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ABSTRACT

This compilation of ERIC abstracts dealing with trade

is the sixth in a series that identifies research and instructional
materials in selected occupational clusters. Fifty-seven documents
were identified by means of computer searches of ®"Research in
Education® from 1957 to December 1972. Instructions on how to use
ERIC reference prodJucts are included. Intended for use in career
education curriculum development, these abstracts include lists of
descriptors, identifiers, and other pertinent information about
dccuments in the occupational cluster dealing with trade. This
document is related to 14 other cluster groupings, available as VT
0t3 790-VvT 018 793, VI 018 897, and VT 018 899-VT 018 907 in this
issue. (AG)
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MISSION OF THE CENTER

The Center for Vocational and Technical Education is
an independent unit on The Ohio State University campus.
It serves a catalytic role in establishing consortia to
focus on relevant problems in vocational and technical
education. The Center is comprehensive in its commitment
and responsibility, multidisciplinary in its approach antd
interinstitutional in its program.

The Center's mission is to strengthen the capacity of
state educational systems to provide effective occupational
education programs consistent with the individual needs and
manpower requirements by:

. Conducting research and development to fill voids
in existing knowledge and to develop methods for
applying knowledge.

- Programmatic focus on state leadership development,
vocational teacher education, curriculum, vocational
choice and adjustment,

. Stimulating and strengthening the capacity of other
agencies and institutions to create durable solutions
to significant problems. .

. Prcviding a national information storage, retrieval
and dissemination system for vocational and technical
education through the affiliated ERIC Clearinghouse.

This publication was prepared pursuant to a contract with the National
Institute of Education, U.S. Department of Health, Education and
Welfare. Contractors undertaking such projects under Government
sponsorship are encouraged to express freely their judgment in
professional and technical matters. Points of view or opinions do
not, therefore, necessarily represent official National Institute

of Education position or policy.
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PREFACE

Finding and using relevant information frequently is a major task
for curriculum specialists, teachers, administrators and students. The
Center for Vocational and Technical Education is dedicated to making useful
and vital information accessible so that it may be used to improve school
practices.

The Center has assembled, under one cover, research materials and
instructional materials related to the Trade (Marketing) occupational
cluster. The materials included in this compilation, in the form of
abstracts, are selections from Research in Education (RIE) from 1967 to
February, 1973,

Other compilations of abstracts in the occupational cluster series,
of which this is a part, include the areas of arts and humanities,
construction, government, transportation, communication, finance, education,
health, welfare, recreation and entertainment, product services, personal
services, natural resources, and mancfacturing.

We are indebted to Allen B. Moore, project director, Supportive
Information for the Comprenensive Career Education Model, and David H.
Miller, Information Specialist who coordinated the compilation of this
publication.

We hope that this publication will prove valuable to you in your
particular endeavor.

Robert E. Taylor

Director

The Center for Vocational
and Technical Education
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Trade (Marketing) Cluster

INTRODUCTION

This compilation of ERIC abstracts is the sixth in a series of
publications which identify research and instructional materials decal-
ing with selected occupational clusters. The 15 cluster areas inciuded
in the series have been identified by educational specialists as a
means of suggesting a structure for career education curriculum develop-
ment.

Other compilations of ERIC abstracts are available for the follow-
ing cluster areas:

. Natural Resources--available as VT 018 791

. Construction (Construction Process) available as VT 018 792
. Arts and Humanities--available as VT 018 790

. Government (Administrative Body) available as VT 018 793
. Transportation--available as VT 018 907

. Communication--available as VT 018 897

. Finance (Banking) available as VT 018 899

. Education--available as VT 018 900

. Health--available as VT 018 901

. Welfare--available as VT 018 902

. Personal (Human) Services--available as VT 018 903

. Product Services--available as VT 018 90k

. Recreation and Entertaimment.-available as VT 018 905

. Manufacturing--available as VT 018 906

iii




Trade (Marketing) Cluster

INDEX/RETRIEVAL TERMS

This compilation of abstracts represents selected documents identi-
fied from a search strategy which included the following ERIC terms:

Retailing
Marketing
Salesmanship
Sales Occupations
Merchandising
Wholesaling

Each ERIC document indexed by certain combinations of these terms
resulted in a computer "hit". Each time a "hit" was registered, an
abstract along with its complete bibliographic citation was printed.

Fach abstract included in the initial computer printout was screened for
relevance by information specialists at The Center prior to the develop-~
ment of this compilation, For a detailed explanation of computer search-
ing see VT 018 425, ERIC Instructional Package for Vocational Educators,

iv




How to Use ERIC Reference Products

Each ERIC reference publication includes:

1. Document Resume Section containing abstracts and bibliographic
information

2. Subject and Author Index Section

Each resume presents information about a document's content, its

source and availability. Sample resumes on the following pages are
explained in detail.

The indexes help to locate the abstracts by page numbers and
accession numbers. These indexes are: Subject Index, Author Index and
Conversion of Document Number Index. Index terms used in the subject
index are ERIC descriptors. Each document has been assigned several of

these descriptor., therefore, each document title appears in the
subject index several times.

The full texts of documents are available from the original sources
or from the ERIC Document Reproduction Service (EDRS) as microfiche or
Xerox reproductions.
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PAFullToxt Provided by ERIC

RIC

Format of

Research in Education (RIE)

Document Resume

ED 039 3.9

Clearinghouse Accession Number

ED Accession Number\
ED 039 349 VT 010 981

—ee From School to Work; A Pilot Study.

Title of‘ Document

Institutional Source--The
Organization Responsible
for the-Report---

Availsability of Document/

Terms Under Which Document
is Indexed in Subject Index

(Only terms that are preceeded
by an asterisk appear in The
Subject Index)

Abstract of Document

New York State Education Dept., Albany. Bu-
reau of Guidance. '
Pub Date Avg 69
Note—25p.
EDRS Price M¥-$0.25 HC-$1.35
Descriptors—Community Involvement, *Employ-
ment Problems, Employment Services. *Pilot
Projests. School Role. *Vocational Adjostment,
*Vucational Development, Work Environment,
*Youth Problems -
The problems which youth face in the transi-
tion from school to work arc complex and chai-
lenging. Such problems fave beca concepivalized
into a model which relates specific problems to
dimensions of self and cnvironment in thrce
developmental stages: (1) pretransitional--the life
eriod before an indwidual is activated to secking
is first full-time job, (2) transitionul--marked by
activation to scek first full-time employment, oc-
curring during grade 12 for about onc-half of
high school atudents, and (3) post-transitional-the
first job. Using this model. perceptions of the vo-
cationa! development of New York youth were
abtained from staff members in 40 schooks. 27
employers, and 14 new workers. Suggestions for
rograms, activitics, and facilitics arc tabuluted
y problem area, and public factors are ranked
by strength score. The strongest trasitional needs
were identfied in arcas of preparatory education
and training, occupational nformation, self-ac-
tualization. worker rolc, job placement, inobility,
and occupational mobility. There was no attempt
to investigale causative factors; however, some
causal inferences are drawn. Recommendations
are included. (CH)
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Docurient Ordering Instructions

All documents cited in this compilation of abstracts are avajlable
in their full text. Aveilability is by one of the options listed below:

1. ORIGINAL COPY FROM PUBLISHER OR SUFPPLIER

These documents have an availability listed in the resume.
Often such documents are not available by any other means.

2. MICROFICHE AND RARD COPY REPRODUCTSION

Documents with ED numbers are usually available individually
on microfiche ($0.65 a title) or paper copy (xerox - $3.29 per
100 pages or fraction thereof) from:

ERIC Document Reproduction Service (EDRS)
P. 0. Drawer O
Bethesda, Maryland 2001k

Orders must specify ED number.
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ACCRSSICN NUMBER: Fr0r948%

CLEARINGHCUSE ACCESSTON NuymBLe: 40012353

PURBL ICATION DATE: MAY 70

TITLE: MERCHANDISF PRICING, INSTROCT”R'S MANIJAL .

JESCRIPTOR: P ADMINISTRATIVF PERSOMNELS AUDIOVISUAL AIDS: BIRLIOG2APHIESS
*BUSINESS ADMINISTRATION; CASE STUDIES (FDUCATION)S *COST FEFECTIVENESS; COQUPSE
ABJECTIVESS DISTRIBUTIVF FOUCATIONS INDUSTRYS INSTRUCTINNAL MATERIALSS LECYURE:
LIBRARY FACILITIFS: *MANAGEMENT DEVELOPMENT: =MANUALSS *“ERCHANDIS ING:
PROFFSSIONAL CONTINUING EDUCATIONG RESEARCHS STIMULI: TEACHING GUIDESs TEACHING
TECHNTQUES: UNIVERSITY EXTENSION

EORS PRICES EDRS PRICE MF-$0.65 H(-$3,29

DESCRIPTIVE NOTE: 70P,

ISSUE: RIFJUNT2

A3STRACT: THE 20TH PUBLICATINN IN A SERIES OF SUBJECT bRESENTATICNS 1IN THE

FIELD OF ADMINISTRATIVE MANAGEMENT FOR UUSF BY EDUCATORS AND RUSIMESSMEN WH(
TEACH MANAGEMENT CNURSES IS PRESENTED. THESE PRESENTATIONS ARF INTEMDFD TO B
PARTTCULARLY USEFUL TN DISTRIRUTIVE EDUCATICN IN THE SMALLEFP COMMUNITY WHERF
LIBRARY RESEARCH FACILITIFS ARE LIMITED AND EQUIPMENT FQOR THE PRODUCTION 0F
VISUAL AINS IS NOT READILY AVAILARLE. THE LECTURE IS DESIGNFD TO BF PRESENTED
TO THE BUSINESSMAN TN NONTECHNICAL LANGUAGE. THE LESSON PLAN IS AN OUTLINE OF
THE MATEPIAL COVERED WHICH MAY RF USED AS A TEACHING GJINE, THE PESFATATION
MAY BE USED AS WRITTEN NR MANDIFIEN TQ MFFT LOCAL NEEDS AND CCNDITIOMS, THF
VISUAL AIDS ARE PHOTOGRAPHIC COPIES "F THE SET QF VISUAL AINS WHICH APE
AVATLABLE FOR THIS TOPIC, THESE VISUALS ARE 8- BY 10-INCH COLCRFD
TRANSPARENCIES PRFPARED FOR USF "N QVERHEAD PRNJECTORS, THF SUPP, Y DEPARTMENT
CONTAINS MATERIALS WHICH MAY BF PFPRONYCED LOCALLY FOR NISYRIBUTION Tr COURSF
DARTICIPANTS. CASES IN POINTS ARPE SHNFT ACTUAL SMALL-BUSINESS MANAGEMENT CASES
WHICH MAY BE USED TN AUGMFNT THE PRESENTATION AND TP DFVELOP DISCUSSION, THF
INCUBATOR CONTAINS IDEAS FOR STIMULATING FURTHFR THOUGHT AND DISCUSSI(IN RY THF
PARTICIPANTS. A BIBLINGPAPHY AND LIST OF SMALL BUSINF3S ADMINISTRATION FIFLD
OFFICES ARE INCLUDEC. (CK)

REPORT NUMBER: ToPiC-20

AVAILABILITY: Q SUPERINTENDENT 0OF DCCUMENTS, U. Se GOVERNMENT PRINTING
OFFICEy WASHIAGTON, Do Co 20402 (CATALOG NO. SBA 142405 SMALL BUSINESS
ADMINISTRATION, WASHIMGTON, Do Co 20416 (NN LOAN BASIS)

INSTITUTICN NAME: SMALL BUSINFSS ADMINISTRATION, WASHINGTCN, D.C,
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ACCESSICN NUMRER: £D059438

CLFARTNGHOUSE ACCESSINN NUMRER: 4C012392
PUBLICATIODON DATE: APR 71

TITLE: MERCHANDISE CONTROL o INSTRUCTAR®S MANUAL,

NESCRIPTOR: *ADMINIST/ATIVE PERSONNELS AUDIOVISUAL AIDSS RICLICGRAPHIZSS:
*BUSINESS ADMINISTRATINNG CASF STURIES (EDYCATIPN); *CPYRSE QOIJECTIVES:
DISTRIBUTIVE EDUCATIONS IMSTRUCTINNAL VATERIALS: LFGTURES LFSSON PLANSS LTBRARY
FACTILITIESS ®*MANAGEMENT. DFVFLOPMENT: MANAGEMENT EDUCATINM: %*MANUALS:
*MERCHANCIS INGS PROFFSSINNAL CONTIMUING EDUCATIONS RESFARGH: STIMULT: TCACHING
TECHNIQUFS: UNIVERSITY CXTEANSION

tDRS PRICE: EDRS PRICE MF-30.65 H(C-%3,29

NESCRIPTIVF NNTE: R1P,

ISSur: RIFJUNT2

ABSTRACT: THE 21ST PUBLICATION IN A SERIES QF SUBJRCT PRESENTATICNS IN THF

FIELD OF ANMINISTRATIVE MAMAGFMENT FOR USE BY EDUCATNRS AMD BUSINFSSMEN WHO
TEACH MAMAGEMENT COURSFS IS PRFSENTED, THESE PRESENTATIONS ART INTEMCFD TN BE
DARTICULARLY USEFUL TN DISTRIRUTIVE FNYCATION IN THF SMALLEP COMMUMITY WHFRF
LIBRARY RESEARCH FACILITIFS AREZ LIMITED AND EQUIPMENT FOR THE PRNDUCTION NE
VISUAL AIDS TS NOT READILY AVAILABLE, THE LECTURE IS DESIGNFN TO RE PRESENTED
TO THE BUSINESSMAN TN NONTECHNICAL LANGUAGF, THE LESSOM PLAN IS AN NUTLINE NF
THE MATERIAL COVERED WHICH MAY BE USEN AS A TEACHING GJIDE, THF PRESENTATINN
MAY 8E USED AS WRITTEN NR MONIFIED TN MEET LOCAL NEEDS AND CONDITINNS, THF
VISUAL AIDS ARE PHOTOGRAPHIC CNPPISS OF THF SET NF VISUAL AIDS WHICH ARE
AVATLABLE FOR THIS TNPIC, THESF VISUALS ARE 8- BY 10-INCH CALORED
TRANSPARENCIES PREPARPED FOR USE 0N JVERHEAD PROJFCTORS. THF SUPPLY NEPARTUARNT
CONTAINS MATERIALS WHICH MAY BE REPRONUCFD LOCALLY FOR NISTRIBUTION TO COURSF
PARTICIPANTS, CASES IN POINT ARF SHORT ACTUAL SMALL-RBUSINFSS MANAGEMENT CASES
WHICH MAY BE USED TN AUGMFNT THE PRESENTATION AND T7 DEVELNP DISCUSSIOM. THE
INCUBATQOP CONTAINS TOEAS FOR STIMULAT ING FURTHFR THOUGHT AND DISCUSSICN BY THF
PAPTICIPANTS, A BIBLINGRAPHY AND LIST OF SMALL BUSINESS ADMINISTRATICM FIZLD
OFFICES ARF INCLUDFD. (CK)

REPORT NUWVMBFR: T0PIC-21
AVAILABIL ITY: I SUPERINTENDENT 0OF NOCUMENTS, UesSe GOVERNMENT PRINTING NFFICE,

WASHINGTCON, Do Co 20402 ($2.03)3 SMALL RUSINESS ADMIMISTRPATIOM, WASHINGTON, D,
Ce 20416 (DN LOAN RASIS)

INSTITUTINN NAME: SMALL BJSINESS ADMINTSTRATION, WASHINGTON, N,.C,




ACCESSICN NUMRER: FDO59477

LLEARINGHOUSF ACCESSICN NUMBFR: ACO1235¢e

PUBLICATICN DATE: FER 68

TITLF: MARKETING RESEARCH. INSTRUCTNR®S MANUAL.

DESCRIPTOR: " *ADMINISTRATIVE PFRSONNFL; AUDIOVISUAL AIDS: RIPLIOGRAPHIES;

BUSINESS ADMINISTRATIONS CAS=Z STUDIFS (FDUCATINN); COURSF CONTFNTS CISTRISUTIVE
EDUCATINN: ENUCATIONAL PROGRAMS: ITNDUSTRY; INSTRUCTIONAL MATERIALS: LFCTURE;S
LESSON PLANS; *MAMAGEMENT EDUCATIANS MANUALS: *MARKETIMG; FARTICIPANT
CHARACTERISTICS: #*PROFESSIONAL CONTINUING ENUCATIONS *TEFACHING GUIDESS
UNIVERSITY EXTENSION

EDRS PRICE: EGRS PRICE MF-$0.,65 HC-$3,29

NESCRIPTIVE NOTE: 90P,

ISSUE: RIEJUNT2

ABSTRACT: PREPAFPED FOR THE ADMINISTRAT IVE MANAGEMENT CQURSF PRQGRAM, THIS

INSTRUCTOR®S MAMUAL WAS DEVELDOPED TO SERVE SMALL-BUSINFSS MANAGEMENMT NEENS, THF
SECTIONS OF THE MANUAL ARF AS FOLLOwWS: (1) LESSON PLAN--AM QUTLINE OF MATERTAL
COVERED, WHICH MAY BE USER AS A TEACHING 5SUIDE, PRESFNTED IN THC CCLUMMS: THE
PRESENTATION, AND A STEP-RY-STEP INJTCATION OF PROCEDURF: (2) THE
PRESENTATION-~A SUBJECT PRESENTATION: (3) THE VISUAL AIDS --PHOTOGPAPHIC COPIES
OF THE SET OF VISUAL AIDS WHICH ARE AVAILABLE FOR THIS TOPIC: (4) THE SUPPLY
DEPARTMEAT~-MATERIALS THAT MAY BE REPRTDUCEN LOCALLY FOR DISTRIRUTION TGO COURSE
PARTICIPANTS: (5) CASES IN POINT-=SHORT ACTUAL SMALL-BUSIMESS MANAGFMENT CASFS
THAT MAY BE USED TO AUGMENT THF PRESENTATION AND T3 DEVELOP DISCUSSTION, AR AS
THE BASTIS FNOR A SECOND SESSION: (6) THE INCUBATOR--IDEAS FOR STIMULATING
FURTHER THOUGHT AND DISCUSSION BY THE PARTICIPANTS, A< BIBLIOGRAPHY IS
PROVIDED, AND FIELD GFFICES IF THE SMALL BUSINESS ADMINMNISTRATICN ARE LISTFD.
{DR)

REPORT NUMBER: TCGPIC-17
AVATLABILITY: Y SUPERINTENDENT OF DOCUMENTS, UeSe ROVERMMENT PRINTING NFFCF,

WASHINGTON, Dy Co 20402 (31.50)3 SMALL SUSINESS ADMINISTRATION, WASHINGTION, D.
C. 20416 {ON LOAN BASIS)

INSTITUTICN NAME: SMALL BUSINESS ADMINISTRATINN, WASHINGTON, D.r.
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ACCESSION NUMBFR: Ef059472

CLEA? INGHGUSE ACCESSION NUMBER: AC012345

PUBLICATICN DATE: UG T

TITLE: GUIDE TO FEDFRAL CONSUMER SERVICES.

DESCRIPTOR: AGRICULTURES THILD NDEVELCPMENTS CONSERVATICGN (CONCFEPT):
*CONSUMEF ECONOMICS: CPEDIT (FINANCE) 3 FNVIRONMENTAL CRITERIA: EXTENSINN

EDUCATINNS *FEDERAL GOVFRNMENTS FOOD SE2VICE: *GUIDES: MAPKFTING: MFOTCAL
SERVICESS NUTRITIONS REHABILITATION: RURAL DEVELDJPMENT: SOCIAL SERVICES

EDRS PRICE: EORS PRICE MF-$0,65 H(~-$6,58

NESCRIPTIVE NOTE: 157P.

ISSuFf: RIEJUNTZ

ABSTRACT: THIS PUBLICATION LISTS THE CONSUMER SERVICES 0OF EVERY FEDERAL

AGFENCY NR BUREAY THAT IS EITHER DIRECTLY GOF INDIRECTLY CANCERNED WITH CINSUMES
ISSUES. SERVICES COVERED INCLUDF AGRICULTURAL RESEARCH SERVICF, CONSUMER AND
MARKET ING SERVICE, EXTENSINN SERVICE, FNCD AND NUTRITION SFERVICE, PURAL
DEVELOPMENT AND CONSERVATIOM, FAPM CREDIT, ENVIRONMEMTAL PCQTECTION, HAOUE
LOANS, CHILD DEVELOPMENT, SOCIAL AND REHABIL ITATION SEOVICE, AND MEDICAL
SEPVICFS . (AUTHNR/CK)

TNSTITUTION NANME: TFFICE OF CONSUMER AFFAIRS, WASHINGTON, D.C.




ACCESSITN NUMBER: ET057305

CLEARINGHOUSZ= ACCESSIGN NUMBE®: AC912151
PUBLICATION DATE: 71

TITLE: TRAINING RETAIL ¥ANAGERS—-~-2 SYMPRSIUm,
PE2SOANAL AYTHNR: HURL=Y, F, Ge.y ED,

DESCRIPTQR: ADMINISTRATIVFE PERSONNEL: CCURSF COMTFNT S CUPRICULUM GUIDES:S
#*DISTRIBUTIVE EDUCATIANS *EXTENSINN SOUCATICNS *INDUSTRY:; *MANAGEMENT
SOUCATIONS *ON THFE Jnp TRAIMIMGS PRIFESSIOMAL PSRSINNEL: RETAILING: SEMINARSS
TPAINING TFCHNIQUESS WHITE COLLAK QCCUPATIONS

IDEMTIFIER: ENGLAND

EDRS PRICE: DOCUNMENT NOT AVAILABLE FROM ENRRS,
DESCRIPTIVE NNTE:S A4P,

I5sue: RIEAPRT2

ABST2ACT: THIS SYMPCSIUM FGCUSES ON TRAINING PROGP*" " R MANAGERS OF
DEPAQTMENT STARES, MULTIPLE SHOPS, SUPERMARKETS AND S:LF-SCRVICE STAPES, AND
SUALL INDEPENDENT SHCPS, THE AUTHORS NF EACH OF THE FOUR SECTIONS IN THF
PUBLICATION HAVE HYAD EXPEPIENCF IN TRAINING MANAGERS IN THE RETAIL TRAPE, FOR
CONMCEPTUAL AND MANAGEP I&L ASPECTS OF THC MANAGSZ S J0B, SXTERMAL COURSES SHAREN
WITH MANAGERS OF DIFFERENT NRGANIZATIOMS PROVIDE THE REQUIRED TRAINING, FIR THF
TECHNICAL ASPECTS OF THE JOR, MOPF EXTERNAL COURSES AND SEMINARS THAT ARF
NESIGNEN SPECIFICALLY FNR THE RETATL TRADE ARE NEEDED. INTERNAL TPAINING AMD
NEVFLOPMENT PROGPAMS ARE ESSENTIAL, WITH MANAGEMENT BY DBJECTIVES RFING
PARTICULARLY SUITABLE FOR RETAIL TPADE ORGANTZATIONS. APPENDIXES PPESFNT THE
FOLLOWING: (1) CUTLINES OF THRIFF- AND TWN-DAY COURSES FO2 ARANCH MANAGERS HFLD
BY FINE FARE LTD: (2) A SYLLARUS FOR A MODERN MANAGEMENT CPURSE FQOP STORE
MANAGERS NF THE DPEUTSCHFR SUPSRMARKET; (3) A FLOW-CHART AF THE DEVELNPMENT OF
EFFECTIVE ¥ANAGERS: (4) A DIAGRAYMATIC AMALYSIS OF A DECISION-MAKING PRACESS:
(5) A MODERN MANAGEMENT SFMINAR PROGRAM: (6) THE SYLLABUS OF A SMALL
INDEPENDENT RETAILER'S (OURSE OFFEFED BY THE LONDON COLL~GE FOF THF
DISTRIBUTIVE TRADES: (7) 8N ASSISTANT SALES MANAGERS® DEVELIPMENT PROGRAM; (8)
MANAGERS AS TRAIKERS (9) JOB DEFINITION AND RESPONSIBILITIES OF TRAINING
RESEARCH UNIT CO-ORCINATOR; AND (10) AND (11) THE OLD AND NEW NRGAMIZATION
CHART OF MURRAY®S (HIGH WYCOMBE) LTD. (DB)

AVATLABILITY: IMSTITUTE OF PFRSONNEL MANAGEMENT, 5 WINSLEY STREET, NXFORD
CIRCUS, LONNDON WIN 7AQ, ENGLAND (90 PEMNCF)

INSTITUTION NAME: INSTITHUTF OF PERSONNFL MANAGEMENT, LNNOON (ENGLAND),
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ACCESSION MUMBER: ENOST135

CLEAPINGHQUSE ACCESSION NUMRER: V1013778

PUBLICATICN DATE: JUN 71

TITLE: # COLLEGE-LFVEL EDUCATIOM IWN RETAILING: A COUMPARISAN CGF PERCEPTIONS NF
RETAIL EMPLOYMENT EXECUTIVES AND RETAIL EDUCATORS,

PERSONAL AUTHOR: CCATES, SUE STRINGER

NPESCRIPTOR: COLLEGE TEACHERS; COMPARATIVE ANALYSIS; CURRICULUM DEVEL OPMENT:

DISTRIBUTIVE EDUCATION: DOCTORAL THESES: EDUCATIONAL PROGRAMS: #EMPL OYER
ATTITUNESS LEADERSHIP QUALITIES; MANAGEMENT DEVELNPMENT: *MANAGEMENT FRUCATIOMS
MANAGEPIAL OCCUPATIONS; OPINIONS3 RELEVANCE (EDUCATINNY: #*RETAILING: *TEACHER
ATTITUDES: TECHNICAL FRUCATION

EDRS PRICF: OOCUMENT MOT AVAILASLE FRGM EDRS,
DESCRIPTIVE NOTE: 185P+; ED.De DISSERTATION, MISSOURI UNIVERSITY
ISSUE: RIEMART2

ABSTRACT: # THE TREMENDTOUS CHANGES IN METHODS 2F OPERATINM EXPEP IENCFD IN THE
RETATILING FIELD IN RECENT YSARS, HAVE SROUGHT ABOUT CHANGFS IN THF NATURE AND
EXTENT OF FORMAL SDUCATIONM REQUIRED OF PNTENTIAL RETAIL EXECUTIVES, THF PRIMARY
PURPOSE OF THIS STUDY WAS TG ASCERTAIN THF RELATIVE VALUE OF VARIOUS ELSMENTS
OF COLLEGE RETAILING PRTCGRAMS IN THE PFEPARATION OF POTENTIAL EXFCUT IVES, AS
PERCEIVED BY RETAJL..EMPLOYMENT EXECUTIVES AND RETAIL EDUCATORS, THE STUDY ALSD
SOUGHT TC DETERMINE THE DEGRFE NF COMPATIBILITY EXISTING BETWEEN THE
PERCEPTIONS OF THESE 'TWC GROUPS IN RFGARD TO 110 INFNRMATIONAL TRPICS AND
FUNCTIONAL COMPETENCIFS. BASED OM PERCFPTIONS RECEIVED FROM 102 RETAIL
EXECUTIVES AND 80 RETAIL FDUCATORS, 40 DF THE 110 ITEMS WERE RATED ESSEMTIAL RY
80TH GRCUPS, BUT NOT THE SAME 40, THF COMPARATIVE ANALYSIS REVFALER THAT THE
EXECUTIVES PLACE VALUE CN TCPICS SUCH AS BUYING, PRICING, AND FINANCTAL
ANALYSIS AND INTERPRETATION, WHILE EDUCATORS TEND TO PLACE VALUE ON TRENDS I[N
RETAILING, CNONCEPTS AND PSYCHOLOGY OF PRICING, AND ACCAUNTING MFTHCORS. CLOSER
COLLABORATION BETWESN THE TWO GROUPS WOULD HELP KEEP INSTRUCTION RELFVANT,
(AUTHOR/JS)

AVAILABILITY: UMIVERSITY MICROFILMS, INCey P.0. BOX 1764, ANN ARBNR,
MICHIGAN 48106 (MF $4,00; XFROGFAPHY $10,00)




ACCESSION NUMRER: ELO56511

CLEARINGHCUSE ACCESSION KNUMBER: EMQ06368

PUBLICATICN DATE: T1

TITLF: ODLYMPIC TRAINING FIL™M PROFILFS. VOLUME II1I.

NESCRIPTOR: *ABSTRACTSS *CATALNGS: COMMUNICATION SKILLS: DISADVANTAGED

GROYPS; EDUCATIONAL GUIDANCE; *EVALUATIONS GUIDANCES HUMAN RELATIONS
*INSTRUCTIONAL FILMS? MANAGEMENT DEVFLOPMENT; SALESMANSHIP

EDRS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS.

DESCRIPTIVE NOTE: 250P,
ISSUE: RIEMART?2

ABSTRACT ¢ APPROXIMATELY 250 INSTRUCTINNMNAL FILMS ARF DESCRIBED IN VOLUME
THREE (1970-1S71) GF THIS REVIEW, AFTER AN INTRODUCTIGN WHICH CONSIDEPS FILM
DISCUSSICNS FROM THE INSTRUCTOR®'S POINT OF VIEW AND CFFERS SGME IDEAS FNR
CONDUCTING A FILM SHOWING AND CRDERING THE FILMS, PROFILES QOF THF FILMS ARE
PRESENTEN GROUPED UNDER SUCH ARFAS AS MANAGEMENT DEVELGOPMENT, HUMAN RFLATIONS,
COMMUNTCATIIN SKILLSy SALESMAMSHIP, TRAINING THE DISADVANTAGED, AND GUIDANCE.
EACH PROFILE CONSISTS OF & FULL-PAGE FACT SHEET THAT GIVES THE NAME CF THF
FILM, THE PRIMARY AUDIENCE, THE RUNNING TIME, THE YFAR THE FILM WAS MADE, THE
SPECIFIC CONTFNT, A DETAILED SYNCPSIS, TITLES OF RELATED MATERJIALS SUCH AS
GUIDES AND WORKBOOKS, AND THE SOURCE OF THE FILM. DISCUSSTON QUESTIONS AND AN
EVALUATION OF EACH FIL™ ARE ALSC PRMVIDED., (AUTHOR/SH)

AVAILABILITY: OLY?*. IC FILM SERVICE, 161 WEST 22ND STREET, NFW YORK, N, Y,
10011 (ANNUAL SUBSCRIPTION $125,00)




ACCESSION NUMBER: EDOS6190
CLEARINGHOUSES ACCFSSTON NUMBRER: VTOol140790
PUBLICATION DATE: JuL 7T

TITLE: F CURRICULUM MATERIALS FOR TEACHING STUDENTS THE COMPETENCIFS NEFOED

\ FOR EMPLOYMENT IN NONFARM AGRICULTURAL SUSINESS. FINAL REPORT,
L
‘ PERSONAL AUTHOR: WILLIAMS, DAVID L.: AND NTHERS
JESCRIPTOR: ®*AGRTBUSINFSS: AGRICULTURAL EDUCATION: *BEHAVIORAL (OBJECTIVES:

CURICULUM DEVELCPMENT; FDUCATIONAL OBJFCTIVES: HUMAN RELATICMS: INSTRUCTICNAL
1 MATERTALS: OFF FARM AGRICULTURAL OCCUPATIONS; PERFORMANCE SPECIFICATIONS:

*RESEARCH UTILIZATION: RESOURCE MATERTALS: SALESMANSHIP; SECONDARY EDUCATIONG
TASK ANALYSIS: *TFACHING GUID®S; TECYNICAL FDUCATION; %#VNCATIOMAL AGRICULTURE

ENDRS ©ORICE: EDRS PRICE MF=-$0,65 H(C-$6,58
DESCRIPTIVE NOTE: 120P,
ISSUE: RIEFEBT2

ABSTRACT: S DEVFLOPED BY MEANS OF A RESEARCH f“ROJECT, THIS TEACHING GUIDE
INCLUDES FIVE INSTRUCTIONAL MODULFS IN WHICH COMPETENCIES FCR AGRIBUSINESS
OCCUPATICNS ARE STRESSED, THESE COMPFTENCIES WERF IDENTIFIED FROM A REVIFW 0OF
THE LTTERATURE AND EVALUATED BY A JURY OF TEACHERS AND AGRIBUSINESSMEN [N TERMS
OF QUALIFICATIONS NEENED FOR ENTRY-LZVEL FMPLOYMENT, USING A LIKERT-TYPE RATING
SCALE, COMPETENCIES WERE IDEMTIFIED FNR THE FOLLOWING AREAS OF MOOULES: (1)
HUMAN RELATIONS IN AGRIBUSINESS, (2) COMMUNICATIONS IN AGRIRUSINESS, (3)
AGRTCULTURAL SALESMANSHIP, (4) AGRICULTURAL SALES PROMOTION, AND (5)
AGRIBUSINESS NPERATIONS. THE FIVE MODULES ARE FURTHER DIVIDED INTG 40
INSTRUCTIONAL AREAS WHICH INCLUDE & LIST NF COMPETENCIES TO BF DEVFLCGPEN,
RECOMMENDED REFERENCES, SUPPLEMENTARY REFERENCES, AND SUGGESTED LEARNING
ACTIVITIES. THE FINAL REPORT OF THE RESEARCH EFFORTS, WHICH IDENTIFIEL THE
NEEDED COMPETENCIES FOR A SECINDARY ENUCATINN PROGRAM IN AGR IRUSINESS, IS
INCLUDED IM THIS DOCUMFNT, (JS)

AVATLABILITY: PIVISICON OF AGRICULTURAL EDUCATION, 357 AGRICULTURF FDUCATION
BUITLDING, UNIVERSITY OF ILLINQIS, URBAMA, ILLINOIS 41801 (LIMITFD NUMRER OF
COPIES AVAILABLE WITHOUT CHARGE)

INSTITUTION NAME: ILLINOIS UNIV.e, URBANA, DIV, OF AGRICULTURAL ECUCATINN,

SPONSORING AGENCY NAME: DILL INOIS STATE BCARD OF VNCATIONAL EDUCATION AND
REHABTLITATINN, SPRINGFIELD,
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ACCESSION NUYBER: £N054640

CLEARINGHOUSE ACCESSICN NUMBER: EMO09227

PUBLICATION DATE: 70

TITLFE: I IMFLUENCING ATTITUDSS AMD CHANGING BEHAVIGR: A BASIC INTRONUCTION TN
RELFVANT METHODOLOGY, THEORY, ANMD APPLICATICNS. REVISED FDITION,.

P ERSONAL AUTHOR: ZIVRARDD, PHILIP; = BRESEN, EBBF B,

DESCRIPTOR: BEHAVIORAL SCIENCE RESEARCH; *BEHAVIOR CHANGE: BEHAVIOR

THEORIFS: BIAS: ®*CHANGE AGENTS: *CHANGING ATTITUDES: EXPERIMENYSS GROUP
DYNAMICS; INFORMATION SOURCFES: PROPAGANDA; SALESMANSHIPS SCCTAL ATTITUDESS
SCCIAL CHANGE:; #SOCIAL PSYCHOLOGY; SOCIAL REINFORCEMENT; *TEXTBRONKS

EDRS PRICE: DOCUMENT NOT AVA!LABLE FROM EDRS.

NESCRIPTIVFE NOTE: 162P

1 SSUE: RIEJANT2

ABSTRACT: IN THIS INTRODUCTORY TEXT TO THE FIELD OF ATTITUDF CHANGE, THE

EMPHASTIS IS ON ONE NF THE END PRODUCTS NF RESEARCH IN SOCTAL

PSYCHNLOGY--MANI PULATINN AND CONTRQOL OF ATTITUDES AND RELATED BEHAVICRS. THE
TEXT FIRST DEFINES THF CONMCEPT OF ATTITUDE, THEN IDENTIFIES IDFAS FRCM THE
AREAS OF HISTORY, LITERATURF, LAW, RELIGION, AND THE SNCIAL SCIENCES THAT
EXPLORE CONCEPTS OF ATTITUDE CHANGE. IT EXAMINES THE EXPERIMENT AS A SCURCE 0OF
GFNERAL INFORMATION AMD REVIEWS SOMF REPRESENTATIVE STUDTES. A CRITICAL
ANALYSIS OF THE CONCEPTUALTIZATION, METHODOLOGY, AND INTERPRFTATION OF ATTITUDE
CHANGE RESEARCH IS GIVEN, ALONG WITH AN EXAMINATION OF THFE ROLF OF THEQRY IN
EXPLAINING THE RESULTS NF EXPFRIMENTS. IN CONSIDERING PRACTICAtL APPLICATINNS OF
PRINCIPLES OF ATTITUDE AND BEHAVINR CHANGE, THE TEXT DETAILS SUCH REAL LIFF
EXAMPLES AS PSYCHOLOGICAL WARFARE, PREJUDICE, POLICE INTFRRNGATINN, CCONSUMER
MOTIVATION, AND SUPERSALESMANSHIP., FIVE APPENDED ESSAYS DEAL WITH: TFCHNIQUES
OF ATTITUDF MFASUREMENT, EXPERIMENT AS A SOURCE OF INFORMATION, SOURCES OF
INVALIDITY IN FEXPERIMENTAL DESIGNS, AN EFFICIENT METHOD FOR OUTLINIMG

EXP ERIMENTS, AND THF STUDENT AS AN AGENT OF POLITICAL AND SOCIAL REFORM, (JY)

AVATLABILITY: ADDISCON-~WESLEY PUBLISHING COMPANY, INC.y READING,
MASSACHUSETTS,y 01867




ACCESSICN NUMBER: EC054613

CLEARINGHDUSE ACCESSIOQ NUMBER 2 FM009195
PURL ICATICN DATE: 71

TITLE: CREATIVITY IN COMMUNICATIONS,
PERSONAL AUTHNR: ADAMS, ROBERT A,y ED,

DESCRIPTOR: ACOUSTICS: #*COMMUNICATIONSS *CREATIVE THINKING: *CREATIVITY:
DISCOVERY PROCESSESSs FILMSS GRAPHIC ARTS; MARKETING: *“ASS MELTAS *PURLICIZE

FNRS PRICE: DOCUMENT NOT AVAILABLE FRNM EDRS.
DESCRIPTIVE NOTE: 152p.
ISSUF: RIEJANT2

ABSTRACT: A COLLECTION OF 20 FSSAYS ON CRFATIVE PRDBLEM SOLVING IN
ADVERTISING AND SALFS PRDMOTION CONSIDERS THE RELATIUNSHIP BETWEEN CLIENT AND
AGENCY AND THF DEGREE NF CREATIVITY THAT IS NECESSARY NR DFSIRARLF FCR E£EACH
SIDE TO BPING TO THEIR COLLABORATINN. THE DIFFERENT ESSAYS ARF FULLY
ILLUSTRATED AND SP"CIFICALLY FOCUS ON SUCH ARFAS AS CREATIVITY IN MARKET ING,
AGENCTESy MANAGEMENT, THOUGHT PRAOCESSFS, THE DIFFERENT MEDIA OF COMMUNICATION,
RESFARCH, PRESS ADVERTISING,y SOUND, IMAGES, GRAPHIC DESIGN, TELEVISICN
ADVERTISINGy ODIRECT MAIL ADVERTISING, OUTDOOR ADVERTISING, PCINT OF PURCHASF
ADVERTIS ING, CINFMA, PRCOMOTION, AND COMMUNICATION WITH CAPTIVE AUDICNCES. A
FINAL ESSAY DEALS WITH THE FUTURE OF COMMUNICATIONS AND CREATIVITY. (SH)

AVATLABILITY: MEW YORK GRAPHIC SJCIETY, 140 GREFNWICH AVENUE, GRFFNWICH,
CONNECTICUT 06830 ($20,00)

INSTITUTION NAME: MEW YARK GRAPHIC SOCIETY, GREENWICH, COCNN,




12

ACCESSTION NUMBERS FNOS5333%4

CLEARINGHOUSE ACCESSION NUMBER: vT013719

PUBL ICATION DATE: 70

TITLE:® SPORTING GOODSe PART I: HUNTING AND FISHING FQUIPMENT AND PAET I1:

ATHLETIC, MARINE, AND CAMPING FQUIPMENT, A DISTRIBUTIVE =DUCATION MANUAL.

PERSONAL AUTHOR: DAY, BILL De., COMP,

DESCRIPTOR: R *ATHLETIC EQUIPMENT; BIBLIOGRAPHIES: CAMPING: *DISTRIRUTIVE
EPUCATION; EDUCATIONAL NBJECTIVFS; GLOSSARIES; *INSTRUCTIDNAL MATERIALSS
MANUALS: RECREATIONAL ACTIVITIES: *SALFSMANSHIP: SALES WORKFPS; *TFACHING
GUIDES -

IDENTIFIER: . FISHING EQUIPMENT; HUKTING CQUIPMENT: MARINF EQUIPMENTS
®*SPARTING GOODS

EDRS PRICE: DOCUNMENT NOT AVAILABLE FROM EDRS,
NESCRIPTIVE NOTE: 336P.
ISSUE: RIENOVT]

ABSTRACT: 9 THESE MANUALS WERE PREPARED TO INTRODUCE STUCENTS 1O THE
FUNDAMENTALS OF HUNTING AND FISHING (PART T) AND SPORTS REQUIRING ATHLETIC,
MARINE AND CAMPING EQUIPMENT (PART I1), THE SPORTS SALESMAN IS IN THE POSITION
OF OFFERING A SERVICE TO THF CUSTNMFR, AND HE CAN BEST DO SO BY UNDERSTANDING
THE SPORTS AND THE VARIETY OF PRODUCTS WHICH MAY BE SOLD TO SATTSFY ALL LFVELS
NF SPNRTS PARTICIPATION., FACH ASSIGNMENT INCLUNES DESCRIPTIVE INFORMATION,
QUESTIONS, AND SUGGESTED PROJECTS, AND THEY ARF LIBFRALLY ILLUSTRATED WITH
PICTURES AND LIME DRAWINGS. GLOSSARIES AND BIBLINGRAPHIES ARE INCLUDED. AN
ANSWER BOOK TO ASSIGNMENT QUESTIONS TS AVAILABLE FROM THE SQURCE OF
AVAILABILITY LISTFND AROVE. (CD)

AVAILABILITY: Y INSTRUCTIONAL MATEPIALS LAB, DISTRIBUTIVE EDUCATION DEPT,.,
DIV. OF EXTENSION, THE UNIVERSITY OF TEXAS, AUSTIN, TEXAS 78712 (PART T AND 11
$12.955 ANSWER BI0OK $3,50)

INSTITUTION NAME: TEXAS UNIV., AUSTIN. DIV, OF EXTENSION,




e

13
ACCESSION NUMBLR: FNO51294
CLEARINGHOUSE ACCESSTCN MUMBER: VT013203
PUBLICATION DATE: 69
TITLE: THE NATU2E AND CHARACTFPISTICS NF MINDDLE MANAGFMENT IN PFTAIL
DEPARTMENT STORES,
f PERSONAL AUTHOR: SAMSON, HARLAND €,
NDESCRIPTOR: DISTRIRUTIVE EDUCATION; *FMPLOYMENT OPPARTUNITIES; FMPLOYMENT

PROJECTIONS: EMPLOYMENT QUALIF ICATIONSS JOB ANALYSIS; *YMANAGEMENT NEVELOPMENT;
1 MANAGFPTAL OCCUPATIONS: MANPNWER DEVELOPMENT: MANPOWFR NFENS$ DCCUPATIONAL
SURVEYS: *POST SFCONDARY EDUCATION; *RETAILING: %*SCHOOL ROLF

EDRS PRICF: EDRS PRICF MF=-$0,65 H(C-%$6,.,58

NESCRIPTIVE NOTE: 130P,

ISSUE: RIESEPTL

ABSTRACT: DEVELAOPED CUT NF A CONCERN FOR THE RNLE POSTSECONDARY EQUCATION

SHOULD PLAY IN MIDDLE MANAGEMENT DEVELOPMFNT, THIS REPORT PRESENTS AN
EXPLORATQORY STUDY OF THOSE FACTNORS INFLUEBNCING THE NATURE AND CHARACTERISTICS
OF MIDDLE MANAGEMENT IN THE RETAIL DFPARTMENT STORE., THF RESEAPCH INVOLVED
PERSONAL INTERVIEWS WITH RETAIL DEPARTMENT STORE EXECUTIVES AND MINDLF MANAGERS
IN THE EAST NIRTH CENTRAL REGION OF THE UNITED STATES AND SOUGHT ANSWERS TD
JQUESTIONS SUCH AS "wHAT KIND OF EDUCATION?®" AND "WHAT IS THE APPPOPRIATE SOURCF
OF ENUCATION?®" THE FINDINGS OF THIS RESEARCH PROVINE NEW INSIGHTS AND IMPORTANT
CLUES CONCERNING YHE CHARACTERISTICS, ENUCATIONAL NEEDS, DUTIFES, AND PRQOJECTED
NEEDS FOR PETAIL MIDDLE MANAGERS, THE SIX CHAPTERS OF THIS REPCRT INCLUDF
INFORMATION ON (1) THE DYMAMICS OF RETAILING, (2) THF FUNCTIONS PERFORMED BY
RETAIL FIRMS, (3) THE FUNCTIONS OF MIDDLE MANAGEMENT, (4) THE DESCRIPTINN OF
MIDOLE MANAGERS, (5) IDFAL SNURCE OF TRAINING, AND (6) MIDDLE MANAGEMENT NEEDS,
THE REPORT INCLUDES 67 TASLES AND A COMPREHENSIVE APPENNIX OF SUPPORTING NATA,
(AUTHOR/JS) '

INSTITUTION NAME: WISCONSIN UNIV. s MADISON, SCHOOL OF ENUCATINN,




ACCESSICM NUMBRFR: EC04824
CLEARINGHNUSE ACCESSTION NUMBER: SPOOTL39

TITLE: MARKFTING: RFTAIL MERCHANDISING. COURSES TIF STuDY, THE RUSINESS AND
COMMERCE BRANCH, CURRTICULUM RP=-32,

DESCPIPTOR: L *CURRICULUM GUIDFS: *DISTPIBUTIVE EDUCATICN: GRADE 93 GRADE 103
GRADF 113 GRADE 123 *MARKETING: MERCHANDISING: *RETAILING: *SECONDARY
EDUCATION

EDRS PRICE: EDRS PRICE MF-$0.,65 HC-$3,29

DESCRIPTIVE NOTE: 53P.

ISSUF: RIEJUNTI]

ARBSTRACT: GRADES OR AGFS: GPADES G, 10, 11 AND 12. SUBJECT MATTER:

MARKETING AND RETAIL MERCHANDISING., ORGANTZATION AND PHYSICAL APPFARANCF: THE
GUIDE PROVINES ODUTLINES FOR THREF PROGPAMS=-A 4-YEAR PROGRAM NN MARKETING FOR
GRADES 11 AND 123 A 5-YFAR PRQOGRAM, INCLUDING A 1-YEAR SENIPR BUSINESS CPTION,
FOR GRADES 11 AND 12: AND A 2-YFAR PROGRAM FOR GRADES S AND 10. THF ALLJOCATICN
OF TIME IS EXPLAINED AT THE BFGINMNING OF THE GUIDE., THE GUIDF IS PRINTED BY
LETTERPRESS AND SADOLE STITCHED wITH A SOFT COVER. OBJECTIVES AND ACTIVITIES:
NRJFCTIVES ARE SET QUT IN DETAIL AT THE BEGINNING OF EACH UNIT. FEW SPECIFIC
ACTIVITIES ARF LISTED, BUT GFNERAL SUGGESTIONS ARE GIVEN, INSTRUCTICONAL
MATERIALS: DETAILS ARF PROVINEN NOF THE FACILITIES AND EQUIPMENT NEEDED,
TOGETHER WITH AN 82-ITEM BIBLIOGRAPHY. STUDENT ASSESSMENT: NO PROVISION IS
MANF, (MBM)

INSTITUTION NAME: CNTARIO DFPT, OF EDUCATION, TORONTO,
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ACCFSSICN NUMBFR: EN046387
CLEARINGHOUSE ACCESSION NUMBFR: JC710033
PUBLICATICN DATE: 70

TITLE: > A CESIGN FOP CNOPERATIVE MFRCHANDISING MID=-YANAGEMENT TRATNMING [N
THF CALIFOPNIA PUBLIC COMMUMITY COLLSGF.

PERSNNAL AUTHOR: BASSERTy JAMSHID

DESCRIPTOR: *COOPERATIVE FNUCATION; DOCTCRAL THESES; *JUNICR COLLEGFSS
*MANAGEMENT EDUCATION: MANPNWAER DEVELOPMENT; *MERCHANDIS ING: WORK EXPEPIENCE
PROGRAMS: *WNRK STUNY PROGRAMS

IDENTIFIER: *CALTIEOPNTA

ENRS PRICE: DRCUMENT NNT AVAILABLF FROM EDRS.
DESCRIPTIVE NOQOTE: 285P¢ 3 DOCTONRAL DISSERTATION
TSSUE: RIEMAY71

ABSTRACT: COUPERATIVE ERUCATION DFPENDS ON EMPLOYERS ANDP FDUCATPRS WORK ING
TOGFTHFEP TO FORM A SUPERIOR TOTAL FDUCATINNAL CURRICULUM FOR THE STURENT, IT 1s
BELTEVED THAT MIN-MANAGEMFNT TRAINING, A FIRST-LEVEL SUPERVISCRY POSITINN, CAN
BE GIVEN TO THE COMMUNITY COLLEGF, IT IS ALSO RELIEVED THAT LEARNING TA¥FES
PLaC® BECAUSE DF WHAT THE STUDENT CAN BE LED TO WANT, THINK, AND DN,
COOPERATIVE MID-MANAGEMENT TRAINING GIV'=S STUDENTS INDUCEMENTS TN LEARN WHAT IS
SATISEYING TO THEM AND USFFUL IM FUTUPF WORK, THIS STUDY. WAS LIMITED TO
CALTFORNTA PURLIC COMMUNITY COLLEGESe THE LITERATURE OF THE FIFLD WAS SURVEYFD
TO INENTIFY CRITICAL NEFDS IN COQPERATIVE AND MID=-MANAGEMENT TRAINING AND TO
DEVELOP AN INQUIRY FORM AND JO8 RFQUIREMENTS, THESE RFOQUIREMENTS WEPE VERIFIED
WITH EXECUTIVE PERSONMEL IN MERCHANNISIMG WHO SUPERVISE MID-MANAGFRS, AND
MID-MANAGERS WHD OCCUPY SUCH MERCHANDISING POSITIONS. THE SUGGESTED CURRICUL UM,
COURSF OUTLINES, AND NTHER INFORMATION COMPILEDN IN THE COURSE 0F THE STUDY
CONSTITUTED THF BASIS NF THIS THESIS. (AUTHOR/CA)

AVATLABILITY: C UMIVEPSITY MICROFILMS, 300 NORTH Z2FER PNAD, AMN ARENP,
MICHIGAN 48106 (ORDFR NQOo 70-22,801, MICROFILM $4,00, XSROGRAPHY $10,C0)
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ACCESSTCN NUMBER: EC04A078
CLEARINGHOUSF ACCESSION NUMBERS EAD03199
PUBL ICATION DATE: 70
TITLE: SOME PRORLEMS IN US.ING DIFFUSINN MODELS FOP NFW PRODUCTS.
F PERSONAL AUTHOR: BFONHARDT, IRWINS MACKENZIE, KENNGTQ':.
DESCRIPTOR: «ADOPTIIN (IDFAS): *DIFFUS INNG “CONOMIC CHAMGE; INNOVATIONS
AMAPKETINGS MATHEMATICAL MODELS: *MERCHANDISING: THEORIES '
{ ENRS PRICE: FDRS PRICF MF-$0,65 4C-$3,29
DESCRIPTIVE NGTE: 58P,
1SSUE: RIEMAYTL ' .
ABSTRACT: THIS PAPER ANALYZFS SOME OF THE PROBLEMS JF USING DIFFUSION

MODELS TC FORMULATE MARKFTING STRATEGIES FOR NEW PRODUCTS. THCUGH FUTURE WORK
IN THIS ARFA APPEARS JUSTIFIED, MANY UNPESULVED PROBLEMS LIMIT ITS APPLICATICN,
THERE IS NO THEDRY FOR AQOPTION AND DIFFUSTON PROCESSESS SUCH A THECRY IS
QUTLINED IN THIS PAPER, THFE PRFSENT MQODELS ARE TOO RESTRICTIVE AND FAIL TO
INCLUDE THF VARTABLES THAT A MARKETING MANAGER HAS AT HIS NISPOSAL. STX UNDELS
THAT PEMOVE SOMF THECRETICAL AND METHODALOGICAL RESTRICT IOMS ARE PPESENTEN, THE
MARKET ING IMPLICATINNS FQOR THE ASSUMPTIONS IN THE MODELS ARE DISCUSSED, AND
ESTIMATICN PPCBLFMS ARE CONSIQERED., (AUTHOR)

REPORT NUMBER: WP~11

INSTITUTION NAME: # PENNSYLVANTA STATE UNIV.e, UNIVERSITY PAPK, DPEPT, OF
ECONOMICS. s WATEPLOO UNIV, (DMTARIO). DEPT, OF MANAGEMENT SCIENMCES,

SPONSORING AGEMNCY NAME: DNATIONAL SCIENCE FOUNDATINM, WASHINGTON, P.C.




ACCESSICON NUWRER: ENQ4591332
CLEARINGHOUSE ACCESSION NUMBER: AC0OQ8912
PUBL ICATICN DATE: 79

TITLE: — THE MFRCHANT APPRENTICFS, A GUIDE TQ THE TRAINING AND ACMINISTRATIAN
OF STAFF IN THE NISTRIBUTIVE TRADES,

PERSONAL AUTHOR: DENNY, FLIZARFTH

DESCRIPTOR: AUDTOVISUAL AIDSS COMMUNICATION (THOUGHT TRANSFER):
*DISTRIBUTIVE EDUCATINN: EDUCATIONAL METHODS: EMPLOYMRNT; FRINGE RENFFITS:
INSTRUCT IONAL STAFF3: JOR ANALYSISS JOR SATISFACTION; LAWS: *MANAGE MENT
DEVFLOPMENTS *NFFICE NCCUPATINNS S PROGRAMED INSTRUCTINN: PROGRAHM EVALUAT ION
RECRUITMENT: SALARIFS; *SALES OFCUPATIOMS; WAGES

FDRS PRICE: COCUMENT NOT AVAILABLE FROM EDRS,
DESCRIPTIVE NOTE: 303P,
ISSUF: RIFMAYT1

ABSTRACT: INTENQEC AS A GUIDE T STAFF TRAINING AND Z4INISTRATION IN THE
BPITISH DISTRIBUTIVE TRADEZ, THIS BONK BEGINS BY CONSIDERING THF SPECIAL
MANAGERTAL NFEDS AND PRCBLEMS OF RETAILFRS. IT GOES ON TO DISCUSS JOB
SATISFACTION AND DISSATISFACTION, JOR ANALYSIS, RECRUITMENT AND PECEPTINN NF
NEW EMPLOYEESy MANAGEMENT DEVFLOPMENT (IMCLUDING fHE FVALUATION OF TRAIMING),
RESPONSIRILITIES OF COMPANY TRPAINING DFFICFRS, THE IMPROVEMENT OF
COMMUNTICATIONS WITHIN FIRMS, PLANNING AND ADMINISTERING TRAINING FOR CLERICAL
AND OTHER PERSONNEL, VISUAL AND AUDINVISUAL AIDS, PREPARATINN CF TRAINING
SF>SIONS, USE OF GRNUP DISCUSSION AND CASE STUDIES, SPECIAL FFATURFS OF
PRI GRAMEL INSTRUCTION, THF DETERMINATION 0OF WAGFS AND SALARTIES, AND THE RQOLE rF
FRINGE BFMEFITS, FMPLIYFE SFRVICES, AND AMENITIES, PROVISIONS OF THF PACF
RELATIONS ACT (1968) AND THE INDUSTRIAL TRAINING ACT OF 1664 ARE ALSO COVERED,
THE DOCUMENT INCLUDES AN INDEX, 55 CHAPTER REFFRENCES, A DIRECTPRY QOF TPADE
ASSOCIATIONS y AND APPENDIXES DN FURTHFR EDUCATION AND TRAINING, PRNGRAMED
MATERTALSy, AND THE IMPACT OF GOVERNMENT POLICIES ON RETAILING, (LVY)

AVATLABILITY: + WILLTAM COLLINS SONS AND COMPANY, LTDe, 144 CATHEPRAL STREFT,
GLASGOWy Ce4,y SCNTLAND (635} .




ACCESSICN NUMBER: ED04582§

CLEARINGHOUSE ACCESSIGN NUMARER: VT011689

PURLICATION DATE: DEC 70

TITLE: REVIEW AND ANALYSIS GF CURPICULA FOR JOCCUPATICNS IN FA0D PPPCESSING
AND DISTRIBUTICON, IMNFARMATION SERTFS N, 32,

PERSONAL AUTHCR: LEWIS, WILFY B.

NDESCRIPTOR: BIBLINGRAPHIES: *CURRICULUM DEVELNAPMENT: FDUCATIONAL PLANMING:
EDUCATIONAL RESEARCH: *FOOD3 FOOD PROCFSSING OCCUPATIONS: FOOC SERVICE

{ OCCUPATIONS: J08 TRAINING: *MARKETING: *RESEARCH REVIEWS (PUBL ICAFICNS):

SYSTEMS APPROACH: *VOCATIONAL EDUCATION

EDRS PRICE: EDRS PRICE MF-$0.25 HC-%2,05

DESCRIPTIVE NOTE: 39p,

ISSUE: RIEAPRT]

ABSTRACT: R A REVIEW AND ANALYSIS OF EOJCATIONAL RESCURCES INFORMATICGN ZENTEP
(ERIC) PUBLICATIONS AND NGN-ERIC PUBLICATIGNS WAS MADE TG ASSFESS AVAILARILITY
AND IDENTIFY MAJOR FINDINGS, PRCMISING DEVFLOPMENTS, STRATEGIES, 2ND
METHODOLOGICAL STRENGTHS AND WEAKNESSES WHICH EXIST IN CURRICULA DFSIGNED FOP
PREPARING FNOD INDUSTPY WORKFRS, PROJECT NATINNAL FIGURES AND TRENMDS PEVFEAL
THAT THERE IS A NEED FOR EDUCAT IJNAL PROGRAMS TO PREPARE STUDEMTS TP ENTER 00D
SEPVING, MARKETING, AND PROCESSING CCCUPATIONS, HOWEVER, RATA CONCERMING
PERSONNEL NEEDS IN A SPECIFIC EMPLOYMENT AREA SHAULD BF USED TP NFYECMINE [F
THERE'IS A NEED FCR THESE PROGRAMS, WHILE A NUMBER OF CURRICULA ARF AVATILARLE
T PREPARE STUDENTS FRR A SINGLE OCCUPATION OR A CLUSTER NF OCCUPATIONS,
IMPRAVEMENTS ARF NEEDEDC AND CHANGES WILL 8% NECESSARY, CURRICULL SHCULD 8F
DEVELOPED AND EVALUATED THROUGH AN FDUCATIONAL PLAMMING SYSTEM COMPOSED NF
OCCUPATICNAL ANALYSIS, PROGRAM PLANNING, PROGRAM NEVELTPMENT AND TESTING, AND
DNCUMENTATION AND DISSEMINATION OF RESULTS. TO PROVIDE AND TRAIN THE MECESSARY
WOPKFERS,y IMPROVED CNUNSELIMG AND RECRUITING MATERIALS ARE NEFLEDN, THE

BIBLIOGRAPHY IMCLUDES ERIC AVAILABILITY AND ORDERING INFOPMATINN FOR MICROFICHE

AND HARD COPY REPRODUCT ION. (SB)

AVATLABILITY: THE CENTER FOR VOCATIONAL AND TECHNICAL EDUCATIONM, -THE 9HID
STATE UNIVERSITY, 1900 KEMNY 34D, COLUMBUS, CHIO 42210

INSTITUTION NAME: + OHIO STATE UNIV.s COLUMBUS. CENTER FCR VOCATIOMAL AND
TECHNICAL EDUCATICN.

SPONSORING AGENCY NA{: NOFFICE 3F FDUCATION (DHEW), WASHIMNGTOM, Dl.C.




19

ACCESSION NUMRER: £0044570

CLEARINGHOUSE ACCFSSION NU¥BFR: ACDO08LST

PUBL ICATION DATE: 69

TITLE: MANAGEMENT TRAINING IN THE DISTRIBUTIVE TRADES.

NESCRIPTOR: *CISTRIBUT IVE FDUCATION: EDUCATICNAL NEEDS; ®VANAGEMEAT

DEVELNPMENT; MERCHANDISTNGS JBJFCTIVES: CCCUPATIONAL INFORMATIONS: *PROGRAM
PLANNINGS RETAILIMGS TASK ANALYSIS: TRAINING OBJECTIVESS TRAINING TECHNIQUFS;:
" WHOLESALING

IDENTIFIFP: GREAT RRITAIN

EDRS PRICE: POCUMENMT NOT AVATLABLF FRQM EDRS,
DESCRIPTIVE NOTE: 45pP,

ISSuUE: RTEAPRTL

ASSTRACT: THIS B0OIKLET FXAMINES BRIEFLY THE PRACTICAL JUSTIFICATICK FAR
OLANNED TRAINING IN THE DISTRIBUTIVE TRADES: NESCRIBES WHAT AND WHO SHRULD RE
TOAINED; AND INDICATES THE STEPS NEEDED T NDESIGN & SYSTEM £F TRAIMING WHICH
THE INDUSTRIAL TRAIMING BMARD FOR THE DISTRIBUTIVE TRADES WILL FIND ACCEPTABLE
ANT GRANT-WORTHY. IT IS DIVIDED INTC THREE PARTS: PART ONE--WHY. THF CASE E£nR
MANAGEMENT TRAINING IN DISTRI3UTION; PART TWO--WHAT AND WHN. WHAT MANAGEMENT
ONES. WHAT TRAINING SHOULD RE GIVEN. WHO SHOULD BE TRAINED., PART THREF——47W.
TAPICS DISCUSSED IN THIS PART RANGE FROM BASIS CF SOUND TRAINING SCHEMES, AND
ADVINISTRATION AND PRFEPARATORY STEPS, TO CAREFUL INOUCTINN OF THE NEWCOMER.
APPENDIXES CNVER THE ROLE OF THE CNMPANY TRAINING OFFICER, EXAMPLES OF 408
OFSCRIPTINMS, GUTLINE OF £ TIAINING PONGRAM FOR A STORE MANAGEP TR AINEE, AND &
3-1/2 DAY PASIC COURSE FOP RRANCH MANAGERS. (PT)

AVATLABILITY: HER MAJFSTY®*S STATICNERY OFFICE, 49 HIGH HOLBOPN. LONDON WC
GRFAT BRITAIN (9S 0n)

INSTITUTICON NAME: MATIONAL ECCONOVIC DEVELOPHENT OFFICF, LONDON (ENGLAND) .
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"ACCESSION NUMBEG: ED044498

CLEARINGHGUSE ACCESSICN NUMRER: VTOl1764

PURL ICATICN DATE: 70

TITLE: COMPETENCI®S NEEDED 3Y LIVFSTOCK SALE BARN EMPLNYEES.
PERSONAL AUTHOR: RFIOFL, WALLACE FRANKLIN, JR.

DESCRIPTGR: AGRICHULTURAL ICCUPATIONS 3 *AGRICULTURAL SKILLSS ERUCATIONAL
IMPRAVEMENT: *LIVESTOCK: MANAGEMENTS *MANAGERIAL OCCUPATIOGNS S *MARKETINGS
MASTERS THESES: QUESTIONMNAIRESS =*SALES QCCUPATIGNS

IDENTIFIER: =LIVESTOCK SALE BARN EMPLOYEE COMPETEMCIES
EDRS PRICE: EDRS PRICE MF-$0.,5C HC-%4.6D

DESCRIPTIVE NOTE: GOP.

ISSUE: RIEMARTL

ABSTRACT: TO DETEPMINE THE CNMPETENCIES NEEDED RY MANAGERS, ASSISTAMT
MANAGERS , AND AUCTIGMEERS IN THE LIVESTACK AUCTINN SALE BUSINESS ANC TO
DETERMIME THE IMPLICATICNS FOR ENUCATIONAL PROGRAMS, A QUESTIONNAIPE NF 20
COMPETENCIES COMPILSED FROM A SURVEY OF LIVESTACK AUCTIIN RUSINESSES WAS SENT TQ
EVERY LIVESTOCK AUCTIGN SALE SARN LISTED WITH THE IOWA DEPAP TMERT OF
AGRICULTURE. AN ANALYSIS GF THE PFTURMED QUESTIONNAIRES INDICATED THAT
COMPETENCIES MGST MFEDED ARCE: (1) KNOWLEDGE OF CURRENT MARKFTS, (2) FAMILIARITY
WITH MARKET QUTLETS, (3) UNDERSTANDING NF BOCKKEEPING PRNCEDURFS, (4) ASILITY
TQO PROPEPLY USE SCALES, (5) ARILITY T2 GET ALING WITH PEOPLE, (6) ABILITY 70
IDENTIFY QUALITY LIVESTOCK, (7) ABILITY TJ MAMAGE MONEY, (8) UNDERSTANDING THE
PROPER CARE AND HANDLING NF LIVESTNCK, (9) ABILITY TN RE & COMMUNITY LEADFP,
AND (10) YECHANICAL ABILITY. THE RESULTS SHOW, HOWEVER, THAT ALL 20 OF THE
INENTIFIED COMPETENCIES APE NFFNED IN THE LIVESTOCK SALE BUSINESS, AND THESF
COMPETENCIES SHOULD INFLUENCE THF CONTENT OF INSTRUCTIONAL PROGRAMS PREPAR ING
STUDENTS FPR THESE OCCUPATINNS. THIS M,S, THESIS WAS SUBMITTED TN [NWA STATE
UNTVERSITY. (GB)
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ACCESSION MUMBER: ECO%43731

CLEARINGHOUSE ACCESSION NUMBFER: VTOl1l119

PUBLICATICN DATE: FEB 70

TITLEF: CURRICULUM GUIDE FNR MARKETING,

DESCRIPTQOR: *CURRICULUM GUIDES; *DISTRIBUTIVE EDUCATINN; ENTRY WCRKERS:

MAMPOWER NEEDS; #*MARKETING; *CCCUPAT IONAL CLUSTERS: PAST SECONDARY EDUCATION:
*PR CGRAM GUIDES

FDRS PPICE: FDRS PRICE MF-$0.75 HC-$8.65

DESCRIPTIVE NOTE: 171pP,

ISSUE: RIEFEBT1

A3STRACT: OREGOM 1S EMBARCKING OM A NFW APPRNOACH TO SECCONDARY ENUCATION, AND

THIS MARKETING CURRICULUM GUIDE WAS PREPARED TQ ASSIST CURRICULUM SPECIALISTS
IN DEVELOPING HIGH SCHOOL, FNTRY-LFVEL EMPLOYMENT PROGRAMS, DEVELTPED [N
CONSULTATICN WITH REPRESFENTATIVES OF INDUSTRY AND ENUCATION, THE GUIDE MAKES
EXTENSIVE USE OF THE CLUSTERP ZONCEPT, MANPQOWER DATA, THE DICTIONARY NF
OCCUPATICNAL TITLES, BEHAVIGRAL DBJECTIVES, AND SUGGESTED LFARNING ACTIVITIES.
INCLUDED WITH THF MARKETING CLUSTFR CURRICULUM AND THE GCCUPATINNAL SPECIALITY
CNURSES ARE INSTRUCTIONAL SPECIFICATICNS FOR 18 AREAS IN TABLE ENRMAT, AMONG
WHICH ARF TOPICS IN (1) SALESMANSHIP, (2) PRODUCT TECHN3LOGY, (3) MARKET
RESEARCH, (4) RECORD KEEPING, {5) MERCHANDISE MATHEMATICS, AND (6) JNB SEFK ING.
INFORMATION ON FACILITIES AND EQUIPMENT, A SAMPLFE QUESTIONNAIRE 0N MASKFTING
TASKS, AND A BIBLINGRAPHY MAKF UP THE APPENDIXES. (JS)

AVAILABILITY: ~ THE NREGON STATF BOARD OF EDUCATION, 942 LANMCASTER DRIVE,
NeFes SALEM, OREGON 97310 ($2.50)

INSTITUTION MAME: *  CREGON STATF 803ARD OF EDUCATIOM, SALEM, NIV, NF COMMUNITY
COLLFGES AND CAREER ENUCATINN,

SPCONSORING AGENCY NAWME: DOREGOM STATE BJOARD OF EDUCAT ION, SALEM,




ACCESSION NUMBER: EDO42954

CLEARINGHNUSE ACCESSICN NUMBER: ACO0R493

PUBLICATION DATE: £9

TITLE: BUSINFSS_GAMES HANDBDCK

PERSONAL AUTHOR: GRAHAM, ROBERT .7 GRAY, CLIFFORD F.

DESCRIPTOR: AERQOSPACE INODUSTPY: AGRICULTURE; BANKING: BIRLINGRAPHIESS
*8USINESS: COMPUTERS; *DECISION MAKINGS FORESTRY; =INDUSTRY; INSURANCE

OCCUPATIONS; *MANAGEMENT DFVELOPMENT 5 *MANAGEMENT GAMES; PARTICIPATICN:
PETROLEUM INDUSTRY; RETAILING: SIMULATION; TRANSPORTATIONS WHCLESALING

ENRS PRICE: DOCUMENT NOT AVAILABLE FROM EDRS.
DESCRIPTIVE NOTE: 480P.
[SSUE: RIFFEBT1

ABSTRACT: 4 THE AIM OF THIS HANDBROOK IS TO PROVIDE TPAINING DIRFCTOPS AND ALL
JTHERS TNTERESTED IN BUSINESS GAMES WITH AN QRGANIZED LISTING AND DESCRIPTION
NF BUSINESS GAMES AND THEIR SOURCESS AND TO PRIVIDE A SOURCE OF SUFFICIFNT DATA
TN HELP THEM SELECT GAMES FOR A PARTICULAR PURPGSE. THF GAMES ARE CATEGORIZED
AS GENERAL PURPOSE GAMES, USED IN MANAGEMENT AND DFCISION MAKING; AND
PARTICULAR PURP(OSE GAMES, DFVELOPED FOR USE IN DECISION MAKING IN PARTICULAR
NDCCUPATIONAL AREAS. THE BCOK IS DIVIDED INTO THREE PARTS, THE FIRST PART
INCLUDRES INTRODUCTORY READINGS ATMED AT INTRODUCING THE CONCEPT QOF THF GAMF,
USF NF GENERAL AND SPECTAL PURPJISE GAMES3 AND INDUSTRY USE OF GAMES FOR
TRAININGs THE SECOND PRESENTS ARSTRACTS OF MORE THAN 200 GAMES CURPENTLY BEING
USED--DESCRIPTION, PURPOSE, AND ADMINISTRATION GF THE GAME, SCURCES OF
INFORMATIOM, AND DECISIONS MADF BY THF PARTICIPANT., CCCUIPATIONAL AREAS COVERED
BY INDUSTRIAL GAMES INCLURE: ADVFRTISING, AFROSPACF, AGRIBUSINESS, RANKING,
FOREST PRODUCTS, INSURANCF, PFTROLEUM, TRANSPORTATION, AND RETAILING AND
WHOLESALING. THE THIPND PART CONTAINS A BIBLIOGRAPHY OF ARTICLES AND RPDKS,

(PT)

AVAILABILITY: 5 AMERICAN MANAGEMENT ASSOCIATICN, INCey 135 WEST S0OTH STREFT,
NEW YORK, NeYe 10020 ($22.00)




ACCFSSION NUMBER: EDO41198
CLEARINGHOUSE ACCFSSINN JUMBER: AC0069856
PURLICATICN DATE: 69 !

TITLE: v SALEABLE SKILLS FOR ADULTS WITH SPECIAL NEEDS: STRATEGIES IM ADULT
DISTRIBUTIVE EDUCATION,

PERSONAL AUTHNR: CCAKLEY, CARROLL B., ED.

DESCRIPTOR: *ADULTS: CONFERENCE REPORTS; *DISTRIBUTIVE FDUCATION;
INSTRUCTIONAL STAFF; MERCHANDISING; METROPNLITAN AREASS *0UT OF SCHOOL YOUTH ¢
PRCGRAM DEVELOPMFNT: PUBLICIZE: RECRUITMFNT; %SKILL DEVELOPMENTS *URBAN AREASS
VOCATIONAL EDUCATION

FOFS PRICE: PACUMENT NOT AVAILABLE FROM EDRS.

DESCRIPTIVE NOTE: 116Pe 3 PRPCEEDINGS OF THE THIRD NATICNAL ADULT
DISTRIBUTIVE EDUCATION CCNFERENCE, “FMPHIS, TENN., JAN 27-30, 1969

ISSUE: RIEDECTO

A3STRACT: THIS PUBLICATION CF THF PROCEFDINGS AND RECOMMENDATIGNS NF THE
THIRD NATIONAL ADULT DISTRIBUTIVE EDUCAT ICN CONFERENCE (HELD JANUARY 27-30,
1569 IN MEMPHIS, TENNESSEE) INCLUDES PRESENTATIONS MADE AT THE CONFERENCE:
NCCUPATICNAL GROUP REPORTS; TASK FQORCFE RFPCRTS (UNEMPLOYED TO FMPLOYMFNT $
EMPLOYMENT TO SUPERVISION; AND MOVING TO BUSINESS OWNERSHIP): AND A SUMMARY,
THE TWO MAJOR PURPGSFS NF THE CONFERFNCE WERE TO IMPLEMENT PROVISIONS (F
LEGISLATION RELATING TO ADULT DISTRIBUTIVE EDUCATIIN SERVICES FOR QUT-0OF-SCHOCL
YOUTH AND ARULTS, AND TO IDENTIFY POSSIBLE SOLUTIONS TQ PROVINE APULT
DISTRIBUTIVE EDUCATION SERVICES TN INDIVIDUALS IN THE METRCOPOLITAN ARFA. (MF)

AVATLABILITY: THE INTERSTATE PRINTERS AND PUBLISHERS, INC., DANVIIIE, ILL.
61832




ACCFSSICN NUMBER: FCO041172

CLEARINGHOUSE ACCESSION NUMBFR: V1011530

PRNGRAM AREA: 08

PUSL ICATION DATE: 6G

TITLE: MARKETING AND YERCHANDISING, COURSE DFSCRIPTION,

PERSINAL AUTHOR: RCYERy JFROME Le: ANDERSDN, FLOYD L.

DESCKIPTQOR: ANNOTATED BIBLIOGRAPHIESS; COURSE DESCRIPTIONSS COURSE
OBJFCTIVES 3 *CURRICULUM GUIDESS *DISADVANTAGED YOUTH: *DISTRIBUTIVE FDUCATICOM:
DROPOUT PROGRAMS; %=DRAPCUT REHABILITATION: EDUCATIOMAL INMOVATICONS
INDIVIDUAL TZFD INSTRUCTIDNS *MARKETINGS: MOTIVATION TECHNIQUFS; 0UT CF SCHANL
YOUTH; TFACHING TECHNIQUES; UNEMPLOYED

IDENTIFTERS *ELEMENTARY SECONDARY EFDUCATION ACT TITLE III: ESEA TITLE IIT

FNRS PRICE: FORS PRICE MF-$0.25 H(-%$2.10

DESCRIPTIVE NOTE: 4QP,

ISSUE: RTIENOVTO

ABSTRACT: 7T THIS COURSE DFSCRIPTION WAS DEVELOPED BY £DUCATORS FNR USF AT THE
WORK OPPCRTUNITY CENTFR WHICH WAS ESTARLISHED TO TEACH HIGH SCHNOL OROPNUTS
AND/OR HARD-CORE UNEMPLOYED YJUTH. THF ULTIMATE DBJECTIVES OF THF MARKETING AND
MERCHANDISING CURRICULUM ARE T PREPARE STUDENTS FOR CAREFRS N DISTRIBUTION
AND TO &SSIST THEM IN GRADUATING FROM HIGH SCHONL. INSTRUCTICN IMCLUDFS TOPTCS
NN RETATLING, THF SALFS PRGCESS, AND HUMAN RELATIONS ON AN INDIVIDUALIZED BASIS
CONODUCTFN IN AN INNAVATIVE ATMNSPHFRE OF "LEARNING BY NOINC." FFATURPES OF THIS
COURSE DESCRIPTION INCLUDE A PRNGRAM EVALUATION, AN ANNOTATED BIRL IOGPAPHY, A
SUMMARY OF TEACHING TECHNTIQUES AND MATERTALS, AND CASE S !'DIFSs RFLATED
DOCUMENTS ARF AVAILABLE AS VT 011 518-VT 011 533 IN THIS ISSUE. (JS)

GRANT NUMRER: ™ 0EG-3-6-000383-08348

BUREAU NUMBER: BR-5-0187

INSTITUTION NAME: MINNEAPOLIS PUBLIC SCHOOLS, MINN, WCRK MPPORTUNITY
CENTER.

SPONSIORING AGENCY NAME: DNFFICE NF EDUCATION (DHEW), WASHINGTOM, D.C. BUREAU
NF RESEARCH.
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ACCFSSIOM NUMBERY EBO039893)
CLEARINGHOUSE ACCESSTCN NUMBFR: L1001943

PUBLICATION DATE: 30 SEP 68

TITLF: FOUNDATINNS OF CSNSTRUCTING A MARKETING DATA BASE: PROFITARLE
APPLICATIONS OF THE COMPUTER TO MARKETING MANAGEMENT.

PFRSONAL AUTHOR: PODELL,y HAROLD J.

DESCRIPTNR: *AUTOMATICNG *COMPUTER PROGRAMS: #DATA BASES: INFORMATINN
SYSTEMS$ *INPUT OUTPUT ANALYSIS: *MANAGEMENT SYSTEMS

IDENTIFIER: *MANAGEMENT INFORMATION SYSTEMS; MAPKETING DATA RASES MIS
EDRS PRICE: EDRS PRICE MF-$0450 HC=%$4,20

DESCRIPTIVE NDTE: B2Pe3 PAPFR GIVEN AT AMERICAN MAVAGFMENT ASSNCIATION
RRIEFING SESSION # 6310-04

ISSUE: RIFOCTTO

ABSTRACT: AN INTRODUCTION INTQ THE FOUNDAY IONS OF GCONSTRUCTING A MARKFTING
DATA BASE IS PRESENTED FOR THE SYSTEMS AND MARKETING EXECUTIVFS WHO ARE
FAMILIAR WITH BASIC COMPUTER TFCHNOLNGY MFTHODS. THE TECHNIQUFS AND CONCEPTS
PRESENTED ARE NOW BEING IMPLEMENTED BY MAJOR QRGANIZATIOINS IN THE NEVELAPMENT
NF MANAGEMFNT INFORMATICN SYSTEMS (MIS)e A MARKETING DATA BASE IN THIS
PRESENTATION IS CONSIDERER TQ BF A LOGICAL OR CONCFPTUAL DNATA BASE WHICH DRFS

_NOT EXUST AS A PHYSICAL ENTITY IN ONE SFGMENT OF THE CORPORATE MT1S, BRUT,

RATHER, EXISTS AS A LOGICAL SET OF DATA THAT CAN BE LOCATED BY A SNFTWARE
"OEFINITION TABLE." OTHER DATA BASES CANM UTILIZE ANY APPROPPIATF FLFMENTS FROM
THE CORPORATE MIS. A DEFINITION TABLF DEFINES EACH DATA BASF WITHIN THF MIS.
THE CONCEPT DEVELOPFD HERE RELIFS UPON THE ABILITY TO UTILTZE OME COMMON CATA
BASE AS SEVERAL DATA BASES THROUGH THE PRICESS OF SOFTWARE MANTPULATION, THIS
SERVES AS THE CORPORATE MIS AND IS UPDATED IN A UNIFIED MANNEP. THE ADVANTAGES
ARE SEEN IN TERMS OF FILE MAINTENANZF, TIME AND STORAGF REQUIREMENTS . (NH)

INSTITUTION NAME: LEASCO SYSTEMS AND RESEARCH CORP., BFTHESDA, MD.
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ACCESSICN NUMBER: £ED029362
CLEARINGHOUSE ACCESSION NUMBER: VTD11133
PUBLTCATION DATE: SEP 69

TITLE: ® NDISTRIBUTIVE FNUCATION IN THE HIGH SCHONL. A SUGGESTFD GUYIPF FAR
ADMTINISTRATARS AND TEACHERS OF DISTRIBUTION AND MARKETING,.

OFSCRIPTOP: K *ADMINISTRATOR GUIDES: *CURRICULUM PLANNING; *DISTRIBUTIVE
EOUCATION: ECONOMIC CLTIMATE: *FDUCATIONAL PLANNING: INSTRUCTIONAL PROGRAMSS
MARKETING; *PPOGRAM GUIDES; RELFVANCE (EDUCATIONIS VOCATIONAL FOUCATION

EQRS PRICE: EDRS PRICF MF-$0,50 HC NOT AVAILABLF FROM EDRS,

DESCRIPTIVE NOTE: " b8P,

1SSYE: RIESEPTO

ABSTRACT: THIS GUIDNE WAS PREPARED BY A RESFARCHER=CONSULTANT TN HELP SCHANL

ADMINISTRATORS AND TEACHERS IMPROVE, REDIRECT, AND EXPAND INSTRUCTIONAL
PRAGRAMS PREPARING HIGH SCHQUL YOUTH T2 ENTER AND PROGRFSS IN NISTRIBUTIVE
EMPLAYMENT, IT PRESENTS OISTRIBUTIVE EDUCATION IN ITS EOUCATIONAL, SOCIAL, AND
ECONOMIC EMVIROMMENT AND IS CONCERNED WITH A BROADLY CNNCEIVED PROGF AV,
CHAPTERS COVER: (1) ENVIRONMENT FOR DISTRIBUTIVE EDUCATIONM, ITS ENUCATIONAL,
SOCTAL AND FCONOMIC RESPONMSIBILITIES, (2) DISTRTRUTIVE EPUCATION AS A PRIOGRAM,
AS IT IS AFFECTED BY THE 1968 VOCATIONAL EDUCATION AMENDMENTS, (3) ARFAS OF
INSTRUCT ION TN PREPARATORY CURRICULUMS, AND HOW THEY RELATE T FACH OTHFR AND
TO THE FIELD QF DISTRIBUTION, (4) METHODS TG ASSURE APPLICATICN TR EMPLOYMENT
REQUIREMENTS IN PREPARATCRY PLANS, (5) IMPLICATIONS OF LEVELS CF TPAINING
OPPORTUNITIES, AND (6) QRGANIZIMG AND ADMINISTERING PREPARATORY INSTRUCTION [N
THE HIGH SCHOCL. A BIBLIOGPAPHY AND A GLOSSARY ARE APPFNNFD. (GR)

REPMNRT NUMBER: nE-82019

AVATLABILITY: SUPERINTENDENT NF DOGCUMENTS, UeSe GOVFRNMENT PRINTIMG NFFICE,
WASHINGTON, DeCes (FS5.282:82109, $.,65%)

INSTITUTION NAME: VIRGINTA COMMONWFALTH UNIV,., RICHMOND.

SPONSOARING AGENCY NAME: * DOFFICE OF EDUCATION (DHEW), WASHINGTON, F.C, NIV,
OF VOCATIOMNAL AND TFCHNICAL FEDUCAT AN,
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ACCF SSICN NUMBER: EDO36712

CLEARINGHOUSE ACCESSION NUMRER: AC006432
PURL ICATICN DATE: 659

TITLE: MANAGEMENT TPAINING IN RETAILING.
PERSAONAL AUTHNR: VENESSy Ce RESINA

DESCRIPTOR: N BIBLICGPAPHIESS CURRICULUM: EPUCATIONAL METHODS: *GUIDFLINES:
INSTRUCTIONAL AIDSs INSTRUCTIONAL STAFF; *MANAGEMENT EDUCATION: *PRAGRAM
PLANNING: *RETAILING; SCHEOULING; SELECTION: TRAINEES: TRAINING TECHNIQUES

IDENTIFIERS *GREAT BRITAIN

EDRS PRICE: DOCUMENT NOT AVAILABLE FRIM EDRS,
DESCRIPTIVE NOTE: 103pP,

ISSUE: RIEJULTO

ABSTRACT: INTENDED FOR PRNSPECTIVE MEMBERS OF THE NEW DISTRIARUTIVE
INDUSTRTAL TRAINING BNARD IN GREAT BRITAIN, THIS TRAINING GUIDE CONCENTRATES NN
MANAGERTAL FUNCTIONS IN RETAILINGS THF SELECTION OF TRAINEES; THE PLANNING OF
IN-COMPANY AND EXTERNAL TRAINING PROGRAMS; SCHEDULING AND CANTINUITY OF
TRAINING: ROLES OF TRAINING PFRSONNFL: AND THE USE OF VARIOUS MFTHODS,
TECHNTQUES,y AND AIDS. THE DOCJMENT TNCLUDES A BIBLIOGRAPHY, INODF X, AND
PFRYINENT LEGISLATINN, (LY)

AVATLASTILITY: $ - LONGMANS, GREEN AND COMPANY LIMITED, 48 GPOSVENNR STREET,
LONDON Wely ENGLAND (125 110)




ACCESSICN NUMBER: FLO36527

CLFARINGHOUSE ACCHSSION NUMRFR: TELQGREA .
PRNGRAM AREA: 24

PUBLICATION DATE: 67

TITLE: THE RATLROAD ERA: ARUSINESS COMPETITICN AND THE PURLIC INTEREST,

PUBLIC ISSUES SERIES/HARVARD SOCIAL STUNIES PROJECT.,
PERSONAL AUTHAOR: fILIVFR, DONALD W.: NEWMANN, FRED M,
NESCRIPTOR: L *BUSINESS: MARKETING: *RAIL TRANSPARTATIONS SFCONDARY

EDUCATION; =SCCIAL PROBLEMS: *SOCTAL STUNIESS TEACHING GUIDES: TELEVISION:
TRANSPORTATIGN

EDPS PRICEF: DOCUMENT NOT AVAILABLE FROM EDPS.

DESCRIPTIVE NDTES €4P.

[SSUF: RIEJUNTO

ABSTRACT: SEE TF 499 864, ABOVE.

GRANT NUMBEF : 0FG-3-10-142

BUREAU NUMBER: BR=5-06569

INSTITUTION NAME: HARVARD UNIV., CAMBRIDGF, MASS. GRADUATE SCHACL OF
ENUCATION.

SPONSTORING AGENCY NAMF: NOFFICF TF EDPUCATION (DHEW)y WASHINGTON, N,Ce BURFAU

OF RESEARCH.
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ACCFSSICN NUMRER: ECO26085

CLEARINGHOUSF ACCESSION NUMBER: EFV03643

PUBL ICATION DATE: 59

TITLF: RESEARCH CN POTENTIAL OF ACVANCED TECHNOLOGY FOR HOUSING, A RUTLDIMG

SYSTEM BASED ON FILAMENT WINDING AND NEW DFVELOPHENTS IN WATER AND WASTF
MANAGEMENT,

DESCRIPTOR: BUILC ING DESIGNS %=BUILDING MATERIALS: *COMPONENT BUILDING
SYSTFMS3 CONSTRUCTION (PROCESS) s CONSTRUCTION CNSTS: #HOUSING: %HOUS ING
INDUSTRY; MARKETING: PREFABRICATINN; RESTAPCH: STRUCTURAL BUILDING SYSTEMS:
*TECHNOLOGTCAL ADVANCEMENT

EDRS PRICE: NDCUMENT NOT AVAILABLE FRNM ENRS,

DESCRIPTiVE-NOTE: 85P+; AN ARCHITECTURAL RESEARCH LABORATORY PRAJECT IN
ASSOCIATION WITH AFRCJET-GENFRAL CORPORATION

ISSUE: RIFJUN?O

ABSTRACT: THE UNIVERSITY OF MICHIGAN AND AERQJET CNRPORATION REPGRT THEIR

OEVELOPMENT OF A NEW RUILDING SYSTEM WHICH WILL OFFER THE CONSUMER A HIGHER
QUALTTY PRGDUCT AT LOWER COSTe TO ACHIEVE THIS GOAL, THE UNI VERSITY-AEFGJFT
PROPOSAL SUGGESTFN FILAMENT WINDING (A PROCFSS DERIVED FROM THE AFROSPACFE
PPOGRAM FIOR THE MANUFACTURE OF REINFNRCED PLASTIC STRUCTURES) AS THE RASIS FOP
THE DEVELOPMENT NF A NEw BUILDING SYSTEM FOR FAMILY HOUSING., THF STUDY
CONCENTRATED FIRST ON CONCEPTUALIZING THE BUILDING SYSTEM Y6 BF DEVCLOPED AND
PROCEEDED WITH AN IDENTIFICATION OF ITS POTENTIAL EFFECTIVE PARAMETERS AS
DETERMINED BY INHERENT ADVANTAGES, THF LIMITATIONS IMPOSEP BY THE NATURE NE THE
SYSTEM, AND THE PROBARLE EXTENT OF MARKET SUPPORT,. (TC)

AVAILABILITY: ARCHITECTURAL RFSEARCH LABORATORY, UNIVFRSITY OF MICHIGAMN,
ANN ARBOR, MICHIGAN 48104

INSTITUTION NAME: MICHIGAN UNIV., ANN ARBOPR,

SPONSORING AGENCY NAME: ANEPARTMENT NF DFFENSE, WASHINGTON, DeCe
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ACCESSION NUMBER: END35P34
CLEAP INCHGUSE ACCESSION NUMBFR: ~AC0OD6348
PURLICATICN DATE: 69

TITLE: G O0RJECTIVES FOR MANAGEMENT NPEVFLOPMENT PROGRAMS IN LARGE NEPARTMENT
STARES: THEIR DETERMINATION AND IMPLICATIONS FOR PROGRAM DESIGN,

OPFRSONAL AUTHRR: WENTOPF, DOROTHY ARLENE

DESCRIPTOR: DISTRIBUTIVE EDUCATION: DOCTORAL THESES: =MANAGEMFNT
NEVELOPMENTS *NBJECTIVESS *NRGANIZATION SIZE (GROYPS) S NP TENTATINNG *PPNGRAM
PLANNING: QUESTIONNAIRESS *2ETATLINGS RETRAINING: SKILL NEVELOPMENTS STANDARDSS
SURVEYS

EDRS PRICE: DOCUMENT NOT AVAILABLE FROM ENRS,
DESCRIPTIVE NOTE: 227Pe% PHe D, THESIS
I SSUF: RTEJUNTO

ABSTRACT: THIS STUDY OF SUPERVISORY/MIDOLE MAMAGEMFNT DPEVFLCPMONT PROGRAMS
FOR LARGF DEPARTMENT STAPES FICUSFS OM THF DETERMINATION OF TRAINIMG "BJFCTIVES
AND THE IMPLICATIONS 0NF THFSE ORJFCTIVES FOR PRNGRAM DESIGNe TO SURVEY CUPRENT
PPACTICE IM LARGE DEPARTMENT STORES, A QUESTIONNATRE WAS SENT TO 71 LARGE
STORES WHICH HAD AY LFAST 1030 EMPLIYEES. THIRTY QORGANIZATIONS RFPRESFNTING A
TOTAL NF 281 STNRE UNITS AND APPROXIMATELY 252,000 EMPLOYEFS RESPQOMDED WITH
COMPLFTED QUESTINNNAIRES. GFNERAL FINDINGS OF THE SURVEY SHPW THAT, CN THE
AHOLE, SUPFPVISORY/MANAGFMENT PROGRAMS [N THE L ARGE DEPARTMENT STOARFS STUNIEDN
ARE RATHER NARROW IN SCCPTS AND ATMFD AT RELATIVELY LOW LEVFL OBJFCTIVES. THIS
IS INDICATED BY THE TENRENCIES TO CONCEIVE OF DFVELOPMEMT FQR THIS LEVFL AS A
CAOURSE OR SERIES OF COURSES RATHER THAN A MANY-FACETED, SEQUFNTIAL APPROACHS TN
DEVOTE MQST EFFOPTS TO TRAINING NF NEwW SUPFRVISORS AS CPPQSED TQ CONTINUING
DEVELNPMENT OR RETRAINING OF THE ENTIRE GROUP OF SUPFRVISNRS S TN CNMCENTRATE ON
PRE SENT JNR RESEONSIBILITIES, COMPARED TO PREPARATIOM FOR PASSIBLE FUTURE
PROMUTIONS AND TN EVPHASIZE THE MANAGEMENT FUNCTIGONS WHICH ARF USUALLY *%NST
ASSOCIATED WITH LOWER LEVFLS NF SUPERVISIION (SUPERVISINY NF PFOPLE 2ND CONTROL
OF DAY-TO-DAY OPFRATIONS IN COMTRAST T0O PLANNING AND INMOVAT ION ANF HANDLING OF
RISK AND UNCFPTAINTY ), (AUTHOR/NL)

AVATLABILITY: UNIVERSITY MICROFILMS, 300 N, ZEEB RDe, ANM ARAOR, MICHIGAN,
48106 (ORDFR NO., 69-9735, MF $3,00, XFROGRAPHY $10,35)

INSTITUTICN NAMES WISCONSIN UNIV., MADISON,
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ACCESSION NUMBER:S ENO35833
CLEARINGHOUSE ACCESSION NUMRER: ACO06346
PURL ICATION DATE: 68
TITLE: VIDED TAPF FEENBACK IN THE DEVELAPMENT NF LISTENING SKILLS RY
F INDUSTRIAL SALESMEN, :
PERSONAL AUTHOR: STPOH, THOMAS FREDERICK
DESCRIPTOR: ANALYSIS OF VARTANCE: BEHAVIOR CHANGE: COw: k0L GROUPS: NNCTNRAL

THESFSS FVALUATION: FXPERIMFNTAL GRNJPS: FEEDBACK: %L ISTENING: NONVERRAL
{ COMMUNTCATIONS PEOCEPTION: PHONOTAPE PECORDINGS: RESEARCH: RCLF PLAYINGS
*SALESMANSHIP: =SKILL LFEVELOPMENTS TFSTS; *TRAINING TECHMIQUES: VEFRAL
COMMUNICATINNG %=VIDEQ TAPF RECORNINGS

FORS PRICF: DOCUMENT NOT AVATLABLE FROM ECRS,
DESCRIPTIVE NOQTF: 142P,% FN, Do THESIS
I SSUE: RIEJUNTO

ABSTRACT: USING ROLF PLAYING AND CRITIQUE MFTHODOLOGY, THIS RESFAPCH STUDY
INVESTIGATED EFFECTS ON LEAPNING CAUSED BY SELF-CONFRONTATION VIA VIDED TAPE
REPLAY CCMPARED WITH AUDIN TAPF RFPLAY, TWENTY-FIVE EXPERIFNCED INUUSTRIAL
SALFSMFN WFRF TAUGHT LISTENING SKILLS, THE USF 0F "PEN=-FNDED AND REFLFCTIVE
QUF STIONS, AND RELATED TECHNIQUES: AND FACH ROLE PLAYFD THREE SALES INTEFRVIEWS
IN PRIVATE WITH THE INVESTIGATOP, THEY WERF THEN DIVIDED INTO A CONTPQL GROUP
(AUDIO TAPE FEENBACK) AND AN EXPERIMENTAL GROUP {VIDED TAPE FEEDRACK). ALL
SUBJFCTS DEVELOPED AND APPLIFD FFFECTIVF LISTENING SKILLS NURING TRAINING,
OVERALL DIFFERENCES RETWEEN METHODS WERE NOT SIGNIFICANT, HNWFVER, VIDFN TAPE
PR™ Vi SUPERTIOR IN RFDUCING INTERRUPTIONS AND INCREASING THE SHARING NF THE
CONVERSATION, WHILE AUDIO TAPE WAS SUPFRIOR FOR ACTIVF LISTEMIMG, NONVFEEBAL
PERCEPTION, USE CF QUESTIONS, ANM THE USE NF SUPPORTIVF STATFMENTS. VINEN TAPF
SUBJECTS DECREASED IN FFFFCTIVENFSS AFTER THE FIRST PCREORMANCE AND
SELF~CONFRONTATION, BUT GAINED ATTFR THE SECOMD, CONTROL SURJECTS [MPROVED
STEANILY WITH EACH PFRFORMANCE, AND MQORF JOR LESS FVENMLY "N ALL CRITERIA, THE
FACTORS OF AGE, SELLING EXPRRIENCE, AND EDUCATION PROVEL INSIGNIFICANT,
(AUTHOR/LY)

AVATLABILITY: UNIVERSITY YICRIFILMS, 300 N, ZFFB RDe. ¢ ANN ARBOR, MICHIGAN,
48106 (ORDEP NO, A9~15,170, MF $3,00, XTROGRAPHY $6,R0) :

INSTITUTICN NAMF: COLUMBIA UNIVey NFW YORK, N,Y,
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ACCESSICN NUMRER: £N034621
CLEARINGHOUSFE ACCESSTOM NUMBER: AC006166
PUBLICATICN DATE: 69

TITLE: ~ TRAIMING FOR RESULTS; A SYSTZMS APPROACH T3 THF CEVELOPMENT N1F HUMEN
RESCOURCES IN INDUSTRY,

PERSONAL AUTHOR: AARRFN, MALCOLM 4,

NESCRIPTOR: BIBL ITGRAPHIES
ESTIMATED CISTS; EVALUATION T£
TRAINING: INSTRUCTIMANAL NCSIGN
PROFESSIMNAL TRAINING: SALESMA
*SYSTEMS APPRNACH

s *COST EFFFCTIVENESS: ENUCATI NAL NEFDSS
CHNIQJES: FIMANCTAL SUPPIRT: *GUINESST *IMIUSTFIAL
¢ INSTRUCT IONAL STAFFT *MAMNAGEMENT DEVFLOPMEMT S
NSHIP; STATISTICAL DATA: SUPFFVISORY TRAININGS

EDRS PRICE: COCHMENT NOT AVATLABLFE FROM FDRS,
DESCRIPTIVE NOTE: 2490,
[SSUE: RIEMAYT0

ABSTRACT: USING THE SYSTEMS APPRJACH, THIS 8POK EXPLIRES TRAINING IN
INDUSTRY AS AN CRGANIZATIONAL TOGL FCPR DEVELOPING HUMAN RESOUPCES, AND STRESSFS
TRAINING RESULTS AND PETUFN ON TNVESTMENT RATHERQ THAN TRAINING PRNPGFAMS AS
SUCH, IT IS INTENDFD AS A GUIDE FIR GENERAL MAMAGERS, PFRSONNEL ANP INDUSTRIAL
RELATIONS DIRECTCRS, AND TRAINING DIRFCTORS ON HIW TRAINING FUNCTICNS, HOW ANC
WHEN IT IS COST EFFECTIVE, HNW TN FVALUATE IT, AND HAW IT SHCULD RE STFUCTUYRED
WITHIN THE MASS PRANDUCT 10N, SALES, SUPEPVISORY, ADMIMISTRLTIVE, AMD TECHMICAL
TRAINING FIELDS. INCLUDED ART SECTIINS OM COST FSTIMATING AMD FVALUATING
TRATNING IN TERMS DF IBJFCTIVES AND RESULTS. TRAINING SYSTEMS FLEMEMTS
(RESEAPCH, ANALYSIS, ODEVELOPMENT, OPERAT INNS, EVALUATIONY ARE ALSE FXPLAINED,
TOGETHER WITH SUCH OTHER ASPECTS AS INSTRUCTIONAL DESIGN, FEERPPACK, FIMANCTAL
SUPPNRT FOF EMPLOYEE SELF-TIMPRIVEMENT, AND THF CRGANIZATINN AND STAFFIMG NF THE
TRAINING FUNCTION. AN INDFX, BIRLICGRAPHY, AND 19 TABLES AND FIGURES ARE ALSO
INCLUDED. (LY)

AVATLABILITY: ADDISON-WESLFY PUBL ISHING COMPANY, INCey, REARING,
MASSACHUSETTS 01847
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ACCESSION MUMBER: EN0341A4

CLFARINGHQUSE ACCESSION NUMRERS ACNOAKLST

PUBLTICATICN NATF: AUG &R

TITLE: MANAGEMENT TRAINIMG PRNGRAY IN A DISCOUNT STORF,
PERSNANAL AUTHOR: SETHI, MANMOHAN SINGH

BESCRIPTNR: 7 RUSINZSS ADMINISTRATION: CHIEF ADMINISTRATOPS: DECTICITM MAKINGS
INVESTIGAT IONSS *MANAGFMENT DEVFLOPUFMT; MASTFRS THESFS: #NN THE JGH TFAINING:
PARTICIPAMT SATISFACTIGN: PERCEPTION: #*PROGRAM EVALUATION: *=RETAIL ING:
TRAINEES; TRAINING OBJECTIVES

EDJRS PRICE: EDRS PRICE MF-$0.25 HC-$2.75
NESCRI®PTIVE NOTE: 53Pe: MeBeA, THFSIS
[SSUF: RTEAPRTO

ABSTRACT: THIS STUDY INQUIRED INTC THE PBJIECTIVFS JF MANAGEMENT TRAINING
PROGRAMS IN TWG CHAINS OF CISCOUNT STORES, AND WHETHER THOSE WHG € PWPLETE
TPAIMING BELIFVE THAT PRGGRAM NRJECTIVES HAVE BEEN MET. QUESTICNNAIOF
INTERVIEWS WERE HELD NITH TA0 AMAGERS AND FQUR TRAIMFES FROM NNE CHATh, AND
WITH TWO MANAGERS ANC TwD TRAINEES FRMM THE OTHER., TEM HYPPTHESES CRNCFRNING
THE ACCEPTANCE AND THF REALIZATTIOM IF CERTAIN NBJECTIVES WERE TFSTED, THSSE
WERE AMONG THE COMCLUSICNS REACHSD: (1) ALTHOUGH, AS INDICATED RY MANAGERS,
TRAINING PPOGRAYS STRESSEN THF NEED FOR A BRUAD VIFW OF THE CCMPANY 3iD RETTER
UNDERSTANDING OF HUMAN SELATIONS AND INTERACTION, TRAINEES FELT "HAT SULH
IBIECTIVES WERE NOT REING REALIZED, AT LEAST INITiAtfY; (2) MANAGEPS AND
TRAINEES NFED A CLOSEX INTEPRFLATIONSHIP T3 ACHIEVE OVERALL PROGRAM NRJFCTIVES:
{3) AS FAR AS THE MANAGFRS ARE CONCERNED, THE PROGEAMS HAVE MET MAST FF THEIR
OBJFCTIVESS (4) PROGRAMS HAVE GIVEW TRAINEES A KNOWLFDGE NF NRGANT ZATICNAL
FUNCTIONS, HELPED THEY TOWARND RETTER DECISION MAKING, APPARENTLY HAVE GIVEN
THEV SELF-CNNFINENCE FNP ADVANCING TO POSITIONS OF INCREASEN 2FSPONSIRILITY,
AND SEEMINGLY HAVS ENABLED TRAINEES T ADAPT THEIR THIMKING TO NE
ENVIRONMFNTAL SITUATINNS. (LY)

INSTITUTICN NAME: ATLANTA UNIV., GA,
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ACCESSION NUMBER: FDC33209

CLFARINGHCUSE ACCESSTINN NUMBFR: VT00°19é

PURL ICATICN DATE: €9

TITLF: DISADVANTAGFD AND NWN=DISAPVANTAGED URBAN HIGH SCHOOL STUDFNTS
PERCEPTICNS OF WORK WITHIN GENERAL MERCHANDISE RETAIL DFPARTMENT STOPFS,

PERSONAL AUTHOR: RENNETT, JAMES 5NRNOY

DESCRIPTCR: *DISADVANTAGEN YOUTHS *DISTRIBUTIVE EDUCATIONS: FEMPLOYEF

ATTITUDESS SMPLOYMENT CPPCRTUNITIES: EMPLOYMENT PRACTICES: EMPLAYMENT
QUALIFICAT IONS: JOB SATISFACTION: OCCUPATICNAL MNBILITY: PFRCEPTINNS PACIAL
DISCRIMINATIONS RATING SCALFS: PETAILING; *SALES OCCUPATTIONSS %STUDENT
ATTITUDES: *SURVEYS: WORK ATTITUNES

EDRS PRICE: DOCUMFNT NGT AVATLABLE FROM EDRS.
DESCRIPTIVE NOTE: 119p,
ISSyE: RIEFER70 °

A3STRACT: N IN THREE °HIC CITIES, & PFRCEPTION SZALE OF 55 STATEMENTS WAS
ADMINISTERED TG: (1) 350 SLACK STUDENTS IN SCHOOLS SERVING DISANVANTAGED YNUTH,
(2) 600 WHITE STUDENTS IN SCH2OLS SERVIMNG NNN-DISADVANTAGED YNUTH, (3) 27 WHITE
STUDENTS IN A SCHNCL SERVING DISANVANTAGFD YQUTH, AND (4) 154 TEPARTMENT STORF
WIRKERS, AMONG EXTENSIVE FINDINGS WERE THE FOLLOWNING: (1) THE PFRCEPTIONS NF
THE WHITE STUDENTS [IN THE "DISADVANTAGED SCHOOL™ MOST CLOSELY APPRAXIMATED THFE
PERCEPTICNS OF THE STCORE EMPLOYFES: THF BLACK STUDENTS WERE THE FARTHFST
REMAVED, (2) LIKE THE FHMPLOYES GROUP, THE WHITEF STUDENTS IN THE "DISADVAMTAGFD
SCHNDOL" BELIEVED THAT MINDRITY AND WHITE APPLICANTS HAVE EQUAL CHANCFS QOF BFING
HIRED AS SALESMEN, (3) WHITE STUDENTS IN "NON-DISADVANTAGED SCHOOLS™ AGREFD
wiITH EMPLIYEES THAT PERSONALITY, SDUCATIOMAL ATTAINMENT, HEALTH, AND SPFAKING
ABILITY ARE IMPORTANT, AND (4) THE BLACK STUDENTS ATTACHED IMPORTANCE T9
ENUCATION BUT WERE LESS AWARFE 0OF THE TRADITIONAL EMPLAYMENT RFQUISITES AND
GFNERAL WAFPK RULES; THEY WERE MCRE WTLLING TO WORK FOR A MINIMUM WAGF AND
BELISVED FACTORY WORK WAS MORE STABLF. ALL AGREED THERE ARE FEW NNN-WHITE
MANAGEMENT PERSONNELs THIS PHeDe DISSERTATION WAS SURMITTEN TN THE OHIO STATE
UNIVERSITY, (JK)

AVATLABILITY: |  UNIVERSITY MICPOFILMS, INCe., 300 NORTH ZFFR ROAD, ANN ARBOR,
MICHIGAN 48106
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ACCESSION NUMBFR: £0032%08

CLEARINGHOUSE ACCFSSION NUMBER: ACD0 5542

PUBLICATION DATE: 68

TITLE: INDUSTRIAL TRAINING PRACTICES.

PERSONAL AUTHOR: BEVERSTNCK, ALG.

DESCRIPTOR: AUBICVISUAL AIDS: BIBLIOGRAPHIFS: *EDUCATIPNAL LEGISLATION:

HIGHER ECUCATION: *INDUSTRIAL TRAINING; JNB ANALYSIS; ~MANAGEMENT NEVELOPMENT;
GFFICE OCCUPATIONS; #*0RGANI7ZATICNS (GROUPS)3 PROGRAM DPLANNING: SALES
OCCUPATIONS: SUPERVISORY TRAINING: TECHNICAL EDUCATION: *TRAINING TECHMIQJES

IDENTIFIER: *GREAT ARITAING INDUSTRI AL TRAINING ACT OF 1964

FDRS PRICE: DOCUMENT NCT AVAILABLF FROM EDRS,

DESCRIPTIVE NQTE: 196P,

I SSUF : RIEFEBTO

ABSTRACT BASEDR PRIMASTILY NM RRITISH CONDITIONS, THIS VCLUME CONCEMTRATES

JN METHODS OF INDUSTRIAL TRAINING FOR PRONUCTION WNRKERS, CRAFTSMFN AND
TECHNICIANS, OFFICE PERSONNEL, TECHNICIANS AND TECHNOLOGISTS, SUPERVISORS,
MARKETING AND SALES PFRSONNEL, AND THE JUNIGR, MIDDLE, AND SENIRR OF EXECJTIVF
LEVELS OF MANAGEMENT, GENERAL PRIMNCIPLES AMP FUNDAMENTAL CONCEPTS ARQE
INTRODUCED, FCLLOWER A3Y PROVISIONS (F THE INDUSTRIAL TRAINING ACT CF 1964 AND
THE FUNCTICNS OF VARIGUS IMPLEMENTING BODIFS. SUCH ASPECTS AS CRAFT TRAINING,
ON THE JOB TRAINING, RECRUTTMFNT AND SCPEENING, JOB ANALYSIS, THF INOUCTION AND
ORIENTATION 0OF YOUNG WORKFRS, RELEASED-TIME TECHNICAL HIGHER EDUCATINON,
DEVELOPMENT NF TRAINING NFFICERS, PROGRAM EVALUATIONM, AND COQPERATION KITH
EDUCATIQONAL INSTITUTIONS AND TRADE UNIONS, ARF COVERFDe. GUIDELINES ARE ALSD
IFFERED FOR USING LFCTURES, GRNOUP DISCUSSION, PROGRAM INSTPUCTICN, CASF
STUDIES, FILMS, AND NTHER B8CTIVITIES AND RESQURCES, THE DOCUMFNT INCLUDES
CHAPTER REFFRFNCES, INDEX, BI3LINGRAPHY, PRGANTZATIONS, ADULT SCHOCLSy TRAINING
SCHEMES AT DIFFERENT LEVELS, AND RECENT ACTIVITIES OF THE INDUSTRI AL TRAINING
874RDS, (LY)

AVATLABILITY: CLASSIC PUBLICATIONS LTDey RFCORDFR HOUSE, CHUOCH STREET,
LONDON No 16, ENGLAND (50S)
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ACCESSION NUMBER: EN032435
CLEARINGHOUSE ACCESSTON NUMBER: VT309503
PUBLICATION DATF: JUN 69

TITLE: I A COMPETFNCY PATTEIN APPROACH TO CURRICULUM COMSTRUCTICN IN
DISTRIBUTIVE TEACHER EDUCATION, FINAL RFPORT OF RESEARCH PROJFCT, VNL. V.

PERSONAL AUTHOR: CRAWFORD, LUCY Ce.

DESCRIPTNR: CHARTS; CURFICULUM DFEVELOPMENTS ®CURRICULUM RESFARCH;
*NISTRIBRUTIVE EDUCATION: GISTRIBUTIVE EDUCATION TEACHERS: IMSTRUCTCR
COPPDINATORS: *JOB SKILLS; NATIONAL SURVEYS3 CCCUPATINNAL INFORMATIPN;S
NCCUPATIONS: #RETAIL ING; *T ASK ANALYSIS; TEACHER ENUCATION: TEACHING SKILLS

FNRS PRICE: FORS PRICE MF-$1,00 HC-$12,60

DESCRIPTIVE NOTE: 250P.,

[ssuyg: RIEJANTO

ABSTRACT: THIS STUDY INVOLVED ALL DISTRIBUTIVE EDUCATINN STATE SUPERVISORY

AND TEACHER EDUCATICN PERSANNEL IN THF UNITED STATES, 48 DISTRIRUTIVF ENUCATION
TEACHER COORDINATORS, AND 400 DISTPIBUTIVE WORKERS AT ENTRY, SUPFRVISCRY, AND
MANAGEMENT LEVELS, THIS OOCUMENT, VILUME V, TS THE FINAL VALUME IN THF REPORT
OF THE PRNJECT, AND INCLUDES FINAL REPNRTS NF PHASES II AND III OF THE STUDY.
THE CRITICAL TASKS, COMPETFNCIFS NEEDED TO PERFORM THE TASKS, AMND A
CROSS~-TABULATION OF COMPETENCIES NEFNED BY WORKERS ARF PRESENTED FAOR CELECTED
CATEGORIFS NF DEPARTMENT AMD VARIETY STORES IN VOLUMF II (VT 005 G74), FOOD
STORES, SEPV;"C STATIDNS, AND WHNLESALING IN VOLUME III (VT 005 °75), AND
HOTEL=-MOTEL AMD RESTAURANTS IN VOLUME IV (VT 005 976). VOLUME I (VT 005 9732)
INCLUDES A PHILOSGPHY OF DISTRIBUTIVE E£DUCATION, THE CRITICAL TASKS OF HISH
SCHOOL DISTRIBUTIVE FDUCATION TSACHFR COOPDINATOR, THE PROFFESSICNAL
COMPETENCIFS NEFDED TO PERFNRM THF CRITICAL TASKS, THF TECHMICAL CCOMPETENCIES
NEEDED TN DEVELOP IDENTIFIED COMPFTENCIES OF SELECTED DISTRIRUTIVE WORKFRS, AND
A CRASS TABULATION QOF COMPETENCIES NEFDED BY SELECTFN DISTRIBUTIVE WIPKERS,
(CH)

GRANT NUMBER: 0EG-6-85-044%
INSTITUTION NAMF: VIRGINIA PQLYTECHNIC INST., BLACKSBURG,
SPONSORING AGENCY NAME: DOFFICE NF EDUCATION (DHEW), WASHINGTNN, ND.C. BUPEAU

IF RESEARCH,




ACCESSICN NUMBER: FCO032335

CLFARTNGHOUSE ACCESSINN NUMBFR: VT00597s

PUBLICATICON DATE: 31 DEC 57

TITLF: A COMPFTENCY PATTEIN APPROACH TN CUPRR ICUL UM CONSTRUCTIGN IM
. DISTRIBUTIVE TFACHER FDUCATIOM. FINAL REPNRT, VOLUME II1T1,
Ly

PERSONAL AUTHOR: CRAWFNPD, LUCY C.

DESCRIPTOR: 1 CRITICAL INCINENTS METHOD: CUFRRICULUM DEVFLCPMENT 3 *CURRICULUM
RESEARCH; *DISTRIBUTIVE ENUCATINN; INSTRUS TOR COCRDINATORS; *JOR SKILLS;
f OCCUPATIONAL INFORMATION; OCCUPATIONS: *RETAILING: *TASK ANALYSIS: TEACHER
EBUCATION: TEACHING SKTLLS

FDRS PRICE: FORS PRICE MF-$1,25 HC-$15,95

DFESCRIPTIVE NOTE: ALTe,

ISSUE: RIEJANTO

ABSTRACT: THIS STUDY INVALVES ALL DISTRIBUTIVE EODUCATIGN STATE SUPFRVISOPY
AND TEACHEP EDUCATINN PERSONNEL IN THE UNITED STATES, 48 DISTRIRUTIVE FOUCATION
TEACHER COCRDINATNRS, AND 400 DISTRISUTIVE WORKERS AT THF ENTRY, SUPERVISARY,
AMP MANAGEMENT LEVELS. THIS DICUMFNT, VOLUME I'IT, INCLUDES THF CRITICAL TASKS,
COMPETENCIES NEEDED TO PERFORM THE TASKS, AND A CROSS TABULATICN OF
COMPETENCIES NFFDED BY WORKERS IN SELECTED CATEGORIES OF FOOD STNRFES, SERVICF
STATIONS, AND WHOLFSALING. VOLUME T1 (VT Q05 974) AND VOLUME IV (VT 005 976)
INCLUDE THE SAME INFNRMATION FOR THE AREAS OF CEPARTMENT STORES, VARIFTY
STORES, HJUTFLS-MOTELS, AND RESTAURANTS, VOLUME T (VT 005 S73) INCLUDES A
PHILOSOPHY OF DISTRIBUTIVF ENUCATION, THE CPITICAL TASKS 0OF THF HIGH SCHOIL
DISTRIBUTIVF FDUCATION TEACHER CONRDINATOR, THE PROFESSINNAL COMPETENCIFS
NEEDED TC PERFORM THE CRITICAL TASKS, THE TECHNICAL COMPETENCIES NFEDED TO
DEVELOP IDENTIFIED COMPETENCIES OF SELECTFO DISTRIBUTIVE WOPKFPS AND A& CRNSS
TARULATICN OF COMPETENCIFS NEFDEP By SELECTED PISTRIBUTTVE WOPKERS, VOLUME V
(VT 009 085) INCLUDES FIMAL RCPORTS QF PHASES IT AND TIT OF THE STUNY, (MM)

GRANT NUMBEFR: 0EG-6-85-044
INSTITUTION NAME: VIRGINTA POLYTECHNIC INST., BLACKSBURG.,
SPONSORING AGENCY NAME: DOFFICE OF FDUCATION (DHEW), WASHINGTON, DoC, BUR FAY

OF RESEARCH,




ACCFSSION NUMRFR: FD031652
CLEARINGHOUSE ACCESSION NUMBER: AC005047
PUBLICATICN DATE: JUL 68

TITLE: ' BACIE REGISTFR OF PROGRAMMED INSTRUCTION IN THF FIFLD COF FOUCATIGN
AND TRAINING IN COMMERCE AMND INDUSTRY . VOLUME 2, 1968,

DESCRIPTNR: X *BUSINESS FDUCATION; CHEMISTRY: ELECTRICITY: FLECTRONICSS
ENGINEERING FCUCATIONS *INDUSTRIAL TRAININGS INFORMATION SCURCES; *“ANAGEMENT
EDUCATIOUN: “ATHEMATICS: PHYSICS: *=PROGRAMED INSTRUCTION: *PROGRAMFN MATERTALSS
SAL ESMANSHIP

IDENTIFTIERS GREAT BRITAIN

EOPS PRICF: DOCUMENT NOT AVAILABLE FROM EPPS,

DESCRIPTIVE NOTE: 203P.,

TSSUER RIEJANTO

ABSTRACT: THE RRITISH ASSOCIATION FOR COMMERCIAL AND INDUSTRIAL FNUCATION
HAS INCLUDED IN ITS REGISTER 2F ANNOTATED PROGRAMED INSTRUCTIONAL MATFRIALS:
PROGRAMS AVAILABLE IN THE UNITED KINGNDOM; PROGRAMS DEALING WITH INMDUSTRIAL AND
COMMERCTAL TRAINING AND RELATED FURTHER EDUCATYION; AND INFORMATICON AS SUPPLIFN
BY THE AUTHORS OR PRODYCEFRS OF PROGRAMS, THE AREAS COVERED ARE: CHFMISTRYS
COMMERCIAL SUBJFCTS 12 SUBHEADS 3 COMPUTERS: ELECTRICITYS FLECTRONICSS
ENGINEERING 13 SUBHEADS 3 INDUSTRIAL PROCESSES AND TECHNIQUES 6 SUBHFADS 3
MANAGEMENT SUBJFCTS 5 SURHEANS § MATHEMATICS 11 SUBHEADS 3 PHYSICSS POLICF
PROCEDURFS: SALES 4 SUBHFADS 3 TRAINING 2 SURHEADS « ALSH INCLUDED APE A
SUBJECT INDEX AND A LIST GF PRIDUCERS -- PUBLISHERS, CANSULTANTS, FIRMS,
GOVERNMFNT DEPARTMENTS, AND EDUCATICNAL ESTABLISHMENTS. (NL)

AVATLABILITY: BRITISH ASSOCIATIGN FOR COMMERCIAL AND INDUSTRIAL FDUCATION,
16 PARK CRESCENT, REGFNT!S PARK, LONDON, ENGLAND (MEMBERS 30S;5 45%
NON-MEMBERS)

INSTITUTION NAME: BRITISH ASSOCIATINN FOR COMMERTCAL AND INPUSTPRIAL
EDUCATION, LONDON (FNGLAND) .




ACCESSTCN NUMBER: FLCO29944

CLEARINGHQUSE ACCFSSTOMN NUMBFR: VTO061RR
PUBLICATION DATE: MAR 68
TITLE: ACCUPATIONS FOR YNUe PART TwO,

NFESCRIPTOR: *CAREER PLAMNINGS CLERICAL CCCUPATIANS; EPUCATICNAL NEEDS:
EMPLOYMENT PROJECTIONS; EMPLOVMENT QUALIFICATIONS: INFORMATION SOURCESS JNnB
SKILLS: *GCCUPATTIONAL GUIDANCES %0CCUPATIONAL INFORMATION: SALFS CCCUPATIONS
SERVICE DPCCUPATIONS; *STUDY GUIDES; WAGES; WOPK ENVIRONMENT

EDRS PRICE: EDRS PRICE MF-$0.50 HC-$5,70
NESCRIPTIVE NOTE: 112pP,
ISSUE: RTENCTS9

ABSTRACT: 6 THE BOOKLET IS INTFNDED TO ASSIST YOUNG PEAPILE TG SFCURF
INFORMATION IMPORTANT TO MAKING VOCATIOMAL CHOICES., INSQAMATICN ABQOUT THF
FOLLOWING WORKFRS IS INCLUDED: (1) CASHIERS, (/) KEYPUNCH OPEFATORS, (3) MAIL
CARRIERS AND POSTAL CLERKS, (4) SECRETARIES, (5) SHIPPING AND RECCIVING CLEKKS,
(6) STOCK CLERKS AND GENERAL STHACK HANDLERS, (7) TYPISTS, (&) QUTSINF SALESMFN,
(9) SALES CLERKS, (10) BARBERS, {11) REAUTY QPERATOIRS, (17) DRYCLEANFRS, (13)
HOSPITAL ATTENDANTS AND NURSE AIDES, (14) LAUNDRY WORKE®S, (15) LICENSED
PRACTICAL NURSES, (16) TAXI DRIVERS, (17) TELEPHONF OPERATORS, (18) WAITERS AAND
WATTRESSES, (19) COMMERCIAL ARTISTS, (20) FACTORY ASSEMBLFRS, (21) FIPEMEN,
(22) POLICEMEN AND PCLICEWQ"EN. FOR FACH GROUP, INFNRMATINN IS ORGANIZED UNDFK
THE HEADINGS: (1) WHAT THFY N3, (2) TRAINING AND PEQUIREMENTS, (3) EAPNINGS AMD
WORKING CONDITIONS, (4) EMPLOYMENT QUTLOGK, AND (5) WHFRE TO GET FUP THFR
INFORMATION, ED O17 704 IS A RELATED DOCUMENT WHICH SUPPLIFS TNFORMATIGN ABNUT
OTHER OCCUPATIONS. (JK)

INSTITUTICN NAME: ALLINGTON CORP, 4, ALEXANDRIA, VA,




ACCESSICN NUMBERS ER029635

CLEARINGHQUSE ACCESSTION NUMBER: JC690159

PHALICATICN DATE: 69

TITLR: RUSINESS®S REST SELLEP=--IT*S CALLED RETAILING.

PERSONAL AUTHOR: BFRNARD, LNUISF

TNTA

DESCRIPTOR: %DISTO IBUTIVE EDUCATIONS; #*JUNIOR COLLEGES:S *MERCHANDISINGS
*RETATLING: *SALFS OCCUPATIONS: WNRKSHOPS

FNRS PRICE: FORS PRICEF MF-$0,25 HC=$0.40
DESCRIPTIVE NATE: 6P
ISSUF: RIEOCT69

ABSTRACT: THIS ADDRESS, GIVEN AT A WORKSHOP ON DISTRIBUTIVE FOUCATION,
DFALT PRIMARTLY WITH THE COORDINATION 0OF CLASSRONM THEORIFS OF RETAIL SELLING
WITH THEIR APPLICATION IN THE STORF. THE TEACHER-CNCROINATOR, WHO IS
RESPONSIBLE FOR THIS STFP, OFTEN HAS SUCH A FULL PROGRAM THAT HF TENDS TN
OVERLOOK IT. THE TEACHER ™UST WORK WITH THE MERCHANT FOR AN EFFECTIVE
CONRDINATING PLAN, ADHERE TO IT, AND RECORD THE FINDINGS FNP EVALUATICN. HF
SHOULD MAKE MORE USE NF THE "DNWNTOWN TEACHER," SOMEQNE DESTIGNATED RY
MANAGEMENT TC SPONSNR THF STUDFNT WHILE HE IS ACTUALLY WORKING AT THE STORE.
THUS, THE TEACHER, THF SEONSNR, AND MANAGEMEMT ALL HAVE A PART IN THIS
CNORDINATION. A WELL~TPAINED AND ENTHUSIASTIC SPONSCR CAM ADD FFFFCTIVENESS AND
MEANING TO CLASSROCM LEARNING AND, AT THF SAMF TIMF, IMPRNVE HIS OWN
SUPERVISORY TECHNIQUES . HE SHILD RECEIVE RECAGNITION FOR THIS TASK NOT ONLY
FROM MANAGEMENT BUT ALSO FROM HIS CNLLEAGUSS. AN ACTIVE TFACHER-COORPINATAR
WILL KEEP UP T DATF Nt RETAIL ACTIVITY AND CHANGE, BUILD UP THF CONFIRENCF OF
MANAGEMENT IN THF PROGRAM, PRIVIDE GOND PURLIC RELATIONS FGR THF COLLFGE, AND
FIND RELFVANT CASE STUDIES FNR THE CLASSROOM. CNORDINATION “AY RE HANDLED AS
(1) ROUTINE OBSERVATINNS AT THF STORE, (2) VISITS WITH THE STUDENT TO
DEMONSTRATE ON-THE=-JOR TRAINING, (3) DISCUSSICNS WITH THE SPONSCR ON SPECTAL
TECHNIQUES NEEDED BY THE STUDENT, O% (4) FORMAL CONFERENCES WITH THE SPONSOR N
THE STUDENT®S PRNOGRFSSe {(HH) .




b1

ACCESSICN NUMBFER: 200281399
CLEARINGHOUSE ACCESSION NUMBER: ACQOQ42¢€0
PUBLICATION DATE: 67

TITLE: L AN EMPIRICAL INVESTIGATION OF THE FFFECTIVENESS NF EXFCUTIVE
DEVELOPMENT PROGRAMS AS PERCEIVED 8Y PARTICIPATING MARKETING AND SALES
EXECUTIVES,

PERSANAL AUTHOR: TRICKETT, WILSON L,

DESCRIPTOR: *CHIEF ADMINISTRATORS: NOCTORAL THESES: EOLLOWUP STUDIESS
HETEROGENEOUS GRQ'T TNG; HIMOGENEQUS GRNUPING 3 *MANAGEMENT DF VELOPMENT:
*MARKETING: *PARTICI{PANT SATISFACTION: PRNGRAM CONTENT: *PROGRAM EVALUATIONG
TEACHING TECHNTIQUES: UNIVFRSITY EXTENSION

EDRS PRICF: DOCUMENT NAT AVAILABLF FROM EDRS,
NESCRIPTIVE NDTE: 122P. 3 PHs Do THESIS.

ISSUE: RIESEPA9

ABSTRACT: A STUDY OF THE FFFECTIVEMESS OF EXECUTIVF DEVFLOPMENT PROGRAMS
FOR MARKETING AND SALFS EXECUTIVES TESTED THREF HYPOTHESES: (1) PARTICIPAT [ON
IN SUCH PRCGRAMS RESULTS IN IDENTIFIABLF BENEFITS AS PFRCEIVED RY THE
PARTICIPANTSS (2) ACADEMICALLY ORIFNTED FXECUTIVE DEVELOPMENT PRNOGRAMS HAVF
SIGNIFICANT ADVANTAGFS OVFR CIYMPANY ORIFNTFD PROGRAMS AS PERCEIVED RY
CARTICTPANTS: AND (3) PROGRAM RENEFITS AS SEEN BY PARTICIPANTS ARE FNDURING.,
PHASES OF THF STUDY WERE AN EVALUATION QF A 2 1/2 WFEK GRACUATE SCHOOL NF SALFS
MANAGEMENT AND MARKFTING (1962), A QUFSTINMNAIRE SURVEY OF R4 MAMAGFMENT AND
MARKETING EXECUTIVES (1964), AND A FOLLOWUP EVALUATION IN 1965 OF THE
EFFECTIVENESS OF THF PRCGRAMS., THF HYPOTHESFS WERE BASICALLY SUBRSTANTIATED,
HOWEVER, THERE WAS PFLATIVELY LITTLE ENTHUSIASM FOR COMPANY PREOGRAMS AS
COMPARED TO ACADEMICALLY ORIENTFD PROGRAMS, THREE MAJOR FEATURES NF THE MQORF
SUCCESSFUL PROGRAMS WFRE: (1) PARTICIPANTS HAD PATH THE DESIRE AND THE CAPACITY
TN DEVELCPS (2) THE REST QUALTFIED INSTRUCIORS WERE UNIVERSITY FACULTY WITH A
BUSINESS OR BUSINESS CONSULTING BACKGROUND: (3) THE CURRICULUM FITTFD
EXECUTIVES® DAILY EMPLOYMENT NFEDS, USED THE BEST LEARNING TECHNIQUES, AND
INVOLVED DISCUSSINN AMONG PARTICIPANTS AND WITH FATULTY. (AUTHCR /LY)

AVATLABILITY: UNTVERSITY MICRAOFILMS, 300 N, ZEFB R0., ANN ARBCR, MICHIGAN
48106 (ORDER ND. 68-4228, MF $3,00, XEROGRAPHY $6.00).

INSTITUTION NAME: MICHIGAN STATE UNTV., EAST LANSING,
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ACCESSION NUMBER: EnQ283722

CLFARINGHOUSE ACCESSION NUMBER: 80003299
PUSLICATION DATE: JAN 68

TITLF: A CONSPFCTUS OF MANAGEMFNT CCURSFS.

DESCRIPTOR: AYTNMAT 10N *CCOLLEGES ¢ COMMUNICATION SKILLS: COMPUTERSS
#CONTINUING FOUCATION CENTERS; *COURSE DESCRIFTIONS: CREDIT CNUFSESS DECISION
MAK ING: ECONOMICS: HUMAN PFLATIONS: *MANAGEMENT DEVELPMENT: “APKETING:
MATHEMATICS: MONEY MANAGEMENT: PERSONNELS PRODUCTIVITY: PSYCHOLOGYS SPCIJLOGYS
STUDENT COSTS: ®UNIVERSITIES

TDENTIFTER: DIPLAMA IN MANAGEMENT STUDIES; GREAT BRITAIN
EDRS PRICE: DOCUMFNT NOT AVATLARLE FROM EDRS.
DESCRIPTIVE NCTE: 308P % SEVENTH SDITION,

ISSUE: RIESE P9

ABSTRACT: $ THIS CATALCG OF MANAGEMENT COURSES LISTS ONLY DIPLAMA [N
MANAGEMENT STUDIES AVATLABLF IN THE BRITISH ISLES AT RUSINESS SCHANLS,
UNTVERSITIES, COLLEGES 0OF TECHNOLOGY, COMMERCE, AND FURTHFR FOUCAT ION, AND
SELECTED INDFPENDENT COLLEGES, MANAGEMENT CONSULTANTS CENTERS, ADULT €DUCATION
CCOLLEGES, PRNOFESSIONAL INSTITUTIONS, AND PRIVATE ORGANIZATIONS, THE INFORMATION
IS PRESENTED IN THREE SECTINNS--(1) REFFRENCE GRID PAGFS, (2) INSTITUTION
PAGFS, AND (3) COURSE DESCRIPTICUNSy UNDER THE TYPE OF INSTITUTION WHICKH GIVES
THEM (UNIVFRSITIES, COLLEGES, OR INDEPENDENT CENTERSY, AND INCLUPES TITLES,
NAMES ANL ADDRESSES GF CENTERS, DURATION, MANAGEMENT LEVEL, QUALIFICATICN
REQUIRED, COSTS, AND FREQUENCY. N2 UNDFRGRANUATF COURSFS AND ONLY THOSF OF FIVE
DAYS 0OR LOMGER ARE LISTEC UNDFR THE FIVE CATEGORIES OF GENER AL MANAGEMENT,
FUNCTIONAL MANAGEMENT (FINANCFS, PRODUCT IOM, MARKETING, PFFSONNFL, TRAINING),
MANAGEMENT TECHNIQUFS (AUTOMATION, COMPYTERS, MANAGEMENT SFPVICFS), MANAGEMENT
SKILLS (COMMUNICATINNS, DFCISION MAKING, HUMAN RELATIONS )Y, AND RACKGRNUND
COURSES (MATHEMATICS, FCANOMICS, SOCTALOGY, PSYCHOLOGY). (PT)

AVATLABILITY: BRITISH INSTITUTE OF MANAGEMENT, MANAGEMENT HOUSF, RO FETTER
LANF, LONDCNy EeCs 44 ENGLAND (A3S).

INSTITUTICN NAME: BRITISH INST, OF MANAGEMENT, LONDNN (ENGLAND}.
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ACCESSINN NUMHBFR: £D027464

CLEAP INGHOUSE ACCFSSTCGN NUMBER: AC0037175

PUBLICATICN DATE: 68

TITLE: SMALL BUSINESS MANAGEMFNT, PART I, A SUGGESTED COURSE AUTLINE,

NESCRIPTOR: S *BUSINFSS FNUCATIONS =COURSE CONTENT: CREDIT (FINANCC):
CURRTCULUM GUIDES: *DISTPIBUTIVE EDUCATION: MERCHANDISING: MONEY MANAGEMEMT 3

*ORGANTZATION STZE (GROUPS): PUSLICIZE: RECORDKEEPING: SALESMANSHIO;: *TEACHING
TECHNIQUEFS

EDRS PRICF: EDRS PRICF MF-$0.50 HC-$3,095

DESCRIPTIVE NOTE: 77P«s REVISFD EDITION,
I SSUE: RIEAUGS69
‘A3STRACT: IN THIS CURRICULUM GUINE PN SMALL BUSINFSS MANAGEMEMT, LFSSONS

(INCLUDING SPECIFIC COURSF CONTENT AND TFACHING SUGGESTIONS) ARE DEVELOPEY
ARQQUND GENERAL TRAITS AND PRACTICES CCNDUCIVF TO SUCCESS IN SMALL RUUSINFSCES,
LCANS ANC NTHFR SQURCES OF CAPITAL, BUDGETING AND PLANNING, RFCCRDKFEPING,
MARKETING AND SELLING, ADVERTISING AND SALES PROMOT ION, AND CRFDIT AMD
COLLECTIONS. REFERENCES AND TEACHING MATERIALS ARF LISTED. (EREF CCRPTIFS ARE
AVATLABLF TO NEW YORK STATE SCHOOL PERSONNEL WHEN DRDERED THRAUGH A SCH2IL
ADMINISTRATOR FROM THE PUBLICATION NDISTRIKUTION UNIT, STATE EQUCATION BUILDING,
ALBANY, NEW YORK 12224.) (LY)

INSTITUTICN NAME: NEW YORK STATF FDUCAYION DEPT., ALBANY, RURFAlL NF BASIC
CONTINUING EDUCATION,
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ACCESSICN NUVARER:

£EN027429

CLEARINGHOYSE ACCESSTON NU4BER: VT007953
PROGRAM APER: 08 —
PUBLICATICN DATE: JAN 69

Q

TITLE: Q SURVEY T0O DETERMINF APPRIPRTATE QCCUPATINNAL PROGRAMS TN THE FIFLD

9F DISTRIBUTION AND MARKETING AT VARIOQUS LFVELS OF EDUCATICN, FINAL RFEPAIRT,
VOLe 1l PLACES TO TEACH, TIME REQUIREMENTS, AND TFACHER PRFPARATION,

PERSONAL AUTHOR: PECK, CHARLES Fo3 DENMAN, F. Lo

DESCRIPTOR: *  CURKICULU™ PLANNING; CURRICULUM RESFEARCH: =*DISTRIBUTIVF

EDUCATION: NISTRIBUTIVE ECUCATION TEACHERS: *EDUCATINNAL NEEDS: EMPLOYMONT
QUALTFICATIONS: INOIVINUAL CHARACTERISTICS: *JNB SKILLS: MARKETING; POST
SECONNDARY EDUCATICN: #PROGRAM LENGTH; QUESTIONNAIRES: *SALES CCCUPATICNSS
SECONDARY ENUCATION: SUPVEYSS TEACHER ATTITUDFS: TEACHFR ENUCATION

FDRS PRICE: FORS PRICE MF-¢0.,75 HC-$9,15

DESCRIPTIVE NOTE: 121pP,

ISSUE: RIEJULGI

ABSTRACT: VOLUME ] OF THIS STUDY REPAPTS TWO NATIONWINDE SURVEYS 0OF

DISTRIBUTIVE EDUCATICGN TEACHER-CNNRDINATORS: (1) SURVEY OF TIME AND PLACE FOR
TEACHING DISTRIRUTIVE ENUCATION TUPICS AND (2) SURVEY NF ADDEQD TRAINING NEEDED
8Y THE TEACHER=-COORNINATOR, FROM THE PNPYLATICM OF BOTH THE HIGH SCHONLS AMD
THE COMMUNITY COLLEGESs A SYSTEMATIC RANDOM SAMPLE OF NAMFS WAS SELECTFN FRAOM A
LIST OF ALL HIGH SCHONL CNPORDINATORSS 430 FOR ONE SURVFY AND 451 FNR THF GTHER,
FROM THE COMMUNITY COLLEGFS, THE TOTAL OF 364 NAMES WAS RANDOMLY NIVIPEN WITH
ONE HALF RECEIVING NNE QUESTIONNAIPE AND THE OTHER HALF RECFIVING THE OTHER.
TWO PRINCIPAL CONCLUSIONS WERF DRAWN FROM THIS STUDY: (1) IN THE TIMF AVAILABLF
TO MOST DISTRIBUTIVE EDYCATINN PROGRAMS, BOTH HIGH SCHNJIL AND CAMMUNITY CALLEGE
DISTRIBUTIVE EDUCATION GRADUATES CAN BFE ADEQUATELY PRFPARFD, AND (2) NEITHFR
HIGF SCHONL NCR COMMUMITY COLLEGF TFACHER-COORDINATORS FEEL ANY GREFAT AFEN FOR
APDITIONAL TRAINING IN SURJECTS 0R PERSONAL CHARACTERISTICS WHICH THFY RELIFVF
BELONG IN THE DISTRIRUTIVE ENUCATION CLASSRCOM, FROM THFSE, IT IS RECOMMENDED
THAT (1) CURRICULUM INVCLVE TEACHERS FRNM NTHER DISCIPLINES, (2) CURRICULIMS RE
QEVIEWED IN EACH STATE, AND (2) FORMAL ARRANGEMENT WITH EMPLOYERS BE MANDE TO
SUPERVISE PERSONAL NEVFLOPMFENT "N THE JNB, VOLUME I IS AVAILABLE AS VT 907 952,
(MU

GRANT NUMBER: DEG-4-6-03127-1724

BUREAU NUMBER: fR-%-1327

INSTITUTION NAME: WASHINGTGN UMIV,.,s SEATTLE.

SPONSNRING AGENCY MAYE: NOFFICE OF EDUCATION (DHEW)y WASHINGTON, FeCe

o



45

ACCFSSICN NUMBER: EDQ2742R
CLEARINGHOUSE ACCESSINN NUMARFR: VID07952
PROGRAM ARFA: 08

PUBL ICATION DATE: JAN 68

LR Y

TITLE: X SURVEY TO DETERMINE APPRIBRIATE QCCUPATINNAL PRNGRAMS [N THE FIELD
OF DISTRIBUTION AND MA®KFTING AT VARI2US LEVELS OF ENUCATINAN, FINAL REPDRT,
VOL. I: RELATIVE IMPORTANCE AND PREOARATINN FOR DISTRIRUTIVE FDUCATION SUBJFECT
ARFA,

PERSONAL AUTHOR: PECKy CHARLES £43 DFNMAN, F.L,

DESCRIPTOP: CURRTCULUM PLANNING; CURRICULUM RESEARCH: *DISTRIBUTIVE
EDUCATION: OISTRIBUTIVE EGUCATION TEACHFRS: #EDUCATIONAL NFEDS: EMPLNYFR
ATTITUDES: *EMPLOYMENT QUALIFICATIONS: INDIVIDUAL CHARACTERISTICS: INTFRVIEWS:
*JNB SKILLS; MARKETING: PNST SECONDARY EDUCATINNS PRAGRAM LENGTH?
QUESTIONMATRESS *SALES CCCUPAT IONS: SFCONDARY ENUCATION: SURVEYS: TFACH:®
ATT ITUDES

EDRS PRICF: EDES PRICE MF-$1.50 HC-$20,25
DESCRIPTIVE NOTE: 403pP,
ISSUF: PIEJUL 69

A3STRACT: TWO SURVEYS WERE MADE TO FIND QUT (1) WHAT PERSONAL
CHARACTERISTICS, KNOWLEDGF, AND SKILLS ARF NEEDED F0P COMPETENCY TN
DISTRIBUTION-TYPE JNBS, (2) HOW MUCH CLASSROOM TIME THESE TAPICS NFED, AND ({2)
WHERE THEY SHOULD BE TAUGHT. AME SURVEY CONSISTED OF PERSAMAL INTERVICWS AITH
BUSINFSSMEN TC DETEFMINE THE KNOWLEDGS, SKILLS, AND PERSNANAL CHARACTFERISTICS
WHICH ARE TMPARTANT T9 DISTRIBUTION F4PLOYEES IN THEIR ynas, 17 COVERED A
STRATIFIED RANDOM SAMPLE NF 250 MARKFTING FIRMS IN THE STATE OF WASHINGTNN, THF
SECIND SURVEY WAS A COMPLETE CENSUS OF 96 TEACHER-CGMRNDINATORS IN H&{GH SCHONL,
COMMUNITY COLLEGE, ANND VOCATIOINAL-TECHNICAL DISTRIBUTIVE FDUCATION PROGRAMS TN
THE STATE OF WASHINGTON. THE COORDINATORS MADE JUDGEMENTS REGARDIMG THF NJMRER
QF CLASSROCY HOURS NEEDFD TO TEACH THE SUBJECT MATTFR INVESTIGATEN IN THF
BUSINESS SURVEY AND WHERE IT SHNULD BE TAUGHT. THE STuUbY REVEALFN SFVFN ARFAS
OF GREATEST IMPORTANCE: (1) JDR KNOWLEDGFE, (2) HUMAN RELATIONSy (3) PERSONAL
CHARACTERISTICSy (4) COMMUNICATIONS, (5) MATHEMATICS, (6) SALFSMANSHIPS, AND
(7) BUSINESS MANAGEMENT, R FCOMMENDATINNS INGCLUDED THE FAILLNWING SUGGESTINNS FnR
DISTRIBUTIVE EDUCATION CURRICULUMS: COOPFRATIVF PROGRAMS AND INSTRUCTION TN
HUMAN RELATINNS, COMMUNTICATINNS, “ATHEMATICS, SALESMANSHIP, MANAGEMENT, AND
PEFSONAL DEVELOPMENT, VCLUMF II IS AVAILABLE AS VT 007 953, (rHu)

GRANT NUMRER: 0EG-4-6-051327-1724
BUREAl NUMBER: RR-5-1327

o INSTITUTION NAME: WASHINGTON UNIVe, SEATTLE,
E

SPQNSOR!NG AGENCY NAME: DOFFICF NF FDUCATION (DHEW), WASHINGTON, DeCo




ACCESSICN NUMBER: £R025699
CLEARINGHCUSE ACCESSION NUMBFR: ACQ03395
PUBLICATION DATE: 67
TITLE: A STUDY 2F THE EDUCATION AND FORMAL MANAGEMFNT TRAIMING PF CHIFF
3 SALES EXFCUTIVES OF LA2GE INDUSTRIAL GNODS FIRMS,
? PERSONAL AUTHGR: VIZZA, REBFRT F,
DESCRIPTOR: *CHIFF ACMIMNISTPATNRS: CURRTICULU™M; DEGREES (TITLES): DOCTARAL

THESES: *FCUCATIONAL 3ACKRNMUND: =FIYCATIONAL NEEDSS ENUCATIQONAL RRGFCTIVESS
i EDUCATIONAL RESPONSIBILITY: GRADUATFE STUDY: *INDUSTRYS MANEGEMENT FAUCATIR IS
DRGANTZATICON SIZE (GROQUPSY; RESEARCHS *SALES NCCUPATINNS S UNDBFPSGRANUATE STUDYS

UNIVERSITIFS
EDRS PRICE: DOCUMEANT NOT AVATLARLE FRJIM EDRS.
DESCRIPTIVE NOTE: 272P+3 PHe Ny THESIS,

I SSUE: RTEJUNAS

ABSTRACT: X THIS STUDY SOUGHT TO DFTFOMINE THE EDUCATIONMAL AND TRAIMING
BACKGRCUND 0OF CHIEr SALES EXFZUTIVES, AND THEIR SUPERIORT, TN LERGE IMDUSTRIYAL
FIRMS, AND THFIR JPINICAS OM EDUCATINNAL AND TRAINING PSQUIREMEATS FAR SALES
EXECUTIVES OF THFE 1080'Se RESPONDFNTS WERE SURVEYEDR AS TC PAST EPUCATION AND
TRAINING, NPINIONS PEGARDING FUTURE RFQUIPEMENTS, THE EXECUTIVE TRAINING ROLE
OF COLLEGES AND INDUSTFRY, AND OBJFCTIVES OF UNDERGRADUATE AND GRADUATE RYSIMESS
EDUCATION, FIVE HYPOTYFSES WFRE ALSO TESTFD, MGST SALFS EXFCUTIVES QOF LARGE
INDUSTRIAL FIRMS MHELD AT LEAST A BACCALAURFATE DFGREFR: vAST OF THrSE WITH
GRANUYATE DEGREES HAN MAJCGREN IN RUSTNESS ADMINISTRATION AT THE GRANUATF LEVEL.
RESPONDENTS TENDED T HAVE R, S, DEGREES, LITTLE GPADUATE FRUCATION CR FORWMAL
MANAGEMENT TRAINING, ANC & STPQONG PREFEREMCE FNAR PROFESSICNAL ENUCATION AS
OPP(ISED TO LIBERAL ARTS, FA® FUTURE TINDUSTRIAL SALES FXECUTIVES. BUSINESS
SCHNOLS AT BOTH THE UNDERGRANUATE AMD THE GRADUATE LEVEL WEPE JUBREN ESSENTTAL,
AND COLLEGES WERF CHARGED #WITH THE MAJCR RESPONSIBRILITY FIRP THE CONTIMUING
EDUCATION OF EXECUTIVES, MAJYNR RFCOMMENDATICNS WERF ON KESFARCH ANO CN BUSINESS
COURSES FAR NONRUSINESS STUDNENTS, (AUTHZR/LY)

AVAILABILITY: UNIVERSITY MICKOFILMS, 300 ZEEB RDey ANM ARBNO, MICHIRAN
48106 (DRDFR NCo. 68-5377, MF $3,50, XFROGRAPHY $12.40).

INSTITUTION NAME: NEW YORK UNIV.e, NoYe GRADUATE SCHNOL NF BUSIMESS
ADMINISTRATION,
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ACCESSICN NUMRER: EDO239°20

CLEARPINGHCUSE ACCESSINM MUMBER: VT007271

PRCGRAM AREA: OR

PUBLICATION DATE: 68

TITLE: RETAIL FLOWFR SHOP "PFRATICON AND MANAGEMENT, A STUDRENT HARDRNOK,
PERSONAL AUTHNR: STIASTIN, RICHARD F.3 AND OTHERS

DESCRIPTOR: N *FLORTCULTURES MANAGEMFNT; MARKFETING; *ORNAMENTAL HGRTICULTURF
ACCUPATICN; REFERENCF MATERTALS; SALESMANSHIP: *TEXTBANK S: #VOCATICMAL
AGRICULTURF

FOKS PRICE: FPRS PRICE MF-$0,75 HC-$7,.00

DESCRIPTIVE NOTE: 128P,

TSSUF: RIEMARSS

ARSTRACT: FIELD TESTFD BY TEACHE2S FROM THE NORTHEASTERN STATFS Wk

PARTICIPATER IN A LANNSCAPE HORT ICULTURE TEACHER®*S IMSTITUTF JULY 5-22, 1966,
THIS STUGENT REFEPENCE IS ONS PF A SERIES NF INSTRUCTIONAL AIDS DFVFLCPEN RY
THF PENNSYLVANTA STATE UNIVEPSITY DEPARTMENT OF AGRICULTURAL FRUCATIPN, THE
COMTENT INCLUBES PRCBLE™ AREAS GF: (1) EXPLOPING OCCUPAT IONAL NPPOPTUNMIT IFS N
THE PETAIL FLOWER SHPP 3USINFSS, (2) USES AND CHARACTERISTICS OF FLPWFRS,
PLANTS, AND DECORATIVE “ATERIALS, (3) DESIGNING WITH FLIWERS AND DFCCRATIVE
MATERTALS, (4) USING FLCWER ARRANGFMENTS, (S5) MERCHANDISING ANN SELL ING, AMD
(6) 2ETAIL FLOWER SHGP MANAGEMFEMT, EACH PRNBLFM ARFA COMTAINS STUDPEMT LEARNMING
ORJECTIVES, KEY OQUESTIONS, MEW W0DSDS, AND SUBJECT MATERTAL. SUPPLEMENTARY
MATFRTAL INCLUDES PHOTCGRAPHS, CH&XTS, AND A LIST OF REFERENCES. A TEACHING
GUINE IS AVAILABLE AS VT Q07 270. (DM)

CANTRACT NJMRBER: NEC-S-A5-014
BUREAY NUMBEF: RR-5-0022
INSTITUTICN NAME: | PENNSYLVANIA STATE UNIV., UNIVERSITY PA®K, AGR ICULTURAL

EXPFRIMENT STATION.

SPANSCRING AGENCY NAME: NOFFICE OF FOUCATION (DHEW), WASHINMGTOM, $,C, DIV,
IF ADULT AND VOCATIONAL RESFARCH,
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ACCESSICN NUMBER: ££023919

CLEAP INGHOUSE ACCESSICN NUMBER: vVYO07270

PROGRAM AREA: 0R

PUBLICATION DATE: 68

TITLE: RETAIL FLOWFR SHNP CPERATINN AND MANAGEMFENT. A TEACHFR'S MANUAL.
PERSNNAL AYTHOR: STINSON, 2ICHARD Fo3 AND OTHERS

DESCR IPTOR: " %ELORICULTUPE; MANAGEMENMT: MARKETING; *ORNAMENTAL HORTICUL TURF

OCCUPATICN; REFERENCF ¥ATERIALS: SALESHAMSHIP; *TEACHING GUIDES; *VACATIONAL
AGRICUL TURE

EDRS PRICE: ENDRS PRICF MF-$0,75 HC-$8.25

DESCRIPTIVE NOTE: 163P,

ISSUE: RIEMAF 69

ABSTRACT: FIELD TESTED RY TFACHERS ATTENDING AN INSTITUTE INM LANDSCAPE

HORTICULTURE JULY 5-22, 1566, THIS TEACHER'S MANUAL IS OMNF OF A SERIFS OF
INSTRUCTIONAL AINS GEVELOPED BY THE DEPARTMENT OF AGRICULTURAL EDUCATION AT THF
PENMSYLVANTA STATE UNIVFRSITY. THE CONTFNT INCLUDES PRPOBLEM AREAS OF: (1)
EXPLORING OCCUPATICMAL CPPORTUNITIES IN THE RFTAIL FLOWER SHOP BUSINMESS, (2)
USES AND CHARACTERISTICS OF FLNWERS, PLANTS, AND DECORATIVE MATFRIALS, (3}
DESIGNING WITH FLOWSRS AND OFCORATIVF MATERIALS, (4) USING FLOWER ARDPANGFMENTS,
(5) MERCHANDI SING AND SFLLIMG, ANDP (6) PETAIL FLOWER SHOP MANAGEMFNT . IN
ADDITION TG THE STUNENT MATERTAL CONTAINED IN VT 007 271, THIS DQCUMENT
INCNPRPORATES AT THE END NF FACH UNIT SUGGESTIONS AND RFFERENCES Fre THE
TEACHER, SUGGESTED LEARNING ACTIVITIES, SUGGESTED PLACEMENT EXPERTENCES, 8ND A
SAMPLE TEST. THE MATERTAL WAS DFVELIPED FNP SCHADLS NFAR LARGF CEMTERS NF
POPULATION FOR USE IN TEAM TEACHING INVOLVING THF TEACHER NF AGRICULTURE, A
BUSINESS TEACHER, AND A DISTRIBUTIVE EDUCATION TEACHFR. CCURSF LENGTH MAY VARY
FROM 6 WEEKS TO 1 SEMESTER WITH STURENTS OF UPPER KIGH SCHONAL QR POST HIGH
SCHNNL LEVEL, WHO ARF INTERFSTEN IN ENTERING CAREERS IN RFTAIL FLOWFR SHAPS AND
WHO HAVE NPPORTUNITY FOR OCCUPATIONAL WORK FXPERIENCE IN FLORICULTURE. A CCURSF
EXAMINATION IS INCLUDFG. (DM)

CONTRACT MUMBER: NEC-5-85-014
BUREAU NUMBER: RR-5-0022
INSTITUTINMN NAME: | PENNSYLVANIA STATE UNIVe, UNIVFRSITY PARK, AGRICULTURAL

EXPERIMENT STATION,

SPANSORING AGENCY NAME: DOFFICE JF EDUCATION (DHEW)y WASHINGTON, DeCe DIVe
0F ADULT AMD VOCATIOGNAL RESFARCH.
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ACCESSICN NUMBER: ££023911

CLEARINGHOUSE ACCESSION NUMBER: V1007246

PROGRAM AREA: 08

PUBLICATICN DATE: JUN 68

TITLE: CLUSTERS OF TASKS PERFNRMED BY MERCHANCISING EMPLOYFFS WNRRKING IN

THRFF STANDARD INNDUSTOIAL CLASSIFICATIONS OF RETAIL ESTABLISHMENTS, FINAL
REPNRT, NN, 20,

PERSONAL AUTHNR: FRTEL, KENNETH ARTHUR
NDESCRIPTOR: 6  CURRICULUM PLANNING; =DISTRIBUTIVE EQUCATIOMN; EMPLNYFF

ATTITUDES; SMPLOYZES: INCIVIDUAL CHARACTERISTICS: *J0R ANALYSISS
*MERCHANDISING; OCCUPATIONAL CLUSTERS: *RETAILING; SURVFYS

EDRS PRICE: EDRS PRICE MF-$0.50 HC-$3,65
DESCRIPTIVE NOTE: TiP.
ISSUF: RIEMARAS

ARSTRACT: < THE STUOY ASSEMBLED UP-TN-DATE FACTS BY QUESTIONNAIRF ARCUT MAJOR
TYPES OF TASKS ACTUALLY PFRFORMED BY MERCHANDISING EMPLAYEES WORKING IN
DEPARTMENT, VARIETY, AND GENFRAL MERCHANDISE STORES IN KIMG AND PIFRCF
COAUNTTESy WASFINGTONe THIS POPULATINN CLNSELY MATCHED THE NATTONAL PERCFENTAGES,
AND RESPCNSES OF 509 EMPLNYFES PROVIDFD DATA FNR THE STUDY. DATA WEFF ORTAINED
REGARDING 12 CATEGCRIES NF WORK PERFORMED BY SUPERVISORY AND NON=-SUPEPVI SORY
PERSONNEL: SFLLINGy STOCKKEEPING, CHECKSTAND OPFRATION, RECEIVING ANLC MARK ING
MERCHAND ISE, DEL IVERY, XEFPING RECORDS, COMPUTING, DISPLAY, ADVERTISING,
BUYING, PRICING, AND “MERCHANDISE CONTROL, SUBRSTANTIAL PERCENTAGES OF
NCN-SUPERVISNRY PERSONNFL PSRFOPM THE TASKS OF SELLING, KEEPING AND COUNTING
STCCKy OPERATING THF CHECKSTANN, ANG RECEIVING AND CHECKING MERCHANNPISE,
SUBSTANTTAL PERCENTAGES OF SUPERVISORS REGULARLY PERFORM ALL THE ACTIVITIES OF
NON-SUPERVISION AS WELL AS TASKS ASSOCIATED WITH KEEPING RECCRDS, PLAMNING AND
ARRANGING DISPLAYS, BUYING, PRICING AND CONTROLL ING MERCHANDISE. CATA SUGGF ST
THAT WOMEN HAVE LIMITED QPPORTUNITY FOR EARLY EMPLOYMENT IN THE SUPEPVISARY
CATEGORY, BUT PROPORTINNS OF OLNER WOMEN SUPERVISORS INDICATE OFPORTUNITY IS
ENHANCED FOR WOMEN WHCQ PERSIST IN A RETAILING CAREER. INLY LIMITED OPPORTUNTITY
SXISTS FOR NON-COLLEGE YOUTH TC MOVE INTG SUPERVISORY POSITIONS. {MM)

GRANT NumBEeR: O0FG=-4-7~-070031-1626
BUREAU NUMBER: BF-7-0031
INSTITUTICN NAME: IDAHO STATE BJARD OF VOCATINNAL ENUCATION, RCTSF.3 INAHN

UNTVey MCOSCOW, CGLL. NF ECUCATION .3 WASHINGTOM STATFE CINRDINATING CNUNCTIL FNR
OCCUPATICNAL EDUCATION, CLYMPIA.: WASHINGTON STATE UNIV., PULLMAN, DFPT, NF
EDUCATICN,

SPONSNRING AGENCY NAME: DAFFICE GF EDUCATION (DHEW), WASHINGTHOM, D.C. BUREAU
0OF RESEARCH,
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ACCESSION NUMBER: ED023889

CLEARINGHCUSFE ACCESSION NUMBER: VT007014

PROGRAM AREA: 03

PUBL ICATION DATE: AUG 68

TITLE: DEVELOPMENT RE A RETAIL ING INSTRUCTIONAL SYSTEM FOR DISTRIRUTIVE

EDUCATION, FINAL REPN?T, ND. 26.
PERSONAL AUTHOR: ERTEL, KENNETH A,
DESCRIPTOR: 2 CURRICULUM DEVELOPMENT; %DISTRIRUTIVE EDUCATION: INSTRUTZTIONAL

MATERTALS: *JOB SKILLS: MATERIAL DEVELOPMENT; MERCHANDISING: %PROGRAMFD
MATERT ALSS *RETAILING: SYSTEMS APPRIACH

ENRS PRICE: EDRS PRICE MF-$0.,25 H(=-%2.5%

DESCRIPTIVF NOTF: 43P,

I SSUE: RIEMAP6Q

ABSTRACT: THE PURPFSE OF THE PROJECT WAS TO NEVELOP A POLYSENSORY

MULTI-MEDIA PROGRAMED INSTRUCTION PRESENTATICON WHICH COULD TFACH
NON-COLLEGE-BOUND YQUTH COMPETENCIES NECESSARY FOR ENTRY LEVEL EMPLNYMEMT IN
THE GENERAL MERCHANDISE RETAIL FIFLD. INSTRUCTINNAL SYSTEMS CONCFPTS WERE USED
IN PREPARING FOR FIELD TESTING NINE SUB-SYSTEMS OF INSTRUCTION IN RFTAILING.
SUB-SYSTEMS WERE: (1) SALFSPERSQON'S JOGB, (2) QUALITIES OQF A SALESPFRSON, (3)
CUSTOMERS® BUYING MOTIVES, (4) SELLING PROCESS, (5) MERCHANDISE INFCRMATINN,
(6) CASH REGISTER OPERATION, (7) STICKKEEP ING TASK, (8) PETAIL RECPPDKFEPING,
AND (9) WIRKING WITH PECPLE. PROTOTYPE CNMPONENTS WHICH INCLUDE 23 BOOKLFTS OF
PROGRAMEC INSTRUCTINN AND EIGHT AUNISCAN SOUND SLINEFILMS HAVE BEEN DEVFLOPFD
FNR THE INSTRUCTINANAL SUB-SYSTEMS OF CASH REGISTER OPERATION, STRCKKEEPING
TASK, RETAIL RECORD KEFPING, AND WORKING WITH PEOPLE., THESF MATERTALS ARE FEACY
FOR FIELC TESTING BY THF NORTHWEST REGIONAL EDUCATINN LABJORATORIES DURING THE
FALL SEMESTER OF 1968, (MM)

GRANT NUMBRFR: NFG-4-7-070031-1626

BUREAU NUMBER:? RR-7-0031

INSTITUTION NAME: 1 ICAHO UNTV., POCATELLO. DEPT. OF EDUCATION.3 WASHINGTONM
STATE CCORDINATING CORUNCIL FOR DOCCUPATIONAL EDUCATION, CLYMPIA.3 WASHINGTON
STATE UMIV., PULLMAN, DEPT, OF EDUCATION.

SPNONSORING AGENCY NAME: NOFFICF QF EOQUCATINN (DHEW)y, WASHINGTTN, 9,C. BURFAU
NF RESEARCH,
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ACCESSICN NUMBER: ECO022110

CLEARINGHOUSE ACCESSIMN NUMRER: AC002590
PURLICATICN DATE: AUG 67

TITLE: INTERNATIONAL STUDY NF MARKETING EDUCATION.
PERSCONAL AUTHNR: LTANDER, BFRTIL, EN,

DESCRIPTCR: BUSINESS: *BUSINESS EOCUCATIONS; COMPARATIVE ANALYSIS:
CORRESPONDENCE COURSES: COQURSE DESCRIPTIONS: DEVELOPING NATIONS: *EDUCATIONAL
TRENDS; GOVERNMENT ROLE; GRADUATE STURY; *MANAGEMENT EDUCATINN; *MAPKETING:
PROFESSIONAL ASSOCIATIONSS *SURVEYS: TECHNTICAL EDUCATICN: UNIVERSITIES

TDENTIFIER: ARGENTINAS AUSTRALIA; CANADA; DFNMARK; FIMLAND; FRANCF; GREAT
BRITAINS GRSECE; IRECLANDS ITALYS JAPANS NETHERLANDS; NEW ZFALAND; NPRWAY;
PHILIPPINES; SCUTH AFRTCA; SWEDENS; SWITZERLANDS UNITED ARAR REPUBLICS UNITED
STATES: WEST GERMANY

EDRS PRICE: FDRS PRICE MF-3$2,75 HC-425,80
DESCRIPTIVE NOTE: 641P.
ISSUE: RIEFFB69

ABSTRACT: THF INTERNATIONAL MARKETING FEDFRATINN (IMF), SUPPQRTFED BY THE
MARKETING SCIENCE INSTITUTE, HAS SURVEYED IMF MEMBER COUNTRIES AND A
REPRESFNTATIVE SCATTFRING GF QTHERS T0 DETERMINE THE CURRENT STATF AND FUTURE
TRENDS IN MARKETING EDUCATION. THIS VOLUME PRESENTS THF FINDINGS OF THE SJRVEY
OF 21 COUNTRIFS--ARGENTINA, AUSTRALIA, CANADA, DENMARK, FINLAND, FRANCF,
GREECE, IRFLAND, ITALY, JAPAN, METHFRLANDS, NEW ZEALAND, NCRWAY, PHILIPPINES,
SOUTH AFRICA, SWITZEFRLAND, SWEDEN, UNITED ARAB REPUBLIC, UNITFD STATES, UNITED
KINGDOM, AND WEST GERMANY, FOR EACH THERE IS A BRIEF DISCUSSION NF THF BASIC
EDUCATIONAL SYSTEM FOLLCWSD 8Y LISTINGS OF THF INSTITUTIONS OFFFRING BUSINESS,
MANAGEMENT, AND MARKETING EDUCATINN AND DESCRIPTIONS 0OF COUPSES OFFFRFD AT ALL
LEVELS., RFFERENCE IS MADE TO CUPRENT TRENDS IN FNUCATION, PARTICULAPLY WITH
RESPECT TO MARKETING, THERE IS A CHAPTFR ON MARKETING ECUCATION IN DEVELDPING
CODUNTRIES. A SUMMARY CHAPTER AND A TABLF 0OF SNCIOSTATISTICAL NATA FOR ALL
COUNTRIES PROVINE COMPARATIVE ANALYSES OF THE FINDINGS. (AJ)

INSTITUTINN NAME: MARKETING SCIENCE INST., PHILADELPHIZ, PA.
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TITLE: AUTO PARTS MAN, WORKROOK,
PERSONAL AUTHGR: NOVER, BUEL H,

DESCRIPTOR: ADPRENTICESHIPS: *AUTD PARTS MENS; #MARKETING: *MOTNR VEHICLESS
PNST SECONDARY EDUCATICM; #STUDY GUIDES: *TRADF AND INDUSTRIAL FDUCATION

EDRS PRICE: ENRS PRICE MF-50,75 HC NOT AVATLABLE FROM EDRS.
DESCRIPTIVE NOTE: 158pP,
ISSUE: CUMREPT

ABSTRACT: THE INFORMATION IN THIS STUDY GUIDE WAS DFVELOPED FOF USE IN THE
RELATED TECHNICAL CLASSROOM INSTRUCTION PHASE OF THE AUTD PARTS MAN APPRENTICF
TRAINING PROGRAM, THE MATERIAL WAS PLANNFD UNDER THE DIRECTION DF THE STATE
EDUCATINNAL ADVISORY COMMITTER FOR THE AUTOMOTIVE TRADF. THF UNMITS ARF (1)
SCNOPE AND OPPRRTUNITY, (2) AREAS 0OF RFSPONSIBILITY, (3} CATALCGING SYSTEMS, (4)
INVFNTORY AND CONTRNL, (5) COUNTER SA4LES, AND (6) DISPLAYS THAT SELL. FACH UNIY
CONTAINS STUDY TOPICS WHICH HAVE AN INTRODUCTION OF BACKGROUND INFORMATION WITH
AN QUTLINE OF THE MAJOR PCINTS IN QJESTION FORM, A SECTION OF RELATFD
INFORMATION, A STUDY GUIDE GF EXFRCISES TO BE COMPLETED, AND A TFST FPR STUDFENT
SELF-EVALUATION. PHCTCGRAPHIC AND LINE DRAWING TLLUSTRATIONS ARF INCLUDEN IN
THE RELATED INFOKMATICA. A RECORD 0OF TNPICS COMPLETED MAY BE KEPT IN THE STUDY
GUIDE INDEX. THE STUDY PF THIS 144-HOUR COURSE BY INDENMTURED APPREMTICES 2N A
GROYUP DR INDIVINUAL BASIS 1S TO BE DIRECTED BY A QUALIFIED JOURMFYMAN OF THE
TRADE, A LIST OF REQUIRED INSTRUCTIGNAL MATFRIALS IS PPOVIDED. TESTRONKS AND
FINAL EXAMINATIOMS ARE AVAILA3LE TO THE INSTRUCTORS. THIS DNCUMENT 1S AVAILABLF
FOR $2.,00 FROM BUREAU OF INDUSTRIAL EDUCATION, CALIFORNIA STATE DEPARPTMENT OF
EDUCATION, 721 CAPITAL MALL, SACRAMENTO, CALIFORNIA 95814, (HC)
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1 PUBL ICATION DATE: FEB 68
| TITLE: VARTIABLFS PFLATED TG MDTA TRAINEF EMPLOYMENT SUCCESS TN MINNESTTA,
PERSNANAL AyTHOR: PUCFL, DAVID J.
DESCRIPTNMR: *ADMISSION CRITFRIA; *ADULT VOCATIONAL FNUCATICN; APTITUNE
TESTS: CLERICAL NCCUPATIONS: CNRRFLATIAN S *EMPLOYMENT EXPERTENCES FFEDFERAL
PROGRAMS: INFORMATION UTILIZATINN: PERSONNEL DATA; *PREODICTICNS RATING SCALESS

SALES OCCUPATIONS: SKILLED CCCUPATIONSS STUDENMT CHARACTERISTICS; STUDFENT
EVALUATTION; %*SUCCESS FACTORS; TECHNICAL NCCUPATIONS: TEST PESULTS

IDENT IFIER: { *MANPOWTR DEVELOPMFNT AND TRAINING ACT PROGRAMSS MOTA PRAGRAMS:
MINNFSOT A

EDRS PRICE: ENRS PRICE MF-$0.”5 HC-%1.,52

DESCRIPTIVE NOTE: 36P,

ISSyUE: RIEJANGS

ABSTRACT: IN RESPCNSE T A NEED FOR REFINED METHODS 0OF APPRAISING THE

POTENTIAL OF PROSPECTIVE MANPIWER DEVELCOPMENT AND TRAINING ACT (MDTA) TRAINFFS, i
THIS STUDY WAS CONDUCTFD TN DETERMINE IF DESCRIPTIVE NATA ABQUT TRAINEFS REING
GATHERED BY THE EMPLOYMENT SERVICE, SUCH AS PTRSONAL TNFORMATINN AND GFNERAL ‘
APTITUDE TEST BATTFRY SCORES, ARE EFFECTIVE PREDICTNRS 3% SUCCESS TN MDTA
PROGRAM, AN ATTFMPT WAS ALSO MADE AT ISTOLATING ATTITUDES AND SKILL DFVELOPMENT
DURING THE TRAINING PROGRAM WHICH MIGHT BE RELATED TO SUCCESS IN THE

OCCUPATION., THE SAMPLE CONSISTED OF ALL TRAINEES ON WHOM THERE WERF COMPLETE
DATA (138) FNRALLED IN 10 PURPOSIVELY SELFCTED MDTA PRIJECTS IN MINNESQOTA TO
REPRESENT TECHNICIAN, SALES AND CLERICAL, AND SKILLED TRAINING PROGRAMS.

MULTIPLE REGRFSSINN FQUATIONS WERE NEVELOPFN FOR EACH GROUP USING 22 PFRSONAL
AND TRAINING RELATED VARIABLES AND 15 IN-SCHOOL INSTRUCTOR RATING VARTABLFES.
EACH EQUATION PREDICTED THE CRITERION (POST-TRAINING EMPLOYMENT STATUS) AROVE
THE 01 LEVEL OF SIGNIFICANCE FOP THEIR RESPECTIVE GROUPS. HOWEVER, NN FQUATICN
WAS DEVELOPED THAT PREDICTED WELL IN ALL OF THE THREF GRNUPS. THE FINDINGS

IMPLY SYSTEMATIC DIFFERENCES BETWEEN PERSONS WHO SUCCESD AND THOSE WHO DO NOT,.
AN INVESTIGATION OF RELATIONSHIPS BETWEEN VARIABLES ON WHICH THE FMPLOYMENT
SFRVICF IS CURRENTLY GATHERING ODATA MIGHT BE USED TO NEVELOP WFIGHTED {
COMBINATIANS OF VARTABLFS TO FORM IMPROVED CRITERIA, (HC)

SPCNSORING AGENCY NAME: = DMINNFSOTA RFSEARCH COORDINATIANG UNIT IN
OCCUPATICNAL EDUCATION, MINAEAPQLIS.: OFFICE OF EDUCATIIN (DHEW), WASHINGTON,
D.C.
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ABSTRACT: V. THIS STUDY REVIEWS THF LITFRATURE 0OF MARKETING PROGRAMS AND
CLASSIFIES IT INTO THE FOLLOWING CATEGORIES: (1) STUDIFS RELATED TO THE GENERAL
COLLEGE CF THE UNIVERSITY OF MINNESOTA, (2) STUDIES RELATFED TO COMPARING
BACKGRCUND CHARACTERISTICS OF COLLEGE PDPULATIONS, (3) STUDIFS RELATEN TN
POST-HIGH SCHOOL DISTRIBUTIVE EDPUCATION PROGRAMS, AND (4) OTHER RELATED
STUDIFS, SUCH AS MFASUREMENTS COF JOB SATISFACTION AND FOLLOWUP STURIFS., THE
SELECTED BIRLIOGRAPHY TNCLUDES ONLY THE LITERATURE WHICH CPMPARES STUNENTS
ENROLLED IN A 2-YEAR MARKETING PROGRAM WITH STUDENTS ENROLLED IN A MORE GENFPAL
CURRICULUM. OF THE 20 ENTRIES, 18 ARF THESES, FGOUR ARE BOOKS y THREE ARF
ARTICLES FROM PROFESSIONAL JOJRNALS, AND FIVE ARE INDEPENDENT STUDIES. (DG)

JOURNAL CITATION: THE GENERAL COLLEGE STUDTES: V4 N3 1967-1968

INSTITUTION NAME: MINNESOTA UNTV., MINNEAPOLIS., GENERAL CCULLFGE.
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DESCRIPTQR: U *DISTRIBUTIVE EDUCATINNS EDUCATIONAL EQUIPMENT; *EDUCATIONAL
SPECUFICATIONS;: *FACILITY GUIDELINESS INSTRUCTIONAL MATERTALSS *PROGRAM
ADMINISTRATION; PROGRAM PLANNINGS SAL ESMANSHIP; *SPATIAL RELATIONSHIPS
VACATIONAL EDUCATION

EDRS PRICE: ENRS PRICE MF-$0,50 HC-$2,96
DESCRIPTIVE NOTE: 72P,
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ARSTRACT: THIS BOCKLET FXPLAINS BY PICTORIAL REPRESENTATION HOW MUCH SPACF,
EQUIPMENT AND SUPPLIES ARF NEEDED TO CONDUCT ACTIVIYIES NF A GOOD NISTRIBUTIVE
EDUCATION PRNGRAM, THE MAJOR CLASSROOM, DISPLAY, ADVERTISING, MERCHANDISING,
TEACHING, RETAIL OPFRATION, CNUNSEL ING AND PROGRAM ADMINISTRATION ACTIVITIFES
AND EQUIPMENT ARE LISTEC. A COMPREHENSIVE OVERVIEW IS GIVEN OF THE FULL FIELD
OF DISTRIBUTIVE EDUCATINN NFFIS IN A NORTHERN, URBAN-ORIENTED STATE. SUGGESTED
FACILITIES ARFE DIAGRAMED IN RELATIONSHIP TO THE INSTRUCTIONAL PROGRAM, STUDENT
MEEDS, AND COMMUNITY RELATIONS ASPECTS. (HH)
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ABSTRACT: | STUDENTS WHO HAD COMPLETED THE RETAILING PRAGRAM IN 1959-61 AND
OTHER GROUPS IN THF UNIVERSITY OF MINNESOTA GENERAL COLLSGE WFRE COMPARPEFD WITH
RESPECT TO RACKGROUND CHARACTERISTICS AND NCCUPATIONAL EXPER IENCE PATTERNS.,
DIFFERENCES BFTWEEN THE TWw0O GRNUPS WERE NOT SIGNIFICANT IN HIGH SCHNDL RANK, A
COLLEGE APTITUDE TEST, AND AN ENGLISH TEST. IN THE GENERAL APTITUDE TEST
BATTERY-GENERAL, THE RETAILING GRAUP HAD SIGNIFICANTLY LOWERP SCORFS, ACADFMIC
ACHTEVEMENT BY THE RETAILING GROUP WAS BETTER THAN THAT OF AN UNSELFCTED
GENERAL COLLEGE GRDUP, BUT DIP NOT DIFFER SIGNIFICANTLY FROM THAT OF A GRNUP
WHICH COMPLETED TWD YFARS OF GENERAL STUDIES. ON THF STRONG VOCATIONAL INTFREST
BLANKy THE RETAILING GRCUP HAD A STRONGFR TENDENCY TOWARD THE BUSINESS=CONTACT
SCALEs NOQ OTHER SIGNIFICANT INTEREST DIFFERENCES WERE FOUND, AND ALL GRNLPS
TENDED TOWARD LOW INTERESTS IN THF SNCIAL SERVICE OCCUPATIONAL PATTFRMNS, NN
SIGNIFICANT DIFFERENCES WERE FOUND IN THE TYPF OF THE STUDENT!S FIRST Jng, NR
THE METHOD OF OBTAINING IT, THIS DOCUMENT IS VOLUME 4y NUMRER 2 OF "THF GFNERAL
COLLEGE STUDIES," 1967-68, (w0)

INSTITUTION NAME: MINNESOTA UNIV., MINNEAPOLIS. GENFRAL COLLEGE,
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ACCESSICN NUMBER: FCO18742

CLEARINGHOUSE ACCESSION NUMBRER: AC002339
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TITLE: THE ADOPTINN OF BUSINESS PRACTICES BY PARTICTIPANTS IN THF SMALL
BUSINESS MANAGEMENT TRAINING PROGRAM,

PERSONAL AUTHNR: BELLy GORDON

DESCRIPTOR: ACCOUNTING: *ANOQPTINN (INEAS): *BUSINESS: FRUCATIONAL

BACKGROUND: EMPLOYEES: INTERVIFWS; *MANAGEMENT EDUCATIONS MARKETING: MASTERS
THESES; PARTICIPANT CHAPACTERISTICS: PARTICIPANT INVOLVEMENT S PARTICIPANT
SATISFACTION: PERSONNEL S STATISTICAL DATA; SURVEYS

EDRS PRICE: NDOCUMENT NNT AVAILABLE FROM EDRS.,
ISSUE: CUMREPT
ABSTRACT: THIS STUDY WAS AN FVALUATICN OF THE EFFECTIVENESS OF THRFE

COURSES IN THE SMALL BRUSINESS MANAGEMENT TRAINING PROGRAM CONDUCTED IN ARITISH
COLUMBIA--PERSONNEL, MANAGEMEMT ACCOUNTING, AND MARKETING FOR MAMUFACTURERS,
THE CONCEPT OF ADOPTINN WAS USED TO DFTERMINE THE DEGRE® TO WHICH RESPONDRENTS
MADE USE OF SKILLS AND TECHNIQUES., DATA WERE COLLECTED BY INTERVIEWING A RANDOM
SAMPLE OF PARTICIPANTS IN EACH COURSE, GAINS IN THE DEGREE NF ADOPTION AMONG
RESPONDENTS IN ALL COURSES WERE SIGNTFICANT AT THE 1 PFRCFNT LEVEL. AN ANALYSIS
NF VARIANCF AMONG MEANS 0F ADNPTION SCORES IN RELATION TG SEVEFAL
CHARACTFRISTICS OF RESPNNDENTS INDICATED THAT THREE~--EDUCATION, THE
RELATIOMSHIP OF THF RESPONNENT TO THE RUSINESS, AND THF NUMBER 0OF EMPLOYEES IN
THE BUSINESS~--HAD A SIGNIFICANT RELATIONSHIP TO THE DFGRFE OF ADOPTION. SCORES
ON THE THREE SCALES USED TO MEASURE REACTIONS TO COURSE, INSTRUCTOR, AND CAURST
CONTEMT RESPECTIVELY INCICATE A FAVORABLE REACTION IN EACH CASE AND FCR EACH
COURSE. THIS MASTERS THESIS IS AVAILABLE FROM THE UNIVERSITY 0OF RRITISH
COLUMBIA, VANCOUVER, 91 PAGES. (AUTHOR/PT)
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ABST2ACT: THE PRESENT HARVARD BUSINESS SCHOOL MANAGEMENT SIMULATINN GAME

WAS DEVELOPED AS A TFACHING DEVICE FOR CLASSES OF 20 0P MORF STUGENTS GROUPFD
INTC FOUR- AND FIVF-MAN TSEAMS CALLED “FIRMS," EACH FIRM COMPETRS WITH PTHFRS IN
AN WINDUSTRY,* AN ECONOMIC ARSTRACTION OF A CONSUMER GNIDS MAKKET PRAGRAYSD TR
BE SIMULATED ON AN FLECFPONIC NIGITAL CNMPUTER, RUDGETS PREPARFN BY FACH fIRM
ARF FPUN TOQ PRODUCE A SFT (F AZCOUNTING STATFMEMTS ON WHICH THF PARTICIPANTS
DETFRMINE THE NEXT SET PF MOVES, THF MODEL PEQUIRFES ABOUT TEN HOYkS OF
INPIVIDUAL ANALYSIS PFP MCVE, WITH THPEE HOURS ALLAWED FCR EACH MOVE, THF
FACULTY ACTS AS THE POARD OF DIRFITURS, RAISING QUESTIANS AND PROBING STUDENTS?
REASONS FJIR THEIR DRCISIONS. THF SIMULATION WAS DEVELOPED TN INTEGRATE THF
FUNCTIONAL CNURSES NF MARKETING, PRONDUCTION, AND FINANCE [NTC AN CVFRALL
STRATEGY IMPLEMENTATINN EXERCISE, TJ INVOLVE PARTICIPANTS ING THE UTILIZATINN COF
ANALYTICAL TFCHNIQUES IN A DYNAMIC PROSLEM SOLVING ACTIVITY, AND Tr REQUIRF
INDIVIDUALS TO COAPFRATFE AND COMMUNICATE OVFR A PERIOD AF TIME TGO STLVF A
COMPLEX PROBLEMs WAR GAMING AS THE BASIS FAR RUSINESS GAMIMG, THF EVPLUTIAN OF
THE STMULATION MODEL, AND HOW IT HAS BEEN USED IN VARINUS BUSINESS GAMES £RF
DISCUSSED. THIS DNCUMENT IS AVAILABLE, FOR $4.00, FROM DIVISICN FF PESFARCH,
HARVARD BUSINESS SCHOML, SOIDIERS FIELD, ROSTON, MASS., 22163, 1RQ PAGES,
(AUTHOR/AY)
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