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A, Crisis in Urban Communication

America has always been a nation of change--restless, dynamic and
creative, But since the end of the last war the rate of change exper-
ienced in America has become prodigious, outstripping anything known
hitherto an;rv;here in the world. The fountainhead of this change has been
a 'dfamatically innovative technology which has produced startling dividends
in wealth and leisui"e. Sadly in its wake it has also bequeathed a legacy
of disquiet and perplexity.

Noiwhere has the rate of social change produced by technological pro-
gress brought forth more urgent and pressing problems than in America's -
éities. The flow of population from the rural to the urban setting that has
been a characferistic of industrial societies for more than a century has -
continued w;th some notable modifications. . A series of significant mechan-
ical innovations in the agricultural sector has in the last decade or so
flcoded the cities, particularly t_he northern cities, with large numbers of
&ispossessed agricultural workers, many of them Negroes. However because
of another series of innovations the demand for such unskilled labor .as these

immigrants generally represent has been progressively diminishing., As

‘'unemployment has thus mounted among the urban poor the resultant growth

of crime and civil unrest has led to a progressive evacuation of the core
cities by the middle class. This in turn has caused a diminution.of the

urban- tax base resulting in run down underfinanced and undermanned civil

services,
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We are thus presented with a historically unique anomaly. As

Américan society in gross terms proceeds to levels of affluenc;e hitherto
' unknown the great cities, traditionally the economic and cultural bases of
our society, have become the scene of turmoil, unrest and violence.

This new and disturbing situation represents the greateét challenge
thus far to that pragmatic flexibility which has always been the strength
of American society, The challenge is great because it is urgent, We
are no longer in a position'to reserve our options by debating whether or
not change should take place. W’e must face the fé.ct, however unwelcome,
that radical and irreversible changes have already taken place and that
either we adapt to those changes positively and creatively or passively'sub-
mit to the damage to society that may be wrouéht by blind ‘uncontrolled
force,

No sector of our society is immune to the pressing necessity for adap-
tion to the‘ new emergent réality. Most notably and most urgently govern-
ment and business are under an inescapabl: obligation to redefine their res-
pective roles and to accept a fuller more positive involvement in the total
spectrum of urban life. Nor can the mass media evade the chailenge of a
radically altered and threatening situation.

Information is the life blood of our modern society. Knowledge is
the basis of our affluence. The crises that face us are finally crises of
ignorance and misunderstanding. Beéause it is through the mass media

that most of our information flows, because it is by the mass media that
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we build our store of knowledge‘ it is only through responsible and jud-
icious use of the mass media that we can overcome the crises of ig-

norance and misunderstanding that face us.

It was with these considerations that Project Gap-Stop was envisaged.

.The aim of Project Cia_tp;Stcaj was to explore a new and innovative use of
o television, ‘
.T‘z'aklitic;nally television uses a scatter‘-gun‘ technique, It hits the
largest num:ber of viewers by aiminé squarely at the center of the mass,
And it might well be é.rgued that for a mass médium this is the most apt
'polic_y. ‘Cl'ertainly most'people are pleased most of the time with most of
the fare oﬁ;red by teievi‘sic;n. In general terms the scatter-gun technfque
| ,WBrks well, But certain sub-populations raiss out, Because they are too
far from that central point on which programmers concentrate their aim these
~ sub-pdpﬁlatic;ns are iﬁadquately servec'l., The world portrayed on tglevision
- is.not t:hﬁ:: world; its problgmsl are not their problems; its news has little
'L A}realv beari;ig on their day to day iives. Because of this television, rather
t‘han "tying them in'" to totality of society,to some extent even operates to
péinforce» and.un&eriine‘their separation and isolation from society. Tele-
vision to this ek@nt ceases to iae a tool of soci.aliza'tion but rather pa_rt\ of s

the mechanism of alienation,




B, Operation Gap-Stop--The Target Audience

Operation Gap-Stop was concerned with one of these relatively iso-

lated sub-populations--the urban poor residents in the public housing pro-
jects of the City of Denver. The project set out to test the efficiency of
television as a means of transmitting socially ameliorative information re-
garding day-to-day living to this particular sub-prpulation. The approach
adopted, in complete contradistinction to the scatter-gun technique, was
based on careful analysis of the needs and tastes of this distinct population
and on the provision o. program material hand-tailored to meet their very
specific requirements.

Clearly the first task was to find out as much as possible about’ the
people concerned, A team of interviewers was carefully selected, many
of them from the Negro and Spanish-American minorities so amply repre-
sented in the hous’ing projects. These interviewers questicned a randomly
chosen samplé of 649 heads of disadvantaged families residing in Denver's
public housing developments. From these interviews it was possibie .. ut
together an accurate and detailed picture of our target population.

The world of the City of Denver housing projects is very much a
woman's world. Of our sampie 76% were female. If many of them were
women without men, certainly they were not without chi‘* .»en. A large
majority (60%) of the women we were concerned with had more than two

children and 46% had more than four children.
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Not unexpectedly income le vels were low with 80% hving on less than

$300 a month and more than half (56%) living on less than $200 a month,
. About half (54%) had at one time been Welfare recipients. Generally

" income leve'ls' and Welfare allotments were felt to be inadequate.

«

'lfl,hese‘ mm’eﬁ were trapped, The typical picture was that of a wo-

j,ﬂman whose man had for one reason or another left her W1th two or three
_chxldren, m a posltlon where the only employment avallable hardly covered

‘ the cost of. a baby sltter. ‘ Perhaps most stnkmgly they were trapped by

theu- own raek of educatton. Only 17% had completed high school and only

¥

: '26% had ever recewed any kind of vocational- trammg.

Naturally enough a high proportmn of our sample (84%) adrmtted to

f“,having» one sort of worry or another, and 39% confessed they were very

” “;worned Pr‘edictably, in a2 group in which eeonornic deprivation was en-
‘ f\d’emtic_ "financial'problerns loomed large. Of‘ those interviewed 61% had som‘el |
jsort ox fmaner.al problem ‘in the family, Health problems were also 'wide‘*.
: spread affectmg 57% of the sample.

M_a.ny‘of these women suffered feelings of inadequacy in the face .of the:
ma.ny probl'ems besetting thenl. éorne sort of inadequacy was expe_rienced |
’ by 61% of our sample in dealmg with health problems,by 45% dealmg with
money problems and even by 33% regardmg the purchase and preparatlon ol

’food.

. One of the saddest aspects of the kind of situation in which so many

of our sample found themselves is that they had no clear idea of where to
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turn for help, Of those interviewed 60% confessed to a lack of knowledge
concerning where to go for help in solving their problems, Pc;ignantly 68%
found themselves in sympathy with the sentiment that "These days a person
doesn't know who he can count on."

Many of the people in our sample were isolated from society and un-

involved in any kind of social activity. Of those interviewed 92% said they
usually spend their non-working time at home and 65% belonged to no cl:bs

or associations of any kind. Perhaps in view of the fact thét 65% owned no

[~

automobile this lack of mobility is not so surprising.

Significantly, though, 90% did own a television set. One fact our

ISR S A TSI MR 20 S ANV Bl hO Gy N
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survey brought out clearly was that television was the channel of communi-

it
| e |

cation preferred by the sample in building up its store of information about

the world at large, Of those interviewed 50% said that TV was the medium

Ve st T v T T A e AT R TR o

through which they received most of their news of the world. Newspapers
ran second representing the favored information channel for 30% of the

sample, The sample spent more time using television than with any other

medium at all times of day. They even spent more time viewing TV than in
i’ L conversation with friends and neighbors., In the afternoons, for example, 46%

spent more than an hour viewing TV. Whereas only 32% spent more than an

hour in conversation. In the evenings 65% spent more than an hour viewing

_]: TV compared with 30% who spent more than an hour in conversation,
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‘Why did they use television? The following were cited as reasons
why they viewed television by those interviewed, The percentages refer

to the proportion of the sample citing the reason in question.

1. To keep me company when I feel lo.nely. 60%
2. To help kill time, | , | 50%
3. To help me foréet myvtroubles. | 46%
4. To make me feel good when I feel bad, 45%
5. To stay feeling good when I feel good. 39%

In other words these psychologically supportive functions were 'mentioned,

on average, By 48% of the sample, However other reasons were cited.

as follows:
6. To learn about what is going on in the world. 83%
7. To learn new things I didn't know before, 2%

So that what emerges is that although the Eychologi_callj s‘umortive functions

of television were clearly important to our sample these were of subordinate

importance to the learnigg functions of the medium.

What kind of television did these people watch? Giveﬁ the p;‘irr;acy
of the learniﬂg functions over the psych.olog.ically supportive functions as
reasons . for viewing one might have been pardoned for éxpeci:ing news, dc;c-
umentaries and so forth as the preferred program category., Trué this
category was cited by the seconcil largest proportion of respondents, 7%,

as their first choice, and as their second choice, by 6%, but the kind of
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program cited by the highest proportion of respondents as first choice,
by 16%, and as second choice, by 14%, was the day time serial,

The conclusion was unavoidable. If the prirae function of television

~was a ledrning function and the preferred program format was the "soap-

opera' it seemed very likely that soap-operas were in fact being used as

learning material,

But was there feally an unrequited demand for the kind of program
content we envisaged? We sought confirmation.

Our sample was asked what would .be the chances of their viewing
TV gho‘ws containing various kinds of informational material, The follow-

ing percentages replied that there was a ''good chance'" they would view.

such programs,

1. Health 86%

2. Where to Get Help with Problems 84%
3.  Money Management 81%
4, How to Get a Job and Keep it 75%

Clearly a felt need existed, Could we provide the kind of television

fare‘ which could successfully fill that need?

C. Our Kind of World

Our pre-exposure survey had provided us with an invaiuable body

of information regarding the target population. This was rounded out with

information from other sources.,
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Of-late years a considerable literature kas grown up concerning

urban poverty. - This we freely availed ourselves of, ichael Harrington's

The Other America, David Caplovitz's The Foor Pay More, Herbert Gan's

The Urban Villagers, Margaret Clarks Heaﬁh in the Mexican-American

Culture are only some. of the references which proved particularly us;eful.
We went f;lrther and sought firs.t hand expert advice from agencies

aﬂd organizations familiar with the problems of the poor and operating in

Denver., Altogether 27 experts affiliated with fourteen such agencies were

interviewed on the following points, What kinds of information were the

poor most in need of? What kinds of ignorance hurt them and had the
most.da;maging kind of effects? What specific idiosyncrasies should wé
be aware of in trying to reach them?

What emerge& from the inte;' -play of these various inputs?

As we have seen the television format preferred by our audience

was -the soap-opera, Hence the emergence of Our Kind of World--

an eight part family serial, Woven into the eigh@ scripts were "bits"' of
information in eight categories., g

1. Health and hygiene

2. "‘Diet and food preparation

3.  Social services available

4. Social and family obligati;ans

5. The world of work

6. How to get a job and keep it
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7. Z¥Family budgeting and credit management
'~ 8,  Sensible shopping habits

Information in these various categories was carefuily balanced and

metered within the dramatic contexts of the scripts for Our Kind of World.

The chief characters in the Our Kind of World series belonged to two
families living next door to each other in one of Denver's housing projects,

In the first episode Mrs, Donahue, the mother of a Negro family, is rushed

to the hospital to have a baby and a cousin Marilyn arrives to look' after
the twc; Don_ahﬁe children Willy and Vicky, Mre, V'-aldez:,' the Donahue's
Spanish-named m_eighbbr, rallies round helping Marilyn with good advice,
Mrs, _Va];lez' husband has left her to bring up heg own son Ramon on |
A.D.C. In the .second épisode Floyd _Donahug returns from’ Qalifornia
where he has been unsuccessfully seeking work to welcome his new son

to continue the heart-breaking search for employment in D'enyer.' In later

kil A SR AT gq: \\,,,EA o

episodes Ramon, in his mother's absence, is smitten with diptheria_.' His

mother's brother Sam Romero arrives on a visit, intervenes between Ramon

and the ministrations of the neighborhood curandera and rushes the boy to

‘the hospital. ~Ramon and Willy are accused of vandalism at school, and

R T P RS e A R et

Mrs. Valegz and Mrs, Donahue are brought to take a fresh look at the wa;r'
they a.re raising t-hei-rl sons, Mré. Donahue has an enlightening ru;x-in, with
A , | a door-to‘-dqor book s.alesm'an. Sam R_omero buys a dud television from a

gyp artist and Mrs, Valdez éxplores the possibilities of redress with Legal

Aid,
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Finally Marilyn becomes engaged; Floyd Donahue gets a jobvin a
welding shop and signs 1.1p for a welding training course in the evenings;
St Romers takes a General Attitude Test Battery at State Employment
and (s set to go on an M.D.'I“.A. traininé course as a chef,

All in all Our Kind of World is a real story about real people in

real situations,

To complete .adherénce to the ""'soap-ope:.a'' format preferred by
our target’ audience several '"commercials' were devise'd for insertion
into the actual programs, Because it was hoped that the shows might
eventually be aired in otlgxer arban cente;'s' than Denver, local references
are almost completely absent from the scripts themselves, The "commer -
cials’ compensated for this by étressing the services available through the
Colorado State Employment Service, the City of Denver Department of
Health and Hospitals, the Office of the Mayor of Denver, the ‘Citgy of Denver
Welfare Department, City of Denver Schools Department and the Denver
Metropolitan Council for Cémmﬁnity Service,

Production of the eight shows was undertaken by Station KRMA,
Denver's non-commercial television outlet. So far as possible actual
mexnbers of the city's ethnic minorities were cast as actors, Sensitive
and creative direction succeeded in extracting vital and believable per-
formances from all those involved, All concerned were more than sat-

isfied with the quality of the eight shows,
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But of course finally the arbiters in this regard had to be the

audience,. With this in mind Operation Gap-Stop proceeded to its last

Phase--a survey of those same family heads who had originally been

inter'viewed'. Had Our Kind of World reached .its audience? What kind

of impact had the shows enjoyed?

- De Impact of the Prdgrams on. Their Target Audience

There are difficulties in the way of assessing the relative success or

failure of truly pioneering enterprises, There are no benchmarks to go on,

" no precedents, no yardsticks. In spite of this, what has been learned

concerning the impact of .thesé programs seems to give grounds for a ﬁigh
degree of dptin_zism regarding the approach adopted,

In the first place prior to thé_shbws being aired a svﬁr{'ey was con-

‘ducted covering 649 heads of families (predominantly females) living in the

publi‘c housing projects of the City of Denver, The chief aim of this first
survey was to find out as much é,s possible about our target audience. What.

was the pattern of their day to day lives? What were their problems? What

‘were their tastes in television? How did tﬁey gain their knowledge of the

world? What were their biggest areas of disabling ignorance? These were
the kind of questions asked., The answers were invaluable in thq | prgparétion
of the scr.ipts. | |

By the time the shows had been aired several months had passed,

Deaths, movements out of the area, and other reasons had reduced our

6rigina1 sample to 424,
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We were interested in measuring the relative efficiency of various
methods of motivating our audience into actually viewing the ‘sh'ows. The
424 individuals remaining from our original sample were therefore divided
into three sub-groups.

One group of 68 was motivated to view by means of exposure to‘a
modest amount of pr'}nted promotiohal material. A second group of 193
was motivated to view by means of a word-of-mouth campaign. A third
group of 64 was motivated by means of a small token monetary incentive.
A fourth group of 99 was used as a control, receiving no form of moti-
vation at all,

" As expec;ted the most potent form of motivation proved to be the |
monetary award, Forty-four per cent of .the group thus motivated viewed

the proérams.y Print and word-of-mouth proved about as effective as each

other with 16% and 17% of each group respectively viewing the shows., 10%
of the control group viewed one or more of the shows,

The vieyvérship percentages mentioned obviously refer to the percentage

of those individuals comprising our sample who themselves viewed the shows,

, ! However the evaluation survey also brought to light the existence of a
i substantial '"secondary audience, " Although 58% of the sample reported

k ) they viewed Our Kind of World alone, %% said they viewed the shows with
a their children, 5% with their spouse, 12% viewed the shows with spouse,

%
—II'hat is viewed one or more of the episodes, The mean number
of episodes watched by all 82 viewers was 4.8,
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childrer; and.other members of the family, and 2% reported having viewed
- with friends and neighbors, It would seem therefore a safe a.s.s'umption'
that 38% of our "primarf viewers'' watched the shows in the company of
say three additional ‘individuals whic}; would seem to point to 2 "secondary
audience" \of the orde‘r of approxir;nately 100 individuals in addition to the

primary audience of 82,

Coinpa.ring the Our Kind of World shows with other shows they liked

‘to watch; 67% of viewers found them "better than most." They were

particularly-liked by Spanish-American viewex;s, 73% of whom thouéht them

"better than most,"
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~ Of all those who viewed the shows 31% said they énjoyed viewing.
them ''about the same" as most similar TV fare.

None found them ''worse' than most.

s

Asked whether they found the shows believable, 90% replied that they

E :M“ v “ ' ‘

had found them "very believable." ‘This compares well with a mere 1%

who l’)eliefre'd "hardly anythihg" of .the contents in the shows.

-

Asked whether they found Our Kind of World like their own life,

79% of viewers said the shows were like their own life of which 37% said

they weré very '_rpuch" like their own life,

e
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In view of the fact that we were limited to producing only eight
programs in the series we were particularly interested in whether or not,

given time, it would be possible, hypothetically at least, to build a sub-

{ AR l

stantial audience for this kind of program. Indications were that a long-

running lsgries of this type would indged find itself an audience.
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Of those who viewed the shows 95%_said that were more similar

shows to be aired, there was a good chance that they would indeed watch

them; 62% said there was 'a very good chance,"

The shows were talked about. Of those who viewed them 46% reported

they had discussed the shows with friends and relatives and a satisfying 45%

went so far as to recommend the shows to people outside their own im-
mediate viewing circle. What is more 42% reported that, so far as they
were able to determine, these friends had in fa;:t watched subsequent
episodes,

Although’the one aspect of the series singled out by most viewers
k29%) as that which appealed to them was the plots or stories, an impdrtant
21% mentioned the informational content as the aspect which most attracted
them.,

This, of course, was to us the most salient issue, Had we really
reached our relatively "uﬁreachable" audience? Had we made any real
impact? Our survey indicated that, without any doubt, meaningful gains
had been registered in this regard,

Of those who viewed Our Kind of World 62% said that the shows had,

indeed, helped them with their everyday problems, and 35% said the shows

had helped them ''very much" or "a lot.'

Certainly, those who had viewed the shows evidenced more self-confidence

in dealing with everyday problems than did those who had not, When those

who had viewed the shows were asked to rate their own knowledge in areas

i d WaToaw. * A B L
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of practical everyday importance and these findings were compared with
similar data obtained from non-viewers in the sample, viewers displayed
considerably more confidence in their own knowledge.

The following compares levels of knowledge claimed by viewers

and non-viewers in areas of information covered in the Our Kind of World

programs,

Comparisons of Viewers and Non-Viewers Claimed Levels of Knowledge
x.egarding Areas of Qur Kind of World Program Content \

CLAIMED AMOUNT OF KNOWLEDGE:
A Lot=- A Little= Nothing= . Mean
. Score 2 Score 1 Score 0 Score

Subject Area Per cent Per cent Per cent

Taking care of health problems

Total Viewers (82) 52 . 48 - 1.5
Total Non-Viewers (343) 45 52 3 1.4
Purchase and preparation of
.inexpensive, tasty and
nourishing food “ :
Total Viewers (82) ' 61 34 5 1.6
Total Non-Viewers (343) 57 40 2 1.5
Use of available community
services :
Total Viewers (82) 42 51 7 1.3
Total Non-Viewers (343) 30 54 . 16 1.1
How to handle finances and
avoid financial troubles -
Total Viewers (82) 58 37 5 1.6
Total Non-Viewers (343) 52 42 6 1.5
How to go about finding and
keeping a job _
Total Viewers (82) 31 - 51 18 1.1
Total Non-Viewers (343) 31 50 19 1.1
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Although in one area, that concerning '"How t) go about finding and
keeping a job," there was no real difference between viewers and non-
viewers, the average difference over all five areas was .1l on the 2 point
scale indicated. This is equivalent to a 5% premium to viewers over non-
viewers regarding self-confidence in thgse areas of knowledge.

But of course our real aim had not been tc improve self-confidence,

The Our Kind of World shows had from the beginning been envisaged as

an_innovative attack upon ignorance, In this regard the shows had gener-

ally proved successful,
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Comparing viewers with non-viewers in various general categories

of knowledge covered in the Our Kind of World shows, in six categories

viewers registered nothing but gain as follows:

Percentage -point
net gain for
viewers

1. Where to go for Information Relating to
Various Kinds .of Community Services 9.5
2, Impdrtance of Medi'cal Care during Pregnancy 7.5
3. Imnortance of Immunization Shots for Children 7.0
. 4, How to Find a Job and Keep it 5.0
5,  Budgeting and Wise Shopping 2.4
6. Importance of Psychological Support for Children
in Learning Context 1.0

In one category gain and losses were mixed nevertheless
resulting in a net gain,

7. General Health Information +1,0

.However in two general categories viewers actually scored
consistently lower than non-viewers,

8.  Wise Handling of Credit -3.5

- U ' 9, Correct Diet -3.5
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These findings can be regarded from a somewhat different viewpoint,
Non-viewers over the entire range of information with which we were
concerned answered correctly on average 76,2% of the time and incorrectly
23,8% of the time. In other words regarding the whole range of information
on which they were tested they displayed 76.2% of knowledge and 23, 8%

ignorance. Viewers on the other hand displayed 79,5% knowledge and 20. 5%

ignorance, i.e.., 3.3% less ignorance than non-viewers, ggeration Gngtop
w;vas dedicated to testing how efficiently television could dispel ignorance in
cértain key informational areas, Ignbrance was the enemy. To what
extent could television diminish ignorance in the population with which we

were concerned?

Although generally the Our Kind of World programs proved success -

ful in geuing over the information intended, clearly failure had to be accep-
ted in certain areas. But even these "failures" posed exciting‘ questions
which might well become the subject of future research, For example
our efforts to educate our audience in the wise handling of credit proved
consistentiy relatively less successful. This was a topic the programs hit
hard --and yet‘ they failed, Why was this? Clearly there is scope for more
research here.

The acid 1.:est of this kind of programming had to be whether or not
we had instituted any predispositions to change the behaviors of our target

population, Those who had viewed the shows were asked whether they had

actually changed their way of living on account of viewing the Our Kind of

wnﬂa. wv,,a-{;i,mi‘&n ﬁayﬁmm - ‘.‘»———« T




World programe or envisaged doing so; 39% answered in the affirmative,

i,e., that they had at least thought of changing their way of living,

These actual protocols serve to illustrate the kind of changes in
behavior that viewers reported to have been initiated by the programs,

1. "It taught me more about my budget also more about con-
fronting people,"

2, "The shows taught me to keep my house cleaner and to plan
my meals better,"

3. "I will be buying and cooking foods that I had not thought of,"

4, "It told me where to go for help, otherwise I would not know
where to go." '

5. '""We should make a list when we go to the store--otherwise I
buy extra things,"

6. "It made me more brave about talking with the teachers; I am
not as shy as I was,"

These are real advances, To the poor ignorance is a luxury. Even
such small gains as we have here been considering represent something of

a minor triumph,

Recapitulating, the Our Kind of World shows represent a pioneering

attempt in the use of television in bringing to a particular sub-population,

(r:'r‘r.'v,‘;l T

the disadvantaged, the particular kinds of information which they most need.

The use of the ''soap-opera' format notably represents a very definite

innovation in this regard.

.
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Although only eight half-hour shows were aired, it seems legitimate

to t_:l'a,im a high degree of success in relation to the goals originally

envisaged.
le - 62% of ;riewers found the shows-‘bette“‘r than most,
33 90% of viewers found the shows believable,
3. 79%_thought the shows to be "like their own life,"
4, 95% of yiewers declared th'ey would watch .similar shows in
the future,
‘5. 62% of viewers said the shows had in fact helped them with
their everyday problems. )
be .Viewers generaliy expressed a S‘VLga_:m in self-confidence in_
key knowledge areas over non-viewers.
Te 39% of viewers either had changed or were considerig changing
their day-to-day behavior as _a result of viewing the shows,
E. Implic atipns

One thing clearly demonstrated by Operation Gap-Stop is that tele-

vision does have an alternative available to the scatter-gun approach,

True the scatter-gun approach is likely to remain of prime importance

to the television industry. The mass public demands such generally accep-

table anodynes as the Beverly Hill Billies and the Andy Griffith Show, and the

television induétry will continue to provide them while at the same time per-

forming its other vital function, moving mountains of detergents, kitchen

cleansers, aspirin, and stomach remedies.
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But there is an alternative approach. Let us call it the '"rifle

technique'. Operation Gap-Stop has shown that the ''rifle" approach can

be used to pick out a specific target population and hit it successfully with

¥
exactly the kind of material it needed in exactly the kind of format preferred.

There are many such specific sub-populations whose real needs are
only marginally met by the scatter-gun technique--the old, the sick', the
young, the house-wife--all with.their particular problems and highly specific
informational needs,

Also be it noted there are now 48 positions on the TV dial, What does
this portend? 1Is the same masé public to be assaulted at the same tin;xe
by 48 scatter -guns?

‘J This carries communications overkill to the point of absurdity.

\Surely it is not too much ta ask that one of those 48 positions on
the TV dial be reserved for the poor, another for the old, another for
the house-wife, and so forth.

Operation Gip;StoB_ has shown that this kind of '"rifle" approach is

not a2 mere idealistic hypothesis but a tried and proved practical reality.

Operation Gap- StoP_may well point the way toward a solution to the crisis

in urban communication, Certainly it is an approach that warrants further

investigation,

b 5 PP g - W - 4 i M e ey San e e —— - e




SECTION II .

INTRODUCTION

™=

v e e




PO aniantiin A ARG R AL b RV o . ATy -~
L:m—-w—.... - - - - = e s < P, ST - s

A, The Problem 1I-1

The poor lack not only money. In actuality the poor represent a total

""lacking' sub-station of American society. They not only do not have ehough
money; but additionally they experience inadequacies in housing, health services,
employment opportunities, and education.

The life of the poor man and his family in the United States is shot through
with social gaps that somehow have not been filled by existing institutions that
are geared to meet the needs of a primarily middle-class orientéd society, It
is evident that many of these institutions must be changed and perhaps new
ones deveioped--if the gaps are to be filled and hopefully, eliminated.

If we are to address ourselves to ameliorating the plights of our least
well-off neighbors we must become imaginatively innovative in our efforts. We
must shed traditional ways of reaching the poor and we much diligently investigate

the utility of incorporating the newest and most promising of the emerging

social technologies to cope with the problems that harass the dis advantaged of

L this nation,

EL This study represents just such an effort. Basically the study seeks to

g; demonstrate that the application of mass communication techniques to the problem
5: of reaching the poor can produce increments in people's awareness and levels

{

of information regarding essential skiils for everyday living.
The arena in which this study waged its encounter with "filling-in"' serious

social gaps might be termed broadly as "education for living'. Poor people not

=

S

only show lacks in formal education, but further, because they lack better formal

AR 2 M AR AN >3 2 AR A A

: schooling they also miss out on the more informal though intrinsically important

- aspects of education. Such less formalized areas of education encompass those

types of information that one needs to live in a healthy, productive, and unburdened
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manner. i{ow to get a job and hold on to it; how to buy and I;repare inexpensive
though xiourishing food; how to become aware of illness and what to do when it
strikes; how tq budget and handle family finances; how to seek redress for
legitimate grievances. All are representative of the "education for living"
phenomena that are necessary for satisfacrory living among both the more affluenﬁ
and the‘disa'dvantaged. ‘The ignorance thatA blights the lives of America's poor
is not relegated to matters of curriculum only, It traz}scends formalized school
‘sub;iects and spreads into those areas of living which serve to enhance and to
perpetuate the miseries to which the disadvantaged are subjectéd. Obviously,
if these miseries are to be relieved, ameliorative programs designed to fill‘thel
"education for living'" gaps that are noted to be particularly in evidence among
the poor must be, developed and implemented.

Attempts have been made in the past to fill in gaps in both the formal and
informal learning experiences of the poor.

’i‘he attémpt to make up for the formal schooling‘ loss is reflected more
often than not in "adult education' services that communities provide to those
persons who wish to acqu{re particular kinds of knowledge é.m_i skills, These
efforts are generally hig_hly structured in nature, and they reflect the orthodox
philosophies and techniques of formal ''schooling'. Since "adult education" is
geared to highly selected and motivated segments of the population and is not
compulsory, the reach of these efforts has generally fallen short of those very
"iow motivated' groups who might need ameliorative education the most, In other
words "adult education' has been quite successful in reaching small selected
groups in the community, but it has generally bypassed the large numbers of

disadvantaged who, presumably, might benefit from exposure to it the most.
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The informal education-for-living loss, with which this study was cc..cerned,
is recovered somewhat through a variety of community health and welfare services
that are made available--because of lack of funding, facili;:ies, and personnel--
to a limited few rather than to all who might benefit from them. Relatively few ,
are reached by community health and welfare services for still another reason,
For the mo'st part, the services offered fall within the framework of '"diagnosis ‘and
treatment" and are clinical in nature. This necessitates a one~to-one or one-to-
a-small-group communications relationship Letween therapist and client which
by virtue of emphasis on treating rather than on educating precludes reaching large
numbers of people efficiently. Yet, much of the effort in which community health

and welfare organizations are normally engaged does relate directly to educating.

people via the process of providing needed information, and in some instances,

training. Thus, for example, the pregnant woman receiving welfare aid may be

given information on certain child care educational programs that are available

in the community by a welfare worker; the jobless adult may be apprised of

— training programs that are available to him by a counsellor; the harassed mother

of a sick child may be taught some fundamentals of sick care by a visiting nurse.
But such efforts at ''one-to-one' educatiqn are mere drops in an overly

large bucket. The problem of filling the sizable educational gaps in the lives

[ﬂ of America's disadvantaged is a massive one, and it is believed resolved only

through the judicious application of mass education techniques.

S

One available medium of mass education that reflects a potentially
effective means of reaching large groups of the disadvantaged is educational .-

-  television (ETV). Some 135 ETV stations in as many communities throughout

the land are currently in operation, The majority of these ETV stations have
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becen programming formalized "courses' of considerable educational merit plus

cultural materials for some time now. Thus far, however, ETV has not been

involved in filling some of the educational gaps that the mass of disadvantaged

persons in our society ordinarily experience.

‘Yet the role of ETV in reaching the disadvantaged with ©. caningful educa-

tional information can be of significance as Dr. Francis Keppel, formerly U, S,

%
Commissioner of Education, has indicated:"‘/

+ + +A third suggestion is to employ television to serve some of the
broad educational problems we face today. High among these is the
problem of poverty in a Nation of growing affluence, the problem of
bridging the gulf of ignorance and illiteracy and lack of skills
which divides our country today between the haves and have -nots as
profoundly as our world is divided.  We have our own underdeveloped
people. We can employ educational television in a variety of ways
to advance their development. _

Through television's capacity to reach, we might wisely consider
using it to teach basic skills to illiterate adults, to work in
harmony with our new vocational schools in retraining manpower for
the needs of our economy to inform our large migrant population of
the possibilities of work and assistance in our communities,

In adapting itself to the educational ueeds of the disadvantaged, ETV

is faced with the necessity of developing new motivational-educational techniques

that are different from the usual '"lecture" and "course" formats that make
up orthodox 'schooling' efforts. This must be done in order to overcome the
emotional and social barriers that the disadvantaged normally present against

efforts to reach them. J.L. Roach in his Economic Deprivation and Lower-Class

Behavior has‘pointed up the socio-psychological syndrome in question. ¥/

1. + + + The behavior of lower-ciass persons is basically outside
the mainstream of cultural regulation. They lack identification

%/
Address to the Institute for Education by Radio-Television, Columbus,

Ohio, May 26, 1964,
%

" Unpublished Ph, D, Dissertation, State University of New York at Buffalo,
February, 1964,




with their own groups as weil as with groups and institutions beyond
their immediate circle. '

2. . . .Lower-class behavior is more closely related to impu’ e and
immediate feeling than to normative planning. There is little
capacity or inclination to defer gratification.

3. . . .Lower-class persons are not inclined toward introspection,
and are deficient in ability to conceptualize the self.

4. . . .Lower-class persons have little energy for, or interest in,
new thoughts and ideas. Their level of general psychological
functioning is low. They have difficulty in handling abstrac-
tions, relationships, and cétegories. Knowledge of the outside
world is hazy; critical decisions are made with little comprehen-
sion of alternatives or implications.

In effect the very socio-psychological conditions that call for ameliora-
tion here are those that present the most formidable barriers to the applica-
tion of standard educational techniques. Clearly, what is needed is the exploration
of new ways of reaching the disadvantaged via educational techniques that are
designed to attract them into identifications beyond the immediate; that are
oriented to the control of impulsiveness; that aid in the development of self-insight;
and that are geared to developing interest in new ideas and thoughts.
Television affords a high degree of potential in accomplishing these
goals for three major reasons:
1. Television viewing is a predominant activity among lower socio-
economic groups. The study of television viewing habits
conducted by Gary A. Steiner--The People Liook at Television
(Alfred Knopf: 1963)--shows that where 24% of the U.S. population
earns less than $3, 000 annually, 19% of the television viewers
in the U.S. come from this income bracket. Contrast this with the

fact that 15% of the population earns $10, 000 and over annually,
and 9% in this bracket view TV.

The consequence of this is that TV ordinarily attracts signifi-
cant proportions of disadvantaged viewers and this avoids the
necessity of creating new and artificial means of reaching them.

et At e o < 4
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2. Lower SES persons consider TV as an important source of reliable
and useful information (as well as entertainment). In this regard,
figures from the Steiner study show that among persons earning
less than $3, 000 annually, when they compare television to
radio, newspapers, and magazines

. « +25% claim TV "gives the most complete news coverage"
as compared to 7% in the $10, 000 and over bracket.
.36% claim TV "'presents things most intelligently"
as compared to 15% in the $10, 000 and over bracket.
. « +37% claim TV "is the most educational" as compared
to 22% in the $10, 000 and over bracket.
Thus, lower SES viewers are more likely to take seriously TV fare
that is ""serious' in nature.

3. Nearly a thousand published studies that have evaluated the
teaching effectiveness of televised versus classroom instruction
have found no significant differences in the effectiveness of the
two methods. Thus, learning generally occurs equally well as a
result of exposure to either classroom or television instruction.

From the point of view of a potential study concerned with the use of
television to communicate basic information to the disadvantage, a striking short
coming was the fact that in all the present American preoccupation with the
potentialities of television as an educational tool, very scant thought apparently
has been given to the use of television in the broad social education of disadvantaged
adult populations. For example, a quite exhaustive recent overview of current
progress in educational television closes with a section titled "Promising Next
Steps' which comprises ''a listing, selected mostly from informed opinion in the

%k
field, of promising educational activities that need financial support:""‘/ Of the
twelve activities listed, no mention is made of the social education of disadvantaged
adults.

One has to look beyond the shores of the U.S. A. to find any attempt to

close this gap either in theory or in practice.

%/

—J udith Murphy and Ronald Gross. Learning by Television
(New York: Fund for the Advancement of Education, 1966), pp. 91-95.
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Those concerned with promoting economic growth in the underdeveloped
nations have moved of recent years from viewing such growth as bging determined
by purely economic factors to # general acceptance that economic growth can
only be based on social growth and that a modern economy can finally only
be postulated on a modern society. The emphasis has moved from economic
development per se to the more broadly applicable concept of social modernization.
And, further, in this context the salient importance of the mass media as tools
of modernization has been fully recognized. X/

UNESCO has pioneered a series of experiments and studies in de.eloping
nations to explore the usefulness of radio and television as tools of moderni-
zation among non-cosmopolitan, peasant populations. Utilizing early experience
with "Radio Farm Forums" in Canada and "Teleclubs' in France, large scale
studies in Japan and India have shown that the electronic media have enormous
potential in motivating previously apathetic populations and in disseminating
socially ameliorative information.

The bulk of programming presented on American television currently
is entertainment, bland, undisturbing, intended to supply recreation and

respite, and on the whole succeeding. Information, as such, is imparted

%/
Daniel Lerner. The Passing of Traditional Society (Glencoe:

Free Press, 1958) is a brilliant exposition of this shift in focus, ;
Lucian W, Pye (ed.) Communications and Political Development (Princeton,
New Jersey: Princeton University Press, 1963) is an excellent selection of
theoretical analyses of the role of the media in the development of some
degree of political sophistication; Wilbur Schramm. Mass Media and National
Development (Stanford, California: Stanford University Press, 1964) is a
useful encyclopedic overview; Y. V. Lakshmana Rao. Communication and
Development (Minneapolis: University of Minnesota Press, 1966) is an
enlightening small scale study of the intimate causal connection between the
flow of information and modernization in two Indian villages. |




ouly marginally, and then only obtusely as "news'. Social change is not
essayed; indeed, it is almost avoided like the plague. What is asked of
audiences, for the most part, is that they stay as they are. That is, with
one exception. They are requested, beseeched and beguiled into first

buying and then buying more. In a sense, of course, this is a change.

" But it is only a change of degree. An acquisitive society is being persuaded

into being more acquisitive.

The paradigm of the advertiser is the super market proprietor who,
in the week prior to Thanksgiving, appears on television to persuade the
American people to buy a turkey. This is a relatively undemanding task,
Everyone likes turkey. Everyone is going to buy a turkey anyway.

Our job was very different. Our aim was to change social information gain,

el

By analogy we were almost in the business of persuading people to fast at
Thanksgiving.

It must be remembered that any attempt to really change a popula-
tion or a sub-population that has developed any degree of self-conscious
entity is to some extent an assault on that population's complacency.'
Social change is nearly always a package deal. If innovations are to be
introduced, it will almost inevitably be at the cost of shattering constel-
lations of cherished, even hallowed, beliefs and sentiments.

Sadie puts this point well:

Economic development of an underdeveloped people by themselves
is not compatible with the maintenance of their traditional customs
and mores. A break with the latter is a prerequisite to economic

progress. What is needed is a revolution in the totality of social,
cultural and religious institutions and habits, and thus in their
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philosophy and way of life. What is therefore required, amounts in
reality, to social disorganization. */ ’

According to Dorwin Cartwright:

To influence behavior a chain of processes must be initiated within

the person. These processes are complex and interrelated, but in

broad terms they may be characterized as (i) creating a particular

cognitive structure, {ii) treating a particular motivational structure,

and (iii) creating a behavioral (action) structure. In other words,

behavior is determined by the beliefs, opinions, and 'facts' a person

possesses; by the needs, goals, and values he has; and by the momentary

control held over his behavior by given features of his cognitive and

motivational structure. To influence behavior from the outside re uires

the ability to influence these determinants in a particular way. *E

One is not surprised that Cartwright concludes: '"evidence is accumulating
to indicate that significant changes in behavior as a result of campaigns are

rather the exception than the rule." L/

Not only social dynamics but individual psychological dynamics gravitate
against change. Further indications were that the particular socio-economic
strata with which we were concerned were more than usually difficult to influence.

Hyman and Sheatsley note that: ". . .there is something about the
uninformed which makes them harde;r to reach, no matter what the level

. 1 .
or nature of the information. " LY They further note, "The close relationship

*/
J.L. Sadie. '"The Social Anthropology of Economic Underdevelop-
ment." In David E. Novack and Robert Lekachman (eds.) Development and

- Society (New York: St. Martin's Press, 1964), pp. 210-220.

sk / ' | N
Dorwin Cartwright. '"Some Principles of Mass Persuasion.
Human Relations. Vol. ii, No. 3 (1949), pp. 253-268.
1/ |
Ibid,
'/
Herbert H. Hyman and Paul B. Sheatsley. ''Some Reasons Why
Information Campaigns Fail.'" Public Opinion Quarterly. Vol, II, No. 3,
(Fall, 1947), pp. 412-423,
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between apathy on the one hand and ignorance of information materials on

the other., . ." */

Although there is reason to believe that television can be used effectively

to reach the disadvantaged with highly useful educational materials, the task
of implementation poses many problems. Perhaps the most serious among
these is the problem of motivation.
The major barrier to the effectiveness with which any ameliorative program
functions is the lack of motivation to participate in it on the part of those

who would gain the most from it. That is to say, groups who are most likely

to benefit from a given ameliorative educational program are least likely to
get involved in it voluntarily, Exposure to ameliorative television education

- poses. no exception to the rule. A number of things can be done, however, to

overcome audiences' reluctance to view or participate in ETV programs that

smack of '"education" or '"up-lift, "

g 1. ETYV programs designed to help the disadvantaged must be imagina-

tive and of immediate practical utility to the viewer, They
cannot be smug, coercive, abstract, threatening, or boring.
Imaginative use of dramatization, vernacular and colloquial

language, visual aids, music and presentation of personnel of

J pertinent ethnic and/or racial backgrounds is called for in
designing such programs. Above all, this kind of programming
must afford viewers with help that they can apply to their own

personal lives quickly and simply. At the point where audiences

*/

Ibid.
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become assured that they can actually be helped via the television
medium, the problem of motivating people to view the programs

will be minimized.

" In order to develop programming that will attract persons in need

 0£ help, considerable research on the motivations of the poor must

be conducted. Such research should be oriented to studying the

specific psychological and social barrietrs that exist between the

poor and the efforts to help them. Alithough we know a good deal

about this academically, specific action-oriented research that

is designed to break down such barriers--and at.the same time--

~ that \;vill act to provide guidance for the development of effective

> .

educational appeals must be conducted.
Given the opportunity to choose between entertainment and serious
programming the vast majority of viewers elects to watch entertain-

ing shows. Consequenfly careful attention must be given to the proper

scheduling of ETV programs designed to educate the disadvantaged

so that such programs are not put in the position of having to compete

unduly with attractive commercial television entertainment shc;ws.
Experimentation with a variety of techniques to induce attendance
rﬁust be conducted in orcier to generate a high degree of motivation,
This calls for developing and evaluating various.incentive techniques’

in order to determine which approaches are most effective.

o+

The overall problem to which this study was addressed centers on the

.question of the feasibility of using ETV to reach large numbers of disadvantaged |
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persons with pertinent educationel information--both economically and effectively.

Since there are few guidelines from the past to go by here, it is necessary
to set up a research-experimentation-action operation that will be geared
specifically to the demonstiration of how educational television may be used to
fill certain educational gaps that the disadvantaged normally experience.

A convincing demonstration of the utility of ETV in the poverty arena must
contain three essential elements:

1. Element A. Research to perform two specific action functions:

a. To discern those psychological and sociological characteristics
of potential audiences that can be mobilized to motivate them to
tune in to ameliorative educational programming.

b. To provide television production people with ideas and
guidelines concerning the effective presentation qf pertinent
programming format, content, and overall appeal.

2. Element B. The deviopment, production, and airing of ameliorative

educational ETV programming that grows out of the research experience
above, and that is aimed at accomplishing explicit objectives such as
raising levels of awareness and information; creating socially useful
attitudes, 'inducing socially useful action.

3. Element C. Assessment and evaluative research of the entire project

as well as of its individual components in order to appraise both merits
and shortcomings. Such research should be conducted in order to serve
as a standard of judgment for making decisions regarding the future use

of ETV for the purposes outlined.
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Was it possible to turn the television medium into an actual "séhool of
life''--the use of mass media for mass education--from which the (_i.isadvantaged
could gain information? Operation Gap-Stop was developed tc demonstrate just
such a possibility.

As noted above, the impetus for the proposed demonstration came fzjom'
two separate sources--from the experiences of educational social service and
from educational television,

There is an ever-growing recognition on the part of social service prac-
titioners for a need to abandon a unilateral '"giving'' philosophy which often
leads to ever-iﬁcreasing dependency (and often resentment) on the part of
the recipient. Instead, social service practitioners are orienting themselves
more an'd more to an "enabling philosophy which sets up those cgnditions thgt
allow potential clients to do for themselves much of what is customé.rily done

"to'' them. This approach calls for recognizing and coping with needs as they

occur in the community prior to the time they become known formally to educa-
tional and social service agencies via iﬁdividual clients. Implied in this
approach is the need for exploring new educational techniques for reaching
persons with need.

On this point Weissman states that ''social work as a profession. . .a

meeter of needs and an identifier of needs' faces many new problems. 'Case-
work and group work agencies can no longer sit back and wait for people to
come to them and still consider themselves fulfilling their function." The

social worker must become familiar with working in previously "unfamiliar

settings and conditions' (e.g. television),

e U — e e v
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Although there are no published studies on the effectiveness of using
television in this country for mass ameliorative education in the sense that
is proposed, the experiences of two related efforts are worth noting.

In 1959 a ceries of programs geared to educating teen-agers was aired
over Pittsburgh's ETV station WQED. According to Harold Weissman, "The
stated general motif of the show was to broaden teen horizons in terms of ideas-
and interests--enlightenment through entertainment.'" Among the conclusions
reached by the author regarding effective TV techniques were the following:

Start where the viewer is, avoid diffuseness and focus on
primary objectives, remember that visual impressions are
often more meaningful than verbal expressions and that interest
in the problem under discussion must be assured before a
beginning can be made on a solution.

The Greater Houston Action for Youth Project as reported by R.I. Evans
serves as an additional case in point.

Writes Professor Evans:

Liocal television stations have, on occasion, dealt with
sccial problems in their communities, but too often such
attempts have been single programs rather than integrated,
continuing series and have been assigned poor time in the
station's program schedule, thus not commanding the
appropriate audiences.

The Houston project attempted to remedy the situation by developing,
producing, and by locally airing during '"Class A'' time three half-hour films
and nine thirty-minute TV documentaries on various aspects of juvenile
delinquency.

Among the findings of the study were the following:

. + .44% of the TV households in Houston saw at least one program

in the series.
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+ + . Of the persons who saw them, 99% regarded the programs as
"interesting, "

+ + « The programs served to disrupt predominant stereotypes about

various aspects of juvenile delinquency.

Dr. Evans' concluding remarks are of particular pertinence:

The problem, not adequately worked out at this time,

is how the vast resources of the mass communication
media can be utilized effectively in conjunction with the
activities of traditional community social organizers and
not be perceived by some as a threat or at best a necessary
evil in community social action activity.

All in all, however, in terms of our preliminary evalua-
tion of its impact in the community, this utilization of
saturation television programming (in Houston). . .indicates
definite promise. It would seem to provide a preliminary
model of such utilization of educational television which
could be useful in terms of alerting, educating, and direct-
ing communities for action with respect to a variety of
other significant social problems.

Since its inception, ETV efforts have been assessed in terms of their
impact on learning, attitude shifts, and motivation. Prior to the inception
of ETV, much work had been done on the effectiveness of instructional films.
In these regards research conducted by Carpenter, Hovland, Lumsdaine, May,
Merrill, Kumata, Rock, Schramm, Kanner, and Skornia has been both prolific
and enlightening,

It is impossible to review this vast literature in detail here. Suffice
it to indicate that the consensus of this research is that learning can be
effected via the film and television media; that learning of materials closer

to the life experiences of audiences is more easily accomplished as contrasted

with abstract materials; that the greater the predispositional motivation, the
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more easily wﬂl learning occur; that it is easier to raise levels of awareness
and information via film and television than it is to change attitudes.

In other words, past research has indicated a considerable potential for
television to reach larye numbers of disadvantaged individuals with about the
same educational power as the more usual personal educational approaches.

How these principles are to be applied effectively to the educational
amelioration of the lives of the disadvantaged is a challenge to which the
mass media must direct their attention. This challenge has been stated most
succinctly by Professor Harry J. Skornia of the University of Illinois when
he asks, "Is poverty not deeply related to education and m.otivation of the
kind that the new media could help with? "

B. Operation Gap-Stop

In order to attain the pri;nary goal of Operation Gap-Stop, to raise

the level of information relative to specific basic social needs among Denver's

disadvantaged--the proposed demonstration study was addressed to three major

objectives. These were:

1. To demonstrate the utility of the educational television medium in
raising levels of awareness and information among selected
disadvantaged populations in specific areas of health, social
service, employment, and family finance.

2. To determine ways of motivating the disadvantaged to participate
voluntarily in community developed educational programs

a. Throuc’. exploratory research and by means of testing

different incentives.

b. By creating and scheduling educational television programs
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that will attract and hold the active interest of disadvantaged
" audiences.
3, To disseminate the proposed research findings and ETV program
materials to the greatest possible number of educational and social

service agencies and organizations in the hope that eventually greater

numbers of persons needing ameliorative education will re ceive it
at a greater economy than is possible through any other educational
means, 3 4
The proposed demonstration was divided into four phases, preliminary
exploratory, implementation, and evaluation.

1. Preliminary Phase

In the first phase of this study, an extensive scarch of the available
literature was conducted in order to ascertain the uses of television
as an educational tool. .

In addition, a search of the literature was also to be conducted about

- ”"”-‘ o —
2 expE——

what was already known about the life experiences of the disadvantaged ? ]
as well as their needs with specific regard to: 1
a. Matters of health

b. Social services *} :
c. Employment and training -

d. Family financial behavior
Also, a large number of "experts' in the Denver area- -those who work

in Denver's social and educational service organizations and among

Denver's disadvantaged population--were to be mterviewed in order

to ascertain the levels of awareness and information among Denver's




disadvantaged population as well as this group's needs,

The Exploratory Phase

In this phase, a survey was to be conducted with selected samples

of disadvantaged families in Denver in order to ascertain, primarily,

their levels of awareness and information regarding specific

issues that pertain to:

a.

Mat. ©¢ health
Social ccrvices
Employment and training

Family financial behavioz

The data to be derived in this instance would be used in the development

o educational television programs that attempted to convey correct

irformation in .aose areas where such information either was found

lacking or was currently faulty in substance.

This would be accomplished by gathering data on pertinent levels of

awareness and information, the following kinds of data were to be

obtained:

a. Demographic characteristics

b. Educatior and employment attitudes and experiences

c. Experience with social service agencies

d. Ways of life

e. Outlook on self and so;iety

f. Attitudes towards self-improvement; motivations for seeking

means of self-improvement; experiernces with past self-improvement
efforis
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g. Patterns of mass media habits and attitudes
h., Gratifications derived from television fare; preferences for

specific types of programming, time spent with television

plus other media of communication
The exploratory phase was also to be designed to test the efficacy
of three different methods of inducing people to watch the proposed
educational programs. This was to be arranged in the following
manner:
With the consent of the Denver Housing Authority, some 649
low-income families who resided in five public housing developments
in Denver were to participate in the proposed demonstration. Four
public housing developments were to make up the experimental
group (Groups A, B, C), the remaining one (Group D) was to serve as
a conirol,
Samples in all four public housing developments were to be subjected
to the exploratory interviews. The three experimental groups because
they were to be subject to exposure to the proposed educational programs,
were then to be given three different types of inducement to view the
proposed programs. The control group was neither to be informed about
the programs, nor were they to be given any inducement to view them.
The three methods of inducing viewing were to be as follows:
a. Group A was to be given only written materials that

describe the programs along with details regarding

schedules and channel,
b. Group B was to be motivated to watch the programs via

wora-of-mouth personal communication only (e.g. via
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personal contact and a group meeting.)
c. Group C families were to be offered an award of $1. 00
per family for each separate program viewed, or $10, 00
for viewing all eight proposed programs.

The Implementation Phase

In developing the programs for the proposed demonstration, the
writers and producers were to draw on the past experiences of social
and educational agencies in Denver and elsewhere; on the available
literature; ard, most importantly, on the research findings to be
generated in the Exploratory Phase,

As previously mentioned, past experience with thé aisadvantageq
indicated the four principal area of ameliorative educational need:

a. Health

b. Awareness of social services

c. Employment and training

d.-- Family financial behavior

What was envisaged here was a series of television programs specifi-
cally devised to fill educational gaps in the life experiences of

the disadvantaged. The content was to be in substance educational-
informational, the information being to some extent instrumental,
intended to facilitate the efficient functioning of the individual

and of families in society, and was to include to some extent such
informatinn which would tend to modify social attitudes in desirable

directions. The style and format of these programs has to be designed
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to reach and engage the concerned attention of the disadvantaged.
These programs were to be zducational in the broadest and perhaps

in the most imeaningful sznse in that they would seek to aid disadvantaged

individuals and disadvantaged families in utilizing their own potential

and in entering into fruitful reciprocal intercourse with society at
large. Hopefully viewers would be moved towards not only utilizing
the social services available to them, but towards making an enhanced
social contribution of their own.

Under the series titie, Our Kind of World, eight television programs,

utilizing a scap-opera format, were to be produced, as well as a

series of '"commercials" designed tc channel the audience to needed

socicl services, etc. Itis important to note that each program would
attempt to integrate two or rnore of the eight information areas previously
cited in a setting familiar to the disadvantaged target audience.

Nec particular program would emphasize only one area. Itis also important

1o note that Dur Kind of World was to be a series which would dramatize

the typical prolems of the disadvantaged in Denver in a continuing
story format--very similar to the soap-operas shown daily on the

commercial networks, Casts were to be chosen from among the

disadvantaged por lation of Denver and consisted primarily of Hispanos
and Negroes. In essence, the programs were to be hand-tailored for
the audience.

The facilities of KRMA, channel six (the educutional television station

of the Denver Public School system) were to be used to produce and
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air the programs. The scripts were to be written by Thomas Espie
of the Research Staff for this study. Personnel cf KRMA were to

produce and direct the programs.

The eight programs attempted to put across information of the folilowing

order:

a. Health and Hygiene

Spelled out the way in which microorganisms may cause
disease, if left to multiply in food, on the person or in the
home. Emphasized the ways in which the body's natural defenses
can be supplemented by inoculation, cleanliness, early diagnosis,
and medical treatment.

b. Diet
Concerned with the basic proposition that "we are what we
eat.! Special emphasis placed not only on the fact that adults
cannot function properly on inadequate dietis . but on the fact that

without proper diet children cannot grow to maximum physical

potential.

c. Social Services

Concerned with the various services awmd Jacilities off=_ed by

State and Federal Government, demonstrating just how

individuals and families can go about availing themselves of
these services.

d. Social Obligations

The prime point made was that without acceptance by individuals

of their manifold obligations to society, the services made
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available to individuals by society would be nil,

The World of Work

This was concerned with outlining the wide variety of jobs
which exist and how varying rates of remuneration depend

on both abilities and education. The program pointed out the
importance to the individual of assessing his own particular
abilities and the overall importance of education and training.

Getting a Job and Keeping It

This covered the business of seeking a job, being interviewed,
together with the'kind of attitudes and behavior ccmmonly
demanded in shop, office or factory.

Budgeting

This was concerned with overall management of the family
budget, with sensible balancing of spending and saving and
with the degree of caution proper to entering into debt.

Wise Shopping

The emphasis here was on shopping for food and other necessities.
Many poor families are too easily led astray by exaggerated
advertisements and promotional gimmicks, lack a good eye for

a bargain and are unable to cook cheap staple foods palatably.
Information on shopping provided information which could be of

use in ameliorating this situation.

The Evaluation Phuse

The principal purpose of the evaluative phase was to determine:
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a. Which of the three previously mentioned motivational

techniques was most effective in attracting the most

viewers (as well as their characteristics) to the proposed

programs.
b. Gains in levels of awareness and information among

those exposed to the programs as contrasted to those

who were not exposed.
c. Changes in attitudes in the direction of social utility

as a consequence of exXposure Vs. non-exposure.
d. Causes for non-viewing.
e. Relationships between observed educational effects (as

well as lack of effects) and program format, style, and

contents and the social and psychological characteristics

of audiences.
These objectives were accomplished by re-interviewing the exploratory
sample (those that still remained) after the eight programs had been
aired, and by conducting content analyses of the programs themselves.
The interviews were conducted with both the experimental and control
groups in order to determine whethz2r and the degree to which exposure
to the proposed programs resulted in the educational gains anticipated.
Similarly, the evaluative phase afforded insight into 1:he types of persons
who were motivated to view the programs, and who benefitted from
them the most.

Steps have been taken to disseminate .oth the research data and the television
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programs that were developed in the project. Two copies plus the original

tape of each program are now available for airing anywhere in the United States.
A brochure has also been prepared for dissemination to those ETV stations

and community welfare agencies across the country who might be interested

in using these programs to raise information levels among disadvantaged
populations in their cities. It should be noted that the ""commercials' used

with the programs in Denver will not be available for use elsewhere in that

they refer particularly to Denver and were produced separately. The programs
themselves can be used anywhere in the country; local agencies may produce
their own "commercials' to channel their audience to the particular social
welfare agencies available in their cities.

C. Time Schedule

Operation Gap-Stop was conducted by the University of Denver

Communication Arts Center under a federal grant from the United States
Office of Education, Department of Health, Education and Welfare.
The grant covered the period from July 1, 1966 thru February 29, 1968.

Table li-1 indicates the Time Schedule for each phase of the study.

D R v
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TABLE II-1

Time Schedules - Operation Gap-Stop

Phase Dates
Phase A - Preliminary July 1 - September 30, 1966
Phase B - Exploratory October 1, 1966 - January 31, 1967 ;

Phase C - Implementation

Script writing February 1 - May 31, 1967
Production June 1 - October 8, 1967
Programs aired October 9-13 and 16-18, 1967

Phase D - Evaluation October 19, 1967 - February 29, 196/
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This section of the report discusses the procedures that were followed

throughout the four phases of Operation Gap-Stop. The organization of this

section and the sections that follow adhere to each phase of the study.

A, Phase A - Preliminary

1. Review of the Literature

In this first phase of Operation Gap-Stop, an extensive review of literature

was conducted to uncover inforimation about asing the mass communications
media for mass education--particularly as they relate to disadvantaged
populations. In addition, the literature concerning the poor--their problems
and needs--was also reviewed.

2. Consultation with Experts

Secondly, the research team consulted with a number of 'experts'' in
the Denver area who were affiliated with public social and educational service
agencies. In all, 27 individuals, representing a variety of federal, state and
local agencies were consulted.

B. Phase B - Exploratory

1. Objectives

In Phase B of this study, samples of disadvantaged families residing in
Denver Housing Authority public housing units were surveyed to determine
peftinent attitudes, social and psychologiczal characteristics, experiences, levels
of awareness and information, communication and media habits.

The data culled from the exploratory phase were used primarily as
guidelines for developing both the format and content of the projected

educational television programs.
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‘ The Development of the Field Instrument
After reviewing the pertinent literature and conducting interviews with

expertz in the Denver area (Phase A), a questionnaire was developed (Appendix A).

Specifically, the questionnaire covered the following items:

a. Demographic characteristics
b. Attitudes and aspirations
c. Communication and media habits

d. Social agencies

e, Social obligations

f. How to get a job and keep it

g. Health and hygiene

h. Food and diet

i. Financial problems

j.  Shopping habits

The questionnaire was pre-tested among 26 disadvantaged residents.of
Denver (these respondents were not in the ultimate sample).k Based on the

responses in the pre-test, modifications in and additions to the insirument

were made.

A second wave cf pre-testing was then conducted among 17 disadvantaged
residents of Denver (again, these respondents were not included in the final
‘{ sample).

The final instrument contained 337 questions. The average time for

d conducting each interview was two hours.

T 3. Field Procedures and Rate of Refusals
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The interviewers were recruited from the disadvantaged population of
Denver in cooperation with several of Denver's social and educational agencies.
This provided work for a number of disadvantaged individuals as well as easier
access to respondents,

The interview field operations were placed under the overall supervision

of a research assistant who trained the interviewers thoroughly and supervised

their work throughout., Validation checks on interviewer contacts were conducted.
The rate of respondent refusals in this exploration phase of the study

was -7.2%. | ,

In total, 649 interviews were completed within five Denver Housing

Authority developments.

4, Sampling Procedure
The universe from which the sample was drawn consisted of dwellers
(heads of households) in five housing units of the Denver Housing Authority-

(Table IUI-1).

These five units were chosen because they best '"matched" the distribution
of deriographic characteristics in the universe (total residents of Denver Housing
Autl"tority). By definition those who live in Housing Authority units are a rather
homogenous population. Their ethnic distribution, levels of education, and income
levels are similar. In addition, many of these people are welfare recipients

and are unemployed.

From this universe it was possible to draw four '"'matched" sub-samples

which represented the populations found among Denver Housing Authority residents

totally, For purposes of the study, the sub-samples were used to comprise




three '"experimental' groups plus one '"control" group. */

The distribution of ethnic characteristics among the total population of
the Denver Hcusing Authority is as follows;

a. Hispano - 44%

b. Negro - 25%

¢. Dominant - 3C%

Standard weighting procedures were used to bring the ethnic characteristics
of the four sub-samples into line with the ethnic composition of the universe
(i.e., total p '~ _.ation distributions for the Deaver Housing Authority from
which these sub-samples were drawn). In essence, each sub-sample was
stratified for ethnic background to match the universe as closely as possible.

The number of households contacted in each sub-sample were distributed
as follows:

a. Group A - (Print motivation) 104

b. Group B - (Word-of-Mouth motivation) 188

c. Group C - (Money motivation) 91

d. Group D - Control 266

Total Respondents = 649

C. Phase C - Implementation

In the third phase of Operation Gap-Stop, eight 30-minute television

scripts (Appendix B) were written and produced for airing to the target audiences.
These pregrams were tailored to the specific information needs of the

disadvantaged as revealed in the data from the Exploratory Phare. In addition,

%/
"It should be noted that two of the housing developments were combined

into one "experimental'' group (word-of-mouth motivational group) in order to form
one group whose ethnic characteristics would be in line with the universe.
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these programs served a reinforcement function, i.e., they contained inforriaiion
that respondents already knew, but that was nevertheless considered important
enough to include in the programs.

These programs--a series entitled Qur Kind of World--attempted to

depict ''real life" episodes in the lives of several fictionalized disadvantaged
families much like the respondents who might view them.

Although the programs were designed to produce dramatic impact, their
main purpose was to convey information. These "bits' of information were
""built-in'' to the dramatic story line. In essence, problems and what to do

about them were presented dramatically. The ""daytime serial'' format was

adopted for the programs. In the end, the Qur Kind of World series was very
similar to the serials that are aired on a daily basis by the commercial networks.
The sets reflected the type of homes this population lives in and the actors, -
themselves, came from this disadvantaged group.

Tﬁese programs were produced by the staff of KRMA - Channel 6, the

educational television station in Denver. They were put on the air on October 9-13

and October 16-18, 1967. Our Kind of World was shown twice daily at twelve

D. Phase D

1. Evaluation

With the development and the production of the eight programs completed,
a series of direct mailing pieces (Appendix C) were p'repared and mailed to
the Phase B respondents. As previously mentioned, the sample was separated
into four groups. The purpose herz was to test which of three incentives--paying

viewers to watch, printed messages or word-of-mouth messages--would best

A
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motivate the respondents to watch such ameliorative programs. The fourth

group was to receive no motivational incentives whatever.

a. Money Group

This group was informed that they would receive one dollar for each : ; "

Our Kind of World programthey watched less than eight. For viewing all eight
programs in the series, they would receive ten dollars.

b. Print Group

A letter was prepared for each of the 104 respondents in the print group--

experimental group A. These letters, which included a brochure, invited the

> <

respondents to watch Our Kind of World.

c. Word-of-Mcuth Group

A member of the research staff met with 14 women from the word-of-
mouth group housing areas and told them about the programs (no mention of
a further interview). These women were then instructed to ''pass the word"

&
I about the programs during their normal contacts in the housing developments.

d. Control Group

The control group received no information from the research project

1 - concerning the programs.

e. Letters Requesting Phase D Interview

During the course of the programs, an identical letter was sent to each
1 member of the print, word-of-mouth and control groups asking them to come to
the research field office in their individual housing units for an interview. These

letters made no mention of the Our Kind of World programs. Table III-2 shows

the number of letters each group received and the time schedule involved.
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2. Questionnaire

a. Objective

In this final phaée of Operation Gap-Stop the sample, drawn in Phase B,

was reinterviewed./ The objective of Phase D was:

1) To determine the differentials in frequencies of exposure in relation
to the motivational techniques that were used. "

2) To measure information gains among viewers as compared with non-
viewers.

3) To determine whether viewers like the programs and would be interested

in viewing more similar programs in the future. 3

4) To determine whether Our Kind of World affected the life patterns of

viewers.

b. Questionnaire

The Phase D field instrument was organized in the following manner:
1) Demographic characteristics

2) Viewership of the programs and reactions to them

3) Informational questions about program contents in order to determine

possible gains in knowledge

4) Questions about the programs in regard to possible changes in life
patterns

There were 85 questions in the instrument, and the interview took

*/

A total of 424 interviews were conducted within the five housing units
of the Denver Housing Authority, The loss in the sample from Phase B was
due to pecple moving, sickness and death, as well as refusals by those
respondents to be reinterviewed.
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approximately 25 minutes to conduct.

c. Interviewers and Field Procedures

| ' The interviewers were recruited from the disadvantag'ed“in Denver.
The ficld operations for Phase D were placed under the overall supervision
, of a rese arch assistant who trained the interviewers thoroughly and supervised
their work throughout the field operations. Validation checks on interviewer
contacts were conducted.

d. Rate of Refusals

The rate of refusals in this evaluative phase of the study was 3.2%.
Before turning to the body of the report, the reader should note the
following:
1) The report is divided into seven sec;tions
2)" Tables are at the end of each section
3): Tables do not always add to 100% due to rounding of decimals

~ 4) Asterisks (¥) denote one-half of one per cent

5) ‘Dashes (-) deﬁote a zero
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I TABLE iII-1
!
* Adjusted Distribution of Ethnic Sub-Groups selected from Denver
Housing Authority Dwellers.

z, Base
I Number of
families in Higpano Negro Dominant Cther
i sample Per Cent Per Cent Per Cent Per Cent
» (Denver Housing

5 Authority - total 649 48 22 28 2

families - 3221)

KFE.—C

Experimental Groups

Group A - Print
(Westridge - total 104 4¢ 19 32 3
families -199)

it A F T
ST S

| Group B - Word- |
of-Mouth (Curtis 188 38 33 29 -
[ Platte - Westland- '

L total families 539)

Group C - Money
{Lincoln Park - 91 58 12 28 2
total families‘ - 410)

Contr'ol Group

”ﬂ Group D - Control
L (Sun Valley- total 266 59 16 24 1
| families - 417)
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Lol II-2
Types of letters and Time Schedule for Expenmental and Control Groups,
Phase D, Operation Gap-Stop.
Letter & Brochure Letter & Brochure Letter Requestmg 9
Explaining Programs about Interviews
& Interviews Programs
Control None | . None Oct. 16, 1967
- Money ‘ Oct. 2, 1967 None None
Print None Oct. 2, 1967 Oct. 16, 1967 §
‘Word-of- *-See Note Below None Oct. 16, 1967 §
Mouth :
%

14 women from the word-of-mouth group met with a member of the o
research team on October 2, 1967 and learned about the programs. |
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A, Review of the Literature

It has been noted Operation Gap-Stop was very much of a pioneéring effort.

Because of this there was no body of literature specifically relevant to the task
in hand. However, often writers and researchers had been active in the broad
area in which we were operating.

One body of literature utilized in framing the final form and content of the

Sl e o

eight proje»cted'television’scripts pertained to the theoretical aspects.of t_he i
;nass communicatica process itself. In general terms this represented a counsel
of caution and moderation. The general conclusion 'of most of the relevant studies ;
was that we were not going to achieve any striking or dramatic results and such
results as we might achieve wouid be enhanced by "going gently".
Why was this? Simply because the exercise in which we w;are engaged
was peculiarly a difficult one. ' . . "
One of tke first series of commur.'.ations experiments to be concerned with
the sam;a kin;i of problenis as we were was conducted during the war and was aimed
at aésessing the efficacy of infofmational films as a means of raising the information
and . 0otivation level of American soldiers. These studies are analysed by Hovland,

*/ i
Lumsdaine, and Sheffield in Experiments in Mass Communication — who noted that j

certain mbd,ifivcati.ons of the viewing stiuation to. some extent enhanced intake. For
example a simple motivating device such as a prt?mised test had a quite distinct
positive effect, as did the introduction of son;e form of audience participation
élthough in the latter caee this was most noticeable in the less intelligegt viewers.,

In the case of viewers who were negatively predisposed to the mes sageh ol the filins

*/ ,
Carl I. Hovland, Arthur A, Lumsdaine, and Fred D. Sheffield. Experiments -
in Mass Communication (New York: John Wiley & Sons, Inc., 1965).

JE T ———
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an early presentation o. the "opposition' message, later to be countered, aided
acceptance of views propbunded in fhe films.

Generally though, the results of these:experiments were disappointing and
inconclusive. In particular it had been hoped to induce attitudinal modifications

through transference of relevant information. Although there was definite information

A

A

transference no significant resultant modification of attitudes or opinions was detectable.

A later series of related commuﬁications experiments was undertaken

by a Yale group in the early 1950's. ull This brought to light several interesting
findings. Janis and Fesbach showed that the "fear' appeal'' was largely in<ffective

as an instrument of opinion change. Hovland and Weiss noted the existence of a
""sleeper affect" 6ccurring when, although information was acceptable, doubt regarding
source c‘redibility delayed acceptance until the source was fdrgotten. The chief
contribution of this series of experiments was to underline the fact that attitudinal

| change was dependent to a large extent on the degree of ego-involvement enjoyed

by pre-existing attitudes and on the dynamic influence of grovp membership.

Another revealing and relevant study also from Yale is reported by

. Mark A. May and Arthur A, Lumsdaine in Learning from Films, *2/ This study
consists of.a .group of experiments aimed at defining the optimum situation for
the maximiga.tion of informational intake to be derived from instructional films
shown to children in the school situation.

Briefly, '""To what extent does it [the effectiveness of a film] depend on

" (a) the content and structure of the film itself, (b) the manner in which it is used,

%/
Reported in Carl 1. Hovland, Irving L, Janis, and Harold H, Kelley,

Communication and Persuasion (New Haven: Yale University Press, 1953).
Nk

Mark.A. May, and Arthur A, Lumsdaine. Learning ffom Films
. (New Haven: Yale University Press, 1958).

L i ?
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%
(c) the pupils to whom it is presented." o

The investigative paradigm adopted was very much what we ourselves were

to adbpt in our own study.

. . .the basic method of measuring effects produced by a film is fairly
straightforward. The measuring instrument is used to determine, first,
"what pupils are like initially--that is, in the case of a factual film,
how much they know about the subject after they have seen the film? The
difference between those two measurements then represents the effect
of the film; it tells how much pupils have changed (learned) as a result
“of the film presentation. ¥*/

Certainly the study showed that the factors explored, variations in format
and presentation, variations in the viewing situation and so on, did have an effect
on the efficacy of the filrr;s 7s educational vehicles. However one finding was of
lparticular interest to us in so far as we were to have to control over the viewing
context ‘in our own study and that was that,

Pupils who have reached a level of intellectual maturity, or who have
acquired a background of knowledge which enables them to understand the
content of a film, may be expected to gain enough additional knowledge from
it to justify showing it under conditions that are out of context with the
lesson syllabus and without supplementary instruction either before,
during, or immediately after the projection. L

Perhaps the most helpful and relevant conceptualization in the literature

was that of Everett M. Rogers. Rogers is concerned with the mechanisms by

which innovations spread throughout society. He notes five distinct '"idea types"

with regard to the adoption of innovations,

. . .conceptualizations that are based on observations of reality and
designed to institute comparisons. The dominant values of each category

%/
Ibid., p. 2.
) -
Ibid., p. 2-3.
: 1/
“Ibid., p. 313.
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are: innovators, venturesome; early adopters, respect; early majority,
deliberate; late majority, skeptical; and laggards, tradition, */

We had deliberately set ourselves the task of bringing about some degree
of change in a population pre-selected by c‘riteri-a such as would, virtually,
by definition, separate c;ut the members of the last two categories, more notably
the laggards. The laggards, last to adopt innovations, last to surrender traditional
lﬁe-p;.ﬁerng,were the most difficult in the whole spectrum to reach with information.

Rogers describes the laggards thus,
!
They posses almost no opinion leadership. Laggards are the most
localite of all adopter categories, and many are near-isolates. The point
"of reference for the laggard is the past. Decisions are usually made in
terms of what has been done in previous generations. The individual interacts
primarily with others who have traditional values. . . .Laggards tend
to be frankly suspicious of innovations, innovators, and change agents.
.+ « .Alienation from a too-fast-moving werld is apparent in much of the
" laggard's outlook. **/

These, then, were our target group. Our ¢ask was to reach the virtually

unreachable

As something of a counterbalance to such pessimism were some tentative
but ’é':ééitin'g findings that were likely to be of real help in deciding on a format for
the scripts. Herta Herzogu had discovered that many listeners used the daytime

radio serial as a source of help and advice in meeting real life problems. Of a

sample of 2, 500 listeners in Iowa, as many as 41% admitted they had sought help

*/ .
. “Everett M. Rogers. Diffusion of Innovations (New York: The Free
Press, -.1966), p. 192.
w4/
Ibid., p. 171.
1/

Herta Herzog. ''What do We Really Know About Daytime Serial Listeners."
in Paul F. Lazarsfeld and Frank N, Stanton (eds.) Radio Research 1942-1943
(New York: Duell, Sloan and Pearce).. :
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with their everyday problems from such ''soap-opera'' radio programs. Klapper
describes this function of such programs as the ""'school of life function'. ll
Was it possible to turn the television medium into an actual school of life

from whence people could learn substantive truths rather than television-land

fantasies? Operation Gap-Stop was developed to test just such a possibility, N i
But what should comprise the '""curriculum' of such a unique school?
What, specifically, should be "taught", and in what manner were the "lessons"

to be conveyed most effectively?

A further search of the literature offered some directions to be taken.

Consultation with content experts proved to be helpful, as well.

Harrington's pioneering impressionistic tour of exploration into what he

calls the 'invisible land'" of poverty offered some generalized.possibilities. *E/

Poverty in America L/ edited by Louis A, Ferman, Joyce L. Kornbluh and

Alan Haber is a book of readings which gives an excellent multi-faceted overview

2 of most of the problems in the poverty area. Another book comprising the proceedings

of a national conference held at the University of California, Berkely, in 1965, edited

| anmesmy SRS are

by Margaret S. Gordon, curiously enough is also titled Poverty in America and

il g

BRI EAR G Y O

. . . 1y
performs the same generalized overview function., ' )

%/ .
Joseph Klapper. The Effects of Mass Communication (New York:
- F'ree Press, 1966) . 181,

k] A ;

Michael Harrington. The Other America (Baltimore:: Penguin Books, 1962). ,

1/ ~ : .

Louis A. Ferman, Joyce L, Kornbluh, and Alan Haber (eds. ) Poverty in |

America (Anmn Arbor: The University of Michigan Press, 1965).
11/ ‘ |

= Margaret S. Gordon (ed.) Poverty in America (San Francisco: Chandler

Publishing Company, 1965).

LA “‘;«"H o L“‘?“'}lﬂH‘ - Wﬁm
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~ analysis of life in the Italian-American slums of Boston, ¥ In ethnic terms this

Much nearer to home, as it were in ethnic terms, is Health in the Mexican-American
, ' 1 '
. Culture by Margaret Clark ' L which provides invaluable insights into the complex

o ‘_belief-systems_ and éﬁperstitions-of the "chicano'',

_ for some of the psycho-social idiosyncracies of the poor.

Smemand

. c‘—\ r;‘:» "/"

(Washmgton, D.C., 1965).

B SRSl B SRR Bl

" Los Angeles: University of California Press, 1959).
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: *
Regarding the economic life of the urban poor Caplovitz, The Poor Pay More, —

is an exhaustive and revealing compendium of the peculiar and often vicious

practices which bring about the clear, if regrettable fact stated in the title. Another

useful little source in this area is The Most for Their Money, a pamphlet put out

: | ok
by the President's Committee on Consumer Interest. lf

The Urban Villagers by Herbert J. Gans is a persuasive sociologigal

is some distance from Denver's Negro and Spanish-American disadvantaged but
as a sketch of the life-patterns of the urban poor, it underlines the fact that the

problems of poverty are much the same in all parts of the urban United States.

David C. McClelland's The Achieving Society ty/ offers an acceptable rationale

Another work which although short pfovides one of the most incisive and revealing -

insights into the life of the disadvantaged is Low Incoime Life Styles, a set of readings

David Caplovitz. The Poor Pay More (New York: The Free Press, 1963).
o)

President's Committee on Consumer Interest The Most for Their Money

1/
Herbert J. Gans, op. cit.
1/

Margaret Clark, Health in the Mexican-American Culture (Berkeley and

1t/
- David C. McClelland. The Ach1evmg Soc1ety (New York: D. Van
Nostrand Company, Inc., 1961).
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edited by Liola M. Irelan for the U.S. Department of Health, Education and Welfare. &/
The literature thus far mentioned has value in that it throws supplementary

light on the life-patterns of the disadvantaged. Generally speaking, its usefulness

ends there. Of the books mentioned, only Gans gives some account of the communi-

cationn behavior of the urban poor. “2/ This points not only to a gap in the literature

but also to a gap in the thinking that has thus far been directed toward ameliorating
the lot of America's disadvantaged.
Most of the ''poverty literature' freely admits the general ievel of ignorance

existing among the poor--the ignorance that prompts Margaret Clark's Spanish-

Americans to call in a curandera to treat tuberculosis or that permits Caplovitz's
slum-dwellers to pay 150% interest on an agreement to purchase. Yet of the 73
contributions to the two symposia, bcih titled "Poverty in America", only five

are concerned with education and by this is understood formal schoolroom

inculcation of academic subject matter to children. Not one contribution is con-

cerned with adult education or with non-academic ''social'' education.

Apparently, although ignorance is recognized as a causal aspect of the poverty

syndrome, nobody is giving very much thought to what might be done about this

ignorance.

One partial exception to this is in the area of consumer education. Here,
possibly because of the influence of the President's Committee on Consumer Interest,

the existence of a felt need has been established and something has been done. The

%*/
Lola M. Irelan (ed) Low Income Life Styles (Washington, D.C.: U.S.

Department of Health, Education and Welfare, 1966).
ok |
Herbert J. Gans, op. cit.
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pamphlet The Most for Their Money, already mentioned, points towar& more that
‘ cou‘la be done. x/
Generally, though, consumer edueation ends up as the haphazard distribution
of pamphlets, folders and flyers., What is most distressing about these paméhleté

is not so much the mode of their distribution but the language in which they are

couched.
Here are some instructions on mterest payments as illustrations:

You make 12 equal paymentc. 'I'his sounds like 6 per cent annual interest
rate, but you are steadily paying off the principal loan. You will owe about
$50 at the end of 6 months, But you will be paying interest on the full $100
when you make your last payment of $8.87. The true annual interest rate is -
11.08 gke/r cent. This way, you pay interest on money you have already paid

. back,™ :

Or, here, from a pamphlet titled Family Fare, some food-tips:

Other B-vitamins are folic acid and vitamin B12, both important for the
healthy state of the blood. They are being used medically with success in
treatmg two hard- to-cure d1seases--permc1ous anemia and sprue. L

‘What, one wonders, is "sprue'?

Small wonder that, as reported in The Most for Their Money, '"Some who

1/

- N ' !
have sought to 'educate' the poor have reported resistance and apathy.'" "=

Incidental mention should be made here of an honorable exception to the

ESITRANALE o o Sl
a 7
e
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N P

general level of abstruse verbalism in this area, namely the series of comic-strip

ko kg4

gy (%

ﬁ D
prommomnagy *
- . * T

- . ; .-

o iconsumer education pamphlets put out by BAND--the Bay Area Neighborhood

*/

President's- Committee on Consumer Interest, op. cit.
" Division of Home Economics. Federal Extension Service. When You Use
Credit--for the Farmly (U.S. Department of Agriculture, 1964), p. 7.

Y/
Family Fare. Food Management and Recmes. Home and Garden Bulletin No.1 :
~ (U.S. Department of Agriculture, 1960), p. 6.
~ 11/ .
Op. cit., p.9.
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Development Foundation of San Francisco. %/ Here the aim apparently has not
been to demonstrate the author's erudition but to communicate effectively with
unsophisticated audiences on their own terms.

B. Consultation with Experts

In addition to reviewing the expertise to be derived from a bibliographic
search, a preliminary canvassing of local experts in the broad poverty area was
undertaken, addressed primarily to two questions--i.e., what, in the various
informaticnal sectors, should the poor know, and what did they not know.

Altogei:her, 27 experts affiliated with fourteen separate agencies and

' organizations, along with two particularly knowledgeable, unaffiliated individuals,

were interviewed as the project began. Curiously enough very few of these gxperts,
although they were by reason of their. work intimately concerned with getting
information to the disadvantaged, had given any thpught to devising inventories of
jus-t what inf‘ormation in their own particular field it Qas desirable for the poor

to possess and what information they did, in fact, possess. However, in the

course of the interviews it was possible to put together profiles of needs that
enjoyed relative consensus in the form of eight schedules of information, one

for each of the informational sectors originally envisaged.

The consensual need areas derived from these preliminary talks helped to
develop the interview schedules that were used in Phase I, and to some degree they
provided guidelinés for creating appropriate scripts.

However, the experts provided no hard facts to go by. The hard facts that'
would guide the creation of meaningful scripts would have to come directly fx;om the

audiences for whom the scripts were intended.

%/
Some titles in this series are: Who is Knocking at Your Door?, 12 Secrets
of Smart Food Buying, Money for Rent, The Great Furniture Hunt,
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SECTION V

Phase B

LIFE STYLES OF THE DISADVANTAGED




g - .A. ' Objective

Phase B of this study was designed to obtain information about the

‘,“_ life styles of the dxsadvantaged populattons who res1de in the Denver Hous -

ing Authority. Spec1f1cally, thxs exploratory phase sought to 1dent1fy the

7

essentxal 1nformatxon that tbxs populatmn lacked about general day-to-day

-

i",.:hvmg.‘ In essence, Phase B sought to 1dent1fy both the maJor problems
'eﬁ“?ountered‘and: :the informational needs of the 649 respondents who were
| M‘-:;sampled : |

| Addxttonally, the data gathered 1n Phase B were envxsxoned as bemg
inputsw into the' development and treatment of ameliorati've oommunication L

" messages 1n terms of poss1ble themes, appeals and mformatxon--to be dxrected

'5':/"to thxs group as part of Phase C of the project. ' :

" "B, . = .Measuring Information Distances : ' C e T

| ‘P_hase B respondents, despite obvious social and educational handicaps .. .

}showed nevertheless, that they had somehow managed to acquxre substant1a1 ‘
. funds of useful mformatmn in a variety of areas, T_herefore, in seeking to '

isolate._essential "bits"' of information not known .b)? some of the respondents",

C ;
- ES

" the problem was not a matter of applying gross measurements (i.e., simply
Ldetermining what the majority of respondents knew and did not know), Rather. o

it became one of measuring mean "dtstances" between what respondents spec- .

ifically knew and what they did not know about a variety of speoifio topics m B
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given informational categories, ''Distance'" here represents the net dif-

ferences between the proportions of respondents manifesting knowledge and
those showing a lack of knowledge about the same subject matter, <

In addition, Phase B of this study sought to uncover '"application of

knowledge'' gaps, that is, those disparities between what inform;,tion res - ‘
i . pondents had and whether .r not they put such knowledge into daily practice, k

‘ Finally, in addition to the problem of discerning distances between what
respondents knew and did not lfnow, Phase B also sought to determine infor-
mation areas in which distance in knowledge not only could affect the individ-

uals life patterns, but also could affect society as a whole.

Therefore, two basic criteria were applied to determine what information

items were to be emphasized in ameliorative communications to be directed

i
to this target group. ]
1. Are there general areas of knowledge -lack among respondents i

that are of importance in maintaining them as individuals even

though these lacks may not appear to be substantial?

2, Are there critical areas of knowledge -lack among respondents

where even minute gaps cannot be tolerated by a ra.tionaln community?

The first criterion was developed in order to provide measures of
general information distances on the same topics that existed among respon-

dents. These measures of information distancea were geared to the future

- development of information items which were considered to be essential, even

though large numbers already manifested some knowledge of them. This

measurement was applied to topics where some knowledge deviance from the
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ideal of a totally educated universe was considered to be socially acceptable,
Here ignorance was viewed as affecting the individual primarilyl rather than
the society as a whole.,

Distance between khowledge and ignorance was determined in the Afol-
lbwing manner:

l.  Mean net differ.ences between knowledge and lack of it was

measured (percentage difference between respondents who kne\iv‘ and

de

did not know what was correct). This was expressed aé "par" ‘wn
percentage points. For examplé, par expressi‘ng_‘ the mean nef 'dif-’ _
_ference between 1.'espondents' reputéd knowledge about health and
hyéiene matters (Table V-9) ié +67, 'I‘his means simply that the " -
mean net distance between respondents who manifested kxiowléiige
about food and diet matters and those who Qid not i3'+6:? percenf:agé ~
points or that on the a\}erage there were a third more in;iivid\;'alq whd [N

were knowledgeable about health and hygiene matters ._than ivére ignorant

of them.,

2, Any particular f'bit" of in‘formation thé.t deviated fr‘on"x‘ piar~b§
more than ten percentage points was considered a major aréa:’ of
concern--an area in which further education was neédgd. | For example,
the net differencg among respondents discussing health and hygiene
matters (Table V-9) who said that ''children's immunization shpts

should begin as soon as possible after birth" was +30, This rep-

resented a deviance of 37 percenté’ge points below the par of +67.

T e
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Therefore, this specific item was considered one about which

many respondents still needed additional information,

3. Any particular information item which d2viated from par by

less than ten percentage points was considered a concern of secon-

dary importance, For example, the net difference between resp;)n-

dents discussing general health ard hy;iene matters (Table V-9) and
those who said that ""A person with a fever should be put to bed or
given aspirin or should see a physician'' was +64, This repre-

sented a difference of only 3 percentage points below the par of +67.

Therefore, although a third of the respondents still manifested a

need for information concerning this matter, it was considered to.

be of secpndary importance,

The second measurement concerned itself with deviances in which there
could be no social toleration of any information distance whatsoever, Two
cateébries in which no deviances from par were acceptable were of the fol-
lowing order:

1. Any area where respondents mentioned a failure to put into

every-day practice that knowledge which they claimed to know, For

example, respondents seeing to it that their ''children receive more

than three glasses of milk per day" (Table V-8) is above the par of +31.

However, responses showed that there were too-many respondents
who still did not see to it that their children received more than three

glasses of milk per day. Therefore, these informational items were




considered to be vital areas of concern for future amelior.afive

communications,

2, Any informational area that was considered to be vital frc;m‘ the

' point of view of the community and society, Although there are many

informational areas which affect only the indi_vidual for. the most part,"

ther;e are informatiohal areas that are so vitai to the commt;nity

and society as a whole that any deviation from the '"norm' would not

only affect the .individual negatively, i)ut the community and society

as a whole would also be so affected. f‘or example, Table V-10 in-

dicates that some respondents do not arrange for their children to

visit a physician on a regular basis, This is a matter that not

only affects the individuals involved but additionally could be detri-

.mental to the total community, Therefore, any cjeviance in a.n area :
§

that could affect the well -being of the community‘;; and society ‘as‘a

whole was considered to be a major area of concern,
C. Profile of Deprivation

The Phase B sample was composed of females prgdominantly (Table V-l’;
Proportionately more females were selected because a variety of studi‘es in
the area of poverty have indicated the prevalence of female-déminated house -
holds among the poor, |

Although the full spectrum of age was represented in the sample, the
age composition of the group tended to be weighted in the directibg of m:iddle;-l

aged and older persons.,
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Over one-third of the respondents were either separated, divorced

or widowed, Seven out of every ten respondents had three or more children

living in their households,

Viewing the make-up of this group in synoptic profile --women at home
with several children and no father in four out of ten cases-~it is not dif-
ficult to understand that this particular sample experiences a wide variety
of "}ife" problems daily,

1. Ethnic and Educétional Characteristics
The Phase B sample consisted predominently of hispanic res-

pondents (48%). (Table V-2),

‘As expected, respondents in the Phase B study reflected a low over -

all educational achievement level, Fully eight of every ten respondents in

the Phase B sample did not complete high school, and in the majority of

instances (606%) the respondents left school by age 16--a full two years before
most American students graduate from high school, Yet, more than six out
of every ten respondents (65%) of those who were drop-outs expressed re-

gret at having left school because they believed that they ''needed education

In addition to the lack of formal education, *there is a related ethnic

problem, In particular, a chronic lack of edu:ition was manifested by

l ‘ for further life,"

Hispanic respondents; more than one-half of the Hispanic res-

FOMTTEETE T e

] pondents attended grammar school only (55%) or completed only a partial

AL LA NG g
L

high school education (51%).

A TR U RTLA g T T T




V-7

This is not a bright picture., In addition to the problem of many father-
less households, there was an additional gap noted among the t;,rget popu-
lation--lack of a formal education. However, it is clear that the respon-
dent.s re‘cognized that they had problems; perhaps some method could be de-
vised to help them.

2. Preparation For Urban Living

.Further complicating the '"disadvantaged" profile of this group is that
the respondents in sample B were not prepared to live in a complex, urban
environment, It is easy to understand the nature of these problems when
one considers the childhood and teenage environments of the respondents.

Almost one -half (48%) were brought up on farms or in small townS.

The respondents' parents were not helpful in the preparation for living in
an urban environment. In almost six out of ten cases (58%), the parents of
respondents had worked as day laborers o.r were farm workers,

Coming from this kind of environment, it is not difficult to understand
that this sample would encounter extreme difficulties in attempting to attain
the skilled positions available in an urban center,

Almost one-quarter of the male heads of households in the sample (23%)
were out or work, and of those who were employed, over one-half (54%) were
laborers.ﬂ

Completing this profile of deprivation, almost one-half the subjects (44%)

reported they had received some kind of public welfare (financial) aid in

’_E_/-Three out of every 10 Hispano (29%) and one-fifth of the Dominant
households were headed by unemployed persons. Among Negroes 13% of the
households were headed by unemployed persons.
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Denver during 1966. And, almost four of every ten (37%) said they had been
receiving welfare for more than one year prior to the interviews.
It is clear that the people who were interviewed in Phase B of this study

were unprepared for living in an urban middle-class milieu.

3. The Profile

The population studied in Phase B of this study is characterized by:
a. Family disorganization
b. Lack of educa'tional achievement
c. Little preparation for urban living
d. Lack of financial independence and stability
From these demographic cinaracteristics, it is not difficult to see
_that this is a problem-~ridden group in need of help. However, it would be '
illusory to believe that all these problems could be resolved in a'. one-wave educativé
. program with a "shot-g@" pattern, attempting to cover all areas where gaps
' ha;ve .beex‘l demonstrated. Only long-range programs can begin to raise this group
to a better way of living. Yet some ameliorative efforts are called for. To
attempt +o »2ach these people effectively necessitated gaining insights into the
very factors of life that made reaching them no easy task.
D. Problems, Aspirations, Attitudes and Needs '
The profile of d.epriva.tion revealed by respondents in Saraple B certainly
did not yield enough information to define themes for pos sible ameliorative
messages to be directed to them. Although the demographic characteristics
of the sample inj:erviewed in Phase B‘ of this study were revealing, information
gaps and specific pro “iem areas had to be defined more precisely.

Related to finding out what the respondents did and did not know was

the need to delineate major worries and concern; their hopes for the future,
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and their current life styles; and what their expressed informational needs

were,

Simply defining problem areas without relating them to what the res-

pondents actually revealed as their problems, aspiratioﬂs, attitudes and
needs would have been meaningless, If we did not know why there were
information gaps --how the respondents viewed their problems, what they
felt ..out the future and what their aftitudes towards life were-~then we would
have great di.‘iculty in determining ways to ''reach'" these people and help
meet these '"educational'' needs. Basically, if respondents thought that their
major problems were of a nature that could be related to lacks of knowledge,
perhaps this group could be helped by innovative educational techniques.‘
Although the respondents pointed to several different problem areas,
the primary areas ot concern related by three out of every ten respondents
referred to (1) problems about money and (2) problems about children,

(Table. V-3),

Y rns i s s afa g

Four out of every ten respondents (39%) said that they worried a lot

about these two problems--showing a clear concern about living a better

life and making sure that their children will have a good iife, Only one in
every ten (10%) said that they didn't worry about these problems at all..’:.‘./
~ Even though respondents reccgnized that they have serious problems

that they worry and want more information about, they still want to live a

:":/Proportionately more Negroes said fhey were concerned with money
problems (36%); proportionately more Spanish-named respondents were
concerned with children {31%); proportionately more respondents with
better educations seemed concerned about their children (30%).
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better vli\fe--live like everybody else., This was expressed in éwo ways.
These were:

1, | Respondents' expressed needs relating to every day problems.
-2, Respondents' aspirations,

Phase B respondents mentioned that they need to know more about
Qeve?al az;eas that relate to better everyday iivi.ng standards and practices,
'f‘or example:

;l.‘ Almost six in every ten respondents (59%) wanted more infor-

mation about health problems,

-2, Almost one-half of respondents (49%) asserted that they could i

make use of more information about Denver's social and educaticnal

[Ty SR ATy,

gservice .agencies,

gt

3. One -half of respondents said that they could use more information

o T

about food and diet. This included both consumer and preparation
information, | |

4, Over one-half of respondents (51%) expre;sed a need for more
information about how to get a ''good job,"

This concept of wanting to livé a better life is further reflected in

the respondents' comments about the future and their childzlen.' Fully seven
out of every ten (70%) respondents said that they expected their children to

have a better life than their own.
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The following protocols are illustrative:

"The future is always brighter."

"] feel that they will have better health and a better
education,"

"] feel vhat way because I plan to rear them like my
Mother did me."

"Well it just depends on how much schooling they get."
"Because I'm better off now than when I was their age."
Particularly per‘inent aspects of these aspirations revolved around
parents' hopes for their children's educations.
More than seven of every ten respondents (71%) wanted their children
to achieve a high school education or better and more than a third (36%)

wanted their children to complete college.

It is important to note that those parents with better educations de-

.sired more education for their children. (Table V-4). Generally a relatively

high aspiration level was noted among the better -educated for their children's
future lives. They do not want their children to have the same kinds of

lives they themselves are compelled to live.

Even in recognizing certain problems and desiring a better life and
education for their children, this group is hampered by attitudes and '"myths"
which can disrupt their own attempts to do away with "the lack of a good
life. "

For example, when asked if "A person's future is larzely a matter

of what luck has in store for him?'", over one-third of the respon-
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dents thought that this idea was proéer. (Table V-5). In particulaf,
the Hispar}o( (;14%) and most poorly educated (50%) respondents iﬁ the
smple agreed with_ this statement most often.

Over two-thirds of the respondents (68%) asgserted that "These days a
person doesn't know who he can count on," deno’ting a chronically higﬁ

degree of suspicion aimed at all those who might be of some help to them.

Fully one-third of the respondenfs said that it doesn't matter what a
person kxﬂmow‘s; only who he kx;ows matters in getting ahead in life. (Table V-6). |
Those ‘;vith poor educations (37%) agreed with this statement moré often than |
those with é least some high school experience or better,

. Four of every ten respondents expected that "things would be easier"
for tﬁei-;; familie; five yeé,rs from now,

Four of every ten respondents (39%) said that they ‘can plan ahead
and mai<e pretty definite plans for their lives generally,

i‘t becomes clear th'at: even though those sampled in Phase B of this
studf recognized their problems and clearly wanted to do sc;mething about
them, they would have difficulty overcoming some basic values rooted within
the group.‘ .

Yét, not all of the attitudes of the disadvantaged.group s;.mpled in
Phase B of thi§ study were contrary to those shared by middle-class America,
Most of the respondents showed a basic optimism and many of their attitudes
were in agreement with at least one axiom of the Protestant ethic--that hard

work is the way to get ahead,
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For example, more than nine of every ten respondents (93%)
mentioned that '"hard work" and the 'right training' were related to get-
ting a good job,

1. Nine of every ten sampled (88%) agreed that any kind of

work made for a bettez: life than receiving welfare payments might,

2. Nine of every ten respondents (92%) mentioned that a person

had no right to steal even though he might be hungry.

3. Nine of every ten respondents (92%) agreed that ''people should

try to put a little money away for a rainy day."

4, Eight of every ten respondents (83%) believed that the kind

of work a person does is one of the most important things in life.

5. And, seven of every ten respondents (69%) agreed that a

person has to be educated or ''you will never get anything out of

life,"
;L Those sampled recognized many of their problems and, although
[ shackled by some old myths and wives -tales, they manifest many aspirations

-

and attitudes that are not dissimilar to those of the ''average.'" middle-class
American, Perhaps these factors could serve as foundation stones upon

which a structure of ameliorative-educational messages directed to them

specifically might be built,

Lo Lad  Gmend
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E, Levels of Information Concerning Food and Diet, Health and Hygiene,

Finances and Shopping Habits, Employment and Social Agencies
1. " Food and Diet

As previously mentioned, the Phase B sample was female predom-
inately (76%), Many were mothers and wifhout benefit of male heads 'for
their households. Much of what happened to them and to their families de-
pended on what they kpew and whethel; they applied it. Their levels of
knowledge and habits in many areas would not only affect themselves but
their, children as well, For the most part, these were areas ‘in which the
"woman of the ilouse" exercised almost complete control, simply; by virtue
of her preeminent role in the household.

Food and diet wasa particular area which was considered to be imi)or-
tant in that good food and diet habits have to be practiced everydai. There-
fore, respondents' knowledge about and their ability to prepare nourishing
meals was considered essential in identifying information disté.nces among
this group.

In general, the majority of Phase B respondents 1;eveg1e_d that they had
a good overall knowledge about food and diet matters, Yet, the data also
revealed several diccrepancies., (Table V-7), A m.zmber of major areas for
concern, particularly in regard to the usefulness of specific foods, were un-
covered, These were:

‘ a.  Meats, vegetables and milk are the most healthful foods,

b. Sweet things are generally not good for health,
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c. A child should have three or n;ore glasses milk every day.

d. A generally balanced diet, and particularly fruits and juices,

helps avoid catchi;ng colds.

e, Beans are good for health; in fact, they are one of the best

foods for health,

These information needs concerning food and diet were more clearly
shown through the diet habits that were reported by respondents. (Table V-8),
In general, they did not appear to put to practice the information thaj: they
claimed to know. About one-third of réspondents indicated that they were
not following good food and diet practices.

These data pointed out a need to include food and diet information in
projected ameliorative programming, espenially in the area of nutrition habits
and practices.

2. Health and Hygiene

Health and hygiene matters, just as food and diet concerns, were con-
sidered a primary area of concern because they are mainly controlled by
the '"woman of the house." Major lacks of information and poor practices
in terms of safeguarding health could cause major family illnesses, partic-
ularly among children.

In general, Phase B respondents manifested a good general knowledge
about health and hygiene matters, Only one area of major concern was dis-

cerned among respondents, (Table V-9). This related to the serious matter
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of immunizing children against diseases, More than one-third (35%) of
the Phase B respondents showed that they did not know that the. immuni -
zation of children should begin as soon after birth as possible.

One secondary area of importance was identified, Almost a fifth of
the respondents (18%) did not know that a person with a fever should l;e
put to bed or given aspirin or see a physician,

Respondents showed.that not only did they have a general rather overall

high degree of knowledge about health matters, but they also indicated that

they put it into practice.
] - For example:

5_ a. Most respondents (94%) mentioned that they would go to

Denver General Hospital or a private physician when they exper- .

]

()
?‘ - o [ 3
[: ienced a chronic pain.

b. Almost all respondents (98%) reported that they wash their

hands before handling or eating food,

B e Dk it o R

Yet, there were several areas where discrepancies appeared. (Table V-10),
The major areas were concerned with regular visits to a physician and were

related particularly to children,

that they had visited a doctor during the past year, in ».if the cases respon-

dents reported that their children had not seen a physician over the same

n Although more than three-fourths of the respondents (77%) claimed
] period.
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In particular, it was the Dominant respondents rather than the
Hispano and Negro respondents whose oldest and youngest children were
least likely to have seen a doctér recently. In addition, children of parents
with lower levels of educational achievement were less likely to have seen a
physician during the year Preceeding the study. (Table V-11).

Seco'ndary areas of concern regarding health and hygiene habits included
kﬁowledge discrepancies as follow: |

a, Pregnant women éhould go to' Denver General Hospital,

to a public health clinic or to a private physician for help and advice

well before the baby is due.

b. Smoking habits

In another area referring to health habits--immun.ization shots against
communicable diseases~-approximately one-third of Phase B respondents indicated
that some 'of their children and that they themselves had not yet received immuni-
zation against diphtheria, polio, small pox and measles. (Table V-12)., This was
considered an area of major concern despite whatever small differences between
practice and non-practice were noted, because of the possible '"epidemic"
effects this state of affairs might have oa the total community. It was clear that
the general subject of immunization against communicable diseases would have
to be included in the projected television programs.

Finally, respondents indicated that they were generally well aware of
the health facilities that could help them in Denver. For example:

a. Almost eight in every ten respondents (77%) knew about the

Neighborhood Health Center.
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b.  Almost eight in every ten respondents (79%) knew about
the Denver Visiting Nurse Service.

c. Finances and Shopping Habits

A major daily activity in any household is related to the purchase of the
essentials needed to sustain the family, This, of course, requires
sound management of the income that is available to the household.

Eight in every ten Phase B households (80%) earn less than $300 per
month., Therefore, the individuals involved must be aware of how to handle
what little money they have effectively, and they must practice prudent
shopping habits ir order that their families will ha,-ve the essentials needed
to sugt&‘in themselves.

Respondents in Phase B revealed that they had a rather good overall
knowledge about the planning of family finances and budgeting money.

(Table V-'13)'. Almost nine in every ten (88%) mentioned that rent and
food accounts shéuld be the first bills paid when the family's money is divi-
ded up.

Yet there were two méjor discrepancies concerning knowledge of budget-
ing., These were:

a. A family's budget should be planned by the husband and wife.

*/

b. A family's money must be budgeted wisely.—

ol Although this item was only five percentage points below par and
would ordinarily be considered as a matter of gecondary importance the
fact that almost one-quarter of the sample (23%) did not know that the
family's money should be budgeted was too important to be crnsidered

""secondary''. \
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Respondents' habits relating to the planning and handling of money

proved to be much in line with what they claimed to know, (Table V-14),

D,

Nine in every ien respondents (90%) on the average mentioned that they paid

the rent and food bills before anything else when dividing up their mor;thly
incomes.
Howeyer, two areas were discovered in which there were discrepan-
cies concerning bill paying practices, A fifth of the respondents (20%)
mentioneti that they paid their telephone or utilit}; bills prior to other accounts.
Important as such bills might be to everyday living,i food and shelter are
" much more important,

In regard to purchasing practices, Phase B respondents claimed that

o \they were for the most part, aware of and indeed practiced prudent shopping

tfohlhgsin, . ol ¥

habits, (Table V-15),
Yet, in each category, some discrepancies both in awareness and

practice were discernable. These areas were:
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a. Make purchases when m:erchandise is advertised as being '"on sale."
b. Read labels on cans, bottles -and packages before purchasing.

c. Goods sold at cheap prices‘ are not always a good buy.

d, Con;parison cf prices for the same items at different stores--
compara;tive shopping.

In particular, it was the Hispano and Dominant respondents as well as

those respondents with lower education achievements who were least likely

to do comparative shopping, (Table V-16),
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More than one-half of the Phase B respondents (54%) reported that
they do not pay cash for their major purchases, They prefer to make such
purchases on ''credit'', In fact, more than one-half of the respondents (54%)
mentioned that they had bought a variety of things on credit instal.ments
during the two years prior to the interview. (Table V-17). Among the

purchases made on credit were those for (1) household items (62%), (2) auto-

mobiles (22%) and (3) personal items (14%).
In particular, it was the Hispano and Negro respondents who were more
likely to be paying credit insatallments than were Dominants. Making purchases

on credit requires careful study of the credit contract before signing it in

PRy

order to be sure that the payments can be made and that the contract is fair,
More than eight in ten respondents {85%) said that they were aware

that a person should read a credit contract before signing it. (Table V-1i8), 3

” o S

Yet, even though respondents claim to be aware of good practices in
regard to making major purchases, discrepancies were discovered in regard

to their dealings with salesmen, Two major areas for concern were uncov- |

ered, These were:
a. Responding favorably to door-to-door salesmen.
b. Asking questions of salesmen; getting info.rmati;)n from store
personnel before buying.

Further, Phase B respondents manifested a reluctance to try to do any-

thing about a ''bad deal'' that they might get from an unscrupulous sales-
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man, Of nearly one-fifth of the respondents (18%) who

mentioned that they had been cheated by a salesman, landlord, .loan com-
pany or store in the past, four of every i:en (40%) indicated that they had
""done nothing about it,"

Almost one-third (32%) of all respondents said that they would rather
keép quiei: about being cheated than to get '"mixed up'" with lawyers and the
courts,

Table V-19 indicates‘ that it was the Hispanos rather than the Negro
and Dominant respondents as well as those with lower educational achieve-
ments who would be least likely ''to do something' about being cheated,

4, Employment

Employmént--how to get a job and hold onto it--is an essential part
of everyone's day-to-day existence. It is principally through work that a
person can sustain a household,

Yet, in the Phase B sample employment problems were not given a
high priority focus because, as was mentioned previously, the sample was
femaie predominantly, These women were mostly housewives whose main
"job" was to look after the family, especially their children. Few of them
were employed (4%) and therefore, it was not expected that they should need
a high level of information about employment problems. Yet, in their roles
as potential information conveyers, the "woman of the house" should have

some knowledge of employment problems in order to help the merﬂbers of her

family,
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i' In general, Phase B respondents are aware of the sources and agencies
3 where a person can find help in geiting a job or training for a job. (Table V-20),
I For example:

i a. More than eight in every ten respondents (84%) said that they
i had heard of the Emily Griffith Opportunity School (for free voca-
| tional training),

n b. More than eight in every ten respondents (81%) said that they

had heard of the Job Corps.

-J Yet, the data revealed several discrepancies, Four major areas for

concern were uncovered, These were:

a. Awareness of the Neighborhood Youth Corps.

i b. Colorado State Employment, Welfare Department and other
Al | job training agencies are ''good places' from which to seek advice

about the best work suited to a person,

c. Training courses at the Colorado State Employment service and

the Emily Griffith Opportunity School are free.

d. Where to go for advice about apprentice training.

.wﬂr g

Phase B respondents do not seem to be aware of good on-the-job prac-

tices, (Table V-21), Although respondents indicated that they knew about

'~viﬁu'

certain on-the-job practices (e.g., nearly all respondents (96%) said it was

- a good idea to ask questions on the job about something a person does not

understand), the data revealed two discrepancies for major concern,

These were:
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a. A person should’ notl: quit a new job solely because he has

initial physical "work pains' without giving the job a chance.

b. A person should not request time off if a distant relative dies

(not in the immediate family).

One area of secondary importance was discovered in regard to on-
the-job practices, This item concerned the amount of notice (two weeks)
to bé‘ given before leaving a job. ’

’In segking jobs, respondents seemed to be generally knowledgeable
about 'job qualifications kand the preparation for and 'conduct during interviews.
(Table V-22). However, one major area of discrepancy revealed that there
still remains somewhat of a "myth" surrounding the process of getting a job.

Over one-third of the respondents (35%) (Table V-23) said that they
believed that in getting employment '"who you know counts more than what
you kn;)w."

In particular, those respondents with proportionately lower educational
achievements as well as Hispano and Negro respondents were most likely
to assert this,

A secon&ary matter of concern was also discovered, This was in
regard to the most important things needed in order to get a job. Three in
every ten respondents (30%) said that they did not know what training, educa-
tion, and experience were most important,

Further "myths" were revealed when the Phase B respondents talked

.about the general manpower situation in this country today. For example:
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a. Almost six in every ten respondents (57%) said that there was

no labor shortage whatsoever in the United States today.

b. Almost three-fourths of the respondents (72%) disagreed that
any labor shortages today exist within the skilled trades.

5. Social Agencies :
When a person has problems that he cannot gsolve by himself, many ‘
agencies, both private and public are available where the individual _ f

can receive help and advice,
Denver has over 50 such major social service agencies in the areas of
health, welfare, job training and finding jobs, services for the home and ;

counselling for family problems. Most of the services are performed among

the very disadvantaged, problem ridden, groups in the City and County of
Denver that comprised the Phase B sample,

Respondents in the Phase B sample generally are a problem-ridden
group. These respondents face problems on a day-to-day basis for which
they have no answers,

These people cannot help themselves; they need outside professional
help, However, they do not always know from where to obtain such help.
For example, Table V-24 shows that at least one-quarter of the fespondents do
not know where to obtain help if they have major problems in their famili:es.
Additionally, substantial proportions showed lack of information regarding:

A Where.to get help in finding a fc.>ster home for children

b. Where to get help when children got into trouble with the police.

c. Where one can get help if he.or she is having marital problems,
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relatively high level knowledge about food and diet, health and hygiene,
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Further, respondenfs revealed no idea of the particular services that
are; provided by key social and educational agencies in the city.' (Table V-25).
These were:

a. Community Homemaker Service

b. Urban League

c. LARASA

d. Metropolitan Council for Community Services

e. Crusade for Justice

Although each ethnic group in the study manifested some lack of
information concerning Denver's social and educational agencies, it was the
Hispano respondents rather than Negro or Dcminant respondents who we.re
lesz likely to know about these agencies. (Table V-26).

6. In Sum

Although largg m:J.mbers of the Phase B respondents manifested a
employment, finances and shopping habits, the data suggested that the res-
pondents in Phase B still need to know much more information in order to
improve their own personal lives as well as the lives of their families,

a. Although the respondents claimed to know certain essential infor -

mation within each areé.,' they still r'emain misinformed, lack essen-

tial information specifics; and are influenced by ''myths' to a serious
degree.

b, Although most respondents are relatively knowledgeable, in many,

instances they apparently fail to put the knowledge they possess into practice. i
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c. Respondents were misinformed about critical topics that are
not only vital to the individual but to the community as a whole,
d. Respondents were not aware of the many services in Denver
that can try to ameliorate their problems. \

e. Each ethnic group manifested low levels of information in certain

areas. However, it was the Hispano respondents who were leést

likely to know essential information and to make use of Denver's

social and educational service agencies.

£, Respondents with less formal education were least likely to

know eésential information and to make use of Denver's social and

educational service agencies.

These data on knowledge-lack and application of ‘knowledge discrepancies
pinpointed precisely where ameliorative messages should be aimed.

Now what was needed was research data about the mass communication
habits and preferences of the target population in order to fashion an effectiw}e

vehicle for communicating the needed information to it.

These data were also obtained in Phase B,

F. Channels of Communication

By what means is‘it possible to reach the disadvantaged with ameliorative
communication?

The best way to determine this is to investigate the ongoing communication
habits of a target population in order to ascertain which are the open channels

that exist within the group.
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It was precisely such an objective that was pursued in Phase B.

1. Membership in Organizations and Patterns of Interpersonal
Communication

Data from Phase B indicate that the population studied generally does
not participate in formal organizations, thus cutting down the posgibility of
assimilating information, counsel and guidance directly through such affilia-
tions,

a. Sixty-five per cent reported that they belonged to no formal

clubs or organizations whatever,

b. Over eight in every ten respondents (81%) said that they had

not joined any club or organization whose aim was to improve the

area in which they lived during the past year.

c. Almost three-fourths of the respondents (74%) indicated that

they had not been to any neighborhood club or organizational meetings

during the past year.

d. Over nine of every ten respondents (94%) indicated that they

had taken no formal leadership role during the previous year in

improving their neighborhood,

These facts indicated that attempts to communicate with the Phase B
population through formalized channels such as clubs and organizations would
fail to reach the great majority of respondents,

On the other hand, there were many indications from the Phase B data
to the effect that this population was heavily engaged in informal patterns of

casual face-to-face cummunication. Frequently, these exchanges on a strictly
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personal basis revolved about topics of concern both on an individual and on
. a community level,

Thus, 73% of the Phase B sample reported having visited friends,

relatives, and neighbors during the week preceeding the interviews,

] a, Seventy-one per c‘ent claimed to have discussed personal
pfoblems during exchanges with friends, relatives, and neighbors.
] b. Sixty-nine per cent reported that they talked about neighbor-
i hood affairs with others,
_‘E These particular data suggested that information~ communicated to
? specific indi\.riduals in the Phase B sample would proceed to larger "seqonda.ry"
I audiences beyond t!;e primary targets through processes of interpersonal ex-
changes. In other words it appeared that ihfprmation which would be directed
{ to primary targets would ultimately r.each larger groupé via the classical 'two-
u step-flow'" of information diffusion. Q
The problem now was to identify the best method by which to direct
u ameliorative messages to the target group., Once a medium of information
l w= :veloped, then, hopefully, the informall networks of interpersonal com;
aqunication already in existence would‘ both reinforce and further disseminate
“ the information provided through the '"two-step-flow', ’
] The informal nature of interpersonal communication precluded its use

as the source. Such communication networks are not reliable enough in that
it would be impossible to maintain a ''continuity of messages'' with everyone re-

u ceiving the messages at the same time. Messages would be distorted, as they
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were transmitted from person to person--a not uncommon occurrence in
face -to-face communications situations.

Consequently, information messages to be injected into the daily life
patterns of the target group would have to be initiated in a formal source;
that is, in one which (1) would be available to everyone, at the same time;
(2) be salient to this group and (3) which would allow for continuity in the
presentation of ameliorative messages,

The mass media could ostensibly serve these functions,

2. Media Habits--Print

The Phase B research indicated that respondents did not do much
reading per se,

For example:

a. Two -thirds of the respondents (67%) indicated“that they had

not read a newspaper the day before the interview,

b. Almost nine in every ten respondents (89%) asserted that

they had not spent any time reading magazines the day before the

inter view.

It is obvious that respondents' reported reading habits would necessarily
eliminate the use of print in attempting to disseminate ameliorative messages
to this group.

3. Media Habits--Radio

Data uncovered concerning the use of radio in the disadvantaged house-

holds sampled in Phase B indicated that radio probably would be a better
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channel of communication than print. Yet, the radio listening habits re-

ported by this group indicated that this channel would also be largely closed.

Although eight in every ten respondents (85%) said that they had a radio,
seven in every ten (69%) on the average mentioned that they had not li'stened
‘at all during th;a day preceding the interview,

It was obvious that another source had to be used--a source that these
p‘éople were both iﬂterested in that they made use of on a regular basis,
4. Media Habits--Television :

The television viewing habits of Phase) B respondents provided a sharp
contrast when compared to other media habits, Nearly all the respordents
(90%.) reported that they had a television set in their household, Aad, the
da;:a,, unlike those uncovered in regard to radio, indicated that thin group uses
television regula.rly.

| Table V-27 indicates the reported viewing habits of respondents on the

day previous to the interview. Almost three-fourths of the respondent's re-.
ported that they had watched some television on the day previous to the
interviews. Although TV viewing is concer;tra.ted in the evening, half or
more of the rgspondents reported using television throughout the day.

Table V-28 shows the time spent by respondents viewing television_on
the day prior to tl;e interview, There was increased television viewing |
as the §ay progressed. In the evening, almost one-half of the respondents
(48%) watched television for two hours or more., This is in contrast to

28% who spent two or more hours viewing television in the afternoon and
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. . %

18% who spent more than two hours viewing during the morning hours. ul}
A ffurther indication of respondents' regular use of television was that
almost eight in every ten respondents (77%) mentioned that they anticipated

watching some television the evening following the interview,

These findings indicated a high degree of television penetration within

these disadvantaged households. The fact that this group spent a great deal

-
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of time each day watching television indicated that the potentiality of reaching

{

the target population with this particular medium was relatively high,

£ J
T

5. Functions of television

The fact that respondents report using television on a more or less
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regular daily basis indicated only that respondents watch TV, Further infor-

o e R
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mation was needed about what roles television played in the daily lives of

respondents. What particular functions did exposure to television serve

in these disadvantaged households?

| camnpes

Respondents indicated that indeed television was an important part of
their lives, Of all the mass media of communication, television was men-
tioned by one-half as the ''most important" in their lives as compared to
newspapers (18%), radio (17%), books (16%) and magazines (2%).

One-quarter of the respondents stated that television was of secondary

pam B —— B

importance in their lives. Radio was cited by 31%, newspapers by 27%, books

| pun—

by 10% and magazines by 4% as media of secondary importance in their lives.

-

::/Respondents spent more time viewing television than in conversation
with friends and neighbors. For example, in the afternoons, almost one-half
of the respondents (46%) said that they spent more than one hour viewing TV
L while only 32% spent more than one hour in conversation. Sixty-five per cent

spent more than one hour viewing television in the evening, while 30% mentioned
devoting more than one hour in conversation,

A
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‘Table V-29 indicates that there are both psychological reasons--escapist
in nature--as well as very practical reasons for using televisio;l.

Althougl'; half of the respondents (48%) mentioned that they used television
as generally "escapist" fare, more than three-fourths (78%) on the average,
indicated that they used television for ''learning'' purposes--to find out some-
i:hing about the world in which they live.

Phase B respondents not only said that they ''learned'" from television
but a majority (57%) was able. to sﬁecify what they had learned from TV in
the past.

a. More than one-quarter of the respondents (28%) cited social

information (how péople live and how to get along) as what they

had lsarned.

b. . More than one-quarter of the respondents (26%) mentioned that

they had learned about home skills and food preparation from television,

Further, on the average, one-haif of the respondents (48%) asserted "4
that they get most of their information about what is going on in the world ‘
and in the Denver area specifically from television as contrasted to news-
papers (Aver‘age 32%), radio (Average 15%), or magazines (Average 1%).

The implications of their findings were unavoidable, If the prime
function of teievision here was that of conveying information and individuals
relied on TV then that particular medium should be given prime consideration

as a vehicle for reaching ’-rget groups.

TP PR e ~e e CTIRNAINE
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The next question was whether or not the respondents would watch ;
ameliorative type programming? Was there any kind of potential demand
for such programs?

Table V-30 indicates that there was, indeed, a substantial interest in

viewing TV programs containing informational material., In fact, eight in

every ten respondents (79%) on the average asserted that there was a ""good
chance'" that they would watch informational type programs relating to their
every day problems: that is, health, money management, jobs and where to
get help with problems in general,

But when could these respondents watch such programming? In '"prime

time' evening hours when the networks were airing entertainment programs? - -

Even though Phase B respondents indicated that they might watch such infor-
mational programming, the presentations had to be aired so that they would 1 ; “
not compete or interfere with everyday activities, including television viewing, \
especially during the evening hours, If the prospective programs were to be | ;v
aired during prime evéning television hours, there would be a considerable
loss among the target audience,

Other convenient and available time periods had to be foupd in which to {, 3,
air the programs--times when the sample would be available to watch the . \

shows if they wished to do so and times that would not be in direct competi-

£ bdaalter .
——r

tion with normal network programming. . ;
Table V-31 indicates the most convenient times mentioned by respondents x, L

for watching television, If programs were aired before 2 PM, one-quarter of

¥
b
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the potential audience would be available to watch the programs if respon-
dents wished to do so, Eighteen per cent of the target audience might be

reached during the hours from 2 PM to 6 o'clock in the late afternoon.

Theoretically, almost one-half (45%) might be available to teievision programs
scheduled after 6 o'clock “iring the evening,

The strategy in cnc g time schedules for the potential television pro- 3
grams, then, would be sure to take into account time slots that are both
available anc¢ not inconvenient for respondents to watch if they wished'to.
Additionally they could not conflict with high viewership of '"prime time' net-
work programming, In Denver prime TV time occurs between 6:30 PM and
10:00 PM, E

Taking into account the var.ous possibilities involv.ed, on balance, it

apleared that both the noon hour and 6:00 PM would be adequate times during

which prospective programming could be directed to maximum potential E l
audiences. <
B

Generally, the mid-day program would be convenient to the woraen in i

the sample; and perhaps a repeat evening showing of the same programs would
enable potential male viewers to see the shows as well, These considerations
would insure maximum exposure and penetration of the programs among Phase B

respondents under the existing conditions of available air time; non-competi-

tion with network fare; and available potential audiences.
As has been noted, Phase B respondents showed that they needed infor-

mation in a variety of areas, a.d they indicated that they might watch amel- R
1
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iative programming designed to help fill these needs. They also revealed
how available they might be to such programming in terms c¢f time.

One final question remained, What form would the prospective
communications take ?
6. Program Format

Given the primacy of television's ''teaching' functions cited by Phase B
respondents, it might be expected that this group would be interested in

watching news and documentary programs, This was not the case., Only 7%

of those sampled mentioned this type of programming as being their favorite
type TV fare,

On the other hand, the type of programming most frequently cited by
respondents as their favorite was the drama in some form or another (46%).
'i‘hirty-nine per cent cited the drama as their second choice,

If dramatic programs were the type of program that responc-:nts liked
the best, then perhaps the merging of the learning function with a particular
dramatic format could result in a program format which was both entertain-
ing and informative,

The dramatic types of programming mentioned by respondents included
several different formats within which dramatic act:un is presented, These
included westerns, daytime serials, general dramatic shows, spy and war
shows, and science fiction,

Within the category of drama, the daytime serials and westerns were the

most frequently cited. (Table V-32),

FE U T Y
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The daytime serial was mentioned by 16% of the respondents as their
favorite type of dramatic programming and by 14% as their second favorite
type. Westerns were cited by 13% each as first and second choices. Perhaps
one of these program formats could be used to combine both ameliorative
entertainment and information content into a ''plot line'' that was analogous to
this group's daily life patterns, problems, and needs,

The people who were studied in Phase B live in an urban environment,
The sample, it will be recalled, was female, predominantly, and the pro-
blemis faced by this group had for the most part, to do with family difficulties
concerning children, employment, money, and health, Given these circum-
stances, it wes apparent that a western format would not be too effective a
vehicle for reaching this group.

Westerns are usually characterized by non-urban settings; depict individ-

ualized rather than family situations, and, very often, portray males in the
primary roles, On t{ .e other hand, daytime serial format seemed to lend

itself more appropriately to the needs and interests of the target audience,

N ALY =30 wAAea
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Daytime serials most often deal with family problems in an urbanized
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setting, Females characteristically occupy to dominant roles in this type of

fare. Therefore it seemed entirely possible that a serialized drama might be

r~ru‘~' o

the best possible format through which to '"reach' this group, Further, this

| s B

possibility seemed congruent with past findings concerning the functions of

soap-operas in the lives of listeners and viewers.
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For example, Herta Herzog discovered that many listeners used the
daytime radio serial as a source of help and advice in meeting real life
problems., Of a sampling of 2500 radio listeners studied by Herzog in
1941 fully 41% reported that they sought help with their everyday problems
from such soap-opera programs.’f-/

Joseph Klapper describes this function of the daytime serial drama as
a "school of life, ' **/ The serial drama ''school of life' depicts peoble
coping with every day life problems in an operational ad hoc manner. These
problems for the most part, are involved with family difficulties and the
themes, in many cases, reflect similarities to real life situations.

Through processes of identification and analogizing audiences of serial-
ized dramas often learn to cope with their own real-life problems in the
manner with which they are resolved fictionally,

Was it possible then to create a televised "school of life" that could
possibly help the hapless lots of the Phase B respondents?

This is precisely what was attempted in the following phase of the

project--Phase C,

* Herta Herzog, "What We Really Know About Daytime Serial Listener=«,"
In Laza‘rsfeld, Paul F., and Stanton, Frank N. (eds). Radio Research 1942-1943
(New York: Durell, Sloan and Pearce).

—‘{oseph Klapper, The Effects of Mass Communication (Glencoe Free
Press, 1966) p., 181.
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TABLE V-1

Sex, Age, Marital Status and Number of Children in Household

Number Per Cent
Sex
Male 156 24
Female 493 76
Age
16 - 20 years 14 2
21 - 30 years 150 23
31 - 50 years 228 35
51 - 70 years 140 22
71 years or older 110 17
No answer 7 1
Marital Status
Married 254 39
Separated 110 17
Divorced 92 14
Widowed 46 7
Single 140 22
No answer 7 1
Number of Children in Household
None 65 10
!g 1 or 2 children 182 28
L 3, 4 or 5 children 246 38
_‘ 6, 7 or 8 children 91 14
§§ 9 children or more 58 8
b No answer 7 1
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TABLE V-2
Distribution of Ethnic Characteristics and Educational Achievement Levels
Characteristics Number Per Cent

Ethnic Background

Hispano 313 48
Negro 140 22
Dominant 182 28
Other */ 4 2

Educational Achievement

Grade school, 1 - & years 301 46
Some high school, 1 ~ 3 years 222 34
High school, 4 years 111 17
Some college, complete college and

Graduate ¥%/ 15 2
%/

This category is not used further in this study. The percentage of
respondents was consistently too low for comparative analysis. Therefore
a base of 635 is used for ethnic characteristics.

s /
This level of educational achievement is not used further in this study.
The percentage of respordents reaching college level achievement was
considered too low for comparative analysis. Therefore, a base of 634
is used.
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TABLE V-3

WSS ey

"Everybody has some things he worries about more or less. What kinds
of things do you worry about most? "

E Number Per Cent
(649) (100)

g Problem
Money 201 31

ﬂ Children 182 28

I Health 117 18
Jobs, family and politics 45 7

j No worries 26 4

¥; Other 52 8

) No answer 26 4
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Casaid i.’:_.:d

L st ]




V-4]

TABLE V-4

Educational Aspirations of Disadvantaged Parents for Their Children in
Relation to Parental Education

Level of Achievement Desired for Children

8 years As much E
partial high Some college No as Don't knowjill
school High school Complete college difference possible No answer:
Per Cent Per Cent Per Cent Per Cent Per Cent Per Cent
Parent's :
Education
Total (634) 3 24 47 1 5 19
Grammar (301) 4 27 35 1 7 26

Some high school
(222) 4 24 57 - 3 13

High school (111) 3 22 62 1 3 10
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TABLE V-5

""A person's life is largely a matter of what luck has in store for him, "
by Ethnic Background and Education.

Don't know;
Base Agree Disagree No opinion No answer
Per Cent Per Cent Per Cent Per Cent
Ethnic Background
Total (635) 39 54 7 -
ﬂ Hispano (313) 44 48 7 1
} Negro (140) 40 53 6 1
Dominant (182) 29 65 6 -
“ Education
Y Total (634) 39 54 7 -
- Grammar (301) 50 41 9 -
j Some high school (222) 32 62 5 1
m High school (111) 30 66 4 -
L
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TABLE V-6
'""When it comes to getting ahead in this world, who you know counts more
than what you know, " in Relation to Educational Achievement.
" Don't know;
Base Agree Disagree No opinion No answer
Per Cent Per Cent Per Cent Per Cent

Education
Total (634) 33 54 12 1
Grammar (301) 37 48 15 -
Some higi: school

(222) 27 62 11 -
High school (111) 32 57 10 1
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TABLE V-7

Net Differences in Respondents' Reputed Knowledge About Food and Diet Matters.

Know Don't Know Net Difference
Per Cent Per Cent Percentage 1

Knowledge Concerning Points 1

Food and Diet i
b.

The kinds of foods that generally !

make up a balanced diet - proteins i

and carbohydrates. 82 18 +64 ‘

Foods that build healthy bone -

and muscle, 91 9 +82 .J

Foods for stopping '"your family

frcon getting sick''. 88 12 +76

Foods for building healihy

teeth and bone. © 88 12 +76

Meats, vegetables and milk

are the most healthful foods. 62 38 +24

Sweet things do not do anything ‘

for anyone. 64 36 +28 ]
i
!

A growing child should have three ;

or more glasses of milk everyday. 60 40 +20 :

A generally balanced diet (particularly a;

fruits and juices) helps avoid :

catching colds. 55 45 +10 e,

Beans are good for health. 51 49 + 2

Par = +42
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TABLE V-8

Net Differences in Respondents' Habits Relating to Food and Diet Practices.

Problems Relating
to Food and Diet

Children receive more than
three glasses of milk per day.

Report having eaten a '"balanced"
supper (the evening before the
interview).

Respondents who said they
had eaten a '"balanced' breakfast

(the morning before the interview).

Par = +31

Practice Do Not Practice Net Difference

Per Cent Per Cent Percentage
Points
68 32 +36
64 36 +28
' 64 36 +28
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TABLE V-9

Net Difference in Information Relating to General Health and I.-‘Iy.g‘iene Matters.

Know Don't Know Net Difference
Per Cent Per Cent Percentage
Specific Areas of , Points
Information
Jt is unhealthy to leave
dirt around the house. 87 13 +74
A person with a fever should
be put to bed or given aspirin
or should see a physician. 82 18 +64
Smoking is bad for health. 91 9 +82
A person has a fever when the
forehead is ''very hot" or when
a person's temperature is over :
98.6 degrees. 87 . 13 +74
_.:!
Children's immunization shots '
should begin as soon as possible
after birth, 65 35 +30
Doctors are best for treating
sickness rather than healers,
religious persons and midwives. 89 11 +78

Par - +67
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TABLE V-10

Net Differences in Respondents' Habits Relating to Health and Hygiene Matters
and Facilities.

Do Not
Practice Practice Net Difference
Per Cent Per Cent Per Cent

Specific Habits Relating

to Health and Hygiene

Go to Denver General Howpital,

or a public health agency, or a

private doctor for a chronic pain. 94 6 +88

Have seen a physician during

the past year. 77 23 +54

Wash hands befi.e handling or _
" eating food. 98 2 +96

Report oldest child having seen a-

doctor during the previous year. 48 52 - 4

Report youngest child having seen

a doctor during the previous year, 49 51 - 2

A pregnant woman can go to

Denver General Hospital, a public

health clinic, or a private physician

for help and advice. 84 16 +68

Smoke more than a pack of cigarettes

per day. */ 81 19 +62

Par = +53

*/

19% report smoking more than 1 pack.




V- 48

TABLE V-11

Children's Visits to a Doctor Within Past Year in Relation to Parents! Ethnic
Background and Educational Achievement.

Child visited a doctor within 1 year

Oldest Youngest
Per Cent Per Cent
Ethnic Background

Total (635) 48 49
Hispano (313) _ . 54 56

Negro (140) . 57 58

Education

Total (634) | : 48 49
Grammar (301) ' . 31 37
Some high school (222) 61 . 60

Complete high school (111) - 63 61
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TABLE V-12

Net Differences of Responde‘nts' Actions Relatfng to Immunization Against
Communicable Diseases.

Yes No Net Difference
Per Cent Per Cent Percentage
Points
Immunization Against
Communicable Diseases
Children immunized
against diphtheria . 64 36 +28
Children immunized
against polio 63 37 +26
Children immunized
against small pox 62 38 +24
Children iinmunized
against measles 52 48 + 4
Respondents themselves
immunized against polio 67 33 +34
Respondents themselves
immunized against small pox %/ 61 39 +22

Par = +23

*/
!"No,'in this case means--Don't Know.
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TABLE V-13

Net Differences of Respondents ' Knowledge Relating to Budgeting Money.

Know Don't Know Net Difference
Per Cent Per Cent Percentage
Points

Budgeting Money

. The family's money should
be budgeted. 77 23 +54
The family's budget should
be planned by both the husband
and wife. 65 35 +30
The rent should take first .
priority before all other bills, 88 12 +76
The food bills should be among
the first two bills paid. 88 12 +76
Par = +59




WA > B i i

V-51
TABLE V-14
Net Differences of Respondents' Habits Relating to Financial Matters.

Practice Do Not Practice Net Difference

Per Cent Per Cent Percentage
Habits Relating to Points
Financial Matters
Pay the rent before .
anything else. 92 8 +84
3 Pay food bills given ,
[ second priority. 87 13 . +74
5 Telephone bills take
T first priority */ 20 80 +60
3 Utility bills take first
:’ﬁ priority */ 20 80 +60

e Par = +65 .

e
|

i RS e £ pi v et Ty o
= B=|E =

5 —_—
Practice,in this case, refers to those who claim to pay these bills
first; this is copsidered as '"bad' practice.

}, chil , ,U;ﬂ,ﬁ.
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TABLE V-15
3 .
-ﬁ -
2 Net Differences of Respondents' Awareness and Practice of Prudent Shopping
; Habits. . ’
Aware of Unaware of or
; or nractice do not practice Net differsnce
' Per Cent Per Cent Percentage
Points
‘ Shopping Habits
Occasionally buy things
advertised as being '""on sale'. 64 36 +28
' J Read the labels on cans, bottles
' and packages before making a
purchase. 8 22 +56
‘ Goods sold at cheap prices
3 are not always a good buy. 73 - 27 +46
~ Compare prices for the same
i items at different stores. 41 59 -18
‘ Par = +33

1
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Tri. 4 V-16

Frequency of Comparative Shopping by Ethnic Background and Education.

Compare Prices

Always & dardly Ever Don't Know;
Very Often & Never Nn answer
Per Cent Per Cent Per Cent
Ethnic Background
Total (635) 40 59 1
Hispano (313) 36 62 2
Negro (140) ' 51 49 1
Dominant (182) ' 39 60 1
Education
Total (634) _ 40 59 1
Grammar (30'1) / 33 65 2
Some high school (222) 48 51 1

High school (111)  * 41 58 | 1
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TABLE V-17

Respondents Who Purchased Merchandise on Credit During Past Two Years,
by Ethnic Background.

Yes No Don't Know; No answer
Per Cent Per Cent Per Cent
Total (635) 54 45 1
Ethnic Baékground
Hispano (313) 62 37 1
Negro (140) 61 39 -
Dominant (182) 36 63 1
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'TABLE V-18
Net Differences of ﬁ.esi:bndenté'. Claimed Habits in Dealing With_Snal.lesmen.

Practice Do Not Practice Net Difference

Per Cent Per Cent Percentage
Dealing with Salesmen Points
Never buy things from a
salesman just because he is
friendly, 85 15 +70
Never buy things from a
salesman because he might
think a person 'stupid or impolite"
for not making the purchase. 90 10. +80
Never let a salesman in the
house, 65 35 +30
Ask questions of salesmen even
though a person isn't sure of (
making a purchase, ’ 41 59 -18

Par = +45
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TABLE V-19

""What would you do if you were ever cheated?' by Ethnic Background and Education. |

] Do Something Don't Know;
| Base_ Do Nothing About it No Answer
Per Cent Per Cent Per Cent

Ethnic Backgrpund

Total (635) 32 58 10

l Hispano (313) 33 55 11

| Negro | (140) 31 . 61 7

] Dominant (182) 29 ' 60 11

] Education

] Total (634) 32 58 10

1 Grammar | (301) 36 51 12

- Some high school (222) 30 61 . 10

: High school (111) 24 69 7

mead  foemned

Sssmd
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. TABLE V-20

Net Differences of Respondents’ Kﬂowledge of the Sources and Agencies of
Help in Obtaining Jobs and Training in Denver.

Know Don't Know Net Difference
Per Cent Per Cent Percentage

Knowledge of Sources Points
and Apgencies

‘Heard of Emily Griffith

Opportunity School (for

vocational training). 84 16 +68
Knowledge of the services

offered by the Emily Griffith
. Opportunity School. 76 24 : +52
Heard of Job Corps. 81 19 +62
Heard of Job Opportunity

Center (training and ' : _

job placement service). 75 25 +50
Heard of Neighborhood Youth .

Corps. 59. 41 +18

Colorado State Employmenf

. Agencies, Opportunity School

and Job Corps are good places -
to go for advice and help in getting
a job. 2. 28 +44

-

.. .Colorado State Employment, the

Welfare Deépartment and other

job training and placement

agencies are good places to seek

advice about the best work suited -

for a person, ' 60 . 40 +20

'];‘raining‘and courses at
the Colorado State Employment
Service and the Qpportunity

School are free. . ' 46 54 - 8
Where to go for help and advice

to become: an apprentice. .’ 41 59 - -18
Par = +35

PR




V- 58
:g TABLE V-21
-g Net Differences of'Respondents' Knowledge About Good On-The-Job Practices.
Know Don't Know Net Difference
-g Per Cent Per Cent Percentage
- Points
On-the-Job Practices

] It is a good idea to ask
- questions on the job about
| something a person doesn't
— unde rstand. 96 4 +92
| ] A person should not absent
E himself from a job without first
E informing the '"boss''. 89 11 +178
A person should give two weeks
{._ notice before leaving a job. 69 31 - +38

‘ A person should not quit a "new
~n job'" solely because he has

' physical pains from the work
- without giving the job a "chance'. 37 63 -26

3 A person should not request
- time off if a ''distant relative"
] dies (not in the immediate family). 53 47 + 6

= Par = +43
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TABLE V-22

Net Differences sf.Réspoﬁde;;c-.s—' Eﬁovﬂédée About J ;b‘éﬁ.alifications, Preparation
and Conduct of Interviews. :

Know Don't Know Net Difference
: _ Per Cent Per Cent Percentage
Job Qualifications, Points
Preparation and Conduct
of Interviews

Training, education, experience

and a good record on past jobs

are the most important things

necded in order to get a job. 70 30 +40

In interviewing for a job, a

person should be well groomed,

be prepared to talk about the

job, mention his experience,

training and personnel background. 79 21 +58

A person should not hide a
prison record when interviewing
for a job. . 82 18 +64

A prospective employer is
more interested in what you know
than who you know. 52 48 ~ + 4

Par = -1:42

QRS EROIF SR PR, o
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TABLE V-23

Relation of Whether it is True that Employers Only Care About Who a Person
Knows Rather Than What He Knows to Ethnic Background and Education.

Don't know;
True False No answer Other
Per Cent Per Cent Per Cent Per Cent

Ethnic Background

Total (635) - 35 50 15 1
Hispano (513) 38 | 45 15 1
Negro (140) 42 49 9 -
Dominant (182) 22 61 16 1
Education

Total (634) 35 50 15 1
Grammar (301) 38 40 21 | 1
Some high school (222) 35 57 7 1
High school (111) 29 60 11 -

©

ERIC

JAruiToxt provided by ERIC o e _—— - o
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TABLE V-24

Net Differences of Re spondenté' Awareness of the Social and Educational
Agencies in Denver That Can Help Them With Problems and Troubles.

Know Don't Know Net Difference

e | ——=4 [ 1 manad n—— N S

Per Cent Per Cent Percentage

Problems and Troubles Points

Where to get help with

"problems and troubles" ,

in general. . 75 25 +50

Where to get help in finding a '

foster home for children. 68 32 +36
n Where to get help if children
] were in trouble with the police. 61 39 +22
T Where a woman céuld get help if she

" were having trouble with marital
problems, : 73 27 +46 -

Par = '+39
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" TAEPLE V-25

] Net Differences of Respondents' Awareness of the Services Offered by Social
and Educational Agencies in Denver That Can Help With Problems.
] Know Don't Know Net Difference
Per Cent Per Cent Percentage
i} Points
What Services are Offered by:

. Urban League 38 81 -43

Community Homemaker Service

(provides general service in

the home when people are sick,

etc.) 22 78 -56

—

] LARASA (Latin American

l Research and Service Agency--

; a general service agency--

l particularly vocational training

for the Hispano community. ) 17 84 _ -67

Metropolitan Council for

Community Services--(central

o referral agency--directs

' individuals with problems to the

proper agency for help. ) 17 - 83 -66

Crusade for Justice (a
general service agency for
the Hispano community. ) 33 67 -34

l Par =0




"TABLE V-26

| Respondents' Claimed Knowledge Concerning Services. Offered by Denver
Social and Educational Agencies by Ethnic Background. '

Do Not Know About Series _Available

Denver Homemaker Urban Metropolitan Crusade for
Service League LARASA Council Justice
Per Cent Per Cent Per Cent Per Cent Per Cent
Total {635) 78 81 84 83 67

Ethnic Background

] Hispano (313) 85 89 77 84 72
Negro (140) . 76 ‘ 65 87 79 70
i Dominant (182) 71 83 92 83 52
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TABLE V-27

V-64

Respondents' Television Viewing Habits During the Day Prior to the Interview.

Watched TV during the morning hours
Watched TV during the afternoon hours

Watched TV during the evening hours

Watch TV
(649)
Per Cent

-39
53

73
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TABLE V-28

Time Spent by Respondents Viewing Television During the Day Previous
to the Interview.

Morning Afternoon Evening
Per Cent Per Cent Per Cent

A

No time spent at all ' 60 46 27
Less than 1 hour 8 7 8
One hour - two hours | 13 19 16
Two hours - four hours 14 21 33
More than 4 hours 4 7 15
Can't remember 1 1 -

—

:
i
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"TABLE V-29

Respondents' Reasons for Watching Television.

Cited as
Important Reasons

(649)
Per Cent

g oY 31N carex xS el W kha. Fedh o ® A D M e &

Learn about what is going on
in the world 83

Learn things not known before 12

To keep me company when I feel
lonely - 60

To help kill time | 50

P D . N S e TVE T T W g T L AT

To make me feel good whenI
feel bad 45

To help me forget my troubles 46 ‘;

To stay feeling good when I feel good 39 . :
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" TABLE V-30

Respondents"lnter'est in Watching Informational Type Televis.i;_on Programs.

Good Chance
of Watching
(649)
Per Cent

Television

Programs About:

Health 86

Where to get help with problems 84
Money management 81

Jobs and how to keep them 75

©

ERIC - - S

Aruitoxt provided by Eic:




TABLE V-31

1

Convenient Hours for Respondents to Watch Telévision.

- : ‘Most Convenient

(649)
Per Cent

Hours

6.AM - 8 AM 2

8 AM - 10 AM 2
10'AM - 12 Noon ‘ 9
12 Noon - 2 PM L 12

2PM-4PM 10

4PM -6 PM 8

6 PM - 8 PM . 25
8 PM - 10 PM - 18

10 PM - Midnight 2

None _ 8

Don't know; no answer - 5
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"TABLE V-32

Respondents' Two Favorite Types of Dramatic Television Programs.

Favorite Programs
First Choice @ Second Choice

(298) (253)
Per Cent Pexr Cent

Types of Dramatic Programs

Western 13 13
Daytime serials 16 14
General dramatic shows 12 7
Spy and war programs 3 3
Science fiction e "2 2
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SECTION VI

"Phase C

OUR KIND OF WORLD:

HOW IT CAME TO BE
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VIi-1

The data gathered in Phase B served as a direct input in wrii:ing and
producing ameliorative materials for Phase C of the project. All that had
been learned would be useful in preparing the TV programs which were an
essential part of the study demonstration. These progfams were to be an
exergise ip the ''rifle'" technique of television education. Our sights were to
be fixed as accurately as possible on the specific tastes and needs of the target
population. Our original assumption that television was an apt channel for
reaching our populai_:ion was amply validated by the findings of the Phase B
survey. TV was clearly the preferred channel for acquiring information
among the respondents in Phase B, Further it was this information-providing
function of the medium that appeared to be most important to them.

Of the various categories of television programming available to
respondents the dramatic form was preferred. The two kinds of dramatic
programs which found particular favor with the target population were '"westerns'
and ""day-time serials''. Operating as we were in Denver the notion of produciﬁg
a series of '""westerns' was attractive. On the other hand the '"western' is
essentially an outdoors rural format, unsuited to the problems facing contemp-
orary urban populations. Itis peculiarly attractive to male audiences as‘ well,
Our audience was primarily an urban female one.

The alternative format, the ''day-time serial! or ""'soap-opera', seemed
preferable. Being inherently home, family, and problem-centered the "soap-
opera' format lent itself naturally to the domestic kind of content we envisaged.

Of course this was to be a '"'soap-opera' with a difference; it was to contain

a considerable amount of carefully metered ameliorative information.

ey
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What information?

The Phase B survey had generated very useful pointers. We' knew those
areas in which our target population felt most self-confidence and those areas
in which they felt least self-confidence. We knew what kinds of information
they felt most in need of. We had tested their substantive knowledge on a
wide range of subjects, and were familiar with their relative weaknesses.

To supplement the information thus gathered at first hand we had been
at pains to avail ourselves of the expert opinion of individuals in agencies
and organizations in day to day contact with the poor. This survey of expert
opinion was invaluable not only in so far as it provided useful interpretive
insights into our other data but becat;.se it gafre us additional indication as tp
what kind of information was most needed by the target population.

The first-hand survey of the people our programs were intended for
plus the interviews with concerned experts were rounded out by a full and
detaﬁéd exploration of the relevant literature. From @hese various sources
emerged a body of information which was to become the real '"meat' of the
se;:ies of "family plays'' that were envisaged.

The information was in eight main areas as follows:

1. General Health and Hygiene

2. Healthy Diet and Food Preparation

3. Family Budgeting and Money Handling
4. Wise Shopping Habits

5. The World of Work

6. -How to Get a Job and Keep It

7. Social Services Available to the Poor

8. Social and Family Obligations
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Although, as it happened,'there were eight such areas and also there
were to be eight TV programs it was decided tilat to devote each program to
one specific informa;tion area w@uld be artificial. In this event each episode of

the Our Kind of World series although perhaps stressing one information area

more than the others actually treats of several areas.
The following informational bits were woven into the dramatic content
of scripts for the series.

INSTALLMENT ONE:

1. A clean house is likely to lead to healtﬁy children, because dirt shelters
germs which can make children sick.

2, A wise mother keeps the house clean, keepg an eye on her children to see
they don't get into trouble and sees her children are well fed.

3. . Itis not necessary to spend a lot of money to feed children well,
. 4, Soap and water aré the best weapons against household dirt and germs.
5, Saturday shopping is cheapest.
6. _ It is essential that housewives make a shopping list aﬁd stick to it.
7.. A balanced ciiet should include eggs, meat, fish, and cheese as body
builders, milk to build bones and teeth; also citrus fruits and green
leafy vegetables to build up resistance against colds and so on.
8. Beans are a good secondary source of protein,
9. One big shopping rule is to apply tl;e criteria of actual need.
10. Aﬁoth;er important shopping rule is tg check price and ‘quality.
11. The larger food package usually means a better per'unit price.
12. A wise shopper does her shopping unaccompanied by children,

13, The less visits made to a store per week the better.

14. Always read labels. 'The information on them is important.

it v o i = e e et
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15,
16.
17.

18.

Vi-4
Labels on cans list contents in order of propostion.

Dried beans are a better buy than canned beans.
Anyone with any health problem should visit a clinic or a hospital.

It is of prime importance that a pregnant woman sees a doctor or visits
a pre-natal clinic as early as possible.

INSTALLMENT TWO:

10.

11.
12.
13.
14.
15.
16.

17.

Pregnant women should see a doctor or visit a pre-natal clinic.
Clean hands are imliortant in handling babiea,

A balanced diet should include eggs, meat, fish, and chi::se as body
builders, milk to build bones and teeth; also citrus fruits and green
leafy vegetables to build up resistance against colds and.so on.

Soap and water are the best weapons againsi: dirt and germs.
Children's diet is particularly important.

Milk is essential in children's diet.

Powdered milk is as good as whole milk, tastes good and does not go
lumpy. .

A proper diet is important for all people--not just children; i.e. working men,
housewives and particularly preghant women.

A pregnant woman has high protein needs.

Young women have need of a proper diet as possible future pregnancies
will draw on physical resources established in years prior to pregnancy.

Most children are average performers at school.

Knowledge is not only ﬁseful but has intrinsic value.

Parents have a duty to help teachers teach the children,

Children enjoy achieving and succeeding.

Parents should make sure children do their homework.

Parents should show a concerned interest in the children's school work.

Finishing grade 12 tends to enhance future employment prospects.
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. small pox and polio.
16,

17.

t“ " INSTALLMENT THREE:

Boys have strong psychological needs for fathers.

Praise particularly from a father for achievement is important to growing
boys.

A clean house is likely to lead to healthy children, because dirt shelters
germs which can make children sick. :

. Differe_nt' kinds of germs lead to different diseases.
Germs are invisible to the naked eye.

: Ge’rms gain entry to the body through mouth or nose.

Dirty hands can lead to infection.

Fhes may transfer germs from trash to uncovered food.

j 'Germs can be transferred from one person to another via sneezing.

The re are different kinds of germ-killers for different kinds of germs,

- tDoctors are experts on this.

If somebody seems sick a sensible first move is to measure their temp-

If there is a possibility of real sickness using the services of a folk healer
- may actually delay needed treatment and be positively harmful.

. Q@ﬁied doctors are better at healing people than folk healers.

Innoculation can prevent dis ease, - -

Free shots are available against diptheria, whoopmg cough, tetanus,

A baby is old enough to get its first shot at one month

If you have any problem about health, call the hospital they will put you
in touch with the right person or department

1.

2.

i .

" INSTALLMENT FOUR:
5

|

lnnoculation can prevent disease.

Sickness is not solely an act of God. to be accepted passively but an
explicable phenomenon we can understand and control,
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VIi-6

Vocational and economic problems can only be solved by positive measures
and persistence. Passivity, self-pity, or drink never can lead to the solution
of such problems.

Finishing grade 12 increases chances of employment.
Racial discrimination exists in the U.S. The amelioration of this regrettable

fact can be hastened by personal involvement of minority groups in the

political process; e.g. registration, opinion formation, voting, lobbymg,
etc.

Economic growth is bringing a reduction in the number of unskilled jobs
available. A person who undergoes vocational training is considerably
enlarging their chances of continuing employment.

F'ree vocational guidance is available.

Employers tend to favor job applicants who are undergoing relevant
vocational training and/or who express a willingness to learn on the job.

Being fat is harmful to health as it burdens the heart.

Sensible care of the body implies proper diet, enough sleep and exercise,
and if possible reduction of the consumption of alcohol and tobacco to zero.

Over-indulgence in alcohol not only leads to excess weight but to possible
liver damage.

INSTALLMENT FIVE:

1.

EK

Praise for achievement is important to growing children.

Boys have a need for a father to praise them and to act as a model.

There is no lack of jobs for applicants with training.

Automation means there are less and less jobs available for the untrained.

Metropolitan Youth Center helps high school drop vuis achieve grade twelve
or equivalent status.

The Neightorhood Youth Corﬁs helps young people get work experience.

The Job Corps provides training away from home plus free board and lodging
and pocket money,

State Employment will provide free training for a job while providing
a maintenance allowance. However there are more applicants than places.
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11.

12.

13,

" 14.

150

‘16,

- 17.

18.

19,

20,

21.

22,

23,

" INSTALLMENT SIX:

The State Employment provides free a vocational aptitude testing service.

_is convinced: the applicant does in fact want the job.

Vi-7 -
Many agencies provide excellent job training.
Training is very important in seeking a job.

A worker is likely to do better at a job he enjoys.

The applicants' behavior during an interview is very important. |

An applicant should turn up at an mterwew looking his best in clean clothes
and well shaven.

An applica.n’t at an interview should make sure the prospective empio_yer
An applicant must sell all his good points to the prospective employer,
experience and so on. ‘

Employers do check references.

Powdered milk is just as good as fresh milk.

Children should have 4 glasses of milk a day, a grown up 2, a pregnant )
woman 4 a day. ‘ :

Ultzmately such facilities as c1ty hospitals, etc. are owned by the peOple.

Bad service in such public faciht1es may be amehorated by writing to
the Mayor.

People with gnevances agamst public services have not only a nght to
complain; they ha.ve an obligation to complain.

As an antidote agamst oversensztwv.ty understandmg often helps.

1.

2.

3.

4,

‘Budgeting should be a family affair.

Budgeting and preplanning of expendxtures is essential if a famﬂy is
to remain solvent.

Leawng the budgeting function to the housewife is an unfair sole a.nocatmn
to her of the role of family pinch penny. :

Rent should ha:ve first call on family income.

Food should have second call on that income.
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6. Essential clothing items should have third call on a family income,

7. Fourth priority should be assigned to bills for essential serwces such
as electricity and so on.

8. Priority of income allocation should be a function of real need not immediate
satisfaction. -

9. Lack of concern by parents about their children's schooling may lead
to behavior problems, bad work and eventually to dropping out of school
which in turn can have bad after effects on the child.

10. Door to door salesmen have as their main real preoccupation the extraction
of money from the people upon whom they call. All else is subjugated to
this goal.

11. Salesmen deliberately play on their customers unwillingness to sound
uncharitable or obtuse.

12. It is essential that a door to door salesman be pressed as regards how
much what he is selling will end up costing.

INSTALLMENT SEVEN:

1. Liver is a particularly nutritious food.

2. Children suffering from a protein deficient diet may suffer permanent
impairment of intelligence.

3. A money saving habit is to prepare lunches out of frozen left overs
using old TV dinner-trays.

4, A little thought in the utilization of left overs and so on can save a lot
of money in the kitchen.

5. It is important not to quit 2 job in the first few weeks but rather to wait
awhile and '"give the job a chance."

l] 6. Itis very important not to get too worked up over advertised merchand:se
’ and get into debt through an unwise purchase.

7. A wice customer should beware of being ''steered' from one shop to
another.

8. Itis wise to shop for durables only at shops with a good reputation.

9. Itis wise to shop around, visit more than one store.
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10. It is wise to examine several models of any item and ask ques.tions about
it,

11. Never sign an agreement without reading it.
12. Never buy a durable without a realistic guarantee.

13. Always work out what will be the full purchase price of an article.

INSTALLMENT EIGHT:

1. 2" al document once signed is binding, therefore never s1gn such
.. . .ument without reading it.

2. Caveat Empior--or let the buyer beware.

3. There is no legal limit to the interest rate chargeable in an agreement
to purchase,

4. In the absence of guarantees to the contrary a signed agreement to
purchase is binding even if the merchandise is faulty.

5. If the law seems unfair the individual has a responsibility to seek |
political redress in complaint and petition.

6. When signing an agreement to puréhase make sure you recognize how
much you will end up paying.

7. There are some crooked salespeople.

8. Generally speaking the big store with a well known reputatmn is the
most rehable. '

9. Crime does not pay as it generally leads to imprisonment.

10. Regular attendance at a well baby clinic is good insuranc‘e against
a child becoming sick. \

11. The State Employment offers free M, D.T.A. vocational training courses
which also carry a maintenance allowance.

Although it was integral to our main purpose that the programs contain

a considerable amount of infcrmation every effort was made not to "overload"
the shows in this manner.

The survéy we had conducted had shown us that the people our programs
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were intended for were quite knovlvledgeable in most of the areas we were concerned
with, We felt that any appearance of condescension would work strongly against
the shows' acceptance, |

The problem was to pitch the shows at exactly the right level. It was
important that the audience identify with the characters. Although many of .
our prblspective viewers lived inconditiong ‘of economic deprivation had we
Presented our main characters in stark documr ntary terms living in abject
poverty little identification would have taken place. Thus the television Mrs.
Valdez is 'a cut above' the real Mrs. Valdez--a little tidier, a little more

responsible, a little more sensible with her money, & little wiser all round. But

‘just as importantly the television Mrs. Valdez had to be real. If she had come

across like ''a middle class lady' there would have been no chance of audience
identification at all,

As has been noted our térget audience could by no means fairly be characterized
as wholly ignorant. Their apparent level of knowledge on many subjects was
quite high. A more pressing problem was their seeming inability to pat their
knowledge to practical use, to apply it in real life situations.,

It is the peculiar genius of the visible media that they can go beyond
mere words. A book can give us the recipe for a cake. TV can show us how
actually to go akout making it.

Because of the dramatic format we had selected we were in a position
to exploit this advantage to the full, A TV lecture for example could have told
our audience of the importance of early professional medical advice when a child

is sick, But this would have been a mere vocal formula and one with which our

B A N R S AR, oA 8- 7 S - -
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audience was already fully familiar. The gap to be closed was not on the verbal
catechistic level but on the level of practical application. Because of the dramatic
format that was adopted ultimately we were able to go further. We were able
to show the child sick with diptheria, show the confusion of the girl looking after

him, show the uselessness of the folk cure of the curandera, show the relief of

the girl and the child's uncle when finally professional medical care solves the
pr\oblem.

A point arises here. Should we have let the child die of diptheria? Would
this not have made our poirf more strongly?

Our answer to this question was a firm negative. There is a wealth of
professional literature indicating unequivocally that fear-arousing appeals are
generally ineffective as educational devices. Simply, we wanted to get information
across to our audience. Frightened audiences have been showr?. tc be relatively
incapable of taking in information. Therefore we were careful not to frighten

our audience. Hence the deliberately bland tone of what eventually emerged as

Our Kind of World.

The chief characters in Our Kind of World belong to two families living

*/

next door to each other in one of Denver's housing projects. — In the first

-— e —

episode Mrs. Donahue, the mother of a Negro family, is rushed to the hospital

to have a baby and a cousin, Marilyn, arrives to look after the two Donahue

-

children Willy and Vicky. Mrs. Valdez the Donahue's Spanish-American

neighbor, rallies round helping Marilyn with good advice. Mrs. Valdez's

husband has left her to bring up her own son Ramon on A.D.C. In the second

%/ :
Scripts for all eight installments of Our Kind of World are appended to this
report as Appendix B. -




ot A o T s RS a2 S 3 i Tl

r; AR
5
0
4
%,
i:’
f
e,
£
5
1
5
s
LD
b
¥
'
v
55
s

VIi-12
episode Floyd Donahue returns f:c;om California where he has been unsuccessfully
seeking work to welcome his new son and to coni:inue the heart-breaking search for
employment in Denver. In later episodes Ramon, in his mother's absence,
is smitten with diptheria. His mother's brother Sam Romero arrives on a visit,

intervenes between Ramon and the ministrations of the neighborhood curandera

and rushes the boy to the hospital. Ramon and Willy are accused of vandalism
at school, and Mrs. Valdez and Mrs. Donahue are brought to take a fresh look

at the way they are raising their sons. Mrs. Donahue has an enlightening run-in

- -
5
ot be—oeg

[ with a door-to-door book salesman. Sam Romero buys a dud television from

a gyp artist, and Mrs. Valdez explores the possibilities of redress with

Legal Aid.

Finally Marilyn becomes engaged; Floyd Donahue gets a job in a welding

shop and signs up for a welding training course in the evenings; Sam Romero

takes a General Aptitude Test Battery at State Employment and is set to go on

an M.D,T,A, training course as a chef.

All in all Qur Kind of World is a real story about real people in real

situations.
To complete adherence tu the ''soap-opera'' format preferred by our

target audience several '"commercials'" were devised for insertion into the actual

=l bed Rl =

programs. Because it was hoped that the shows might eventually be aired in
urban centers other than Denver, local references are almost completely

absent from the scripts themselves. The '"commercials' compensated for this

= =3

by stressing local services available through the Colorado State Emplonent'

Service, the City of Denver Department of Health and Hospitals, the Office of

3

the Mayor of Denver, the City of Denver Welfare Deparfment, City of Denver

E
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Vi-13
Schools Department and the Denver Metropolitan Council for Community Service.

Production of the eight shows comprising Our Kind of World was undertaken

by KRMA, Denver's non-commercial television outlet. So far as possible actual
members of the city's ethnic minorities were cast as actors. Sensitive ‘and
creative direction succeeded in extracting vital and believable performances
from all those involved. All concerned were more than satisfied with the quality
of the eight shows.

But of course finally the arbiters in this regard had to be the a.udj.ence.

With this in mind Operation Gap-Stop proceeded to its last phase--a re-survey

of those same family heads who had originally been interviewed. Had Our Kind

of World reached the audience for which it was intended? What kind of impact,

if any, had the programs generated?
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A, Who Watched The Our Kind of World Programs

Totally, eight separate installments of Our Kind of World were

aired over KRMA-TV (Channel 6) in Denver during the period October 9-13,
and October 16-18, 1967, To attract maximum numbers of viewers each
of the eight installments was put on the air twice daily--once at noon and
again at 6 p. m.

A total of 424 persons who remained from the original samplé
(Phase B) were recontacted some ten days before air time giving them
information regarding the upcoming programs as well as schedules.

The 424 persons in the Phase D sample were divided into four sep-
arate motivational groups:

Group 1 consisted of 64 persons who were instructed that they

would receive one dollar for every installment they watched, or

10 dollars if they watched all eight installments in the series.
These instructions included information about Our Kind of World.

Group 2 consisted of 68 persons who were sent printed literature
about the Our Kind of World series and were urged to watch it.

Group 3 consisted of 193 persons in two combined housing units
where a group of opinion leaders (14) were instructed to pass
along information about Our Kind of World to their neighbors by
word-of-mouth. This group received no direct print information
about Our Kind of World from the Project.

Group 4 consisted of 99 persons who received no direct information
about Our Kind of World from the Project, but who might find out
about it '"naturally' via twisting the TV dial; seeing notices in the
program logs of the newspapers or in TV Guide; or through hearing
about the program from neighbors, friends, or relatives.
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A

°View§rs of Our Kind of World were determiﬁed by r‘esponse's to

the following five qfﬁe_stionsf

1, . In the past week or two, have ycu seen an};thing on
television that has helped you with any of these
problems or helped you learn more about your
problems? -

L 2. (INTERVIEWER: if .answer to Q.a, above, was:
-~ "Yes" ask:)' What did you see on television?

3. (If Our Kind of World not mentioned) What was the
-» name of the program? . C ‘
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4, (INTERVIEWER: If respondent didn't mention Cur Kind
of World in Q.c, above, ask:) Did you see any
television -programs on KRMA, Channel 6, called
Our Kind of World, in the past week or two?

-

5, (If "No" or '"No Answer" -ask:) Recently, KRMA,
Channel 6 here in Denver showed some programs
about some people and how they handle their pro-
blems--such things as shopping, getting jobs, what
to. do when people get sick. Some of the characters
were Mrs, Davis, Floyd Davis, Mrs, Valdez and a
girl named Marilyn, Can you recall seeing any of
these programs? : : .

i
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Table VII-1 shows that 19% of all 424 persons who were re-
_ interviewed in Phase D reported to have viewed at least one install-

ment of the Our Kind of World series, Here it should be remembered

.that Phase B found that 10% of those interviewed did not'ov‘m a tele-

vision set. If we assume then that 10% of those interview:- v in Phase D

~

were unable to view because ‘they did not own a receiver our 82 viewers

Gt L St it A e LB s Tl 2 T 5 F2u e i
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represent 24% of all potential viewers (owners of TV receivers), -h
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Using the Nielsen audience rating as a base, Our Kind of World

would have received a rating of 7, Although the shows were also aired
at 6p.m. in the i‘xope of picking up some male viewers who worked during
the day, from the outset our prime target audience was recognized as fe-
male and the shows were aired at 12 noon with this audience in mind,
Between 10 a,m. and 2 p.m. 10 soap-operas are screened in the.Denver
area. Noon was the central point in this period, and the time we ex-
pected to find most of our audience, This proved to be the case‘.

Our rating of 7 compared well with other shows. The average rat-
ing for shows screened at noon in Denver is 6. The average rating of the
10 soap -operas mentioned is 5, Omnly 1 of the 10 rated more than a 7.-
Nine of the 10 rated less than a 7.

True, Our Kind of World was aired twice a day and special moti-

vational techniques were applied to a proportion of those in our sample.
The other soap-operas, it should be remembered, were on regular enter-
tainment channels and in rnany cases had built up their audience over

several years, Our Kind of World had only eight days!

Clearly, small monetary awards proved to be the most effe.ctive in-
centive for attracting viewers, The monetary award technique had almost
three times as great a '"pulling power" as did thg more usual techniques of
print and word-of-mouth persuasion., . We have a crystal-clear demonstration

here of the difficulties that are involved in attracting the disadvantaged into
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participation in ameliorative operations through orthodox instrumentalities
that ‘appear to work among more affluent groups. Considerable' attention
should be paid‘ to developing new means for motivating tixe dis adva?ltaged

to pax"ticipate voluntarily in ameliorative programs. In actuality we know
very little about what motivates the poor to participate generally, Wl;xa.t we
do know in the prgs;ent inst\ancé is that as comparéd to print and word-of-
1"nouth persuasive communications small sums of money ofiered as rewards
for watching':ameliorative educatio_nal TV programs can increase thé size

of an audience almost three-.fold. The "motivatiox}al problem' of "wim
ar'ndng the poor is going to watch'' is a tough one, 'but it can be resolved,

Table VII-2 compares the social characteristics of viewers of Our

Kind of World with those of non-viewers.

For the most part the social profiles of viewers resemble ‘those of
non-viewers, That ishto say, there are no startliﬁg differences to be
found among viewers as compared to non-viewers,

Both groups are dominated by a preponderance of ‘female_s;' encc;mpass
relatively fewer Negroes than either Hispanos or Dominants; have pro-
portionately more people in the 31-50 age br;cket in them; are over-
weighted with persons of minimal educational attaim;'nent; and show a start-
ling preponderani:e of economic diélocation.

There are, however, several differences worth pointing out, As
compared to non-viewers there are: |

.« sproportionately more Hispanos among the viewers
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°se propoftidna.tely more . older people (51-7C)

.+ . proportionately more persons with grammar
school educations plus high school graduates

.+ . proportionately more persons who aver they
got "worse'' grades in school than did‘“their
peers

.+« proportionately more persons who are in
households headed by the unemployed

}

Undoubtedly, Our Kind of World was effective in attracting a target

aundience ‘that was reflective of the chronic life-styles of the universe from

where it came. If anything, people who viewed the Our Kind of World

programs exhibited a syndrome of educational needs that extended beyond
those manifested by the non-viewing group.

There is considerable evidence to indicate that the total audience for

the Our Kind of World programs extended quite beyond the prirhary audience
of 19% of the total that is indicated in Table 'VII-l. |
Table VII.3 shows that 38% of tﬁe primary viewers whc were con-
tacted watched the program in the company of others (most frequently with
their children).
Table VII-4 indicates that the fa,ctor- of ethnicity was associated with‘

viewing Our Kind of World in the company of others. Thus, most Domin-

ants tended to watch alone; while most Hispanos viewed in the company of
others. In contrast, although most Negroes reported they viewed alone,

more than four in ten watched ensernble.
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Hispanos viewed the programs proportionately most frequently to-
gether with their children only., Negroes were most apt to view with
just their spouses beside them.

The secondary audience for Our Kind of World extended beyond the

households inhabited by primary viewers, Table VIlI-5 indicates. Here, we
see that 45% of the primary viewers who were contacted in Phase D report
that they attempted to persuade others who did not belong to their immed-

iate households to watch Our Kind of World, Further, 42% of the 37 persons

who said they had attempted to persuade non-householders to watch testi-
fied that these efforts at persuasior srere actually successful,

Table VIt-5 shows that Dominants and high school graduate viewers
were most frequently active in trying to motivate persons outsiﬁe their

households to watch Our Kind of World,

B, Number of Installments Watched by (Primary) Viewers

The mear number of Our Kind of World installments that were

viewed was 4.7. (Table VII-6). In other words the average viewer tuned
into well over half of the eight installments that were aired.

A quarter of the viewers (24%) reported having watched all eight
installments in the series.

Dominants and Negroes reportedly watched relatively more install-
ments than did Hispanos--and for that matter--than did the viewer sub-

group as a whole, (Table VII-7).
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Viewers who had completed high school were more likely than
persons of lower educational attainment to say they watched more in-
stallments of the program series,

The 62 viewers who watched less than the total eight installments

were asked why they had not watched the series in its entirety, Tabie VII-8
presents their responses.

Not one viewer claimed to have discontinued watching because he or
she became dissatisfied with any aspect of the programs per se--technical
quality, characters, plot, information, or format,

Rather, plausible reasons relating to lack of availability to watch,

preoccupation with other duties, and sheer forgetfulness were offered as

reasons for not viewing the series as a whole,
It is worth noting that 6% of the viewers were prohibited from sus-

tained watching by reported breakdowns in their television receivers during

the course of the Our Kind of World series.

C, Audiences for Each of the Eight Our Kind of World Installments

We see from Table VII-9 that on the average each of the eight in-

stallments was reported to have been seen by a third of the viewers, In-

stallment 6 (Focus on consumer behavior) was reported to have been seen
by the greatest proportion of viewers (38%), while its companion, Installment 7, ; i

was reported to have been seen by the lowest proportion (26%). : !
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' Ethnicity, as can be seen in Table VII-10, was a factor in deter-

mining which particular installments were to be seen.
] Thus, among Dominants Installments 1 and 6 were reported to have
been seen by the largest proportions of viewers; Installment 8 by the fewest.
Among Negro viewers, Installments 2 and 4 were claimed to have been
watched proportionately most frequently, and Installment 7 least often.

Among Hispanic tuners-in, Installments 6 and 2 were reported to have

been seen by proportionately the largest number, and Installments 7 and 8

teme

by the fewest,

In comparative terms, Instzllments 1, 6, and 7 appear to have attracted

=

proportionately more Dominant than either Negro or Hispano viewers.

H k)
==

Installments 2, 3, and 4 appear to have appealed to proportionately

more Negroes than either Dominants or Hispanos.,

| S 3
‘ e}

. Installments 5 and 8 seem to have drawn proportionately more His-
m panos than it did either Negroes or Dominants.,
u Just as ethnicity affected viewership of particular installments of

Our Kind of World so 'too did educational attainment (Table VI[-11),

On a proportionate basis, most grammar school people said they

watched Installment 6 and the fewest, Installment 7,

Again on a proportionate basis, most high school drop-outs claimed

to have viewed Installment 5, and the fewest, Installment 8.

Among high school graduvates Installment 2 was reported to have been

L3

seen by the largest proportion of viewers; Installment 7, by the fewest,

-

g ettt e
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In relation to other educational levels proportionately more persons
with grammar school backgrounds say they watched Installmenté 1, 2, 3,
6, and 8; and proportionately more high school drop-outs claim to have
seen Installments 4, 5, and 7.

All in all, it is apparent that selective factors operated in deter-

mining viewership of Our Kind of World, just as they do in affecting ex-

posure to mass media fare across-the-board.

Because viewership of the eight Our Kind of World installments varied

so, it can be expected that the thrust of the impact of the information-

giving aspects of the programs would be variable rather than uniform.
D, Viewership of the Six "Commercials' --An Educational Bonus

It will be recalled that six information-giving '"commercials'' were
presented in the eight installments on a rotation basis.

Seven' out of ten viewers reported they had seen at least one of these
six irformation "commercials." _

On the average these viewers report noting 2.8 commercials.,

Of the 59 viewers who report having seen the "commercialg," 71%
asserted that they liked the ''commercials' they saw,

Sixty-two per cent of the 59 viewers who report having noted the

"commercials' claimed to have learned something from them.

"WWMWNMMMW;»Z»:} M e N R I
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E, Time of Tune-In

| i ] ey [*- TR

Although ea:h installment: of Our Kind of World was available to

viewers at two separate times of the day--noon and 6 p.m, --nearly six

out of ten viewers report that they watched the programs at noon-time,

(Table VII-12).

Among the three ethnic groups making up the Our Kind of World

H } Lrsamanty/ % ! [ 900000 4

audience, proportionately more Dominants (77%) than others reported view-

ing installments at noon; proportionately more Hispanos (30%) than others

Lo

reiaorted watching at 6 p.m.; and proportionately greater numbers of Negroes

(11%) than others claimed to have watched equally during either noon-time
or in the afternoon,
Grammar school people as contrasted to viewers in other educational

brackets were most apt to view Our Kind of World at noon.

A Eares ) ooy e L DOV,

F, How Viewers First Learned About Our Kind of World

A Al < )

Despite the rather intensive efforts on the part of the Project to

inform potential viewers of Our Kind of World about the programs via

letter, word-of-mouth, and séhéc}ql_e_booklets a third of the viewers who

watched the shows eventually reported they had simply stumbled upon them

by randomly twisting their TV dials.  (Table VII-13).
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Letters apparently were more effective in informing potential

viewers (39%) than were word-of-mouth efforts (22%),
Dominants were reached most effectively by letter; Negroes by
letter and word-of-mouth; and Hispanos were most likely to find out about

Our Kind of World through haphazard dial twisting.

In terms of education background grammar school ‘people and high
school drop-outs most often appear to héve found out by casually twisting
their TV dials. High school graduates report they first found out about the

pfograms from the letters that were sent to them by the Project.

G. Viewers' Assessments of Our Kind of World

Reactions of viewers to the Our Kind of World programs were ex-

céedingly favorable overall. The following data indicate the degree to
which viewers found the programs to be acceptable as well as the dimen-
sions of their acceptability.

When viewers were asked to corapare the overall quality of Our

Kind of World to other programs they normally watch, two-thirds said

Our Kind of World was '"better than most,'" and nearly a third claimed it

was ''about the same' as most, No one reported they thought Our Kind of
World to be '"worse" than the TV fare they usually see.

Hispanic viewers and viewers who dropped out of high school appeared

to be particularly enthused about the overall quality of Our Kind of World

as compared to their customary television fare., (Table VII-14),
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Lest it be thought that Our Kind of World was well thought of for

its entertainment value only, one should turn to the data in Table VII-15,

Here we see that more than 9 in every 10 viewers fully realized that

the prime purpose of Our Kind of World was educational and ameliorative

rather than entertaining.

The following interview protocols highlight the fact that the overwhelming

majority of viewers acknowledged the real purposes of the Our Kind of World

series,

"I think the program was to teach parents how important

education is for their children,"

"Trying to teach young people how to take care

of their home, get a job, how to spend their money,"

"To show us other people have problems."

""Make the people more aware of the services
available to them."

"I think they were trying to teach people how to
improve living conditions.''

"They"were trying to let people see some of their
faults in everyday living,"

"To tell people to be careful and read everything
they sign and don't let salespeople in the home,"

"They were trying to get it before the people how
they can be helped for jobs and illnesses,"

"They were trying to make people help themselves,
No one will do it for them--get training, go to the
hospital,"

"Trying to show us--kinda like looking in a mirror--

what we are like."
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""Trying to educate the people in a lot of different
areas --about food, health, and buying."

"To alert people and show people how things should
be done and who to go to for help."

'""They try to do good and tell people what to do,"

"Trymg to show people that you don't get something
for nothing,"

"To help people that get in trouble, To tell you to’
help the children in school,"

"To show us what to do, They help us because they
said we could save money if we made a grocery list,"

"Trying to show us how to solve our problems in an
easy way,"

"They‘were trying to show where to go for different
things, They were trying to educate,"

'""They were trying to help to give you a glimpse of
what might happen,"

"They were trying to educate people about facts we
have to meet in life,"

"To show us to get training for a job,"

"To help people know what to do and to help other
people and to get shots,"

"To show people what to do and they should get a
job and help other people."

"I think they were trying to show the sxmple family
how to improve themselves,"
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More than nine in every ten viewers of Our Kind of World found

something memorable about the program. (Table VII-16),

For the greatest proportion of viewers (26%) the characters and
what happened to them stood out in their memories,

For a secondary group (12%-15%) content information regarding
family finance, jobs, and health was outstanding.

| For a tertiary group, ranging from 4% to 7%, a wide variety of
specific ir;formation bits that were offered in the contents of the programs
remained in viewers' memories, ‘

The following interview protocols illustrate the range of matter that

"gtuck" with viewers of Our Kind of World,

The responses reported are in answer to the question, "Of all the

things you saw on the Our Kind of World programs, what are the two or

three things that stand out in your memory?"

"Where the boys got in trouble with the school and
their mother had to go to school and see the
teacher,"

"I got gypped by buying books one time so this helped -
me when [ saw this show,"

"The story about the salesman--well especially when he
said the books were being given to her and they
weren't,"

""The children got in trouble, Mr, Romero learned to
cook,..they celebrated,..so interesting,"

"I liked the hints about food buying and the benefits you
receive through welfare,"

n Y
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'""The man got training for a job, then he got a job,"

'""The information about new clinics, The way the

_ neighbors helped each other, How to watch my pennies
when buying, and information about the Colorado
Employment,"

'"About the help you can get from the Welfare and
about being careful about signing papers,'

'""How nice the colored and white got along and how
gullible the man was and how he got fooled on the
TV set,"

"I was impressed about the information concerning how
necessary an education is," .

"I was impressed when Floyd Davis came back home
after the baby was .born and then he got a job and
gave his check to his wife, Also, the lady that
came to doctor on Ramon when he was sick,'

""The neighbor lady helped the little girl a lot and
went to the store with her to help her buy groceries,”

'""That you shouldn't buy things when a salesman comes
to the door,"

'""The one about the kids being sent home from school.
I felt that the woman had the wrong attitude about it,"

""Taking the boy to the hospital. Visiting the principal,"

'""The book salesman and the kids breaking the boat and
getting in trouble at school,"

""The fact that the neighbors were so concerned about one
another and were willing to help."

""The principal. That they were trying to help people to
tell them to get shots for the kids,"

"They tried to sell some books or something and her
husband got mad."




VIL-16

7

"Davis spoke out and gave his qualifications in
a polite way,"

"The boy going to the hospital."

"Mrs, Valdez helping Marilyn, Mr, Davis looking
for a job,"

"Program three when Ramon Valdez was rushed to

the hospital with diptheria, Also, program four where
Floyd Davis visits his old school teacher,"

"The two women talking to the principal,"

""Budgeting. Selection of foods, Child care."

"Can get training at opportunity school free of
charge, "

'""Mrs, Valdez gave good advice to the sitter, .
Mr, Davis getting a job."

"The way people help one another,"

"Program eight about the T.V, that did not work,"

"The book salesman, The bad T.V, set bought by
Sam Romero,"

'"Man hunting for a job and they rush the boy to the
hospital,"

"The training you need for a good job. Also, about
the ToVo Set."

"The man comes home and throws the book salesman
out, Marilyn finds a boy friend,"

""The fast~talking salesman, The T.V, repair. Children
getting shots and parents working with children and
communicating with the teachers,"
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"Mr, Davis getting a job, Mrs., Valdez' pointers
on how to keep house,"

"It reminds me of an experience I had almost iden-
tical to the high-pressured salesman on that program,"

"The purchasing and preparing of foods. The state
employment. The door to door salesman.,'

H, What About the Our Kind of World Progré.ms Was Liked Best and Least

The data ir Table VII-17 show that in net terms both the narrative

dramatic aspects of Our Kind of World, and the ecducational ameliorative

aspects were equally liked by viewers of the programs,
Thus, the blending of drama with straight-forward information help-
giving that was attempted in these programs appeared to please .viewers

in almost equal terms.

I, The Credibility and Convincingness of the Our Kind of Wurld Programs

Table VII-18 shows that nine out of every ten persons who viewed

Our Kind of World believed that most of what was said and shown in these

programs was true., In short, for the vast majority of viewer's Our Kind
of World established an extremely sound base of credibility, This was
most apparent among Dominants who saw the programs and among viewers
who had completed high school,

Moreover, more than eight in every ten viewers thought that what was

said in Our Kind of World was '"verv convincing." (Table VII-19),
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INot one viewer found Our Kind of World to be unconvincing, Hispanic

viewers and viewers who had graduated from high school, in particular,

found Our Kind of World to be counvincing.

The basis for the high degree of believability and conviction that

was engendered by Our Kind of World @lay in the kind of reality the pro-

grams projected.
In nearly four out of ten cases (37%) viewers thought the programs
reflected living circumstances ''very much" like their own. (Table VII-20),

In more than four out of ten cases (43%), viewers believed Our Kind of

World reflected patterns that were ''a little bit" similar to their own

circumstancee.,

In 17% of the cases viewers accorded the 'unreal' label to Our Kind
of World.

Dominants (42%) and high school drop outs (53%) were most likely

to consider what they saw in the Our Kind of World programs to be ''very

much'' like their own lives,
Je Viewer Assessments of Specific Installments

Viewers of all eight installments (20) were asked to specify the

individual Our Kind of World installments they considered to be the best

in the series,
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In Table VII-21 we see that the first three installiments were con-

sidered to be best by the highest proportion of viewers (24%) equally,

Installment 5 was accorded second rank order of frequency as best
by 14% of all viewers,

Installments 4, 7, and 8 ranked third in order of frequent best
mentions (5% in each case).

Installment 6 received no 'best'" mentions whatever.

Three main reasons were given for citing a particular installiaent as 3
best of the series by the 20 viewers who claimed to have seen all eight

installments of the Our Kind of World series.

e+ 60% of these viewers cited a particular installment E
as being best because of its story line.

e+ +40% cited a particular installment as being best

because of its realism and, ability to convince : ;}
viewers, e
«++35% believed a particular installment to be best for | A“}

the quality and helpfulness of the information it offered,

<. Discussion of Our Kind of World Content with Others E -

Another indication of the general acceptability of Our Kind of World

among viewers is highlighted by the fact thalt nearly half of them (46%)
report that they discussed the contents of the programs (éfter having seen f
hem) with other persons. (Table VII-22)., No doubt had the programs been ' -
sonsidered not to be worthwhile by viewers, very little post hoc discussion ; g

f this sort would have tuken place. '
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Negro viewers were most likely to engage in post hoc discussiors of
the programs, while Hispano viewers were least likely, |

Similarly, persons who are high school graduates were most apt to
talk the programs over with others (after having viewed them), and grammar
schéol educated individuals w-~ least likely of all to do so. |

Most viewers (51%) wu. ¢ported having discussions indicate that the
topics of their discussions focused on their favorable reactions to the pro-
grams in efforts to get other persons to view them., (Table VII-23). ‘

A secondary topic of discussion (13%) focused on program content

relating to the need for getting adequate training and education,

The following protocols are illustrative of the responses to the question,
""What did you talk about?" that were elicited:
"Everything in the programs--when the boys got into
trouble at school tiuie mother went over and found

out what happened,"

"How well the program was presented. And what a
great amount of advice it gave,"

"How to plan ahead and be careful what I do."

"I told a friend about this man getting a job bzcause
he got some training."

"To save money if we make a list before we go to the
store we won't buy things we don't need,"

"] tried to get them to watch it because they wer.. 8o
good, "

"We talked about shopping hints and about trying to
get the meaning of the program,"
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"The facts were true--take my son for shots, get
him to a hospital when he gets sick, food buying hints,"
'""How you can get into trouble if you dont be wise in
where you buy and if you don't understand what you
read, "
""Talked about young folks that looked for work but
weren't looking very hard and didn't hold the job,

Massaging and tea foolish for diptheria."

""Told sister to watch the programs, that they were good,"

""That they were well produced, but the truth is that
there is too much trouble."

"How the Mrs, helped Marilyn."
"The whole show as we saw it,"

"I said it was up to the parents to take more interest
in their children's education."

""Education. Putting things over to help us,"

""Just talked about the programs and what was going
to happen the next day."

"Trying to get the girls at work to watch them,"

"To save money--if we make a list before we go to
the store we won't buy things we don't need,"

"I told that it was a good show,"

"It was a good show and it helps."

""Asked other's opinion which was very good,"

"I had a school teacher friend who had problems."

"I discussed it with my husband,"
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"Talked about how much we enjoyed it,"

"Talked about it at some meetings. Everything
about them "

"What a good and informative program it was,"

"About the food--about how to shop and check
prices and cans,'

"That the program was such a help in our lives and
can help us solve our problems."

"] told them they should watch Channel six not
football and baseball, "

"How to help my neighbors,"

L, Would Viewers Care to Watch Additional Programs Such As
Our Kind of World?

Perhaps the best measure of any program's overall appeal is the
expressed willingness of its viewers to continue to watch the same type of
program in the future,

Fully 95% of all the viewers sampled in Phase D believed that the

chances for their further viewing of programming like Our Kind of World

were either 'very good' or "fairly goodt (Table VII-24). Sixty-two per
cent said the chances that they would watch future programs of this sort
were ''very good,"

In particular, Negroes (67%) anci high school drop outs (63%) showed

proportionately high "very good" continued prospective viewership,
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- M, How Effective Was Our Kind of World?

Nothing is more difficult to ascertain than is the ''effectiveness'

of a complex communications effort such as Operation Gap-Stop, The

variables in the effectiveness mix here are many and varied. For example
in total, four hours of different programming were aired; since the aucdience
available to the programs was not a ''captive' one the normal processes of
selective exposure, perception, and therefore, retention operated with the
conséquence that not everyone in the total audience was exposed equally to
all eight installments; different persons of different backgrounds attended

different installments; the contents of the programs varied; the information

contained in the programs was combined with entertainment fare; and the

levels of content information varied from being explicit and concrete to

being implicit and abstract,
Given the variability of content, exposure, and personal characteristics

of audiences that were reflected in audience behavior vis-a-vis Our Kind of

World, it is necessary to examine its possible "effects" from a variety of

a perspectives,

Several measures of effectiveness have already been discussed. For
ﬂ instance, the Our Kind of World programs drew larger audiences than does
H usucl commercial daytime TV fare.

Additionally, the Our Kind of World programs were genevally well-

i liked--so much so that more than nine out of every ten viewers (95%) eaid
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the chances for their continued viewing of such types of programming
were at least '"fairly good,'

There are additional indicators of "effect'" from the daia that were
gathered in Phase D,

For example far more viewers (62%) as compared to non-viewers

(15%) reported spontaneously that exposure to television during the time

Cur Kind of World was on the air helped them with problems that were

bothering tﬁem.

"' More specifically, 36% of the Our Kind of World viewers testified

that watching the programs had helped them with personal worries and
problems eitlier "a lot" or 'very much"; 27% said they were aided na
little bit''; and 32% asserted that the programs had virtually not helped

them to any significant degree. (Table VII-26), Put another way, nearly

two-thirds of the persons who had attended the Our Kind of World programs

N . \ .
st e Lo oo v et

claimed to have been helped by them in some substantive way,

Looking at those viewers who proclaimed they had been helped either
3 ""'very much' or'a lot", Negroes, rather than Dominant or Hispano members
s of the audience weres more likely to believe they had ?eceived substantive

‘ help from the programs.,

In the same vein, viewers who are high school drop outs were most

s

likely to repori having experienced substantive help deriving from the

programs,

3
]
{3
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Prior to questioning about viewership of Our Kind of World all res-

pondents in Phase D were asked to mention what they "worry about most.,"

*/

Viewers reported the following principal concerns:—
Family relationships--38%
Health problems--23%

. Handling money--23%
. Getting and keeping a job--5%

W N =

As the Phase D interview progressed, viewers were asked, '"What

particular worries and problems that you have did watching Our Kind of

World on TV help you with the most?" Responses elicited by the question
appear in Table VII-27,

It will be recalled that Our Kind of World did not concern itself ‘with

"family problems'" either directly or explicitly. Therefore it is not sur-
prising to find no viewers referring to this particular area as one in which
aid was experienced,

What is worth noting is the testimony of help experienced from viewing

Our Kind of World matches to an interesting degree the rank orders of ex-

pressed major concerns.
Thus where 23% of the viewers reported high concern about health

18% of the viewers claimed to have been helped by Our Kind of World in

this particular area.

%Rank order of mentions among non-viewers in the Phase D sample
was almost identical: family relationships, 34%; handling money, 26%;
health, 22%; getting and keeping a job, 3%; shopping for and pre-
paring inexpensive food, 1%. '
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Where 23% of the viewers manifested intense worry about handling

money, 13% asserted viewing Our Kind of World' was of benefit to them

on this score,

. Where 5% of the viewers showed strong anxiety about employment,
7% of the viewers attested to having been helped in this regard.

Of further interest in Table VII-27 is the fact that 135 of the viewers
reported being helped in a variety of miscellaneous areas, and 11% claimed
to have been helped in an area of general concern (but not vital concern)--
availability of social services in the community that offer help to the dis-

tressed.

Dominant viewers in the Phase D sample appear to have been hélped
most frequently in the health area (23%) and not at all in the matter of
employment,

Negro viewers appear to have been helped most often in the employment

and available community services areas (22% for each).

Hispanic viewers report having been helped most frequently in the
health area (16%).

Grammar school educated viewers were most likely to assert that

Our Kind of World helped them with their concerns about health. Persons

who dropped out of high school were most likely to report being helped with

their concerns about family finances, Compared to all viewers, proportion-

ately more high school graduates claimed to have been aided with their con-

cerns about finding and holding a job (16% as compared to 7% among all viewers), ]
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Of course any measure of the effectiveness of Our Kind of World

would be incomplete without an assessment of the learning increments that

may have resulted as a consequence of exposure to Our Kind of World.

Three types of measures were used to determine the possible occurrence
of iearning gain among viewers as contrasted tc non-viewers.
The first gauge consisted of responses to the question, '"What, if

anything, did you learn from watching the Our Kind of World programs?'

The results are reported in Table VII-28,
Most viewers (74%) assert that they have learned something from

Our Kind of World. Strictly speaking only 6% stated explicitly that they

had learned ''mothing'' from the programs. Thus, three-quarters (or rhore)
of the viewers came away from the programs with the feeling of information
gain,

Primarily, information gain was ostensibly experienced in the area of
consumer behavior,

Secondarily, it appears to have occurred on matters relating to the
purchase and preparation of inexpensive food and in the areas of child care;
availing one's self of community social services; and finciing and holding
jobs.,

Minor gains were reported to have occurred by viewers in the areas
of health; the need for education and training; knowing the laws governing

consumer activity; and the need to maintain a clean home,
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The second measure that was used to ascertain possible gains in
information among viewers was to test specific levels of knowledge that
obtained among viewers as compared to non-viewers in those areas where

Our Kind of World made its most intensive educational efforts,

As a first step in these tests both non-viewers, and viewers were

asked how much they thcught they knew about each of the five areas on

which information in Our Kind of World focused--health; purchase and pre-
paration of inexpensive food; use of available community social services;
management of family finances, and employment,

For each of these areas respondents were asked whether they knew
""a lot" (assigned numerical score of 2); 'a little" (assigned numerical
score of 1); or "nothing" (assigned numerical score of V),

Table VII-29 indicates that when compared to norn viewers, viewers of

Our Kind of World reported a higher degree of knowledgeability in four of

the five information areas of concern. No differences in levels of know-
ledgeability among viewers as compared to non-viewers were discerned in
the area of employment,

The third technique that was used to measure iaformation gain was to
ascertain whether both viewers and non-viewers were able to give correct

answers to specific questions that were emphasized more or less in the con-

tents of the Our Kind of World programs., The results of these tests are

reported in Tables VII-30 through VII-33.
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1. Knowledge gain in the health area (Table VII-30):

Overall, more gains in knowledge of a specific nature than lack of
gains were recorded for viewers in the health area. In particular know-
ledge gains were in strong evidence in the area of the need for immuniza-
tion of children and pre -natal care for mothers.

The fact that free pre-natal care was available registered the highest
percentage of net knowledge _:in for viewers vis-a-vis non-viewers,

The highest percentage of net lack of knowledge gain was evident in
the diagnostic necessity for taking the temperature of persons manifesting
symptoms of illness.tk—/

2, Knowledge gain in tlhe consumer behavior area (Table VII-3.1):

This area appears to be the weakest in terms of generating knowledge
gain, for here we see more items in which lack of gain rather than gain
;was actually recorded. Furthermotre, no one'_ item appears to have gener-
ated a net knowledge gain of more than four percentage points,

3. Knowledge gain in the employment area (Table VII-32):

In this area knowledge gain is visible throughout the five items on

which respondents were tested.

%
-/Net percentage losses are reported as lack of knowledge gain

because it is inconceivable that exposure to information actually decreases
knowledge., Rather it is believed that ex¥posure to some specific units of
information in Our Kind of World may have caused confusion and con-
sequently produced ostensibly negative "effects'',
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An 11 percentage point net gain for viewers on the item relating

t. the necessity for staying with a new job despite initizl negative feel-
ings about it is worth particular note.
4, Knowledge gain in the child care area: ?
Only two items were used as tests in this area. The following

results show slight net percentage gains for viewers un both items,

bk

Skl

Per Cent Showing Explicit
Information Relating to

Child Care
Viewers of Our Non- Percentage
Kind of World Viewers Point Net
Gain and Loss
(82) (343) for Viewers
Children need the interest of
their parents in what they
are doing (i.e. in school; 99 98 +1
whom they play with)
(Agree)

Parents should take a part-

icular interest in their child-

ren’s school work, seeing 29 98 +1
wnat it is done and that the

children are learning. (Agree)

5. Knowledge gain in the area of available community services ‘
(Table VII-33):

In this area net knowledge gain was registered for each of four 3

items used in the test,
As a matter of fact one item relating to knowledge of where to go

to voice legitimate grievances of a legal nature evoked the largest net

EV - S PROSRN
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percentage point gain (23) of any test item that was submitted to the
respondents,
All in all respondents were tested on 30 specific items of informa-

tion that were given focus in the contents of OQur Kind of World, On 21

items or in 70% of the cases viewers of Our Kind of World showed a

higher degree of knowled\'ge than did non-viewers, It is evident that Our

Kind of World actually managed to increase knowledge levels in specific

instances, The fact that many of these increments appear to be slight or
that in 30% no increments at all were noted should not detract from the

fact that actual educational gains were induccd by Our Kind of World among

viewers of the programs,

These findings can be reg'arded from a somewhat different point of
view, Over the gamut of information on which they were tested, non- |
viewers offered correct responses in 76,2% cases on the average and in-
correct responses in 23, 8% of the cases on the a‘verage. On the other
hand viewers averaged 79.5% correct responses and 20.5% incorrect res-

ponses,

It can be argued consequently that ﬁewers of Our Kind of World
exhibited an average 3.3 percen’;age higher degree of knowledgeability than
did non-viewers with regard to program-related information to which they
had been exposed,

What is important to note is that the mass communications techniques

"~

that were employed in Operation Gap-Stop can be used for ameliorative
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""'special" educétion of disadvantaged persons. However, such efforts can-
not be expected to be ''howling successes' across-the-board 1n their very
first application. It is evident that considerable further study, experimen-
tation, and overall effort are needed to perfect these techniques to the point

where the actual knowledge gains they induce are both substantial ard close

to being universal.

P

A final indicator of Our Kind of World's effectiveness stems from

responses relating to the possibilities that the programs stimulated viewers
to consider taking particular ameliorative actions that they had not contem-
plated previously,

The dzta in Table VII-34 show that 4 in every 10 viewers of Ouf Kind
of World reported that they actually gave thougk: to making changes in thei;'
behaviors as a direct consequence of having seen the programs.

In particular Negro viewers (50%) and viewers who had completed high
school (53%) testified to having considered implementing such changes,

It is quite possible that the Our Kind of World programs helped to

stimulate viewers to move in directions they had never ventured before.
The following responses--evoked by the question, "As a result of seeing the

Our Kind of World programs on TV...did you actually think of doing some-

thing you might nothave done otherwise'--attest to this possibility most

dramatically:
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"I thought of helping a neighbor whose girl quit
school,"
"I wouldn't let any salesman come in,"
'""Not spending too much money,"
"We should make a list when we go to the store,"

"It taught me more about my budget and also more
about confronting people."

"Getting a doc*-:'< help when the family is sick,"

"To keep my house cleaner and to plan my meals better,"
"I will tell door-to-door salesmen to get out.'

"I will try to help people and show them what to do,"
"Getting a job,"

"Yes(, I won't let a salesman in the house and I won't
sign any contracts,"

"Being more health conscious,!
g

"I told my friend he should go see a teacher
and maybe he will get some good advice,"

"It told me where to go for help, Otherwise, I would
not know where to go.,"

"I will be buying and cooking foods that I had not
thought of,"

""Shop for bargains in gfoceries."

"If I see a person not doing things properly I'd give
them good advice,"

"I was reminded of a thing concerning my children,
because sometimes I would take them with me, when
I should not have,"

P e — = e
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'""Take the kids to the doctor,"

""These people always want to sell me something
so I tell them no,"

"It made me more brave about talking with the
teachers; I am not as shy as I was,"

"Find out what I can eat to help me,"
"Going down to state employment,"
"Go to legal aid,"

"Ju: t a list for groceries,"

"If I were younger, I would do what the program
said about going to school and learning more,"

"I told you, I wouldn't let any book man in to
cheat me,"

'"Yes, I feel that I should have more education, '

One respondent, in-addition, proudly announced to a study interviewer,
"As a result of the show, I have been down to Opportunity School to see
how I can better myself,"

The prospect for effective mass education of the disadvantaged

brightened substantially when these words were recorded on the interview

schedule,

ey

[ ]
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"E | TABLE VII-1 Vii-33
A Viewership of Our Kind of World Among .'our Groups in the Phase D Sample
:ﬁ ' | Total Viewed Did Not View
- Number of Our Kind Our Kind
[ Respoadents of World of World
he Per Cent Per Cent
E[ Group 1. Money 64 44 56
] Group 2. Print 68 16 | 84
[ Group 3. Word-of Mouth 193 17 83
ﬁ’: Group 4. Control 99 10 90
3 Per Cent of all 424 respondents in Phase D who viewed Our Kiqd of World = 19
3 i
b
1
1
i
i
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- TABLE VII-2 '
Social Characteristics of Viewers of Our Kind of World vs. Non-Viewers
Viewers of Non-Viewers F 1 |
Our Kind of World :
(82) (347)
Per Cent ' Per Cent
Sex '
Male ' . 21 22
Female 79 78
Ethnic Background
Dominant ' 40 48
Negro 22 23
Hispano 37 28
No answer 1 : 1 )
Age - _ L
16 - 30 ‘ 18 22 .
31 - 50 35 36 : o
51 - 70 31 - 23 ' b
71 and over ' 16 19 )
Type of Area in Which
Respondent Was Reared _ ;
Farm 30 28 E ]
Town - 22 23 - s
Small city 21 . 23 ]
Large city 27 : 25 3
No answer - : - . 1 “
Educational Status _ £ a
" Some grammar school or , )
graduated from grammar school 52 47 ‘.
Some high school ' 23 ' 36 g
Completed high school 21 ' 14
Some college 2 , 3
No answer 2 : -
Received ''special’ training or ' ] i
vocational schooling 34 23 '
Grades achieved in comparison
to "most" children in-classes
Better - 24 22
Worse 17 8.
About the same 48 60
Can't tell , . 10 o 6
No answer 1 4
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TABLE VII-2 -continued-
|
3; Viewers of
‘ Our Kind of World Non-Viewers
i (82) (347)
e ‘ Per Cent Per Cent
- Age at which respondent left
L school
- Less than 10 21 21
i 10 - 14 65 68
L 15 - 16 10 10
Is 17 or over 4 ] 1
|
S Time lapse between leaving
- school and obtaining first job
— 6 months or less 42 42
- 7 months to one year 10 9
g More than one year 26 26
- Can't recall; no answer 22 . 23
‘ Current occupational status
- of heads of households
- .
E Unemployed 87 78
- Laborer 9 12
Miscellaneous semi-skilled
[ or unskilled occupations 3 5
‘ Professional - 3
§: No answer 1 2

p
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. TABLE VII-3

Persons Reported to be Present While Viewers Watched Our Xind of World

Viewers cf
Our Kind of World

(82)
Per Certit
Watched:
Alone " 58
" With children only 19
With spouse only ' 5
With spouse, children, .and. :
others in household family 12
With friends, neighbors, and
non-household relatives 2

C'an't recall; no answer 4
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TABLE VII-4

Persons Reported to be Present While Viewers Watched Our Kind of World by
Ethnic Background

==

Dominant Negro Hispano Total.
I (31) (12 (23) (82)
g Per Cent Per Cent Per Cent Per Cent
H: Watched:
] Alone o 56 42 ‘ 58
With children only 6 22 30 19
} With spouse only - 11 6 5
With spouse, children, and
others in household family 6 11 18 12
- | With friends, neighbors, and
non-household relatives 6 - - 2
- Can't recall; no answer 5 - 4 4
- 100 100 100 100
i
i

=

o == =

©

ERIC

Aruitoxt provided by Eic:
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“TABLE VII-5

'"Did you at any time try to get other people not in your own home to watch
Our Kind of World on TV?" by Ethnic Background.

Yes No
_Pez Cent Per Cent
Total Viewers {82) . . 45 55
Dominant (31) 68 32 -

Negro (18) _ .39 61

Hispano (33) 27 . 13

Grammar school (43) 35 65

. Some high school (19) 417 - 53

Corngpleted high school (17) - 68 . 32
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 TABLE VII-6 )

Number of Installments of Eight Our Kind of World Programs That Were Viewed

Number of - " Viewers of Qur Kind of World | | ;
Installments Viewed Number Per Cent |
1 12 15 .
2 9 11
3 10 12 §
4 6 7 ]
5 7 9 ¢
6 6 7 |
7 6 7 : |
All eight 20 24 " |
Could not recall 6 7
" EN

Mean number of installments viewed = 4; 7 ' | ~ 4 §

E MC - . ) SR y
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TABLE VII-7 vil-42

Mean Number of Installments of Our Kind of World Viewed by Ethnic Characteristics

Total Dominant Negro ‘ Hispano
4.7 5.3 5. 4 3.9

Mean Number of Installments of Our Kind of World Viewed by Education.

Some Completed
Total Grammar School _ High School High School
4.7 _ 4.5 4.5 5.2
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TABLE VII-8

== ]

Reasons Offered for Not Viewing All Eight Installments by Viewers of Less
Than Eight Installments of Qur Kind of World

Viewers of Liess Than Eight
Installments of
g Qur Kind of World
r : (62)
Per Cent-’E/
A
Didn't have time; too busy;
l inconvenient 55
. Preoczupied by various duties,
\ obligations, and problems 31
![. Forgot schedule 12
4 - TV receiver broke down 6
B Lieft town during airing of installments 5
' Was busy with visitors 2
No reasons offered 10
i
%/

" Total adds to more than 100 due to multiple responses

e B v N vesa B == >~ B — B — D™
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TABLE VII-9

Audiences for Each Installment of the Our Kind of World Series

‘ ~ Viewers of
Report Having Watched: Our Kind of World
(82)
Per Cent

1. Installment 1 (Focus on health and food purchasing) 35

2. Installment 2 (Focus on taking interest in

children's school work) 37
3. Installment 3 (Focus on health) - 33
4, Installment 4 {Focus on finding employment) 33
5. Installment 5 (Focus on seeking job training) 33 '
6. Installment 6 (Focus. on consumer behavior) 38
7. Installment 7 (Focus on consumer behavior) 26 |

8. Installment 8 (Focus on seeking legal aid
and job training) , 27
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TABLE VII-10

Ethnic Characteristics of Viewers of Each Instaliment of Our Kind of World

Dominant Negx;o ‘ Hispano Total
(31) (18) (33) (82)
Per Cent' Per Cent Per Cent Per Cent X
Report Having Watched:
1. Installment ] _ T -
(Focus on health and food 42 - 29 33 . o 35

purchasing)

. 2. Installment 2 | |
(Focus or taking interest : 32 : 44 36 37
in child:en's school work) ' .

i 3. Installment 3 | - ] ' :
; D (Focus on health) . 26 39 36 33
| ° . 4. Installment 4 | |
: o ~ (Focus' on finding employment) 32 44 . 27 33
-i L -T Installment 5 - |
s . (Focua on seekmg job training) 26 33 .39 .. 33
6. Installment 6 : L
VAL (Focus on consumer behavior) 42 39 33 38

. .,T,ns'té.lirhent. (N |
‘ " (Focus on consumer behavior) 36 22 18 . 26

8, Installment 8 4
SRR : . (Focus on seeking legal aid and . . .
~ job trammg) ' 23 28 : 30 27
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’ - TABT T VII-11
. Educational Achievement of Viewers of Each Installment of Qur Kind of World
Grammar Some Completed :
) School High School High School  Total
(43) (19) (17) (82)
Per Cent Per Cent Per Cent Per Cent :

— Reportgd Having Watched:
- 1. Installment 1

(Focus on health and food purchasing) 42 37 21 35

| 2. Installment 2 '
I} (Focus on taking interest in
children's school work) 40 32 37 37

] 3. Installment 3 e | :
- (Focus on haalth) * 35 32 32 33
J 4, Installment 4 _
- (Focus on finding employment) 33 37 _ 32 33
] 5. Installment 5
) (Focus on seeking job training) 35 42 21 33 .
T
3 6. Installment 6
B (Focus on consumer behavior) 47 37 21 38
H 7. Installment 7

(Focus on consumer behavior) 30 37 5 26

8. Installment 8
(Focus on seeking legal aid and 35 26 11 \. 27
job training)
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‘ VII-47
*°  TABLE VI-12

Time of Day at Which Our Kind of World Was Usually Watched by Ethnic Background |
and Educational Achievement - |

Noon Afternoon Both Can't
Only Only Equally Recall
Per Cent Per Cent Per Cent Per Cent

Total Viewers (82) - 59 20 5 5

. Dominant (31) ' 77 7 . 16
Negro (18) 56 22 11 11
Hispano (33) - 42 30 6 22

" Grammar school (43) 54 21 - 7 18
Some high school (19) : 58 21 5 17
Completed high school (17) 68 16 - 16
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VII-48 |
' TABLE VII-13 - 3

"How did you first learn about the Qur Kind of World Program?' by Ethnic
Background and Educational Achievement. : '

Via Letter Via Word- Random  Miscellaneous 'Can't

| snevisaonatis DR cvemecnins BN oo ——— SN —— ' NS " —— BN =

from the of-Mouth  Twisting Sources Remember
University of TV (eg. news- :
of Denver Dial paper logs) ‘
Per Cent Per Cent Per Cent Per Cent - Per Cent
Total Viewers (82) 39 22 32 5 2
Dominant (31) 52 . 23 26 - -
Negro (18) 33 33 28 6 -
Hispano (33) 30 15 39 9 6
]  Grammar school (43) _ 35 19 39 5
1/ Some high school (19) 32 26 37 5 -
Completed high school (17) 53 26 10 5 5
|

s e S T3

ooy e pen O
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Total Viewers (82) 61 - 31- 2
Dominant (31) e 61 - 32 -7
Negro (18) 67 - 33 -
Hispano (33) 73 - 27 -
Grammar school (43) T 67 . - 30 .3
Some high school (19) o 79 - . 21 -
Completed high school (17) - 53 - 42

vi-49 §

' TABLE VII-14

Comparisons of Qur Kind of World Programs to Other Programs Seen on .
Television by Ethnic Background and Educational Achievement,

Better Worse Abo -t the

than than same ag No opinion;

most most mcst No answer
Per Cent Per Cent Per Cent Per Cent




TABLE VII-15

"What do you think the people who put the Our Kind of World Programs on
television were trying to do?"

Viewers of
Our Kind of World

(82)
Per Cent

Help to improve the lives of viewers;
help to better themselves 39
Help to educate viewers 35
Inform viewers about ameliorative
services available in the community 11
Entertain viewers 4
No opinion 10

14
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VII-51

"Of all the things you saw on the Qur Kind of World Programs, what are the two
or three things that stand out in your memory?"

[[ TABLE VII-16

Viewers of
Our Xind of World

) (82)
F Per Cent
- The char.acters and how they behaved 26
: Informationk about handling money 15
Information about looking for a job .12
: : Information about health 12
I Information about child care 7
| : Information about legal matters in
B consumer finance : 7
k[[ Information about food éhopping and diet 6
: Inform;,tion about the need for general ‘
HE education 4
e General positive aspects of the programs 3
[ General negative aspects of the programs 1
l] Nothing; no answer | 6
!
Ll
[
é
[
0
|
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VII-52
"TABLE VI-~17

What Was Best-Liked and Least-Liked Abcut Qur Kind of World

Total Viewers of
Cur Kind of World

(82)
. Liked Most Liked Least Net ''Like'' Score
Per Cent Per Cent Per Cent

The plots; the stories 29 2 +27

The facts; the information ‘ 21 - ' +21

[ The help and aid offered 13 : - +13

' The characters in the dramas .13 4 + 9

é: The performefs : ~ 12 4 + 8

[ The realism of‘ the dramas 4 - ‘ + 4

a: The action of the dramas 1 - -+ 1

. The commercials 1 10 -9
[
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 TABLE VII-18

Credibility of Our Kind of World Programs by Ethnic Background and Educational
Achicvement '

Believed Believed
Believed most only some of hardly anything
of what was what was said  of what was
said as being  as being said as being No
true true true , answer |
Per Cent Per Cent Per Cent Per Cents
Total Viewers (82) 90 7 1 1
Dominant (31) 97 - - 3
Negro (18) 94 . 6 - -
Hispano (33) 82 15 .3 -
Grammar school (43) 84 12 2 -
. Some high school (19) - 95 - 5 - -

Completed high school (17) 100 , - - -
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I . TABLE VII-19

“ . Agsessments of Our.Kind of World as Convincing by Ethnic Background and

]} Educational Achievement *

. Considered Qur Kind of World Programs to be: i
I “ Very Fairly A little Not at all No opinion;
convincing ‘convincing convincing convincing No answer = 4
Iu Per Cent = Per Cent Per Cent Per Cent Per Cent ]
‘ 'thal Viewers (82) 82 13 2 - | 2
ﬂ - Dominant (31) - 81 13 - - }
" Negro (18) 78 . 22 - C - -
E Hispano (33) 85 9 . 6 - - ]
:  Grammar school (43) 81 . 12 5 - 2

E Some high school (19) 79 16 - - 5

{4 - Cempleted high school (17) 84 16 - - -
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‘TABLE VII-20

"Would you say that the Our Kind of World shows you saw were very much like
your own life, a little bit like your own life or not all like your own life?' by
Ethnicity and Education.

A "little bit" Not at all
Very much like like viewers like viewers No opinion;

viewers own life own life own life No answer
Per Cent ~ Per Cent Per Cent ‘Per Cent

Total Viewers (82) 37 43 17 4
Dominant (31) 42 29 23

Negro (18) 39 61 - -
Hispano (33) 30 46 21 3
Grammar school (43) 30 42 26 2
Some high school (19) 53 37 5 5
Completed high school (17) 37 47 11 5




. TABLE VII-21

" Installments of Our Kind of World Considered to Be Best of the Series by Viewers

~of Entire Series

-~

Viewers of All Eight
" Qur Kind of World

. Installments
.‘ - ~ ) ’ (20)
Rated as best in series . ' - Per Cent
.. . xw‘\:I;nust'allmexit 1 (Focus on health and food purchasing) 24

< ‘ Iﬁstdlmént 2 (F 6cu8
-::::’_'ns”ta,llment 3 (Fo,cﬁs

. Installment 4 (Focus

»* Ingtallinent 5 (Focus
: Inétalimen,t 6 (Focus
. ‘Installment 7 (Focus

= '“\" Installment 8 (Focus

on taking interest in children's school work) 24

on Kealth) : 24
on finding employment) : 5
on seeking 5ob traiping) 14
on consumer behavior) - &
on consumer behavior) ‘ 5
on seeking ie_gal aid and job training) 5

VII-56
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TABLE VII-22 |

After Seeing Them, Respondents Who Discussed Our Kind of World Programs
With Others by Ethnic Background and Educational Achievement,

Report Discussing
Our Kind of World Programs
With Other People

Per Cent
Total Viewers (82) 46
Dominant (31) | 52
Negro (18) 56
Hispano (33) 36
Grammar school (43) | 30
Some high school (19) 63
Completed high school (17) 68
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VII-58
. TABLE VII-23 '

"What did you talk about? "' (Asked of those who report having discussed
Our Kind of World with others after seeing the programs)

il o

Base = 38 Viewers
Per Cent

Talked about their overall' favorable reactions
to the programs in effort to get others interested 51

B\ o ‘The‘ne‘ed for education and tréining genera.ly 13 :.
. '.Ta];ked “a‘b'out !:hg cixaracters and plots o ‘ 5
E & Ge,ti:ir'xg jobs ' o . 5
E ) | Food and &ieﬁ: | : . . 5

 Child care - 5

o ‘ . =
Y <
P ¥ 4 B vy 543 B
. g A M
» o, -

-Handling money : | , .5 |

Legal matters e ' 3

No answer o - 8

- , . . 5. . -
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TABLE VII-24

""What if the Our Kind of World type of programs were on TV all the time, what
would be the chances of your watching such programs?' by Ethnic Background
and Educational Achievement,

Very Fairly Not "good No opinion;
good good at all No answer
Per Cent Per Cent Per Cent  Per Cent

Total Viewers (82) 62/_9.-5;\33 4 1
Dominant (31) 58/—9_4-\ 36 .3 3
Negro (18) | 67/1;'0_9\33 . -
Hispano (33) 64/?-4_\30 6 -
Grammar school (43) 61/2:1-\33 5 1
Some high school (19) 68/'%"\26 5 1
Completed high school (17) 58 /..1.29\ 42 - -
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TABLE VII-25

~ ""How much did watching Our Kind of World help you with some of (your) wornes
and problems...?'" by Ethnic Background and Educatmnal Achzevement

Very A little Hardly No opinion;

much A lot bit at all No answer
Per Cent Per Cent Per Cent Per Cent Per Cent
~ Total Viewers (82) 21/&\15. SRR SR | 5
Dominant (31) 16/%6—_\10 26 39 K
Negro (18) 33/?29-\17_ 11 39 -
Hi;pa;o (33) S 18/'3'6'\18 - 36 21 7
~ Grammar school (43) 16/—2-§-.\12 ' : 2;’5 42‘° h 7
. Some high school (19) 21/_4&\21 37 21 -
Completed high school (17) 32/;4_8-\16 21 21 10 |
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TABLE VII-27 ‘

""What,if anything,did you learn from watching the Our Kind of World Programs?"

Viewers of
Our Kind of World

(82)
Per Cent
How to buy things and not get cheated 17
How to shop for cheap, tasty food . 13
How to take care of children 11
Where to go if the family has problems ' 11
.How to get a job and keep it 9

How to avoid getting sick and how to care for the sick 6

The general importance of education | 4

The need to kiow the law regarding making consumer

purchase 1
The need to keep a clean home ‘ 1
Nothing | ) 6

Can't tell; no answer | 20
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. TABLE VII-28 '

Comparisons of Viewers and Non-Viewers Claimed Levels of Knowledge Regardmg
Areas of Our Kind of World Program Content

Claimed Amount of Knowledge of Area:
'A Lot=  AlLittle = Nothing= = Mean

Score 2 Score 1 Score 0 Score
Per Cent Per ant Per Cent
Taking care of health problems x :
Total Viewers (82) , 52 48 - 1.5
Total Non-Viewers (343) 45 - Y - 3 1.4
Purchase and preparation of inexpensive -
tasty and nourishing food ' .
Total Viewers (82) 61 34 5 1.6
Total Non-Viewers (343) 57 40 2 1.5
Use of available community social
gervices
Total Viewers (82) 42 51 7 1.3
Total Non-Viewers (343) 30 54 16 1.1
’ How to handle finances and avoid
~ -financial troubles
{ Total Viewers (82) 58 37 5 1.6
Total Non-Viewers (343) 52 42 6 1.5
\ . ' ' »
How to go about finding and keeping x
a job :
Total Viewers (82) 31 51 18 1.1
Total Non-Viewers (343) 31 50 19, 1.1
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TABLE VII-29

Net Gains in Explicit Information Relating to Health

Per Cent Showing Explicit Percentage

Knowledge of Health Matters . Point Net
Gain or Loss i
for Viewers

Viewers of Non-
Our Kind of World Viewers

Specific Knowledge Area in (82) (343)
Which Gain Was Recorded
l. A pregnant woman shouldn't get to a doctor
until she has back pains or until the baby is
about to come., (False) 74 72 + 2
2. Children can get shots against measles,
polio, diptheria, and other diseases free of
charge., (True) 82 77 + 5

3. If there is dirt around the house--if the house
isn't kept nice and clean--the people living there _
are going to get sick., (True) 82 76 + 6

4. A mother should not be in a rush to get her

young children shots against measles, polio or

diptheria; sometimes such shots do more harm ;
_ than gocd, (False) 61 54 + 7

5. A child should get shots against disease when
he reaches one year of age. (False) 45 37 + 8

6. A pregnant woman can receive a doctor's
help throughout her pregnancy free of charge. : :
(True) 70 57 +13

Specific Knowledge Areas in Which No.Gains
Were Recorded

l. A woman's diet is just as important in the
years before getting pregnant as ‘during
pregnancy. (True) : 73 75 - 2
2. A person has a normal temperature if the _

thermometer reads 101 degrees. (False® 51 55 - 4

3. Eating beans just makes you fat. They are
really no gooed for you. (False) 62 67 -5

4. When someone looks sick the first thing to
do is to take his temperature. (True) - 78 84 - 6
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a .TABLE VII-30
h ' Net Gains in Explicit Information Relating to Consumer Behavior
L Per Cent Showing ~ Percentage
i Explicit Knowledge  Point Net
ﬂ in the Consumer *Gain or Loss
g Behavior Area for Viewers
o Viewers of Non-
H v ‘ Our Kind of World Viewers
g Specific Kno yledge Aiveas in Which (82) (343)
g | Gain was Recorded ‘ '
f’ .~ 1. When paying your bi''s the rent :
gg - should be paid first. (2. -, ' 94 93 +1
; . 2. Alist of thmgs actually needed should be
] ' made before going to the grocery store. (Agree) 93 ' 90 43
1 . .
3. Before buying things, it is best to compare
] . prices in different stores. {Agree) - 94 90 +4
"4 I‘ .8 cheaper to shop in large, well-known
9 .8tc. -~ than in smaller stores nearer your home.
4 'Agrc\,) 93 89 +4
3 :'Spe‘cific Knowledge Areas in Which L
] No Gain Was Recorded
7 1. Itis better to flan ahead when buying expensive
] things rather than buying them when you want them. .
- (Agree) 72 ' 12 0
] o 2. People shouldn't buy expensive things they can't
. really afford just because they can get cred1t easily, :
‘] {Agree) , : - 92 93 -1
3. When buying things on credit, a person should
' always read a contract carefully before signing it.
] (Agree) . 93 . 97 -4
4, A person should never gign a contract before
! thoroughly understanding everything in'it, even if
it means not getting something you want. (Agree) 92 96 -4
l 5. .If you buy something like a TV on credit and sign
a contract, you have to pay the full price even if the
set doesn’t work, unless it's properly guaranteed. 68 . 73 -5

(Agree)
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TABLE VII-3]

Net Gains in Explicit Information Relating to Employment

VII-66

Specific Knowledge Areas in (82)
Which Gain Was Recorded

1. A person should finish high school before
looking for a fulltime job. (Agree) 95

2, You need more than just good personal
appearance in wanting to get a good job. (Agree) 94

3. A person who works hard and gets the right
training can be pretty sure that he will get the
right job later on. (Agree) 100

4, The State Employment Service would be
the best place to go to get advice about jobs and
training for jobs., (Agree) 85

5. A person who doesn't like his or her new job

: Percentage
Per Cent Showing Explicit Point Net
Knowledge of Employment Gain for
Matters Viewers
Viewers of Non-
Our Kind of World Viewers
(343)
94 +1
92 +2
95 +5
78 + 7
54 +11

should quit it right away. (Disagree) 65

‘
« :
-FRIC e e
A FuiText provided by Eric
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TABLE VII 32

Net Gams in Exp11c1t Informatmn Relatmg to Ava11ab111ty of Various C‘ommumty

Serwces N
Per Cent Showing E:Eplicit
Knowledge of Community
‘Service to meet need

TRATN G ST EN YT, e e
I R P
N

Percentage
Point Net N
Gain or Loss: " }

for Viewer °

Viewers of Non-.
Our Kind of World Viewers-

N . , (82) (343)
w oo Area of Need S .
-]'11. Advice and help for school drop- B
P outs. L 63 61
‘ | 2 Advxce on what to do if cheated or
‘ ;l_f"gypped by a merchant 71 65
“j3‘;i‘ F:eé job training and counselling, 73 66
4, Advzce on what to do if respondent believes
" he isn't being treated fairly and wants the laws
E changed . . ‘ - 69 46

—

+23
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TABLE VII-33

ViI-68

""As a result of seeing the Our Kind of World Programs on TV...did you actually |

think -of doing something you might not have done otherwise?'" by Ethpic Background

and Educational Achievement.

Total Viewers (82)

Dominant (31)
Negro (18)
Hispano (33)

Grammar school (43)

Some high school (19)
Completed high school (17)

Yes
Per Cent

39

36
50
36

30
47
53

No

Per Cent

52

55
44
55

63
37
42

No opinion;
No Answer
Per Cent

9
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VII-1
Operation Gap-Stop repreéents a pioneering effort to use television in
bringing to a particular disadvantagéd sub-population information about a variety
of subjects that they need to knov‘v in order to improve their personal lives as

well as the lives of their families.

The population studied in Operation Gap-Stop was characterized by:
1. Family disorganization

2. Lack of educational achievement

3. Little preparation for urban living

4. Lack of financial independence and stability

A, Conclusions

+
Although large numbers of respondents manifested a relatively high level

of knowledge about food and diet, health and hygiene, employment, finances
and shopping habits, the data suggested that respondénts still had to be exposed
to further information in order to improve their standards of living.

1. Although the respondents claimed to know certain e;ssential information
within each area, they still remained misinformed; lacked esse:itial information
specifics; and were influenced by ""myths'' to a serious degree.

2. Although most respondents were relatively knowledgeable in ma;ny
instances, many apparently failed to put the knowledge they possessed into “
practice.

3. Respondents were misinformed about critical topics that were not
only vital to the individual but to the community as a whole.

4, Respondents were n'ot aware of the many services in Denver that can

try to ameliorate their problems.
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VIII-2
5., Each ethnic group mgxiifested low levels of information in c'efta;in
areas. However, it was Hispano respondents who were least likely to km;w
essential i;nformatidn and to make use of Deﬁver's social and educational
service agencies.
6. Respondents with less formal education were least likely to know essential
info'rmation and to make use of Denver's social and educational service
agencies. |
In determining ho.w to reach this disadvantaged group with ameliorative
. messages, the data that were gathered in the study indicated that:

1. Printed materials or radio would not be effective vehicles for

reaching this group.

2. The use of existing interpersonal networks of communication within

this group would not be effective unless a ""formal'' source of ameliorative

messages was provided through which everyone would receive the same messages

at the same time,

3. Once the source was provided, then the classic "t'wo-tstep-flow". of
communications diffusion would further reinforce the ultimate dissemination of
ameliorative messages.

4, Television programs, using the daytime serial--soap-opera--format -
(combining information ﬁth drama) would be an effective way to rea;ch the target

group with ameliorative messages.

Generally, the television programs- containing ameliorative messages

that were developed were well attended and well received by the target audience.

Nineteen per cent of the Phase D sample viewed at least one of the eight programs
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VIII-3
that were aired. Generally, viewers liked the programs, talked with their
friends about them, and indicated that they had been informed by the programs.

1. In attempting to motivate this group to watch the series of eight

television programs {(Cux Xind of World), small monetary rewards, as compared
to print and word-of-mouth techniques, proved to be the most effective incentive.

2. Our Kind of World attracted an audience that was reflective of the

chronic life-styles of the disadvantaged universe from which they were drawn.

3. Total viewers of the Our Kind of World series extended beyond the
primary target audience. Many respondents mentioned that they watched
the programs in the company of their families and friends.

4, Viewers liked the Our Kind of World series '"better than'' or "abqut

the same as'' most other television programs they ordinarily viewed.

5. Our Kind of World established a sound base of believability and

conviction among viewers, thus creating an aura of realism about them.

6. After having watched Our Kind of World, viewers discussed the programs

with other persons and thereby disseminated information from the contents to
a larger secondary audience (the '"two-step~flcw' of communications).

7. Viewers found the Our Kind of World programs appealing in that they

expressed a willingness to watch the same type of programs in the future.

8. Our Kind of World helped viewers with personal problems and w+ " ‘ies

that were bothering them. These included family relations, health proklems,

handling money and jobs. -

9. Viewers were not only helped with their probiems by the Our Kind of World ‘

series, but they also acquired information specifics, particularly in relation to
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consumer behavior. Secondarily, information was acquired on matters relating
to the purchase and preparation of inexpensive foods and in the areas of child
care, availing one's self of community social services and in finding and _
holding jobs.

- 10. Our Kind of World stimulated viewers.to give thought to changing

some of their life patterns along lines suggested by the progranis.

B, Recommendations

Essentially the current American urban crisis is an education-communication
crisis. Somehow our educational-communications institutions have failed to
reach a full fifth of our population. Nor is it possible for classical one-to- one.
social service techniques to be applied effectively to the millions of persons who
need more knowledge, more guidance and more skills if they are to participate
fully in totality of American society. The ur{aan crisis is a massive one, and
it must be dealt with in mass terms.

Operation Gap-Stop has demonstrated that the mass media of communication
can be adopted to meet certain critical educational needs of our society's
chronic unreachables. If we are willing to put time, effort, ‘mon'ey, and‘
imagination into converting the mass media into ''school of life"' we can surely
begin to rectify hthe past failures of our educational, communications, a;r;d gocial
service institutions. In short, Operation Gap-Stop has demonstrated the
viability of innovative mass communications approaches to ameliorative
mass education. The key to reaching ;che unreachables effectively lies in
innovation. Thus, the future fhrust of mass education efforts that are directed

to the socially disenfranchised must be innovative and must be unfettered by
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dysfunctioﬁal tradition.

Operation Gap-Stop has opened up but one'. crack in a rather (r_nurky
;tmosi:here and has let in one dim ray of hoi)eful -_iig_ht. To accompiish a
substantial breach a rather massive pz;ogr..m of ieéearch, experimentation,
and évaluation concerning the application of‘x‘nass c.:ommunicati_qn techniques
to th;.a problems of ameliorative mass ;ducation is called for. Such a program
would be addressed to the following activities:

1. Experimentation with different m;ss communications formats
and techniques to reach different target audiences,

2. Experimentation with mass communication techniques that are aimed
at inducing al;plication of knowledge in addition to generating sheer knowledge

gain,

- 3. Experimentation with mass communication technique s. that are des.igned
to develop and to sustain functional #ttitudes, sentiments, and values and to change
dysfunctional attitudes, sentiments, and values among targei é;oups. '

4, Expériméntation with mass communication techniques that are designed
to produce .socially functional behavior among target audiences whose behaviors
may be socially d&sfunctional.

5. Experimentation with different motivational incentives to determine

which mixes of incentives are most effective in inducing voluntary exposure
to arneliorative communications among different target groups.

6. | Experimentations with the communications situations in which audiences
best receive ameliorative messages (e.g. alone vs. in a group situation;.

7. Experimentation with the application of mass communication techniques
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to ameliox"ating the conditions of populations other than the disadvaﬁtaged—-e. g.
youth, the aged, the mentally and physically ill, illiterates, the unemployed,
alcoholics, unsafe operators of motor vekicles.
8. Experimentation with large-scale sustained ameliorative communications
directed to mass audiences (as well as to gelected targets) over extended periods

of time.
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ABSTRACT

The object of Operation Gap-Stop was to determine information lacks in a
variety of areas considered vital to everyday living patterns among a selected
sample of the disadvantaged population in Denver--residing in urits of the
Denver Housing Authority--and to produce a series of television programs
designed to raise the levels of information among this sub-population.

The study was conducted in four phases: -

Phase A -- A review of pertinent literature and consultation with experts
were conducted to determine information relating to the problems of the
disadvantaged and the possible use of mass media--in particular, television,
to ameliorate these problems. .

Phase B -- Interviews were conducted among a public housing sub-population .
of residents to determine levels of information as well as pertinent attitudes
and mass media habits.

Phase C -- A series of eight television programs titled Our Kind of World
was produced and aired specifically for this target audience. The programs
were designed to lift levels of information among this population,

Phase D -- Respondents were reinterviewed to determine whether their
levels of information had, in fact, been increased.

Evaluation of the effectiveness of the television programs indicated
general gains in information and general satisfaction with the programs.




VI-68 |
] | TABLE VII-33 :

"As a result of seeing the OQur Kind of World Programs on TV...did you actually |
] think of doing something you might not have done otherwise? " by Ethnic Background
. and Educational Achievement, '

] No opinion;

. Yes ' No No Answer

- Per Cent Per Cent Per Cent

~ Total Viewers (82) 39 52 9

j Dominant (31) 36 | 55 9

- Negro (18) 50 44 6
Hispano (33) 36 55 9

J Grammar school (43) 30 63 -1
Some high school (19) 47 37 16
Completed high school (17) 53 42 5
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