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ABSTRACT

This is a newsletter for broadcasters, describing
drug abuse education campaigns and evaluating radio and television
broadcast materials. Tt is distributed to approximately 5,600 radio
and television stations through the cooperation of the National
Association of Broadcacters, and is effected through the facilities
of the Department of Health, Education, and Welfare. This issue
contains summaries of two drug education programs--one entitled
"Alternatives" aired over KTTV Television in Los Angeles, California,
and the second entitled "Discover Drugs," a week-long public
information campaign conducted over WRMU-FM at Mount Alliance college
in Alliance, Ohio. The remainder of the issue contains an evaluative
listing of varicus films, tapes, records, etc. on the topic of drugs.
Each entry contains a complete listing concerning the source,
availability, cost of rental; audience, etc., followed by a summary
of the content, scientific observations, evaluative comments, and
suggestions for use. The reviews of the broadcast materials presented
are the work of an independent panel representing a broad range of
professions and opirions related to drugs and drug use. Copies of
"Tune In" are available from the National Clearirighouse for Drug
Abuse Information at 5600 Fishers Lane, Rockville, Maryland 20852.
(LK)
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DRUG ABUSE NEWS FOR BROADCASTERS/ABOUT BROADCASTING

“There is no priority higher
in this Administration than to
see that children, and the pub-
lic, learn about drugs in the
right way and for the right
purpose through education.”

Richard Nixon

KTTV, LOS ANGELES — “ALTERNATIVES”

KTTV Television in Los Angeles has been air-
ing a bi-weekly half-hour program entitled
"Alternatives'" sfnce June, 1970, KTTV ran
studies to determine how television might
best be used to counteract drug abuse, and
concluded that a hasic problem area 1s why
people take drugs. 1In the belief that in-
formation on pharmacological aspects of
drugs has little or no meaning to young
people, KTTV developed a program that probes
human feelings. N

- "Alternatives" consists of open discussion

U.S. DEPARTMENT OF HFALTH.

of human experience by a pre-selected group
of teenage men and women. The emphasis is

on feelings which cause emotional pressure
and the goal 1s to help people find alterna-
tive means of coping. Taping sessions run
two hours and are tightly edited to a fast-
paced half-hour program. Programs are trans-
ferred to film for use in high school class~-
rooms.

KTTV has produced a two-hour session of
"Alternatives" to be aired as a special en-
titled "Will Someone Listen to Me.,.Please!"
The program includes twelve ''instant hot-
lines,'" which cre made ervailasie for yse by
viewers during the broadcast.

KTTV will offer its assistance to other -
stations interested in initiating their own

(Continued on Page 3)
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THE PERSON OR ORGANIZATION ORIG-
INATING IT. POINTS OF VIEW OR OPIN- |
IONS STATED DO NOT NECESSARILY

REPRESENT OFFICIAL NFFICE OF EOU-
CATION POSITION OR POLICY.

“DIZCOVER DRUGS" CAMFAIGN, OHIO

"Discover Drugs' was a week-long public
information campaign on drug-related {sgsuea
that came about as a result of a term paper
in advertising. Roger A. Bantley, then
Director of WRMU-FM at Mount Alliance Col-
lege in Alliance, Ohio, wrote the paper with:
the thought that non-commercial, educational
radio 18 suited %o devising and presenting
such a program. As a result of a growing
drug problem in- the geographical area and
almost complete ignorance of any aspect of
drugs, he chose to develop a plan for
"advertising" drug issues which was subse-
quently aired on WRMU in the spring of 1972.

The program was presented Monday through
rriday for 4-1/2 hours each evening. It

waid aimed at a general audience with the
goai of develuping awareness of social
groblems arisfing from the spread of drug
abuse, The brov<idcasting was structured so
that people could listen to segments accord-
ing to their interest. -

"Discover Drugs' consisted of four different
programs each evening. The first program
was entitled ''Drugs: The ™usic of Ar Era"
and consisted of local music programs based
on drugs. This was followed by 'Drugs: The
Search for Understanding,'" which consisted
of general intereast discussion on ‘drugs.

~ Following this was 'Drugs: The Iassues on

Trial," & series of nationally produced pro-
grams studying legal and sociologicel as-~
pects of drugs. The evening concluded with
locally produced discussion programs with
comnunity leaders entitled "Drugs: The Local
Scene." This érogramming was followed
throughout the week with different topical
issues presented each night.

The week's broadcasts were preceded by.two
weeks of advertising aimed at creating
awareness of the drug problem and stirring
interest in the radio presentations. The
campaign consisted of in-school, outdoor,
direct mail; newspaper, radio, and tele-
vision advertising.

nFurﬁher information can be obtained from the

Program DNirector, WRMU-FM, Mount Union Col-
lege, Alliance, Ohio 44601.
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EVALUATION: NOBODY BUT YOURSELF

TITLE: Nobody But Yourself

MEDIUM: 16 mm color film

DETAILS: vViewed 2 programs, No. 1 and
No. 3, 20 minutes each

PRODUCER: WQED TV, Pittsburgh,
Pennsylvania

YEAR: 1971

AUDIENCE: "High School Students

PUBLIC SERVICE

PROGRAM? Yes

RESTRICTIONS:  None

COST: $15.00 audio-visual rights
for each film

Great Plains National
Instructional Television
Library,

University of Nebraska,
Lincoln, Nebraska 68508

SOURCE:

SUMMARY: The panel viewed two programé in
this 20-minute series.

No. 1. This program opens with changing
geometric patterns against a background nar-
ration describing man's constant search for
¥4meelf, which mm=s sometimes led fm < wi=
veeedment with grups.  The narmator woimus
s the the - dermsion to mse o abmse @rugs
regim wiih the imgisidual, Thenarstes
thew comzs on-merews: to discuss the -prumer—
+fles and dangers «f drugs. The discussiton
'Le interspersed wich personal experiences of
addicts. The film ends with the statement,
"You are special, unique, nobody but your-
self. Many people are layer upon layer all
waiting to be devaloped to nobody but your-
self." .

No. 3. This program is in four segments.

In the first portion a finger-puppet inter-
views another puppet on 'feelings of hate."
The second segment portrays teenagers in
realistic daily situations as they are asked
such questions as, "How well do you know
your friends?", and "Is there a hidden
mysterious you beneath the surface?'" The
third segment presents a teenage euncounter
session in which non-verbal exercises are
used to relate to the development of sub-
‘cultures, the importance of helping one an-
‘other, and feelings of loneliness. The last
segment shows a.foot and a hand involved in
a dialogue which demonstrates an aspect of
friendship. '

2

TUNE IN

A newsletter for broadcasters, describing
drug abuse education campaigns and evaluating
radio and television broadcast materials.

. Information about new campaigns and materials

is welcomed.

Tune In is published by the National Clear-
inghouse for Drug Abuse Information (NIMH)
on behalf of the Special Action Office for
Drug Abuse Prevention and the Federal agen-
cies engaged in drug abuse education programs.
Acting Program Director, Jean McMillen
NCDAIL
Tune In Editor
Contributors

Richard Sackett
Marc Burgett
Nancy Levine

SCIENTIFIC EVALUATION:

No. 1. The film speaks of brain damage and
chromosome damage as 3 result of LSD use.
This has not been proved to be true. Another
inaccuracy is the statement that neurosis
develops from use of amphetamines. The film
also fails to distinguish a "pot-head" from
an occasional user of marfhuana and implies

s progressizm theory f{rzm wmnari . uana to harder
+drugs . whieh 1s not .z-oeexen fmect,

Ne Z. This program deals wiiir 3sychological
repmemrlots and does not pmrserms scientific
chermaesiogical data.

OTHER COMMENTS/SUGGESTIONS FOR USE:

No. 1. The introductory animation is excel-
lent and the narration is lively. The film
1s fairly well paced and manages to hold the
interest of the viewer most of the time.
However, the "authority on drugs' is not
identified and thus lacks credibility. He
is pedantic and authoritarian, and young
pecple would probably not relaste to his pre-
sentation. The film also projects stereo-
typed figures of drug abusers, especially

..the black addict.

No. 3. This program does not: succeed very
well in its aim of demonstrating peer-group
pressure, The animated introduction and the
sound are very good, but the major portion

of the program is dull and boring; it is felt
that young people could not relate to it. ’

' -Some members of the panel feel that the pro-

gram's teaching method 1is inapplicable to
drug education.
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EVALUATION: BECAUSE WE CARE

TITLE: Because We Care

MEDIIM: 16 mm color film

DETAILS: 1-hour portion of a 2-day
encounter group

PRODUCER: WQED TV, Pittsburgh,
Pennsylvania )

YEAR: 1971

AUDIENCE: Teachers

PUBLIC SERVICE

PROGRAM? Yes

RESTRICTIONS: None

COST: $15.00 for 1/2 hour
SOURCE: Great Plains National
Instructional Television
Librarvy

University of Nebraska
Lincoln, Nebraska 68508

SUMMARY: The panel viewed Program No. 4 in
this series. The fiim, which is intended
for teacher education, uses roie-playing
techniques. The moderator engsges <eachers
and graduate students ip a hypethetiival
situation revolving sround a l@th gzmde
student who announcers: he 1is smobiing mot.

The focus of the discmssion is-cn alierna-
tives to drug use and:ways thataseducators
can get inaights into:marihuana mse. The
interaction of the group members-reflects
the need for developing skills of communica-
tion. According to the moderator, the pur-
pose of the film is to crystallize the role
of the teacher in drug education, to analyze
what has been done, and to reflect on the
arguments presented,

SCIENTIFIC EVALUATION: There 18 no criti-
cism of the scientific content of this pro-
gram. The ideas presented are given as
opinions of the participants.

OTHER COMMENTS/SUGGESTIONS FOR USE:
Panelists feel that this program fails to
accomplish 1its projected goals. It i8 re-
garded as a particularly boring presenta-
tion, the content is uninformative, and the
production 18 poor.

EVALUATION: INNER CITY RADIO SPOTS

TITLE: NIMH Inner City Radio Spots

MEDTUM: 7-1/2 1ps radio tape

DETAILS: 2 spotz, 30 seconds and 60
secoads long

YEAR: 1971

AUDIENCE: Black, inner city urban
population

PUBLIC SERVICE

PROGRAM? Yes

RESTRICTIONS: None

COST: None

National Audiovisual Center
(GSA),
Washington, D. €. 20409

SOURCE:

SUMMARY: The panel listened to both of the
spots, which were produced for the black
urban population. The first announcement
uses & chanting narration against a rhythmic
beat. The message conveyed 1s the humanity
of man as opposed to the glavery of dope.
The second program Involves two blacks. OCme
1s trying to convince:the cther to stop
taking.dope by relating hi:z own experiences
that i=d him to:stop usfng drugs. He asks.
"How czn you get your geople togerher when
you'r= 2- slave who reiaforzes his owva
siavemy’

SCIENTIFIC EVALUATION: There is little
scientific content in these spots. The in-
formation presented is accurate,.

OTHER COMMENTS/SUGGESTIONS FOR USE: Both
programs use stereotypes of the way black
people think and talk. The first program
uses 8 hard sell approach, which 1s usually
ineffective. The second program is one that
the black community could identify with. It
does not have an authoritarian tone, and the
"slavery" message in this spot 1is good.

(Continued from Page 1, Colum 1)

"Alternatives' program, and has a brochure
describing the background and procedures for
organizing the program. Further information
can be obtained from Janet Fede, Director of
Promotion and Creative Services, KTTV,
Channel 11, 5476 Sunset Blvd., Hollywood,
California 90028.
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EVALUATION: THE DRUG
' - PROBLEM PROBLEM

TITLE: The Drug Problem Problem

MEDIUM: Yideotape

DETAILS: 5 half hour shows in black
and white

PRODUCER: John James, WHA-TV

YEAR: 1971

AUDIENCE: General

PUBLIC SERVICE

PROGRAM? Yes

RESTRICTIONS: Any station broadcasting
would have to have drug
counselors covering phones

COST: Shipping expense

SOURCE: Rod Thole, Station Manager
WHA-TV
3313 University Avenue
Madison, Wisconsin 53705

SUMMARY: This program consists of five

1/2-hour tapes taken from an actual 3-hour
counseling sessfon with a family who was
experiencing a drug problem. In their ses-
sions with the ‘pmychiatrist :and.psychologist,
a teensger (Bill:: .and:his parents (JFerry :mand
Norme). begin openly-to:share -their Feeliirgs
a8 tizey discuss such things :as differences
in values, communication, and difficulty in
expressing feelinga and emotions,

In the fifth program of the series, Bili snd
his parente discuss how their judgments can
act to complicate or intensify more impor-
tant isaues. As they proceed in their dis-
cusgion, Jerry saya the hurt that's hardest
to get over is the fact that Bill won't ac-
copt his values. He comes to realize that
Bill feels the same way about his own values
in relation t¢ him.

At another point, when Bill describes what
his reactions and feelings would be 1if he
found that his younger brothers were using

.druge, it becomes apparent that his attitude

is not very different from the one his
father has displayed toward him.

.
At the end of the program, Jerry identifies
both the problem and the value of the ges-
sion for him and for other families who

" might be helped in the aame way. He talks

about communication and the difficulty

4

people have in bringing a drug problem out
in the open. He says, "There are so many
times when you want to talk and can't get
the door open. When something gives you a
chance to get the door open--it's great.
You just want to keep it going.'" After the
program, families who are experiencing a
drug provlem are given an opportunity to
call & panel of profesaional people for
answers to thelr questions.

SCIENTIFIC EVALUATION: The program does not
discuss individual drugs and their proper-
ties. When Bill discusses his reasons for
trying drugs, he does not mention -the
specific drugs that he has used but ap-
proaches the topic from the standpoint of
general motivations and experiences, The
emphasis 1s on the psychological and emo-
tional aspects of the problem rather than
sclentific data in the pharmacological sense.

OTHER COMMENTS/SUGGESTIONS FOR USE: This
program has to be evaluated in terms of what
it 1s attempting to accomplish. The two
goals are awaremess snd motivation. By help-
ing prople to rzcogrize and admit te prob-
lems that exist. within themselves and their
own families and otfZering some means of as-
surance for dealing with the situation, the
programs will activate more families to seek
help to remove the blocks that are creating
the econtroversgie=z. It 18 an effective divice
for this purpose. It operates on:the theory
that d=ug abuse cannot be:alleviated until
the undierlying problems that exist within
people :are resolved.

The actual reality of the counseling process
is both an asset and a detriment. 1In terms
of the goals of the program, however, the
reality has to be viewed as a positive
factor. Even though the family members,
especlally Norma, are more tense and formal
because of the presence of TV cameras and
the pace 1s sometimes slow, the authenticity
of, the interaction and the genuine display
of emotion outweighs the elements which
might be corrected in a staged production,
Because of time limitations and the nature of
the program, some important issues are given
superficial treatment instead of being
developed to a deeper conclusion.

The panel feels that parents will derive

more benefits from this program than teen-
agers. It 1s necessary to have a panel of -
profesgsionals available for questions in
lecal areas where these programs are showm.
The program would have only limited value 1if
it did not direct troubled families and indi~
vidualg to the professional guidance that
might help them, Use of TV in this way can
be interesting and effective.
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NEW YORK STATE RADIO/TV PSA’S

The radio/TV unit of NACC's office of com-
municstions produces pubiic service announce -
ments about drug abuse and distributes them
periodically to New York's 227 radio and
television stations. 1In 1971, 45 radio spot
announcements and six TV spots were produced
and released.

CBS has also used some of NACC's material;
it 18 estimated that taped interviews with
ex-addicts produced by NACC reached a radio
audience of 35 million in a three-month
period of 1971. NACC has also cooperated
with Public Broadcasting Service by supply-
ing radio messages for a drug series, "The
Turned On Crisis."

In addition to distributiing informat :on on
narcotic drugs, !#CC attempts to .educate the
public about ovezz~the-couster and. prescrip-
tion drugs. Furtiber information may e ob-
tained by contac:zizry RandyEnglish, Radio/TV
Bureau, Narcotic uitZictior Control Coammig-
sion, Executive Fark Soutkl, Albany, New York
12203.

WHERE TO.GET MATERIALS

To obtain muterials evaluated in Tune In,
please refer to the SOURCE category listed
under each item evaluated. In the case of
descriptive articles, a source of further
information 1s always mentioned in the last
@rvagraph.

The National Clearinghouse for Drug Abuse In-
formation serves only as a source of infor-
mation on broadcast items and campaigns, and
regretfully cannot supply the materials them-

selves. However, coples of Tune In are avail-

able from the Clearinghouse at 5600 Fishers
Lane, Rockville, Maryland 20852.

DISTRIBUTION OF TUNE IN

Tune In is distributed to approximately 5,600
radio and television stations through the
cooperation of the National Assoclation of

Broadcasters. Charles M. Stone,Vice-President

for Radio, NAB, 1s responsible for coordina-

tion of this effort to reach not only NAB mem-

bers but all licensed stations. Educational
stations are reached through the cooperation
of the National Association of Educational
Broadcasters, and distribution is effected
through the facilities of the Department of
Health, Education, and Welfare.

EVALUATION: LEXINGTON DRUG
HOSPITAL INTERVIEWS

TITLE: Lexington Drug Hospital
Interviews

MEDIUM: Video-high band tape

DETAILS: various lengths, color

PRODUCER: WLOS-TV Promotion and
Production Departments

YEAR: 1969

AUDIENCE: General

PUBLIC SERVICE
PROGRAM? Yes

RESTRICTIONS: None
COST: Blanix tape must be suppliec
SOURCE : WLOS-IV

288 ¥z=rocm Avenue

Ashev%i'le, North Carolinz

SUMMARY: 'These progmams.use the commemmry

of drug adifwis at & wesecilisation renter

in Lexingtmm , Xentuckr ir—permsuade zsople

not to use xfxrugs. Som=-0f the spots open
with a picture of the institution accompanied
by a narrator's voice in the background

.. stating, "This could be a free start or a
"‘dead end," ot "This facility could be & col-

lege dormitory....but it isn't; 1t's a heme
for drug addicts." Others open with several
young people singing and playing guitars.

At the end of their performance, il nar-
rator makes a statement about what these’
young people could do, such as begin musical
careers or go professional. Then he¢ adds,
"But they're drug addicts.” The addicts
then offer some testimony of their 1ives.
They speak about such things as running away
from a problem instead of working it out;
losing interest in music after taking drugs;
and the importance of one's 11ife.

SCIENTIFIC EVALUATION: Very little
sclentific information is presented in these
spots. The information relates to feelings
and 1li{fe experience.

OTHER COMMENTS/SUGGESTIONS FOR USE: Poor
production techniques, bad scripts and melo-
dramatic presentations make this series in-
effective for any audience. The discussions
by the addicts lack sincerity and humz:. feel-
ing. The tone and content of the narrator's
comments create a negative, depressing atmos-
phere. Tt leaves the feeling that rehabili-
tation efforts are hopeless.
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EVALUATION: TURN ON TO DRUG FACTS

TITLE: Turn on to Drug Facts, for
radio

MEDIUM: 7-1/2 ips tape

DETAILS: 130 two-minute programs

PRODUCER: Radio Features haily

YEAR: 1971-1%72

AUDIENCE: General

PUBLIC SERVICE

PROGEAM? Yes

RESTRICTIONS: None

COs i: Apprmximately $200 per
Slightly higher

for mmjor markets

Radio Features Ddily

?2.0 Be 333

New Hswen, Conner—=cut (&%72
(2 2F1-1055

SOURTCE:

SUMMAR”: This 1s the first of two series of
sixty~-five, two-minute 'programs" which con-
sist mostly of a question posed by a nar-
rator and answered by Herbert D. Kleber,
M.D., who is Director of the Drug Dependence

- Unit at the Connecticut Mental Health Center .

in New Haven. Subjects cover a broad range
of drug information, from questions on
pharmacological properties of specific drugs
to Di. Kleber's opinions on what makes for
good drug education,

SCIENTIFIC OBSERVATIONS: The information is
factual, for the most part. A few panelists
feel Dr. Kleber presents gome opinions as
facts or overgeneralizes on several of his
responses., He describes drug effects with-
out stressing adequately, some feel, that
regponses to a drug are always individual-
ized. Dr. Kleber's statement about mari-
huana producing a "carefree state,'" his
definition of "addiction" which he does not
1limit to opiate drugs, and a reference to
brain and kidney damage resulting from the
combined use of barbiturates and alcohol
brought varied reactions from panelists.

SUGGESTIONS FOR USE: Because Dr. Kleber's
tone 1s reasonable, honest and low-keyed,
the information will appeal to a wide
listening audience. The two programs which
include statements by young drug users are
excellent since they provide voices and ex-
periences with which the audience can iden-
tify. Dr. Kleber ‘also makes some important

"DETAILS:

TRODUCER @

statements about drug education, about the
difficulty of legislating drug use out of

existence, and about the need for healthy

a]l ternatives to drug use.

Some reviewers feel that two minutes is too

long, perhaps because the information is
informally presented.

EVALUATION: SOME THINGS YOU

ALWAYS WANTED TO KNOW . ..

TITLE: Some Things You Always

Wanted To Know About Drug
Abuse

MEDIUM: 3 long playing records

33-1/3 rpm

Jointly by Department of
Defense; Department of
Health, Education, and Wel-
fare; Department of Justice;
Department of Labor; Office
of Economic Opportunity; and
White House Special Action
Office for Drug Abuse Pre-
vention

YEAR: 1971
AUDIENCE: Young people and adults

PUBLIC SERVICE
PROGRAM? Yes

RESTRICTIONS:  None

COST: None

SOURCE: National Audiovisual Center
(GSA)
Washington, D. C. 20409
LR

SUMMARY: The panel evaluated two records

in this set, which uses a straight question-
and-answer format. Thirty-nine questions
are answered on one record, and 30 on the
other. Professionals provide answers to
questions about pharmacological properties
and effects of sedatives, heroin, and mari-
huana, and also about people who use these
substances. In addition, they address them-
selves to general inquiries such as why
drugs are abused, what a parent can do for a
child who is abusing drugs, and what could
mske a real impact on the drug preblem.

(Continued on Page 7)
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(Continued from Page 6, Colwm 2)

SCIENTIFIC EVALUATIUN: The record presents
some opinions about the relationship between
personality and drug use which have not been
established as fact. An example is the im-
plication that only immature people experi-
ment with marihuana. The record also implies
a ceuse and effect relationship between mari-
huana and harder drugs which has not been
proved,

OTHER COMMENTS/SUGGESTIONS FOR USE: One of
the panelists feels that this record 1is
counter-productive; that 1is, instead of
alleviating parental anxiety it could create
more parental anxiety by providing no answer
except, "It's a problem." The tone of the
record 1s seen as authoritarian, and the
pace, slow. The panelists find it dull, and
feel that young pecple could not relate to
it in any way. ’

WLEE, RICHMOND, VIRGINIA

WLEE Radio in Richmond, Virginia, undertook
a short-term public service campaign on dri -
abuse in February, 1972. The ctation pre-
pared a serles of 40 spots which were aired
12 times daily during that month. Included
in the spots was the telephone number of the
Richmond Drug Information Center, An imme-
diate result of the broadcasts was that the
number of phone inquiries at the Center
tripled during the time the ads were being
run.

Further information on WLEE's program can be
obtained from Mr. Bob Canada, WLEE Radio,
P. O. Box 8477, Richmond, Virginia 23226.

ABOUT THE EVALUATIONS

The reviews of broadcast materials presented
in Tune In are the work of an independent
panel representing a broad range of profes-
sions and opinions related to drugs and drug
use. These reviews thus represent neither
an endorsement nor a criticism of the mater-
ials by the Federal government,

EVALUATIONS: AOA ANNOUNCEMENT

TITLE: American Osteopathic Asso-
cilation Public Service
Announcement

MEDIU:: 16 mm color film

DETAILS3: Length, one minute

YEAR: 1970

AUDfENCE: Teenage

PUBLIC SERVICE
PROGRAM? Yes

RESTRICTIONS: None
COST: None
SOURTE American Osteopathic Asso-
clation, Department of
Public Relations,

212 East Ohio Street,
Chicago, Illinois 60611

SUMMARY: The panel viewed one program
(Sequete). This spot features a counseling
center operated by ex-drug ugsers. The film
shows young people entering the center while
the narrator talks about overcoming drug
habits, He eands with, "If they want to,
sooner or later most people who experiment
with drugs come to realize the yeasons for
taking drugs are greatly over-shadowed by
the physical and mental demands of their
habit, If that is where your head 1s now
and you would like to get off what you're on,
find the closest place to get help. Your
physician.or local health department can tell
you who; to .contact,”

SCIENTIFIC EVALUATION: There were no
sclentific inaccuracies, However, the film
assumes that doctors and health departments
know where to refer people with drug prob-

"lems. This 18 not always true.

OTHER COMMENTS/SUGGESTIONS FOR USE: This
progrem succeeds moderately well. Through
the free clinfc setting it makes people

aware  of existing drug problems and the
availability of a specific type of help.
Young people could relate to the crisis .
center ogeration,. though not to the referral
to adoctor, .

However, the quality of the film 1s poor and
the pace 18 sometimes glow.
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