs 1.9 1.7 1.6 1.9 2.0 1.9
naycine drama .1 1.0 1.1 1.1 1.1 1.0
1.9 1.9 1‘9 » 2.3 1.9 1.,
GmelMenee partitipation - :
. programs 1.5 1.4 1.5 1.5 1.4 1.6
Talk shows 1.5 1.1 1.4 1.6 1.5 2.6
A.¥4. shows . 1.2 1.3 1.6 1.4 1.0 1.1
Ncmtartes 2.1 1.9 2.2 2.3 1.9 2.1
Rducation prograus 1.3 1.2 1.5 1.3 1.3 1.2
Mugsic programs 2.3 1.5 1.6 1.8 1.6 2.2
B .reise programe - - 1.6 1.7 1.0 1.0
Specials 1.9 1.8 1.8 2.7 1.5 2.4
Raligion programs 1.7 1.1 2.3 1.0 1.4 1.5
All Categories 1.7 1.8 1.7 1.8 1.5 1.7
TABLE 1IXIII
Ratio of Viewers to Programs by Category
and by

TV Student Sample Populations
Spring, 1973-74
Concluding the discussion of television viewing behavior for spring
sample TV student households is a table which illustrates this behavior
from the perspective of time periods throughout the viewing day. It shows
that during both weeks of log maintenance, the majority of television view-
ing took place from 6:00 p.m. on. Of the three sample household populations
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wnder emidemtion here, tnat of E‘.-ee?md Skatdu:ng amdeats vas the only
one to shw a decmaae in vievina t!uﬁ.ng so-called Vorime ':I.m:" Their
program prefemees dnrins the gsecond week show that while TV vievi.ng still
peaked around 6:00’- 900 p.m.. wmore took place dumg the overall viewing
day. This s in contrast to both frst week M-mmsuim for the

 same sanple bopuhuon and the viarfns‘ behayior of suthmpolmsnd seo-
graphy student households. o |

Anthmpologr 4 Skatchins Geosraphy
1V Sample TV Sample TV Saaple

Households  Households  Households -

G:w - 8359 .M. _ .
1st week 7.1 8.0 10.0
2nd week 4.9 9.7 9.3
9:00 - 11:59 a.m.
1st week 11,6 2.1 11.7
2nd week 6.0 12.5 10.9
12:00 ~ 2:59 p.m.
1st week 4.4 9.4 9.3
Zud week 4.9 11.7 10.7
3:00 - 5:59 p.m.
1ot week 19.9 20.5 18.1
2nd week 16.7 17.2 13.3
6:00 - 8:59 PeB. .
1st week ‘ 34.9 31.2 31.3
2nd week 39.1 28.5 34.4
9:00 - 11:59 p.n.
1st week 22.1 21.8 19.6
2nd week 29.4 20.4 21.4
TABLE LXIV

Distribution of Program Viewing Throughout Viewing Day
by

IV Student Sample Populations
First and Second Viewing Logs
Spring, 1973-74




FALL, 1973-74 TV STUDENT HOUSERNL™ VIEWING HABITS vsnms SPRING, 1973-76‘ ,
TV STUDENT musxmm VIEINING HABITS: ‘WEARISONS m msm o

Table LIV summarizes, from a quantitative viewpoint, the television
vieving behavior of the TV studeat sample households for the 1973-74 aca-

dsdc year.
: | Avarase Hmbat ' | Average Met | Averase .
v smdent : of
Households M - Progrem Completions ﬁ_!m
| 1st vk 2nd wk lst wk ~ 2nd vk l_stwkznduk

Fall Semester, | |

1973-74
. Peychology 52.1 33.3 39.7 98.2 28.9 10.0 1.6 1.6
Art 50.5 3.4 = 42,6 90.8 32.0 97.1 1.9 2.2
€8 ’ 60.0 ‘002 “06 ’ 100!0 3501 100-0 106 108
-Spring Semesater,
1973-74
~Anthropology 50.2 32.6 4.4 98.6 32.1 96.4 1.7 1.8
Skatching 50.9 43.5 49.6 98.0 42.6 96.2 1.7 1.8
Geography 44.7 424 41.8 100.0. 43.1 100.0 1.5 1.7
F.R.M. 41.1 40.0 40.0 88.2° 38.8 100.0 1.8 1.7

*Again, due to the small sample size, data on these households (Family
Risk Management) are presented without elaboration.

TABLE IXV
Data on Viewing Habits of TV Student Sample Households

Fall, 1973-74 & Spring, 197374
The table mkeareadilf apparent tne similarity of viewing behavior among
households of psychology and art students (fall semester) and those of an-
thropology and sketching students (spring semester) with respect to numbers
of program viewings and numbers of those viewed to completion. These simi~
larities in viewing behavior are also quite apparent between houad’aol&e of
fall, consumer economdics students and those of spring, geograpmiudenta.
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Thé féét i:hat student séﬁple houa&oiéa ef paychology and ai't' (féli
smster). anthropology and shetchins (spring smster) watched an averase
of 17 percent more televisim—-m terms of progm mentions—than do those
of consumer eeonontes and geo;raphy students does not, hauewr, extend to
their behavior vi.th regard to viawins t.elavisi.m lessons _;A;Q_ sample house~
’holtls of IV students mported vatching fewer lassons the nmd met of

| viwius log mint.enmee, as 'rahle I.XVI nakes eleat. -

'rm:al Avg. Num. of " Lesson % of Decrease

1V Student Sample Number of Lessons Viewed  Completion - in
Households - Sige . M_w_ | m_ Lsp. Viewing
' © 1st wk2ebwk 1st wk 2nd wk lst wk 2nd vk lst wk 2Znd vk  20d wk
Fall Semester,
197374 | | -
Psychology 31 AN $7 39 1.8 1.3 98.2 100.0 31.5
. Art 338 38 119 69 3.1 1.8 90.8 97.1 42.0
* Beonomdcs 26 2 62 32 2.6 1.3 100.0 100.0 48.4
Spring Semesater,
197374
Anthropology 30 23 6 28 2.2 1.2 98.4  96.F 48.5
Sketching 4% 37 103 51 2.3 1.4 98.0 96.2 39.1
Geography 32 27 92 44 2.9 1.6 100.0  100.0 44.8
R.M. 7 5 17 6 2.4 1.2 88.2 100.0 50.0
%
Pamily Bisk Managewent
TABLE LXVI

First and Second Week lesson Viewing Behavior
All Sample Households
Fall, 1973-74 & Spring, 197374
As discussed ecarlier (page 26), two new psychology lessons were aired
each week: new lessons in Bistory of Art and The Great Conswmer Contest
were shown three times a week. All were aired on KOCE. Ristory of Art was

the only TV course offered on a VHF channel and The Great Consumer Contest
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was svailable on KCBT, the Los Mge es public statiou._ The ahow table
shows, on the bas:l.s of first week dat:a. that of the TV courses offered dur-
ing the fall, only the stMent:s enrolled in mm of A.rt repeated l.eeson
vieuins and only to g small extent. Whether this was due to 1ncreased
availalﬂntjr of the course or to some other facfor is not lmown. |

"' During the spring semester, all courses but that of physical geography
ware shman the basis of monew lessons awuk Geography was aired
three times per wveek and wvas shown, along wi:h Family Risk Management, on
a vm' station as wen as m Chmel 50. Studenta from. all spring sanple
hons&olds excep:mg those of geosrnphy were found to hm repeated their
lesson viewing during the fitat: week, and to a larger degree than did sam-
ple households of fall art stnden:s.

Another look at Table LXVI shows that all households, with the excep~
tion of those haﬂng a mﬁeieﬁmned in shel:chips and u;thtopology, were
viewing more lessons to completion during the second week, even though the
total number of lessons viewed was lower in all households when compared
with that recorded for the first week. In sample households of sketching
and anthropology students, the viewing completion rate dropped less than
two percentage points. Throughout viewing log maintenance, all sample
households watche or n le re than nine in e ten les-

sons viewed.

This information seems to indicate that the less television 4s watched,
the greater the propensity to watch programs to or near completion, an ob-
sexrvation reinforced by the overall program viewing completion pattern ex-

hibited by the sample households. (See Table LXVII.)
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~ Total Mumber of Overall

- - Second Week  Program Completion
_M&mg ~ Program Mentions:  ___ Rate
- X of Z of

_..Mw HS._M._

Fall Sanntcr. 1973-7& | -
Psychology . - 35.9 73.6 35.1

History of Art - 28.0 | 86.1 R7.9
Consumer Economics S ) - - 91.7 87.4
Spring Semester, 197374 - |
hthmm . - 35.1 ‘ ”03 ”-‘
Phyasical Geography - 2.9 93.4 9.5
Paxily Risk Mmc - 2.7 T 97.2 - 97.0
TABLE LXVII

Relaticoship Between Viewing Completion Rates and
- Devrease in Number of Program Mantions
Fall, 1973-74 & Spring, 1973~74 Sample Households
 wWith regerd to the categories which commsnd the bulk of viewing atten-

tion—~both in terms of program mentions and atteu&nﬁ audience--Table LXVIII
compares viewing behavior of both semesters’ samplinge. While some trends
are observable, e.8., during the fall, all sample households watched morye
pevs and less childrens' programming the second week and during spring, all
sample households viewed more dramatic programs and lees in the Comedy/Vari-
oty category, no radically altered viewing pattern emerges.
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o ‘v'MAJng-ﬁggglgg'géxacoxgés
B Childrens' @ Comedy/ Conbined
Sample Households  News _Programs Drama Variety Hovies.ggsfgff%gg
4 4 4 .4 2
Fall Semestar, '

1973-74

Psychology ‘ . s L _
ist wk - 10.8 14.8 10.8 20.7 8.8 65.2
~2nd wk 11.§ = 11.5 11.5 17.3 8.2 59.9
1st wk ‘ 10.0 14,7 15,4 2.2 @ 9.3 - 0.6
 2nd vk 3 %7 139 19.4 10.5 - 63.8

Economics S | - .
lot wk - 13.0 12.8 16.0 . 20.1 10.5 72.8
15.2 20.5 10.3 74.3

2nd vk 17.5 10.8

Spring Semester,

197374 |
Anthropology ' - :
) Ist wk 12.1 15.6 16.5 19.9 8.8 72.9
2nd wk | 17.2 9.0 21.8 12.5° 13.0 73.5
Sketching '
1st wk 14.7 12.4 12.4 18.8 9.1 67.4
| 2nd vk 11.6 18,5 14.0 13.2 9.7 67.0
Geography
1st wk 10.8 . 11.4 13.9 20.1 9.9 74.5
2nd wk 8.4 14.3 16.7 16.1 9.6 65.1
r.n.x.* '
1st wk 13.5 4.5 12.5 18.1 15.3 63.9
- 2nd wk 16.0 3.0 15.5 5.0 16.0 55.5

fﬁmnily Risk Management

TABLE LXVIII
Comparison of Major Viewing Categories

Fall, 1973~74 vs. Spring, 197374
Table LXVIII shows that all bousehold samplings but those of fall, con-
sumer economics and spring, anthropology students viewed fewer programs in
the major categories during the second week. The rate of decrease varies

£rom .6 percent in households of sketching students to 12.6 percent in those
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of geography studeﬁtsf. While we camot attribute these fewer progran men-
tions directly to chansastnprosramius fmthefsuseasmto:hoseof '
winter and early spring, we gre aware that at the beginning of the year an
wmdetermined nnnter of pmsrm--particuhrly in the eategnriea of Dmnz
and Comedy/Variety—were deleted or initiated.

Categories such as W, Edwaﬂ'-oual pmgtm. and Spwiala

" are eharaeteﬂaed to a great extent by change 1n subjeet mttet, ci.aa of
broadcast, and fmmcy of offerins. Because :hete 18 80 u:u‘e regularity
in vimr access to these kinds of pmgrm, we pust assume the viewer pre-
ferences here are dapendenc on such factors as che particular contont and
ti.me of the offering, and the extent to which they have been advertised in

‘various media. (We did not inquire of the sample households the years of

" schooling achieve?! therein; thus, we cannot relate educational levels to

program preferences.)

Table IXIX presents the viewing behavior of all sample households
wvith ragard to the categories of Documentaries, Bducqtional programs and
Specials. While it shows that all households within the spring sampling
watched more programs in these categories during both weeks than did fall
sample households, the difference must be qualified by the ackpowledgement.

that there may, in fact, have been more programming of this nature aveil-
 able during the first half of 1974.




7
© VIEWING CATEGORIES |
Educational " Cosbined

Sasple Households Documentaries Prograws  Specials  Categories

ist 2nd 18t 2nd  lst 2nd 1st 2nd
week week woek week  week week wagk week
Fall Semester, o \ : -
1973=74

- Psychology
Bistory of Art
Consumer Economics -

206 . 201 06 2.0 3 :05 6- 5 ‘07 ‘
- 1.7 -9 1.5 2.9 4.2 6.8
2.7 .6 1.2 1.9 .4 40 37

Nt‘N
w O e
w
.

o

Spring Smestef,"

1973-% | o |
Freehand Sketching 3.5 3.7 41 1.6 1.1 2.2 8.7 7.5
- Physical Geography 2.0 3.5 3.8 1.8 .8 1.9 6.6 7.2
mey Risk m. ' 3.5 35 8.7 13.0 1.4 3.5 13.6 20.0
TABLE LXIY

Viewing Behavior of Sample Households: )
Documentaries, Bducational Programming, Specials
Fall, 1973-7% & Spring, 197374
In concluding our study of the telévtsiém viewing habite of households

which had a member entolled in a TV course through Coast Commmity College

District during the 197374 academic year, we found the most widespread

changes to be quantitative in nature. That is, all households excepting

those of consumer economics students viewed fewer programs during the sec-

ond week of viewing log maintenmance. The decrease varied from insignifi-
 cémnt to appreciable (Table LXVII). Excepting consumer economics households,

all participants indicated that although they viewed fewer programs the

second week, they completed viewing more of what they did see. Here, too,

the change in viewing completion rates varied, and were not necaessarily

correlated to decreases in program mentions.




So far as chmgés in particulari'viwing categories are concerned, we
have Wmd‘then on a'l ﬂiﬁt‘-mk basis mnghmebolds grouwped by eome
enrollment, on a first~ versus second-veek basis, and between fall and apring
samastexrs. While patterns emerged showing, for example, that five of the
seven household groupings under eonaideration v!.emd mm naws during the sec~
~ ond week of log maintenance and 011 viewed less 1:: tha ares of Mﬁaﬂ-
ety, the attributable mmm so diverse that wa axe confined to the ob-
 servation thsi:. while the degree of vimr'prefem did vary somewhat among

. household grouyinas. a1l households prefemd to concenmte their viewing

in the areas of Nevs, mm* prograns. watic fam, M/Variety
and Movies. These categories conti.nued to be nost fmmtly vatched for
both weeks of both the semesters during which vleld.ng logs were kevt.
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aczst 6 ollege‘ ‘ di:trict

1370 ADAMS AVENUE + COSTA MESA « C&le 92626

NORMAN €. WATSON - CHANCFLLOR

- Dear Smdenc'

. As part of a program to evaluate the mtacicn of KOCE Chennel
SO and the effacts of taking television courses on television vieung
habits, we are inviting a number of students to varticivcate in a

' televistion viewing log pmject. Each participating student will com—-
plete a week's log of all the televisicn programs watched. The stu-
dents will do this for one week during the early part of the current
collene semester and for an additional week after the semester has

Completing the viewing logs will take a few minutes each day
during each of the two weeks for which they are to de maintaived.
Those students participating will be paid §10 for their sexvices
in maintaining the log after the second one is completed.

e would 1ike to invite you to join this project. If vou would
1like to participate, please £111 out the enclosed form and return
it using the postage~paid envelope. Because we can work with oanly
one hundred students, it is important to return the form fmmediately.
Only the first one hundred vho reply will be able to work with us.
Thank you, and good luck with your collepe prorram.

Rest rerards,

Q&mu&&p t)u«&(t_—-—- .

Director, Instuut:l.cul Research |
Coast Cormumity College District

RUB/cay

Enclosures: 2

. ‘ ORANGE COAST COLLEGE . GOLDEN WEST COLLEGE
E l{lC COSTA MESA NUNTINGTON BEACH




oAy petia™E
N . L F ) g 3

APPENDIX 2

LETTER ACCOMPANYING
FIZST VIEWLIG L0G




- ”aast vCommuﬂigy c;llege .distrz'ct

1370 ADAMS AVENUE « COSTA MESA = CALIFORNIA 92626

NORMAN E. WATSON - mmm

Dear Student:

- Bere is che first of the two televiston vtetdng 1ogs
that make up the viewing study that you are participating
in. Please £fill {t out during one of the weeks most coo-
venient for you between now and the niddle of the se. 2ster.
There 18 a space for you to write in the beginning date of

the week in the upper left-hand corner of each gage of the
log. .

Thank you for helping us with this study.

Sincerely,

\(m;‘a.‘%ﬁ%)m 2 .

Director, Institutional Research

RWB/cay
Enclosures
. ORANGE COAST COLLEGE | @ GOLDEN WEST COLLEGE
COSTA MESA HUNTINGTON BEACH
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\ SECOND VIEWING LOG
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Gast ammmzé{v a//ege district

1370 ADAMS AVENUE + COSTA MESA + CALIFORNIA 52626

NORMAN £. WATSON - CHANCELLOR

Dear Student:

Here is the second of the two television viewing logs that
make up the viewing study that you are participating in. Please
£111 it out during one of the weeks most convenient for you
between now and the end of the semester. There is a space for
you to write in the beginning date of the wveek in the upper left-~
hand corner of each page of the log.

We are also sending you two copies of an invoice that we
need signed and returmed to us in order to pay you the ten
dollar honorarium for participating in the study.

Please sign both copies of the inwvoice and retumrn then
with the completed viewing log using the enclosed envelope.

Thank you again for helping us with this study.

Sincerely,
—
AWRYY R
(]
\\iehard W. Br man ‘
Mrector, InstitUTIONAL Research
Coast Commmity College District
RWB/tlh
Enclosures
@ ORANGE COAST COLLEGE @ GOLDEN WEST COLLEGE

COSTA MESA HUNTINGTON SEACH



APPENDIX 4

VIEWING LOG INSTRUCTIONS
(ACCOMPANYING BOTH VIEWING LOGS)




INSTRUCTIONS

TELEVISION VIEWING LOG

For each day of the week, maintain a log of channels tumed
tn and programs viewed. Indicate, for all periods during which
the w.in television set is turned on, what times it was on, that
channel tuned to, the program being broadcast on that chamnel,
and who viewed the program. 'rite in the number of adults, teen-
agers and children who watched all or most of each program. "A"
for adult, "T" for teenager or "C" for child. Also check "Yes"
if all or almest all of the program was viewed; "No" if set was
turned off or chanpel changed before all or most of program was
completed. i

Make a new entry in the diary every time the channel is
changed or every time a new program starts.
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DEMOGRAPHICS PORM ACCOMPANY) 3G
FIRST VIRWING LOG




VIEWING LOC

General Questioms

1.
2.
3.
4.

3.

6.

7.

Before starting your diary, please answer the foliowing questions.
How many T.V. sets in your household?
How many are in working order?

Do any show color programs in color?

How many members of your household are in each of the followine groups, including
yourself? ‘

Number Number
Men: 18 and over Children: 6 through 11
Homen: 18 and over 2 through 5
Boys: 12 through 17 thder 2

Girls: 12 through 17

Do you subscribe to a community antenna service which brings T.V. signals into
yoJsr home over cable?

Hre

Please check the T.V. stations that cam be received in your home.

VHE i1
Channel 2 Channel 15
Chappel 3 Channel 22
Channel 4 Channel 24
Chammél 5 Channel 28
Channel 6 Channel 30
Channel 7 Channel 3%
Channel 8 Channel 40
Channel 9 Channel 50
Chacnel 10 Channel 52
Channel 11
Channel 12
Channel 13

Now, for statistical purposes only, please tell us a few facts about the man and
the woman of the house.

Weekly Number
Age Occupation of hours at work
Man
Woman
Yourself*

tAngwer only if not either the man or the woman of the house.



APPENDIX 6

SAMPLE PAGE FROM
SEVEN-PAGE VIEWING LOG

UNIVERSITY OF CALIF.
LOS, ANGELES

OES 06 1974

CLEARINGHOUSE FUR
JUNIOR COLLEGE
INFORMATION



Television Viewing Log for
the Week of . Day of Week

How Many Was All or Most
Watched? of Program Watched?
Station

Time Call letters Program A B _C Yes No
[6:00-6:29
{62 30-6:59
7:00~7:29
7:30-7:59
8:00-8:29
Al 8: M-8:59
9:00-9:29
9:30~9:59
'10:00-10:29
10:30-19:59
11:00-11:29
11:30-11:59
12:00-12:29
12:30-12:59
1:00-1:29
1:30~1:59
2:00~2:29
2:30~-2:59
3:00~3:29
3:30~3:59
4:00~4:29
4:30~4:59
5:00-5:29
; 5:30~-5:59
6:00-6:29
16:30~6:59
7:00-7:29
7:30-7:59
8:00-8:29
8:30~8:59

:00-9:29

:30-9:59
10:00-10:29
f0:30-10:59

U!tn :00-11:29
i_:_ao-u 239

IToxt Provided by ERI

- — attan  G—




