T T WO P

ED 050 591

AUTHOR
TITLE
INSTITUTION
SPONS AGENCY
PUB DA™E
NOTE

EDRS PRICE
DESCRIPTORS

IDENTIFIERS

ABSTRACT

T Y

B R M e T A e A B s

DOCUNMENT RESOHE
EE 008 951

Sokol, Alvin P.; Sitkewich, Jacqueline Shuler
Editing As a Way of Life.

University City School District, Mo.
Univirsity City School District, No.

71

83p.; Inquiry Intc Innovations Series

EDRS Price MF-$0.65 HC-$3.29

Activity Learning, Activity Units, Rnalytical
Criticise, Art Activities, *Coaaunication Skills,
*Course Pescriptions, *Course Evaluation, Couarse
Objectives, Fila Production, Pilr Study, Learning
Activities, *Mass Nedia, Photocomposition,
Photography, *S5tudent Attitudes, Tape Recordings
Editing as a4 ¥Way of Life

A course titled "Bditing As a Way of Life," d2aling

with communications media, wvas tried ocut at th2: senior bigh sckool in

University City, Missouri.

A total of 38 activities were devised to

aeet the 16 objectives of the course, which were subsumed under six
catagories: perception, knowledge, creativity, skills, production
techniques, and attitudes. The major portion of this report consists
of tables which relat. the results of varicus evaluations of the
course including the value students placed on each of the course
goals and the extent to which students felt the course act these
goals. Student responses are also broken down by variables of sex,
race, religion, academic success, and rank in family. The course
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EDITING AS A WAY OF LIFE

INTRODUCTION

The course, Editing as a Way of Life, wes offered as a pilot program
to two classea of sophowores at University City Senior Higzh School, Univer-
sity City, Missouri, during the fall semuster, 1970. Support for the pro-
gram was provided through the Arts in General Education Project. This Project
had been operating in the district for two years, supported by a grant from a
private foundation. Through this project, ways of increasing sanscry aware-~
ness of students within the frauwework of daily imstruction in the regular
curriculum are explored. Inservice workshops foy teachers, the developmeut
of learning packages, and support for special programs are among the project's
activities.

One such program was Editing as a Way of Life. The Ferson who developed
the program was zttached to the project in order to: (1) participate in the
initial development of the curriculum and accompanying instructional materials,
and (2) act as the substantive coordinator during the semester and to take part
in 'eachins sections of the course. -

Sharpening of perception and the ability to make aesthetic judgments were
at the center of this course. Since so much stimuli is received simultaneously,
it was reasoned, learning to be sensitive and selactive in perceiving our envi-
ronment is deemed important. The process of selection i3 referred to in the com-
nunication media as editing. .

Space in the building was made available for the program on the thivd floor
of the building. Equipment required for the communications course was secured.
Two classes of 10th grade students were scheduled into the coursc with & two-
hour block of time allotted to each class.

The activities which took rlace in the course 'tere described in thae regu-
larly published ngwslottar of the school distrlct as followa.

"On a givon day. one group of students mlght be in the dark room making
photograms; another, compoeing & 16mm film by editing television commercinls;
a third, discussing the theme for its Super 8 mm film. An individual student
may be forming compositions for the synthesizer in the music studio or running
the video taps recorder. Keeping all these activities coordinated is a major
task for the teaching team--Mr. Dan McWhorter, English teacher, Mr. Terry
Barret:, mediu consultant, and Miss Jacqueline Sh.ler, fine arts teacher--but
plannznn and cooperution maka 1t a reality... ’

"Horking 1n the durkroon, ueing equipment such as movie cameras, tépe
vecorders, splicers, aditors, and video tspe recorders should open up avenues
for new means of communication, both verbal and non-verbal. Composing slide
shows and films involvss a lonsitivity to synchronisation of eight and sound,
a double composition problem. 'As the student sees and discusses selected
professionsl filme, he begins to understand how and why certain effects were
created., With this informatfon and the necessary technical skills learned in

the course, the ltuﬂontl will have sreater chanceu of success in film making.

I R R AU S s: T IR
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"The comnunicatiuvns classroom at University City High has become a real
editing room, where d:cisions and selecrions in creating all kinds of mulii-
media compositions go on dajly. Come and sce us 'getting it together.'”

The Setting. University City is a suburban, vesidencial community of approx-
imately 46,000. Tt is located between the western boundary of the City of St.
Louis and the eastera bLoundary of severai other suburban communities. Fouuded
in 1904, 1t 18 one of the oldest suburbs in the St. Louils Metropolitan arca.

Due to {ts locatiom, the communicy has a population diversified along
racial, religious, and economic¢ lines. Racially it is approximately 80 per-
cent white and 20 percent black. Followera of all major religious faiths re-
side in the community. Occupationally, the comzunity includes professionais,

managers and proprietors, white and blue collar workers, as well as pensioners.

University City's public school system includes 10 elementary schools, 1
6th grade center, 2 junior high schools, and 1 senior high school. 1In Septem-
ber, 1970, 7588 students were enrolled in the gchools. The enrollment in the
senior high school was 1548.

The early 1360's saw the community as a placid suburb, similar to many
across the nation. The schools, while traditional in {ramework, were acknowl-
edged for providing an excellent education. However, numarous teachers and
adminiglrators were at work devising new prograns and attempting tc incorpo-
rate current ideas from the field of education into existing programs.

In 1903, the district received a substantial grant eward from a founda-
tion interested in education to stimulate program development and innovation.

* The professional staff was involved in a far-reaching evaluation of the goals

and practices of the schools, and new directions were charted.? Universiuy
City schools emerged on the cutting edge of major inncvations in educatlion
centering around instructional arrangements, currigulum revision, and modifi-
cations of the buildinss to support these changes.

Touard the end of the decade, the school and communiLy underwent several
controversies of the type experie.ced in many other school districts across
the nation. The controversies revolved around the defeat at the polls of
school tax levies requiring multiple tax campaigns and elcctions, and prob-
leas aanociutcd with intogrction.

An may be lurlilld. the experiences encountered 1n impleuenting the ex~
perimental progrea in the district could be generalized to other settings.

The etudent population is diverse, the experiences in school-community rela-
tions are similar to those of other districts, and the district has had ex-
perience with implementing new curricular progrsams on a pillot basis.

s A She Lo i
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Univertlgz ty Sch School Diltrict of Univurlity City. Miseouri, (27),
Octob.r. 1970. D 6- h .

zth- Conn:ohcnnlva :ojocg I!Qrovcmcn 1n Laarni learning, Univertity City Schools,

u“lY. 1;660 K Tty '7.,_‘ *
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JProcccdiggl of gh_ Conferenco on Innovatiyc Prncticoo and the Process of
Change in Educntion, CEMREL and | University Clty Schools, May, 1967.
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Program Objectives. As the program was being designed, a number of objectives
was generated. It was not surprising that, due to the nature of the program,
many objectives were conceptual in nature. Other objectives were able to be
staced in more behavioral terms. One writer stated that, by nature, objectives
would be expected to be stated in terms of varying degrees of specificity.'gI

The objeétives which evolved freor this rcourse were grouped into six cate-
gories: perc2ption, knowledge, creativity, g¥ills, produccion techniques, and
attitudes. briefly stated, the objcctives were:

PERCEPTION:

To develop a critical awareness of the form and content of communication
medig

To heighten awarenese of the interaction betweer the environment and
communication media .

To sharpen visual and aural perceptiun
KNOWLFDGE ;
To study the impact of communtcatiou med*a on soclety

To undezstand terms used in te‘eviaion, film, photography, and
advertising

To help the student be more critical of what he sees around him--
on TV, in the theatre

CREATT¥/TY:
To challenge ond direct creative impulses of students

To provide oppsrtunities for experience and production of compositions
in slides, film, cape recordings and other non—verbnl forms

To help the student become more flexible luu 1naginat1ve in communicat-
ing his ideas

SKILLS: 4
J‘f‘\"‘_« Sy . Sy

~ To develop l vider rnnge of comnunication skilla

et b [ALEN

To develop Clthacic judsucnt akills

To sh;rpcn ca-pooitlonnl skills through visual, aural nnd film
oxperioncoc '

e wb prtoed 3odus r

. '
Lo +

;wta,\ :, cq,;‘ & ;_r:‘ SRR l; % * “:’.

QStrake. Rnbcrt l.. "Tostins in the !vnluntion ‘of Curriculum Devalopmont "
- Peview of Educational Kesearch, 38, (Fq;l. 1968), pp. 77-84.
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PRODUCTION TECHNTQUES:

To operate equipment ncceésary for film making, audio, and video tapn
recording : .

To provide sufficlent skills and successful experiences in communica-
tion media so that the student will be motivated to continue producing
independently

ATT1TUDES:

To develop positive attitudes toward expressing ideas in various ways--
other than written forms

To develop an open attitude toward a variety of communication media

g '
Student Activitjes. Thirty-eight activities in which the students engaged
during the scmester were identified. They were:

Developing and printing pictures

Designing individusl projects

Making photograms in the dark room

Composing & slide show .

Photographing picturas

Seeing student slideshows and films

Seeing film hiatory movies and classics

Making slidex without a camera

Using the “urer 8 camera

MNaking animated films

Sceing animated films

Seeing dramatic films .

Seeing special effect films

Making tape racordings

Editing film . L

Working with scetate u\erlays

Making film montages from bleached films

Msking cut out letters

Makipg sound collages

Doing calligraphy

Analyeing shots and angles in comic strips

Using tta video tape recorder

Seeing how a photographic sllde shou is done by a profeseional
. Writing TV reviews . PRI

* Designing layouts - = .

» Seeing how a videco tape recorder works
Moking a story board .
Listening to @& film maker; seeing his work
Discussing films i
Finding out the pouibilitien of a movie camera

.. Using the synthesiger

v T PR e ’ [
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Working with typographic images

Viewiag "how to" films

Studying typefaces

Analyzing magazine ads

Reading media and communications books

Reading; exploring the Film

Watchirng and hearing a synthesizer demonstration

Evaluvation of the Program. Evaluation is the gathering of information for
the purpcse of making decisions. It 18 oriented towsrd a specific program
rather than toward variables common to mary programs.’ Evaluation seeks to
provide a basis for making decisions among alternatives. The purpose for
this report is to provide data which would allow one to assess the "effects"
of the experimental program, and thereby enable an independent observer to
vlace & value upon those effects.

The evaluation procedures centered upon measurable aspects of the program
which w2re seen to be related to cognitive learnings, performance, and atti-
tudes exhibited by the students in the program and their parents. Cognitive
skills were measured by a pre~ and post-test administered to the students.

The cre-test was administered during the fivst week of the course. The post-
test was administered during the ninth week. For purposes of comparison, a
control group composed of students who had no instruction in the program was
administered the test during the ninth week. The test was composed of 29 se-
lected terms related to meaia. The students were asked to define these terms.

Data on the students' performance were gathered from the ratings assigned
to the projuct students completed. Each student worked on an individual proj-
ect during the semeater. During the eighth week of the program, the projects
were presented to the class as a whole. The projects were slide, tape, or film

- presentations,or mixed media, graphics, or photography.

* Several measures of attitudes were obtained. Students were presented with
a8 11ist of the activities in which they had engaged in the course. They were
asked to rank the activities in two ways: (1) according to those activities
which they liked to do the most, and (2) those activities from which they be-
lieved they had learned the most. Another means of gathering attitudingl data
was the use of quesiionnaires. Questionnaires were designed especially for
(a) students and (b) parents. The respondents were asked to rate exch objective
of the course according to the value they placed upon it; they were asked to
indicate out-of-school activities atudents engaged in which were related to
the course; they were asked to indicat~ the educational value they would place
upon the course as a wvhols. Through these means, data related to some of the
objecttves of tns program wers gathered.

General 12!biil§[. It would be interesting to examine the profile of the stu-
dents enrolied in this course in order to note whether or not the experiences
they hava had would be generalizable to a larger Lopulation of students in

- other parts of the country. It has been mentioned previously that the setting

for this course, the School District of University City, is appropriate. An
examiastion of thu students enrclled in the program suggests that they are a

'SH-phill. John K., "The knlationahip letueen Research lnd Bvaluation Studies,’

NSSE 68 Yearbock, 1969.
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diverse group of students and that the outcoumce of the program fo: them would
be genercziizable to students in other settings. There were 51 students in the
two programd. There were 28 female: and 23 males. Thirty-four of the students
were white, and 17 were black. There were 19 white female students; there were
9 female black atudente; there were 15 ma’le white students; and, there were 8
male black students. In terms of the religion practiced by the students, 15 of
the students identified themselves on the questionnaire as Jewish; 8 identified
themselves as Catholic; and 12 identified themgelves as Protestants. Twenty-
one students rated thzmeelves as Successful Students; 19 rated themselves as
Average Students. In tearms of their order in the family, 17 students indicated
they were the youngest child, 17 indicated they were a middle child; and 6 in-
dicated that Lhey were the oldest child or an only child. The educational char-
acteristics of the class, I.Q., grade noint average, and attendance data, all
of which have been shown significantly related to achievement, are presented

in Table 1. : . : :

$
. TABLE 1
EDUCATIONAL CHARACTERISTICS OF STUDENTS ENROLLED IN
- EDITING AS A WAY OF LIFE, SEPTEMBER, 1970
IQ ‘ " GPA - Days Absent Times Tardy
Intervals f Intervals £ Irtervals f Intervals f
146-150 1 - 2.6-3.0 . 4 © 33-35 2 25-27 1
131-135 2" ©2.1-2,5 18 30-32 1 16-18 2
126-130 2  1.6-2.0 9 27-29 0 10-12 2
S 121-125 5 T 1.1-1,5 7 o 24-26 1 7-9 6
116-120 " - 6 0.6-1.0 3 21-23 1 4= 6 4
111-115 *- ¢ * 0.1-0.5 1 18-20 2 -3 15
106-110 -~ 5° B T 15-17 1
©101-105 -2 o o 12-14 2
96-100 L2 o o T S os-1 9
vogle9s g o I T 6= 8 4
- 86-90 '.;S‘i:.-’ 2 ‘  1-’:-.—.:-(-- ) . T R T 10.
L T P
57 Medfane112.58 © 0 " Median®2.33 © . Medisns7? days v tan=2,5
e .;‘s’_‘\ ,.;‘.'l ‘ ;‘-r'_.‘._ ‘ 25t :hi_i- ‘. . i' 4:.‘. ] . 7 . 4 ':» - .A N i ..- . t1ms
-.>. i 4y 4 i -
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It may be noted in Table 1 that, for the 51 students enrolled in the pro-
gram, the I.Q.'s ranged from 81 to 147 with a median of 112.58; the grade point
averages (based on a 3-voint scale) ranged from 0,5 to 3.0 with a median of
2.33; the ahsences ranged from 0 to 35 deys with a median of 7 days; the number
of times students were tardy renged from 1 to 27 with & median of 2.5 times.

PRESENTA’IION OF FINDINGS

Vocabu]acxﬁTest. One objeetive for the covrse liated under the heading, Knowl-
edge, was, "To understand terms used in televigion, film, photography, and ad-
vertising." During the first week of school, the students were administered an
ojen-ended test in which they were presentzd with 29 terms to define. The same
1ist was administered during the last week of the program. Of the 51 atuceuts,
there were 40 who took both the pre- and post-test. The vocabulary test was ad-

minietered to a control group of 60 sophomores not enrolled in Editing as a Way
of Life or any program dealing with commanications.

The significance of the difference betweea the scores on the pre~tegt and
the post-test was analyzed by the t-test for the significance of the diffecence
between means. The results are presented in tie table below.

TABLE 2

SIGNIFICANCE OF DIFFERENCE BETWEEN MEANS
OF PRE- AND POST-TEST S00RES ON A VOCABULARY TEST

&l o . Si nifigénce
..Pre-Test _ Post-Test N SE t P evel
Sun of Scores = 1056 © - 2039 - - 40 3.85 -6,383  P= ¢ .0
bean L 26 Se1s
Varfance . . - ' 262.148 335973 .

As may be noted from the deta presented in Table 2, the mean of the post-
test scores vas 'eignific.nuy greater than the mean of the pre—~test scores.
The significance level indicates that thess results could be expected tv occur
by chance only once in 100 times., It would seem, therefors, that the course
vas effective in weeting the cbjestive thet etudnnu\ would undarstand terms
uaed in l.dil L e g ‘-_:)‘, TR STy ISPV LS

. f

R In .ddi;:lon to rcéo* . o; the '.coru on-thc tests, the responsas were cate-
. gorized according to the luvel of sophistication concerning medis exhibited.

The four categories were: Sophisticated, Knowledgeabls, Naive, and Ko Reaponse
or Incorrect Response. The Tesponses on the pre- and post-tests for the experi-
mental group (those enrolled in the course) end the post-test for the control
group (those not enrolled in the course) were categorized. The t-teat was

« based upon the responses of.ko students 1n‘ the expsrimental group who took both
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the pre- and post-tests. For this analvsis, the responses from sll students
who took all tests were used. There were 51 responsea to the pre-test and 45
responaes to the pout—teet for the experimental group; there were 60 responses
on the post-test from the: control group. .

. For the p .rpones of e analysis. the proportion of students' responses

. categorired <3 Sophisiicated or Knowledgeable and the proportion categorized

as Naive, Y .correct, ox Nc Response were calculated for each of the three
tests. The significancce of the difference betweun the two proportions was
anaglyzed by the Normal Curve Test. A summary of the numbers and proportions of
respouscs assigne? to each category for each group is presented in Table 3.

TABLE 3

SUMARY 0F RESPON ES RATF.D "SOPHISTICATED; XNOWL :DGEABLE"
OR "NAIVE; INCORRECT* ON PRE- AND POST- TESTS EP GROUP, -
A‘TD POST TEST CONTROL GROLP

. ) S
humber of Anéwers Proportion of Answers
soph. Naive - P q P Q
Pre-test (Ep) l .
N=5i 353 922 276 726 0 447 . 553
Post-test (Ep) - S . _
- N=45 833 302 734 . 266
Post-test (C) '
N=60 o . 498 1002 .332 .668

The Nornal Curve Telt was uged to analyze the difference of the proportions
. on all tests for all groups. The proportions compared were: (1) pre-test (Ep
group) with post-test (Ep group); (2) pre-test (Ep group) with post-test (C
- grotm); and (3) port-test (Bp group) with post-test (C group). The results of

. the analyses sre contaiued in Tables 4, 5, and 6.

SIGNIFICMCE OF DIFFERENCE OF THE PMPORTION _

RS ' OF ANSWERS RATED *SOPHISTICATED," PRE- AND
Co * POST-TESTS, EXPERHENTAL GROUP - - - . R

ijjgfﬁf?af;e>~3 v - significance
RS S Level

s T ea5167 . ¢ P = €.0002
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TABLE 5

SIGNIFICANCE OF THE DIFFERENCE OF THE PROPORTION
OF ANSWERS RATED "SOPHISTICATED," PRE-TEST EP
GROUP AND POST-TEST, CONTROL GROUP

- Pre-test  Post-test . - . . Significance
(Ep) oo ey - . SE - 7. Level
pe.276 | pm.332 o943 -.5938 - N.s.

TABLE 6

SIGNIFICANCE 0F THE DIFFER[NCE OF THE PROPORT]ON
OF ANSWERS RATED "SOPHISTICATED," POST-TEST EP
GROUP AND POST TEST CONTROL GROUP

 Post-test Post-test o o - Significance

~(&p) €)oo SE 2 Teved
p=.734 opmaan2 L0574 #4127 P = < .0002

‘: “v.‘ v‘_:{‘-. . T R YA S

LUtk 'rhe data presented in Table 4 1nd1cate that s lignifieantly higher propor-

= tion of the responses on the post-test for the emriﬂentd group were rated

i sophisticated. The Z score iudicates that the proportion ie considerably above
-' the mean, and the level of confidence iundicates that the results could have
occurted by chance only two ont of 10,000 times.

SRy 'l'he data presented in Teble 5 1nd1c¢te that there vas no nignificnn: dif-
R «’- farence between the proportionl of answers rated Sophisticated on the pre-test
: for the expcriuntal group md thn poot-tut !or che control group.
) ‘s.’!..’ IR B IP LR RS
f»..._;.g':: “ The data ptcnntod 1n ‘I'able 6 1ndz.cato that a oignificantly higher pzopor-
tion of the responses on the post-test for the expirimental group were rated
‘ sophutiutod. conpared with those on the post~test for the conttol group. The
i 4 score ana 1m1 gf eon!idcaco were omur to thon 1n 'r:blc 4. o
o !“,,. ‘, e A BT i x»». 5 w» i =\,w» JApE » oL '---1 ’; o
'meu data lndic‘to dut at thc_ ourt of the pzogrm. tho uuduu gnrolled
ud:ibited a level of ability to deffue terainology used in the fielde of media
vhich was comparable to moct randomly sslected groups «f sophomores. By the
~énd of the course, hwmr. they wore adle to defins the terwa in a manner rated
. more sophisticated. ' [he {ucreased proportton. of 'oophuticatod' definitions
- were found to be .uamuuy oi:nific.nt. LRI e .
S SN NETIEAIIEI g eV L BIN o Bhass iy % ]
’ ~::3! +1' The objective being eouidond, to undounnd terms | od. wu met. This
. % wes shown byt (1) comparison of means on the pre- and poat-tests, and (2) by
E]{l i1,:111; a di!foronce in pmport”f5 mn uhich \un rated as cophisticated.

PIA ruiiext provided by ric [
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Activity Ratings. The activities in which the students engage. during the
course were described briefly and were listed. Toward the 2nd of the course
the students were asked to rank each activity according to: (1) those activi-
ties from which they had "learned the most" and (2) those activities which they
"liked doing the most." The number 1 was used to denote highest rank and 38
was used to denote the lowest rank. The rankings submitted by the classes
were summarized. The extent to which the ranks varied together was cetermined
by means of Spearman's Raak Correlation Coefficient. The correlation coeffi-
cient varies from -1.00 through .00 to +1.00 indicating perfect negative cor-
relation, no correlaticon, or perfect positive correlation, respectively. The
mid rank method was used for tied ranks. The results are presented in Tahle ?

The data presented in Table 7 indicate that there is a sizable positive
correlation between the activities in which the students liked to engage and
those from whici: they leerned the most. It may bé noted that the first five
activities appear in both columns. These activities are all active, stressing
student decfsion making and participation. The fact that activities of this
sort receive the highest ranks would seem to indicate that a course sucly as
Editing as a Way of Life would be successful.

In order to investigate further the apparent preference of the students
for active lessons, the 38 lesssons wera categorized according to whether or
not the studentas were required to be active or passive. Four types of lessons
were distinguished. They were: (1) activities; composing, making, editing;
(2) viewing experiences; (3) assigmments; studying, analyzing, reading; and
(4) diccussion.

The lessons classified as Activities; composing, making were: Developing
and printing pictures; Designing indivlidual projects; Makimng photograms; Com-
posing a slide show; Phutciraphing pictures; Making glides; Using the Super 8
camerq; Making animated films; Making tape recordings; Editing fiim; Working
with acatate overlays; Making film montages; Msking cutout letters; lioking
sound collages; Noing calligraphy; Using the video taje recorder; Lesigning
layouts; Hhkins a story board, Using the ayntheaizer, Working with typographic
" images. .

. The laaaona classified as Viewi riences were: Seeing student slide
shows and film; Seeing film history, movies snd classice; Seeing animated films;
Seetng drlnntlc filme; Seeing special effects fi1lms; Seeing how a slide show
is prepared by a prolessional: Zeeing how a video tupe recorder works; Listen-
“ing to & film maker and veeing his work; Viewing "Hw to" filme; and Netching
and heaxins s lynthelilar dc-ouatretlon. .

" The IQllons_cllsqified as Anliznnentl were! Analyzing shots and angles
in comic strips; w:mn; TV reviews; Discovering the possibilities of a movie
camera; Studying ‘ype faces; Analyzing magazine ads} and Raaitng books about
nedia and culluniuationl.. Thn 1os|oa catcgori:ed & Discussion was discuseing
filna

T I g AT
b [STVRS IO A Lodd E -

: The lcslcna wata coubinud to form two cntezottes. Active lessons {those
' concernad with cumposing, naking, etc.) snd Passive lessons (those concerned
with vieving, studying, reading, etc.). Prom the inforaation cont ~ d in
- Table 7, the frequencies with which students stated a preference f - the 38
. antivities wars tabulated. The signiffcance of tha difference was snalyzed
" .. by means of Chi Squars. The resultstare pressnted in lable 8.
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TABLE 7

RANK ORDER CORRELATION OF LESSONS WHICH STUDENTS
LIKED BEST AND FROM WHICH THEY LEARNED THE MOST

—

: AR C . 777 Rank " Rank . .
Type of Lesson - "Learn" "Like" D rs
Deve1 oping and printing pic..ures 1 1 3,653 +.60
Phctographing pictures 2 5
Making photograms 3 3
Designing own project 4 2
Composing a slide show 5 4
Making animated films 6 10
Making cameraless slides 7 8
Seeing film history movies and classics 8 7
listening to film maker 9 28
Using Super 8 camera 10 9
Watchling and hearing synthesizet 11 33
Readiug Exp. Film - - x 12 - 7
Seeing dramatic films ‘ 13 11.5
Making tape recordings 14 . 14
Fxploring possibilities of a lnovie cmera 15 .30
Making sound collages =~ ° 16 - 18
Analyzing comic strips, shots and anglee R ¥ A 35
Seeirg special effects films . 18 - 13
Bleaciing and mrking o e 19 17
Editing film O P .. 20 15
Discussing filme ' "' ' Lo 29
Seeing a profescional do a slide shou 22 L 23 5
- Seeing student slideshows and fﬂna o2y
Seeing auimated films "' - o2 o 11 5
Seeing how a video tape :ecordnr ..orks L0028 26,

Reading media books * ™ T
Working with acetate overlay- e
Weiting TV reviews ‘\,‘ e
-+ Desigaing loyouts "~ -
Making cut-out letters . °
> Using synthesizer ' .
" Using video tape |
Mak.ng a story board - |
Doing callfgraphy % & i LI
..., Analyzing magazine m e
- Working with tmsrlphic m. R
. Studying typefeces -~ 'L < :
B v Vimrﬁ.n‘ 'h“ to' tilu CIRE

v_.,ﬁu.\a LR
4
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) TABLE 8

SIGNIFICANCE OF DIFFEREN"E BETWEEN TYPES OF ACTIVITIES
IN LESSONS SELECTED BY STUDENTS AS LIKED MOST AND LIKED

LEAST N
" 4 Obsérv'eci Freq4uenc1e.s %t df Siglt}xl?ance
Active _ Passive
Liked Most 8 5 5.43 2 Pe=<a0
Liked Somewhat; 9 e | |
Liked Least 3 7
¢

The data presented in Table 8 indicate that the difference in preferences
of the students for active or passive activities was not statistically signifi-
cant, 1f the standard of the .05 level of confidence is used to define signifi-
cance, However, the Chi Square obtalned (5.434) did approach eignifilcance. The
critical value for significance at the .05 level is 5.991.

. The data suggest that the activity-type lessons presented in the course are
the sort of classroom experiences students prefer. The fact that the statistic
approached the required level of significance so nearly would seem to indicate
that the lenom developed for the course were well selected. :

Performance Ratings. During the couue, ;he students designed their own media
projects. Some students developed thelr projects alone and some worked in
groups. Early in November, the projects were presented. The types of projects

developed weret (1) slides and film shows, or multi-media presentations; (2)
graghics; and (3) photography. The multi-media presentatione were titled:

o The Jet Age; Still Life; Indigna; Space Travel; Life and Time; The Hardshipa

- of Us (the Blacks)!; People; Out in the Country; A is for Animal; The Star
Strangled Bannex; Slide Posm; The Vicious Circle; Israeli and American Culture;
Word Assoclations; Music-Togather; Cycles; Pollution; Hands; The Schools A Liv-
ins Orsr.du; minu Gottou Toscther- tnd Aniution. o _

. Grnphicl vare cntithd: H.l- ruti'ul Pottcrl; "To Drum the Impossible -
- Dream"; "1 Believe"; Typographic Images; and Concrate Postry. Photography

. projects were: Animals and Their Duigu; nodcrn Puhiom' Her Philo.mphy of

. Life; Faces; and Science l'lodoh\. - . ,
LR S AREAN, T W vt I “.:'Mﬂa'a s SRR RGN LR ,..‘\*x; rEE3 P PR

. The projects were rated by the 1mtl‘uetorl on & 3-point acnle. Tt.e ratings
sssigned to che three different types of projecte are sunmarized in Tsble 9.

i



TABLE 9
. RATINGS ASSIGNED TO TYPES OF STUDENT PROJECTS

High Average  Low

Multi-media

{slides, filns, o o S
music) 10 C 17 4
Graphics B 3

Photography [ T R ST —— 5

.- I . . II “’.4'.‘;;": - L § h . E -
In order to tes* whether different types of projects were rated in a manner
significantly different from other types, the data presented above were analyzed
~ by Chi Square. The results are presented in Table 10. The cells in the table
" above were combined in order to meet the requirements of the statistical test.

o TRBLE 10

SIGNIFICANCE OF DIFFERENCE BETHEEN
‘RNTINGSvAND TYPES OF STUDENT PROJECTS

R Ohserved Fnequencies Sk T df L TLevel

‘ o Rating . .
. " High & Avg. -_ng' R

S11des and R R
o cHWms T char o004 0, 1242 1 p=<.00
. G"‘PMCS h\ : N
Photoqnphy AT SR W EPRANCI
‘ ." R CALAIL LIRS v €4=r \ FERCOIE. webl el niddn

L¥4r + The data pressnted in Table 10 indicate that higher ratings were given to
v+ thoss students who presentsd projects dinvolving films, slides, or maixed media
. to & significantly greater extent than students who pressnted projacts dealing
- with graphics sad photography. ' The ujority of studonu prcpand projects
vhi;h rocoivod an acupubh utin;. D
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Opinions. 1In order to gather information concerning several aspects of the
effects’ of the course upon the studenta, an opinionnaire waa designed to
gather data directly from students enrolled in the course. The aspects
selected for investigation were:

1. The value students Qlace upon the;goals for the course, as
~ they understand thenm.

2.. The realized goals for the course, as studenta see them.

3. The behaviors of students outside of class which might be a
result of learnings from the course.

4. The educational value students place upon the goals and
activities of the course,

. 1
The respondents were asked to return the opinionnaires unsigned. For pur-
poses of making comparisons, they wese asked to indicate their sex {male or
female); race (Black, or Negro, White, Other); religion (Protestant, Catholic,
Jewish, Other); rank in family (oldest child or only child, second oldest,
younger than 2 or more brothers or sisters); and degree of success in school
{auccesaful student, average student, poor student). ¢
3759
There were 41 usable responses to the aurvey. Ten students either did
not respond or responded in an irregular manner which resulted in invaiidating
their questionnaire. Of the 41 responsea, 20 were from males and 21 from femal: s
25 were from Whites and 13 were from Blacks; 12 respondents identified themselvee
as Proteatants, 15 identified themselves as Jews, and 8 identified themselves as
Catholics; 21 identified themselves as successful students and 19 identified thea
selves as average; 6 indicated they were the oldest child, 17 indicated they ware
the second oldest, and 17 indicated they were younger than two or more brother:
or sisters,

In order to measure the value the students enrolled placed upon the goals
for the course, they were asked to respond to each goal according to a 4~
point Likert-type scale, The respondents were asked to indicate whether, in
their opinion, each goal was Very Valuable, Somewhat Valuable, ¢f Little Value,
or of No Value At All. The data are »resentad in Table il.

: .. The responses in Tabla 11 are expressed ir percentsgé¢s. 1t may be noted
from the teble that the goals listed are endorsed ganerally by the students.
.~ . The goals related to Xnowledge and Critical Awa-ensss received the highest per-
... centages of 'vglusble' ratingi. The goals ralated to Parception and Devcloping
Judpent sun. rocoivnd tho hi;hut pnrcantuao of 'little or no value' ratings.

TR 'nn mpouu. by p.rc.nt. from uudanu categorized according to sex,
-_,': race, religion, academi: success; and rank 1n t-uy are 1ne1uded in Tebles 17

f‘- e through 28, rupctivcly (in Appcndix A).
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: other non-vetbnl tot-

"f:'_ro davelop a widor ran.o of co-unicntion nkillu

e To sharpen co-pocitlonnl skilln throu;h visu.l,

TABLE 11

FERECIEIRT T

VALUE PLACED UPON GOALS FOR THE COURSE,

.. BY PEPFENT ALL RESPONOENTS

© AsVery Valuable -
. B=Somewhat VYaluable

C=Little Value
DeNo Viulue At Al

PERCEPT!ON:

To develop a critical awareness of the form and con— e

tent of communication media

To heighten awareness of the interaction befwéen'—g'»;
the environment anu communication medla . '

b

To ahdrpen visual and aural erception

o KNOHLEDGE

To btudy the 1mpact of romnunication medla on society

To understnnd terus uaed 1u televllion. film,
" photography, and advertising : .

. To help the néudeht be more critical of ﬁhat he
sees nround hie--on TV, in the theatre "~ e

.

CREATIVITY ‘ . .
' To challenga cnd dircct crentivo 1-pulaol of students
To provide oppottunitics for ixpert.ncc and producticn
of compositions In nlidea, tilu. tapc reco:dinsn and

o To halp thc studant becose mare flcxibln and
SR 1nnslnat1ve 1n ca-unicatlng his idcan O

i;{,SKlLLs. 1_ ;f._:h-

: "flro develop cnthdtfc judglcnt lkillc

(% ¥

' .urcl cnd flln expotioncua e .

o=

- 29

34

32

27

. 54 .

Y
39
15

N

Pe rent Respondin

'8 € D Owits_
73 1 o 0

44 2% 0 -3
4 2 3 .0
33 22 7 o

sa 12 7 0
3% 12 .0 0
s6 17 3 0
4 17 0 0
4 10 S 0
a1 3 0
56 27 2 0
a4 12 7 3

F i e v e
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.. TABLE 11 (cont.)

A=Very Valuable - o : C=L1tt1
B=Somewhat Valuable ‘ N=No Va?uza}\l{eAH

Percent Responding

A 8 C 0 Omits
PRODUCTION TECHNIQUES:
To operate equipment necessaiy for film meaking, '
audio, and video tape recording 49 27 17 7 0
To provide sufficient siills and successful
experiences in commmication media so that the : . ‘
student will be motivatad to continue producing ’ : '
1rdependent1y i 22 54 20 4 0
ATTITUDES:
To develop positive attitudes toward dxpmuing
ideas in various ways--other than written forus 44 44 5 2 5
To develop an open attituda toward a variety of |
communication nedia ‘ ) 32 49 12 2 5

NS : ,
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Sunnarx_Patings. The ratings for all objectives were summsrized for all cate-
gories. The Chi Square teat was applied to the summaries in order to test
whether the students, when classified accordiny to the variables presented,
perceived the value of the goals in a similar manner. The results of the
analyses are presented in Table 12,

It will be noted from Table 12 that when the studenta were categorized
according to sex, Lhere was no significant difference in the ratings which
they assigned to the program goals. This would suggest that the goals wc.e
seen as equally valuable by males; and females.

When the students were categorized according to race, a significant dif-
ference in the ratings asaigned to the goals emerged. Students identifying
themselves as Blacks provided positive ratings (A or B) to a lesser extent
than did students identifying themselves as White. The percentage of favor-
able ratfngs was 27.2 for Blacks and 55,9 for Whites.

When the students ware categorized according to religion, a eignifitant
" difference was found for the ratings aasigned. Students identifying themselves
as Catholics supplied only 16.1 percent favorable ratings (A or B) compared with
29.7 percent for the Protestants and 33,9 percent for the Jews. Catholic stu-
dents aupplied almost an equal number of 'little value' ratings as 'very valu-
able' ratinga.

When the students were categorized according to scademic success, a sig-
nificant difference emerged retween the ratings assigned by the two groups.
A greater percentage of successful students rated the goals for the course as
very valuable' while a greater percentage of average students rated the goals
as 'somcwhat valuable._

In order to analyze the ratings assigned by studenta categorized accord-
ing to rank in the family, the oldeat child and middle child categories were
combined to meet the requirements of the Chi Square teat. A significant dif-

. ference was found for the ratings assigned to the goals by the two groups.
A greater proportion of older or middle atudente assigned ratings of 'somewhat
valuable' to the goals for the program. .

It 1- apparent fron ‘the data that, in all cnsee, a najority of the stu-
dents rated thé goals favorsbly., To a significant extent, however, a larger
percentage of favorable rasponses were provided by: White studenta compared
with Black; Jewish and Protestant studenta compared with Catholic students;
succeassful atudents compared with average atudenta; and older or middle chil-
dren in the femily compsved with youngest children . a1 the family.

Realized Ob ectives. In order to meastvre the extent to which studenta be-
lieved they wexe neeting the objectives for the course, they were asked to
respond to each goal according to the 4-point Likert-type scale. The reapond-
ents were asked to indicate whether, in their opinion, they were neeting each
objective to (a) 2 great exteat; (b) to some extent; (c¢) to o limited extent;
or (d) not meeting the objective at all, The responses are presented in
Teble 13.
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. ' least some exteat. ' i
L N A T T N MR-

TIBLE 12

SIGNIFICANCE OF DIFFERENCE OF VALUE PLACED
UPON GOALS, BY STUDENT VARIABLES -

' Student 'jf*’j, ST e e . Stgnificance
‘N Verfables '~ Responses Xt df “Level
| A B ¢ D |
20 Male 112 147 50 31 .455 3 a.s.
21 Feasle 105 160 54 13 T
13 Black 66 98 29 11 . 9.211 3 P=<.01

25 white . 146 190 57 5

Y S

Catroe s L oTat

15 Jews s 101 44

: 447 29.966 6 P = < .001

8 Catholics "° 29 61 30 8 AR .
12  Proteatants 74 92 18 5
21 Scefl. Std. 119 143 63 ~ 9 7.3 3 P =.05
19 Avg. Std. 792 157 40 11 ' o :
23 Oldest/Mid. 118 186 42 5 20.846 3 P =< .001
17 Youngest . 97 108 54 16 . . '

A=Very Valusble < oo o C=Little Value

_ B=Somewhat 'sluable ' i . DeNo Value At All
P ‘ T T At B U A S S Lo ety

It may ba noted froi Table i; that the -njétity of atudenté indicated they
., Were meeting the objectives to either a great extent or to some extent. The
" students saw themselves as neeting the goals in the category Cceativiry to at

P R e S - .
" * 7! The responsss to these {tems, by percent, from students categorized accord-
ing to the variables sex, race, religion, academic success, and rank in family
are included in Tables 29 Engggh 40!.rq!ggcgﬁve17~(1n Appendix B).
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TABL:. 13

EXTENT TO HHICH PROGRAM GOALS HERE MET,

- BY PERCENT ALL STUDENTS

A<To » Great Extent -

. CsTo a Limi ted Extent

mmm"m 3 P ‘/,..br’“ v BRI , x,: e .

B8=To Some Extent - -~ =~ B . D=Not At All "
S » Percent Responding
A B C D Onits
PERCEPTION: o PR
. To develop a criticnl avarcnase of the form and o o o : )
contert of comunication media (' : | 12 "13 " 12 ° 0 3
To hetghten evareness of the intersction bew«n PR T
the euvirommesit snd communication medis ' ( . .. %% T 295 2
To nhurpan visual and aural perccption 3121 7 2
KNOWLEDGE : B ¢ B e
‘l'o ctudy the i-pact of cc-miccc.lon uedn on P
Boc“t)' - o ity s hen 12 470 3% 2 0
. Te undcutsnd um usld 1n talwuton, filn, C
photography, =n4 advcrtic!.nc ) C o .' : 32 48 10 16 0
A R 2T RPE et N & S AT B Y B I T
" " To help thc utudont be more critiul o‘ vhnt na ' g
' sees around hil-on_ Tv, 1p the th_utu N 51 52 12 5 0
cmnvm. L | _
'ro chnnnnu and di.ra-t crutivo 1-pu1uc of .
ctudcntc o Lo ‘ L 15 54 19 12 0
- To providc oppo::un!.uu for oxporl.mcc M pro- |
duction of compositions in slides, film, tlpe re- :
‘ cordinu md other non-vcrbtl forms 29 56 15 0 0
" To holp tha studcnt become more ﬂ.ulbl. and ‘v L
‘ Lulimtiu in co-unicaun( bu um : 34 51 12 3 0
sxu.l.s- R S )
_‘l‘o dovom a ua.: nno of oo-lunienuoa auua S .32 -5% 1 -0 0
i -re dmlop ul:houc Judp-ne -nuu Cames o as s 2 2
To sharpes compoedtional .uu- th:onch gga . e 3
‘al dnd tilu lxporlmcu e N P : o
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‘j.\TABLE ]3 (cont )

AsTo A Great Extent . C=To a Limited Extent

B=To Some Extent S : B p=Not At All
T et etondin

B C D its

3 -— pasti L Ary

>

PRODUCTION TECHNIQUES :

To operate equip-ent necuury for f:lh uking, L
audio, and video tape recording ‘ Lo AR 32 0 14 10 0

To provide suff:l.c:l_ent m.llls cnd lucéusful exper{-
ences in communication media so that the studeat - " * ° SR
- will be motivated ‘to continue producing independen~ly 24 " 42 29 5 ¢

ATTITUDES: .

To deveiop positive attitudes toward #xprcnins . T
Ideqs in vnrioua vay--—other tha_n vritten fomc o 17 6 17 o0 2

To develcp &0 opsn attituda toward a variety of =
couunicltlon udln i . 17 62 17 2 2
. - N ‘,_‘v‘.L g o - :, PRI . . [ ] - o

i [E {'a B -
' - .
. [2NG N 1
t L £ iy i
Y&l t
{ v \." Xy t
N
. .
1, L3
-
i 4 ¢ 3 %
.
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Students' Qut-of-School Activitieé.‘JOne‘potential effeci the program might
have for the studznts is puriuing activities or menticaing topics related to
their classrocm activities. To determine the extent to which this was true
for the students in the experimental program, a list of activities in which
. they might have engaged or topics they might have mentioned outside of schonl
were listed. The respondents were asked to indicats the extent to which they
had pursued the activity or spoken about the topic according to the following
4-point scale: (a) frequently; (b) sometimes; (c) seldum; and (d) rarely or
never, The responses are svumarized in Table 14.
_ ) ‘ TABLE ]4 ‘
OUT-OF-SCHOOL ACTIVITI £s ENGAGED IN BY STUDENTS BY PERCENT

AsFrequently T . - C=Seldom
B=Som:times : ‘ ‘ D=Rarely or1 Never
| ‘A8 ¢ D Omits
Noticed how TV and radio commer- .~ 20.9 56,1  12.2 9.8 0.0
cials, magazine and newspaper ads are
put toge:her : S .
Commented on TV progtcns...hoa they o 19.5 48.8 24.4 . 1.3 0.0
affect people. techniques used, etc.

- Talked with enthusiaam about project “36.6 29.3 24.4 9.7 . 0.0
you had chosen, -

' Gommented knowledgesbly sbout comuni- 146 56.1 19,5 9.8 0.0
cations nedia: TV, magazinea, noviel. etc. .

: Noticed donirn 1n :h' world about you. 3.6 . 41.5 - 17.1 = 4.8 0.0

(cars, ho-oo. elothoa, lrchitoctuto, etc.). T

o ‘A.'\lkM‘ .;.,_At oy A O

Expressed 1nterelt 1n conio; Eo echool <: 17.1 ..‘161.5 o 14.6 2¢.8 0.0 .
~ for thi; course. - Lo o ’ o R

[T ' Ca e Claetlie .
Triqd to come up with ncu 1deaa or new - - 21.9 39.0 2.8 . 12.3 0.0
; ways of lookins at everydly objects. . P C o »

\ Here 1ntoxeoted 1n huu photo;raphing :;., ‘43.9 h 3.7 . 171 7.3 0.0
and recording oquipnent workl. : ’ ’
f :-~'V",l' S S oyt N [ .
Shoued signs of ilprDthent 1n oxproll- w; 21,9 415 - 3L.7 - 4.9 0.0
ing yourulf in ariting and opnking. : ‘ '

Shovod ligm of 1-provmnt {n exprou- - 29.3 51,2 4.6 . 4.9 0.0
_ing yourself non-verbally...(drawing, - ' '

taking pictures, uktm eonosu.

fil.. OtC.)- S .

— e .



' (synthesizer, editors, splicer, film). '~ : *

BRI S R TABLE ]4 (ant-) . ‘

AsFrequently . . . .o .. . . (=Seldom
B=Sometimes - . ... ... ;. 0. .- - . DeRarely or Never
Cod e m i, b R e E - : ’

Se fU% et el e oo, AT B c D Omits
Used new terss dn talking about o 12,2 3.1 46.3 7.4 0.0
communicat;ions media.

Commented positively ¢ on the films B 19.5 58.5 4.6 7.4 0.0

_geen in class. VLTTA R R e e T

(:omented negatively on the films

12,3 0 46.3 24.4 0.0 0.0
. seen in class. ‘ o IR '

" comented favorably ou the emphagis - L 21,9 - 34.2 21,9 19.% 2.5

on atuden; :anolvement in the course.

_ Commented unfavorablv on the emphests 7.4 . 3.0  6L.5 9.8 2.3

* ‘on student involvement in the ccurse. o '
- Tried to solve independently problems 3.2 29.3 244 9.8 2.3
arising from working out tx.e pro1ect . K : :
you had chosen. -_‘.‘_' ‘ ‘ " S o
. Spo-:e 1nte1113er:t1y abf'ut media , i_ ‘ 19}.‘5,; 35.6 N 26.8 ‘ ;2‘.2 4.9

C R I T D I e CeE e g e

It may be noted from the information presented in Table 14 that a majority
i of the #tudents atated they had engsged in the listed activities or mentioned
the list of topics out of school either frequently or sometimes. Exceptions

vere! Used new terms in talking about media and co-unte'l unfavoubly upon
-j;"é enphui- npon -tudent 1nvolv-cnt in the couru. o 5 REMTRI

;o

Pamnts' Opfmonnaire. A quutionmire oinilct to the one udminiutered to the

-4 students was designed for their parents, The instrunent was designed to gather

data concerning the value parents placed upon the program goals and the educa-
. tional velus the parents phcod upon tha course., Fifty-one questionmirea vere
uiled to thu parcntl' houu. Forty uuble usponles mre roturned.
" The nluo plucod upon uch progr- 30.1 by tho 40 puents teapo'\ding are
@ lmriud, by plre‘nt. 1n 'hblo 13 YA e A . e
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‘TABLE 15

PARENTS' RATINGS OF THE VALUE OF THE GOALS
FOR THE COURSE, BY PERCENT =~ -

A=Y2ry Valuable i
B=Somewhat Valuabje

CsLittle Value

. D=No Value At All

ourol and ftl- cxporicncu e

B A i Tex: provided by ERIC

[KC S Q . ';_;

- Percent PRasponding
A B L D Omts
PERCEPTION o - |
To develop a critical awareness of the form and con- 40 - 40 20 0 0

- tent of communicatinn media o : e _

" To heighten avareness of the interaction between 30 - 58 v 15 -0 | 0
the environment and cormunication modia R S A g
To sha;pen visual and oural perception T 55 30 15 0 0
KNOHLEDGE' _ : _ o . '

To study the 1mpact of counmnication nedia on oocioty 5 - 30 15 5 - 0.
To underntnnd‘terml uned in television. filu. S 40 45 15 . 0 0
photography, and advertilins : . S
" To he1p the student ba wora criticoi of what he . §5 . 25 15 5 0
sees around hiw--on TV, 1q‘tho‘thcotte"}-_ . R s
t F’ e 1 : " -
»To choIIango ond diroct croativo 1-pulool uf otudoatl :45  ﬁ 015 © 0 0
To provido opportuniticu fot oxporionco.ond production 40 40 T 20 0 0
of compositions in olidu. film, taps rocordim ond I '
Othar noM‘rbu fol'. f A 31) 3! ':’g_:'_.; JF ks ..‘..vlrl_,. Do L ' .
. R AP L" ¥ r‘ f A f. < *.» AL YRR o ) ’ _’ T “‘(v ) C
To help the ltudent boco-e more flexibls an J,u(ﬁ .. 85 - 20 20 5 0
1nl81nlt1v¢ 1n communicating hie ideas - i T K
. N _-v“: ““ E ta ""‘,;" B __‘,‘ o ! o

| SKllLS: R D e by s fes et L

,‘ To dcvclop a vidor ro-..go of oo-unicotion .um 85 5 10 ¢

%o dm1op uchme jud.na: skills TR ',_' | ‘% & 10 S 0

" To obarpau co-pooitional .uu. through vioul. ‘- g "-"25 80 15 10 0



‘ TABLE 15 (uont.) |

A=Very Valuable :-iios o oo ot 3 . CeLittle Value
B=Somewhat Va]uab]e » ' _ ‘ ~ D=No Value At All

T T e - Percent Responding

: : v Hhet - A B [ 1] Omits
. PRDDUCTION Tscmuouss g | -
- To operate equipment necessary for film msking,‘ . 25 50 25 0 0
audio, snd video tape recording S TR TR L . ‘ ) , »
To provide sufficient skills and succcssful L 25 ‘85 15 5 - ‘o

experiences in communic¢ation media so that the ., . ...~ o ‘
student will be motivated to continue producing T 0 '
inde;endently : ‘ . A : . e

RPN

ATTITUDES

To develop positive attitudea toward expressing 55 35 5 § - P
ideas in vaﬂous ways-other than written fons e » o ,
To develop an open sttitude twsrd a variety of wir., 35 55 10 0 0

comnication nedia o LT IR

[P r - R
o _a_ i

TN ST ST - .
S o b

, The data preaented in Table 15 lndicatea that the majority of the parents
" who responded to the queationnaire aaw the goala for the progranm as being either
i Very Valusble or. §ruwewhat Valuable. Comparatively few of the respondents saw
"7 the goals as being of No Valde At All, Only 5 or 10 percent of the respondeuts
—- viawod csrtain o! the |oale ae havin; no valua.
e et 13 t.',"fr [ {,’. s ws et
PRl In order to note vhsth&t‘ tho gmral mdorae-ent of the goala by paren
. varied accordivg to the type of goal (perception, knowledge, ete,), the re- ..
" ., sponses were susmarized for each type of goai and were tes ted by Chi Square.
'rho reaults are pruented in Tablo 16, *1 , SRR ‘ G
B RITEAN T v".;v,w
~ ' The data prr sontod in 'rabh 16 indicates that there waa no aignificant
difference in t} . manner in which the group of 20 parents rated the value of

L tha gosls. The 6 types of ;oala vere ratad poeitivaly. o RN
ST - o S . . PR
i ; PRT _‘v i, B B PR 3s ' N
- S . \. PR 4 e PN . . .

‘ EERE y e I““ " ?«‘w"' &’ &a‘---zrm-a, T L AP S
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: Yo - LR i s T + R
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TABLE 16

SIGNIFICANCE OF DIFFZRENCE OF PARENT
- RATINGS AMONG 6 TYPES OF PROGRAM GOALS

Typés of Goa]s v ?‘ Observed Freqt‘l’e‘r;ciesw .Xz - cif S'Ig. Level
WoE A BTe 0 S 1609 15 P - .50
Perception {25 24 10" 1’
owtesse  |m w9 2

Creativity T fas w0 w00 1 “

Csams 0 feow e s

-Prod Techniques - 10 21j : 8 1
Attitudes 18 18 3 1

SUMMARY AKD CONCLUSION

‘ The course, Editing as a Way ot Life, wvas tried out on sn experimental basis
ia University City Senior High School during the fall gemester, 1970. It was
taught by a team of three instructore, one of wvhom was the designer of the course.
The school was typical of many districts located throughout the nation. The class
vag composed of sophonoru vnud nlong ucid. telisious, and other character-s

e

Tho ;oals for the progr- vnu uub-uud undor 6 general cctuortu. Many of
. the goals were not directly measurable. The evalustion of the program centered
upon ulectod especis of the program for which measurcs could be obtlined.

- .bonz the sajor Iindinn vere: {1) atudents enrolled in tha progrm gained
in their ability to define selected terms from the field of communicetions snd
media; (2) students exhibited a greeter amount of sophisticstion in the defini-
tions of these tems; (3) there was e substantial correletion batween the activ-
ities atudents likcd to perform and from which they learned the most; (4) stu-
~dents vho suwomitted projects composed of slides, filme, or sulti-nedie presents-
" tions received higher retings than students who subuitted graphics and photography
projzcts; (5) studente reted the objectives for the course in e generally posirive
: manner; (6) significant differences were found 7aong the retings assigned by stu-
. dents when they wera catégorised according to several student variadles; (7)

‘ parents of etudents in the ,rogrsm viewed the goals in e poeitive manner; end
- (8) no significant dutormo ul !ound -on; tho pooitivn ratin.- uu;ud to
vouom typu of goalo RN A .

B 1»"" . v',

Lomes
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oL Th e

The findings indicate that the course could be considered to have met
with success in its trial in a genuine school setting. The students gained
‘experience in operating equipmert and in other aspects of communications

. media. Students working together or alone produced projects in which they

" made a statement through media. Furthermore, studentsg stated that they en-
gaged in out~of-school activities related to the course. The general accept-
ance of the goals for the program from students and parents would seem to
indicate that the course could be implemented in other schools throughout
the nation. . P " o " o

. . o : ‘
The aspects of this course which were measured were those which lent
themselves readlly to data gathering within a short period of time. It would
be valuable if researchers could develop instrumentation or observational
techniques for gathering data about the more subtle gosls of the program.
Such an exercise would be expected to make a meaningful contribution to the
field of aesthetic education. . . . § ;o PR ’
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- TABLE 17

VALUE PLACED UPON GOALS FOR THE COURSE,
_BY PERCENT, MALES

AsVéry Valuable : ‘ T , . SaLittle Valuz
B=Somewhat Valuable - . D D=No Value At All

' Perceﬁt Respondin

‘ A B [ 0 - Omits
PERCEPTION: o
To develop a critical awareness of the form and con- - - o - .
tent of communication media ¢ .15 .0 .0 0
To heighten awareness of the interaction between ’ o ' '
the environment and conmunication media : } 40 45 15 0 0
To sharpen vigual and aural pcrception 40 30 25 S -0
KNOWLEDGE ;

To study the impact of conmunication né&ia on iociaff 25 55 il 5 0
To understand terms used in television, film, ,

photography, and advertising : - 35 45 3. 5 0
To help the student be more ct*ticcl of what he :

sees around htm—~on TV, ir the theatte o 65 20 1 0
CREATIVITY: .

To challenge and direct cteative 1-puloo| of studcutl 20 50 A : 0
To provide opportunities for .xpcricuca and p:oduction :

of compositions in slides, film, tape recordings and

other non-verbal forms ) 40 55 5 0

 To help the student hecome more flexible and : .

imaginative 1a comsunicating his idesd - 40 40 s 0
SKILLS
To develop a wider renge of co-nunic&tion akilll ' 35 45 s 0
To develop esthetic judgment akilla [3 50 0

To sharpen compositional skille through +ieusl,
aural and ¢1ilx experiences _ ) 15 45 0

R e

27,7




| ‘ .+ TABLE 17 (cont.)

A=very Valuab]e B T - T e o e . c Litt] » ‘

) = e
B=50mewhat Valuablte - , B ’ D=No Va1u:a}\:eAH
) Percent Responding
. A 8 ¢ D Omits

Paooucnon TECHNIO'JES.

To operate equipment necesuary for filn ukiu, ' :

audio, and video tape recnrding 3 -_ B : ‘ 60 20 20 0 A {}

To provide sufficient skills and luccouful

experiences in communication media so that the :
‘ student will be motivated to continue produc:‘.ng o !
g 1ndependent1y - . ‘ 20 55 25 o 0
j ATTITULES: B

) To develop positive attitudes toward expreesing

ideas 1in various way---other than wrltun forms = 50 45 0 5 0

To develop an open attitude tward a vnrioty of T ¢ : '

couunicution ledu X 25 - 60 - 10 S 0
i < i lt}'\ ) % "(.'- ' 1 B '

oL R - A s Yo
. 4 . o
E , _;‘r t "{“ S ,
. 2. LN 1
I W f P o ,
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'nwLefe'
VALUE PLACED UPON GOALS FOR THE COURSE,
| BY PERCENT, FEMALES

AsVery Valuable - e " C=Little Value

8=Somewhat Valuable ' ' .. D=No Value At All
SRR v ‘ B Percent Réspond‘lm
- PERCEPTION: ' | ’
To develop a critical awareneas ox the forn and con- N )
tent of communication media - ‘ PR ST I S I 0
" To heighten awareness of the interaction between C : ]
the environment and communication media R PRI 19 . 3 7 0 5
To sharpen visual and aural PercePtioﬂ an'i>:.t' 29 sz 19 0 © 0
KNOHLEDGE .
To study the impact of communication mediu oL gociety 38 2% 28 1c 0
To understand tetms used 1u te;av‘sion, film, o I
photography, and advertisins SRR 19 _ 61 10 10 0
Y- ' R
To help the student be more cr‘tical of what he
~sees around hin—-on TV. in the thcutre o o 43 48 9 0 o
cnsnrlvxrv. . "‘;‘jiss; ‘?‘7- L . ,
To challenge and dircct c:octivo inpulcol of ctudcnte .28 . 62 5 5 0
. To provid- opportunitioc fot o:pcticnca nnd production
. "of eompositions in ulidcs. film, tapc rocotdin;c and ' :
’ other non—vcrbul for-r -,,,H X . gt 33 38 2 0 0
C To help the atudcnt beco-n nota flcxible and '
g 1maginnttve in communicating his idess . 38 52 10 0 0
,fsxxLLs., t;“;;.fj-qgﬂ‘ﬁ*_."ﬁﬁil o B
o To develop a vidct :an;c o! eo-lunicatiou .kill. 43 as 19 0 0
To develop esthatic judguent lkills L S 24 62 14 0 0

To ohcryen co-poaitlonal skille throu;h visual, Co
aural and film oxportcncc. L . kX 43 14 5 5

ERIC o 2536

wll Toxt Provided by ERIC
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T et

L TMLE g (eont.)

. AeVery Valable o T  eLittle Yalu
'th=Somewhat Va]uable ‘ : : o o _‘ D=hltV;?u:eaI]\:eAH

. e i, ..o .7 .. [Percent Responding
’( & " :-3 L \:_’,,' . '?."‘, _ - A . 8 c D Omi ts

PRODUCTION TECHNIQUES.

g " . To operate equip-ent necenary fot filn ukiug, carh )
: audio, nnd vidoo upe ucordinc . - 38 - 34 14 14 0

To provide sufficlent skills and lucuu!ul o S

experiences in communication madia o that the e T e A s
student will be -otivated to continue producing ’

mdependently R v , . oo 26 052 .14 .10 0

ATTITUDGS. g ST ,_; fﬁv“ N S

. Teo develop posit.tvo nttitudu toward npuuing W
ideas m vnrious ways-other thcn writtcn fom . ,' - 38 42 10 0 10

€

To develop an opau attitudo rovud . vuuty oE S -
ccomunication wedia - e o, 38 38 14 G 10
‘ G a0 T T
.£ ‘*‘ L Y ‘
taa i
. iteh ) f .
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““Lc 19

VALUE PLACED UPON GOALS FOR THE COURSE,
: g BY PERCENT. BLACK

Cevery vaasre  ceLtttle Value
B=Somewhat Valuable ... ... . °. i . . . o © - DaNo Value At AN

Percent Responding

E b 5 - E .
S A B c 0 Omits
PERCEPTION: |
To—develép ' critical awareness of the form and con- » :
tent of comunication nedia ‘ 15 77 - 8 0 0
To heighten awsrences of the interaction between R L i
the environment and communication media .. . cooa 31 1 o - 7
Te sharpen \dsual and auul perception - .. 15 54 23 8 0
KNG LEDGE: e
" To study the mpar‘t of comunication nedin on lociety 23 46 16 15 )
: 'ro understand torme uud in tﬂleviaion. filn. - \
hotography, and advett!.eing _ - 54 31 115 0 0
To help the student be more critical of what he o '
sees atound hin—-on 'rv, 1n the thuttc e 69 -3 . 0. O 0
’ CREATIVITY. ST }jt,
" To challenge and dirqct crutlve hpulno of etudentn 15 s& 31 0 0
To prwldc opportunitiu !or expori.caca and ptoduct!.on '
© of compositions in slides, fih. tapn uoxdim nnd : ‘
‘other uon-verbal !oru AR o ‘ 46 46 8 0 0
» 'ro help thc ltudenc bcco-e more fluible o ' .
uazinntlve in communicatiog hin ideas ~ . - 15 5 15 15 - 0
SKILLS. . R
‘l'o devolop a uider rur.;e o! eo-un;ut!.on .nn- 015 46 . 3 8 0
To deveiop eathetic judzlcnt -3111. o 8 e 15 8 0
To nharpen co:poo!.tlonal akills throu;h vieual. '
nunl nnd ﬂln experloncu ‘ . 3 46 0 15 8
RN
T T 1 v T

TN WL
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CTABLE 8 (eent.)

P

; _B=Somewhat Valuable ‘

Hid A

~ C=Little Value
: D=7No Value At Al

PRODUCTION Tscumquss.

. Teo opeut.e equipnenl: nacuuq for fi.l.- ukins, C :
: mdio, and video upe teeordin: B Jroe - B 8 .-

Percent nesggnding
B ¢ D Oomits

To provida au(ficient. -kilh nnd -ucuuiul
experiences in communication medis so that the e mee el
- student will be nor.ivated to continuo producing ‘ CorEa - '

1nde pendently b R

ATTITHDES

N B T

31 54 15 0 0

B LN A S '

T develop posit.ive attimdu tward .xpuuina : :
1deas 4n vnrtous unyl-othar than vritten !oru it 38 46 .. 0. 8 . 8

comuni cation -e.dil

' ~ To develop an open attitudo taurd a varioty of

15 : 62 8 8- 8
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TABLE ¢.0

 VALUE PLACED UPON GOALS FOR THE COURSE,
., BY PERCENT, WHITE

AL ’%-27.3;1 AT e e A : : : “*
¢ A=very Valuable - . - L »_ CsLitt’e Value

(7 B=Somewhat Valuable ... - Ds=llo Value At A1)

Percent Respeading

B R

| A B L D Onmits
- ,“iRCFPTION' | ' o
" To develop a criticsl awarlnus ot' the fom nnd con— )
tent of communication neuia o . 2 68 3 o 0
To heignten auareness of the interaction b;twéeu ‘ |
the environm‘nt nnd comunication lndia AU 32 41:"?7 20 0 0
~ To shnrpen viaual and aural perception : » 48 36 16 0 0
KNOHLEDGE' _ : _
.' To stu:ly t.he inpact of comunication nedie on society 36 .40 26 0 0
To underntand ter- ‘used fn tnlcvision, film, = _ __—
’ photoaraphy, and ndvertisina N 16 68 8 8 ' 0
' S To help the student be mbre critical of vhat he - '
sees around hi-—-on ‘I'V. in the thutu St o 52 - 32 l6é - 0 0
- CREATIVITY: SARE )
[ "l'o chellenge and dinct uruuv. mu-n of students 32 56 8 4 0
- ‘%.:‘,;f 'ro ptovidl opportunitiu lor upcrimc cnd production '
o7 of compositions in slides, tila, up. rooordin;l lnd o
PRt ‘oth-r non—vc:bal £orn| o U ‘ e 32 48 .0 0 0
7777 7o help the studeat bacose mots fluiblo nnd aE -
L iuzinativ- in cmicating hil idul - - T 1 4§ 0 0
- SKILLS. T vl ol G
'to dcvnlop s vidcr rano ot eo-uniution -kuu ;: 52 >&4 4 0 0
o To dcvelop clthc:ic Jua.-.a: -k111. [;‘v S om0 o

To ohnpen conpositional lkiill throu;h vtlunl,
aursl and filn a:pcrinncu R . 40 48 12 0 0

o

40

e
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B=Smewhat Valuable e S o u=iﬁotvl€1’uza}\l’:elxll

>
o |
[gd
]
g
o
(5]

pnooucnon TECHNIQUES._I- R

. To operate equip-cnt necesury £or tun naking. :
audio, and video upe recorr‘ling o : . <o 36 -0 40 20 . 4 .0

To ptovide sulficient akills and auccesaful

experiences in communication media so that the L
student will be motivated te continue produclr; o 2 T
independently ‘ . ‘ 20 60 16 . 4 0

- ATY ITU[IS

To develop positivc attitur!ea tovu-d cxpressing _
ideas in varioul vcyl-«other l:hsn d.tten { a8 wEieoe 52 % -8 .0 .- 4

To develop an open attitudc twatd s \'atioty of R SR
comnicltion nedia e v v 40 - 40 16 . 0o 4

,o
. i .
- o .
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TABL! 21

.., BY PERCENT, PROTESTANTS

o e e i e i b o 2

R VALUL PLACED UPON GOALS FOR THE COURSE,

" AsVery Valusble -
-~ 8aSomewhat Valuabie R

 GeLittle Value
DsNo Vaiue At Al

PERCEPTION: ‘
To develop a critical awarencis of the forn and con n

tent of comun:lcat:lon nedia - , . _,"5

PR

To heighten awareness of the interaction betwnen

the environment and communicatfon media ... . . . 25 ‘

B vl

To sharpen visunl md aural perception | X |

KNOHLEDGE

To study the 1npact of comunication nediu >on sociaty 25

’I‘o understand terls used tn telev.‘.a:lan, ful. _'

photography. lnd ndverttaina . _ "~ 25
- To help the utudent be nore crit:lcal of vhut he
gees around hin--on TV, 1n the thlltre AP 67_

L cReATIVITY: _ |
T cmnm. and uuct cruuv. upmu o! students 33

L “l‘o provide opportuni:in tor csporlmn and producuon
i of compositiona in slides, fih. upn neordinu and

- ‘other non-vorbal £orn e R ‘ 59

Ci To halp the student becone more flc:.blc aad o
. hns:lnative 1n ca-unicuiu; his “cn . 33

B s SK!LLS.

;'-~'«',‘ L '\ .

l‘u dwclop a u:ldu nn‘c of co-uniclt.lon .uu- .18

. To develop e.thetlc Judncnt .uu- e _'4 L
To aharpen cc-positioul skills chrough vxsull, '
aural and ful uperf.oncu o - 50

Percent Responding
B C D Omits

5 0 0 0

59 8 0 g

67 L ¢ B

67 ‘0 - 8 .0

42"‘33"'(_3 0

33 -0 o - 0

33 8 0 0

5% o 8 .0

17 8 o 0
8 25 0 0

&2 o0 8 0

Py e g
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+, TABLE 2) (cqn‘_t.s o

C AsVery Valuable s s g
- B=Somewhat Valuable . .~ .. .o &h;tﬂ?ugakeﬂm

. B C 0  Omits

k3
.
>

¢ — -

PRODUCTION TECHNIQUES

‘ro operatc equipunt neceaury for fun uking, . o
audio, nnd video tape recordlng 8 39 28 ...8 .8 .. 0

To provide aufficient lkill.a nnd lucccuful _
experiences in communication media so that the - ‘:: I P T
student will be notivated to continue producing - ot o o R
1ndependentl,' .-¥' R o T .3 50 8 8 0

ATTITUIES :

To develop posiu.ve attitudu tonrd cx:pmoing
ideas in vo.rioua ways-other than vrnten !om Cebrye 25 40 59 0 8.0 ;. .8

To develop an opm attitude touard a varicty of LRI TS RS AT S e
conunication media . T o .. 33 433 . 25 0 .0 9




TABLE 22

: VALUE PLﬂCED UPON GOALS FOR THE COURSE-
BY PERCENT CATHOLICS

. TN Yer A b ed ey e o . P . o .- . ’
. A=Very Valuable =~ = - ' _ ' .- C=Little Value
. B=Somewhat valuable = -~ . 7o ‘ . D=No Value At A1l
o o : . Percent Respondin
S Aol A B C D Omts
' PERCEPTION . ‘
To deve10p a critical avareness of the forn and con- e Lo
Jtent of communication nedia o . 015 25, 0 . 0
. To heighten awvareness of the 1nteractiou between "~ 0 - ¢ TS 00 ¢
Athe environment and connunication nedia"“q;*A 0 125 120515 o - 0
‘ vTo sharpen visual and aural perception o 12.5 50 = 37.5 -0 0
. KNOHLEDGE
h__ To study the iapact ot coguun#cation uedia on sociecy 25 : . 25 ‘25 25 0
: To understnnd terms uaed in telev-lion. film, ;‘ o
s photography, and advertisins .f'< Loy “‘*{ LA A . (o . 11} 0 0 0
o ;vTo help the student be nore ctitical of what he
IR aees around h1l~-on TV. 1n the theatre e o0 - 500, 50 .0 . 0 0
_‘ CREATIVITY 7 ) o
C. To chellengc und dlrect crentive inpuleoa of otudnntl 0 87.5 12.5 O 0
1imﬁ'jro provida opportunitiee for e:pe:ionce end productton L
. of compositions in slides, ttl-. tnpo r-cording- and .
N oth-r non-vetbel foru- ;'ﬁﬁ ) KR : . 12.5 30 37,5 0 0

-L. To help the atudcnt becols more flexiblc nn& PP - ,
uuginnu.ve in eo-micetm hu id.u _~f_, T 28 37.5 25 12.5 0

x_sxms. LR R
'.f'To develop a vider ten‘e o! eo-nuleetiou ekille i‘e’: 12,5 50 37.5 -0 0
0 To develop mhmc judzuent mu. . 0 ens 25 125 0

To aharpen co-poeitlonal nkilll throu;h vtlunl.

~ aural and ftln nxperiencea PR - 25 37.5 25  12.5 0
x 44
SEEE PR S S 14




4 eyt

(SRR

A

o AeVery Valugble e e el 7T eeLittie value
. B Somewhat Valualﬂe e o : - - D=No ValueaA'il:EAll

Thiont oL " Parcent Responding
S | g ¢ D Omis

o

'.-x'a P S ‘j A

o PRODUCT'JN recuuxquss

To opP ite equiplent naceonry fo: filn uking, ;,,A j Cl v
- sudic, and video upe tecotdins o ‘ ©750 725 7125 12.5 O

. 'ro provide aufficicut -kills -nd nucceu!ul ;

yperiences in communication media so that the g et
student will be notivnt*d to continu. ptoducing ’ ’

:I.ndependently i Teonrte gt e o : ol f et 25( 37.5 37.5 0 0

o -

ATTITUDES' ©

' To develop poaittve cttitudu tward cxpreuin; et S |
1deas in vnrioua wayo-oth.t than vrttten foru U 37,5 50 0" 12,5 ° 0

To d..velop an opon nttitud. tounrd a vn‘icty of D o )
'comunicltion ndia Sl T ) 26 " 62.5 0 12.5 %7 0

[ T 4 s T e e
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TABLE 23

VALUE PLACED UP'ON GOALS FOR THE COURSE,
.- BY PERCENT, JEWS =~~~

e, et

A=Véry Valucble ‘ . C=Little value
B=Somewhat Valuable . _ » D=No Value At All

Percent Responding

A B ¢ D Omits
PERCEPTION:
To develop a critical awareness of the form and con- '
tent of communication media - 33 60 7 0 0
To heighten awareneas of the interaction betﬂecﬂ 4
the environment and communication media o 47 47 6 0 0
To sharpen visual and aural perception 47 20 33 0 0
KNOWLEDGE :
To study the impact of cosmmunication medﬁ on society 40 27 .33 0 0
70 understand terms used in television, film, -
photography, and advertising : ‘ 13 60 1 20 0
To help the student be more critical of what he )
sees around him--on TV, in the theatre . 40 27 33 0 0
CREATIVITY:
To challenge and direct creative impulses of students 33 47 13 7 0
To provide opportunities for experience and production
of compositiona in slides, film, tape recordings and
other non-verbal forms _ 40 47 13 0 0
To help the student become more flexible and
imaginative in communicating his idess 60 33 7 0 0
SKILLS:
To develop a wider range of communication skills 3 54 13 0 0
To develop cathetic judgment skills 13 S 33 o 0
To sharpen compositional skills through visual,

aural and film experiences . 33 40 20 7 0

Q . ’ -4 . "
ERIC RS '3
e 46



| |  TABLE 23 (cont.)

S SR

N aevery Valusble C=Little Val:
B=Somewhat Valuable : : D=No Value A

Parcent Responding
B [ D Om,

B Vs

>

PRODUCTION TECHNTQUES:

To operate equipment necessary for £ilm making,
cudio, and video tape recording e 27 33 33 7
To provide suificient skills and successful
" experiences in communication medis so that the .. ' . ‘
gtudent will be cotivated to continue producing ‘. . . '
independently \ L . 20 53 20 7 (

ATT{TUDES:

To develop positive ittitudas toward expressing
ideas in various ways--other than written forms 66 . 27 7.0 0

To develop an open attitude tounid a variety of . o
communication media =~ .. ! . 40 47 13 o 0
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TABLE 24

‘ VALUE PLACED UPON GOALS FOR THE COURSE,

. BY PERCENT, SUCCESSFUL STUDENT

A-Véry Vaiuﬁbiécg'i
B=Somewhat Valuable .

C=L{ttle Value
D=Nc Vaiue At A1

T g

_ A
PERCEPTION:
To develop a critical awareness of the form and con- _ ‘
tent of communication media ‘ : ) 28
To heighkeﬂ;lwarenesa of the intercction bétﬁéén> ’ _'
the environment and communication media 33
To sharpen,%jaual and'ﬁhral‘éerception a8

. KNOWLEDGE :

To study the impact of comnunication,lgdil'én‘Qoggpty 33

To understand terms used in telev sion, filn,‘. - i9 :

photoyraphy, and advertising -

To help the student be more critical of what he

sees around him--on TV, in the (heatre -~ - 38
‘CREATIVITY'

To challenge and direct crentivu 1lpuluol of studcntn 28

To provide cpportunition for experienca snd pxoduction
- of compogitions in slides, film, tlp. recordings and

other non-verbal fotI- ) 43

. To help the student becrme more floxible and
_1laginut£ve in communicating his idess 43

' SKILLS _

- To develop a wider rcngo of c01-un1clttoa s¥ills 4)
Ta develop esthetic judsnent lkilis '_ : 14
To sharpen co-pooltional skills throu‘h v'cunl. '
aursl and fils cxperioncoa ‘ ‘ 48

. l “ .\,;

L} P

‘48

- Percent Responding

[} [ D Omits
67 5 o o
- '
48 19 0 0
k) 24 0 0
33 29 5 0
57 10 14 0
8 2 0 0
48 19 5 0
B B 0 0
43 9 5 0
¥ 19 0 0
43 &3 0 0
319 0 0

SR S b sin,_ Saate




communication media

A=Very Valuable | " F U celqttle Value
- B=Somewhat v;luable DsNo Value At All
N T NI ~ Percent Responding
e A 8 & D Omts
PRODUCTION TECHNIQUES:
To operate equipnent aecesnnﬁ for film making, .
audio, and video tape recording “":”"‘ S 43 2% 2 -9 0
To provide aulf:lcient skills'md luccnsfui . - ' '
experiences in commmication media so that the -
student will be motivated to continue producing - : : !
independently e e 33 . 43 19 -5 0
ATTITUDES: S —
To develop positive attitudes tdﬁgrd .;prcuing SR
1deas i. various ways--oiher than written forms 43 47 5 0 5
To develop an open at;itu&e toward a variscy of o0 o v
: 38 43 114 O .5

v » o
i

-t .

1 iy
2 {3

“ LI (4 )
’ o
i

t s

A2
(¥ ’

49



TABLE 25

e . VALUE PLACED UPON GOALS FOR THE COURSE.
, BY PERCENT, AVERAGE STUDENT -

" A=Very valueb1e”ffﬂ
B=Somewhat Valuable

“C=Little Value

D=No Yalue At ANl

i

PERCEPTION:

: : T e S
To develop a critical swareness of the form and con~
tent of connunicetion media - \

I

To heighten awareness of the interaction betueen

the environnent and communication media - -7 -

- To sharpen viaual end auxal perception E

KNOHLEDGE |
~To study the iupnct oE co-unication nadil on eociety

S e ~\)‘ o

To underntend terne used in televiuion, fil-.
photography, end edvertising .

To help the student be more critical of vhat he
sees around him--un TV, in the thsatre

CREATIVITY _

To chcllense and direct c:eetivl 1lpulsel of students
To provide opportunities for cxpe:ieacc and production
of compogitiona in slides, ftln. taps recordings and
other non-vexbal forme .

To help the -:udcnt beco-. nore flexible and
1-aginative in ec-unicatin; hie 1deal ‘

SK[LLS , . . :
To develop @ wlder rsnge o! connuaica:ion ltilll

To develop onthntic Judg-ent lkilll )

To sharpen co-pocitionel skills through vieuel,
. wural and filn experience. '

Nt “.
43,

50

1o

1
2
32

k) §

68

2
k3 §

k),

k)
16

Fa

Percent Responding

—

78

42

47

47
53

2

63

53

53

47

68

53

C

11

32
21

16

.16

16

6

16
11

D

1

16

Omi ts

\ e TR T RIELTE RN



© . TMLE25 (cont.)

T 2

e w0

i A=Vel;y Vl;]-lﬁlilb]e.”u ﬂ\ S , Lo vl .
B=Somewhat Valueble .. - L 1 g-Nltglfu:aA:eA1l

- Percent Rﬁségnding‘.
8 C D Omits

>

i e

PRODUCTION TECHNIQUES:

. To operate equipnei\t mceﬁury for £1lm meking, ) .
- audio, and video tape recording L. - Ly, e 053,30 11 5 0

To provide gufficient skills and successful

experiences in comsunication modia so that the . . . . _
student will be motivated to continue producing . : .. . .. Lo \
independently o : o 11 63 21 5 n

ATTITUDES:

To develop positivd at'tir.ud‘u‘ tovard oxpruvlin; ‘
1deas in various ways--other than written forms .. . 42. 4 . 5 5

"

To develop nn‘opc‘n attirude tw;;d' a vnriniy of ... .. . ‘
communication wedds <~ _ 26 .. 53. 10 5 -5

‘o ¢ S i
oy . 1
£ ';
IS
5 . .
G4 .
v g i .
A AN
! e D O R
¥4
3 ol
:
. AN YAISRS .
'
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- {. TABLE 26 Y

YALUE PLACED UPON GOALS FOR THE COURSE,_

BY PERCENT, OLDEST CHILD

A=Very Valusble
B=Somewhat Valuable ~

4

‘CeLittle Value

D=No Value At All

PERCEPYION:

To develop a ctiticel auerenees of the forn and con-
' tent of coununication media -

To heighten awareness of the 1nteraction becween Tt

. the environment and colnunication media

To sharpen visual and nural perc ption

HIE I SN

KNOWLEDGE :
Tu uludy the lmpact of connunication media on society

.

To underetand terms used in telev sion, filn,
photograPhy, and edvertising ‘

To help the atudent be morYe criticel of what he
sees around him--on TV, in the theatre :
CREATIVITY

To challenge and direct creativc 1-pu1-el of otudont.

To provlde opportunitiea for exporionce and production

of compositions in slides, filu, tepe recordinae and
other non-verbal for-l ]

To help the student becone pore floxible and
lnaginative in communicating his ideas

SKILLS

To develop s videt rnn.e o! co-nmicetion skills
To develop elthetlc judglent lkilll

To sharpen co-pooitional ckilll through visual,
aurcl and fil- experioncea a ‘

»

PR

.
- s

[!Shi;_. . o 'L‘ j ‘ i;l>-
52

o>

17

17 .

83

33
17

g7

33

17
17

kX

Percent Responding

83

50 .-

17

33

50

6/

33

83

17

1-33

33

33

17

17

17

0 Omits
(i} 0
]

0 16
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0




TABLE 26 (cont.)

A=Very Valuable =~ -7 LA ST cal et le Value
B=Somewhat Valuable T S _~ D=No Value At ANl

R A o

B ¢ 0  Omits

1>

PRODUCT iON TECHNI’ques- i

To operate equipment necessary for film naking, ‘

audio. and video tape recording 'tq“, e e o, 050, .0, 50 0 . 0
To provide sulficient skills ‘and successful e C
experiences in communication medis so that the ... ... .,

student will be motivated to continuﬂ producinz .17 53 i,,SO .. 0, t 0
1ndependent1y . : ' | l
i) §5 : ) TR S TS O F PR Rt BN

ATTITUDES:

To develop positive lttitudcc toward exprelling ‘ )
1deas in various uayu-—other than urittcn forms ,,.. 50 . 33..0 .0 ., 17

To develop an open attitude towsrd a varioty Of i -t

communication medis i . 33 . 33, 17. 0 . 171
! LS i Y el ¥
e i __}1‘ ] 1 M
) Loan ey : i
,,,,, . " i
i
N L
s 2’.- [ [T
¥ g £ {d [ 3oLk
=2 ¢ .
e !
Al i i §{ ,
.
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mu-: 27 L

. VALUE PLACED UPON co:u.s”#on THE COURSE,
" BY PERCENT, SECOND OLDEST CHILD -

AcVery Valuable = . | -,7 RO 7 ceLittle Value
B=Somewhat Valuable .~~~ - - D=No Value At ANl

Percent Responding

- A 8 (4 D Omits
PERCEPTION: ' o

To develop a critical awareness of the forn and con- :
tent of comunication media o o ‘ "12 . 8? -6 -0 0
" To heighten awareness of the {nteraction between St e
: the environment and comuucation nedh e 29 65 6 0 0
To sharpen visual and auul petception . .. 35 53 12 0 -0
KNOHLFDGE
Tu study the impact of comunication ledil on uociety 23 53 8 - 6 0
To understnnd terms used in telev.‘.eion, fil-, o
photography, and advettieing . 18 64 T 18 0 0
-+ To help the student be mox'e critical of what he »
sees around him--on TV, 1n the tl)eutre o 47 - 53 0 0 0
CREATIVITY
" To chellenge und direct creettve 1-puleea of -tudentl 29 47 24 0 0

To ptwide opportuniuu for etpotienca cml ptoductton
of compositions {n slides, ﬁh, upe recoxrdings and

other non-verbal for- o 41 53 6 0 0
. To help the -tudent becou more floxible and !

iminative in communicating his ideas : . 4 59 0 Y 0
SKILLS )

‘ro dwelop a widar range o! co-unloatton llv.ull . 35 47 18 ‘0 0
To develop eathetic judgment -k111- : ‘_ . 12 10 18 O 0
Tu sharpen co-poeitional ekilll throu;h vhual. :

auul and fil- experhncu ! 29 53 0 12 6

[Kc R L unen

uil Toxt Provided by Enic [l

54
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27 (cont.)

aevery Valusble .
B=3Mat:v§]yab]e A

U caLittle Value
- D=No Value At Al}

PRODUCTION TECHNIQUES:

To opersﬁé equipneht nbceﬁdry for film uking, .

audic, and video tape recording

To proﬂde sufficient skills and nucceigful

experiences in communication media sc that the
. student will be nqtiv;ted to continue producing © 7

independently : . oo

ATTITUDES: * EA
‘ ‘fo develép'i':b‘-'itive, ;t't‘itu_doi tqﬁqiq"etprctuin;'

' ideas in various ways-—other than vritten forms = % i

: Tbkd.evel‘.ovi: an.opo‘n‘g-;titqd;e toward 'n_“v‘r.icty of - s T T R .
N S .29 +53 - 12 . 0O 6

communication ,edin o

1

27 65 6

" Parcent Responding
8 ¢ D its

-— - — pa e

. '1.7 - 47 1+ 0 “ 6 .- ©

35 - 53°.6 .0 . 6

"3 \:.Z . ,‘f‘_

o] can
Sluscriinede o
s
e N

LR 1t




TABLE 28

VALUE PLACED UPON GOALS FOR THE COURSE,
"BY PERCENT, YOUNGER THAN 2 OR MORE

- AsVery Valusble = G Loe T T caLittTe Value
_ B=Someuhat ‘laluable TR : ' "..; D-No Value At All
R g R o o Perce:\tyﬂeﬂpnding
Gge v nooe o4 A B LD Onits
Pencsmou |
'To develop a critical awateness of the forn and con-‘», g _
. tent of comnunication wedia - - ‘ L2952 12 0 0
hTo heighten avarenzss of the 1nteraction bctveen _ . ‘ '
the enviromment and communicatién wedis i ..o L 35 2 -4 0 0
-“ To sharpen»visual and eural perception :Tfii ST 18 41 35 6 0
: ‘KNOHLEDGE L :
,; To otudy the 1npact oE connunicotion -odia on ecciety 3529 24 12 0
" To understand ter-o uoed 1n televloion, fil-. o : e e
' photography, and advertisin; . f*,.i_ﬁ TR \_41 0 18 0
L To help the tudent bo more critical of what he ' '
cws gees: oxound him--on TV, in the thentte ’ N .59 23 18 0 0
CREATIVITY‘ _ .
To challenge und direct creotivo t-pulooo o! students 18 59 18 3 0

'To provide opportunities for experience ond production
of compositions in slidea, tih. tape rooordings and

v other non-verbol for‘u - o 29 47 24 0 0
" To help the student becoms more !loxiblo and
. _Lusinotwe 1n co-mtccting hu ulul o : 35 35 18 12 0
s o
'ro dcvelop . vidor rov‘o of eo-unicetion -un- | 53 13 18 6 0
‘ c.To develop eothcttc jud:lont okillo ;. o . 18 41 35 6 0

To sherpen co-pocitiooaJ okilll throu;h viluul.
ourol ond fil- oxperienool T . B 3 35 18 6 0




) 1k
hthﬂwMe' T © GaLittle Value
B-Somewhat Va'luable R o - D-NotVa?ue Altj;eAll
- SURLE o - Percent Responding
Lo ¢ Lo o A 8 € D Omts

. PRODUCTION TECHNIQUES. :;

To operate equipnent ncceuary for filn Iuking, B

~audio, and video tape recordins 53 .18 23 6 - 0

To provide nutficiant akins and lucculful e -
experiences in communication medis so that the el -
student will be motivated to conunu produciv : o '
;lndependently T .23 53 18 6 0
ATTITUDES' .

ar "
To develop posiuvc atutudu tonrd oxprauing W o
1deu in varioul vayl-other than written fom 53 35 6 6 0
‘ro develop an open attitudo tonrd s varhty of Saelo s . . L
comunication media 29 53 12 6 0
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APPENDIX B

L -'.“EXTENT T0 HHICH PROGRAM GOALS HERE MET
R A Item Analysis. of Responses by Sex, Race.
, S R ReHgion, Academic Success. and Rank 1n
- Fam1 Iy ,

o e S A ey e e



PRS2 S B I T ot oo R - [UP——

TABLE 29

EXTENT TO WHICH PROGRAM GOALS WERE MET,
: BY PERCENT, MALES

AsTo a Great Extent ‘ . cte
P=To Some Extent - CD=;:taA|§1T] %ed Lxte

Percent Responding

IToxt Provided by ERI

A B C D  Omits
PERCEPTION:
To develop a critical awareness of the form and
content of communication media . 20 65 10 5 0
fo heighten awareness of the interaction between
the environmest and communicetion wedia 20 45, 30 5 0
To sharpen visual and aural perception .30 40 20 10 0
KNOWLEDGE :
To study the impact of coﬁnﬁnication media on
society 20 50 20 10 0
‘To understand iterms used bin televieion, filn,”
photography, and advertising / 45 40 10 5 0
To help the student te more critical oZ vhat'he
gees around him—on TV, in the theatre Y 55 20 15 10 0
. AN
CREATIVITY:
To challenge and diract creative ﬁpul.lu of 15 55 20 10 1]
gtudente ‘ o
To provide oprortunities for axparience and pro-
duction of compositions in-slides, film, tepe re-
cordings and other non-verbal forms : 35 55 10 0 0
7o help the student bacome mors flsxible end ‘
imaginative in communicating his ideas 25 65 5 5 0
. SKILLS: _
To develop a wider renge of comeunication ekille 45 45 10 0 G
To davelop esthetic judgment ekille 25 50 20 0 .5
Q 1o ahax:pen co-pocition‘nl‘ nld.llo. through visual, -
EMCnurul ‘and fiim experlences = 159 3 40 15 15 0
Pl - ) ) , “ i 'Y .
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TABLE 29 {cont.)

To 2 Great Extent B C=To a Limited Extent
0

A
"B Some Extent . » . - D=Not At All

Percent Responding
A B c D Omi ts

PRODUCTION TECHNIQUES:

To operate equipment recessary for fila making,
audio, and video tape recording ‘ - - B85 - 25 5 5 0

To provide sufficlent skille and successful experi- '

ences in communication media so that the student
will be motivated ‘to continue producing independently 30 35 30 5 0

ATTITUDES:

To develop positive attitudes toward expresaing
ideas in various ways--other than written forms 20 65 10 0 5

To develop an open attitude toward a variety of
communication medic . ‘ _ 20 60 15 0 5

B0

= 52,
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TABLE 30

EXTENT TO WHICH PRCGRAM GOALS WERE MET,
BY PERCENT, FEMALES

A=To a Great Extent C=To a Limited Extent
t=To Some Extent . D=Not At A1l
' ’ Percent Responding
A 8 [ 0 Omi ts

PERCEPTION:

To develop & critical awareness of the form and

content of communication media = . . 5 8l 14 0 . 0
To heighten awareness of the mnrl.cti)br‘l_betveeny

the anvirommerit and communication media 0 62 28 5 5
To sharpen vieusl and aural perception - 24 33 33 5 5
KNOWLEDGE :

To study the impact of communication media on

society 5 43 47 5 0
To uudetntand terms uaed in television, film.

photography, and advartieing : 19 57 10 14 Q
To help the student be more critical of what he

sees around him-~on TV, in the theatre 48 43 9 0 0
CREATIVITY:

To challenge and direct crutivo impulgey of

studente 14 53 19 14 0
To provide opportunities for experience and pio- :

duction of compositions in slides, film, tape re-

cordings and ot_hcr non-verbal forms 26 57 19 0 0
To help the student become mora flexible and »

imaginative in cq-lunicat;n; hlj ideas 43 38 19 0 0
SKILLS: | o

To dcvclop a vidcr rangs of couunienuon skills 19 62 19 0 0
ro dcval.op esthatic Judmnnt skills ‘ s 57 33 5 0

|hnrpcn compositional skille throu-;h ypual, . ‘
|l shd fitm uuperhnres . ""éilr 19 48 28 . 5 0




TABLE 30 (cont.)

A=To & Great Extent
B=To Some Extent

C=To a Limited Extent
b~Not At all

PRODUCTION TECHNIQUES:

To operate equipment necessary for film making,

audio, and video tape recording '

To provide sufficiunt skille and succesaful experi-
ences in communication media so that the student
will be motivated ‘to continue producing independently
ATTITUDES:

To develop positive attitudes toward axpressing
ideas in various ways~-other than written foras

To develdp en open attitude towaerd a variety of

communication medie

Percent Respondin
A B C D  Onits

24 38 24 14 0
[ ]

19 48 28 5 0

14 62 24 0 0

14 62 19 5 0
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TABLE 3

EXTENT TO WHICH PROGRAM GOALS WERE MET,
BY PERCENT, BLACK

A=To a Great Extent o " C=To a Limited Extent
B=To Some Extent . - . O=Not At All
I
Percent Responding
A B £ D Om
PERCEPTION:
To develop a critical awatt-neu of the fom and
content of communication madia o 84 69 15 0
T 4
To heighten svireness of the interaction between
the environmert and communication media 8 38 38 8
To sharpen visusl and aural. poic"ption 15 31 31 15
KNOWLEDGE :
To study the impact of communication media on ;
society ‘ \ ' 8 6 6. 0
To understand terms used in television; film, ‘
photography, and advertising 38 46 8 8
To help the student be more critical of what he :
sees around him--on TV, in the theatre 54 30 8 8
CREATIVITY:
‘fo challenge and dirsct crsative impulass of :
students ‘ 0 62 23 15
To provids opportunities for experience snd pi'o-
duction of compositions in slides, film, tspe xe-
cordings and other non-verbal forms 54 4% 0 - 0
To halp the u.tuddn.t become more flexible and o ,
imsginative in communicatirg h;u 1deas 23 69 8 0
~ SKILLS: ‘
To davelop a wider renge of c'o—unigcuon okille 23 54 23 0
‘ T6 dovolop esthetic judsllﬁt skills 15 46 39 0

' nrpen compositional skillse thro vpual.
EKI and film uxperlom'u . u,h 63 : 8 .54 15 23
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TABLE 31 {(cont.)

A=To a Great Extent =~ . = - C=To a Limited Extent
B=To Some Extent T : D=Not At All

EEaE o Percent Responiing
B C D Omits

. —

PRODUCTION TECHNIQUES:

To operate equipment necessary for film making,
auvdio, and video tape recording 62 i5 15 8 0

To provide sufficient skills and successful experi-
ences in communication media so that the student

will be wotivated to continue producing indepeadently 8 46 ' 38 8 0
ATTITUDES:
To develop positive attitudes toward expressing
ideas in varicus ways--other than written forms 0 69 23 0 8
To develop an open attitude toward a variaty of -
comaunication media 8 61 23 0 8
:
ol
N
A
5N ] .

.
.
y

I;.”l
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TABLE 32

EXTENT TO WHICH PROGRAM GOALS WERE UET,

BY PERCENT, WHITE

2o X

o a Great Eiteht,

A=T
B=To Some Extent

C=To a Limited Extent
D«Not At ANl

e

PERCEPTION:

To develop a critical awareness of the form and
content of communication media

To heighten awareness of the interaciion between
the eavironmerit and communication media ' -

To sharpen visual and aural pexception

KNOHLEDGE

To study the inpact of comaunication ncdia on
society '

To understand terms used in telcvioion, film,
photography, and advertising .

To help the student be more criticel of what he
gees around him--on TV, in the theatre

CREATIVITY:

To challonge and direct crnctivn impulees of
students

To provide opportunities for experianca and pro-
duction of compositions in elides, film, tape re-
cordingc and other non-ve:bcl forme

To help the utudent bscome more floxtbl. and
imsginative in cosmunicating hie 1deas

SKILLS:
' To dovolop a8 wider rangs of co-nunieatioh qhilll

To develop aoth-tlc judgment skille

Tu nharpen compositionel ekille throdgh vlsunl.
Q ol ane (1im enpuriances - -4 (h;

57.

689

>

16

12

36

16

32

5¢€

24

20

44

36
16

36

Percent Responding

72

68

44

52
52

28

52

64

36

¢

12

20

20

24
12

12

16

16

16

12
16

28

D Omits
0 0
¢
¢ 0
0 0
8 0
4 0
4 0
8 0
0 0
4 0
0 0
0 4
0 0

PRI L R

FEIPOURY TENC S

s e i n
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TAB.@.E 32 (cont.)

AsTo a Great Extent ' ST oo s CaTo a Limfted Extent
B=To Some Extent - = S . : - ‘D=Not At All

Percent ke_spondmg

& B & D Omits
PRODUCTION TECHNIQUES v
To operate equipment neceuny for film nkinx.
‘ audio, and video tupe recordins S .40 3 12 12 G
hi To provide sufficient uld.lls and lucceuful experi- . ‘ '
euces in communication media so that the student
will be motivated 'to continue producing independently 36 40 20 4 0]
ATTITUDES:
To develop positive attitudes toward expressing
ideas in various ways--other than written forms' 28 56 16 0 0
To develop an open attitude toward a v.itiety‘ of

communication media » % 60 12 4 0
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TABLE 33 _

EXTENT TO WHICH PROukAM GOALS WERE MET,
BY PERCENT PROTESTANTS

A=To a Great Extent = C=To a Limi ted.Extent
B=To Some Extent ~ - -~ - -~ - . . . . T D=Not At All
Percent Responding
A B C D Onits
PERCEPTION: | ‘
. To devélop a critical awa.eness of thé form and . . 8v 75 17 0 0
content. of communication media ’
To heiphten swareness of the interaction Letween ‘
the environment and communication medfa = .- 9 75 8 8 4]
To sharpen visusl and aural perception - 50 34 8 8 0
KNOHLEBGE
To study the impact of comunicltion modil on
sociely . ‘ 17 50 33 0 0
To undsrstand tem uaed in t:clevinion, film, '
photography, and advertinim L C _ 25 67 0 8 0
To help the student be wmere critical of vhat he
sees a1ound him-—on TV, in the theatre 75 - 17 0 8 Q
' CREATIYITY: '
To eha;lcnu and diresct creative impulses of
studentg - 17 58 L} 17 0

To provide opportunities for experience and pro-
duction of compositions in slides, film, tape re-

cordings md other non-vntbnl foru 25 67 8 0 0

To help the student become more flaxible and ' '

ineginative in communicating hiu idvas - 50 42 8 0 0

SKILLS: e

To duvo‘cp a ntdor ungc of eo.unieltlon lk:lllc 25 ' 75 ] 0 0
To dovelop uthnttc Judgmnt ekills ' 17 50 17 8 8
To shar;en co-ponttlonnl skilis lhrou;h vtlunl, ‘

nurnl und f{1m experiences e ‘”: . | 25 A50 8 17 0

K - 87

wll Toxt Provided by ERIC
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. TABLE 33 {cont.)

AN TN TR ARDT

A=To a Great Extent
B=To Some Extent -

C=To a Limited Extent
D=Not At Al

PRODUCTION TECHNIQUES:

To operate equipment necesaary for f!lm naking,

audio, and video tape recording

>

42

To provide sufficient skills and successful axperi-
ences in communication media so that the student
will be motivated ‘to continue producing independently 33

ATTITUDES:

To develop positive attitudes towarl expressing
ideas in various ways--other than written forms 25

Tu develcp an open attitude toward a vnrieti of

comaunication media

17

Percent Responding
8 ¢ D Omits

42 16 0 0

42 25 0 0

67 8 0 0

66 17 0 0

ot .
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TABLE 34
EXTENT TO WHICH PROGRAM GOALS WERE MET,

BY PERCENT CATHOLICS

T2 S IR B -t ey

A<To a Great Extent
8=To Some Exient E

C=To >a Limited Extent
D=Not At All

PERCEPTION:

To develop a critical awareness of th'e‘fo;-n and

content of communication media

To heighten wareneas of the 1nteraction bcmen '
the enviromment and communication media . S

To sharpen visual and aural perception

KNOHLEDGE

To study the 1npac|: of communication nadh on

seciety y _
To uudentand um uud tn tolwilion,
photog:aphy, and adverthinz

To help the student be more critiul o vhat he

sses around him-—on TV, in the theatre

CREATIVITY:

£1lnm,

7o chauonco und diroct ernu\n Lmlul of

] tudcnts

 To prov:ldc opporwauiu tor nxpcrianu and pro-
duction of compositions. in slides, film, tape re-

: cordin;o and o:hu' non-vctbal fnr-n

. To help the ltudont boeon -orc thxtbh and
a m.inativp in eg_—ugip_at;u !s;l idqu P

sxxu.s.

to dcvolop a vidor nnn cf meltlnn .uu- |

o 'ro dovelop utlut:lc Judpnnt -knu

'ru charpcn co-pou'loml lld.lu thrau;h
A vnl and filn uperhm en

EKC

wll Toxt Provided by ERIC

hual. _

oy
61.

“69

Percent Responding

A B
0o 75
0 25
0 37.5
0 25
3.5 31.5
$0  37.5
0 62.5
25 62.5
12.5 87.5
28 25
12,5 378

| 12.5 25

¢

25, :

62.5

37.5

12.5

12.>

25

12.5

50

50

D Omi ts
0 0
0 12.5
12.5 12.5
12.5 0
12.5 0
0 0
12.5 0
0 0
0o ]
0 0
0 0

12,5 0
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- TASLE 34 {cont.)

A=To a Great Extent
8=Tn Some Extent

C=To a Limited Extent
D=Not At Al _

Percent Respanding

A
PRDDUCTION TECHNIQUES:
1o operate equipment neceseary for film ukiu;,
auvdic, and video tape racordin; 37.5

To prcvide sufficient skilla and succersful experi-
ences in communicaticn media so that the student
will b~ motivated 'to continue producing independently 0

ATTITUDES.

To develop pcsitive attitudu toward expreasing
ideas in various ways--other than written forms' 0

To develop an open. attitude toward a variety of

communication wedia 12.5

B C D Unmits
25 25 12.5 0
50 37.5 12.5 0
75 25 0 0
50 37.5 0 0




R PR R AN, m - - o > €T AN

TABLE 35 .

EXTENT 10 WHICH PROGRAM GOALS WERE MET,
- - BY PERCENT, JEWS - -

A=To a Great Extent | C=To a Lim ted Extent
B=To Some Extent T I "7 h=Not At Al

v
)

Percent Responding

A 8 C . D Omts

PERCEPTION: .

To develcp a critical avareness of the form and

content of communication media ‘ 2 713 7 0
.‘,«\ S R o . . .

To heighten awareness of tae interaction between ' ‘ _
the environmesit and commvaication media ~~ ~ ° v 20 60 20 0

To s!urpen_viaual and rural perception : 20 40 40 0

KNOWLEDGE: . - .,

3 g . .
To study the hpact of comunication mdia on 20 & 27 6
aociety sl B “r .

5 o
i v

To understa.nd torns used in televilion, film.
. photognphy. and cdvcruainz R ST .40 -0 346 - 13 13

To help the otudcnt be more critical of what he
ueo nound hin--on TV, 1n the thutre a3 40 20 7

CREATIVITY: -

" To ch;nm- md diuct crutin apuluu of W 40 20 13
ntud.atl o : ; ‘

~ To provide oppottuniuel for pmricm.e and px"o-
duction of compositicus in slidre, fil-. tape ve- .

cordinu ‘ud other non-vubcl wru T < 40 27 0
To hclp the el:udeut b-cm nro llutbia and ‘
mgiuntiw in co—\uucutim hil 1M » 40 40 13 7
.' SKILLS' ‘ _
To dovclop . vid-r ungc of ea-uniution .nu- in 447 15 0
‘ To dsvelop uthou.c judnm muo D S TR A
v _ sherpen colpoﬂttioul -knlo throu;h vilual. N _
[KC Al and fila expertonces PNyl w0 o

63,
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TABLE 35 (cont.)

To a Areat Extent -
T

C=To a Lim{ted Extent
D=Not At A1l

o Some Extent

_ o A
PRODUCTION TECHNIQUES:
To operate equipuﬁt necesssry for film making,
. audic, and video iap: recording . _ o 33

To provide sufficient skills ard successful experi-
ences in communication medis so that the student :
will be motivated 'to continus producing independenily 27

ATTITUDES:

To develop posi-.ive attitudes toward exprassing

ideas in various waya—other than written foras ' 27

To develoj) au open etiitude Lovard a varisty of

53 13 . 0

Percent Responding
B C D Omits

33 U 20 0

40 27 6 0

=~

communication medip 26 60 0 7 7
=+ 1-4
Y
‘)
. ¢ ‘ .
L ‘
L_-
=
)
'.'A(x' . . . .
o 3 R AME OLIT cBS L L T ‘
! X k -] [ .

=
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. TABLE 36

EXTENT TO WHICH PROGRAM GOALS WERE MET,
BY PERCENT, SUCCESSFUL STLDENT

Great Extent - s o - C=To a Limited Extent

A=To a
B=To Some Extent . D=Not At Ali
" Percent Responding
A B C- D Omits
PERCEPTION:
To develop a critical awareness of the form and
content of communication medda -~ .. . . .- - .. 14 81 5 0 0
e L . !
To heighten swareness of the intezaction between » ' o
the znviromment z2nd communication media 19 48 33 0 0
To sherpen visual and aural perception 24 42 i3 0 0
LNOHLE UGE:
To etudy the 1npnct of communicotion undin on . . .
society . \ . 19 48 24 9 0
To undarstand terms uaed in telavinion, film,
phetography, and advertising - o D) 43 14 14 0
To help the studcat be more critiui o what he
gees around him—or TV, in the theatre ' 43 29 19 g 0
CREFTIVITY
To chnlhngo and di::nec crntiv- 1191 llon of . ‘
. uudouto , , : 29 29 33 9 0

- . To provido opportuaities fcr exporuncc and pro-
duction of compositions in elides, film, tnpe e~

' cordinp md othar non-verbal forms R . 33 43 24 0 0
To holp the ltudont become more flexible .nd ' ' : o
Lusinativo in commun{cating hie idess - - 38 43 14 5 0
'sxxLLs. ';‘ S
' ‘ro dov.lop a vidnr un;o of eo-mtution .uu. ~ 53 33 “ o 0 |
< To develop ut.hotie judgunt okuu o 19 e 18 o o

S

T nrpcn compositionsl nklllo throuﬁ vioual. ' _

nnd filn ouperlom‘eu s z L 28 48 19 5 0.
; o - s . Lo
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TABLE 36 (cont.)

To a treat Extent
To Some Extent

R

C=To a Limited Extent
D=Not At All

Percent Responding

A 8 C D Omts
PRODUCTION TECHNIQUES:
To opetaté equipment necessary for f£ilm making,
audio, apd video tape recordivg ‘ 43 33 10 14 0
To provide sufficlent skills and succeufui experi~ .
ences in communication media so that the student
~will be motivated ‘to continue [ roducing independently 33 29 32 5 0
‘ g ,y T ‘
ATTITUDES: :
To develop po‘sitive attitudes toward oxﬁruning
ideas in v;rioua ways~-—other than written forms 29 57 14 0 0
To dévelop an open attitude toward s variety of
coumunication media - . ‘ 24 87 . 14 5 0
:—-—f
: ‘
e
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2} Lv} at
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TABLE 37

EXTENT TO WHICH PPOGRAM GOALS WERE MET,‘
BY PERCENT, AVERAGE STUDENT

A=To a Gregt Extent o : ‘ _ ‘ C=To a Limited Extent
B=To Some txtent . D=Not At All
Percent Responding
A B C D Onmits
PERCEPTIOII
To develup a critical awareness of the form and
content of communication media . . ‘ ] S 69 21 0 . 5
To heighten awarenegs of the 1ntaraction‘betveen
the envirommer: and communication media 0 63 27 1 1
To sharpen visual ard aural perception 32 32 21 10 ‘ 5
KNOWLEDGE :
To study the 1npact of commurdcation media on
society _ : i : 5 42 48 5 9
- To understand terms used in television, film,
photogrnphy, and advertiuag C ) Y ) 53 5 5 0
To help the ntudcnt be nore critical o vhat he
sees nround hiu—-pn TV, in the theatre 58 3?7 5 0 0
CREATIVITY. ;
.+ To chancngo and diuct crutiv. inpulul of
- students - - e ‘ 0 79 S 16 0

‘ 'ro providc opportunittu for cxporicnco and. pro-
- duction of compositions in elides, film, tape re-

-'cordings md othor non-verbd forn 2 » 74 ‘5 0 0
To holp t.ho utudent become more flutbl.o and | ' -
tuginativc iu conuuicnung bu “uu . 32 58 10 0 0
T '_SKILLS , B ‘ A
‘l‘o dovolop s vldot nu.o of cmteut!on .un- A 10 . 74 16‘ ' 0 0
To dmlop mhme jud;nnt .uua T a2 s 5

[M to lhnrpen conpouttoml -ldllc Lhrou;h' vtluil. o ‘ ‘ ,
Pl mrnl hnd fll:u oxperlcnven '_ AR L uz; L2t 42 260 11 0
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© TABLE 37 (cont.)

25

0 a Great Extent
B= Some Extent

C=To a Limited Extent

D=Not At A1l

Percent Responding

e A B C D Onmits
I PRODUCTICN TtCHf'lQUES'
To operate aquiment necessary for £film naklng.
audio, and video tape recording ] ) 42 32 21 5 0
To provide nufficient ‘skills and nuceelsful expert—
ences in cummunication media so that the student !
will be motivated ‘to continue producing independgntly 16 58 21 5 0
ATTITUDES'
i To develop positive attitudes toward expr-u*m; :
" ideas in varioua vays--other thar wiltten forus ' 5 74 16 0 5
‘ ! To dcvelop an open attitude tontd 8 varlety of
communi cation media : 11 6K 16 0 5
! ! A!"\ [l -l‘f - . J
o Gl PR ’
(_= N ' f- s Ty 1 )
L :.‘3'5.- - 2} GRS SRR ‘**)", The g %
¢ R 132 SR o x
. _'. s e v ’ . ‘
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.“».‘:::‘ e * J‘-l! ’ 1
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TABLE 33

EXTENT TO HHICH PROGRM GOALS WERE MET,
BY PERCENT, OLDEST CHILD

A=To a Great Extent =~ _ C=To a Limited Extent
8=To Some Fatent ‘ D=Not At A1l

Percent Responding

A B C )] Omits
P RCEPTION
‘To develop a critical awaxeness of the form and
centent of communicution media S 0 .50 50 0 0
‘ : f
To heighten awareness of the interaction between
the environment and communication media 0 67 33 0 0
To sharpen visual and aural perception 33 33 33 0 0
KiOWLEDGE :
To study the impact of communication media on 0 50 50 0 G
society
To'understand‘ texms used in television, film,
- photography, and advertising R . 33 33 17 17 0
To help the student be more crit.cal o what he
sees eround him--on TV, in the theatre 50 33 0 17 0
CREATIVITY: o
To challtnge ond diroct crutivc hpullec of
'studcnta T . 0 66 17 17 0
To provide opportuniuu for expurionce and pro-
duction of compositions in slides, film, tape re-
cordings and other non-verbal form ) 50 17 33 0 -0
To help the ctuient boconc norc flc:tble and : :
: tuginativq in communicatirg his ideas 17 33 0 0 0
,' squs. Ll sy T
To dov.lop n vidot nn.o of cmunicction ckilln L 4 33 67 0 0 0
 To develop utlutic judg‘tnt dlle w32 0 o

G |harpen conpocitionll lkilla thro vhual. . » - .
]:KCH uml lllm vxp«-rlmu e » UQQ 77 ) 50 . 50 0. ) 0
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 TABLE 38 (cont.)

To a Great Extent - - - L C=To a Limited Extent
To Some Extent , D=Not At A1l

A
B

Percent Responding

A B C D Omts
PROCUCTION TECHNIQUES:
To operate equipment necesgary for film making,
audio, and video tape recording : . 33 17 33 17 0
To provide sufficient skills and euccessful experi- N
ences in communication media so that the student
will be motivated ‘to continue producing independently 17 66 17 0 0
ATT1TUDES : i
To develop positive attitudes toward expressing
ideas in various ways--other than written forms 0 100 0 0 0
To develop an‘ bpen attitude toward & variety of
comiunication media - 17 83 0 0 0

.




RO T AN | S o

TABLE 39

EXTENT TO WHICH PROGRAM GOALS WERE MET,
BY PERCENT, SECOND OLDEST CHILD

A=To a Great Extent - o C=To a Limited Extent
B=To Some Extent o=Not At All
Percer ¢ Responding
A B C D Omits

PERC{PTION:
To dovelop a critical awareness of the fom and
content of communication wedia - 7 ‘ 12 82 0 0, , 6
To h:ighten awareness of the 1nteraction between
the environmerit and communication media 6 70 12 6 6
To sharpen visual and aural perception 23 53 12 6 6
KNOWLEDGE :
To study the impact of comunication media on »
soclety 18 53 29 0 0
To undevstand Lerms used in television, film,
photography, and sdvertising ~ 29 65 6 0 0
To halp the student be more critical oI what he
sees around him—-on TV, in the theatre 53 35 6 6 0
CRr.AI'lVlTY' ‘ _
To chsllange -nd direct creative 1lpu1uu of 18 59 18 5 0
atudunto ' ) .
To p'l ovide orhottunitiea for expcrionce and p:o- ;
duction of compositions ir slides, film. tnpe re-

' cordinge and other non-verbal forms - ‘ 12 88 0 0 0
To help the student ‘become sore tloxtble and
Lnginative in goununicating his 1493. e 41 41 18 0 0
,sx\u..». e e

y “ro d-\ -lop a widor rungo uf conmiution -un- 18 82 . 0 0 0
To do\elop esthatic .,uf'smnt skillo : ﬂ 12 64 12 [ 6

3 r en co-ponitionll Akilll l.hrouhk’vinual. ‘ :
N mnd I’Hm ex[wrlmum R 79 “ 23 & 18 12 0
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TABLE 39 (cont.)

A=To a Great Extent
B=To Soine Extent ~

C=To a Limited Exten,
D=Not At All

" PRODUCTION TECHNIQUES:

13>

To operate eduipieﬁt necessery for film making,

audio, and video tape recording

47

To provide sufficient skills and lucéé‘asful experi~
cuces in communication nedix so that the student

will be motivated ‘to continue produzing independently 29

ATTITUDES:

To develop positive attitudes toward expressing
ideas in various ways--other than written foras 29

To develop an opea attitude towaid a variety of
- communication medla ' : :

23

Percen\ Responding
B C D om

4 6 6 0
‘ '

42 219 0 0

7 18 0 6

53 18 0 6

3 5
. .
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TABLE 40

EXTENT TO WHICH. PROGRAM GOALS WERE MET,
" BY PERCENT, YOUNGER THAN 2 OR MORE

Great Extent : o Céfo a Limited Extent

"A=To a
B=To Some Extent = . . : . D=Not At ATl
| Percent Responding
A 8 € 0 Omits
PERCEPTION: ‘
To develop a critical awarenees of the foﬂn and
content of communication media . .18 .0 12 " 0 0
o _ !
To heighten awareness of the interaction between
the envirommernt and communication media 18 35 41 6 0
To sharpen visual and aural pe;ception ' 29 24 35 12 0
KNOWLEDGE :
To ltudy the 1|tplct of co-lunication nedia on - . .
society . 12 41 29 . 18 0
To uudersr.and terus uud in telpviuion, filn.
photographv and ndvertilins - - 35 4 12 12 0
To help the ‘atudent be more critical of vhat he '
sees nround Mn--on TV, in l_ha theatze 53 24 24 0 0
CREATIVITY
. To chulhnge ad dinct cruc:lvn npulneo of

Students _ ' 18 41 23 18 ¢

- To provide oppoxtunuiu for sxperience and pro-
- duction of compositions in slides, film, tape re-

co.dinp .nd ot.hor non-verbal forms - o 41 41 18 0 o
. Toi. . the -tudent bocou mote naxtblo and .‘ ' ' A
L mgtmtiw in conunicoting his tdeas ' 35 47 12 6 0
_ SKILLS. _ ‘ o _ o »
R To d-volop a vidcr run.u of eo-mlution -uu- .41 24- ., 35 o 0 -
' To dmlop .uhutc judgmnt -kuh A o 18 47 35 o o

g nhlrpcn co-poutionll nkilh throu.h visual. o .
EKCM and film nxperlomeu S 81 .18 35 3% 12 0

‘¢‘1'; Pla

BT Ll Gl 4y YR N i RPN
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TABLE 40 (cont.)

A=To a Great Extent
B=To Some Extent

C=To a Limited Exten
D=Not At All

Py ey

Percent Responding

| A 8 ¢ b ool
PRODUCTION TECHNIQUES:
To operate equipﬂiént neceuity for film making,
audio, and video tape recording 47 29 12 12 0
To provi&e sufficient skills &nd successful experi-
ences in communication media so that the student '
will be motivated 'to continue producing independently 24 - 29 35 12 0
ATTITUDES: -
To develop positive attitudes toward expressing
1dess in various ways--other than trritten forms 12 65 23 0 o
To develop an op(n attitude toward a variety of y ‘
communication media ¢ EL 12 65 17 6 0
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