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ABSTRACT

The objective of the television series "Feeling Good"
is to help adults improve both their physical and mental health and
that of their children. More than 300 doctors and health experts
participated with Children's Television Network (CTW) in selling the
11 priority topics for the series: alcohol abuse, cancer, child care,
dental care, exercise, the health care delivery system, heart )
disease, hypertension, mental health, nutrition, and prenatal care.
Several informational and behavioral goals are attached to each
topic. To attract a mass audience, CTW's Community Education Service
vill work with local public TV stations. The series premiered
Noveaber 20, 1974. (Author/WCH)




D 095930

5
3

BEST COPY AVAILABLE
“It s what you do,

hour by hour, day by day,
that largely determines [———
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whether you get sick, L S YL
what you get sick with, C e s oLy
and perhaps when you die””

That’s the theme of

’ ™ of CTW
a major new v

weekly TV series on health for adults
from the creators of Sesame Street.

Premieres November 20, 1974
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CRISIS IN COMMUNICATION:

The State of a Nation's Health

“It is in the interest of our entire country to educate and encourage each of
our citizens to develop sensible health practices. Yet we have given remarkably
little attention to the health education of our people.

“Most of our current efforts in this area are fragmented and haphazard—a
public service advertisement one week, a newspaper article another, a short

lecture now and then from the doctor.

“There is no national instrument, no central force to stimulate and coordinate
a comprehensive health education program.”

These were among the key observations in the
President’s message to Congress in 1971 which
called for comprehensive health education efforts
for the country.

While the pressure for funding large scale
efforts in this area continues, a recent report by
the Presidential committee on health education
nyted that of the $75 billion spent annually for
medical, hospital and health care, about 92%
was spent for treatment after illness occurs,
with only about 4% allocated for rescarch and
the remainder devoted to prevention of illness
and health education, with health education re-
ceiving the short end.

The same committee also noted that the vast
majority of people—88% in one survey—look to
their physicians or TV commercials for informa-
tion ahout health. “Yet physicians are often too

busy to do an eriective job, and too many TV
messages are primarily concerned with product
promotion rather than with true consumer health
education,” the committee obscrved.

There is then, a need for an effective health
education program, not only to impress upon
people the importance of maintaining good
health, but to establish wider communication in
the field. This need has reached almost crisis
proportions. And, because television has become
perhaps the nation’s most potent communication
and education tool, a concerted effort to employ
its formidable strength in a mass public experi-
ment in health education seems overdue.

This booklet describes just such an attempt
now being undertaken by the Children’s Tele-
vision Workshop (CTW).
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Feeling Good aims not only to
tell viewers what the health
problems are but to impress
upon them the fact that the in-
dividual has great power over
maintaining his own health. It
sometimes uses dramatic situ-
ations to make the point. A
group that congregates at Mac's
Place, a typical lunch counter,
will carry some uf the informa-
tional messages about health.
Here Jason, an intern, tells an
over-exercised Hank that doing
to. much too soon in an effort
to control his weight will serve
only to make him *“tie best
conditioned bedy in the
morgue.’




FEELING GOOD.

o) xAv Major New TV Experiment

in Health Education

During the 1974-75 season, the 250 stations of
the Public Broadcasting Service will televise a
major new weekly series for viewing in prime-
time evening hours. It will be aimed at adults
and designed to help improve their physical and
mental health and that of their children.

The New York Times, in a front page headline
announcing the series, called it a ““Sesame Street
for adults,” an apt description since its creators
—the Children’s Television Workshop (CTW)—
earlier pioneered in producing highly popular
and educationally effective television for the
young.

The new serics of 26 hour-long programs titled
Feeling Good is probably the most amnbitious at-
tempt ever made to use television on a regular
basis to convey health information.

The program will be as unlike any previous
TV health presentation as Sesame Street and The
Electric Company—the Workshop's two prize-
winning children's programs—are unlike any pre-
vious form of educational programming.

In common with the Workshop s other suc-

o cessful TV ventures, the new series will be the

result of exhaustive pre-broadcast research. And
it will be accompanied by extens. ‘e promotion
and outreach efforts to reinforce eac h program’s
message and to bring the viewer in contact with
local health institutions.

While designed for family audiences, the series
will consider the informational needs of adults,
with the primary target audience of the program
being the young parents who play major roles in
influencing the health habits of their immediate
families. The health problems of the poor will
be of particular concern to the series’ producers,
because good health and adequate health care
are especially difficult to achieve in low income
communities.

The series will employ a variety of proven
television techniques to entertain while at the
same time conveying helpful and needed infor-
mation. This will hopefully motivate viewers to
take action in their own best interests.

The overall objective of the series, then, is to
encourage people to raise the level of their
own health and that of their family. Health is
closely related to lifestyle: the individual has
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much greater power than most people realize to
maintain good health and to prevent illness.

As one doctor told the Workshop health staff
recently, “It's what you do, hour by hour and
day by day, that largely determines whether you
get sick, what you get sick with, and perhaps
when you die.”

Selection of subject material for the series has
taken over two years. More than 300 doctors and
health experts participated with the Workshop
in this process.

The series will use a resident company of
eight whose characters are so defined that the
audience will be able to identify with them.
“These characters,” says Al Morgan, senior pro-
ducer for the series, “will provide an element of
reality to the series. And, from time to time, the
program will take a look into their lives—indivi-
dually.”
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Variety of
Communications
Techniques,

illustrated here in scenes fiom the product on,
will be emploved in the new CTW health series.
A variety magszine format will be used, afford-
ing the widest possible latitude to oroducers in
presenting major hcalth subjecs in the most
compelling ¢ nd entertaining manner.

At times a single topic may be treate cn one
show in several different ways—-via drama,
music, dance, satire or even animation. The pro-
ducers call this, a “cluster effect™ and the aim is
to reinforce the overall impact of hey heaith
messag.s.

Celebrities will make guest appearances.
Howard Cosell calls the ‘‘shots” to stress
the importance of immumzation. Bill
Cosby in the same segment reminisces
about whaoping cough.
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Music and Dance are also used to get some show goals across. Here a *Walking Song.” an original
number by John Morris and Barbara Fried, makes the case for exercise in maintaining good health,

Self-h-lp methods will he encouraged on Feeling Good. The
series will convey basic information (which researchers have found
B&ST COPY NbNb AR T many viewers don't have ) on subjects such as b, east cancer. Here

viewers of the test show see how to do a Freast self-examination.

\

Satire /v one technique that is wsed.
Here are Jordan Christopher and
Karen Machon in* Tim Greens,”
asatire on the bangquet seene from
the fum Tam Jones, To show their
importance in the ddily diet, leafy
greei vegetables mahe up the
entire meal.

£
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About the Series’ Creator

The Children’s Television Workshop, creators
of Feeling Good, public television's new series on
health for adults, is a non-profit rescarch and
production center founded in 1968 to experi-
ment ir: the educational uses of television and al-
lied communications media.

From this experimental laboratory came a
program which is acknowledged as a major
phenomenon in television: Sesame Street. That
series is scen in the U.S. by some nine million
youngsters, and overseas in more than 40 coun-
trics and territories by millions more, either in
its original English language version or in special
foreign language editions created in Latin Amer-
ica (in Spanish and Portuguese) and Germany.

Though its audience includes many adults be-
cause of its cntertaining nature, Sesame Street
was and is aimed at preschoal children, designed
to give them some of the skills needed in school.

The success of the series, proven by extensive
effectiveness studies, gave rise to a second pro-
gram, The FElectric Company, which teaches
reading skills to grade school pupils. Seen by
some six million children, about half of them in
classrooms, it has had a marked effect in convey-
ing some of the most hard-to-teach reading skills.

Both shows were developed and produced on
a Workshop-designed “model™ that involves
identification of subject matter most adaptable

to television and testing of show material before Song is another technique to be used. Here soul
broadcast to ensure viewer appeal and educa- star Bill Withers sings about hypertension, a
tional effectiveness. problem that affl.. ts 20 million Americans. The

The sume model is now being followed in the brief Ivrics of an original ballad tetl how easy it
development of the Workshop's latest experi- is to get a blood pressure check which can iden-
aent, Feeling Good. tify an easily treated problem.

ERIC
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PL." NNING:

Diagnosing a Nation's Health Problems

For CTW the process of creating a new series
begins more thun two years before broadcast
date with the kind of research and deveclop-
ment more readily associated with the birth of
scientific products than with a popular entertain-
ment vehicle.

The process, painstaking and time consuming
as it is, has proved highly effective for the Work-
shop 1n its earlicr attempts at educating via tele-
vision.

The decision to attempt a health series was
made in eariy 1972 when a small staff of pro-
ducers and researchers began interviewing doc-
tors and health experts from all parts of the
country. Their aim was to determine the most
pressing health problems among various seg-
munts ot the population—low and middle income
families, urban and rurat residents and minority
groups—and to discover the extent to which TV
might play a part in lessening some of the prob-
lems.

The Workshop staff interviewed some 170
medical and health professionals from 16 states
representing widely vary’ng economic and cul-
tural groups. These experts were virtually unan-
imous in their belief that television has an im-
mense untapped potential not only for provid-
ing vital health information, but also for helping
people to make use of this inforrnation in their

Q ily lives.

Although there seemed to be general agree-
ment as to what the nation’s major health prob-
lems are, the experts warned that developing an
effective TV series about them would be ex-
tremely difticult. They pointed out that just as
no two families have the same daily ritual, neither
do any two cultural groups assign the same
values to work, play, food, exercise, doctors or
hospitals—and health itself is often defined dif-
ferently from group to group. Status needs,
cultural traditions, superstitions and ingrained
behavior paiterns all play a part in what people
do.

For this reason, the health professionals urged
CTW to explore the most crucial health prob-
lems, not only with an cye to conveying basic in-
formation, but also in terms of the varying atti-
tudes, habits, beliefs or lack of knowledge that
frequently lead people to ignore this information.

The Workshop’s producers probed the issues
further during 1973 in a series of seminars
which focused on certain crucial health topics.
Among the primary areas ot discussion by these
“task force” groups were prenatal, infant and
child care; adolescent health problems; modifi-
cation of personal habits (smoking, drinking,
drugs, overeating); access to the health care de-
livery system; family planning; chronic diseases;
death and dying; nutrition and mental health.
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Fach task foree seminar included about 20
experts representing the medical, psychological
and cultural aspects of the pertinent health sub-
jectarea. The CTW producers asked about:

8 the prevalence of the particular health prob-
lem in society and the impact it has on the
tunctioning of an individual or his family,

8 the degree of public interest in (or ignorance
ot the problent

® the extent to which an individual can do sone-
thing about the problem;

® the extent to which a doctor can help;

8 the potential for etlective presentation of the
problem and its treaument on TV

8 the susceptibility to measurement of the pro-
grams’ impact on a viewer’s knowledge, atti-
tudes and, finally, actions.

From the recommendations of task foree par-
ticipants, the staft began to designate specific
goals and objectives for the series.

‘The experts agreed that inadequate informa-

Aruitoxt provided by ERic

Documentary coverage of new health vocations,
suchas this one ona Child Health A wsociate. will
be inclided in the wecekly series, This story

ton is a primary cause of poor health in the U.S.
They also said that an individual's failure o heed
information available to him might be just as de-
trimental to his health. Yet, the power of the
individual to case or forestall certain health
problems—as well o8 his power to ereate or ex-
aggerate them—is frequently far greater than he
knows,

The health experts participating in the Work-
shop’s semunars pointed to self-help or “peer
intervention” groups for smokers and overweight
prople as often being more successful than any
miedical intervention.

These examples underscored the point that
health education depends not merely on the
transeission of information, but also on motivar-
tng individuals to make use of the information in
their daily lives. Health, many seem to fecl, is
something for doctors to worry about. Millions
of people whd have their car checked regularly
neser think of thein own health until it is in
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tocteses on Sharey Erzineer who, with two vears
ot colleee and three ot specialized medical train-
e now works v a paraprotessional among

Jjeopardy - chis s what advisors called a erisis
mentahty . and e s a o deeply ingrained pattern
both among Livmen and professionads.

oo many people.” savs Pro Jo Robert Bu-
chanan. chamrmuam ot the series” nationad advisory
counci, Uregand vood health as o birthright for
which they have hittle or no continuinyg respon-
sibifity Hiness, on the other hand. i~ frequently
denied, oratitis acknowledged, the patient com-
moniy hastens to transter totad responsilality for
deating wath it to someonce clse, usually o physi-
cran. Morcover, there i common failure to
recognize the major relationship between an in-
dividual < wan of tite and the kind of health he
er sheenjov ™

Amertcans have alwanvs been more concerned
with threatenme tiness than with the long-term
matntenance of good heatth. According to com-
mon tolk beliet, health s not m isell a positise
value, but merely the absence ot illiness,

Many task torce participants agreed. there-

Aruitoxt provided by Eic:

migrant families in Colorado. A local doctor vavs
she can handie 806 of the problenis brought to
hisattention, including minor surgical procedures,

fore. that to “think prevention™ might be the
single: most important notion that the Work-
shop’s producers coutd promote.

For that matwer, personal ceonomies alone
could dictate the case for emphasizing preven-
ton. Medical costs have risen five times as fast
as other prices in the past decade, Even a tamily
of means can be bankrupted today by a catas-
trophic imury or long-term illness. One health
administrator concluded: ~'The only way this
country van atford the rising cost of health care
is through preventise medicine.”

Many of the hundreds of recommendations
made during the task force seminars have finally
emerged as overall objectives or specific goals for
the series. They are now being documented in a
comtantly exvpanding notehook for the writers
and producers who will create the series.

BEST COPY AVAILABLE




RESEARCH:

Prescribing for a Target Audience

, Of the several innovations that have distin-
guished the Workshop from other television pro-
duction centers, perhaps the most important is
the role of research. No other communications
venture has allocated so much time and effort to
determining the nature of its audience, that au-
dience’s needs and interests and appropriate pro-
gram content before composing its final educa-
tional message.

This pattern of research activity, pioneered by
the Workshop for Sesame Street and The Elec-
tric Company, is being tailored to the production
requirements of the series’ producers and writers.
It is performed by CTW’s staff of specialists in
social psychology and communications research.

This staff has tested both traditional and inno-
vative examples of health education films in an
attempt to identify successful techniques and in-
fluence strategies and to examine audience re-
actions to various types of material. Their find-
ings, coupled with health information deter-
mined as significant by earlier interviews and
task force seminars, provided guidelines for the
producers and writers to use in creating a body
of sample program segments, nearly two hours
in length, which was produced in August 1973.

These segments, produced on film and video-
tape, were tested in four different locations on
“roups chosen as representative of the target au-

dience for the series. This research phas¢ placed
major emphasis on determining the appeal and
credibility of different segments and their poten-
tial effectiveness in producing change in beliefs,
attitudes and behavior.

Researchers are particularly interested in
learning:

® which types of TV presentation hold the most
appeal and which are the least appealing?

® which TV forms (hunor, music, drama, etc.)
can best be used to present which health
topics?

® can viewers identify with characters very dif-
ferent from themselves? Does identification
increase learning?

® in what ways can music and song be used to
convey factual health information?

® how can light and entertaining elements be
used without losing credibility of the mes-
sages?

® what is the best balance between entertain-
ment and serious treatment of content?

u do viewers change their behavior as the result
of watching TV health messages?

Appeal is important because the series will
have to attract and hold a large audience in com-
petition with commercial network prime time
programs designed purely as entertainment fare.

To assess appeal and effect, the sample reel
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Target Audience Research i the /mllmarl\ ut
PV proseammune i CLW  creators of a major
Porenddoantinng servies tor qdules, Here
rowath tiie irelp ot an electronie

s
analvzer that allow s viewers to register their
personad opinion of program materials, chechs
appeal ot a sample seement prodduced 1or the news
health series onan audience o1 potential viewers.
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segments were varied in subject and treatment—
sketches, song, ‘““commercial™ type spot an-
nouncements, drama, interviews, animated car-
toons, documentary films and comedy and satire.

Test audiences expressed a preference for more
serious content and trcatment than producers
had predicted on the basis of known viewing pat-
terns. Encouragingly, most of the sample seg-
ments were found to be effective in conveying
information; many in the test audiences increased
their health knowledge markedly as a result of
a single viewing. Additional studies are now
being done to determine the optimum amount of
information to incorporate in each program,

The research also revealed a need for more
work in developing strategies for influencing in-
dividual health behavior. Ingrained habits and
behavior have always proved least tractable and

Q
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the producers are aware of how difficult it is to
create lasting motivational changes.

The research results led the producers to make
certain changes for the pilot production which
was completed in June. This program is being
tested during the summer for audience appeal
and impact in scveral cities across the country.

Depending on the results, further changes may
be necessary in methods or techniques of presen-
tation as well as in content. Research will con-
tinue as new material is produced and through-
out the 26 weeks of the series.

Later research studies will evaluate the series
after it has been broadcast. A research advisory
group will help plan several “summative” field
tests and audience surveys which will be per-
formed by independent evaluation agencies to
gauge the impact of the broadcasts.




Diagnostic Charts like these
prepared by CTW's research-
ers plot results of appeal studies
on test program elements.
They tell producers and writ-
ers, what they once could
know only viscerally—which
elements and combinations of
topics and treatments to use in
developing an entertaining
and educationally effective
television show.

Testing and screening will be
encouraged on Feeling Good.
Here a satirical sketchon a
popular TV detective show
makes a point about hyperten-
sion. The suspect, at left, seems
healthy. He is advised to have
his blood pressure checked
anyway because often a victim
of hypertension doesn’t show
any of the symptoms of the
illness.
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OUTREACH:

Reinforcing the Message

Attracting a mass audience for the health
series and providing followup information about
the availability of local assistance on topics
covered by each program is an integral part of
the CTW health project.

The Workshop has been successful in drawing
millions of new viewers to public television
(Sesame Street and The Electric Company have
more regular viewers than all other public TV
programs combined). It has also pioneered in
developing unique community follow through
projects involving viewers, parents, educators
and others interested in reinforcing the educa-
tional message of the TV shows.

Building on this base, the Workshop will help
create an extensive national outreach project
centered on local public television stations. This
will involve cooperation with national health or-
ganizations and community level medical, health
and education groups.

Among the informationoutreach projects to
be undertaken will be:

® Jocal public television programs designed to
follow up the national series by focusing on
information and treatment available in the

community.
Q

7
1

® creation and distribution of community health
services directories, published in conjunction
with local public TV stations as both a con-
tinuing reminder of the show (and its several
broadcast times) and a ready reference to
available neighborhood health services.

® a series of informational posters for schools,
churches and other institutions, summarizing
in graphic form key information on major
health subjects covered in the series.

u foreign language simulcasts of the program on
local AM and FM stations.

® a newsletter for medical and health profes-
sionals, teachers and community leaders, de-
signed initially to keep them abreast of devel-
opment of the series, and later to brief them
on series content in advance of broadcast
dates.

® a general circulation publication, either in
newsletter or magazine format, to provide
advance information on broadcast topics and
to reinforce program content as well as report
on reaction to the series.

A national promotion campaign, utilizing
newspapers, magazines, radio and TV, will be
designed to increase awareness of the series and
underscore its educational objectives.
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Controlling Weight (a battle that Hank
obviowsly ivlosing) by proper diet and
cxercise gets particular emphasis in the ‘
test production.

A major commercial network TV special will
probably also be produced shortly before the
series’ premiere to reach potential audiences who
might not otherwise be famuliar with public tele-
vision programming.

e
e

Appearances at meetings and conventions of
health, medical and scientific organizations will
extend notice of the series and the producers’
plans to professionals in health, education, com-
munications and related fields. -

Film and cassette excerpts from the series may
also be made available to schools and organiza-
tions—depending on availability of funding as
the first season progresscs.

The Workshop's Community Education Serv-
ies division (CES) operates seven regional of-
fices across the country statfed by specialists ‘ o
in outreach work with the urban and rural poor. .
Their role will be to work with local public TV
stations in drawing attention to the programs
and to encourage conununity members to use
the information and assistance they provide. v

Seminars, bricfings, and distribution of promo-
tional and health information literature are
among CES activities planned for the health
:f;ncs, T

ERIC
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National Advisory Council:
Throughout the series, the research staff and the producers will be
assisted by a National Advisory Council that will review program
material as it is developed.

3. Robert Buchanan MD, (chairman)
Dean of Cornell Unive sity Medical
College, New York City.

Ruth Atkins, Senior Comprehensive
Health Coordinator, Comprehensive
Planning Agency, New York City

Judith Bellalre, RN, Assistant Profes.
sor, School of Nurse Practitioner Pro.
gram, University of Colorado Medical
Center, Denver

James P. Comer, MD, Associate Pro-
fessor of Psychiatry, Yale Child Study
Center, New Haven

Diana Dean, RN, Director, Nurs
Educanon, Mt. Hood Community Col-
lege, Gresham, Oregon

Kurt W. Deuschle, MD, Lavanburg
Professor and Chairman, Department
of Community Medicine, Mt. Sinat
School of Medicine, New York Ciry

Helen Dickens, MDD, Associate Profes-

sor of Obstetrics am; Gyne«lou{o:'y Uni.

:i ‘;s‘l’zy of Penna. Medical Sc Phiia-
elphia

Jose Duarte, Executive Director, East
Los Angeles Health Task Force, Los
Angeles

Lioyd C. E MDD, President, Me-
harry Medical College, Nashville

Shervert H. Frazler, MD, Professor of
Psychiatry, Harvard University, Psy-
chiatrist-in-chief, McLean wpilal,
Belmont, Mass.

Milton Gross, MD, Professor of Psy-
chiatry, Downstate Medical Center,

and Director, Division of Alcoholism,
Hospital for Addictive Diseases, Kings
Count; Hospial, Brooklyn, New York

4 York Unmm:y. New York

Joan Guesow, Instructor, Program in
Nutrition, Teacher's College, Columbia
University, N.Y.C.

FPiawatha Bavis, MD, President, Be-
havior Reseurch & Development Cen-
ter, Los Angeies

John Holloman, MD, resiaent, New
York ll’i«ikh "c’ ampbau Corparation,

New
hn-a. PaD, Assuciate nom-

] Human E s
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Kansas

David Kesangr, MD Dircctor. Health
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niversity, Washingion, DL.
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Medical Ce:n‘:.a. Wamlon, C.
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Réseaveis Advisory Committee:

The. Resegrgnt Advisgry Committee will help plan several “summa-

tive” field tests'and audience surveys. The members are:

Keith W, Mielke, PhD, (chairman),
P.ofessor of Radio ' TV Communica-
tions, Indiana University.

Lionel Barrow, PhD, Professor Afass
Communications and Afro-American
Studies. University of Wisconsi -
Milwaukee.

Jacquelin Jackson, PhD, A sscciate ' ro-
fessor of Medicine Sociology, Depart-
ment of Psychiatry, Duke Universiry
Medical Center, Member of Center for
Study ° Aging and Human Develop-
ment.

Howard Leveathal, PhD, Professor of
Psychology. University of Wisconsin~
Milwaukee.

Sol Levine, PhD, Universuty Professor,
Boston University, Boston.

Harold Miendelsohn, PhD, Professor
and Chairman, Denaronent of Mass
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JPublic Broadcasting Stdtions:
Initial air time for the series will be early Wednesday evening, with a repeat
showing Saturday evening and, on some stations, possibly during a weekday hour.
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Underwriting

The development of a major television series
on a subject as complex as health is costly and
time consuming. Television itself is an expensive
medium, although with its large potential audi-
ence, the cost of programming on a per viewer
basis can be miniscule. An example is Sesame
Street which is produced at an annual cost of
more than $4° million, but because of its vast
audience costs less than one cent per viewer,
per episode.

The three-year budget for production, related
research and outreach activities, is $7 million.
The bulk of funding for production of the health
series first season has come from:

s Corporatijon for Public Broadcasting
® The Robert Woud Johnson Foundation

If you wish further information, write,

Q
l: KC D 1974 Chiidren's Teiavision Workshop

= Exxon Corporation
» Aetna Life & Casualty Company

In addition, these foundations helped under-
writing the early feasibility and planning stages
of the project:
®= The Edna McConnell Clark Foundation
® The Commonwealth Fund
= The Jchn and Mary R, Markle Foundation
» vanAmeringen Foundation
= Jttleson Family Foundation
s The Grant Foundation

Additional support to finance community ém- ' " LN
reach projects and specialized research mhtod .
to the series, is now being sought.




