X

- DOCUMENT RESUME

-ED 072 319 AC 014 151
AUTHOR Miller, Mason E.
TITLE Job Market Situation Survey for Agricultural
. Communication Graduates.
g INSTITUTION Michigan State Univ., East Lansing. Coll. of
Agriculture and Natural Resources Education Inst.
REPORT NO ANREI-Pub-2€ ) : .
PUB DATE Jan 73 . :
NOTE 43p.
EDRS PRICE MF-$0.65 HC-$3.29
DESCRIPTORS *College Graduates; *Communication Skills; Data
ht. ) Collection; Higher Education; *Job Market; Mass
? Media; *Off Farm Agricultural Occupations;
, Publications; Questionnairesj;. Surveys
IDEN1IFTERS College of Agriculture and Natural Rescurces;
- *Michigan State University
2= ABSTRACT < .

-~ Results of a questionnaire survey concerning the job - -
markets for graduates of the Agricultural Communication program of )
the Michigan State University's College of Agriculture and Natural
Resources are Presented. The questionnaire was mailed in June 1972 to
481 names of agriculturally related publications and individuals who
are on the mailing lists of the MSU Department of Information
Services; 103 replies were received. The data from the survey are
————————broken down into four classifications: land-grant, out-of-Michigan
publications, Michigan television and radio, and Michigan
publications. The results of the survey indicate the following: (1)
there were a number of positions among the organizations that call
for college or university communication training; (2) there seems to
be considerable need for further publicizing among and "educating" of
potential employers on details of the MSU major; (3) among most of
the organizations surveyed, a beginner on the staff would have some . >
chance of promotion; (4) about -half of the organizations have what
they call "intern" programs; (5) about a quarter of the respondents
indicated they would be interested in an on-campus conference to talk
with students and learn more about agricultural communication; (6)
: most respondents who commented on the voids between student training
' and on-the-job-needs mentioned basic skills such as spelling,
! grammar, writing, and practical experience on-the-job; and (7) there
i
i

is a need for such graduates; jobs are available; and salaries are

competitive. Appendixes provide the covering letter and ’ :
. questionnaire, topic suggestions for a conference, and experience ; -
; needed, positions, skills,tand salaries. (DB) ‘ ‘
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R JOB MARKET STTUATION SURVEY A
FOR AGRICULTURAL COMMUNICATION -

GRADUATES
. N
by Mason.E. Miller* s
_ INTRODUCTION

Michigan State University's College of Agriculture and Natural Resources
has an Agricultural Commnication undergraduate program handled by the
Assistdnt Dean for Resident Instruction. During the last several years, the
present Assistant Dean has been improving and pramoting Agricultural Commu-
nication as an undergraduate major.

The current program has included same teaching by members of the Extension
and Research Infomation staff, ard their involvement in an "intern® progeam
with selected Agricultural Cammmnication majors.

Assistant Dean David Armstrong and Joseph Marks, Project Leader for
Extension and Research Information, were interested in finding out more
abwtthejobmarketforgra@uates from this program. They came to the
author, as part of the Institute staff, to see if ways could be developed
to meet that purpose.

' THE QUESTIONNATRE

As a result, a questionnaire was developed during the Spring of 1972 and
mailed out in June to 481 names of agriculturally-related publications and
individuals who are on the mailing lists of the MSU Department of Information
Ser:rices to receive general and spec1al releases having to do with agriculture.

- One hundred-three replies were received as a result of the mailing. No

attempt was made to solicit more responses following the initial mailing.

- *Associate Professor of Extension Comunication
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The 20% return is not hJ}gh. However, a low overall return is under-
standable in that many of the media operat’i&s on these mailing lists were
general media like daily newspapers and radio and television stations for
whom a.griculmral coverage and audience would be a relati‘:ély minor factor
or concern. They apparently tanded not to see‘vthe questionnaire as relevant

for them, and so did not bother to fill it out and return it.

TABIE 1 Questionnaires sent out and returned.

Sent to: : Number Number Percent
o Sent Returned Returned {
. Out-of-Michigan commerical publ:"Lcations 193 21 11 :
o and printers active in the agricultural

field T

Michigan publications, campanies, and 38 12 29 -
ad agencies active in the agricultural .
field . N ’
-Michigan daily newspapers 53 16 28

Michigan television stations 21 5 . 24

Michigan radio ‘stations 124 17 14

Land—grant University Bditors and 51 32 63 f
USDA Office of Information ) 2
Totals 180 103 2T

Of the 103 replies received, roughly half came from Michigan and half
fram out-of-state; and 91 gave usable information for the analys‘:is that follows.
The data from the survey are broken down in four classifications: 1land-
grant, out-of-Michigan publications, Michigan television and radio, and i
Michigan publications. As pointed out before, all respondents came from a
mailing list to which agricultural information is regularly sent by MSU's

Department of Informaticn Serviées.
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The land-grant responses were from people working in the agricultural

information offices of the various land-grant colleges and universities

across the United States. Also included was the response fram the U.S.

Department of Agricgituré's Office of Information.

Out-of~Michigan publications were principal\ly agricultural magazines

and ranged from general farm publications such as Farm Journal to specialized

publications such as The Charolais Way. Also included were several publishing

companies that do a variety of agricultural publishing.

Michigan television and radio stations were jast that~-general stations

serving a particular gedgraphic area of the state. |

o= Michigan publications includes a mmber of Michigan daily newspapers,

but also a number of organizations that serve agriculture and have public IR

relations and/or information people and functions within their organizations.

Examples of these were the Michigan Milk Producers, The Upjohn Cawpany, and

the Farm Bureau Services, Inc.

FINDINGS

" Positirhs Requiring Cammmication Degrees

TARLY, 7 How many positicns in your organization now require people with :
a rollege or university degree related to communication? :

-— o —

Affiliation of “espondents
Number of mt—gf-Michigan Michigan Michigan
Positions| Land~grant Publications T-Radio Publications Total

none -6 7 21
1-5 6 5 23
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Among the respondents, 21 (23%) reported no such positions in their
organizations. Roughly half (46%) had 1-10 positions requiring a degiree
related to comunication. The other quarter reported 11 or more positions. X

The intention of the question was to find out to what extent employers
see the degree as a .requirement for filling positions in their organization.
The question did not ask about "agricultural communication" training.
Responses indicated that most replies took the question in it's broader meanmg
of all types of cammmication training-—not 3ust agricultural.

Replies usually did not indicate that these-amployers who had no such
positions would not hire such’a pbrson if he was found appropriate for a job.
They simply indicate that a degree in commmication is not a prerequisite for
getting the job. ) .

The land-grant college and university segment tended to report more such
positions in their organization than did,the other segments. Of course, they
are part of an academically oriented system. Having a bachelor's dégree is
often one of the "givens" for being considered for a job with these information
staffs. Too, while the commercial arganizations responding tend to be concerned
with only one medium—-radio, or TV, or newspapers, or publications—a typical
land-grant information staff desls with all these media. Therefore, it's
" professional information staff would tend to be larger than that for many of

the individual media operations in the same state. '

TABLE 3 Number of positions reported as requiring people with a college
or university degree related to cammmication.

Number of Positions

Institution " Requiring Comunications Degree
ILand~grant ' . . 456
Out-of-Michigan Publications 166
Michigan TV-Radio 73
Michigan Publications 138
Total 833

Position Details .

Responses concerning specific positions, requirements, beginning salaries,
ard necessity for experience are presented in the Appendix.

In addition, these employers were asked whether the positions they reported
required little, same, very much background in agriculture or natural resources.
Out of the total 833 positions reported by these respondents, 395 responses were
made to this question.
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TABLE 4 Number of positions where it is important to have agricultural or
natural resource background to hold jobs in the responding organi-

zations.
Little Same Very __Totls
Land-grant 60 150 « 39 ° 249
Out-of~-State Publications 40 24 64
Michigan TV-Radio 34 9 . 43
Michigan Publications 14 7 18 39 ,
Totals 108 206 81 395 ’ ’

If an Agricultural Commmnication undergraduate program is doing a good
job of cammnication training, graduates fram such a program ought to qualify
for all kinds of general cammnication positions, as well as being particularly

.well fitted for agriculture-related positicns.

X

. Turnover

TABLE 5 What is the annual turnover rate among people in these positions?
(Number of openings a year, average.) e

Number of Affiliation of Respondents
Positions Out-of-Michigan Michigan Michigan
Vacant Land-grant Publications TV-Radio Publications Total
Annually
Iess than 18 12 10 4 4 .
one x
¢
1 7 " 2 3 4 16 - ‘,
2 6 1 ) 1 3 11
3 ' 2 1 3
4 1 | 2 3
5 1 1 2
6 1 1
No reply _ 2 2 7 1
N= 33 19 18 20 91




Chances fc;r Advancemernit

TABLE 6 Number of positions, higher than his begnmmg one, that a new
" comunication employee could aspire to in your organization?

Affiliation of Respondents
Number cf Out-of-Michigan Michigan Michigan
Positions| Iand-grant Publications TV-Radio Publications Total
0 1 3 2 . 6
1 9 1 2 12
2 15 3 3 3 24
3 2 2 3 1 8 /
4 2 1 3 1 7
5 3 2 1 3 9
over 5 1 1 3 5
No reply 6 4 9 19 P
N= 33 19 18 21 91

Respondents indicated low turnover rates. Over 77% estimaced 2 or fewer
openings a year. Estimated annual turnover among thesie employers totaled 70
positions: ILand-grant 30, out-of-state publications 16, Michigan T-radio 12,
and Michigan publications 12. Thus while these respondenté had many positions
in their organizations calling for camunication training at the wniversity
level, their annual turmover rate is just under 8.5%. The reporting land-grant
institutions account for over 40% of the openings each year.

. The existence of same kind of an hierarchical "ladder" up which commmi-
cation éraduates_might aspire to climb was evident in most replying organi-
zations. Most of these were quite "flat", t;owever, with an average of around
two higher positions being available in most organizations. Michigan news-
papers were an exception to this picture, in tiaat their average for those
reporting an hierarchy was roughly four such positions.

A %
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Within the land-grant institutions reporting, the problem of identifying
the possibilities of the .future for a cammnication graduate was compounded
by the various hierarchies that exist--those within an information staff
itself, the possibility of moving into academic ranks, and the possibilities
of moving clear out into university administration. Even at that, land-grant
vespondents tended to report on the basis of advancement within the information
staff itself, and to report an average of two such® steps as being possible
for a beginner. ' ’
Intern Programs '
TABLE 7 Do you hire inexperienced college students to work as commnication

"interns" with your organization?
- {

Affiliation of Respondents
Hire Out-of-Michigan Michigan Michigan ‘
Interns? Land-grant Publications TV-Radio Publications Total
Yes 18 6 1 10 45 " ’
No 15 12 6 8 41
No reply 1 1 3 5
N= 33 19 - 18 21 91

As a whole, the respondents were quite evenly split between those having
and not having intern programs.

Those with intern programs were asked what the conditions of the internship
are.

There was considerable variation in juét what an "inf * is. It ranged
from the idea of a student being a real trainee to his being summer help to
his being merely a temporary fillin for someone who is on vacation or has left.

Student intern wages ranged from $1.20 to $4.00 an hour. The land-grant | g
offices covered the range but clustered at the lower end—$2.50 and below. '

2 e amy m a
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\ .
Despite the proximity of these offices to the academic departments of the

students, seldom do their interns work for academic credit alonme. They may
work for pay alone, or for pay plus credit.

The land-grant agricultural .J‘nfonnation offices use much student help.
They have easy access to this kind of help and often are tiéd formally or
informally to the feaching depax:t:mmts. Ard their universities are the ones
most likely to have an academic program specializing in agricultural and
naturall resources ocmmm:.catlon Students work as technicians to help the
professionals in these offices. Sametimes they 'carry considerable of the
information prcduction burden.

The mt-of—Mich;gan publications offices report few intern programs
but those that do exist tend to pay better than the $2.50 an hour below which
most of the land-grant offices fall. Michigan papers seem to have same

training slots. available, whether they call them "intern" positions or not.

Michigan TV. and radio stations hire a number of students. Radio seems

to hire more than does TV. Most are hired for minimm vages—-$1.60 - $2.50

an hour. They act as announcers, engineers, copywriters. The radio stations

in this survey are mainly small ones, so staff--even new student employees~—

have to be jacks-of-all-trades.

TABLE 8 (For organizations sta‘’ .ag they had no intern program at present.)
Would you be interested in starting an internship program for MSU

students? -
Affiliation of Respondents

Interested in
an MSU intern Out-of-Michigan Michigan Michigan
arrangement? Land-grant Publications TV-Redio Publicaticns

Yes 3 1 1

No 8 10 5
No present
intern pro-
gram, and no
reply to this

i 3 2
N= 14 13 6
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Those o;ganizations without intern programs of their own now, showed
little intérest in starting one with MSU. Of course, the problems of setting
up such a program with out-of-state publicatic.)nS and land-grant institutions”
could be formidable. - But even in-state, there was little interest. Even at
that, eight organizations did say they were interested: University of Arkansas,
Washington State University, The Charclais Way, Farm Bureau Services, Ugjohn

Coampany, University of Connecticut, Vance Pablls}ung Campany, and Michigan
Milk Producers. T

All of t'hos;e interested were tentative about the intern possibility and
wanted either more time or more facts about what an internship would be like
and mean. The rm from ther was strongly, "We're interested, but it
depends..."

One organization——the Farm Journal--indicated it had tried the intern
idea a few years back and felt that they were neglecting the inteins and so
dropped it.

The tentativeness Ly those interested in an intern »rogram is under-
standable since no concrete proposal was made for them to react to. However,
it looks as if there might be & chance to develop intern programs with
same organizations if MSU is interested in doing so for it's Agriculmrg an’
Natural. Resources Oamumcatlon majors.

Sources of Bmployees .

Next, respondents w.ere asked: When you are in the market for an Agri-

" cultural Cawmnication or Natural Resource Commumnication graduate, who or
what office would you contact?

What we were interested in here was knowing where these respondents turn
to for employees. We wanted to know if they thought of our program at all.

Or even of MSU.

In general, each group tends to "work it's own system."

i




-10-

The land-grant university editors report they contact other land-grant
editors, agricultural journalism departments, USDA-Extension Service
Information staff, their own professional organization AAACE (American
Association of Agricultvral College Editors), and PACE (a placement service
of AAACE).

* The out-of-Michigan publications group tended to iist only journalism
schools and departments. They listed almcst no other sources for their
employees in this field.

The Michigan television and radio personnel made it clear that they

"weren't specialized enough so that they'd be likely to look for a new

employee with an agricultural and natural resources background. And when
they hire, they say they contact and hire from other stations primarily.
One out of 6 respordents in this group listed MSU as a source.
Michigan publications and information organizations gave no one particular
reply. Four out of 14 mentioned MSU, and often specific people within MSU. &
Two of these mentioned the MSU "agricultural comumications office” specifically.
Certainly it is clear that theﬁ'lcai‘(e and Natural Resources
Communication major is not well known. Nor is that program at MSU one about
which b&:acticing journalists generally think when recruiting.
Over 3/4ths indicated "little™ or "same" such background was needed by
their employees. At the same time, if a student wanted to aspire to work
for many of the out-of-state or Michigan publications in our survey, they ‘
would want to be able to demonstrate a strong background in these areas—
particularly for agricultural publications. :
In view of the numerous graduates in this general area that the land- f
grant universities together have, it is surprising that more employers : "«
didn't at least list these as sources of potential employees.

g R g A0 A e
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On-Campus Conference

TABLE 9 Would you be interested in a day or two-dey ‘conference on campus
to meet students, get up to date in research and thinking in
Agricultural and Natural Resources Communication, etc.?

Affiliation of Respondents
Interested in
campus Out-of-Michigan Michigan Michigan
conference? Iand-grant Publications T-Radio Puklications |Total
Yes 1 5 3 6 25
No 15 7 12 9 43
No reply 7 7 3 6 23
N= 33 19 18 21 o

A quarter of the respondents said they'd be interested-in such a conference.
Same 16 (42%) of those fram out-of-state who took a stand were interes":ted, vs. 9
(308) fram in-state. This difference may well reflect a greater camitment to
the agricultural communication field on the part of the land—grant respondents.

When those interested in such a conference were asked for program ideas,

a nm@nber stated they would came only for student interviewing and recruitment
purposes. Michigan respondents seﬂiedtobe'interestedina fair range of
topics relating to agriculture and rural America--from learning about and
assessing rural changes, to layout and design, to the Lateét‘:v. in commumicaticn
t.heory and research, to social issues for rural America. (See Appendix.)
Voids in Cammmication Training

TABLE 10 Do you see any voids between the way studentsaretrain.ed for

Agriculture and Natural Resources Commmication jobs and what you
expect them to know or be able to do on the job? :

Affiliation of Respondents

See Voids? Out-of-Mich. Michigan Michigan
land-grant Publications TV-Radio Publications Total

Yes 14 2 3 19
No 10 7 3 2 22
No reply 9 10 15 16 50

N= 33 19 18 21 9
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Many respondents said they did not know enough about the training programs
for Agrigulhzre and Natural Resources Cammmnication students to be able to
answer, "I'hose who felt they could respond--about half of -these returning
usable questionnaires—were quite evenly split in their opinioms.

Iand-grant university editors tended to make many more comments than
respondents fram the other segments. This is probably due to their greater
familiarity with and contact with both sides of this picture—the academic
training of students and the performance of those graduates on the job. (One
could also speculate that they are more conditioned to £illing out and returning
questiamé.ires!)

Needs expressed as important to emphasize more in student training for
joumallsn were: spelling and grammar, business training, more audio-visual
training, more practical experience, and more training in commmication
strategies.

Finally respondents were asked to: Please camment _.out anything else
you think would help us do & kstter job of training young people to work for
organizations like yours. .

These responses tended to expand on and reinforce the responses to the
earlier question about voids in. student training.

Again, the remarks here supported increased practical experience for
students in the media or medium they want to work with. Respondents pointed
out the need for gradu:tes to be capable in various commn’~ation techniques—-
speaking as well as writing, for example. Because many operations are small
and employees must fill many roles, respuondents also emphasized the need for
math and business training. A strong general cawmnications backgrounding even:
for students wanting to specialize in a particular journalistic area was

mentioned by several.
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CONCIUSIONS

14

A number of things stand out after having reviewed these questionnaires.

1. There were a sizable number of positioms among the organizations
reporting that call for ocollege or university-communication training. At
the same time, the turnover in personnel is not high. So with 833 positions
reported, turncver r :ported among those positions was only 70 a year.

2. There would seem to be considerable roam for further publicizing among
. and "educating® of potential employers on the details of vthe Agriculture and
Natural Resources Cammmication major--at MSU and at other schools as well.
Employers from camercial concerns——whether they were directly associated.with
agriculture or not--tended not ;ofknow about such a major or havé any idea
of the training majors might receive through their academic program. ILand-grant
university editors tended to have more to say about training for such students,
probably because they are closer to the academic programs those students take.

3. A beginner going to most of these employers would be joining an .
organization where there was same chance of pramotion--at least in terms of
most organizations having several steps up in their hierarchy. It appears
that there may be more possible steps or avenues for pramoticn in the long
run in the land—-grant institutions than in most other organizations.

4. About half of the reporting organizations have what they call "intern"
programs. Of those that don't’ now have them, only a relatively few indicated
interest in exploring such 2 program with MSU. Part of the low response is
attributable to the inclusion of many out-of-state organizations in the data.

This does not mean that MSU couldn't follow up with those that are
interested. In fact, starting rather small and developing such a program
carefully certainly can have advantages.

5. About a quarter of the respondents indicated they would be interested

in an on-campus conference to talk with students and to get brought upto date

) S
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in research and practice in agricultural commnication. They mentioned a wide
range of topics that might interest them—-fram basic skills to understanding
the social situation of rural people. Thus it would seem that there would be

v

V4

sufficient interest to warrant such a conference. It probably would not be a
lafge conference, but it could deal with a wide range of topics and be of
interest to a fair-sized group.

6. Most respondents who cammented on the voids between student training
and on-the-job needs mentioned basic skills such as spelling, grammar, writing
skills, and on-the—job practical experience. A number of camments emphasized
the desirability of the student getting a fairly ﬁde range of cammnication
skills-—not just writing, for example, but also speaking and audio-visual
methods, for instance. ,

7. There is a need for graduates trained in Agricultural and Natural
Resources Commnication. Jobs are available. Salaries are competitive with

those for many other begmmng jobs.
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COOPERATIVE EXTENSION SERVICE

MICHIGAN STATE UNIVERSITY + EAST LANSING + MICHIGAN 48823

AND U.S. DEPARTMENT OF AGRICULTURE COOPERATING

June 19, 1972

bt 4

-

Dear Sir:

We need your help.

you locate possible employees in the future.

employ or might employ Agricultural Communications graduates.

tionnaire within two weeks.
On behalf of our students; many thanks.

Sincerely,

Mason E. Miller

MEM:jle

Enclosure

design and construction, slide-tape presentations, writing, etc.

College of Agticulture
and Natural Resources
Education Institute
Agriculture Hall

Each year our College turns out graduates in Agricultural Communications.
- We need to know more about the job market to help them find jobs, and to help

We're asking you to fill out the accompanying questionnaire concerning
jobs in your organization. It is being sent only to organizations which

So that your data are included in our summary, please return the ques-

1 i Yy oy

Specialist in Communications

P.S. Agricultural Communications graduates from MSU have skills in one or
more of the following: news and feature writing; radio.writing and perfor-
mance; television writing, directing, production; public relations; adver-
tising copy writing, space and time sales, campaign strategy; publications
design, layout, production, editing; and audio visual work such as exhibit

i
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Your name and mailing address

ANREI-MSU 5/72

1.

2.

4,

AGRICULTURAL COMMUNICATION JOB SURVEY

How many positions in your organization now require people
with a ccllege or university ‘degree related to communication?

-

What is the annual turnover rate among peopié in these posi-’
tions? (Number of openings a year, average.)

Saj a college graduate begins work with your organization.
What we're interested in are the opportunities he has for
advancement. How many positions higher than his beginning

one might he aspire to, given that he was qualified?

Do you hire inexperienced coliege students to work as com-
munication "interns" with your organization to learn your
business and the skills needed to work there?

A. If "yes," who is eligible, what are they hired to do,

how do they apply, how much are they paid, how long is
the internship?

B. If "no," would you be interested in starting an intern-
ship program for MSU students?

kNo.)

(No.)

Yes

Yes

No.

No

No

LW
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Present
Positions

Aowmor\ww*

¥

Skills Needed by Applicant

Applicant
Should Be:

J (e
e

Expected

Beginning
Annual
Salary

Importance of Hav
ing Ag or Natural
Res Background

(c

heck 1

Little

Some

Very

Position Title




When you are in the market for an Agricultural Communication or Natural Resource

Communications graduate, who or what office would you contact?

Would you be interested in a day or two-day conference on campus for persons
like yourself -- where you could meet and talk with students, get up to date

in the latest research and thinking in Agricultural and Natural Resources
Communication, ‘etc.? Yes No

If "yes," do you have suggestions for what such a conference might cover?

Do you see any voids between the way students are trained for Agriculture and
Natural Resource Communications jobs and what you expect them to know or be
able to do on the job? Yes No

If "yes," please explain.

A k- AN Wb e SMIERPUe o S




Please use the space below to corment about anything else that you think would

help us do a better job of training young people to work for organizations like
yours.

Thank you. Please return this questionnaire in the attached postage-paid
envelope to:

ANR Education Institute

410 Agriculture Hall

Michigan State University

East Lansing, Mich. 48823

o AR W P 2 1y
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TOPIC SUGGESTIONS FOR
AN ON-CAMPUS AGRICULTURAL OQOMMUNICATION
PROFESSIONALS* CONFERENCE

Land-grant BEditors

Curriculum development.

Cooperation among universities, undergraduate and graduate student research.
New ideas in the comunication field.

Developments in offset printing, especially those used by weeklies.
Organization—-camwunications methods.

Camunicaticas training for lay leaders.

Strengthening relations with individuals who represent the mass media.
Successful approaches in camunicating with specialized audiences.
Student expectations on their first full-time job.

What employers expect of students and vice versa.

Possible internships.

How to do a better job of reaching audiences.

Out-of Michigan Publications

Program to acquaint students with the kind of job opportunities there are.
Up-dating on ‘the latest in communication r .

Michigan TV and Radio

Sessions on fam broadcasting.
Michigan Publications

Exchange of views between academics and professional journalists.

Recruiters getting more information about your (ag. Comm.) program.

Identify types of information modern-day farmers want.

How do farmers get their information today?

Public relations in agriculture.

Art and production, advertising, market.

Help for small dailies that are trying to expand coverage into their rural
areas, but need help doing it. Same for weeklies.

Farm social issues in addition to discussion with research and science.

New theory and practice in commmication--with both academics and practitioners

contributing. Successful techniques employed.
Layout and design and its role in effective camwnications. .
Methods of cammunicating agriculture's story to the general public.




APPENDIX

COMMINICATION POSITIONS, SKILLS AND EXPERIENCE
NEEDED, AND BEGINNING SALARY LEVELS, AS REPORTED

BY RESPONDENT ORGANIZATIONS

LAND-GRANT INSTITUTIONS

>

Experience Beginning
Needed Salary

Positions No. Skills Needed No Yes Either (Annual)
gﬁﬁmw@. of
Arizona
Publication Bditor 2 Writing-layout-design-knowledge of papers- X 10-12,000

printing macu.mégnlmmu.ﬁbm and processing pro-

cedures
News Iditor 1 Writina-xnowledye of news and distribution X 10-12,000
Editor, Electronics
Media 1 Knowledge of movaz, TV and still photography,

writing ability, skill in interviews X 10-12,000
Bditor 1 Magazine writing, desiom layout. Special pro- X 10-12,000

motions and skills in planning and producing

radio shows
Chief Editor 1 Supervising-arganizing new and different muo.. X

grams - administration and counseling -

' teaching
c:we.mnmwnu\ of
_ Arkansas

Radio BEd. y Formal training in radio with a BS or better X 11,200
Television 1 Journalism with experience in TV either camer-

‘cial or EIV X
News 1 Ability to create ideas as well as write copy X

4

Publications 1 Good knowledge of grammar. Proof reading ability-

sane layout and design X
Ext. Bd. (Adm.) 1 fnowledge of Ext. org. and adm. ability X 16,000

-2
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LAND-GRANT' INGTITUTIONS

Experience Beginning
) ) Needed Salary
Positions No. Skills Needed No Yes Either . (Annual)
Asst. BEditor 1 Journalism training and exparience with special *k
. : emphasis on photography ard some writing required X
Raclio-TV BEditor 1 Training and experience in Journalism with
special emphasis on radio and television X
Radio~IV Specialist 1 Training and experience in Journalism with
special emphasis on radio and television X
**Salaries range from $7,500 to $14,000 depending upon experience and ability.
University of
Connecticut
Agricultural :
Editor (Art) 1 Practical experience in graphic arts and printing
. BSorBA X 9,000
Agricultural . .
Editor (Press) 1 Demonstrated writing (news) ability in colleges or
_ elsewhere. BS or BA X 8-10,000
Agricultural
Editor, Dept. Head 1 At least MS degree and diversified commmications
experience. Must qualify for rank associate
professor in University of Connecticut . X 15,000
Agricultural
Editor (Publications) Major emphasis in college on publication production
as well as editing and writing X 9,000

University of
Florida

In Florida we employ career service workers only .
after the applicant is screened and tested by the
University Personnel Board.

Academic employees must have a masters degree and
qualify for at least an assistant professor rank.

We would not be able to participate very well in
an in-service training program.
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IAND-GRANT INSTITUTIONS

Positions

_ Skills Needed

No

Experience
Yes Either

Extension Coammni-
cation Specialist
Broadcast

Extension Cammuni-
cation Specialist
Film Production

Extension Specia-
list Graphic Arts

Instructional Media
Specialist

Camunication
Instructors

Iowa State

Asst. Ext. BEd.

Kansas State
University
State Leadar and

Director University
Information

Assoc. Extension
Bditors

Same academic background as above specialist
except that skills should be in broadcast

camunication.

Same as above specialist except the skills

should be in film production

Broad background in academic education in a
subject matter field related to agriculture
‘and hame economics plus education in educa-

"Graphic arts and graphic design

tion and comunications.

Advanced degree and experience in teaching edu-

cational commnications.

Bd. Camn., plan and develop all types of cammumi-

cation units--news, radio, T, broadcast spots, VIR
Similar to above

Knowledge of all cammmnications techniques, plus

administrative

Specialized media training (radio/IV, press,

publications, general)
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8,500-10,000
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20,000

15,000
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LAND-GRANT INSTITUTIONS

Beginning

Positions Skills Needed No Yes Either (Annual)
Associate BEditor- An ability to develop graphics providing support X 14,500
Graphic Arts for program objectives of agricultural divisions

of the University--including layout and design

of publications and providing in-service training

for other faculty members.
Associate Fditor- 1 A thorough knowledge of all aspects of photo- X 13,500
Visual Aids /m.nm%g\ and the use of audi-visual aid equipment

and the ability to provide in-service training

in these areas.
Associate BEditor- The ability to perform all work associated with X 12,500
Publications editing and publishing publications, including

layout, design,type selection and printing

arrangements.
Assistant Editor- . Camparable to those of the Associate Editor- X 11,500
Publications Publications
Assistant Bditor- mmmu..omﬂ.u.? the ability to write X 10,000
Michigan State
University
Ag. Res. Hd. Journ. Writing, photography, background in area X 12,000

they are writing about. Same knowledge of other

media
Ext. Infor. Spec..
(Ag.) Same as above ' X 12,000
Ext. Infor. Spec.
(Mktg.) Same as above X 10,000
Ext., Infor. Spec. .
(4-H) Same as above X 10,000
Ext. Infor. Spec.
(Res. Dev.) Same as above X 10,000
g' HHHWOHs . m§' B
(Fam. Living) Same as above X 10,000
Exp. Sta. Pub. H. HEiting, layout, -design of publications . X 12,000

-2 8=
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IAND-GRANT INSTITUTIONS

Experience Beginning
Needed Salary

Positions No. Skills Needed No Yes Either (Annual)

Radio-TV Editor 2 Be proficient for both "on air" work and X ‘ 10,000
mechanical problem solving in making recordings

Science Editor 1 Write news, maintain relationships with editors, X 15,000
prepare audio-visual presentations

Audio-visual

®ditor 1 Prepare slide~tape presentations and other X 12,000
instructional supports

Special Projects '

BEditor 1 Varisty of cammmnication skills X 10,000

University of

Nevada

Camunication

Specialist 1 Media training X

Broadcast Bditor 1 Electronic Media Training X

News Bditor 1 Writing X

Publications

Bditor 1 Hitor X

BEditor in

Charge 1 Administrative plus skills in Media X

*Salaries vary with experience and degrees

University of

New Hampshire

Extension Editor,

Agriculture 1l Media and public relations X

Extension Editor,

Home Bconamics 1 Media, especially TV and publications X

*Salaries are related to experience
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LAND~GRANT INSTITUTIONS

Experience Beginning
Needed Salary
Positions No. Skills Needed No Yes Either (Annual)
4-H Publications
Editor 1 Experience in 4-H work, skills in writing, editing, X 8,500
layout :
Publications Editor 2 Skills in writing, editing, layout, printing X 8,500
Hame Econamics n
Bditor 1 Skills in writing, editing, layout X 8,500
Artist 4 Skills in drawing, layout, design, photography X 7,500
Photographer 3 Skills in picture-taking and processing, both color X 7,500
and black and white
Electronics Media
Editor 1l Basic skills in operation of electronic equipment X 7,500
Oklahoma State
University
Director 1l Cammunication and administration skill X 20,0090
Associate Director 1l Communication and administration skill X 18,000
Publication Bditor 1l Publicaticn design, layout, production editing X 14,000
News Bureau Bditor 1 News and Feature writing, Public Relations X 14,000
Radio~TV BEditor 1 Radio and TV writing and performance directing X 14,000
and productic:
Asst., Pub. Editors 5 Publications design, layout, production and editing X 9,000
Asst. News Bureau
BEditors 8 News and Feature Writing X 9,000
Asst. Radio~1V
BEditors 2 Radio~IV writing and performance directing and X 2,000
production -
Purdue University )
News Editor 3 Journalistic X *
Radio/TV Spec. 2 Cammunications X
Publication Bditor 7 Journalistic/Knowledge of printing X
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LAND~-GRANT INSTTTUTIONS

Publications

1

Fiting, layout, graphics

Experience Beginning
Needed Salary
Positions No. Skills Needed No Yes Either (Annual)
Artist 1 Cammercial art training at college level X
University of
Vermont
Head, Department 1 Skills/experience in newspapers/radio X 8-14,000
Press, Radio Spec. 2 Same as above . X 8-14,000
TV Specialist 1 Skills/experience in TV X 14,000
Publication
Specialist 1 st. 1 Skills/experience in publishing, editing X 16,000
Publication
Specialist 2 nd. 1 Skills/experience in publishing, editing X 8,000
Washington State
University
Extension Editor 1 Administrative skills-writing-photography X 16-18,000
" Infarmation Spec. 3 Writing-photography (open positions also requires X BS 9-11,000
radio~IV talent) Ms 11-14,000
Special Reports
Writer 172 Writing-photography X Same as above
Bulletins Bditor 2 Writing-editing-layout X Same as above
Radio~IV Spec. 1 Radio~IV-Writing-Photography (Both still and X Same as above
movie)
West Virginia Univ.
Extension Spec.
Radio~TV 2 Radio and TV writing and production X Depends on Exp.
and degree
Extension Spec.
Proj. Dev. & Training 1 Writing, planning, organizational X
Extension Spec. Press 2 Writing, photography X
Extension Spec. X
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QUT-CF-MICHIGAN PUBLICATIONS

E

Experience Beginning
Needed Salary
Positions Skills Needed No Yes Either (Annual)
The Charolais
Way
Field Man and )
Assistant Pitor Knowledge of livestock management, sales opera- X 7,500-8,000
tions and pirebred feeding programs
George Ball Inc. -
Assistant to
Advertising Mgr. Public relations, advertising copy writing, X 8,400
publications design and layout, production
editing, audio-visual, color photography,
still and movie, script writing, sales meetin g
presentations.
Farm Journal
X 9-13,000
Garden State
Publishing Co.
Assoc. Bditor Writing, layout, printing, interviewing travel X 6,500
Bditor As above (Associates are expected to do everything X 15,000 up
and anything the editor must do)
Mditorial
Director As above plus knowledge of all fields and ability X 18,000 up
to work effectively with subordinates on long- )
range planning
Miller Publishing
Campany
Editor Superior ability to manage a publication staff X 12-~16,000
Managing BEditor Writing and reporting ability sufficient to assure X 10-12,000
sound editorial content of publication.
Staff Fditor Fundamental skills to enable the individual to

follow directions and learn the specific needs
of our publications (We consider these individuals
in training to became managing editors).

-36-

X 7,500-9,000

OB
M_

mm] :




I.N.ml.

000‘ZT-8 X

SIOJTPE °*00SSY

000’/ST-¥T X 1 20T
*00SSY IOTUSS
dn 000‘¥T X S SI03TEH  BurrHeey
| 000‘ST X S SI03 TR
Aueduir)
7 BuTySTIONG Qe
| ~Burjurad
I0F sTeTIFIRW SNOTIeA Jo wrijexedaxd se [TaM se
| ‘3ususbeew pue BUT3TPO ‘BuTiTaM SuTzebow Uo sTSEUdUD
v ) Anest] aTM 0 ‘HBuTAgOT pue SSTITATISR TeoTIATeue
000‘2T X uo mﬂmm&wﬁ SS9T ATM ‘aaoqe se awes ATTeorioexd I0329xTd
. sSUOTIeTSY OTTand
muowmuwﬁ sxaded Jo uotjexedezd pue BuriqUor
se TTaM se ‘sSoTupuooe *be pue Hurysnjrew Jo sTsATeue
000°ST ¥ uo mﬂmmﬁum Kaeay yaTM ‘oacqe se aues ATTe0TI0RIg 1 IsATeuy yoxeasay
*uoTjoupad ATISNPUT pue SUOTIETSI
oTTand !TeuoT3eu pue I3E3S Y30q ‘BurAoqor !soTwounce
TeamTnOTIOR pue HUTISNTEW HOO3ISSATT UO m.nw.mzmum
UITM m.nwm.mg ssauTsSnq {JusuPbetewl UOTIUSAUCD pue
burysau {uorjerystuTupe ssaursng wﬁﬁﬂm buryeads
pue HUTITIM TPOTWO93 pue SMIU Ewﬂﬁn Joms
.000°02 X =-3ATT U0 mﬂmmﬁﬁw ITM ‘aamTnotabe Jo abpeTman{ peoad 1 K,095 ~ooxdg
UoT3eTO0SsY
I2pP33d HOO3S
M ~oTT TewTIN
*STITs
000°L X TeuoT3eZTURSIO pue HUT3TIM ‘SATIESIO JO A39TIeA Y 1T ™uwosIad 3Ie3s
UOTIETIOITD ‘uoTy
-cuag ‘yoxeasay
* (s3usumIbTsse soTes O3UT 3TF OSTR SIOFeOTUNUDD °*Ibe
ybnauTe ‘ssourstg *abe ur punoabyoeq e Ay 03
000’8 X AToxTT axou axe aydoed seTes anQ) TI9s 03 AITTIAY o1 2AT}
-equasoxday soTes
(Tenuuy) TIHM3TT SOX ON PSpPaoN STTITIS *oN suot3TSod
Axetes POPIIN
buruurbeg souaTIadxyg

SNOLIVOI'THNd NYOITHOIW-I0I00




MICHIGAN TV-RADIO

Positions Experience Beginning
Needed Salary

No. Skills Needed No Yes Either (Annual)
WCER
Charlotte
Announcer 4 Journalism $100~120 per week
News 1 Journalism $100-120 per week
WzZM
Grand Rapids
Audio Camera- 4 Common sense, willingness to learn and mm+ along $2.50 per hour
man well with moomm.m
Audio Floor-
man 2 Same as above
Announcer 3 Good appearance; pleasant voice X $3.50 per hour
WUCM
Delta College .
Producer-Director 4 MS degree in Broadcasting 10,000
WGRV
Grayling
Sales 10 Sales or merchandizing experience-not necessarily in X 6-10,000 comission

radio. Call on businessmen and retailers. Sell
radio advertising.

WIIM-TV
Lansing .
Producer-Director 3 TV Production-Esthetic-Creative 8,500
Radio Producer 1 Radio camercial prod. X 7,500
News Reporter 6 Journalism, writing, on-camera X 3,000
Writers 4 Self explanatory X 6,800
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MICHIGAN PUBLICATICNS

Positions Experience Beginning
Needed Salary
No. Skills Needed No Yes Either (Annual)
Michigan Milk .
Producers ,
Director of 1 Writing, layout, dealing with printing fimms; X depending on
Information knowledge of milk marketing and dairy farming experience

Smu.bmﬁ. but not mandatory; knowledge of ad-
<mﬁﬂ.m§ and ability to administer a program
in this area.

Personal traits of sound judgment and initiative
are perhaps just as or more important than
specific skills mentioned above.

The Saginaw
News
Reporter Reporting, writing X 7,800-8,500
Copy BEditor BEditing, layout, writing X 7,800-8,500
Photographer Photographic X 7,800-8,500
The Upjohn Co.
Advertising
Staff Asst. 3 Bachelor's degree in Advertising, Journalism, X 12,500
uﬁhxmﬁbo or Agriculture or extension m%mﬂwpmubo
experience.
Entry level position; 0-3 years experience
Advertising 3 College or equivalent (as above) X 14,500
Specialist Three years' experience minimm
Sales Pramotion
~ Specialist 1 .Same as Advertising Specialist Depends on past
Actual sales experience highly desirable experience
Manager, Mar- 1 Same as Advertising Specialist X

keting, Communi-

cations Previous supervisory experience desirable

All positions require writing proficiency: gu.mom
of advertising layout/design. Previous experience
with an advertising agency most desirable
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