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ABSTRACT

The author reports on a study designed to determine
the effects of figurative language--particularly the metaphor--on
persuasive discourse, by comparing hypotheses developed from the
theories of Michael Osborn, Jean Piaget, and Charles Osgood. In
addition to a figurative language varieble (metaphor versus literal),
other variables in the study were: (1) credibility (high versus low);
(2) explanation (presence versus absence of a literal paraphrase of
the metaphor); (3) trials (immediate and delayed posttests); and (4)
vehicle valence (subject evaluation of the metaphoric vehicle
relative to the evaluation of the metaphoric tenor). A single
metaphor, in the form of a simple declarative sentence, was included
in a written message of 212 words on the subject of Presidential
campaign spending reforms. The author reports that the results did
. not reveal any statistically significant support for the experimental
hypotheses, but did serve partially to evaluate the validity of
several theoetical perspectives with regard to the rhetorical
metaghor. {Author/RN)
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There is evidence that figurative languszge ~an Le pcrsua-
sive (Bowers & Oshorn, 19663 McCroskey & Combz. 1369;
Reinsch, 1971). A significant next gquestion it "whyt" This
study was an experimenteal comparison of threes cxpl=mnatlons
of metaphor's impect. Three theoretical positionsg uvere uvused
to generate three different sets of hypotheses concerning
the interaction of figurative language with cther variables,
The perspectives were derived from the wocrk of ficheel
E2born, Jean Piaget and Charles 0Osgood. Tuo hypctheses sug-
gected Ly Bowers ond Oshorn (1566} concerning the effects of
figurative language on scurce credibilicy were elso included.
THEORETICAL PERSPECTTVES
Osborn
i Osborn (1983) surveyed major trends in treatment of rhe-
torical metsphor from classical to modern times, reconsider-

ing and extending several explanaticns of metaphor's effects.
Perhaps his most significant contribution was a model of psy=-
chological response to metephor. Ostorn posited a three-
stage response sesquence consisting of error (the zuditor's
‘attempt to understanc a metaphor literzlly):; recoil {(cogni-
tive difficulty and r2jection of literal interpretation);
and resolution (insight lnto figurative naturs end construc-
tion of lines of association b_tween metaphcric sub2ject and
metaphoric item). Osborm and Ehninger (1952) explezined the
significance of this response chain as follous:
A . . . scurce of power is to be found in ths nature
of the stimulus itself; and involves the degree of
surprise or "shock" that a reader-listener exper-
iences when he first confronts ths relation alleged
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to exist between Subject and item for @association,
The more unusual or dnexpected this reletion—--i.e.,
the areater the apoarent cemantic distance between
. Subject and item--—the more uncertain are the lines
of association, and the greater the strain placed
upon the associative threads necessary to hold the
divergent elements together, Consequently, in a new
Or racical metaphor a state of high tension exists,
and when this tension is suddenly relieved by in-
sight into the intended meaning, the metaphor, like
a taut bow string, drives the arrow of its intendend
meaning deep, :
Attitude change would result then from consecutive states of
tencion (error, recoil) and tension releass (resolution).
For this study the error-recoil-resolution model was adopt-
ed as one theoretical perspective, ’

Piaoet
Although Piaget has developed several concepts useful in

explaining human reactions to stimuli he has not, to my
xnowledge, discussed the effects of figurative lanquage., T

have projected some of Pizget's 'dras £o cor - ar ex, e
nation of figurat: gunte oo o Ris oy L,

Pia- . {195Z, 271 d Y sriom - z- oz

sItir from aczi - (R juct ir resr =
ternal intrusion." -ilibrium t; s conceived is = rela-

tively stable state continually recrnstructead by the dialec-
tical interplay of zscimilation and accomodation, Piaget
(1940) has defined assim:lation as "thought by means of pure
incorporation . . .7in wnich egocentricity excludes all
Objectivity," and accecnocdation as "thought ade>sicd to others
and to reality." Tnie mzane that stimuli are interpreted to
fit an individual's schemas (assimilation), and that schemas
are eltered to acccunt for stimulij (accomodation).

A metaphor is a Spark which re-ignites the equil“bria=-~
tion process. It resists normal (literal) assimilation-
accomndation, caelling forth assimilation and accomodation of

8 mCre ragical neturs. Racdical ascimilation prcceeds by sum=

moning the increasingly more Dersonal (cgocentric) schemas

of the individual's psychological history. 1In a nDasceage sim-

ilar to descrintions of metaphor response (Downey, 1819)
Piaget (152Z) has described the egocentric logic of such
assimilation as fellouys: '
(1) Ego-centric logic is more intuitive . . . than
deductive. The mind leaps from premise to conclusion

O

RIC

Aruitoxt provided by Eic:



1 at a single bound, without Stopping on the uway.,

(2) Little value is asttached to proving . ., . propo-

sitions. The vision of the yhole rinas about a

state of belief, (3) Perscnui schemas of analogy

are made use of. (4) Visueal schemas . . . can even

take the place of proof. (5) fFinally, juccments:

Uf value have far more infliuence on gQo-centric than

on communicanle thought (p. v5).
Such assimilation calls fcrth concurrent accomodation, which
results in the alteration of gefinitional and attitudinal
structures to acccunt for the metaphoric stimulus. (Contin-"
uec use of a trope so alters t{he schemas that the metaphor
"dies.") Radical assimilation yields a crop of highly per-—
sonal thoughts or images from which the accomodation process
winnows the grain of socialized thought and sttitude change.
Thus, by inducing radical assimilation and accomodation, a
metaphoric stimulus alters the psychological equilibrium of
the percziver. The assimilation—-accomodation model was
adopted as a second theoretical perspective,

Osgoad
Osgood, in occaSional refer: ces i “zza2phc s, has tes
concerned with its nsychologice. origir {lzqoc:, 71:52 -
042-6463 Begood, Suci & Tannenbesm, 135 . o, 2 =25, :
has viewed metaphor as an exampl2 of syncsthetic think. .
defined by ¥Xaryoski, Odbert and —~sgood (1942) &s the "paral-

lel alignment of twuwo gradients in such s wazy that the ap-
propriate extremes are releted, followed in some cases by
translation in terms of equiva‘ent parts of the two gradi-
ents thues paralleled." Jitnin this framework it did not
seem inappropriate {see Osgood, et.zl., pp. 200ff,) to sug-
gest an explanation of metzphor's aFfects based on congruity
theory,

Congruity theory argues that concepts may be assigned
ratings on an svaluative scale and that pairs of concepts ,
may be objects of assscciative or disscciative bonds. If con—
cepts of divergent valence are associatively bonded congru-
ity theory predicts converging changes in the valence of
both concepts., unless the Concepts are so divergent that the
bond itself is denied (”incredulity factor," Osgood &
Tannenbaum, 1955),

Metaphor is an asserted associative bond betuween two con-
cepts. Assuming that the concepts are not excessively diver-
gent the direction and relative strength of attitude change
should be a function nf evaluatione of metanruric subject
and item for associastion. Attitude change would tesult from
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appropriate choices of metaphoric items for association.
The associative bond model was taken &s third theoretical
perspective. ‘

THEORETIC RATIONALE AND HYPOTHESES

This study examined five variables: language (R); source
credibility (B); explanation {C); trials (D): and evaluative
tension (£). There were two conditions of language, literal
angd metaphor; and two levels of source credibility, high and
low. "Explanation" referred to literal paraphrase of a meta=
phor following the trope; there were two conditions of expla=
nation, presence and absenc=s., There were tuwo nostia2sts, one
immediate and one delayed, :ermitting the calculat-:n of two
change scores as the two tr.z13, Thase four variab. es (A.B,
C,0) constituted a 2 x 2 x = x 2 fixed-effects, rep:ated-

Thez Fifth indeperdsnt verciable,

measures factorial design. Th=
evaluative tension, was measu-od rather than mznipulated and
0

occurred only under the metapihor condition of _anguage.
Eveluative tension scores wore & measure of di.crepancy be-
tween an auditor's svaluation of the metaphoric subject an:
his cvezluation of th:e mstaphoric “ter “sr rss--~iation. Th.
followirg disciscion of experimenial “ypoi-ac: - is organiz:d
oy we i ole rather th.n by thesrist,

o)

Language x Credibility Interaction (A x B)

UOne expects a message to produce more attitude change
when attributed to a high credipnility source than when attri-
buted to a low credibility scurce. Ffor this discussion it
was als> assumed that metaphoric lanquage is usually more ef-
fective at inducing desired attitude change than literal lan-
quage (zlthough thes assgciative bornd modsl predicts undesir-—
ed change if the metaphoric item is inappropriate).

Osborn

The error-recoil-resolution model includes as its ini-
tial stage the experience of being wrong. Assuming that an
augitor does experiaence the svent as error and assuming that
his conception of himself is dissonant with that excerience,
Festinger's (1857) theory of cognitive dissonance may be
used to predict the azuditor's response. Jf Festinger's
three -ways to reduce dissonance two seenm poctentially applic-
able, the alteration of z cognitive element relating to be-
havior (denial that one made an error, tor example) and the
introduction of new cognitive elements (the credibility of
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thie source, for example), Assuming that many subjects will—-
because their .ction is undeniable-~select the second alter—
native, the guestion bocomes uhat edditiornal elements they
will introduce. Two scem readily available: the credibility
of the source, and similarities between metaphoric suhject
and item, If the receiver imputes high credibility :o the
source, this m&y serve as adequate justification (Bete, "I
did it because he led me"), If ths receiver imputes low

Credibility to the source the receiver choulc I ely adopt
the option of zealous resolution © _.0., 'it's ar easy mis-
take to make——a ohonm- nooth is 1i: " & cc-fessior haox"),

™~

This =suguestc the »N1lowing F?pqt#:fisz

Hig: There will be a significar = language x cradibility

inter:ztion because the intr ~ucticn of mat:phor into
@ speuch will have a greater -esire- impa=t under louw
Credinility conditionms thar “nmer high cr-dipility
condi .. ans,

Piaget

Ir Zths gezim: ation-accomodation model attitude change
~cbresents 2 new attitudinal 2quilibrium. This equilibrium
takes its fimal form in the process of accomodztion which,
as previously noted, involves adaptation to other neople,
But which pecple? 1In the fhetorical paradigm there are sey-
eral possibiliZies: the message source, avdience mambers,
and reference persons who may not be in the audierpce., The
Succtess of a metaphor should increase as the source becomes
a8 major referentizl other for the accomodation process. ,
Measurements of source Crecibility should provide one indi-
cation of the source's standing. High Credibility implies
that the source is a relatively important reference person;
low credibility, that the source is less important. This
analysis. suggests the following hypothesis:

H1b: There will be a significant langauge «x Credibility
interaction because the introduction of metaphor into
a speech will have a greater desired impact under high
Credibility conditions than under louw credibility
conditions.

ngood

The associative bond model contains an "incredulity fac—
tor" indicatino that auditors may sometimes deny an asserted
ase” ‘iative bond. Any metaphoric assertion should be some—
what difficult to accept for all persons and quite difficult

L



* for some persuns. Jhether or not an auditor succeeds in
denying a hond should depend in part on the Crecibility
which he imputes to the source. Low crecibility should per-—
mit denial of a bond more frequently and more easily than
high ~redibility. This analvsis yields the sam= hypothesis
(H1p) 2s the assi~ilation-ac omodation model.

Lanquaogc x Explanati-~ Interaction (4 )

f literal par -nrase of = netaphor is to ssore dogree a
prose crgument (H-rschberger, 1943), “he add:-ic- of such a
paraphrass to a s-=ech shoul - 1ormally be exp:cter o en-—
hzace des:red att: -ude changs |

The error-recois-resolution model implies that the
s.oount of attitude change is related teo the degree of ten-—
sion experienced; greater tension, at least up to a point,
should yield greater desired attitude change. A literal
paraphrase immediately following & trope should cut short
the error-recoil stapes and thus relieve the tension for
auditors to whom the tropoe was not immediately clear. This
should reduce the amcun:t of atlitude change in thecse audi-

tors. The following hypothesis is suggested:

Hog: There will he a significant languaoe x explanation
interaction because a literal speech including a meta-
phor paraphrasz will be more effective in producing
desired attitude change than a literal speech without
& paraphrase, while a metaphor Speech with paraphrase
will be less effective than a metaphor speech without
paraphrase,

Piaget

The ascimilation-accomodation model suggests that meta—
phor response includes radice] assimilation, This assimila-
ticn is guided by 2n egocentric logic where "the vision of
the whole brings about belief," that is, a state aof uncriti-
cal acceptance is inducsed. An "explanation® following a
metaphor should reinforce ths effect of the metzphor while
the receiver is most vulnereble. This i= aststed in inypothe-~
sis form as follouys:

Hop: There will be a significant language x explanation
2 : onif languac
interaction because, while both a literal message and
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a8 metaphor messagc with explanation will te more efiec-—
tive than their explanationless counterqarts in produc-
ing desired attitude change, the impact {of the explana-
tiocn will be greater in the metaphor condition than in
the literal coniition, :

Csgood

The associative bond model of metaphor does not congirde-
the verbal environment of a trope. Thoere is no rrasn s
pradict an interaction ~~ explana*ion with langu ~s. il s
constitutes 2 n "1 28is:

Ho-: There will not be a significant language x explana-
"tion interaction. '

~Languags x Trials Interaction (A x D)

It is assumed that whatever attitude change is produced
by a single persuasivr message normally decays with time.

Osborn

Usborn argued that metaphor is memorablie (1963, p. 308).
The argument was based on discussions of metaphor's novelty
(error-recoil) and the imagary it evokes. This suggests
that time should affect differently attjtude changs produced
by literal language and attitude change produced by meta-
phoric language; the following hHypothesis is indicated:

Hz,i There will be a significant language x trials inter-
action because attitude change incuced by metaphoric
language will resist decay to a greater degree than
attitude change induced by literal language.

Piaget

The assimilation-accomodation mocel does not extend
naturally into the area under discussion. The vyiew that
metaphor evokes radical gssimilation zt = psychologically
duegper level than affected by literal laagusaoc does, however,
seem consistent with the hypothesis (Hz,) derived from
Usboyrn's work.



Osaood

The associative bond model deoe2s not oddress the question
of memorability. There is no reason to predict a signifi-
cant interaction. The null hypothesis may bz stated zs fol-

lows:

Ho : There will not be a significant leanguage x trials
interaction.

Evaluetive Tensicn (E)

The concepts evoked by two different words differ in
several ways, one facet of the difference being an evalua-
tive dimension (Underwoud, 1966, p. 203). then two concepts
are linked in a metaphor the perceived evaluative discrep-
ancy may be called evaluative tension. '

Evaluative tension may be favoreble, neutral, or unfav-
orable in terms of the sdurce's purpose. The speaker wha
asserts that "suspicion is quicwsand" intending to oppose
suspicion might discover that his auditors find Quicksand
more attractive, egually attractive, or less attractive than
Suspicion, Etvaluative tension will be casllec cositive if
Consistent with the goals of the source and negative if
counter to them. To take as an examole the audience for the
Speech opposing suspicion, the possible sudience esvaluative
patterns (quicksang more attractive, equelly attractive, or
less attrective than suspicion) would be defined as negative,
neutral, and positive.

Osborn

The error-recoil-resolution model implies that greater
tension (up to a point) yields greater attitude change. If
incomprehensible tropes can be eliminated greater ahsolute
amounts of tension, whether positive or negative, should be
associated with greater amounts of desired attitude change,
the absence of tension being associated with the smallest
amounts of change. In addition, negative tension should be
ascociated with greater zmounts of desired attitude change
than positive tension; nepative tension should be more
stressful .because of its apoparent inconqruity with the mes-—
Sage as a whole. This suggests the following hypothesis;

Hgg: Evaluative tension will correlate significantly with
attitude change; the rslationship will he linear and
quadratic, Negative tension will be associated with



greater amounts of desired attitude change than will
positive tension; larger amounts of tension, whether
positive or neoative, will ne associeoted with larger
amounts of desired attitude change.

Piaget
R S

According to the assimilation-accomodation model the ef-
fects of metaohor ars attributable to assimilation and ac-—
Comodation triggered by the trope. This process is not, houw-
ever, entirely free from the affective impact of metaphoric
suoject and item--the radical assimilation. {(uhich is pruned
into socialized attitude change by accomodation) is initally
guided by the auditor's concepts of subject and item. The
fFollowing hypothesis is suggested:

Hipt Evaluative tension will correlate significantly with
attitude change; the relationship will be linear. Pos-
itive tension will be ascociated with larger amounts
of desired sttitude change; negative tension, with
smaller amounts of desired attitude change,

05900d

Viewing metaphor as an associative bond implies that
post-manipulation evaluations of subject and item should
tencd to converge. This means that negative tension should
pProduce undesired attitude change. The following hypothesis
is indicated:

Hiet Evaluative tension will ‘correlste significantly with
attitude change: the relationship will be linear. Pos-
itive tension will be associated with desired attitude
change; negative tension, with undesired attitude
change,

Credibility as Dependent Variable

_ The primary dependent variable for this study wes atti-

tude change. Posttests of perceived source Credibility were
also administereg to test hypotheses concerning credibility

in an after-only design.

Lanqguace and Crédibiligl

Osborn argued that metaphor shauld enhance source credi=-
bility (1963, p. 304). Research has not provided consistent
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support for this notion. Bowers and TsSorn (1966) found
that in comparicon with literal Speech conclusions a "sex
metaphor" significantly increased 2 source's perceived inge-
nuity, but that = "death metaphor" significantlv decreased
perceived ingenuity, trustwortniness, and competence.
Mclroskey and Combs (1958) in = study of two types of extend-
ed simile (which they called analogy) found no sionificant
crecibility effacts (authoritztiveness, character, dynamism)
for figuretive language in comparison to non-figurative lan-
guage., Reinsch (1971), using combinations of four metaphors
and fcur similes to operationalize figurative language in
comparison to literal language, did not observe a signifi-
cant credibility effect {(authoritativeness, character, dyna-
mism). The Bowers-Oshorn results suggest the folloying
hypothesis:

Hg: Figurative language will differ from literal lan-.
quage in its effects on perceived source credibility.

tem and Credibility

Bowers and Osborn (1966) sugocsted three possible expla~
nations for the complex source credibility results they
achieved. 0One pbossibility was that sex as the metaphoric
item for associztion may have been intrinsicslly attractive
to college students, and that death as metzphoric item may
have been intrinsicelly repulsive. This implies that the at-
tractiveness of a metaphoric item may sffeact an auditor's
perception of source credioility, This analysis suggested
an experimental hypothesis as follouws:

H6: Evaluations of- the metaphoric item for association
will correlate sirnificantly with source credibility
ratings; positive ratings being associated with higher
credibility, negative evaluations with lower credi-
bility.

METHODS AND PRGCEDURES

ITnstruments

Two sets of Séven-space, oi-polar adjsctive scales were
preoared, a set of six evalustive scales and a set of nine
credibility scales. The evaluatiye scales consisted of the
followina adjective pairs: right-wrong, useful-useless, good-—
bad, beneFicial—harmFuJ, positive-neoative, valuable-
worthless., Scores were derived by summing across the scales.
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# Scores had a potential fange from € to 42; the hyoothetical

midpoint was 24, The credibility scales consisted of {Lhree
authoritativeness .and three character scales irom McCroskey
(1966) with three dynamism scales from Berlo, Lemert and
Mertz (1966). Scores wera derived for each dimension by sum-—
ming across the three relevant scales. Scores had a poten-
tial range from 3 to 21; the hypotheticsl midpoint was 12.

Preparstion of Manipulations

The experimentsl manipulation consisted of a credibility
induction coupled with cne of four experimental messages Or
a dummy (control) message. The experimental messages con-
sisted of a basic literal message into which was inszrted a
metaphor, a literal parephrase of s metephor, or meither, or
botih. The experimental topic, metaphor, message, paraphrase,
anc credibility inductione were accepted after preliminarv
testing with subjects compareable to the experimental sub=
jects, All manipulations and tests ware administered as
mimeographed booklets,

Togic

Attitucdes towerd 12 topics were surveyed {n = 37). At-
titudes were measured with the evaluative scales. Tuwo '
topics were judged acceptable on the criteriz that responses
were skewed so that a single message would call for =zttitude
change from most subjects. Selection of the exocrimental
metaphor subsequently determined that the experimental topic
would be: the expenditures of candidetes for President of
the United States should be substantially restricted. [ost
subjects favorcd the oroposal.

Metaphor

In an earlier study (Reinsch, 1971) tropes were screened
for clarity anu triteness respectively by askincg two ques-
tions: (a) Dec you understand the meaning of this metaphor?:
(b) Did this metephor impress you? Questions werc ensuwered
on a seven-—-space, bl-poler sdjective scale. Only those
tropes were used which attsined a mesn rating in excess of
4.5 on & 7.0 scale. For this study the scale and criteria
were maintained but the cuestions altered.

The original question ussd to check for clarity' focused
on the message recipient rather than thg source. A positive
rating might indicete 2 feeling that the reter could "make
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® something out of" a trope rather than a feeling that the

source's meaning was clear. The original guestion uysed to
Check for tritencss s@emed, in retrospect, to ask feor judg=- .
ments of noth triteness angd effectiveness. sfter prelimi-
nary testing revised versions of the Questions were adopted:
(a) Do you feel ycu understanc what the writer meant by this
metaphor?; and (b) Has this metaphor been overussd? In eval-
uating eight metaphors, correlations between ratings on the
original clarity question and ratings on the revised clarity
Question ranged from .67 to ,97 (n = 30). In evaluating six
metaphors, correlations between ratings on the crioinal and
th§ revised triteness questions ranged from .27 to .53 (n =
20), '

A brief persuasive mEessage was drafted for each of the
potential experimental topics. Ffrom these drafts metaphors
vere generated. fstaphors were generated and screened until
three acceptable tropes hag been accumulated. The potential
experimental metaphors wyere (n = 20): a majority vote is a
political bulldozer:; New York State is a political Joe
Frazier; a Presidential Ceampaign is a politicel strip tease
show. FRatings on tne original triteness Question were also
collected. None of the potential experimental tropes would
have been acceptable if that question had been maintained as
a criteria,

Evaluations of metaphoric items for association had been
collected in the screening sessions, The evaluative scales
were used. An a priorji decision had been made to use the

= 220k
one metaohor out of thres or more eacceptable ones ywhose
item's evaluative range was widest, This was intended to
facilitate testing hypotheses concerning evaluative tension.
Un this basis it was decided that the experimental metaphor
would be: a Presidential Campaign is a political strip tease
show. Evaluations of "strip tease shouw" yere distributed
across the entire potential range (6=42),

Mecsage and Paraphrase

A finel 212-yord draft of the experimental message was
written., The mescage was litera] and opposed restrictions
on Presidential campaion soending. A litera] paraphrase of
the experimental metaphor was =also prepared,

Four speech professors screened the messazoe and the para-
phrase to insure that the mestage waes litereal znd that the
peraphrase accuretely expressed the basic thrust of the meta-
phor. One evaluator felt that the negative connotation of
the metaphoric item was not mirrored in tne paraphrase,
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4 ?{h¢e fte metiDhOr had peen selected in palft because ijts
ai@ nwaJsgega lve%y CValuath.by sCme persons, and Since it
y ot onem POssipie to reolicate the ranoe of item eyal~
Tqtian€ oMzt O the item itself, this opjection was not
igﬁé N d DrgQU;re an 2lteration in the paraphrase. The mes-
g an ar@PNrasg were sacepteyg for use. A text is pre-

pi APeel nrelimingry testing tuo final credibility induc—

S \p7 wE £ pfePareg o7d testeC (n = 20), Each consisted of

°iw85°flggio”’.apnroxlmately 200 yords in length, of a fic-

i hiner \£5.7 One wES designed to induce high credibility,
\ o¥-

p, hy 24212 decjsion had been made to sccept a high cred-
li\l;ty i §UG°1DH onlY If it attaineg a mean rating on each

d \8ﬂ§10?tln ®XCess gf 15.0; @ low credibility induction,
O;{V iF Logtteiney 5 mggn rating on each dimension of less
t1)ﬁ f-g'q\The bi@h ci®dibility induction was acceptable on
P imeN = {gns (A s 18.8, T = 16,.1; T = 18.8). The low cred-
lb{ ty ;HQUCtiDn did ﬂgt meet the Criteria on dynamiSm (K —
5 ~97 ,=.77,7)~ Two factors persuaded me, however,

botﬁ.inducciuns, FiTrs the experience Gained in

9 thz Inductions argued that it is difficult if not
y,ibl to iNducy 19y character without implying an evil
8%35';Smé, Secgnd’.onezway, mgtched-pair t-tests (?pence,
fhatf e oo ] Du”tﬁﬂ t Otton, 1968, pn, 1397140) indicated

?\t he “NyyCtlons yiffered Slgnjficantly in their effects
Eautﬂorlt?tideness t #_2.36; Character t = 2.04; dynamism t
NN B RN LR P.¥,05), The inguctioms are preserved in

SuhieCts and Exnsrimenters

ten gé:gf?ﬁs g?rf Uﬁidfrsity of Fansas §tudeﬂts drawn from
mU”‘gﬁt-on,S Dur“i ln?ooductorylcourse‘ln interpersonal com-
Humiﬁ bl,ﬂt\F S jQCtl'”S OF'? OQwel division course in
in 30 Qe;ntlo?oé “nd t;g 595?1023 of a lower division course
tes\fzaTucoQtIpt ;nd dzg?te in nhe 5pring of 1972. The pre-
Mgy ‘ijtiam ;de b pib‘De*Jo.S of whom 207 received the
nye pd ;hc N Zay~gohplgteuxthenlmmed}ate pos tQStS: 163 com-
Q5r§3d Fér ?Béomslx?qgreesu al:OT Five SubJBFES were djis-—
Sybler s we;n drswﬁue reSponssz-b Th? TG.Sect}ons from which
ins¥el orors @ rue ”‘mc - taug y nlne instTfuctors. The
‘ot s¢*Ved ag eXpprimenters for their own sectigns.




14

~rocedures

In the pretest booklet students yere agked to respond on
evaluative scales to the experimaental topic and the metaphor-
ic item for arsociation. Responscs constituted =z pretest at- .
titude score and a pretest item evaluation score. (Masking
materials were also included in the pretest booklat.)

The manipulation booklet was administered approximately
four weeks after the pretest., Students were asked to eval-
uate the metaphcric subject; they were exposed to a credi-
bility induction anc message; and they were asked to eval-
uate the experimental topic and rate the credibility of the
gsource., Responses constituted a nretest metaphoric sub ject
evaluation score, an immediate posttest attitude score, and
2 set of pesrceived Credibility scores. Students were as—
signed to one of eight experimental cells or two control
cells by random distribution of manipulation booklets,

The delayed posttest booklet was administered approxi-
mately four weeks after the manipulation booklet. Subjects
evaluated the experimental topic; this constituted a delay-
ed attitude posttest.

Three additicnal scores yere derived for each experimen-—
tal subject. An immediate attituce Change score was derived
by subtracting pretest attitude scores from immediate post—
test attitude scores. A delayed attitude change score was
calculated by su tracting immediate posttest attitude scores
from delayed posttest attitude scores. Etvaluative tension
stores were calculated by subtracting metanhoric subject
evaluation scores from item evsluation scores.

Internal Validity

Credibility Inductions

Two control cells were included in the experimental de-~
sign. One cell was given the high credibility inductiong
the other, the louw Credibility induction. Both control
Cells read a dummy nessage on the topic of pigeon raising at-
tributed to an unkncun fictiticus source before filling out
the standard Cradibility posttest. Dosttest Crcdibility
Scures provided a test for the effectiveness of the induc-—--
tion in the experimental setting, UOne-tailed t-tests re-
vealed significant differences on each dimenzion (acthorita-
tiveness t = 25,74; character £ = 7.58: dyneamism t = 2,62;
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df = 44; p.<.05).

flanipu.

A harmonic-n, One—-way Analysis of VYariance of pretast at-
titude scores for the eight experimental cells and two con-—
trol cells was performed. There were no significant between-—
group differences (F = 1.169; df = ©/154). An identical
test of immediate posttest attitude scores did reveal signif-—
icant between-group differences (F = 3.609; df = 9/194;
p.<.05). Inspecticn of the posttest 2ttitude means showed
that the experimental cells differed from the control cells
in the predicted direccion. The cifference, when tested
with the F-ratio procedure described by Kirk (1968, pp. 81-
82), was significant (F = 15.56; df = 1/194; p.<.05),

Pretest Differences

Pretest scores and evaluative tension scores were exam—
ined with harmonic-n, One-way Analyses of VYariance. Results
indicated that there were no significant pre-manipulation
between-group differences anong the eight experimental cells
in attitude toward the topic (F<i1; df = 7/150), evaluation
OF the metaphoric item (F<l; df = 7/150), evaluation of the
metaphoric subject (F = 1.82; df = 7/1505, or evaluative
tension (F<1; df = 7/150). ~

RESULTS AND DISCUSSIDN

Hypotheses for this study may be divided into four cate-—
gories: the effects on attitude change of language, credibjil-
ity, exolanation and trials: the relationship between evalua-
tive tension and observed attitude Change; the effects of
language on perceived source credibilitys; and, the relation-—
ship between evaluation of the metaphoric item and perceived
source credibility,

Lanouace, Credibility fxnlanation
= 2 L] 2

;
trizle, =nd sttitude Chanoe

Four indepnendent variables were manipulated: language,
Credibility, explanation and triale. From cach theoretical
perspective a set of predictions wss Qenerated concerning
the effects of the four variablec on attitude change; each
set constituted a distinctive mrofile of predicted first—
order interactions, Attitude scores were tested for hetueen-
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® group differences with an harmocnic-n, four-way,

repeated
measures Analysis of Variance.(see Table 1), :

Table 1
Harmonic—n, Four-lay, Rereated Measures Analysis of

Variance: Attituds Chance Scores
cradi- Expian=
bility ation literesl metaohor
low no -5,72= -1.79
immnediate high no ~3.44 -7,94
change low yes -*.92 -5.75
high yes -3.31 -5,47
low . no 2.50 2,75
delayed high " no ~-0.75 5.65
change low yes 1.67 3.56
hich yes 1.85 1.73
source 239 gf Ml 3
Between _ 5271.42 122 43,21
Language (A} 3.90 1 3.390 <1
Credibility (B) 24,39 1 24,39 <1
Explanation (C) 8.56 1 8.56 <1
A x B 10,14 1 10.14 <1
A x C 18.20 1 18.20 <1
8 x C 39,16 1 39.16 <
A x 3 x C 3.57 1 3.57 - <1
Ss/Groups 5174 .43 115 45,00
Jithin 19537.80 123 158.84
Trials (D) 2477.22 1 2477.22 18.18**
A x D 58.88 1 56.88 <1
B x D 137 .84 1 137.84 1.01
C xD 26,70 1 26,70 <1
A x B xD 242,13 1 242,13 1.78
A xC xD 30.28 1 30.28 <1
B xC xD 48.45 1 48,45 <
A xB xC xD 608.51 1 608.51 4, 46%*
S5s x D/Groups 15674 .53 115 136.30
Total 24808,02 245

*h negative chengsa

advocated direction.
was from 436 to =36.
¥¥p,<,05,

Results

score represents change in the

The potential range of change scores

there was a significant main ef-
fect for trials, and a significent third-order langquage x
Crecdibility x explanation x trials interaction. The main ef-
fect for trials was attributable to immediate attitude

Ae indicated in Table 1
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change in the advocated direction (X = =4.72) which decayed
with time (X = 1.68). The third-order interaction was at-
tributable to the differentisl effects over time of other
treatment level combinations. Under most conditions atti-
tude scores showed immediate change which faded with time—-—
but there were tuwo exceptiors, Under conditions of high
Credibility without explanation the literal message procduced
immeciate change (X = ~3.,44) which did not decay with time

(X = -0.75). Under conditions of low credibility without ex—
olanation the metaphor message had a pronouncec_"sleeper ef-
Fect"; after relatively little initial change_{(X = -1,19),

delayed change was more than twice . zc large (X = ~2.75), In-
spection suggested that this sleeper effect was the major
Contributor to the interaction.

Multiple t-tests (Kirk, 1968, pp. 73-74) wesre used in a
posteriori comparisons for literal-metaphor differences yith-
in other treatment level Combinations., There were no statis-—
tically significant differences,

Discussion

Results did not Fit any of the prediction profiles., Al-
though methodological problems discussed later must ‘qualify
any conclusions it would appear that a more scphisticated
theoretical formulation is required. Such a formulation
Could be a refinement and extension of one of the perspec-
tives considered in this paper. five possible directions in
which such refinement might progress are mentioned belouw,
These notions, while admittedly post hoc, may serve to guide
future research.

Une possibility is that the rhetorical functions of meta-
phor differ depending on the stimulus field in which the
trope is embedded. Under conditions of low source credibil-
ity without explanation metaphor may serve as a mnemonic
rather than persuasijve device, retzining the argument in the
mind of the receiver and enhancing its cumulative effects.,

A second possibility is that metaphor functions as arqu-~
ment (Osborn, 1963, pp. 31N=317)., A metaphor may he viewed .
as a belief claim supported Yy data (similarities between
subject and item) which may be presented explicitly as proof
in the form of extensicns; the uwarrant being the auditor's
Criterie of appropriateness, This vizy suggests that immedi-
ate acceptance of = metaphoric arqument is oependent either
on sufficient source credibility, or upon sufficient proof
(extension). Under conditions of low credibility without ex—
planation (i.e., without extension) metaphoric argumentation
may not be zccepted until the passage of time disscciates
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* the argument from its source.

Another possihility is that metzphor is perceiv ' -
cessively intense in some circumstances. Bowers (1363) sug-~
gested that extreme intensity may produce a boomerang effect.
If, as scems reasoneble, perceived intensity is in part a
function of the surrounding stimulus field a metaphor may be
perceived as much more intense under conditions of low credi-
bility without explanation then if either a narazphrase is
present or the source's credibility is high. A metaphor per—
ceived as excessivelv intense might aqain in effectiveness as,
with the passage of time, it becamr discociated from the mes—
Sage source and other elements of the original stimulus
field.

A fourth possibility stems from reconsideration of the
perspective derived from Piaget. It was suggested earlier
that a crucial variable in shaping the effects of accomada-"
tion may be who serves as refere: ce person, It was further
sugoested that source credibility might provide one indica-
tion of the relative importance of the messaga source as a
reference person, It may also be that an explanation serves
to facilitate use of the source as reference by making his
position clear. Receivers may typically accomodate their
thinking to the message source if his credibility is high
enough to move them to seek out his meaning or if his mean-
ino is mede explicitly clear. Subjects exposed to a message
fram a low credibility source without an explanation of the
metaphor may lack an understanding of source intent and may
not be motivated to seek cne; in subsequent interaction
their classmates may serve as reference persons producing,
if the message was effective with the Classmates, delayed at~
titude change.

A final possibility, and the one which I prefer, in-—
volves reconsideration of the perspective derived from
Usborn. It may bs that the particular combination of trope
and credibility induction produced, in the absence of clari-
fying paraphrase, a state of extremely high tension, reguir-
ing additional time for resolution. The notion that higher
tension may reauire more coanitive work and, therefore, more
time for resolution is clearly implied in the error-recoil—
resolution model (Osborn & Ehninger, 1962, b. 231; QOsborn, "
1963, p. 220). It remains only tn show that such tension
likely occurred in the louw credibility without explanation
condition. The loy Credibility source was ¢gescribed as a
"preacher for the Church of the True Reveleztion.," .The induc-
tion suggested that the source uwas rigidly fundamentalist
and conservative. The experimental foeech was intended to
portray a favorable image of Presidential campaigns and in-
cluded the trope "a Presidential Campaign is a political
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strip tease show." Given typice. ussumptions concerning the
attitudes of fundementalist preachers toward strip tease
shows the use of the item "strip tease shouw" in a way ap-
parently intended to call forth “avcrable associations prob-
ably came as ouite a shock. The extreme tension thus creat-
e€d may have requirac ndditional time for guccessful resolu-—
tion, delayino attituce Crange at least until after the im-
mediate posttest, £ literal Faraphrase following the meta-
Phor presumably serv s to relieve the tension without the
lengthy delay. :

These five suggestions are not altogether mutually ex-—
Clusive. 1In common they share the assumption that the rhe~
torical ma2taphor is figld dependent, the nature of its ef-
fects shaped by the stimulus field in which it is embedded.
They do, however, i.dicate differing foci for future re-~
search,

Two additional thi-3s should be noted in the obtained
result . First, the z-sencz of deczy for the literal mes-
Sace under conditicms ¢ *© hizgh credinilizy without exolana-
tion r--=ains a puzzle. Unintentional reinstatement of the
source which might have accounted for such an ef fect seems
unlikely since subjectsz in this cel” were randomly distrib-
uted amcng subjects in -he other exoerimantal cells. I can
offer nc explanaticn for ths finding. Sszcond, a gencralized
sleeper effect for the louw credibility source was not ob-—
Served. It appears that in general the impact of the brief
experimental message was toc slight to cvercome normal de-
cay.

Methodclocical Praoblems

Two methodological problzms c¢icd emerge which may have
hzd a minor impact cr the Observed results, First, the ex-
perimentzl metaphor m=v havys neen a relatively ineffective
trope. A significant effec- for figurative language did not
eT2rge in thre

2 posteriori i—tests ynder any condition. Ag
noted previsusly the metaghcer used in thos study would not
haye beer azceontable by ths ~riteria of the Reinsch (1971)
"trifteness" qguestion which mzy tep both tritensss and effec-~
tiveness. Adlsa, the exnerimant al metzpher included a2 quali-
Fyina =zdjective, whict, may hove functiors- in the same way
es ny "lice" cr "ec" f sim_lc, in descrining the metaphor-~
ic ~“2a for associazic " T gantiz: campaign is a pol-
it ! strip te=se shou." Tns fuctor: sujgest that the
€: imental metephar - have z=zen 1= = fective than de-
si -+ Second, @ postit e proshlem wa. “ted with regard to
tev. ng the memorablen. 5 of mevap Jric ‘m2z2uge. Since in-
trc "ien of a metaph into a me:sage 12l ly produces
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greater immediate attitude change (i.e., more extreme
scores) there may be an artifactua’ pToclivity for meta-
phor-induced persuasion to decay more ropidlv than persua-—
sion induced by literal language. This suooests that weak
mnemonic effects for metaphor may be difficult to detect.

Tension and Attiitude Change

- significant correlatijon between evaluative tension and
attitude change was predicted from each theoretical perspec-
tive: predictions differed in type and direction of the pre-—
dictec relationship., '

Results

Hypotheses were tested using the procedures described by
¢irx (7968, p. 126). Subjects who had bean exposed to figur-
ative Zanguage were sorted into five equal-interval groups
on the basis of their evaluative tension scores. Taking ten-—
sion scores as the independent variable the groups were com-
pared with a one-way Analysis of Varjance for differences in
both immediate and delayed attitude change., Trend analysis
would have permitted testing for linear, quadratic, and high-
€r—oroel relationships. The F-ratio was insignificent both
with immediate change as dependent variable (F<1; df = 4/79)
and with delayed change as dependent variable (F<1y df =
4/59). Trend analysis was judged inappropriate. .

A posteriori Pearson procuct-moment correlations yere
calculated for subjects within each credibility x explana—
tion condition., Correlations of evaluative tension and im=-
mediate change were as follouws: low credibility without ex-
planation, r = ,3891, d4f = 21; high credibility without expla-

nation, r = ,110, df = 203 low Credibility with explanation,
r = =.972, df = 203 hioh Cregibility with explanation, r =
-.024, df = 15. The correlation achieved in the low credji-—

bility without explanation condition was tested for signifi-
Cance by converting it- to a t—score (Hays, 1963, p. 529),
The resultant t-score fell short of convantional levels of
gignificance (t = 1.942; df = 21: p.<.,10: two-tailed test).
Correlations of tension with delayed change were as follows:
12y credibility without explenation, r = -,198, df = 1434
nich credibility without explanation, r = ,019, df = 153

lecy credibility with explanation, r = -,192, df = 143 high
Credibility with explanation, r = ~,208, df = 13,

A posteriori tests for Yuadratic trends within treatment
lzvel comoinations were not Conducted, The number of suyp-
lzcts within each cell was small, and examination of scatter-
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plots suggested that to conduct such tests was pointless,

Discussion

Results did not provide significent support for any of
the predictions. The findings suggest there may be no gen-
eral relationship between evaluative tension and attitude
change. The near significant effect under conditions of low
credibility without explanation did Provide directional sup-
port for the linear trend predicted from the error-recojl-
resolution model (H4,) and suggests that significant rela~"
tionshios might emerge under certain Conditions., However, a
Serious methodological problem discussed below renders any
conclusion highly tenuous.

Methodolocical Problems

In discussing evaluative tension an implicit assumption
was made-—~that evaluation of the metaphoric subject was re-
lated in an orderly way to attitude toward the experimental
topic. This assumption was not cleearly recognized prior to
comoletion of the study. To test thies assumption a Pearsaon
product-moment correlztion was Computed for metaphoric sub-
ject evaluaticns and pretest zttitude scores. The Correla-—
tion was insignificant and surorisingly small (r = -,101;
df = 156). This suggests either that subject esvaluation has
no relationship with attitude toward ths topic or that the
relationshio is a complex one involving intervening vari-
ables at present unidentified. Part of the difficulty may
also be accounted for by the fact tha%t experimental sub jects
probably did not respond te the attitude pretest and the
metaphoric subject pretest within the same psychological con-
text., The two tests yere separated by approximately four
weeks,

Lanquaoe &nd Credibility

On the basis of the Bowers and Osborn (1966) results it
was predicted that the two lcovels of language would differ~
ently affect the source Crecibility scores collected in an
after-only design. Ffach dimension (authoritativeness, char—
acter, dynamism? wes analyzed with an harmonic~n, three-yay
finzlysis of Variance, Authoritetiveness results which are
reported in Table 2 show a single significant effect attrib—
utable to the different credibility inductions. The "high"
induction yielded 2 mean score of 15.30: the "low", a mean
score of 8.50 {both on a 3 to 21 scale),
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Table 2
Harmonic-n, Thres-iay Analysis of Variance:
Authoritantiveness Scores

source 55 art 05 F
detueen .
Language (A) 1.82 1 1.82 <1
Credibility (8) 1792.04 1 1792.04 178.77%
Explanation (C) 18.08 1 18.08 1.80
A x 8 26.33 1 26,332 2.63
A x C 14.16 1 14.16 1.41
8 x C .76 1 .76 <1
A x 8 x C 1.17 1 1.17 <
dithin 1503 .61 150 10.32
Total TLTE B4 157
*p.<.05,

Character scores, likewise, showed a single significant
effect attributable to the inductions. The "high" induction
produced a mean rating of 14.34 wyhile the "low" induction
produced a mean rating of 9,64. Results are reported in
Table 3.

Table 3
Harmonic-n, Three-way Analysis of Variance:
Character Scores '

sourcs s o f s F

Between . . '
Language (A) .36 1 .36 <1
Credibility (8) 858.42 1 858.42 137.47%
Exolanation (C) 8.20 1 8.20 1.31
A x 8 7.28 1 7.28 1.17
A x C 13,21 1 13,21 2.12
8 x C 21.87 1 21.87 3.50
A x B x C 4,96 1 4 .96 <1

Jithin 936.65 150 6.24

Total 217,17 187

*p.<,.05,

Re can be seen from Table 4 dynamism scores showed no
significant effects. The "high" induction yielded a mean
score of 21,21 while the "low" induction yielded a mean
score of 20,.30. '
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Table 4
Harmonic-n, Three-Jay Analysis of Variance:
Dynanism Scores

Source 5% of hS F

detween )
Language (A) .09 1 .03 <1
Credibility (B) 32.20 1 32.20 <1
Explanation (C) 6.3, 1 6.37 <1
A x B .73 1 .73 <1
A x C 57.65 1 57.95 <1
B x C 15.94 1 15.94 <1
A x B xC 58.77 1 58.77 <

Yithin 11728.51 150 78.19

Total TT97103.89 157

These results did not Support the prediction. The find-
ings do provide further evidance of a successful credibility
induction on authoritativeness and cheracter. Dynamism in-
ductions uvere apparently too weak to persist through the
manipulation,

Yetzohoric Ttem 2nd Credibility

On the basis of an analysis sugoested by Bowers and
Osborn (1966) it was predicted that perceived source credi-
bility would be correlated with evaluation of the metaphoric
item for association. Pearson product—-moment correlations
were computed for ‘item evaluation scores and source credi-
bility ratings oh each dimension. 1In each case the correla-
tion when converted to a t-score (Hays, 1963, p. 529) ap-
proached but did not achisye conventional levels of signifi~-
cance: authoritativeness and item, r '= .155, t = 1,42, df =
82, 0.<.10; character and item, r = 178, t = 1.63, df = 82,
p.<.10; dynamism and item, r = ,159, t = 1.45, df = 82, :
p.<.10. -

‘ :

These results did rot provide statistically significant
Support for the experimental hypothesis. . They did provide
directional Supoort, indicating that additional research in
this arez would be advisable. It is possible that the
cize of these correlations would have been larger if, like
the Sowers and Osborn study, the message source had extended
the metaphor, that is, used the item for association repeat-
edly and thereby linked himself more closely to it.
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CONCLUSIONS

This study was intended to cCompare the predictive power
of three conceptualizations of the effects of the rhetorical
metaphor and to test hypotheses concerning the effects of
figurative language on scurce Credibility. FPredictions fell
into four areas. :

Predictions were generated from each of the thrse theo-
retical oerspectives concerning the effects on attitude
change of language, credibility, explanaticn and trials., Re-
sults did not support any of the prediction profiles. The
results seemed to incdicate a need for reconceptuzlizaticn of
metaphor as a field dependent variablz. Five possible ave-
nues of reconceptualization yere suggested including adapta-
tions of the perspectives derived from Piaget and Osborn.

The possible use of a relatively ineffective trope was also
noted.

Predictions concerning the relationship between evalua~
tive tension and attitude change were not gupported, A
cerious methodological deficiency, however, rendered the
value of these resylts highly suspect. An implicit assump=~
tion that metzphoric subject evaluations and pretest atti-
tude scores were correlated was noted--it was not supported
by the data,

The prediction that language would differentially affect
Source credibility was not Supported. = Subsesguent research
has thus far failed to replicate the significant effects ob=- -
served by Bowers and Osborn (1566).

The prediction that item evaluation would be positively
correlated with perceived source credibility receiveu direc-
tional--but nct significant--support.

This study did not orovide statistically significant sup—
port for experimental hypotheses. It did, however, partial-
ly achieve its goal of evaluating the validity of several
theoretical perspectives with regard to the rhetorical meta-
pher. In retrospect all three perspectives as adapted in
this paper apoear deficient., The obtained significant re-~
sults indicate the need for more scohisticated theoretical
formulations and suggest several arsas for future research.,

The author wishes to acknowledge the invaluable assistance
of lary Lou WcCauliff in conducting the experiment and of
Jilliam L. Medley, Jr. in statistically analyzing the results.
(The typist regrets omitting this note from the first page. )
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Appendix A
Experimental Message*

Candidates for President of the United States already
allot most of their time to the densely populated urban
areas of the tast. They do not use much of their time or
spend much of their money Campaigning in rural, southern
and midwestern states, If campaign spending is substantial-
ly restricted, candidates will further reduce their cam-
paign efforts in less densely populated areas, Large ex-
penditures are essential to an informative national cam-
paign,

Presidential campaigns let the voters get to know the
candidates. Presidential candidates may be little known to
the public at the start of a Campaign, As the wesks pass,
however, the ideas, abilities and personalities of the canp-
didates become better knouwn. By the end of the Campaign
the candidates are well known to the peoole. At the end of
2 campaign the voter may feel he knows all there is to knouw
about the candidates. A& Prezidential campainn is 2 politi-
cal strio tease show., TIn & Presidential campsign the ideas,
abilities and personalities of the candidates are made pro=-
gressively more explicit until they are almost completely
known to the voter.) *

Carpaigns are complex events. A large campaign re-
quires the expenditure of lots of money. Even though there
is much to criticizes in political campaigns, they remain es-
sential to democratic government., It is important that all
candidates be free to spend however much money 1s required
to inform the voters. IFf spending is substantially restrig—-
ted the able but unknouwn Candidate will be unable to chal-
lenge the incumbent,

*The experimental metaphor is underlined; the paraﬁhrase
is in parentheses. DOifferent versions of the message were
created by omitting one, both, or neither,
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Rppendix E
Cradibility Indu .ions

High Credibility Induction

Herbert Armstead (Ph,D., 1963) is professor of Govern-
ment at the University of faryland. Before accepting his
presént position he directed a six-year (1963-1869) study
for the Bureau of Population. Dr. Armstead and his staff
examined the relaticnship between population distribution,
campalgn spending, and the campaign plans of Presideatial
candidates in 1964 and 1968. The study, recently puolished
by Appelson as Demograpny, Fonev and Politics was acclaimed
by the New York Times as "one of the year's most important
books."

Armstead has proved himself a man of integrity. 1In
1967 he was one of four persons who witnessed a gang-land
murder in a large midwestern city. At the trial only
Armstead wes willing to testify--~despite what he described
as "several threats against myself and my family."

Jith arother Presidential campaign approaching it
promises to be a busy year for Armstead. His speaking en-
gagements take him all across the country to acdress grad-
uate seminars, civic clubs, and even state legislatures.,

He is an energetic supporter of Boys Clubs of America
and a noted humanitarian,

wWe have secured the text of a speech by Dr. Armstead in
which he discusses the merits of substantially restricting
Presidentiel campzign spending.

-

Low Credibility Induction

Hogan Core is an itinerant preacher for the Church of
the True Revelation in Williemsburqg, faryland. He and his
second wife still live in the same single-story frame
house where he was born. Ccre is a high schosl graduate,

The "Rev." Gore is described as a chori, chubby, solomn
man who usually wears gray slacks and a white sport shirt,
Gore has never travelled more than 10™ miles from his home,
He identifies his source of information as '"an Almanac.,"
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In 1.te 1369 Gore agreed to supply the K.U. Speech
Jepartmer t with one sermon me-uscript per month for cne

full yea- as samples of conscrvative rhetoric. Gore agreed
to do so for the fee of £25,0" per manuscriot, on the con-
dition that he be paid for eight months in advance. i1~
though Lore was paid the 2207.00 he requested, #.U. has
thus far received only one m=r script. Gorc refuses o
answer letters or accept telersiione calls from us. In

February of 19272 a X.U., faculty member who was visiting
in Maryland attempted to call upon Mr. Gore--~fr. Gore was
"not at home" each time the faculty memher called.

The K.U. Department of Speech Communication does not
endorse Tr. Gore or Mr, Core's ideas, -

The manuscript we have from Gore discusses the merits
of substantially restricting Presidential campaign spending.
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