ED 052 458

AUTHOR
TITLE

INSTITUTION

PUB DATE
NOTE

EDRS PRICE
DESCRIPTORS

ABSTRACT

DOCUNMENT RESUXE
AC 010 498

oren, John #W., Jr

An Appraisal by Cli:ntele of the Ohio Cooperative
Extension Service.

Ohio Ste:te Univ., Columbus. Cooperative Extension
Service.

Dec 70

18p. 5 Summary of dissertation

EDRS Price MF-$0.65 hC-%3,29Y

¥*Data Collection, *Ffducational Programs,
*Questionnaires, *Teaching Mcothods

The sffectiveness ot the educatlional efforts of the

Ohio Cooperative Extension Service was studied. A random selection of
tvo counties from cach of the ten supervisory areas was used.
Tnformation was gathered by mail questionnaires sent to 1,000
randomly selected clientelc from the 20 ccunties. Conclusions are:

(1) The extension effectively displays enthusiasu in its educational
efforts, maintains a good public icage, 2nd recognfizes the problens
and edncational needs in each county. However, it does not rate well
in selecting and using interesting methods of teaching its
educationa) programs .nd involving the people it serves in its

progr~a vlanning.

ERIC

Aruitoxt provided by Eic:

{CK)



US. DEPARTMENT OF HEALTH.
EDUCATION & WELFARE
QFFICE OF EDUCATION

THIS DOCUMENT HAS BEEN REPRO
DUCED €XACTLY AS RECEIVED FROM
THE PERSON OR ORGANIZATION OR!IG
INATING IT POINTS OF VIEW TR OFIN

(e 0] JONS STATED DD NOI NECESSARILY

N REPRESENT CFFICIAL OFFICE OF S0U
CATION POSITION CA POLICY

LN

ED

A Summary of the Dissertation:

AN APPRAISAL BY CLIENTELE OF
THE OHIO COOPERATIVE EXTENSICN SERVICE

By: Jonn W. Cren, Jr.

Decerber 1970

ERIC 1

Aruitoxt provided by Eic:

1Cor04 92



Purpose of the Study

The general purpose of this research was to stuiy the eilectiveness
of the educational efforts of the Onio Cooperative Extension Service as
observed and aprraised by the following people:

1. Agrizultural Producers
2, Off-farm Agribusinessmen -
3. Home Economics Clientele

L. U4-H Program Advisors, Members and
Members' Parents

5. Cozmunity Resource Development Leaders

Methodology

Sinse the Ohio Cooperative Extension Sarvice serves clientele in
ter Zxtension ¢mpervisory areas, it seemed appropriate to stralify the
sanple population by these areas. A random selection of twn counties
from each of the ten supervisory areas provided a stratified random
sasple of twenty counties from throughout Ohio.

The information utilized in thiu study was gathered by mall
questionnaires that vere sent to 1000 randomly selected »‘-lien:ele from
20 counties. This selection yielded 200 clientele from each of the

previcusly mentioned five clientele groups.

”
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The questionaaires consisted of six areas or segments:

Numerical rating :scales were developed to assign values to each

1.

Personal supplementary date regarding the clientele
respondent.

Type of Extensicn contact and involvement data.

Appraisal by clientele of the effectivencis of
various Extension education techniques.

Appraisal by clientele of how well *the Ohio
Cooperative Extension Service is attaining itc
educational ot Jectives.

Personal views and opinions regarding the
effectiveness of important tasks performed by
the Ohio Cooperative Extension Service.

Personal views and opinions regarding Extension
program,

of these six segments of the questionnaires.

RESPONDENTS CUASSIFIED ACCORDING TO CLIENTELE
GROUP, NUMBER OF RETURNED QUESTIONNAIRES

AND PERCENTAGE Of RESPONSE

Per Cent
Respondent Group No, of Respondents of Respondents
Agricultural Producers )29 18,56
Off-Farm Agr'l Businesa 138 20
Homa FLconcmics 135 19,5
Community Resource Develop-
ment 131 18.9
d4-H 159 23

10TAL 692 100




Ration.le

The educational efforts of the Ohio Cooperative Extension Service
have resulted in great contribations to the welfare of the nation dwr'ing
the past fifty years. A factor that has contributea greatly to “he im-
pact of Extension's n~ducational efforts was its dedication to teaching,
based on, and concerned with the needs of its clientele.

The interests snd needs of Extension's clientele are coustantly
chenging in srope and magnitude. This change demands that the Extension
Service carefully and continuaslly eppraise and reappraise its educational
efforts, so that it may better serve and meet the educationel needs of
its clientele.

The various educational programs of the Ohio Cocperative Extension
Service are being appraised continucusly by fts clientele. And, as long
as the Ohio Cooperative Extension Service btelongs to the peopieiof Ohio,
its faculty and administration should endeavor to utilize and make formal
us2 of these informal appraisals. Appraisal by clientele is one means
of ascertaining the effectiveness, status, and developrent of the educat-
ional programs conducted by the Ohio Cooperative Extension Service.

The succesas of the Ohlo Cooperative Extension Service is dependent
to a large degree upon the informal appraisals that exist in the minds
of its clientele. These informal appraisals helped create the image
that these clientele reflected in this study regarding the Chio Cooper-
ative Extension Service.

The utilization of this study should strengthen and improve the
educationsl programs of the Ohio Cooperative Extension Service. The
slightest improvement of the effectiveness of the educational efforts of
the Ohio Cooperative Extension Service would yield grea. results due to

the great importance and impact its programs have throughout the state
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and nation. It has proven itsel? to be a unique snd distinguished
educational organization. This status, respect, and confidence is due
in part to its dedication to the development of people, to the end that
they, through their own initiative, may effectively identify a.d solve
the various problems directly influencing tneir welfare,

The Cooperative Extension Service continually makes lmpressions on
the people who nave rccognized its value and have become clientele. It
seemed logical in designing an aprraisal of the educational efforts of
the Ohio Cooperative Extension Service to involve the ciicntele. This
seeped of paramount importance since the clientcle are the reason for
the exisbence of the Ohio Cooperative Extension Service. Blare and Scott
have strongly indicated that most studies regarding organizations have
not included within the scope of analyses the publics directly in cortact

with the organization.l

CLILHTELE APPARAISAL OF TIIE OVLRALL ETFLCTIVINESS O TIE COOPLAATIVE
EXTLNSION SLRVICY'S EDUCATINGAL LFFORTS

ML-farm Aaci- toma Community
Composita Agr'l. Prod. business fconomics  Resource Div. -0
hean No. Mcan  No, Mean Ko, ean No, Hcan HO. Mean No,
J.64 €40 J. b6 3.49 129 .60 113 .65 121 3.8% 151

1
Peter M. Blare and W. Richard Scott, Formal Orgenizations: A Comparative
Approach, (San Francisco: Chandler Publishing Co.} 1962, P. 78.




RANK COMPARISOI'S OF APPRAISALS BY ALL CLILNTELE GPOUPS OF THE
PERFORMANCE OF CRITICAL 'TASKS 1IN EXTLNSION EDUCATICN

Comm.
Composite Agr'i, Off-farm ilome Res.
Mcan Pak  Prod. Agri-Bus. Econ.  Dev. 4-H

Displaylng enthugiasm in its educational
cfforets 3.73 i 3 [ 1 1 2
Hadntalnd g its public image 1.66 2 ] S 6.5 1.5 1
Recognizing the problems and Cxtension
educational nceds in the county 3.65 3 6.5 7 9 2 3
Looking for ways to do & better job of
eterving its clicentele J.62 4 2 3.5 4 10 4.5
Explaining information to its clicntele 3.60 § 1) 9.5 2 14 10
Publicizing its planned scuivities . 3.59 6 1 13 10 12 €
viorking with individual clientale to
help with thelir probilems ’ 3.%8 7 9.3 2 3 7.9 15
Using appropriato matcrials that aro
directed at thi aceds ond interests of
tho people ic serves 3.0 8 13.5 ] [ ] 5 4.5
Attempting to batter serve the edu-
2atfonal needs of its clicntele .86 9 ] 3.5 ) L 1
Croviding specialized infarmation to its
cifenteln 3.8% v 12 1 134 ) 12
Pianning «(nd preparing for fts
educstional aitivities 3.49 11.8 H 11 ] 16 13
tnderstanding and providing cdu-
cational programsa to meet the educe-~
tiondl noeds of it3 clientele 3.49 11,8 9.5 18 12 )8 7.5
Involving key leaders and organ-
frations in the planning of its
educational programs , .4 1) 6.% 9.9 17 1n u
Showing flexibility and the ability
to adapt proqgrams to chsnqing
e.rcumstances 3.6 1¢ 13.% 16 1) u 7.5
Dexonstrating nacessary technicel know-
ledqe end exporience 345 18 17 12 11 6 17
Selecting and vsing fneercsting mothods
of teaching its educatisnal prugrams .43 16.5 16 14 6.5 17 16
lavolving the pecople it serves in its
educstional program plenning 3. 16,8 13 17 16 1 9

% e (9

a = 36w

*Significant at the ,01 level
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APPRAISAL LY CLIEVTELL OF THE LFFLCTIVLNLSS OF VARIOUS FATLNSION LOUCATION TLCINIQUES
16 RELATION TO A CQIPOSXTC RANK AiD RANKS oY CLILHTELE GROUPS

Total Wwairer Composite Agr'l. nff-rarm tome Fec. Compunity 4~11
of Despondents of all Pro- Aqe'l. Resourzce
That Uscds Pesrondents duccrs Ilusincas Dev.
Tean Pans rank fank Tank Pank Tann
nulletins 636 4.05 1 1 1 3 1 1
Neersiettern 629 3,87 2 2 4 1 6 3
5€tice Conforencos 462 .7 3 7.5 3 19 H 545
Tours 79 3.7 4 3 6 5 ? ?
Demonstrations 532 3.69 5.5 11 7.5 2 10 4
Local Coamunitv ileetings 528 3.69 5.5 13 13 9 12 2
County licetings 53; .65 ? 7.5 10. 5% 8 |3 8
Telephonr Corlerencos 457 3.63 o 10 7.5 [ 11 5.5
Arca l'sctinan )
{tiulti-County} 520 3.63 9 5.5 5 7 9 12
seric, of Arma Mcctings to
study a fiuvject *in-cdenth® 420 3.6) 9 4 2 11 H 14,5
Seraca of County licctinngs to
Study a Subject "in-depth” 43 3.59 11 5.5 p] 13 3.5 1)
llome and Busincss Vicita {40 3,81 12 9 10.5 15 1.5 11
iwewspaper Articles 614 3.40 13 12 12 6 13 10
radio Programs 471 . .29 14 14 15 12 15 16
rducational Displays 34 3.x7 18 17 16 17 16 14.5
Talcvision Programs 295 3.16 16.5 16 17 14 , 1 17
Stets roetinge 284 3,16 16.5 15 14 16 17 ]
W score = .69
x2 valuc = $4,47¢
*significant at the .00} lovel
RANK COMPARISOHS Cr JIF CLIRNTELE GPOUDS
PERCEPTIONS OF FROGRAM PRIORITIFS
oft- Comnm.
23'1. farm  liome Reserve
Composite Producers Agrihus. Ecc . Dav, 4-K
‘can Rank Rank Pank  Rank Rank  Rank
4~} Youth Developrent 3.6 1 2 2 2.5 1 1
£oi) and water Conservation 3.%5 2 b ] 3 2.5 3 2
Impreving Farm Incume 3.51 3 1 1 [} 2 5
Pesticide Lducation and
BNrgency Preparedness 3.40 4 S S H 4 [
Karketing, Utllization,
Distribution ard Farm Supply 3.3 5 4 4 1 ? ]
Food and Nutrition ’ .31 6 ? L0 1 ] 4
Resource Protection and
Environmental Irprovement 3.30 17 [] [ 7 S 3
Inproved Fanlly Living 3. 27 [} [ [} 4 [} 7.3
Cormunity Develo-ment b I S S | [] 7 [] [ 10
Recrecation, Wildlife, and
Natural Beauty 3.1% 10 10 10 § 10 L]
Forestry Production and
rarheting 2.02 11 1 11 11 1 11

W ecore = .64

x? value = 32,17

y tgignificant at the ,01 level
Q ) .
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A COMPARISON OF THE COMPOSITE PANKING OF PROGRAM

PRIORITIES AND A RANK OF PLANNED EFFORT

Prcgram Priorisy

lan-Days of

Cempesite Etfort Planned
Mean Rank Pank
{-# Youth Developnent 3.63 1 1
Soil and wWater Conservation’ 3.55 2 ?
Inproving Farm Incone 3.51 3 2
Pesticide Education and
Emergancvy Freparedness y. 40 4 8
Marketing, utillzation,
Distribution and Farm Supply .33 5 5
Food and Nutrition 3. 1 4
Resouctce Protection and
Envirornental Impruverent 3.30 ? 10
Improved Fanily Living 3.27 8 ]
Cormrunity Developmernt .21 9 [
Racreation, Wildllfe, and ’
Natural 2eauty 3.15 10 9
Forestry Production and
Marketing 2.82 1 .11

U e .59¢

*Significant at the .05 lovel

Conclusions

The evidence provided by this research study and reported in the

major findings, provided the basis for the following c¢onclusions:

1. Excersion bullet.ns, newsletters, and newspaper articles

were the most often used techn!~ues of Extension educat-

ion.

2. Extersion televisiou programs and state Extension meet-

ings were the least used techniq .es of Extension educa-

tion.
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The clientele of the Coouperative Exten.ion Service felt
that Extension was most effectively performing the follow-
ing tasks:
% Dasplaying enthusiasm in its educstionzl efforts.
% Maintaining its public image.
% Recognizing the problems and Extensioun educational
nceds in the county.
The following tasks were ranked least cffectively perform-
ed:
* Selecting and using interesting methcds of teaching
its edu:ational programs.
% Invelving the people it serves in its educational
program planning.
The Extension clienteie ranked the foliowing prrgram
areas as the mout impostant:
1. h-H Youth Development.
2. Soil and Water Conservation.
3. Improving Farm Income.
4, FPesticide Education and Emergency Preparedness.
The Extension clientele rankcd Forestry Production nnd
Marketing an the least important program area.
The programr areu’: Soil and Water Consevstion; and
Pesticide Educaticn end Emergency Preparednecs wore ranked
substantially lower by man-days of effort planned tha" *%he
composite ranking of priority.
Thé progrem areas: Improved Family Living, and Comumnity
Development ranked consideradly higﬁer by the man-days of

effort pPlannei than the composite ranking of priority.

0
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S.

10.

11.

12.

fhe Agricultural Producers offered the lowest appraisal
of the overall effectiver-.o of Extensica's educational

efforts.

The Agricultural Producers and Off-farm Agridbusinessmen
felt that Extension was best attaining the following
educational objectives:

* To help people understand how to v:ilize the know-
ledge of nutrition, feeding, soil fertilivy, and
other cultural practices to improve the production
of agricultural and horticuliural products.

# To help people understand how to utilize the know-
ledge of plant and animal breeding, selection, and
care to improve the production of agricuictwal and

horticultural products.
# To help people understand how to utilize the

knowl:dge of controlling diseast.s, insects, and
pests to improve the production of agriculturel and
horticultural products.
The Agricultural Producers and Off-farm Agribusinessmen
felt that Extension least esffectively attained the follow-
ing edurational objectives:
* To help people understand how to expand markets
for agricultural products.
# To assist peopl" to have ability to develop specific
projects to reduce or control pollution.
Based on the high composite ranking and low rank ol man-
days of SEMIS effort, Extension was receiving very effect-

ive and efficient results in assisting people in develop-

17



10
ing the ability to use soil and water conservaticn for a
3ingle purvose in management and development of their
iniividual farm units for jmproved sgricultural productiocn

apd land use.

RANK CO{PARISONS OF TUL JPPiAISAL OF EDUCATIONAL
OBJIECTIVES ATTALNMINT AND EFFOMT ENPENDED

Rank of Cffective- Rank of Cffective-
n2;s of Attain- ress of Attaining Pank of !lan-Days
Obgszifves gziggr???e§§é332e:: °bj§::§¥?fatzi?::;flrm o gipgiég;t
0. 10 9 7
02 5 L | 3
03 ] 6 6
(Y] 2.5 2 1
) 1 3 2
¢6 2.5 1 4
1 4 4 n
1? 7 7 ]
19 13 19 H
21 u 14 10
22 13 16 13
113 6 3 9
4 12 12 4
" ] 11 16
(1] 1n 13 12
" 16 1% 13

Agr'l. Producers with Off-fsrm Aqr'l.-Business » £ of ,94*
Agr'l. Producers with Effort Cxpended = T of .67*
Off-tarm Aq9r'l. Business with Effort Expended o r, of L2t

‘significant st .¢1 level

13. The Extension Home Economics educetion program was best
in attaining the fcllowing objetive:
* To assist individuals wund fenilies to achieve im-
proved nutritional etatus through understanding of
nutrition and the relationship of good e.ting hadits

Q to good healt..

ERIC 11
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14. The least effectively attained obje‘ct-i‘\.re of the Home
Economics Extension education progran was:

* To assilat tamilies and individusis to understand the
importance of home and cpmmunity safety, the social
and economic environment saffecting use of £hé11; total
resources as well as the community services and facil-

ities thet will enrich family life.

A COMPARISON OF THE APPRAISAL BY HOMF ECONOMICS CLIENTELEB
REGARDING THE ATTAINMENT OF LEDUCATION OBJECTIVES
AND EFFOR. EXPELNDED

Rank of Rank of Man-Days
Objective Mean Scorxe Mean Score qf_gffort Expended
38 3,92 1 1
63 3.63 2 3
65 ‘ 3,39 4 2
67 3.26 6 4
69 73015 7 7
71 3.44 3 5
46 3.33 5 6

15. Thes most effectively attained educational objective of the
Commnity lersource Development Program was:
=~ To assist people to become aware of community prob-
lems and the approaches for golving theam.
16. fThe least effectively attained educationsl objective of
the Com\m;ty Resource Development Program was:
# To assist people to understnnd bvasie principles of

forest land mansgement, conservation, end multiple

uses as applileg\to swall wcodlots.
'@
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17. Based on the high ranking by clientell and low number cof
man-days of 2ffort expended, Fxtension was receiving very
effective and efficient results in assisting people to
have sbility to plan for and implement specific community
industrialization projects to develop a competent labor

force.

A COIIPARISON OF THE APPRAISAL BY COMMUNITY RESOURCSE
DEVELOPMENT CLIENTELE REGARDI}G THE ATTAINMENT
OF EDUCATIONAUL OBJECTIVES
AND EFFORT EXPENDED

Objectives Mean Score "Rank SLHIS Cffort Raunk
73 3.24 2 1
74 3,27 L 2
75 | 2.63 15 3
76 3.03 3.5 8
17 3.03 3.5 4
81 2,62 6 : 15
62 2.51 ? 16
84 2,50 8 17

18. 4.} Program clientele appraised the overall effective-
ness of the Cooperativi Extension Service's educational

efforts higher than any other clientele group.

19. The most effectively attained educational odjective of the
L-H program was:
# To huve youth acquire knowledge and practical skills

Q in selence and technology.

13
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20. The least effectively attained 4-H program educational
objective was:
®# To help youth and adults alrcady in positions of

leadership develop the ability to become effective

leaders.

A COMPARISON OF THE APPRAISAYL BY 4-1I PROGRAM CLIENTELE
REGARDING THE ATTAINMENT OF EDUCATIONAL

OBJECTIVES AND EFFORT EXPENDED

Objective Mcan Score Rank SEMIS Effort Rank
54 4.34 1 1 '
55 . 4.04 3 3
56 4.19 2 4
57 3.79 4 2
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Recommendations

The following recommendations, basfi upon the findings of the study

and the writer's judgment, are gtated as guides to implement tine conclus-

ions of this study.

General

1.

Maintain strong alliances with important clientele groups
we have served and wish to continue to serve, while we are
serving new clientele groups.

Select and use more interesting mwethods of teaching educa-
tional progrars.

Involve more of the various clientele that are served in
educational program planning.

Increase the input of man-days of effert to assist the
general public and pesticide handlers and users to under-
stand the necd for as well as dangers of pesticides, with
emphasis on user safety and safe food consupptlon.
Continue to emphasize the uge of effective and efficlient
bulletin promotion and distributiocn.

Continue to improve and utilize newsletters ac an efrect-
ive technique of Extension education with all clientelie
Aroups.

Consider ways of improviag the effectiveness of state meet-
ings, television programs, and educational displays.

Urge County Extension Agents to utilize clientele apprais-

als in their counies.
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Agricultural Prodvcers and Off-farm
Agribusinessmen

. Utilize the findings of this research and other related

research to improve the appraisals by sgricultural pro-
ddcers and off-farm sgribusiniessmen of the overall effect-
iveness of the Cooperative Extension Service.

2. Utilize every reasonable means to involve off-farm agri-
opusinessmen in Extension activities and make them better
informed regarding the role of t'2 Cooperative Extension
Service.

3. Utilize more series of area meetings to study subjects
"in-depth," with agricultural producers and off-farm
agribusincssmen.

. Utilize more educational tours with agricultural producers.

5. Utilize every possible meens tvo improve andvstrengthen the
image of the Farm Records Analysis Program.

6. Utilize every possible meane to improve and sirengthen
the image ¢f the Dairy Herd Production Records Program.

7. Improve the effectiv:ness of helping people to under-
stand how to fimprove marketing and distribution systems.

8. Improve the effectiveness of helnlag producers of agricul -
tural products to develop the ability to ber ome more
effective in marketing operaticns.

9. More effectively demonstrate technical knowledge and

experience with agricultural producers.

1f
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Home Economics Clientele

1. Involve more key leaders and organizations in planning
Home Economics educational programs.

2. Continue to use and improve demonstration techniques with
ome Economics clientele.

3. Increase the input ¢f man-days of effort to help individ-
vals and famiiies understand 1mproving.the health of
family members so fanily members will erpley good health
practices.

4. Improre the effectiveness of assisting individuals and
families to develop the ability to more effectively select,
buy or construct, and maintain family material possessions.

5. Improve the effectiveness of assisting individualc and
familiez to develop vnderstanding to improve interperscnal
relationships &and family comaunications resulting in more

satinfying femily life.

Community Resource Develovment Clientele

1. Utilize more series of area and county meet’ings to study
subjects "in-depth" with Community Resource Development
clientele.

2. Utilize more office conterences and business visitations
with Community Rerource Development clientele.

3. Improve the plenning and preparing for Community Resource
Development educational activities.

4, Develop ¢ better understanding of the educational nceds
of Community Resource Development clientele and provide

educational progrems to meet those needs.

17
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5. IXwprove the effectiveness of assisting people to have
ability to plan and implement specific projects to im-
prove community facilities and services.

6. Increase the input of man-days of elfnrt to assis’ peoole
to have ability tc plan for anu implement specific commu-
nity industrialization projects and to develop & competent

labor feice.

L-H Progeam Clientele

1. Continue to use and improve demonstiabion techniques with
L-H Pregram Clientele.

2. Increase the input of man-days of effort to assist youth
to ecquire the breadth and depth of understanding and to
deve'op personal attitudes toward sclf and others which
would most likely lead to resporsible citizenship.

3. Increase the effectiveness of helping youth and adults
and those already in positions of leadership to develop
the ability tu vecome effective leaders

b, More effectively demonstrate technical knowledge and ex-
perience with 4-8 Program Clientele.

5. Work with more L-H Program Clientele to help them with
their problems.

6. Provide nev 4-H projects in the aress of Resource Protec-
tion end Environmental IEprovement.

7. Expand the k-H project opportunities in the areas of

Recreation, Wildlife and Natural Beauty. _
ERIC Clearinglhouse

8. Improve 4-H project opportunities in the|area of $oil and
SEPZ luri

Q Water Conservation.
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